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6. Ambition, brilliancy, business sense to 
reach the majority of 36,000,000 people in 
430 counties in 18-states at the second lowest 


cost than any other high-powered station in 
America. 


* 
CA Lab- 


rship in & all 


alue be- 
arvice of 


7. Imagination to 
8. WOR-heard by foresee the 
the most people impact of WOR’s 
where the most great name 
people are. personalities. 


sision, and 
Exhibition 
is free, and 


*the qualities attributed in this hand are based 
of America, 


on the finger and joint lengths and the height and 
width of the palm sections. 


SS a 
"A 


OE 









yang) cawsagtinyien) Seeeahete he 
Say SF SBS? Dates oe DST ee 






: oe 
: 
Be a Sea 
ESckNS 














I sey 
al 
igveri a ¢ 
































































The square dance 
the most polished dance 
tapP Te ud 
hearted and gay ane colo . put there are cert | 
‘ tips that experienced dancets tellus about which shoul | 
( oe ft: be remembered by novices Wear yout skirts full--the | 
£ @ 7, fuller the whirliet- And undet them weat pretty 
i‘): xy cA i (tw better than one) © t 
St how starched petticoats two are er than one) to fluts 
\ “ ter about your an les and maybe even pantaloons+*® 
LL. w I~ f modesty notes 
b You’ 11 discove® that bracelets and earrings will be 
in your way so confine your jewelry to a bro h--worn 
choker style on 4 velvet ribbon will give YOu an ait of 
‘old-fashioned enchantment - 
tow about your poo old fect They take 4 beating } 
on any dance floor but with the exuberant patterns and ; 
sashay ings that make he fun, they can put you on the \ 
side lines for the evening if you {ail to ervé them some )} || @ 
protect lon: Wear shoes wath toes (a good <tomp onan 
open t ys nd you home Limping Straps are good 
to keeP them from flying off. 
Joset Walker @ ds a ruffle to the hem ard puif 
sleeves of her eree? cotton printed in navy 1M | «mal 
mosaic pattern ties 1 wath a narrow navy sash (sketch 
Ay. Tiny checks 39 brown and black (truly pioneer 19 
spirit) are Dorothy Cox's choice+ She puts bias bands 
on the skirt. plants & pert pique bow just below one 
shoulder strap (sketch 
Flirtat20us ateppers might try hiking up the dress 
to show off ruffled petticoats (sket¢ Keep it 
there wath @ {lower- | 
Polka dotted 1S this Nelly Don prilie with puffed 
sleeves and elastic ized neckline - It coms with 1s 4 
oan apron to wear stole-¥ 15 sf you like (sketch D)- 
Rose Barrack covers the po kets of a ‘ ircular chint 
skirt, 39 this 19 tance» coral and teams at with a COP 
of turquorse silk shantung (sketch E) Garlands ¢ 
roses decorate Claire \cCarde lls white pl olay (sketcn 
fF). And finally the off-shoulder peasant blouse 3° 
many variations © at you cen buy anywhere (sketch G) 
% 
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square danci xeen known for 25 mecca special Ce | 
curs ing and folk music <> years as the I MiINS me: 
National Barn D isic—the originat e home of Pfister Mae a | 
Barn D ance. For more fact or of the WLS f {hives ;: 
r -e < B 3 f e*s 
ance or anv of ; s about the , eae Reproducti 
yo the frie quarter-ce ’ sah ction courtesy 
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Closed Circuit 


FCC’S VIEWS on its own role in liquor-adver- 
tising question (story page 25) are due to be 
revealed early this week. Asked by Sen. Ed C. 
Johnson (D-Col.) to join fight against hard 
liquor commercials, Commission has prepared 
reply which reportedly points out that it has 
no federal law under which to operate spe- 
cifically in this field, though in many cases 
there are state prohibitions against such radio 
edvertising. FCC ruled three years ago that 
alcoholic beverage advertising can be ‘“con- 
troversial” and warrant reply time for drys. 


NBC TOP level realignment, launched with 
recent appointment of Sylvester (Pat) Weaver 
as vice president in charge of television, will 
include not only AM opposite number for Mr. 
Weaver, but also executive head for owned- 
and-operated stations (AM and TV). _ It’s 
understood this post some months ago had 
been offered Hugh L. Terry, general manager 
of KLZ Denver, who declined in order to 
participate in ownership of that outlet. 


ALTHOUGH FCC Chairman Wayne Coy and 
entourage will return to United States from 
prolonged European conference mission this 
week, Mr. Coy is not expected to pick up FCC 
gavel for another several weeks to enable him 
to take vacation. Talk of his likely retire- 
ment from FCC has all but evaporated now 
that prospect for increase in FCC pay from 
$10,000 to $15,000 or $16,000 appears almost 
certain. 


N. W. AYER & SON, New York, recommend- 
ing radio spot announcement campaign to its 
client, Charms Co., Asbury Park, N. J. 


IT’S FOREGONE conclusion that U. S. dele- 
gation to NARBA conference which gets under 
way in Montreal Sept. 13 will insist upon ob- 
servance of U. S. engineering standards by 
NARBA signatories to bring about uniform 
results and minimize interference. 


DON’T LOOK for comments on color TV from 
either of principal antagonists, RCA-NBC 
and CBS, before Aug. 26 deadline for submis- 
sion of data to FCC in preparation for VHF- 
UHF-color hearing which starts Sept. 26. 
They’re both working hard, saying nothing. 


CONVERSATIONS under way looking toward 
retention by Daytime Petitioners Assn. of 
Royal V. Howard, former engineering director 
of NAB, to represent it at NARBA sessions in 
Montreal next month. Daytime group seeks 
fulltime on Mexican clear channels and topic 
falls within purview of NARBA sessions. 


REPRESENTATIVES have been asked for 
availabilities for 26-week campaign of 15-min- 
ute and half-hour hillbilly shows in 35 markets 
for Consolidated Royal Chemical products 
Peruna and Kolor-Bak. Agency is Harry 
O’Neil Ine. 


MUTUAL reportedly was approached by high- 
(Continued on page 70) 
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Upcoming 


Aug. 16: RMA Television Committee meeting, 
Hotel Roosevelt, New York. 

Aug. 25-27: Georgia Assn. of Local 
St. Simon Island, Ga. 

Aug. 29: Government-industry NARBA prepara- 
tory committee, Departmental Auditorium, 
Washington. 

Sept. 13: Third NARBA conference convenes, 
Windsor Hotel, Montreal. 

(Other Upcomings on page 69) 


Bulletins 


HOUSE of Representatives Friday voted un- 
animously to authorize Select Committee to 
probe lobbying activities of government agen- 
cies and private industries. Chairman Adolph 
Sabath (D-IIll.) termed investigation ‘very 
necessary,” citing $2 million expenditure by 
158 lobbyists during first three months of 
1949. Speaker Sam Rayburn (D-Tex.) will 
appoint group. House previously adopted joint 
Senate-House resolution last May, but measure 
was bottled up in Senate Rules Committee 
until last week. 


SHOTWELL MFG. Co., St. Louis, will expand 
one-minute participations there to more mar- 
kets in early fall on behalf of Puritan marsh- 
mallows. Areas being chosen now by agency, 
Wade Adv., Chicago. 


Stations, 


O-CEDAR Corp., Chicago, introduces new mop 
line on Chicago TV stations with test spots 
early next month. Expansion planned to na- 
tional markets if response meets expectations. 
Agency, Young & Rubicam, Chicago. 


PROSPECTS BRIGHTEN 
FOR ASCAP-TV ACCORD 
PROSPECTS for early settlement of ASCAP 


fee scales for television believed brighter as 
result of meetings last week at which officials 
of several stations joined Robert P. Myers, 
NBC assistant general attorney and key ne- 
gotiator for broadcasters, in arguing their case 
with ASCAP executives. 

Agreement reported to be nearly reached 
on some points in dispute, but one participant 
cautioned against too optimistic conclusions al- 
though he said progress had been made. Pres- 
ent at meetings were G. Richard Shafto, WIS 
Columbia, S. C.; Clair R. McCollough, WGAL- 
TV Lancaster, Pa., and G. Emerson Markham, 
WRGB (TV) Schenectady and newly appointed 
television chief of NAB. For ASCAP negotia- 
tors were Fred E. Ahlert, president, and Her- 
man Finkelstein, counsel. 


TWO NAMED VICE PRESIDENTS 


KASTOR, FARRELL, CHESLEY & CLIF- 
FORD has appointed two vice presidents. 
They are Jack Peters, New York media direc- 
tor, and David D. Brown, manager of Chicago 
office and account executive on Blatz Brewing 
Co. account. 


Business Briefly 


MYSTERY SERIES @ Petri W 


Francisco, Sept. 21 to sponsor Ad 


e Co., Sar 


entures 
Sherlock Holmes on approximately 60 Api 
stations, Wednesday, 8:30-9 p.m. 
52 weeks. Agency, Young & R 
Francisco. 


SPOT TEST @ New Products Co., Soy 
Bend, Ind., starting spot test campaign this 
week on WPTR Albany for cheese. 
flavored corn twists. One-minute commercials 
will be used through east if sales results ay 
favorable. Agency, MacDonald-Cook, Chicag 


Contract 
tbicam, Sa 


Jack’s 


REDDI-WIP PLANS @ Reddi-Wip, St. Louis 
(canned whipping cream), readying AM jp. 
gional spot campaign. TV commercials hay 
been submitted by agency, Ruthrauff & Rys 
Chicago, but no decision made. 


SEALY NEWS @© Sealy Mattress Co., Los 
Angeles, starts Chet Huntley news Tues. 
Thurs., on 8 CBS Pacific California stations 
and renews Sat., 5:30-5:45 p.m. (PST), 52 
weeks. Agency, Alvin Wilder, Los Angeles. 


SEALTEST SIGNS @ National Dairy Proi- 
ucts (Sealtest) Sept. 27 starts sponsorship of 
Kukla, Fran & Ollie on NBC-TV, Tues. 
Thurs., 7-7:30 p.m. [CLOSED CIRCUIT, Aug. §]. 
RCA continues Mon., Wed., Fri. sponsorship. 
Sealtest also buys 10:45-11 a.m. strip 
NBC. Sealtest agency, N. W. Ayer & Son, 
New York. 


NEWS RENEWAL @ Christian Science 
Monitor renews news commentaries by Erwin 
D. Canham on ABC Tuesday, 9:30-9:45 p.m. 
52 weeks, effective Aug. 30 on 75 ABC stations. 
Agency, H. B. Humphrey Co., New York. 


OIL SERIES RETURNS @ American 0i 
Co., Baltimore, renews Carnegie Hall on 107 
ABC stations. Program, now heard Sun., 7:30- 
8 p.m., will move to Tues., 8-8:30 p.m., effect- 
ive Sept. 27. Agency, Joseph Katz © 
Baltimore. 


QUAKER CONTINUES @ Quaker Oats Co., 
Chicago, renews Talk Your Way Out of It on 
ABC Mon., Wed., Fri., 3-3:30 p.m. 
Sept. 12. Agency, C. J. LaRoche & Co., Nev 
York. 


THREE RENEW ON MBS 


R. B. SEMLER Co., through Erwin Wasey & 
Co., Friday renewed Gabriel Heater newscasts 
over MBS for two years, effective Jan. 5. 
Netwoik spokesman said fact renewal signed 
six months before expiration of present con- 
tract indicates sponsor satisfaction with 
Heater program. Also renewed at MBS: 
Williamson Candy Co. (O’Henry Candy Bars) 
through Aubrey, Moore & Wallace, 1 
Detective Mysteries, Sun., 5:30 to 6 p.m., effect- 
ive Sept. 4, and Wander Co. (Ovaltine) through 
Hill Blackett & Co., Captain Midnite, 5:30 to 
6 p.m., Tuesday and Thursday, effective Sept. 
20. 
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“Today's Woman” 
Recommends 


Springerle... 


ANNE HAYES—mother, homemaker, and popular 
Mid-America radio personality. 


at a Very Low Cost per 1000 Coverage! 


Ever tried Springerle? It’s a little white cookie. You beat the mixture by 
hand for an hour... and the cookies are delicious! (They should be!) 


50,000 WATTS DAY 


10,000 WATTS NIGHT— 
810 Ke. 


Out Mid-America way, you might have picked up this recipe from 
“Today's Woman” (Anne Hayes, director of KCMO’s women’s activi- 
ties). For on her Monday-thru-Friday “Today's Woman” show, she 


gives many a recipe, homemaking tip, and (ah, yes) plug for 
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Meeting FM and TV Needs for 
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tions, Inc, 
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tig WRVB, Richmond, Virginia 

ie @ Rising high above the Tideland, this Truscon Self- 
& Supporting Steel Radio Tower helps flash the cream 
2 of FM and TV entertainment to a great circle of 

. 2s Virginia audiences. The business end of this slender 

in Hy steel beauty mounts both an R.C.A. 2-section pylon 
29 FM antenna, and an R.C.A. 6-section TV antenna. 
30 


This outstanding installation emphasizes again the fact 
that every Truscon Steel Radio Tower is fitted exactly 
to its specific location. Truscon Radio Towers today are 
operating faithfully under world-wide extremes of 
weather . . . under almost every possible combination 
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mountains, deserts, plains and coastal areas, 
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Truscon engineers are ready now to put their vast 
experience at your service—ready to design and erect 
just the tower you need for AM, FM and TV broad- 
casting ... tall or small, guyed or self-supporting, of 
uniform or tapered cross-section. Call the Truscon 


Haskell 


“hapalier 


oO office nearest you or write our home office in 
the New Youngstown. There is no obligation. 
a Berlin 
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Exclusive 


Representatives: 


Radio 


Albuquerque KOB 
Beaumont KFDM 
Boise KDSH 
Boston-Springfield WBZ-WBZA 
Buffalo WGR 
Charleston, S. C. WCSC 
Columbia, S. C. WIS 
Corpus Christi KRIS 
Davenport WOC 
Des Moines WHO 
Denver KVOD 
Duluth WDSM 
Fargo WDAY 
Ft. Wayne Wowo 
Ft. Worth-Dallas WBAP 
Honolulu-Hilo KGMB-KHBC 
Houston KX YZ 
Indianapolis WISH 
Kansas City KMBC-KFRM 
Louisville WAVE 
Minneapolis-St. Paul WTCN 
New York WMCA 
Norfolk WGH 
Omaha KFAB 
Peoria-Tuscola WMBD-WDZ 
Philadelphia KYW 
Pittsburgh KDKA 
Portland, Ore. KEX 
Raleigh WPTF 
Roanoke WDBJ 
St. Louis KSD Although Old Colonel F&P had 318 
Seattle : KIRO years of varied and successful busi- 
Syracuse WFBL ness experience under his belt before 
joining Free & Peters, his average 
Television age is actually just under 40 years! 


Baltimore WAAM 
Ft. Worth-Dallas WBAP-TV 
Louisville WAVE-TV 
Minneapolis-St. Paul WTCN-TV 
New York WPIX 
St. Louis KSD-TV 
San Francisco KRON-TV 
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DCOLONEL Fe«P= 


Who's Doue Everything 
reept Tuveat Guupowder! 
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ATLANTA 


Pus 12 years before joining Free & Peters. 
this versatile old boy ran the darndest combi- 
nation of businesses you ever heard of. He 
worked for radio stations and newspapers. 
managed the radio department of a fine 
agency. headed up a successful travel com- 
pany, manufactured automatic vending ma- 
chines, was associated with the FBI. and did 
a lot of other things, to boot! 


Old Colonel F&P is all the men at Free & 


Peters. He represents a cross-section of suc- 


cessful experience that would be hard for any 


organization to match! 


With this backlog of experience. all us 
F&P Colonels know how to make _ business 
sense to business men when we talk about 
national spot radio and television. We know 
how to help make “national spot” more prof- 


itable for our customers. 


Ask us for whatever you need. We will 


give you the right answers. in a hurry! 


REE & Perers, INC. 


Pioneer Radio and Television Station Representatives 
Since 1932 


NEW YORK 
DETROIT 


FT. WORTH 


CHICAGO 


HOLLYWOOD SAN FRANCISCO 









TRACING NBC’s fall publicity cam- 
paign which will carry these press 
members into every state are (I to r) 
Jack Slocum, Josef Dine, Jack Ryan, 
Les Raddatz, Sydney Ejiges, v. p. 
charge of press; Sam Kaufman, War- 
ren Cromwell, Ursula Halloran, 
Michael Dann. 


Radiorama 





ATTENDING WSJS Winston-Salem 
luncheon meeting on farm problems 
are (I to r) Wallace Carroll of Wins- 
ton-Salem Journal and_ Sentinel 


(WSJS owner); O. F. McCrary, farm 
agent; Robert C. Estes, WSJS prog. 
mgr.; 


od 


Harvey Dinkins, WSJS 


farm service dir. 








TWO funsters, CBS’ Arthur Godfrey 
(r) and Clellan Card of WCCO Min- 
neapolis, test gags from Card's 
Cracks, jokebook being offered to 
listeners on Mr. Card’s WCCO show. 


TOMMY REYNOLDS (r), sports an- 
nouncer for KCOR San Antonio, Tex., 
interviews Monty Stratton, famed 
one-legged baseball pitcher, during 
warm-up broadcast on KCOR. 


—_ 


LISTENERS get behind-the-scenes 
stories as Harmon Hyde (r), program 
director of WPJB (FM) Providence, 


R. I., interviews Arthur Fiedler, con- 
ductor of Boston ‘’Pops’’ Esplanade 
Orchestra, 
Hatch Memorial 


during broadcast from 
Shell in Boston. 









OPENING night of Mae West's ‘’Dia- 

mond ‘Lil’ at U. of Denver Opera 

House brought out this KOA Denver 

crew (I to r): Evadna Hammersley, 

Earl Ferguson, Martha Chapman 

(dir. Rocky Mountain Radio Council), 
Bob Petre and Don Allen. 








Business 
A. 


LOCK DRUG Co., through its agency Redfield-Johnstone, New York, j 

preparing spot announcement campaign in radio for Sterakleen, Poslap 

Allenru, Omega oil and rub. Approximately 60 markets 
Contracts are for 26 weeks. 


FRAN 


name 


will be used 


A. E. STALEY Mfgs. Co., Decatur, Ill., names Ruthrauff & Ryar 
handle national advertising for its Sweetose syrups, Cream 
Cube starch and Sta-Flo starch. Radio is expected to be used. 


INDUSTRIAL FEDERAL SAVINGS & LOAN Assn., Denver, 


mn 71, C. 

Chicago, ty | Chica 

Corn starch} Corp. 

Prodi 

° DON 

; L ; appoints Arthur} petrc 

G. Rippey & Co., that city, as agency. Radio will be used with other media adio 

HARRY A. LAZIER is account executive. we 
p c 


EDN. 


JOHN F. JELKE Co., Chicago, subsidiary of Lever Bros., starts extensiye York 
ork 


radio campaign in Southern California to introduce its margarine and salad 


dressing. Participations have been placed on six shows, five five-a-week and 


a quarter-hour on Meet the Missus, and on three Lever programs, Aunt Jennie DIC 
Big Town and Winner Takes All. One-minute spots are being aired in foyr Adve 
other markets. Agency is Tatham-Laird, also Chicago. National AM-Ty 
schedules not expected to be drawn before fall. — 
vis 
accic 
THE 6TH ARMY, San Francisco, re-appoints Russell, Harris & Wood, that | {7 | 
city. Radio will continue to be used along with other media. of Ir 
WIL 
R. GERBER Co., Chicago, will use TV and radio in promotion of new product poin 
package containing pop corn and popping oil. Newby & Peron Ine., same | New 
city, is agency. 
Cc. V 
. ¥ Pow 
NATIONAL BARGAIN BUYERS CLUB OF AMERICA Ine., Los Angeles (mer- | ity, 
chandising and distributing organization for releasing mass quantities of j 
liquidated merchandise direct to consumer via mail), appoints Davis- ] po) 
Harrison Simmonds, Hollywood, as agency. Advertising appropriation of | Ney 


$100,000, which includes radio and television, has been approved. 


NORMAN | fact 
G. TYRE is agency account executive. 





Con 
will 
PERMA-FIT Co., Chicago, will use radio in promotion of Perma-Fit (plast FR: 
strip for permanent denture fit). Agency is Newby & Peron Inc., same city. Wa 
exe 
ALJOHN Co., Oakland, Calif. (Enduv, new product for prevention of runs ir 
women’s hosiery), appoints Elliott, Daly & Schnitzer, that city, as agency FR 
Radio is to be used. BLAISDELL GATES is account executive. Wa 
city 
ADMIRAL Corp., Chicago, names Kudner Agency Inc., New York, to handle IN} 
radio, television advertising and public relations. tra 
SA 
joi 
Network Accounts eee 
Bil 
ALLIS-CHALMERS MFG. Co. renews National Farm and Home Hour for "4 
fifth year on full NBC network for 52 weeks from Sept. 10 through Bert § Ma 
Gittins Agency, Milwaukee. Program aired Saturday, 12 to 12:30 p.m. CDT. | “™ 
GEORGE DIEFENDERFER is NBC Chicago account executive F. 
ew 
i 
ye: 
PHILCO CORP., Philadelphia, through Hutchins Adv. Co., same city, signs to 
52-week renewal contract with ABC for continued sponsorship of 9:45-10 an 
segment of Mon.-Fri. Breakfast Club. Contract covers 271 ABC stations, and CL 
is effective Aug. 29. This is Philco’s fifth year with program. As 
. . > sais ; “Re FR 
ELGIN AMERICAN Co., Elgin, Ill. will start Groucho Marx Show on CBS 4k 
Oct. 5, one week later than originally announced. ’ 
att 
fid l 
j2eo ja 2@eeee 
; Cl 
NORBERT NOLAN, formerly partner in Avery & Nolan, San Francisco 
agency, appointed copy chief in advertising department of Golden State Co. Ltd., L 
that city (dairy products). Bi 
T. 


feeds division o 


TOM VINNEDGE becomes promotion 
Centennial Flouring Mills Co., Seattle. 


manager for farm 





ON THE 


WASHINGTON SCREEN 





> Agencies - 


E. MORGAN, vice president of Richard A. Foley Adv., Philadelphia, 
elected to board of directors. Mr. Morgan has been member of organ- 
ew York, jc +*"jzation since 1930. 
een, Poslam 


ill be useg | FRANK N. RIGGIO, with Dancer-Fitzgerald-Sample, Chicago, since 1944, 


named vice president of company. 


**1, Cc. (Red) HARBOUR appointed account executive for Tim Morrow Adv., 

Chicago, t} Chicago. Mr. Harbour formerly was assistant sales manager for Whiting 

‘orn starch} Corp., Harvey, IIl., and most recently director and sales manager of Comfort 
Products Corp., Dallas. 


. DON TOMKINS and JOHN COLEMAN join TV section of Campbell-Ewald Co., 

ints Arthur Detroit. Mr. Tomkins, who has written, directed and produced shows for stage, 

ther media radio and television, becomes TV production supervisor. Mr. Coleman joins 
production staff. 





THE EVALYN TYNER SHOW—every Friday evening at 10—a half hour of delight 


' EDNA HOEY, formerly media director of Carter Products Inc., joins New ful music by ‘The First Lady of the Piano’ and her trio from the beautiful 
= <a York office of Wilhelm-Laughlin Wilson & Assoc., as account executive. Embassy Room of The Hotel Statler. It’s the first regular remote TV show from 
e and salad a hotel and The Washington Post says, “there couldn't have been a happier 
~a-week and DICK DONALD Adv., Los Angeles, elected member of Southern California choice of subject, for Evalyn’s style is strictly from her to you, personally 


Aunt Jennie. 
ired in four 
nal AM-TY 


Advertising Agencies Assn. 


je MONDAY THRU FRIDAY 
AT 7:00 P.M. IS SERIAL 
TIME IN WASHINGTON! WMAL-TV’'s 
serials are tops in entertainment, 
tops in ratings, and tops in adver- 
tising impact. The serial thriller is 
reaching more men, more women, 
and more children than any other 
show seen in Washington at that 
hour! Like “Frontier Theater’, the 
serial is breaking all early evening 


ROBERT R. BURTON, account supervisor at Young & Rubicam, Chicago, super- 
vising the agency’s preparation of copy for Advertising Council kit on traffic 
accidents. National Safety Council is cooperating. Volunteer coordinator 
Wood, that | for campaign is WESLEY I. NUNN, advertising manager, Standard Oil Co. 
of Indiana. 


WILLIAM A. YOELL, formerly head of his own research organization, ap- 
ew product, | pointed director of research and marketing at Harry B. Cohen Adv. Co., 
. Inc., same | New York. 


C. W. FRANKLIN, for eight years with business department of Puget Sound 
¥Power & Light Co., Seattle, elected treasurer of Pacific National Adv., same 
city. 


viewing records in Washington! 


izeles (mer- 
uantities of 
ints Davis: | DON BELDING, chairman, executive committee of Foote, Cone & Belding, 
priation of | New York, named one of ten conference leaders at Merchants and Manu- 
NORMAN | facturers Assn. (Los Angeles) Seventh Annual Employer-Employe Relations 
Conference to be held in Palm Springs, Calif., next October. Mr. Belding 

will be assisted by JACK SMOCK, vice president of FC&B. 


Fit (plastic 
same city, 


FRANCES H. VAN DEVENTER, formerly with Day, Duke & Tarlton and J. 
Walter Thompson Co., joins Hewitt, Ogilvy, Benson & Mather as account 
executive. All are New York agencies. 





. of runs in . - ’ 
as agency FREDERICK R. RHODE, former retail appliance sales manager at Montgomery 
P Ward and Co., Chicago, joins creative staff of Fuller & Smith & Ross, same 
city. He works on Fiberglass account. 


;, to hande | INNES HARRIS, commercial supervisor at Young & Rubicam, Hollywood, 
transferred to New York office in same capacity. 


SAMUEL WIEDER, former copy chief of Paul Klemter & Co., Newark, N. J., 
joins copy department of Lewis & Gilman Ine., Philadelphia. 


BILL LIPSEY, who supervised his own accounts for past four years at S. K. 
: Hour te Lenby Adv., Chicago, resigns to open his own agency, Bill Lipsey & Assoc., at 
ugh Bert § 64 E. Lake St. Telephone STate 1-0687. Mr. Lipsey is handling prospective 
) pm. CDT radio and television accounts. 





2 


LAUGHTER, C. O. D. — 
A Everything happens on 
Laughter, C.O.D. Thursdays, 10 
p.m.) from goat milking to house 


painting contests. Zany Gil Hodges 
above) engineers the antics and 


r 

| WILLIAM R. DUGGY, freelance art director in television for more than two 
years and staff artist with McCann-Erickson, New York, prior to that, returns 
city, sigms | to agency as television art director. 
9:45-10 am. | 
tations, and 


CLARA PRENDERGAST, formerly with Time Inc., New York, joins staff of 


Associated Adv., Los Angeles. awards handsome prizes to his 





victims 
ci ean FRANCES KEITH, vice president and executive merchandising counsel of 
Abbott Kimball Co. of California, San Francisco, has resigned. SHIP’S REPORTER—(Tues., Wed., 7:30 p.m.; Thurs. 10 p.m.) Jack 
Mangon introduces televiewers to some of the world’s great luminaries 
JOHN T. LYONS of public relations-publicity staff of Gray & Rogers, Adv.. as they arrive and depart by liner or plane from New York Mangan presents 
Philadelphia, named publicity director of Junior Chamber of Commerce. casual, “off guard glimpses"—his interviews are friendly, informative, and 


personal. 


CEDRIC W. TARR resigns as copy director of Buchanan & Co., San Francisco. (One minute announcements available within each program.) 


Bank Bldg., Dallas. WMAL WMAL-TV WMAL-FM 


ate Co, Ltd., LECHE & LECHE Inc., Dallas, Tex., moves to new offices at 1008 Mercantile 
THE EVENING STAR STATIONS 


1 Francisco 

















division of r. J. MULGREW named assistant account executive on Pepsodent at Foote, WASHINGTON, D. C. 
Cone & Belding, Chicago, where he has worked a year as trainee. 
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The listeners 
had their say... 


it’s KSL by more than 3 to 1! 


KSL — the only 50,000-watt station between 
Denver and the Pacific Coast — is the first 
choice throughout 74 county units of Inter- 
mountain America.” Has the most listeners 
during 68.1% of the total 532 quarter-hours 
of the week. Gets the biggest audience during 
more than twice as many quarter-hours as all 
Salt Lake City stations and regional networks 


combined! 


That’s what the listeners told Benson and Benson. 
Inc.. when this independent research organiza- 
tion conducted the most far-reaching and 
thorough study ever made in Intermountain 
America. This Listener Diary proves KSL is the 
favorite throughout a quarter-million-square mile 
market where one million of your customers 


spend one billion dollars a year. 


To make your product the favorite of Intermoun- 
tain America. buy the listeners’ favorite — KSL. 
You'll find KSL costs less per customer than 
any other Salt Lake City station or regional 


network. 


*50-100 BMB Audience Area 











How Buyers’ Market 


Can Mean 


By EDGAR KOBAK 

Business Consultant 
THE CURRENT series of articles 
in BROADCASTING on the general 
subject “How the Buyers’ Market 
Can Mean Business for Broadcast- 
ing” has been of extreme interest 
to me. 

I have been looking after grand- 
children while vacationing. Grand- 
children and salesmen have a lot 
in common—they usually are in- 
clined to do what is fun and what 
might irritate parents and bosses 
—not sticking to the main job of 
being good boys. But they all want 
to be good. 

So on this hot and humid Sunday 
afternoon back in New York where 
we are keeping out of crowds and 
traffic, I take my Hermes on my 
lap and will knock out a few points 
that may help those who are held 
responsible for getting business. 

There is nothing new in the list 
—some have been written by 
others, I am sure, and some points 
will be recognized by many of the 
men and women who have had to 
work with me in recent years while 
we were driving for business. 

What would I do if I were a 
salesman fighting for business— 
now that the transom business has 
slowed up to a slight breeze and it 
takes selling? 


‘What I Would Do’ 


Well, I would do some of the 
following. I would look on my 
job as though I were in business 
for myself. Being in business for 
yourself is a real challenge these 
days. You have to set up some 
pretty high goals. You have to 
plan ahead, so that you can make 
ends meet at the end of the month, 
in a business way. In a personal 
way, you have to think of such 
things as taking care of your fam- 
ily, stepping up your income, get- 
ting ahead financially, and, of 
course, proving to yourself that 
you can do a good job. 

I would tell myself that regard- 
less of the cooperation I get from 
my associates and the industry 
activities such as BAB, that in the 
end my success depends on my own 
efforts and how well I ran my 





All seven of the “How the 
Buyers’ Market Can Mean 
Business for Broadcasting” 
series are being printed in 
booklet form. Send for your 
free copy. Additional copies 
may be obtained at a nom- 
inal charge. Address 
BROADCASTING, “Busi- 
ness for Broadcasting” Se- 
ries, 870 National Press 
Building, Washington, D. C. 
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Rusiness for Rroadcas ting 





THERE’S nothing Ed Kobak 
would rather do than develop 
sales plans and help others 
carry them out. He’s spent 
much of his life in that role 
and those who have competed 
with him in the pursuit of 
sponsorial contracts can tes- 
tify eloquently as to his suc- 
cess. 

Mr. Kobak is a believer in 
careful planning, hard work 
and some 25 assorted varia- 
tions on these themes. They 
carried him from high posts at 
McGraw-Hill to an ABC sales 
vice presidency in 1934; a vice 
presidency at Lord & Thomas; 
then back to NBC as Blue ex- 
ecutive v.p.; and finally in 
1944 to MBS where he served 
as president until last spring. 
He now operates a business 
consultant's office at 341 Park 
Ave., New York. 

This is the last of a series 
of seven articles by a represen- 
tative list of industry execu- 





Mr. KOBAK 


* * 


tives familiar with the prob- 
lems of selling and how to go 
about solving them. 


nn aa a tt SSSR ee 


business. Here are a few things 
I would want to do to insure the 
success of this business of mine: 
1—I would go over my prospect 
list, revise and organize it, and 
check with the mailing list to make 
sure that all the right people are 
included. I would analyze each 
prospect, get to know him and his 


business, and I’d work to serve 
him. 
2—I would find a reason (or 


even an excuse) to write each pros- 
pect about once a week—about new 
programs, coverage improvements, 
cost data, comparative data with 
competition and other media. I’d 
keep him posted on my organiza- 
tion and build myself into his con- 
fidence by sending him sound and 
honest material. I know that if 
I owned my own business, I would 
do just that. 

3—I would make it my business 
to call regularly on all important 
people in the companies which are 
my prospects. (My clients, too.) 
Particularly I’d cultivate the men 
who can say “Yes.” 





Listen to Programs 


4—I would to listen to all pro- 
grams, sustaining and commercial, 
and get to know just what is on 
the air. 

5—I would listen to as many 
recordings as possible of shows 
that we have for sale, but are not 
on the air. 

6—I would use all of the people 
in the organization to help me in 
my sales work. And be ready to 


thank and praise them for their 
help. 

7—I would sell time by selling 
programs. 

8—I would plan each day’s work 
the night before. 

9—I would plan each 
work during the weekend. 

10—I would set for myself defi- 
nite goals and then check up on 
myself to make sure that I was 
meeting the challenge. 


week’s 


11—I would make it a point to 
visit with the people in all depart- 
ments of my company—network or 
station—to find out what goes on 
that is new—looking always for 
ideas and information that would 
help me in my selling. 

Read Trade Press 

12—I would read the trade press 
—not only the radio but the adver- 
tising books—and other trade pa- 
pers, too. 

13—I would read the financial 
pages of at least one metropolitan 
daily every day. 

14—I would make a check of 
most of the general magazines and 
women’s magazines to get a line on 
the advertising done by my pros- 
pects, or concerns that I would 
want as my prospects. If I were 
a local salesman, I would study ad- 
vertising done in all local media— 
even the Red Book. 

15—I would make it a point to 
go over my work with my sales 
executive as often as possible, and 
get the benefit of his advice and 
help. I would get him to make 
calls with me. 


BROADCASTING ®* 


16—I would write my 


WN pres. 
entations, at least outline they 
get my facts marshalled togethe 
and then if we have a promotioy | 


department let them finish the job, | 


I know that in preparing my ow 
presentation, I’ll understand it he. 
ter, and this will help me to mak 
a sales impression. 

17—I would take lessons in put 
lic speaking. This is important 
Even though you may never 
called upon to make a speech, yo, 
are called on to talk to smal 
groups in advertisers offices ang 
in agencies. I wouldn’t try to beg 
salesman if I couldn’t get up ang 
tell my story. I’d learn to speak 
clearly without putting my hands 
in front of my face and without 
stuttering. 

18—I would get started early 
waste as little time as possible 
and stop wasting the time of my 


)- 


associates. (They don’t buy time) 
19—I’d make each lunch how 
count, and I would arrange my 


evenings to be with 
prospects. 

20—I would make it a point t 
give presentations to prospects and 
advertisers as often as_ possible, 
just to make sure that they get our 
story, and to keep in practice. The 
buyer’s memory is short—keep tell- 
ing him to repeat his story to your 
audience. 

21—I would make sure that I be. 
lieve in advertising, in broadcast. 
ing, and particularly in the partic. 
ular network or station that I am 
representing. 


clients and 


No. 7 
. . « The Consultant 


22—And I would be relaxed at 
all times. Relax your prospect— 
they can’t buy when they, or you, 
are tense. 

23—I would stop hanging around 
the friendly accounts. You waste 
the time of the man already sold 
as well as your own. 

24—I would put my heart in my 
job the way you do when you work 
at golf, gin.rummy or even red 
heads. 

25—I would use ideas, imagina- 
tion and strategy in selling. The 
real inside secret of selling is mak- 
ing calls. No matter how smart 
you are the prospect won't know 
what you know unless you call on 
him and write regularly. 

Readers, there are many more 
items that can be added to this list! 
You go to work and add a few— 
then make them work. This will 
help you to enjoy the rewards and 
satisfaction that come from doing 
a good job. 

There can be a recession, but 4 
good hard working and hard hit- 
ting salesman can make his terrl- 
tory just the opposite of recession. 
When the buyer says “No,” the 
selling begins. 
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= TERN MICHIGAN! er 
the partic. * a ; — -- 


that I am 


> that I be. 


WKZO and WJEF catch the biggest audi- just as impressive as its urban. 

— ence, the best list of advertisers and the But, best of all, WKZO-WJEF are avail- 

greatest results in Western Michigan. Both able at a combination rate that costs less 
ee get top Hoopers in their respective cities. than the next-best two-station selection in 
iia WKZO gets a 58.4% Share of Audience in our two markets. 
ace Kalamazoo, and WJEF gets 26.8% (Total Write us or Avery-Knodel, Ine. for all 
—_— Rated Periods, Mar.-Apr. °49). the proof of how we deliver about 40% 
gotthese Furthermore, BMB figures show that more Western Michigan listeners, for 20% 
even ra this strong combination’s rural coverage is less cost! 


, imagina- »'y ———— 
ling. The * Dick Miller of Huntington Beach, California, holds this world’s record. 
ng is mak- | 

10Ww smart 
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hard hit- ———S— 
his terti- 


zoceeta | FETZER BROADCASTING COMPANY 


“No,” the 
| AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 
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Show... ATA 
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“THARST TO GET THE STORY OF 
; NIN, SMASH-HIT, Z-HOUR SHOW! * 


IT’S THE rol S MEN NAN N SESA 

FUL ANS 

FOR A HA LLIN K The combination of the increasingly popular 
st Here’s today’s most refreshing, most informal, ‘Meet The Menjous” programming technique, 


plus the terrific nation-wide acceptance for the 


most informative show! Here’s today’s new ° eaigaaes age ‘ 
big, box-office ““Menjou’’ name accounts for 


listening habit—‘Meet The Menjous.”’ It’s 


: . instant ; > sensational program! 
g paying off for sponsors with bigger audiences, the instant success of this sensational prog 
- d ae Listeners are impressed with the glamour and 
faster sales, greater profits—at lower cost! That gr 5 : 
. Sage magic of Adolphe Menjou and Verree Teasdale 
wr the public prefers the new and exciting “Meet o" , 
ee . . : Menjou—regard them as America’s most 
The Menjous’’ technique is evidenced by the ; , ‘ried Holl 
* 4 . lly mé i¢ jiywo uple—con- 
A instant and sensational success of this power- a : esse , ) ae si F 5 
ws ; istently tune i 1em because they repre- 
packed program wherever it is running! pcenseiess. Terapia Dares ap aioe ae * 
There’ Ei, . sent today’s most vital and charming sounding 
F ere’s magic in the MENJOU name—sales board of American folk, fact, and fancy. 
magic that enables your sponsors to capitalize 
"EI on their fame. The readily-recognized Menjou 
sine 3 


faces—publicized by powerful promotion on 
hundreds of great Hollywood movies—lend 
themselves perfectly to hard-selling, localized 
fampaigns that are hitting the jackpot for 
fesult-minded sponsors! 


ROE y 


by ewes 
we roof ISON p Whig, — 


COMPANY 





been . G] i ee 
° ha NC, 
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“The Pay-Off" is PEOPLE! 


WMBD’s consistently high Hoopers . . . 22-year experi- 
ence in the rich Peoria market . . . increased power. . . 
FM at no extra cost—they’re all important, but it takes 
PEOPLE to put a station ‘way out in front and keep it 
there! 


i 
i 
} 
} 
i 
| 
| 
| 
| 
} 
} 
| 








PEOPLE at WMBD make up a winning team that has 
established WMBD as the biggest attraction in Peoriarea 
despite five-station competition. 


These WMBD staff members are specialists. With years 
of broad radio experience, special training and individ- 
val skills. The result: PEOPLE who know how to inter- 
est, entertain and SELL Peoriarea. 


In the twenty years in which WMBD was the only Peoria 
station, they developed the listening and buying habits 
of this rich area! 


WMBD DOMINATES Peoriarea 


WMED 





PEORIA, ILLINOIS 


See Free & Peters 





Ww CBS AFFILIATE 
\ 
AM 5,000 watts FM 20,000 watts 
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(Letters are welcomed. The editors reserve the 
right to use only the most pertinent portions.) 


‘Real Industry Job’ 


EDITOR, BROADCASTING: 

Your series on “How This Buy- 
ers’ Market Can Mean Business 
for Broadcasting” is one of the 
most outstanding things ever done 
by any trade publication. I sin- 
cerely hope that reprints are avail- 
ee 

Every article seems to get bet- 
ter and better. I swear as I read 
each particular one, I say, “This is 
the best yet,” only to revise my 
estimate when the next issue comes 
out. 

It’s a real industry job... . 
Frank E. Pellegrin, 
National Sales Manager 
Transit Radio Inc. 

Chicago 
[EDITOR’s NOTE: Thanks. We hope all 
readers will find this series useful. A 
reprint in booklet form is available 
free to those interested. Extra copies 
may be obtained for a nominal charge. 
Address BROADCASTING, “Business 


for Broadcasting” series, 870 National 
Press Building, Washington, D. C.] 


* * * 


Consistent Reader 
EDITOR, BROADCASTING: 

Since entering the radio indus- 
try in 1935, I have been a con- 
sistent reader of your fine publica- 
tion and consider it to be a pri- 
mary source of information on 
progress and developments in radio, 
television and allied fields. 

Bill Welsh 

General Manager 

Allied Adv. Agencies Ince. 
Los Angeles 


x * 


Story Gets Results 
EDITOR, BROADCASTING: 


I want to thank you for the 
wonderful story you gave me in 
your magazine. Just about the 
same time that this story appeared 
we sent out a circular letter to all 
television stations telling them 
about our plan. You may be in- 
terested to know that more televi- 
sion stations wrote in as a result 
of your story than because of our 
circular letter. 

By Friday following the Mon- 
day the story appeared I had over 
20 letters from television stations 
referring to the story in BROAp- 
CASTING and asking for preferential 
position on key station status. ... 

Samuel H. Cuff 
Retailers Television Film 
Service Ince. 
New York 
* * * 
A Monday Ritual 


EDITOR, BROADCASTING: 
... I know it is a Monday morn- 


ing ritual with me to read Brogp. f 


CASTING as one of my first dutig 
to keep up with the activities ;, 
the industry... . 

Thomas Velotta 

Vice President 

American Broad: asting ( 


New York 


‘Ham’ Praises Stand 
EDITOR, BROADCASTING: 

Let me congratulate you on apn. 
other fine editorial! 

Of course I am referring ¢ 
“Hams & Bad Eggs” in the Aug. 8 
issue of your fine magazine. As 
one of the more than _ 60,00 
“Hams” in the United States, le 
me thank you for the stand yoy 
have taken. 

Amateur radio, as a hobby, will 
fast disappear if the federal goy. 
ernment tries to “blueprint” our 
existence. Amateur radio is far 
too important to the life blood of 
the nation to have some ill-advised 
government employe throw the 
“monkey wrench” into the “works,” 

Gerald D. Coleman 
Chief Engineer 
WBUT-AM-FM 
Butler, Pa. 


+ 


Face Competition 
EDITOR, BROADCASTING: 

The question is asked over and 
over, will television hurt AM broai- 
casting and if so, how soon? 

Personally, I think it will hurt 
some markets very soon and others 
perhaps later. One of the surest 
ways of letting television dig into 
the AM revenue is for a station 
to have poor enough sales manage 
ment to get afraid of competition 
or declining business and cut rates. 

When AM cuts rates, advertisers 
underestimate the value of the 
finest advertising medium.  Psy- 
chologically speaking, if it is not 
worth contract then there must 
be a better medium. 

Every time a salesman cuts under 
his rate for anyone, it encourages 
the advertiser to bargain with the 
station at every opportunity. Then 
as soon as there are enough at- 
vertisers looking for bargains, the 
station finds that they have to 
take anything that they can get 
for their time. Consequently, they 
find themselves losing money very 
fast. This is when production be 
gins to drop. After production 
drops, circulation drops, the listen- 
ing public will decide that they need 
something more entertaining—the 
clue to the question will be a televi- 
sion set. So you can plainly see that 
television would be the successor 
to AM broadcasting unless sales 
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ecasting 


becomes better than 


manageme! 
in many markets. 


it is today 
Don’t let ompetition of any de- 
scription make you cut rates, in- 
stead I think it is wiser for com- 
petitive stations to agree on a 
new rate card even if the rates 
fall far below present rate card 
terms. 

Sales management plus promo- 
tion management will have a great 
pearing on whether AM will last 


F or television will take over. 


Jas. B. Childress 
General Manager 
WOXF Oxford, N. C. 


Removing Barriers 


EDITOR, BROADCASTING: 

I have noticed several news arti- 
cles in BROADCASTING recently on 
the subject of discrimination 
against Negroes in radio. 

WDIA in the past eight months 
has done a great deal toward re- 
moving the barriers which have 
traditionally confronted members 
of the Negro race, particularly in 
the southern sections of the coun- 
"oe 

We have three Negroes as full 
time members of our staff, and de- 
vote approximately 75° of our 


Miles tones 


the silver 
Altoona, 


> This month marks 

anniversary of WFBG 
Pa., owned and operated by the 
Gable Broadcasting Co. Going on 
the air 25 years ago, with 100 w 
power from the second floor of the 
Gable store, WF BG today is affili- 
ated with NBC and has modern 
headquarters on the fourth floor 





Mr. Gable 


Mr. Snyder 


In 1947, an 
WFBG-FM, was 
added. During the war activities 
WFBG was cited by the U.S. 
Navy, V.F.W., American Legion 
and Disabled Veterans of the 
World War for outstanding serv- 
ce to community and nation. The 
station also has been given awards 
by the American Cancer Society 
and the Treasury Dept. Jack 
Snyder has been manager of 
WFBG and WFBG-FM since 1947. 
On a special anniversary program, 
George P. Gable, president of 
Gable Broadcasting Co., expressed 
pride in the station’s past and 
confidence in its future. 


of the Gable Arcade. 
FM station, 


BROADCASTING e 


time to programs particularly ap- 
pealing to Negroes. 

Bert Ferguson 

Partner-Manager 

WDIA Memphis 
More On Liquor Ads 
EDITOR, BROADCASTING: 

I was very pleased with 

your editorial entitled “Beware 


The Hangover!” It is a very timely 
and sound warning, which I hope 
will be heeded by both network 
and station executives. In my 
opinion, even the discussion about 
taking hard liquor ads certainly 
is sowing the wind, and sure to 
reap the whirlwind, if the networks 
on their owned and operated sta- 
tions should break the ice and 
accept hard liquor advertising. 

Perhaps in the big cities broad- 
casting officials may be misled by 
a more “liberal”? viewpoint on hard 
liquor advertising; but in the rest 
of the country, it would stir up an 
avalanche of criticism and action 
that would make radio fee] like 
it had been hit in the face with a 
bulldozer. Certainly, business is 
not so bad that we have 
promise our standards to 
extent. 

Campbe ll A rHOuUL 
President 


WTAR Norfolk, Va. 


to com- 
that 





> Russell chief 


Naughton, 
nouncer of WDRC Hartford, Conn., 
is celebrating his seventh anniver- 


an- 


saiy with the station this month. 
Mr. Naughton joined WDRC in 
1942, and later served with the 


Air Force for several years. 

& Grace Jean Beck, traffic man- 
ager for KWK St. Louis, has cele- 
brated her 20th anniversary with 
that station. Miss Beck started 
working with KWK as a pianist 
for auditions and secretary to the 
program director. Since 1942 she 
has been in traffic exclusively. 

& Eleanor Nickerson, secretary to 
Franklin M. Doolittle, president 
of WDRC Hartford, Conn., is ob- 
serving her 13th anniversary with 
the station. Miss Nickerson, who 
also is chief bookkeeper of WDRC, 
joined the CBS outlet in 1936. 

& Singing of hit numbers of 1924 
was one feature of the celebration 
of 25th anniversary in radio by 
Walter Preston, m.c. on Show Shop 
program for WOR New York. Mr. 
Preston has been with Show Shop 
for past six years. 

®& Eddie Edwards has marked his 
20th anniversary with KMBC 
Kansas City, Mo. Mr. Edwards 
does character roles and produces 
Brush Creek Follies, Rhymaline 
Time, and Of Health and Happi- 
A fourth show, Lucky Cor- 
ners, is produced by Mr. Edwards 
over KFRM, KMBC’s affiliate sta- 
tion for Kansas. 
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Don't do anything 
until you hear 
ftom Lang-Worth! 





Watch for announcement of Lang- 


Worth’s amazing NEW transcribed 





music library—a revolutionary develop- 


ment in the field of sound reproduction! 


LAVG-WOK TT 


feature programs. ine. 


113 W. SZth STREET, Meee seen 19, Mw. Y¥. 


Network Calibre Programs at Local Station Cost 
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The CASH REGISTERS 
















The JITNEY QUIZ is whammin’ ‘em 
on KMLB! Mclemore’s Jitney Jun- 
gle, Winnsboro, La. . . . 40 miles 
Monroe . . . Northeastern 
Louisiana's largest indepéndent 
grocery, has renewed the show! 
Another satisfied sponsor agrees 
KMLB is the No. 1 sales voice of 
Northeastern Louisiana 


xe KMLB*c 
KC KC 
Monroe, Louisiana 
5000 Watts Day 1000 Watts Night 
Affiliated with 
American Broadcasting Company 


Represented by 
Taylor-Borroff & Co., Inc. 


KMLB-FM—17,000 Watts—Now 
Operating Full Time! 


from 





Mr. Max Tendrich 
Weiss and Geller, li 
New York City, N. Y 
Dear Maa 


doagoned good 
some thin's I 


I’m a 


there s 


janitor, but 
jist cain't git througl 
my head! I’ve 
been noticin’ 
th’ news ma 
chines here at 
WCHS and 
some of th’ 
thin’s jist don't 
add uf. F'rin- 
stance, t'other 
day some fel 
ler said thet 
unem ployment 


was on th’ up 
arade and thet 
folks was agit 
tin’ jittery. 
Then I reads 
a little fur 


ther an’ I no 
tices thet more 





eople 1s a 
workin’ now 
than last year! 
Il hears a lot 
bout a_reces 
sion er sum 
pin’ an’ then I 
notices thet 
ur department 
stores in Char 
leston is asell 
n’ more’n last 
vear! Looks 
ter me hke 
folks has got 
money in their 
pockets and 
thet they'll 
spend it when someone tells ’em what he 
has ter sell Sounds like a nacheral job 
fer WCHS in West lVirginny, don’t it 
Maa 
) rs. 
Alay 


WCHS 
Charleston, W. Va. 
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‘Feature of the Week 


MEANING money for the winner 
and considered an extremely suc- 
cessful promotion idea is a weekly 
contest now being 
used at WBTM 
(AM-FM)  Dan- 
ville, Va. 

Contest is based 
on the statement, 
“IT buy and save 
in Danville be- 
cause a 
answered in 25 
words or less. 
Fifty dollars in 
savings bonds is 
being given away every week for 
four weeks. 

Pointing out that contest is not 
a lottery, WBTM General Manager 
R. Sanford Guyer says the program 
is offered only to present or past 
clients of WBTM. 

He says: “We sell the merchant 
a packaged deal. Merchants get 
four 75-word spots to run on a 
given day for four weeks. These 
four broadcasts for each merchant 


On All 


OST PEOPLE, upon comple- 
M tion of their formal educa- 
tion, feel that they need at 
least a few weeks to rest up from 


the rigors of enforced learning 
before launching out into a career. 


Not Arthur William Gudelman. 
Two days after graduation from 
Hollywood High School in 1927, 
Art, complete with the knowledge 
of an advertising course he had 
taken, took a chance and applied 
for a job with Logan & Stebbins 
agency (now Barton 
A. Stebbins Adv.), 
Los Angeles. It was 
a good try. He’s been 
with the agency ever 
since. 

Starting in the 
production  depart- 
ment, and later ad- 
vancing to space and 
time buyer, Art to- 
day is assistant to 
Barton Stebbins, 
present agency own- 
er, and account exec- 
utive on Signal Oil 
Co., Los Angeles, 
account. Sponsor of 
high- rating CBS 
The Whistler pro- 
gram, the oil firm 
spends in excess of 
$200,000 yearly on radio. 

Now a loyal Californian, Art 
was born in Quincy, IIl., in 1907. 
He had little time to absorb the 
cultures of the Midwest, however, 
for when he was two years old, 
the Gudelmans moved to Los 
Angeles, where he has been ever 
since. 





Mr. Guyer 





ART 


will be presented at the same time 
each week for four weeks. Their 
commercials will be read, and they 
will be mentioned in the closing of 
the program as a business estab- 
lishment where contest forms may 
be obtained. 

“Programs will be presented by 
WBTM every day Monday through 
Friday at 10:45 to 11:15 a.m. and 
4 to 4:30 p.m.—one hour per day 
for four weeks. 

Mr. Guyer says that the mer- 
chant also will be mentioned in 
large newspaper ads which will 
precede opening of the contest. And 
there will be a continuous ad in the 
local newspapers every day pro- 
moting the theme, “Buy and save 
in Danville.” 

Another point Mr. Guyer men- 
tions is that all commercials for 
the various merchants will tend to 
show why people can buy and save 
in Danville. 

“Every commercial will be di- 
rected toward this theme,” Mr. 
Guyer said. 


flecoun £5 


In 1932 he cemented relations 
with Canada when he married 
Ursula Smythe. She had been in 
the United States about three 
years when they met. Sharing the 
board at their home on the out- 
skirts of Glendale are Kathleen 
(Pinky), 16; and Arthur William 
dre, 10. 


The location of his home—within 





niblick shot of Oakmont Country 
Club—accounts for his chief hobby, 
golf. 


Recent winner of a 4A tour- 
nament, Art’s a 14 
handicap golfer. 

In the realm of 
clubs, Art is cur- 
rently chairman of 
Southern Calif. 
Chapter, 4A’s_ Ra- 
dio Time Buyer 
Committee; and past 
member of Chapter’s 
board of governors. 
He chairmaned the 
first of the annual 
4A examinations for 
those wanting to 
break into advertis- 
ing. 

Extracurricularly, 
Art is business man- 
ager for an active 
little theatre group, 
which lets him turn 
actor every once in a while. The 
group usually puts on two or 
three plays a year for the public, 
in addition to monthly workshops 
at his home. 

And on Tuesday nites, Art can 
be found “swinging his partner” 
in the weekly square dances held 
on his badminton court. 
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“AMERICA’S FINEST 
WESTERN ACT”! 


The Texas Rangers, stars of 
stage, screen, radio and tele- 
vision, early this summer made 
a personal appearance tour in 
the Midwest. They are pictured 
here in Oklahoma City, when 
they were commissioned hon- 
orary Colonels of the State of 
Oklahoma by Governor Roy 
J. Turner. 

The Texas Rangers transcrip- 
tions, used on scores of stations 
from coast to coast, have 
achieved Iooperatings as high 
as 27.4. 

Advertisers and stations — ask 
about our new sales plan! 


Wire, write or phone 


ARTHUR B. CHURCH Productions e 
KANSAS CITY 6, MISSOURI 
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memo: to radio stations 


anywhere in the united states: 




















We offer rights in your area to broadcast 
play-by-play all games of Philadelphia 

Eagles, champions of the National Footba 
League. Famous announcer, direct from 

o's Jack Rensel, Locust 4-3526, Philadelohia. 

SPORTS BROADCAST NETWORK, Room 701-702 


Weightman Building, Phialdelphia 2, Penna. 


Ye 


sports broadcast network, room 701-702 weightman bldg. 





philadelphia 2, pa. 


ask 


yctions bd ° e 
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WDEL-TV, an effective new voice. A SH( 











Justice 
The only television station located — 
o whic 
in this important market area. The — . 
bo 
WDEL-TV audience is growing aed 
rapidly thanks to NBC, DuMont vom 
¢ negoth 
and other network shows, local _ 
W 
o ing a clearer picture. tight 
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Scores of advertisers are now find- a 
makes 
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. ‘ astin: 
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WGAL-TV, television’s initial to ab 
‘ ‘ ‘ pletel: 
service in this prosperous market. It 
offers advertisers their first opportu- -" 
{ 
[ nity to show their products, to talk _ 
Attor 
| | = about them to the residents of this owne: 
was | 
LAN peace twat thriving area. WGAL-TV is serving Prog 
‘5 lor a 
: mazingly large audience with ING, 
an amazingly large audien ent 
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©) WD} 
Mem 
Atla 
Th 
offici: 
ferer 
STEINMAN attor 
Represented by STATIONS _ 
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By RUFUS CRATER 
4 SHOW DOWN LOOMS in the 


Justice Dept.’s probe of organized 
phaseball’s broadcasting policies 
which may drastically open up the 
feld for play-by-play broadcasts of 
both major and minor league 
eames throughout the country. 

This prospect was seen last week 
on the evidence of Justice Dept. 
negotiations with both baseball 
spokesmen and the radio stat'ons 
which have protested baseball’s 
tight control over the airing of 
games [CLOSED CIRCUIT, Aug. 8]. 

The tenor of the negotiations 
makes clear that high department 
officials consider some of baseball's 
fundamental practices on broad- 
casting and telecasting rights to 
be obvious violations of the anti- 
trust laws, including the policy of 
awarding World Series rights to 
a single network and perhaps also 
the arrangements for Western 
Union play-by-play service. It also 
indicates that baseball spokesmen 
are prepared to relent, though not 
to abandon existing policies com- 
pletely. 


= 


Probe in Second Year 


The investigation initiated on 
complaints of which that of Radio 
Attorney Frank U. Fletcher, co- 
owner of WARL Arlingtion, Va., 
was among the first, has been in 
progress within the department 
for almost two years [BROADCAST- 


N G 


$7.00 A YEAR—25¢ A COPY 





WASHINGTON, D. C., AUGUST 15, 194 


cs 






















































~ {BASEBALL BROADCASTS —— sustice Dent. Showdown Looms 


ity represented at the conferences. the first two Justice-baseball con- other practices which have aroused 
Justice participants at one or both ferences would be followed by an- omplaints, was the major leagues’ 
of the sessions included Assistant other, or perhaps several others. Rule 1 (d). This prohibits the 
Attorney General Herbert A. Berg- Counsel for Commissioner Chandler broadcast or telecast of any majo! 
son, head of the Anti-Trust Divi- reportedly were assured that the league game in any city without 
sion; Holmes Balbridge, chief of department would’ respect an_ the consent of all major and mino 
the Litigation Section; George B. ‘“funderstanding’’ between Mr. league clubs in that city and within 


Haddock, Mr. Balbridge’s assist- Chandler and Attorney General 50 miles. 
ant, and James Browning, another Tom Clark to the effect that no 


, : : , 2 Said Be Restraint 
assistant who has been detailed suit would be filed until the Com- to Be Res 


to baseball work. Counsel for the missioner had been notified and Justice officials branded this a 
baseball commissioner included’ given a chance to be heard. It was clear restraint of interstate broad- 
John Lord O’Brian of the Wash- understood this is customary pro- casts and telecasts—and therefort 
ington law firm of Covington, Bur- cedure in such cases. a restraint of interstate commerce 
ling, Rublee & Schorb, of which and in violation of the anti-trust 


Exploratory Session 


Secretary of State Dean Acheson laws. They were adamant in thei 
is a former member. The first conferences, on April view that some amendment of this 

Another indication of early de- 7, was an “exploratory” session rule is essential, despite the base- 
velopments was seen in letters sent from the baseball representatives ball lawyers’ attempt to break 
by the department early this month standpoint. They made clear then down the department’s legal theory 
to stations which have filed pro- that they represented not the and their insistence, also, that 
tests. Implying that a consent leagues or clubs but the commis- many and perhaps most minor 
decree may be in the offing, the sioner, and that their interest was league clubs would go out of busi- 
letters ask the complainants’ views in helping him administer the ness if major league games could 


on a plan limiting the extent of affairs of baseball. The follow-up be broadcast and_ telecast—espe- 
various clubs’ control over the meeting, on June 2, canvassed the 
broadeast of games of other clubs. 

Despite this evidence of the depart- 


cially telecast—in their home com- 
problem in greater detail. At that munities while they themselves 





ee 35 . time, BROADCASTING learned, de- were playing. 

ment’s view that existing practices — , wn : 

are restrictive, leaders of the op partment officials pointedly chal- The plan subsequently circu- 
c . , . fi . . ) ; } 

position feel the suggested plan lenged the legality of several lated by the department to pro- 
itself would have no practical value practices of the clubs and leagues. testing stations reflects an attempt 
and are preparing to fight it. The chief of these, and appar- to compromise on this point. The 

It appeared almost certain that ently the source of most of the (Continued on page 67) 








McF ARLAND BILL —- 


HOPES for adoption of the Mc-_ said this question has not been majority of its provisions.” 


ING, Oct. 6, 1947; Aug. 2, Dec. 13 Farland Bill (S 1973) at this ses- decided. The bill is the first major com- 
1948; Feb. 14, May 23], Other sion of Congress were boosted last If a hearing is held, authorities munications legislation to pass the 
stations which have reported diffi- week as House Interstate Com- thought it might be a brief session, Senate since the Communications 
culties in securing play-by-play merce Committee leaders promised possibly consuming no more than Act was adopted in 1934. 
rights, and in at least some in- early study of the FCC reorganiza- a day. The Senate .Commerce But even with prompt House 
stances have filed complaints, tion measure following unanimous Committee heard witnesses for two committee action, final passage at 
: include WISR oor Pa.; KHMO_ Senate approval on Tuesday. days before evolving and approv- this session would depend, in th: 
Hannibal, Mo.; WSAY Rochester; “If the bill proves to be merely ing the revised version which the view of observers, upon (1) the 
WDXB Chattanooga, Tenn.; WDIA procedural and non-controversial, Senate adopted without change last time element, and (2) the absence 
Memphis; KLIF Dallas; WATL~ as I have been informed,” Com- Tuesday [BROADCASTING, June 20, of major opposition. 
Atlanta, and WSOY Decatur, Ill. mittee Chairman Robert Crosser July 25]. seis . 
The views reached by Justice (D-Ohio) told BROADCASTING, “the Sen. E. W. McFarland (D-Ariz.) Time Element 
officials were revealed in two con- chances are that a hearing would wrote the bill as a non-policy, non- Congress is hopeful of adjourn- 
ferences a short time ago with not be necessary and we could re- controversial measure in hopes of ment by early or mid-September 
attorneys for Baseball Commis-_ port it out in one meeting.” enactment at this session to speed 2t the latest. But the House has 
sioner A. B. Chandler. The depart- That meeting, he reported, may FCC action on its workload, pro- got its affairs into relatively good 
ment has maintained its customary be held early this week. He said mote personnel stability by increas- condition, so that observ rs felt 
official secrecy on progress of its he would assign the bill to staff ing the salaries of Commissioners the time element need not be too 
studies, but details of these ses- members “to sound out their senti- and key executives, and clarify the reat a deterrent once the measure 
sions were learned by BROADCAST- ment” on it and get a report before respective rights and responsibili- reaches the floor. 
ING on high authority last week. the meeting. ties of FCC and applicants. The Rep. Crosser, however, noted 
There were several indications He thought it may not be neces- Senate Committee, reporting it out, that his committee is “over- 
aside from the tone of the con- sary to refer the measure to the said that as revised it had the jammed,” which could mean that a 
ferences which indicated the case Commerce Subcommittee on Com- “unanimous approval” of broad- hearing, if one is deemed erenemesid 
Is nearing the final stages. munications, headed by Rep. George casters who participated in the and particularly if opposition de- 
One was the high level of author- Sadowski (D-Mich.), though he hearings and FCC approval of “the (Continued on page 69) 
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Business? 





ROBERT LUCE 


T people who watch the busi- 
situation are pleased and 
surprised by the definite improve- 
ment in our domestic economic 
health. 

We've been out on a limb on this 
point—generally hopeful that the 
scare headlines weren’t the whole 
truth about our economic position. 
Though the nation is certainly un- 
dergoing some vital economic 
changes, we'll still hold to our 
belief that a disastrous depression 
won’t occur in any immediate fu- 
ture. 

For 
months, 
business 
dropping 


By 


MOS’ 


1ess 


the first 
some of 


time in many 
the important 
measures have stopped 
and have risen slightly. 
This in itself is enough to distin- 
guish our current business dip 
from any former depression. 
Personal income was 
last week at a level 2.6°7 above the 
first six months of 1948—the na- 
tion’s best-ever business year! 
Included in the increase of in- 
was the total paycheck of 
factory workers—the first time 
since last September that this has 
happened. 
The stock 


reported 


come 


market has climbed 
steadily in recent weeks—a 
sible indication that businessmen 
are casting off some of the early 
pessimism of 1949. 


pos- 


Employment Up 

Production is no longer dropping 
off, although it is still moderately 
below the level of last year. Em- 
ployment in manufacturing indus- 
try has increased. 

Although unemployment 
reached a high level—employment, 
too, has reached its highpoint for 
1949. This apparent paradox re- 
sults from the fact that many 
more people are in the labor force 
than ever before. 


has 


Total employment in June was 
59.6 million compared to 61.2 mil- 
lion in June of 1948. Of this total, 


about 50 million was non-agricul- 
tural, and the rest agricultural. 
Total number of persons out of 
work was 33778,000—the highest 


number of unemployed since early 
1942. 

This is a cloud on an otherwise 
bright business sky. It cannot 
permitted to continue for long 
not only because of the privation 


be 


it causes among untold numbers 
of families—but also because such 
a lerge number of persons out of 
work is a considerable drag on 


the total vitality of the economy. 
It’s an economic loss. 

The other major dark spot in the 
economic picture is in a foreign 
might travel fast to our 


sky but 
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own. There are indications that 
in spite of ERP, the recovery of 
Europe and reconstruction and ex- 
pansion of other parts of the world 
is not going ahead as well as we 
had hoped. Britain’s crisis is not 
a singular one—other nations of 
Europe are finding it more difficult 
to buy from us at the rate neces- 
sary to sustain our own economy 
and theirs. 





Wage Controversy 

At home, the controversy about 
wage increases has not yet been 
resolved. 

At this stage in the readjust- 
ment of the economy there are two 
proposals—one by the CIO through 
its Nathan Report, another by the 
Chamber of Commerce—through 
its president, Herman W. Stein- 
kraus. 

Very briefly, Mr. Nathan argues 
that the best way to sustain pros- 
perity is to increase purchasing 
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Economic Health Shows Improvement 


power by maintaining and increas- 
ing wage rates, while holding the 
price level steady. He says the 
worker’s real income hasn’t 
changed since 1946—and that it 
must increase in order to main- 
tain full production and full em- 
ployment. (See Chart.) 


Sees Continued Sales 

In this way Mr. Nathan believes 
business will profit in continued 
sales, a possibly lower profit mar- 
gin, and the economy will continue 
to prosper. 

Business says wage raises in- 
crease prices; that some industries 
can’t pay higher wages; and that 
wage raises by those industries 
that can pay are unfair, because 
they give some workers an advan- 
tage over others. 

Mr. Steinkraus and Mr. Nathan 
do agree on one point—that the 
most desirable way to increase the 
buying power of most people is to 
lower prices. The only difference 
is that Mr. Steinkraus thinks busi- 
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ness will move quickly to adjust 
its prices to meet the market, while 
Mr. Nathan argues that it won't 


Mr. Nathan: 


Interestingly enough, many of those 
who urge price cuts rather than wage 
increase do not practice what they 
preach. . . . Wage raises can raise the 
buying power of workers more syp. 
stantially and quickly than creeping 
price declines. . 


Mr. Steinkraus: 


Higher wages for a few and higher 
prices for the rest is not the answer 
While prices were going up, wages had 
a _ hard job keeping up with them 
While prices are falling, wages are not 
taking corresponding reductions, and 
purchasing power is thus increasing, 


*Vhat it amounts to is that both 
seem to accept the necessity for 
a better ratio of wages to prices 
to keep the economy going—but 
Mr. Steinkraus says it will come as 
prices adjust themselves, and Mr. 
Nathan says labor will have to go 
out and fight for wage increases to 
improve its position. 


We’ve heard both present their 


arguments, and both are sincere 
in their positions. Each has a 


sense of responsibility to the pub- 
lic. They differ in fundamental 
approach to economics. 

The truth of the matter is that 
some industries will grant wage 
increases, other industries will cut 
prices—and a lot of industries will 
go along on a stable basis for the 
remainder of the year. 

Buying Still Heavy 

Meanwhile, the people who buy 
goods and support all economic 
activity are still buying heavily. 
Retailers who have rushed to get 
rid of inventories now find they are 
having to stock. up again to satisfy 
consumer demand. As they do, it 
raises the level of industrial pro- 
duction. 

The level of retail sales is below 
that of 1948, of course, but mod- 
erately below. (Retail trade in in- 
dependent stores is only 1° below 
last June. Department store sales 
are off about 10%. 

We're still of the opinion that 
this economy on the whole, 
healthy. True, it’s supported heav- 
ily by ERP and military aid, and 
by veteran’s payments, unemploy- 
ment insurance and other payments 
to the public. True also that there 
is a need for a lower price level 
to increase purchasing power all 
along the line. In the absence of 
a major drop in the cost of living, 
some wage adjustments may have 
to be made. 


is, 


through about 


and longer 


Yet we've been 
nine months of decliie 
than that in some industries—and 
it hasn’t crashed into a depression. 
Business sentiment is more hope- 
ful. We think its optimism is 
justified. 
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By J. FRANK BEATTY 


THE FATE of billions in broad- 
cast and other electronic invest- 
ment will be at stake this autumn 
when envoys for North American 
nations convene in Montreal Sept. 
13 to draw up a third NARBA. 

Prospect of a quick and congenial 
settlement of inter-nation broad- 
cast problems is not too bright, 
judging by views of industry and 
government spokesmen who will 
handle Uncle Sam’s end of the 
diplomatic foray. ' 

The concluding meeting of the 
joint U. S. preparatory committee 
has been called for Aug. 29 by the 
committee chairman, Rosel H. 
Hyde, member of the FCC. The 
committee was formed last Dec. 7 
to aid in preparing the U. S. pro- 
posals and to advise the U. S. dele- 
gation. 

Those close to the NARBA situa- 
tion are worried. They see a series 
of danger points as they scan the 
southern horizon and wonder what 
Cuba and Mexico are going to ask. 
They know the two nations will ask 
a lot but they haven’t any definite 
data because the countries failed 
to submit their demands last May, 
as requested by Canada, the host 
nation. The U. S. position was 
made clear, as far as possible, in 
time for the mid-May deadline, but 
other countries have preferred to 
act coy and not let the U. S. know 
their plans. 

A complete upsetting of the 
broadcast band can occur if the two 
Latin nations come in with heavy 
demands, and play hard-to-get 
when the actual dickering gets un- 
der way. 

Should the conference end in an 
impasse, the end result would be 
an electronic battle royal, includ- 
ing split frequencies, with Uncle 
Sam standing to suffer brutally be- 
cause of the heavy investment in 


broadcast operations and related 
industries. 

Cost Could Be High 
And should Uncle Sam’s dele- 


gates yield any of the present chan- 
nels or agree to a juggling of 
channels in reaching an agreement, 
the end result would be a fabu- 
lously expensive rebuilding of the 
vast U. S. transmitting plant. 

Two of broadcasting’s newer de- 
velopments—FM and _television— 
may get into the Montreal spot- 
light before the delegates start 
back home. 

First, other nations conceivably 
can tell the U. S. it has the advan- 
tage of the coverage provided by 
hundreds of FM stations (see FM 
coverage story page 32). 

_ Second, they can suggest that an 
Important share of the U. S. audi- 
ence now has TV reception. 

_ Progress in FM and TV is slow 
in other countries, with TV just 
getting under way in Mexico and 
Cuba. 

The U. §. delegation may insist 
that an article recognizing FM and 


TV be inserted in the treaty, with 
provision for machinery to nego- 
tiate technical standards. For some 
time the FCC and Latin regulatory 
officials have been discussing TV 
transmitter location. 

Pre-conference fears have been 
expressed that the U. S. once again 
will lose a substantial swatch from 
its electronic shirt but fortunately 
our envoys have been showing thei: 
muscles in recent months. 

A number of unfavorable factors 
darken the pre-NARBA air. Most 
critical, many feel, is the FCC’s 
failure to hand down its clear chan- 
nel decision. Prospect of a decision 
prior to convening of the Montrea! 
NARBA is considered dim. 


Sound Position Hard 


Without such a decision the U. S. 
delegation is unable to draw up a 
sound position in advance of the 
conference. Its bargaining posi- 
tion will be difficult when the horse 
trading starts, especially if Latin 
delegates happen to remind that 
FCC called the clear channel hear- 
ing in April 1945. The proceedings 
have dragged on and on, with no 
decision yet in sight. 

The present American position, 
drafted with the handicap of regu- 
latory blinders, is to insist on the 
status quo in North American 
broadcasting plus the right for day- 
time stations on six channels to 
operate at night just as Canada 
and Cuba are permitted to do on 
these channels. The daytime con- 





Dark Clouds Seen on Southern Horizon 
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Mr. HYDE 


cession was a sop to Mexico when 


that country pouted after the first 
NARBA was adopted in the late 
30s. It now is argued some sta- 
tions on these channels—730, 800, 
900, 1050, 1220 and 1570—could 
operate at night without hurting 
Mexico. 


Mexico will enter the conference 
with a series of demands that may 
include two additional clear chan- 
nels, moving of two of its present 
six clears to the lower part of the 
broadcast band, and the grouping 
of clears below 1140 ke, regionals 
from 1150 to 1540 ke and locals to 
a 1550-1600 ke block. These 
Mexico’s demands submitted a 


are 


as 


year-and-a-half ago at the prepara- 
NARBA engineering confer- 
ence held at Havana. 

What Mexico’s new demands will 


tory 


be is a Washington mystery. The 
nati is known to favor high 
power on clear channels and all of 
its clear channel stations operate 


with power of 100 kw and upward, 
whereas U. S. stations are pre- 
vented from using more than 50 kw 
power, 

Mexico, has maneu- 
vered itself into a good position for 
Montreal jockeying. It refused to 
the extension of the second 
(1946) NARBA last March 28, with 
the result that the continent has 
operated since that time without 
benefit of a broadcast treaty. 

Cuba advocated “national chan- 
instead of clear channels at 
the Havana engineering conference, 
drawing quick U. S. opposition, It 
asked for additional frequency as- 
signments on the ground that its 
present assignments were inade- 
quate but other nations are in the 
same hole and can’t provide the 
service they feel their people should 
have. Cuba had asked for 12 
clears at the second NARBA in 
1946. Conceivably Cuba is in a po- 
sition to get tough and upset the 
channel cart by asking for a com- 
pletely new North American allo- 
cation. 

All the separate problems that 
face the third NARBA boil down 
to one basic issue: Can we get an 
Then: Can we get an 
page 50) 
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sign 


nels” 


agreement ? 
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HARD LIQUOR Tempest Continues on Ad Question 


STATIONS were divided about 60- 
40 against acceptance of hard liquor 
advertising in a survey conducted 
by BROADCASTING among. station 
representative firms in New York 
last week as the controversy over 
possible lifting of radio’s voluntary 
ban continued. 

Of 12 firms checked, few re- 
ported complete returns from their 
client stations. But it was gener- 
ally agreed that enough replies had 
been received to indicate a substan- 
tial segment of the broadcasting 
industry is ready to take the plunge 
into their new advertising revenue 
field. 

Conflict With Biow Reports 

The findings diverged slightly 
from reports of the Biow Co., 
agency for Schenley Industries Inc., 
which is leading the move to buy 
time for its hard liquor products 
despite opposition of the Distilled 
Spirits Institute, Congressional dry 


leaders, and private anti-liquor 
forces. Biow Co. reported about 
half of the stations heard from 


were willing to break their tradi- 
tional policy against hard liquor 
commercials. 


Of the 


12 representative firms 


BROADCASTING e Telecasting 


reporting in BROADCASTING’s check- 
up, six said 50% of their client 
stations would accept hard liquor 
advertising; one said 47.3 would 
accept; two said 20% would and 
80° wouldn’t; one said six out of 
seven stations would; another said 
two out of 29 would, and another 
said none would. 


Firms’ Reports 


By firms, the reports were: 


With 9712 of its 
47.3% voted to ac- 


Avery-Knodel Inc 
stations heard from 
cept and 52.7% to reject liquor adver- 
tising. Those voting te accept did so 
with qualifications on time of broad- 
cast and right to script review, with 
many stating copy selling liquor drink- 


ing aS a pastime in itself would be 
clearly unacceptable 
The Branham Co.—With all stations 


heard from, all were against accepting 
liquor advertising, mainly because of 
local law prohibitions 

Thomas F. Clark Co. Inc.—Out of 
seven replies, six stations were for and 
one against liquor advertising 

Donald Cooke Inc.—More than 50 
of its stations will accept liquor ad- 
vertising 

Everett McKinney Inc.- 
cent of its stations thus far heard 
from are for and 80% against liquor 
advertising Those accepting had not 
carried such advertising before 
& Peters Inc.—With 


Twenty per- 


Free some sta- 


be heard from, returns 
and 80% against liquor 
advertising Stations accepting retain 
right to review copy scrupulously 
George P. Hollingbery Co.—With 30% 
of returns in, 50% of its stations were 
for and 50 against liquor advertising. 
Headley-Reed Co.—With almost ail 
stations heard from, 50% were for 
and 50 against hard liquor adver- 
tising Those against took that posi- 
t mainly because of local statutes 
or ordinances 
Robert Meeker 
nost all stations 
and 50° against 
The Walker Co 
only two definitely 
advertising, some of the 
that their policy might 
the networks were to 
commercials 
Weed & 
heard 


still to 
were 20 for 


tions 


ion 


Assoc 
heard 
liquor 


Inc.—With al- 
from 50% for 
advertising 

Out of 29 replies, 
were for liquor 
“No’'s” stated 
be changed if 
accept such 


With 25 of its sta- 
from, 50% were for and 
50 against liquor advertising 

Adam J. Young Jr. Inc.—Replies 
running 50-50 with stations accepting 
all wanting to retain right to review 
copy. Company also represents Liberty 
Network which has 53 stations in 
Texas, Oklahoma, Arkansas, Missis- 
sippi and Louisiana. That network in- 
dicated it will accept such commercials 
as a network although its affiliates in 
dry areas will not or could not carry 
such announcements 


Vice President Walter E. Benoit 
meanwhile asserted that the radio 
and television stations of the West- 
inghouse group will not alter their 
49) 
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SPAULDING 


Sponsors Tennis Airing 


A. G. SPAULDING & Bros., New 
York, for the second successive 
year will sponsor the broadcasts of 
the Davis Cup tennis matches at 
Forest Hills, L. I., over a special 
seven station tie-up. 

The tennis matches will be 
played Aug. 26, 27, 28 and will be 
fed by WQXR New York to the 
following stations: WPAT Patter- 
son, N. J.; WCFL Chicago, KMPC 
Los Angeles, WCOP Boston, KYA 
San Francisco and WPI Philadel- 
phia. All stations will carry the 
broadcasts at 3 p.m. except WQXR 


in New York which will start at 
3:05 p.m. 
Hanley, Hicks & Montgomery, 


New York, is the agency. 





MBS CHANGES 
Vacancy Also Is Filled 


REORGANIZATION of the MBS 
program department last week re- 
sulted in the streamlining of its 
functions, and the filling of the va- 
cancy created by the death of Elsie 
Dick July 12 [BROADCASTING, July 
18], according to William H. Fine- 
shriber Jr., vice president in charge 
of programs. 

Divisions of religious and educa- 
tional programs have been consoli- 
dated under Dorothy Kemble, con- 
tinuity acceptance department di- 
rector. Joan MacGowan, script 
editor, has been appointed assistant 
director of religious and education- 
al programs, reporting to Miss 
Kemble. 

Miss Kemble joined MBS in May 
1945 to establish and head its con- 
tinuity acceptance department. She 
had headed the same department 
at ABC, and was formerly with 


the Red and Blue Networks of 
NBC. 


Miss MacGowan joined MBS last 
January, after six years with the 
story department of 20th Century- 
Fox in Hollywood. Previously she 
had been assistant fiction editor of 
McCall’s magazine. 


‘CISCO KID’ ADDS 


Six Outlets To Series 


THE Frederic W. Ziv Co., Cin- 
cinnati and New York, announced 
last week that its Cisco Kid west- 
ern series is now heard on these 
outlets in addition to WOR New 
York: 

WGCM Gulfport, Miss.; WHBS 
Huntsville, Ala.; KCMO Kansas 
City, Mo.; WBIR Knoxville, Tenn.; 
WLAM Lewiston, Me., and KF YO 
Lubbock, Tex. 


WINS Revenues Up 10% 


ELDON A. PARK, vice president 
of the Crosley Broadcasting Corp., 
reported last week that WINS New 
York July revenues are up 10% 
over those of 1948. 
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FOREIGN GROUP 





Network Plans 
Formulated 


FIRST regular meeting of the Foreign Language Quality Group was 
held at WOV New York last Monday and the organization voted to 
set itself up as a network offering its individual stations’ facilities and 


services as a group purchase. 

At an all-day meeting, the group 
also decided: 

@ To change its name to For- 
eign Language Quality Network. 

@ To operate as a non-profit 
organization. 


@ To limit participation at 
first to Italian and Polish broad- 
casting. 

WOV President Ralph Weil, 


chairman of the group, said that 
he hoped the network would be in 
operation by the end of this year 
and possibly as early as October. 
He also indicated that when the 
network machinery is tested and 
functioning well, other language 
broadcasts will be added. Spanish 
broadcasts probably will be the 
first to be added. 

Claude Barrere, New York pro- 


SPOTS OKAYED 


ABC Permits Co-op Sales 


ABC last week announced it would 
permit affiliated stations to sell 
spot announcements to be broad- 
cast within network cooperative 
programs. The new plan, effective 
today (Aug. 15), will let stations 
sell to either local or national ad- 
vertisers. Two or three spots per 
program will be allowed. All but 
two currently scheduled ABC co- 
operative programs will be open to 
the spots. The two exceptions are 
the hour-long America’s Town 
Meeting and the half-hour, across- 
the-board Breakfast in Hollywood. 

Explaining the adoption of the 
new policy, Murray Grabhorn, 
ABC vice president in charge of 
owned and operated stations and 
cooperative program sales, said the 
network had recognized an increas- 
ing interest by advertisers in spot 
radio. 


“Joe Blow tipped the ball, It’s going back into the stand... glug! 





i i cic cihli 
gram representative, is to be per- 
manent secretary of the organiza- 
tion. He will send out question- 
naire-requests to stations in 19 
states to obtain statistics on listen- 
ership, coverage, rate cards and 
such data essential to building 
standards for the network. 

The next meeting of the network 
was scheduled for Sept. 12. 

Members, in addition to Mr. 
Weil, are, Frank Blair, WSCR 
Scranton: George Lasker, WBMS 
Boston; William Jory, WHLB De- 
troit, and Samuel Sague, WSRS 
Cleveland. 





Firms Plan Campaign 


AMERICAN Gas Assn. and Gas 
Appliance Mfg. Assn., through 
their agency McCann-Erickson, are 
planning a $1 million promotion 
campaign this fall. The agency 
will back the promotion of local gas 
utilities and dealers with radio, 
newspapers and direct mail adver- 
tising. Records of programs are 
available to local dealers for their 
use on local stations. 





Sterling Drug Reports 


STERLING DRUG INC., one of 
radio’s biggest advertisers, re- 
ported $7,259,322 net profit for first 
six months of 1949 compared with 
$7,534,573 for 1948. Earnings per 
share for the six-months period 
were $1.85 as against $1.94 for the 
like period in 1948. Second quarter 
earnings amounted to 74¢ per share 
compared with 87¢ for 1948’s sec- 
ond quarter. The board declared 
50¢ per common share regular divi- 
dend payable Sept. 1 to holders of 
record Aug. 18. 
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FC&B Gets $1 Million Accouyn, 















ACME BREWERIES (Acme Bee, executiv 
San Francisco, an approximate & _— 
million account, has appointed THE V 
Foote, Cone & Belding, San Fray. Time 0 
cisco and Los Angeles office, to sponsol 
handle its advertising. Acme Bee, one of 
was serviced by Brisacher, Whe. | est det 
er & Staff, San Francisco, for past in mal 
18 years. them 1 
The firm is a heavy user of spot anteed 
and regional radio. direct 
The switch in agencies repre. paraly’ 
sents one of the largest West Coay can be 
accounts to do so in recent years is on 
It was understood that approx. §* am un 
mately eleven other agencies hag The 
presented bids in recent months ty imagin 
the advertiser. vice P 
Don Belding, chairman, exery. ager ¢ 
tive committee, of FC&B, and For — 
Sibley, account executive, are the In - 8¢ 
two key personnel involved in the noted 
supervision of FC&B’s newest ae. to st 
count. featur 
2 Broad 
TRANSIT RADIO a 
In Baltimore Busses In 
; worke 
BALTIMORE, Md., last Wednes. the M 
day joined the ranks of cities by w 
whose transit riders enjoy Transit in a 
Radio Ine.’s_ “music-while-you. every 
ride” fare. The service was ex. main 
tended to 60 Baltimore Transit Co, in ou 
busses by WMAR-F\, the Sun. broad 
papers FM outlet, on a daily 12. light 
hour basis, according to the Balti- Ac 
more Sunday Sun which Aug. 7 morn 
featured a two-column spread ex- floor 
plaining the operation. and 
Public reaction previously had coun 
been tested in that city in March hund 
1948 when WMAR-FM polled ri- thea 
ders in conjunction with the Tran- at ti 
sit Co. This time the first 120 afte) 
days of broadcasting will be con- wort 
ducted as an experiment to deter- 
mine the type of music most suit- ane 
able to riders at various hours, it ALT 
was said. Independent surveys will title 
ascertain preferences, to be used dent 
as a guide in future programming. Mar 
The Baltimore Transit Co. is keep- tive 
ing the Public Service Commission his 
abreast of developments. in | 
his 
Philco Earnings — 
spec 
PHILCO Corp., understood to have exe: 
geared its TV production to 500,- and 
000 sets for the next 12 months, Cle 
is estimated by Dow Jones to have WH 
earned in the June quarter more 194 
than the $915,000, or 49 cents a Co. 
common share, reported for the anc 
March quarter, although less than age 
$2,256,000 or $1.44 a share, in the per 
second quarter of 1948. sho 
$s eee Ne 
anc 
MacGregor Plans Branch _w, 
C. P. MacGREGOR Electrical 
Transcriptions, Los Angeles, will te 
open a Chicago branch office at mm Wi 
612 N. Michigan Ave. shortly. bine 
William Mertz Jr., formerly with ani 
Transcription Sales Inc., has been To 
named midwest representative, ac- 
cording to Eastern Manager Nat V. oem 


Donato of New York. 
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By CARL MARK 
‘ ica > i , 
eee tS a 
THE WEEKLY broadcast of Star 
Time over WTTM Trenton, N. J., 
sponsored by the Hurley-Tobin Co., 
one of Central New Jersey’s larg- 
est department stores, is unusual 
in many Chief among 
them is the fact that it is guar- 
anteed not only not to bring in any 
direct business, but also in that it 
paralyzes activity so not a sale 
ean be made in the store while it 
is on the air. Nevertheless it is 
an unqualified success. 

The program originated in the 
imaginative brain of Joseph Tobin, 
vice president and general man- 
ager of the store. Looking for a 
summer series to replace his heavy 
in-season radio advertising, he 
noted that nearby Princeton is host 
to straw-hat productions which 
features top-rank Hollywood and 
Broadway personalities during the 
12-week summer season. 


respects. 


Arrangements Set 


In 1947 WTTM and Mr. Tobin 
worked out an arrangement with 
the McCarter Theatre in Princeton 
by which the stars would appear 
in a 15-minute interview program 
every Tuesday afternoon from the 
main floor of the store. We’re now 
in our third year of the Star Time 
broadcasts and all hands are de- 
lighted with the res&lts. 

Activity begins early on Tuesday 
morning. The entire main selling 
floor is cleared of all merchandise 
and fixtures right back to the 
counters lining the walls. Five 
hundred camp chairs are set up, 
theatre style. A stage is erected 
at the back of the store. Until 
after the broadcast, not a penny’s 
worth of merchandise can be sold. 
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ALTHOUGH bearing the impressive 
title of WTTM executive vice presi- 
dent and general manager, Carl 
Mark takes a more than administra- 
tive interest in the programming of 
his station. Mr. Mark is no novice 


in the programming field. During 
his radio career he has been an- 
nouncer, director, producer, writer, 


special events director and account 
executive. His early announcing 
and producing jobs were with WHK 
Cleveland, WBNX New York and 
WHN New York (now WMGM). In 
1943 he joined the Al Paul Lefton 
Co. in New York as director of radio 
and television. While with that 
agency he appeared as narrator and 
Personality on some 30 television 
shows in one year over WABD (TV) 
New York. He also created, wrote 
and produced numerous shows on 
WABD for Al Paul Lefton accounts. 
Late in 1947, Mr. Mark purchased 
half interest in WTTM and took over 
its active management in 1948. 
With this background Mr. Mark is 
well-equipped to give a thorough 
analysis and explanation of Hurley- 
Tobin Co.'s successful use of radio 
via WTTM. 
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‘STAR TIME’ 






At 12 noon, Harry Barnam, 
WTTM account executive, drives 
to Princeton, 11 miles away, picks 
up the star and returns to the 
store. There the star huddles with 
Announcer Wes Hopkins in rough- 


ing out the ad-lib interview. By 
1:30 p.m. every seat on the floor 
is filled. By 2:15 p.m. standees 


are jammed back to the walls. The 
elevators and the upper selling 
floors are shut down. The entire 
store personnel drops everything 
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One of a Series 
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and repairs to the main floor to see 
the show. The broadcast takes 
place from 2:45 to 3:00 p.m. and 
during the last three minutes mem- 
bers of the audience form a single 
line at one side of the stage. 
They’re permitted to ask the star 
one question, and the question pe- 
riod continues until time’s up. Fol- 
lowing the broadcast, the star 
signs autographs until everybody’s 
had a copy of the coveted signa- 
ture. By the time all is cleared 
out, the camp chairs removed, and 
the merchandise and fixtures re- 
turned to normal, the business day 
is practically over. 
Galaxy of Personalities 

Stars who have appeared on the 
broadcasts represent a galaxy of 
the topmost personalities in show 
business. They include Jeffrey 
Lynn, Sarah Churchill, Joan Blon- 
dell, Lizabeth Scott, Lucille Ball, 
Miriam Hopkins, Gloria Swanson, 
Edward Everett Horton, Zasu 
Pitts, John Payne, Joan Caulfield, 
Larry Parks, Guy Madison, Cesar 
Romero, Louise Rainer, Nancy 
Carroll, Neil Hamilton, William 
Eythe, Doris Dowling, Kay Fran- 
cis, Bert Lahr, Jean Pierre Au- 
mont, Ilka Chase, Alfred Drake, 
Marsha Hunt, Sylvia Sidney, Signe 
Hasso, Brian Aherne and Dane 
Clark. 

Artistic temperament?  Practi- 
cally unheard of. We have had 
exactly two last-minute cancella- 
tions. Last year Nancy Walker 
was hurriedly called to New York 
late Tuesday morning and can- 
celled out. This year Tallulah 
Bankhead became “indisposed” 
and couldn’t make it. At the last 
minute we grabbed Jeffrey Lynn 
off the train from New York, 
whence he was going to rehearse 


the following week’s show, and 
rushed him to Trenton where he 
pinch-hit in yeoman fashion. The 


following week he came down for 
his regularly scheduled appearance 
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with Sarah Churchill, with whom 
he starred in “The Philadelphia 
Story” at the McCarter Theatre. 


Most of the stars are over- 
whelmed by the turnout of thei 
fans and are delighted to sign 
autographs to the point of numb- 
ness. They are grateful for the 
opportunity to meet the public 
face-to-face and learn their likes 


and dislikes. 

The Hurley-Tobin Co. promotes 
Star Time to the hilt. Large-space 
ads are run in Monday newspapers 


inviting Trentonians to see the 


show. Extensive window displays 
herald the appearance beginning 
several days in advance. Radio 
announcements carry the _ good 
word over WTTM into listeners’ 
homes. 

Traffic Builder 


What does the Hurley-Tobin Co. 
get out of the broadcast? Cer- 
tainly not the direct sales results 
which so many retailers demand of 
their radio advertising. First, 
they get store traffic—that vital 
prerequisite to any successful re- 
tail enterprise. Over the course of 
a 12-week summer series over 5,000 
persons make direct, personal con- 
tact with the Hurley-Tobin Co. by 
going into the store. Few of them 
buy immediately, but over the 
years Mr. Tobin knows that a large 
percentage of the people who have 
made the acquaintance of the store 
through the Star Time broadcasts 
have come back as customers. 

Incidentally, the air shows con- 
tain absolutely no commercials 
whatever. The store takes an open- 
ing and closing identification as 
the site of the broadcast and that 
is all. 

An important point of value in 
the broadcasts is the identification 
of the Hurley-Tobin Co. with the 
glamour and style inherent in big 
Hollywood names. Trentonians 
know the Hurley-Tobin Co. as the 





Sells Goodwill for Hurley-Tobin Co. 








ANNOUNCER 


time 


Hopkins (1) calls 
out for autographs during a 
WTTM Star Time broadcast fe a- 
turing Jeffrey Lynn. 


movie star 


Star Time store and that when the 
big names go to Trenton they go 
to Hurley-Tobin. 

Most importantly, the broadcasts 
help to create that indefinable 
something called “store character.” 
Hurley-Tobin Co. is a place where 
things happen in Trenton—it has 
become a focal point of community 
activity. 

Show Pays Off 


All of these things are intan- 
gibles—the sort of things that 
most retailers shy away from in 


the ceaseless quest for direct sales 
returns for every nickel spent on 
advertising. Yet they have paid 
off—and paid off well for Mr. 
Tobin—in the growth of his store 
to a position among the top few 
in the Trenton area. 

Actually, Star Time is only a 
portion of the Hurley-Tobin radio 
effort. The’ same philosophy per- 


(Continued on page 48) 


RELAXING after a WTTM Star Time broadcast, Actress Sarah Church- 
ill, daughter of Britain’s war-time minister, lights a cigarette for Joseph 
Tobin, vice president and general manager of Hurley-Tobin Co. Jeffrey 
Lynn, with whom Miss Churchill co-starred in “The Philadelphia Story” 


at the McCarter 


Theatre, is at left. 
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DISC WAR 


THE BATTLE of the rpm’s be- 
tween Columbia Records Inc. and 
RCA-Victor last week appeared to 
be settling down to a long war in 
which customers voting with dol- 
lars will determine the winner. 

That conclusion could be drawn 
from a review of a record forum 
held as part of the 1949 convention 
of the National Assn. of Music 
Merchants. There, Edward Waller- 
stein, president of Columbia, and 
J. B. Elliott, vice president in 
charge of RCA-Victor consumer 
products, expressed determination 
of their companies to stick to their 
respective positions. 

Mr. Elliott said his company 
would continue to promote its 45 
rpm record “indefinitely,” adding 
that a sales job “is not done in 30 
days or in five years.” 


MEYER TO WPOR 


Succeeds Carpenter 


HAROLD H. MEYER, general 
manager of WXKW Albany, N. Y., 
last week was appointed station 
manager of WPOR Portland, Me., 
succeeding Murray Carpenter, who 
resigned. Mr. Carpenter continues 
as a board member and important 
stockholder. 

Mr. Meyer, a radio veteran of 
21 years, has moved to Portland. 
He said present WPOR policies 
will be maintained, with all em- 
ployes remaining in their present 
jobs. He previously had been at 
WSTC (formerly WSRR) Stam- 
ford, Conn., and at Florida and 
California stations. 

Mr. Carpenter said he hadn’t 
made up his mind whether to sell 








Mr. Meyer 


Mr. Carpenter 


his 20% interest in WPOR. At 
present he is planning the first 
vacation in a decade, he added. 
He said the resignation resulted 
from disagreement with the com- 
pany’s directors about WPOR pol- 
icies. “Differences of opinion come 
up in the best of families,” he 
said. “When the president of a 
company disagrees with his ma- 
jority stockholders, it’s time to 
quit.” 

Before joining WPOR in 1946 
Mr. Carpenter was timebuyer at 
Compton Inc., New York agency. 
He became WPOR president in 
1947. 

Chairman of the WPOR execu- 
tive committee is Chester J. La- 
Roche, president of C. J. LaRoche 
& Co. It was understood Mr. 
Carpenter’s differences centered on 
the station’s TV policies. 
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Columbia, RCA To Let Public Decide 





Mr. Wallerstein, whose company 
is on the market with the 3344 LP 
record, said he was content to let 
the decision rest with the public 
but that he could not agree with 
Mr. Elliott “that it was the right 
or the smart thing for him to take 
the attitude that he would go on 
indefinitely with the product.” Mr. 
Wallerstein said Columbia, for its 
part, would “bow out” if it found 
its 3314 rpm was not finding public 
acceptance. 

He indicated that Columbia did 
not intend to enter the 45 rpm field 
because it had received no demand 
from either dealers or the public 
for such a disc. He offered to ex- 
pose his company’s files on the sub- 
ject “if anybody else is willing to 
expose their files.” 

The position of Messrs. Elliott 
and Wallerstein was diametrically 
opposed at several other points. 
Mr. Elliott said the 45 rpm disc 
was aimed at the popular record 
market, which he claimed repre- 
sented more than 80% of the record 
market. 

Mr. Wallerstein denied that the 
“Pop” records were so important, 
asserting that when the record 
business is on a sound basis, it is 
“strictly a classical business.” 

He asserted that the original 
Victor company’s own success was 


NBC PROMOTION 


built on classical records, that the 
rebirth of the record business dur- 
ing the ’30s was due to classical 
records and that Columbia was 
basing its confidence in the future 
on the importance of classical rec- 
ords. He said that although classi- 
cal records might represent only 
20% of Columbia’s unit volume it 
was 35 to 45% of its dollar volume 
and that for lots of dealers it rep- 
resented 60% of the total volume. 

The meeting itself was not chary 
about putting the two executives 
on the spot. Dealers attending 
even went so far as to take a vote 
as which record, the RCA 45 rpm 
or the Columbia 33% rpm disc, 
has met with the best consumer 
acceptance to date. 

The Columbia discs won the bal- 
loting on a show of hands by a 
large majority. 

President Ben Chodash of the 
Chicago Record Dealers Assn. said 
that a survey of association dealers 
in Chicago showed that sales of the 
45 rpm machine “has been a fail- 
ure” and that the Columbia 33% 
discs, on the market 14 months as 
against the Victor four months, 
are a success. He said that the 
Columbia LP record sales were “‘in- 
creasing right along.” He called 
upon the manufacturers to end “the 
confusion” in the record industry. 


Network Sets 
Fall Plans 


A FALL promotion and publicity campaign, described by the network as 
“the largest and costliest in [radio] history,” was announced last week 


by NBC. 


The network and its stations will use radio, newspapers and national 


magazines ‘in promotional phases 
of the campaign. A flood of pub- 
licity material also will be un- 
loosed. 

Actual cost of the proposed cam- 
paign was difficult to appraise. The 
network will buy 21 full pages in 
leading national magazines, an in- 
vestment which, it was thought, 
might approximate $200,000. Affil- 
iated stations will buy newspaper 
space in which they will run adver- 
tisements prepared by the network. 
Total cost of the newspaper adver- 
tising was incalculable and would 
depend on the degree of coopera- 
tion offered by the stations. 

On-the-air promotion will include 
trailers on sustaining programs, 
cross-reference announcements on 
commercial shows, announcements 
in chime cue-time and live and re- 
corded chainbreak, commentator 
and dise jockey announcements, the 
network said. An all-star Show 
case program will be broadcast 
early in the fall, and two “regu- 
larly scheduled promotional pro- 
grams will continue throughout 
the season,” according to the an- 
nouncement. None of these pro- 
grams has been completed yet. 

Charles E. Hammond, vice presi- 
dent and assistant to the president, 
said the promotional phase of the 
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campaign would use radio pri- 
marily at the outset and then build 
up with newspaper and magazine 
space. Two “kick-off” newspaper 
ads will be run by stations in co- 
ordination with the opening of the 
network’s magazine campaign. 
Identities of the magazines were 
not revealed. 


Sydney H. Eiges, NBC vice presi- 
dent in charge of press, said the 
publicity phase of the campaign 
involved the distribution of pub- 
licity material and personal visits 
throughout the country of NBC 
talent and press representatives. 

Personal tours of stars and pub- 
licity representatives have already 
begun, Mr. Eiges said, and will con- 
tinue through the next two months. 
A publicity kit has been sent to 
stations covering “every major fall 
program, sustaining or sponsored,” 
Mr. Eiges said. 

The ambitious promotion-publici- 
ty campaign was undertaken in 
response to demands by affiliates, 
at a meeting of NBC stations in 
Chicago last February. Detailed 
discussion of the campaign plans 
occupies a high place on the agenda 
of the forthcoming NBC affiliates 
meeting at White Sulphur Springs 
Sept. 7-11. (See story page 31.) 
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FCC ACTIONS 





GRANTS for one sew FM 
and five new AM outlets were 


authorized by FCC iast week, 
A final decision would delete 
an AM station. Five existing 
outlets received improved fa. 
cilities. Thirteen stations re. 
ceived transfer grants. De. 
tails of these and other Fcc 
actions are carried in FCC 
Roundup on page 68. 


COURTROOM BAN . 


Law Bars Broadcasts 


DIRECT or recorded broadcasts of 
proceedings in a courtroom are pro. 
hibited in Wisconsin under a bil] 
which became law when Gov. Oscar 
Rennebohm last Monday signed 
legislation that has been pending 
several years. The law becomes 
effective next July 1. 

Gov. Rennebohm indicated he 
would have vetoed the anti-radio 
bill had it come up as separate 
legislation, according to Robert 
Lindsay, news editor of WKOW 
Madison. However, the radio ban 
was part of an omnibus crime code 
bill and Gov. Rennebohm felt he 
could not veto the entire code be- 
cause of the discriminatory radio 


feature. Many of the code provi- 
sions are badly needed, he ex- 
plained. 


Opposition had been voiced by 
NAB and the National Assn. of 
Radio News Directors to the Wis- 
consin ban, which many broadcast- 
ers termed a violation of the state 
constitution. 


In a broadcast on WKOW, Mr. 
Lindsay said the bill “is close to 
being downright silly” as well as 
unconstitutional because _ radio 
newsmen will not be allowed to 
“inform the public by way of a 
direct or transcribed _ broadcast 
what might go on at a Wisconsin 
courtroom proceeding.” He added 
that “those same newsmen can at- 
tend the proceeding along with 
other newsmen, and—on a news- 
cast or other program—recite those 
same proceedings word for word.” 





ERIKSON IS VP 
Gets New Post With M-E 


LEONARD F. ERIKSON, who re- 
signed from Kenyon & Eckhardt, 
New York, as vice president and 
radio director [BROADCASTING, Aug. 
1], was officially appointed to the 
post of vice president and general 
executive of McCann - Erickson, 
New York [CLosep Circuit, Aug. 
8], last week by Marion Harper 
Jr., president of McCann-Erickson. 

Before his association with K & 
E, Mr. Erikson was business man- 
ager with BBDO and prior to that 
general sales manager with CBS 
in New York and western sales 
manager in Chicago. 
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THE 1950 decennial census of pop- 
ylation, agriculture and housing 
will include a count of radio sets— 
provided Congress approves the 
Census Bureau's budget request. ; 

Unlike the complete counts in 
1930 and 1940, next year’s census 
will ask the radio question in one 
of every five dwellings. The ques- 
tion will be included in the housing 
portion of the census. 

In tentatively approving the 
radio set question, the Census 
’ Bureau rejected requests that the 

question be broken down to show 

ownership of FM and _ television 
receivers. 

The FM question was rejected on 
the ground that enumerators would 
not be able to ask the question prop- 
erly and receive accurate answers 
from respondents. The bureau’s 
position is that the average person 
does not know the difference be- 
tween an AM and an FM set, par- 
ticularly in view of the fact that 
so many stations use combination 
AM-FM identification. 


No TV Count 


The bureau considered the sug- 
gestion that a count of TV sets be 
made. It noted that Radio Mfrs. 
Assn. and other groups provide 
considerable data on TV set distri- 
bution and ownership. A practical 
objection from the bureau’s stand- 
point is the effect of a TV question 
in areas where there is no primary 
service. 

Enumerators would be subject 
to ridicule in many instances, it 
was explained, since occupants 
would wonder why the government 
asks such a question when there 
aren’t any stations around. The 
bureau said it would be costly to 
confine a TV question to areas 
where service is available. 

The radio set question, as now 
tentatively approved, follows: “Is 
there a radio in this unit?” The 
wording was adopted after a series 
of trial runs conducted earlier in 
the year. 

In 1940 the question was: “Radio 
in Dwelling, Yes—; No—.” 

Taking of the housing portion 
of the 1950 census was authorized 
by Congress in the general housing 
law enacted last month. The hous- 

es ing count now becomes a perma- 








nent feature of the decennial 
census. 
The 20% sample will provide 


just as useful results as a 100% 
count in most cases, according to 
the bureau. The sample basis was 
adopted as an economy technique. 
Actually, the bureau had _ been 
chilly toward inclusion of a radio 
question in 1950 until advertiser, 
agency and broadcasting groups 
heard of the attitude [BRoADCAST- 
* ING, May 8, 1948]. Since that time 
the bureau has received hundreds 
of requests from organizations for 
a 1950 radio count. NAB, Radio 
Mfrs. Assn., FM Assn. and many 
other groups adopted resolutions 
calling for a 1950 set tabulation. 
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RADIO SET COUNT 


It was explained that the sam- 
pling error in a 20% sample is 
smaller than the normal response 
error in taking a census, in the 
case of large areas. Actually the 
sampling error is_ insignificant 
except in small areas. 

A bureau official said that the 
chance of sampling error in a 
“census tract” of 3,000 to 4,000 
persons might run as high as 2% 
in making a radio nose count. In 
an average county of 20,000 per- 
sons, where 1,200 of the 6,000 
dwelling units would be asked the 
radio question, the average ex- 
pected error is 1%. This is based 
on a 20% sample where 85% of 
homes have radios. 

Small Error Seen 

In an area of 100,000 persons, 
the expected error would be less 
than 0.5% and in larger areas it 
would be even less. 

Thus, at the county level the 
20% sample will provide just as 
good a radio set count as a 100% 
sample, it was stated. 

An interesting feature of this 
sample, it was explained, is that 
the sampling error and response 
error tend to offset each other. 

The bureau says it has been able 
to retain the 1940 questions and 
add new ones by use of sampling, 
increasing the overall value of the 


Inclusion in 1950 Census Likely 





1950 census. Because of budget 
problems it otherwise would have 
been forced to eliminate a number 
of questions, besides trimming the 
organizational setup and deterio- 
rating the quality of the tabulation. 
Total cost of taking the 1950 
census is estimated at a little 
over $88 million. This is based on 
a $70 million budget for the popu- 
lation and farm half of the census 
and $18.5 million for the housing 
questions. An expanded series of 
mortgage questions will require $3.3 
million of the housing budget. 


Population Increases 


The 1940 census showed a popu- 
lation of 131,660,000 in continental 
United States. An increase of 19 
million is expected in 1950, bring- 
ing the total to over 150 million. 


The following data will be col- 
lected in the 1950 population 
census: 


100% —Name, age, race, sex, relation- 
ship and marital status; state or 
country of birth; employment status: 
occupation; industry, and class of 
worker. 

20% Sample—Migration status; coun- 
try of birth of parents and mother 
tongue; citizenship; school attendance 
and attainment; weeks worked last 
year and hours worked last week; 
individual and family income; veteran 
status of males. 

313% Sample—Occupation, industry, 
and class of worker for persons who 
worked last year but not last week; 
times married and years in present 


marital status n 
ever borne 


The 
clude: 


100%—Type of living 
type of structure; 
occupancy 
bathing 
kitchen 


umber of children 


census of housing will in- 


and 
rooms; 


quarters 
number of 
and tenure; vacancy status; 
toilet, and water facilities; 
sink; contract rent for ten- 
ants; gross rent for tenant-occupied 
units; condition; mortgage status; value 
of owned home; year built 

20 Sample—Heating, cooking, light- 
ing and refrigeration equipment; cook- 
ing and heating fuels; radio 

This list excludes the 1940 items on 


exterior material conversion and 
estimated rent of owner-occupied 
dwelling units 


It is proposed that mortgage data be 
obtained in 1950 in a supplementary 
sample survey, to be conducted after 
the regular census enumeration has 
been completed It is planned in the 
supplementary survey to secure the 
information from the owner or per- 
son who is best acquainted with the 
characteristics of the mortgage debt 
and to make as many call-backs as 
necessary to obtain complete and ac- 
curate information This survey is 
being designed to provide current 
data for the United States, 5 regions, 
and 30 metropolitan districts 


Preliminary drafts have been 
prepared of the schedules for the 


Territories and Possessions as 
follows: 

Alaska—Population and Housing 
American Samoa—Population 
Guam—Population 

Hawaii — Population and Housing 
(same as for continental U. S.), 


Panama Canal Zone 
Puerto Rico 


Population. 
Population and Housing 


(pretest in English and Spanish); 
a * Card (same as for continental 
Ss.) 
Virgin Islands—Population and Hous- 
ing 





WIBK DENIED 


WIBK KNOXVILLE, the station of Radio Evangelist J. Harold Smith, 
was refused a license by FCC last week and given 90 days to wind up 


its affairs. 


WIBK is assigned 1 kw daytime on 800 ke. 


In a final decision which also denied WIBK’s bid for a new FM outlet 


and dismissed Rev. Smith’s re- 
quest to sell his interest in WIBK 
to two local businessmen, the Com- 
mission supported the findings of 
an initial ruling by ex-Comr. Clif- 
ford J. Durr that the evangelist 
was unqualified to be a broadcast 
licensee [BROADCASTING, July 5, 
1948]. The conclusions of the final 


decision repeated virtually ver- 
batim those of Comr. Durr. 
FCC’s rulings were made by 


Comrs. Paul A. Walker, Rosel H. 
Hyde, E. M. Webster and Frieda B. 
Hennock. Chairman Wayne Coy 
and Comrs. Robert F. Jones and 
George E. Sterling did not partici- 
pate. 

Marvin I. Thompson, part-owner 
and general manager of WIBK, re- 
affirmed to BROADCASTING that the 
case would be appealed and pur- 
sued through to the Supreme Court 
if necessary. In event of an ap- 
peal, the Commission would grant 
continued authority to operate the 
station until completion of the liti- 
gation. WIBK has been operating 
under program test authority since 
July 1947. The permit was granted 
in October 1946. 

FCC found that the permittee, 
Independent Broadcasting Co., 
failed to report changes in stock- 
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holdings among the principals and 
the method of station financing in 
applications filed at later dates 
with the Commission. Initially Mr. 
Thompson was to own 50% of 
WIBK and Rev. Smith and his wife, 
Myrtice Rhodes Smith, the other 
50%, the decision said. At present 
each of the three holds equal 
amounts of voting stock and Rev. 
Smith holds 100% of the preferred 
stock, FCC reported. 
Conclusions 

Concerning the changes it said 
were not properly reported, FCC 
said “‘we can only conclude that the 
misrepresentations contained in 
these statements were the result of 
deliberation or carelessness and 
recklessness of so gross a nature 
as to approximate deliberation.” 

FCC pointed out that much of 
the information in the record, 
which “is replete with confusing 
and contradictory statements,” was 
not voluntarily submitted but was 
obtained through the Commission’s 
own investigation and _ through 
cross-examination at the hearing 
[BROADCASTING, Oct. 27, Nov. 24, 
1947]. Further difficulty was found 
in “the lack of books and other rec- 


FCC Upholds Durr 





ords of the Reverend Smith’s ac- 
tivities and the confusion of his 
personal affairs and religious activ- 
ities.” 

Here the Commission referred to 
the intermixture of Rev. Smith’s 
personal accounts and records with 


those of his Radio Bible Hour 
programs on which he solicited 


” 


“free-will offerings, 
Bible Institute 
Watch man, 


the Southern 
The Carolina 
newspaper. 


and 
religious 

Regarding the financial 
filed by Rev. Smith, FCC declared 
them incomplete and cited omis- 
sions revealed during the hearing 
relating to personal notes, oil prop- 
erties and other real estate, insur- 
ance, the Carolina Watchman and 
contracts with XERF Villa Acuna, 
Mexico. FCC said it “should be 
able to and does rely upon informa- 
tion set forth in applications and 
reports which applicants, permit- 
tees and licensees file. In view of 
the foregoing circumstances which 
we believe indicate this applicant’s 
lack of candor, the Commission 
could not have confidence in reports 
or applications it may be required 
to or would file.” 

The Commission declared that 
Rev. Smith’s loans of some $100,- 
000 to XERF to finance its con- 
struction, in return for program 
time and other considerations, did 


(Continued on page 50) 
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FM SET MAKERS 


TWO-PLY charge that most set 
manufacturers are ignoring the 
public’s “need and demand” for 


more and better FM receivers was 
made last week. 

First, FM Assn. accused set 
makers of a “public be damned” 
attitude toward FM’s development. 
It submitted an FM coverage map 
to support its service claims. 

Second, Millard C. Faught, econ- 
omist, president of the Faught 
Co., New York, asked NAB and 
Radio Mfrs. Assn. why they are 
failing to promote FM. 

Edward L. Sellers, FMA execu- 
tive director, pointed to a Cald- 
well-Clements map comparing AM 
and FM coverage in the U. S. He 
said the map—compiled from files 


of Clear Channel Broadcasting 
Service, FCC, FMA and _ other 
sources—showed that over three- 





fourths of the total U. S. popula- 
tion is within the primary range of 
one or more FM stations both day 
and night. 

He added that already 22 states 
are getting better recention from 
FM than AM outlets. These states 
are New York, Pennsylvania, 
Maryland, Virginia, West Virginia, 
Tennessee, California, North Caro- 
lina, South Carolina, Georgia, 


AFRA MEET 


Opens Aug. 25 in S. F. 


PLACE of the radio actor in tele- 
vision and numerous other prob- 
lems are on the agenda of the 1949 
AFRA national convention to be 
held Aug. 25-28 at the Palace 
Hotel, San Francisco. 

At that time, the whole plan of 
the 4-A’s Television Authority is 
expected to be brought before the 
convention for its vote. Under the 
Authority plan, a new union with 
jurisdiction over television, is to 
be created with AFRA_ support 
and the support of other unions, 
like AFRA, which are branches of 
the Associated Actors and Artistes 
of America (4-A’s). 

Among other problems listed for 
consideration of the convention is 
that of regional transcription rates. 
AFRA locals can now set up a 
lower rate for transcription per- 
formances restricted to one city 
than the national rate. The ques- 
tion to be raised at the convention 
is whether, in accord with the de- 
sires of some transcription com- 
panies, such a liberalization of fees 
is to be extended to whole regions. 





Also up for discussion are such 
matters as the rates to be charged 
networks for taping shows for 
repeat broadcasts; whether an- 
nouncers can also perform “engi- 
neering” work such as_ handling 
controls, and whether there should 
be extra fees where there is simul- 
taneous AM and FM Broadcasting. 

Discussion also will be held on 
politica! activity for the Taft- 
Hartley repeal. 
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Florida, Alabama, Mississippi, 
Louisiana, Arkansas, Nevada, Wis- 
consin, Michigan, Maine, Vermont, 
New Hampshire and Ohio. 


States receiving complete and 
equal FM and AM coverage, he 
said, are Illinois, Indiana, Del- 


aware, New Jersey, Rhode Island, 
Connecticut and Massachusetts. 

Within the four-year postwar 
period FM has developed almost 
as much coverage as AM, he con- 
tended, doing the job with 740 
stations as compared to AM’s 
2,000-plus outlets. In many popu- 
lous areas the only reception avail- 
able is FM, AM being unable to 
put a reliable, non-fading signal 
into the areas, he claimed. 


Charged With Ignoring ‘Demang! 
ee en, 


In the south, Mr. Sellers added, 
the public must have FM to get any 
dependable day and night service 
because of skywave interference, 
terrain and soil conductivity fac- 
tors as well as high static level. 

Having dropped the “Don’t Buy 
a Radio Without FM” slogan at 
RMA’s request, FMA is consider- 
ing a new slogan, he said. This 
would be, “Don’t Buy Half a Radio 
—Be Sure Your Next Set, Whether 
It Be TV or AM, Has FM.” 

In his letter to the presidents of 
NAB and RMA, Mr. Faught said 
he had just completed a 9,000-mile 
“grassroots” tour of the country 
where, incidentally, he found no 
evidence of a business depression. 





STATIONS LAUDED 


Solons Cite Public Service Programming 





PUBLIC SERVICE programming 
of individual clear channel stations 
has elicited tributes and anniver- 
sary messages from Senators and 
Congressmen alike on Capitol Hill 
within the past fortnight. Stations 
cited were WCAU Philadelphia, 
WGN and WLS Chicago, WHO 
Des Moines. In addition, one 250 
w network station—WCTM Trav- 
erse City, Mich—drew warm 
praise for distinguishing itself on 
the local levelh WGN and WLS 
are celebrating 25th birthdays. 

A tribute to the public service 
programming of WCAU_~ was 
voiced Aug. 4 by Rep. William 
Green Jr. (D-Pa.) along with tacit 
endorsement of clear channel serv- 
ice, a rising issue under Congres- 
sional scrutiny. He extended his 
remarks in Congressional Record. 

Noting that WCAU’s signal 
gives listeners “a signal which is 
free of much of the interference 
so common in broadcasting today,” 
Congressman Green said WCAU’s 
experience “proves that a large city 
station can be more than an out- 
let for network programming 
when it has a purposeful under- 
standing of the usefulness of radio 
in service to the community.” 

His tribute cited the station’s 
28 years of operation, the needs 
of its community, public service 
programming, awards, and letters 
of commendation received by the 
station. 

WHO drew the praise of Rep. 
Paul Cunningham (R-Iowa) for its 
public service policies and “highly 
valued service” to farmers. His 
floor remarks were extended in the 
Congressional Record Aug. 1. 

Pointing out that most of the 
farmer’s daily source of agricul- 
tural information derives from ra- 
dio, Congressman Cunningham said 
that “WHO with its clear chan- 
nel is able to reach from 
Des Moines .. . to serve vast 
farm regions which would other- 
wise have little or no radio serv- 
” The statement included 


an eight-point review of WHO 


farm policy plus a list of awards 
and citations won by the station. 

Accolades for WLS were in- 
cluded in remarks by Rep. Sidney 
R. Yates (D-Ill.) and Sen. Scott 
Lucas (D-Ill.). The Senate ma- 
jority floor leader inserted into the 
record the address of the station’s 
Arthur Page before the NAB Pro- 
gram Clinic at Northwestern U. 
(Chicago Division) last June. Mr. 
Page talked on the importance of 
farm broadcasting and noted that 
“any radio station has a right to 
be proud if it has earned their 
(farm and city folk) trust and 
confidence by giving them genuine 
and thorough service.” 

Rep. Yates cited WLS’ pioneer- 
ing service to farmers and observed 
the station “has achieved a posi- 
tion of great esteem in the broad- 
casting industry” with its clear 
channel signal. He listed press 
comments about WLS and its long- 
time favorite, the WLS National 
Barn Dance. 


Distributes Reprints 


Reprints of Rep. Yates’ state- 
ment have been distributed by 
WLS to over 2,000 agencies, clients 
and potential sponsors. The leaflet 
was accompanied by a letter from 
Glenn Snyder, general manager, 
outlining the station’s activities in 
providing weather, markets, news, 
music and advertising information. 
Its 50 kw signal fans out into four 
states—lIllinois, Indiana, Michigan 
and Wisconsin—he reminded. 

Saluting 25th anniversary of 
WGN, Chicago Tribune outlet, Sen. 
Paul Douglas (D-Ill.) paid tribute 





to its “commendable balance in 
... programs,” including musical, 
educational, and discussion fea- 


tures, and to its leadership in the 
new fields of TV and FM. 

He also inserted in the Record 
appendix copies of congratulatory 
messages to General Manager 
Frank Schreiber of WGN from 
Illinois Governor Adlai Stevenson, 
Chicago Mayor Martin H. Ken- 
nelly, AFM President James C. 
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Set dealers are unhay 
because of slow dem: 
and the phonograph mi up; they're 
interested in FM, and the publie’s 
TV desire is tempered by talk 
about color, UHF, T\ eye ‘strain 
more stations and high prices,’ 

He observed AM and FM signals 
all over the nation during the toy, 
and found FM as good or better 
than AM in major population and 
marketing areas, with FM even 
better at night and much better at 
all times in the south. a 

Mr. Faught contends advertj 
are questioning AM coverage 
claims, asking lower and more 
realistic rates. He deplored the 
tendency to look on FM as “some. 
thing for nothing,” and wondered 
why advertisers divert money from 
AM to TV pioneering yet fai] to 
take advantage of FM. Manufac. 
turers should provide good loy. 
priced FM sets to meet the pub 
demand, he argued. 

Several hundred _ independent 
FM stations are starving to death | 
because of manufacturer, broad- 
easter and advertiser apathy, he 
indicated. 


PY, he said, 
nd for Ay 





Sers 


lic 








RMA Committees Set 


TWO new committees—Excise Tax 
and Cathode Ray Safety—haye 
been named by Raymond C. (Cos- 
grove, Avco Corp., president of 
Radio Mfrs. Assn. S. Insull Jr, 
of the Stewart-Warner Electric Di- 
vision, was named chairman of the 
tax group. The cathode ray safety 
group was reappointed in its en- 
tirety, with R. E. Carlson, Tung- 
Sol Lamp Works, continuing as 
chairman. 





Petrillo, and John S. Boyle, States 
Attorney of Cook County. 

Maintaining that “it is not the 
distant, powerful _ station _ that 
solves local problems—it is the 
local station that meets the local 
challenge for quick help,” Sen. 
Edwin C. Johnson (D-Col.), arch 
foe of super power, Aug. 3 
inserted in the Congressional Rec- 
ord a copy of a telegram from Les 
Biederman, president and general 
manager of WCTM. He pointed , 
up a local incident in which his | 
station distinguished itself. 

Mr. Biederman recounted how a 
dog had died of rabies after it had 
bitten an unidentified child, and the 
local county health officer gave 
WCTM the job of locating the vic- 
tim. Station dropped all program- 
ming for a number of announce- 
ments designed to establish imme- 
diate contact with the child. Two 
hours later the announcements 
turned up the victim, who Was m 
placed in a hospital, Mr. Biederman 
said. Three other victims also 
were located. Mr, Biederman had 
wired the data to Sen. Johnson 
upon the latter’s request for data 
on the need for more local stations 
and fewer clear-channel outlets. 
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TOM MOORE 


Quits ‘Ladies Be Seated’ 
TOM MOORE, emcee of Ladies Be 


seated (ABC sustaining, five-a- 
week, 2-2:30 p.m., CDT) has re- 
signed from the show effective 


Aug. 19. His final broadcast will 
originate at the Illinois State Fair 
instead of Chicago. 

Mr. Moore also announced with- 
drawal of his firm, Tom Moore 
Production, as the Ladies Be 
Seated producing agency. Phil 
Patten, his partner, worked for the 
network as show producer. Inter- 
ference from New York network 
executives was given as the main 
yeason for the move by Mr. Moore, 
who asserted that eastern officials 
“eontinue to think of Chicago as a 
hitching post.” He announced no 
future plans. 

It was understood in Chicago 
that the program will originate in 
New York if ABC plans to carry 
it after Aug. 19. Buddy Rogers, 
orchestra leader and screen actor, 
was reported to have been audi- 
tioned last week as a possible re- 
placement. 


JAMES STIRTON 
Heads ABC Central Sales 


JAMES L. STIRTON, general 
manager of ABC’s Central Division 
in Chicago, was 
appointed last 
week to work also 
as AM and TV 
network sales 
manager of the 
division. John H. 
Norton Jr., divi- 
sion vice  presi- 
dent, announced 
that the appoint- 
ment becomes ef- 
fective today 








Mr. Stirton 


(Monday). 

Mr. Stirton replaced Gil Berry, 
who resigns Sept. 1 to become sales 
manager of the DuMont network 
Midwest Division [BROADCASTING, 
Aug. 8]. Mr. Stirton will work 
closely with Mr. Norton in super- 
vising the sales and general opera- 
tions of the division. 

The new sales manager has been 
in radio for 20 years, having 
started in the NBC mail depart- 
ment in July 1929. Transferring 
to the network’s artists department 
shortly after, he left NBC in 1937 
to form his own talent manage- 


ment firm. When the Blue Net- 
work, ABC’s predecessor, was 
formed in January 1942, Mr. 
Stirton became program director 


for its Central Division. 

He was made general manager 
following his discharge from the 
Marine Corps in November 1945. 


Walker Named Richards 


BRADLEY A. WALKER, account 
executive for Eastern Air Lines at 
the Fletcher D. Richards Ine. 
agency, New York, was _ elected 
first vice president of the agency 
last week. Mr. Walker is also a 
member of the agency’s board of 
directors. 
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OUTSIDE view of new $15,000 studios at WCS! Columbus, Ind., showing 


offices and newsroom. 


Completely air conditioned and soundproof, the 


WCSI building contains four studios, program offices and observation lounges. 


40th Session Oct. 10-12 
THE 40th annual meeting of the 
Assn. of National Advertisers will 
be held at the Waldorf Astoria in 
New York Oct. 10 through Oct. 12, 
William Connolly, chairman of the 
ANA’s board of directors and ad- 
vertising manager of S. C. Johnson 
& Son, announced last week. 
Howard Chapin, director of ad- 
vertising of General Foods Corp., 


has been elected as chairman of 
the Program Committee for that 
meeting. 


The first two days of the session 
will be restricted to 
members and invited advertise 
guests as in the past. On the third 
day, representatives of advertising 
media and agencies also will b 
guests of ANA. 


association 


GOODMAN NAMED 


Heads Gumbinner Agency 
MILTON GOODMAN, executive 
vice president of the Lawrence C. 
Gumbinner Advertising Agency 
Inc., New York, was last week 
elected to the presidency of the 
firm. He has been with the agency 
for more than 20 years. Lawrence 
C. Gumbinner, relinquishing his 
presidency, became chairman of 
the board. 

Gumbinner radio and/or televi- 
sion accounts include The Odell Co., 
Newark, using radio and television 
spots for Trol Hair Tonic; S. A. 
Schonbrunn Co., New York, radio 
spots for Savarin Coffee; Loft 
Candy Corp., Long Island City, 
radio; Chap Stick Co., Lynchburg, 
Va., radio participations; Amer- 
ican Tobacco, who for Roi-Tan 
cigars recently purchased the CBS 
package Leave It To Joan expected 
to start Friday at 9 p.m. in Sep- 
tember; Norwich Pharmacal Co., 
sponsor of The Fat Man on ABC, 
Friday at 8 p.m. for Pepto-Bismol. 

Paul Gumbinner is radio and 
television director of the agency. 


Telecasting 


WYNN NAMED 
‘Atlanta Journal’ Ad Director 


RESIGNATION of J. Mac Wynn 


sales manager of WHAS Louis- 
ville, to become advertising direc 
tor of the Atlanta Journal, etfec- 
tive Aug. 22, was 
announced last 
week. Victor A. 
Sholis, WHAS 


director, said Mr. 
Wynn's 


successo! 





has not yet been 
selected and that 
Rodney Will of 
the sales depart- 
ment will super- 
vise sales until 

Mr. Wynn an appointment 

is made. 

Mr. Wynn joined WHAS in 
November 1947, from the parent 
Courier-Journal and Louisv 
Times, where he had served since 


1944 as promotion and public re 
lations director of the Bingham 
properties. He had joined the 
Courier-Journal in 1929 as a clas- 
advertising solicitor and in 
1937 was promoted to national ad- 
vertising manager. 


sified 


As advertising director of the 
Atlanta Journal, Mr. Wynn will 
succeed John Ottley Jr., has 
resigned to enter private business. 
The newspaper owns and operates 


WSB and WSB-TV Atlanta. 


who 


ITALIAN MARKET 


Pulse Plans Sample Study 


PULSE Ine. announced week 
it is establishing a standardized 
sample for Italian-language studies 
in the New York metropolitan 


last 


area. 

Its sample will be based on 
distribution of  Italian-language 
population in the area and will be 
identical on all such studies. Studies 
themselves will be available jointly 
to all radio stations on a partic- 
ipations-of-cost basis. 


KBKW OPENS 
Independent Starts Aug. 16 


KBKW ABERDEEN, 
took the Aug. 16. 


Statior wned 


WASH., 
Independent 
and ope rated by 
xX, veteran news- 
announcer in 
Station Was ae ened 
Weatherwax as a comt 
tion with three stud 


by Mr. 
ned opera- 
and control 
and transmitter roon Combined 
unit is located at 701 East Heron 
Street, Aberdeen, with an addi- 
tional » and office Emer- 
son Hotel, Hoquiam, twin city to 
Aberdeen , 
Dick Crombie, 
KBRO Bremerton, 


manage} 


stud n the 


former manager 
n named 


John Bradshaw, former- 


has hee 


ly with KVOS Bellingham, will di- 
rect the Hoquiam studios Per- 
sonnel also inc!udes News Editor 
sill Fox, formerly with KGY 
Olympia; Chief Engineer Dick 
Pooley, trom WGR¢ Pendleton, 
Ore.; Combination Man Will Mill- 
er, formerly at KXLA Pasadena, 
Calil 

Other staff members include Bill 
Bloom, combination; Sam Whit- 
acre, sales; Rosemary Welsh, wom- 
en’s programs; Bill Kalenius, con- 


tinuity and production, and Frank 
Petty, sales. 


AFFILIATES 
NBC To Hold Convention 


MOST of NBC’s 170 stations 
be represented at the network’s 
annual affiliates convention at the 
Greenbrier Hotel, White Sulphur 
Springs, W. Va., Sept. 7-11, the 
network said last week. 

Niles Trammell, NBC president, 
will head a group of key network 
executives who will meet with rep- 
resentatives of the affiliates. The 
agenda, although incomplete last 
week, will include discussions on 
fall program, promotion and pub- 
licity plans. 

The does not intend to 
schedule discussion of its adminis- 


will 


network 


trative and operational reorganiza- 


tion [BROADCASTING, July 18], but 
the matter is of such interest that 
it was believed a reference to it 


would be diftic ult to avoid. 


CASE HISTORIES 


To Be Discussed by CFAC 
AGENCY 


tives will discuss 


and video 
thei 
histories in 


radio execu- 
work and 
specialized 
13th annual fall 
series of the Chicago 
Federated Advertising Club. 

Radio and TV will be 
planned by a media chairman and 
his committee, as yet unselected. 
More 300 persons are ex- 
pected to enroll for the series, ten- 
tatively planned to start Sept. 19. 
Ten to 12 sessions will begin with 
four preliminary lectures, which 
all enrollees will attend, preceding 
five specialized stressing 
media, production, copy and mer- 
chandising, and two open meetings 
in conclusion. 


vive case 
clinics during the 
educational 


sessions 


than 


clinics 
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WHOM MOVE 


Oral Argument Requested 
CONTENDING it renders a spe- 
cialized service in foreign program- 
ming to the entire New York 
metropolitan area and not Jersey 
City alone, WHOM Jersey City 
last week took exception to the 
FCC’s initial decision which would 
deny the station’s request to move 
its main studio to New York 
[BROADCASTING, July 25]. 

WHOM requested oral argument 
on the ruling of Hearing Examiner 
J. D. Bond. The station explained 
that a denial of its request, in the 
light of the examiner’s reasoning 
that WHOM has a responsibility 
to program for local Jersey City 
needs, “would be a decision by the 
Commission that WHOM program- 
ming is not in fulfillment of the 
licensee’s responsibility to operate 
in the public interest.” 

On the other hand, WHOM said, 
“a grant ... would be consistent 
with the Commission’s previous ac- 
tions approving [WHOM’s] pro- 
posals for programming... as a 
New York metropolitan area for- 
eign language station and would 
enable it to better fulfill its repre- 
sentations to the Commission.” 

WHOM presently devotes 95% 
of its time to foreign language 
shows. Only 15 minutes per week 
are aired from Jersey City, the 
petition said. WHOM claims its 
foreign language audience includes 
some 5 million persons throughout 
the metropolitan area. 


HOWARD MEIGHAN 


On Hollywood Assignment 
HOWARD MEIGHAN, CBS vice 
president and general executive, ar- 
rived in Hollywood last week to 
fill in for three weeks (alternating 
with J. Kelly Smith, vice president 
in charge of station administra- 
tion), pending selection of a West- 
ern Division vice president. 

He was understood, however, to 
have several additional assign- 
ments, including recommendations 
with respect to the appointment of 
a successor to Donald W. Thorn- 
burgh, now president of WCAU 
Philadelphia, in the Western Divi- 
sion vice presidency. He also is 
expected to negotiate for network 
television studio space, possibly in- 
cluding a theatre site, and explore 
the television film field. 


‘70-32-14-5’ 
WSB Atlanta has been run- 
ning a series of ads in The 
Atlanta Journal depicting a 
human ear on part of which 
is written, “70 to 32 to 14 to 
5.” Figures are results of 
a Hooper survey of 123 
broadcast periods checked 
during three months (April, 
May, June). “Of the periods 
checked,” the ad _ states, 
“WSB was first in number 
of listeners 70 times, second 
station was first 32 times, 
third station was first 14 
times and the fourth station, 
first 5 times. 70 to 32 to 14 


te 5.’ 
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FM COVERAG 


Lowering of Requirements 


Proposed by FCC 


RECOGNIZING the “economic problems affecting FM broadcasting,” 
FCC proposed last Thursday to lower its minimum coverage require- 
ments for both Class A and Class B stations. 

The Commission also proposed to repeal its present prohibition against 


assignment of Class A FM stations 
in central cities of metropolitan 
districts having four or more AM 
stations. “There appears to be no 
further need for this restriction,” 
FCC said. 

Authorities predicted that the 
minimum-coverage changes, which 
FCC proposed to accomplish via re- 
visions of its FM Rules, would 
mean little relaxation of require- 
ments in the larger metropolitan 
areas but would allow a substantial 
reduction in total area covered by 
outlets in smaller communities. 

The minimum standard would be 
the existing engineering require- 
ments with respect to minimum 
field intensities over the commu- 
nity, city, or metropolitan district 
to be served. The size of the com- 


MONOPOLY 


Further Hearings Slated 


HOUSE Judiciary Subcommittee on 
Monopoly Power confirmed last 
week it will hold further hearings 
in October to re-examine anti- 
trust laws and propose specific 
curative bills for introduction in 
the second session of the 81st Con- 
gress. Present series of hearings 
ended Aug. 5. 

Chairman Emanuel Celler (D- 
N. Y.) already has indicated that 
NAB will be invited to appear on 
behalf of the industry to trace de- 
velopments in the radio industry 
[BROADCASTING, July 18, 25]. 
NAB’s general counsel, Don Petty, 
turned down an invitation to ap- 
pear last month. 


In a re-examination of previous 
testimony, Rep. Celler noted that 
witnesses had brought up the ques- 
tion of “concentration of power” in 
many industries, sometimes “as an 
obstacle to new enterprise or free 
experimentation” and noted the 
fall hearings wil serve to clarify 
“the American policy on these vital 
questions.” 


EXTENSION DENIED 


By FCC in Two Cases 


KJAN Opelousas, La., “fon basis 
or apparent lack of diligence of 
permittee,” last week was denied 
further extension of completion 
date by FCC. KJAN Broadcast- 
ing Co. Ine., permittee, had been 
assigned 1 kw fulltime on 910 ke, 
directional night. FCC said that 
if a hearing were requested within 
20 days, the denial would be set 
aside pending outcome of the pro- 
ceeding. 

Meanwhile, the Commission last 
week also denied further time to 
Redlands Broadcasting Co. for 
completion of its Class A FM sta- 
tion at Redlands, Calif. Lack of 
diligence also was cited. 
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munity would be largely control- 
ling. 

The change would be accom- 
plished by removing the present 
minimum value of equivalent radi- 
ated power and antenna height. 

Heretofore, Class A stations have 
been required to meet minimum 
standards providing for coverage 
over a radius of approximately 23 
miles. For Class B stations in 
Area 1 (Northeast U.S.), those in 
cities of more than 250,000 popu- 
lation have had to serve over an 
approximately 27%-mile radius, 
while those in Area 2 (rest of the 


FM SURVEY 


Chicago Assn. Seeks Data 


DOOR-TO-DOOR survey of Chica- 
go-area FM listening habits, in- 
cluding data as to why specific pro- 
grams are heard and why FM 
sets are purchased, will be con- 
ducted in September by the FM 
Assn. of Chicagoland. 

This was decided Tuesday morn- 
ing at a regular board meeting, 
according to President Ralph J. 
Wood Jr., president and general 
manager of WMOR. The survey, 
which supersedes original plans to 
gain opinion on FM problems in 
monthly projects, will be partici- 
pated in cooperatively by personnel 
of association member stations. A 
small sample of about 400 homes 
will be used because of high costs 
in this method of research, Mr. 
Wood explained. 

Members of the group moved to 
keep confidential results of a sim- 
ilar telephone coincidental check on 
FM program preferences which 
was made a fortnight ago. ‘“Re- 
sults did, however, confirm our 
original statistics,” the president 
said. Among them was the claim 
that 20% of radio homes in the 
area have FM. 





In an effort to promote frequency 
modulation as an advertising me- 
dium, the association this fall will 
prepare an elaborate brochure for 
agencies and advertisers which will 
point-up with factual information 
product success stories involving 
local stations. 

The FAC will follow its recent 
letter to FCC Commissioners on 
the low number of FM hours pro- 
grammed by network stations in 
Chicago with letters reporting the 
same in formation for all stations, 
including independent FM outlets. 
“Our ultimate aim,” Mr. Wood said, 
“Gs to have all of the network sta- 
tions duplicate entirely.” 

Directors on the board went on 
record as being opposed to paid 
program logs, which the four Chi- 
cago dailies are instigating in Sep- 
tember. (See separate’ story.) 
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U.S.) have had to m 
ments equivalent to coy 
a 17-mile radius. 

The Commission p 
change as to maximum 
would retain minimum ransmitter 
sizes of 250 w for Class A stations 
and 1 kw for Class B outlets, 

FCC invited comments on its pro. 
posal until Sept. 16 and saiq oral 
argument would then be called ; 
the comments warrant. 7 
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WIFM ON AIR 
FM Station In Elkin, N.¢. 


WIFM (FM) Elkin, N. C., owneg 
and operated by the Yadkin Valley 
Broadcasting Co., went on the air 
last week on frequency of 1009 
me with power of 350 w. 

WIFM will operate 12 hours 
daily with 15 hours on Sunday and 
will serve three counties, Surry 
Wilkes and Yadkin, which cover 
a large industrial and agricultural 
section of the Yadkin Valley. Sta. 
tion employs UP news service and 
Capitol transcription _ service, 
Equipment is R. E. L. transmitter, 
Raytheon console with Gates turn. 
tables and Andrews antenna. 

Sole owner of WIF'M is John A. 
Hinshaw. George C. Yarbrough, 
formerly with stations in North 
Wilkesboro and Lenoir, is general 
manager. Program director js 
Charles W. Whipple III, formerly 
with WIRC Hickory, WMAP Mon. 
roe, WIST Charlotte and WGTL 
Kannapolis. Other members of 
staff include Clay Watts, announc- 
er-salesman; Harry Johnson Jr,, 
announcer; Hassel Bailey and 
John Maines, engineers, and Miss 
Vicky Alexander,  receptionist- 
stenographer. 





KMAC STUDIOS 
Open Formally With 5 kw 


POWER increase from 250 w to 
5 kw marked the formal opening 
of a new building housing the fa- 
cilities of KMAC San Antonio, Tex. 
The station, licensed to The Wal- 
mac Co., operates on 630 ke. How- 
ard W. Davis is owner and general 


manager. KMAC is an affiliate 
of MBS and Texas State Net- 
work. 


The building, which also houses 
KISS, KMAC’s FM outlet, it at 
Commerce St., San 
Antonio. Twenty-seven air-condi- 
tioned studios and offices occupy 
the entire third floor, with all 
rooms completely remodeled and 
refurnished with the latest equip- 
ment. Plans and construction of 
new facilities took over two and 
a half years. 


Katherine Sorensen 


MRS. KATHERINE SORENSEN, 
45, wife of Roy A. Sorensen, owner 
of Sorensen & Co. agency, Chicago, 
died Aug. 8, apparently as a result 
of suffocation. Survivors, in addi- 
tion to Mr. Sorensen, are two sons, 
Robert, 12, and Randall, 10. 
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called by Chesser Campbell, Trib- 
CHICAGO LOG une Co. treasurer. The Tribune, 
owner of WGN, WGNB and WGN- 


Fee for Extra Listings TV, was first to go into action 

after this discussion. It recently 
TWO CHICAGO dailies have announced sale of from three to 14 
jumped on the Chicago Tribunt lines at a daily line cost of $2, 





bandwagon and will charge sta- with $2.50 for Sunday listings, ef- 
tions and sponsors for extra news-_ fective Sept. 6. 

paper program listings starting The News, which starts the sys- 
next month [BROADCASTING, July tem Sept. 12, and the Herald- 
25]. They are the Daily News, American, which begins its listings 
which made an official announce- Sept. 6, will charge $1.25 per line 
ment last week, and the Herald- per day, with no frequency dis- 
American, a Hearst paper. The counts. Unpaid listings will be 


fourth major Chicago daily, the printed “as a public service,” rep- 
Sun-Times, is expected to follow resentatives of the papers report. 
suit shortly. Sponsors or stations buying the 
Although unpaid listings on pop- most lineage will be given top po- 
ular AM, FM and TV features will _ sition in each time bracket. An 
continue to be printed, the three asterisk will denote a paid listing 
papers are conducting an all-out in all the papers. 
drive for advertisers. Coordinated Both the Tribune and News last 
log formats and rate schedules week circulated a press proof of a 
were pre-determined at a general sample log. In the unsigned letter 
meeting of advertising executives from the News, which accompanied 
from the four papers which was_ the proof, it was stated “We feel 
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there is no reason for radio and 
television advertisers to be 
alarmed. In fact, it should help 
both the station and the advertiser, 
through this medium, to be of 
greater service to the reading and 
listening audience.” 

Opposition seems to be unani- 
mous among station executives 
queried by BROADCASTING. One of 
the first organized groups to voice 
its disapproval is the FM Assn. 
of Chicagoland. (See _ separate 
story.) 


Hardy Feted 


RALPH W. HARDY, assistant 
manager of KSL Salt Lake City 
and recently appointed director of 
the new NAB Audio Division, was 
honored at a luncheon given by the 
Salt Lake Executives Club. Mr. 
Hardy has been feted by other civic 
and church groups in Salt Lake 
City. He assumes his new office 
Sept. 1. 








Kansas farmers are selling the third largest But here’s what’s important to you! These 
wheat crop on record. And they’re spending families are buying more WIBW.advertised 
this staggering cash income. They’re build- goods than any others. That’s the final proof 


ing, remodeling, refurnishing. They’re buy- of WIBW’s acceptance and sales influence 
ing both staples and luxuries. Yes, luxuries— among the farm families of Kansas and ad- 
just take a look at the latest Level of Living joining states. Let us prove it for you, too— 
figures for Kansas farm homes. by INCREASED SALES. 
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GIVING LAST MINUTE instructions 
on use of “‘Minitape’’ recorder t, 
Marjorie Cooney, director of women's 
activities, WSM Nashville, Tenn., are 
George Reynolds, WSM chief engi. 
neer and Aaron Shelton (r), studio sy. 
pervisor. Miss Cooney sailed for siz 
week tour in Ireland, England, France, 
Switzerland and Italy on Ile d 
France, July 30. 


‘AUDIO FAIR’ 


AES Will Sponsor Event 
AUDIO ENGINEERING Societ; 
is sponsoring what it claims to }¢ 
the Nation’s first “Audio Fair” + 
be held Oct. 27-29 at the Hotel Ney 
Yorker. 

At a meeting Tuesday in Ney 
York to explain the purpose of the 
fair, Charles J. LeBel, president 
of the society, said technical papers 
on the latest advances in the audi 
field would be presented along with 
the exhibits. A report made at 
the meeting indicated that 50% of 
the exhibit space has already beer 
contracted for. Microphones, loud- 
speakers, amplifying equipment, 
recording and rep~oduction equip- 
ment will be among the items dem- 
onstrated. 

Mr. LeBel also explained that 
it was decided to hold the fair jn 
a hotel rather than a big exhibit 
hall so that each exhibitor might 
have a private room in which t 
show his sound effects. He pointed 
out that equipment exhibits for 
audio products in the past have 
hampered such demonstrations ir 
the interests of preventing bedlam. 

The Audio Society is adopting 
as its convention theme the prin- 
ciple—“If it doesn’t sound good, it 
isn’t good,” said Mr. LeBel. 


LANG-WORTH INC. 


Board Changes Announced 
REALIGNMENT of the board of 
directors of Lang-Worth Feature 
Programs Ine. has_ been anh- 
nounced by President C. O. (Cy) 
Langlois in line with conversion 
of the Lang-Worth library to the 
new eight-inch transcription. 

John D. Langlois becomes secre- 
tary of the corporation, in addition 
to his duties as eastern sales rep- 
resentative and advertising agency 
contact. Cy Langlois Jr. is named 
treasurer and will be in charge of 
plant and studio operations in 
Manhattan, Long Island City, and 
Maspeth, L. I. Pierre Weis con- 
tinues as vice president in charge 
of national sales, while W. O’Keefe 
remains as vice president in charge 
of artists and repertoire. 
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WKJG PURCHASE 


Set by WFTW Ft. Wayne 


NEGOTIATIONS for purchase of 
WKJG-AM FM Fort Wayne, Ind., 
hy WFTW, Fort Wayne daytimer, 
were comp ted last week subject 
} to FCC app! val. 

The owners of WFTW plan to 
yse the 1380 ke, 5 kw facilities of 
WKJG along with WKJG’s trans- 
mitter and Mutual affiliation, while 
retaining WFTW’s studios, The 
license of WFTW (1090 ke, 1 kw, 
ructions day) and permit for WFTW-FM 





rder he will be returned to the Commission. 
ig | The merger is being accom- 
Pe < plished through H. L. Popp and 
_— Clarence Schust, minority stock- 
udio sy. -WETW’s licensee fir 
he holders of WI s licensee firm, 
E ™ | Fort Wayne Broadcasting Ince. 
—_ They will acquire all the stock of 
He de F 


Northeastern Indiana Broadcasting 
Co. Inc., operator of WKJG and 
WKJG-FM. Fort Wayne Broad- 
casting will then be merged with 
Event Northeastern, which will be the 





Society surviving corporation. 

5 to be The sale involves a total of ap- 
air” ¢ proximately $162,000 in money and 
el New obligations assumed by Fort Wayne 


Broadeasting and Messrs. Popp and 
n New Schust. 


of the After the merger, Messrs. Popp 
esident and Schust will each own 28% of 
papers Northeastern, the surviving firm, 
audi as compared with their present 
g with combined holdings of 21% in Fort 
ade at Wayne Broadcasting. President 
0% of and General Manager E. G. Thoms, 
vy been ,» and Walter Thoms, Indianapolis 
» loud- drug store owner, who have had 
pment, 33.75% each, will have 18.56% 
equip- each, The remaining interests will 
s dem- be held by present minority stock- 
holders of WFTW: Earl] Groth Jr., 
1 that whose family owns a Fort Wayne 
fair in department store; President John 
xhibit A. Toothill of Burns-Smith Co., sta- 
might tion representative, and Herbert 
ich t Willis, Fort Wayne attorney. 
ointed Present owners of WKJG are 
ts for William A. Kundel 3d, who controls 
have 62.5% as administrator of the es- 
ms it tate of William A. Kundel Jr., and 
edlam. Gilmore S. Haynie. 
opung The two stations are continuing 


prin- 


7 their respective operations pending 
0d, It 


FCC approval of the transfer. Ap- 
plications for Commission consent 


inced HR LC 


rd of 


are being prepared by the Wash- 
ington law firms of Pierson & Ball 
representing WFTW and Dempsey 
& Koplivitz representing WKJG. 

WFTW went on the air Aug. 10, 
1947, and WKJG commenced opera- 
tions three months later, Nov. 15, 
1947. 


CAPT RESIGNS 


Directed Census Bureau 


JAMES C. CAPT, 60, director of 
the Census Bureau since April 
1941, resigned 
Tuesday because 
of ill health. 
Philip M. Hauser, 
professor of so- 
ciology at U. of 
Chicago and a 
member of the 
United Nations 
Population Com- 
mission, was 
; named to fill the 

Mr. Capt post temporarily. 

Mr. Capt. had been in ill health 
following a kidney operation some 
months ago, but had remained in 
active charge of the bureau during 
preparations for the 1950 decennial 
census. He joined the bureau in 
1939 as assistant to director 
William L. Austin in assembling 
the staff for the 1940 census. 





IBEW-CBS TALKS 


Seek New Sound Men Contract 


IBEW’s Local 1212 in New York 
began bargaining Tuesday with 
CBS for a new contract covering 
20 sound effects men in the New 
York area, it was announced by 
Charles Calame, business agent of 
the local. 

The union is seeking for the 
sound effects men parity in wages 
with technicians who the week be- 
fore closed a CBS contract calling 
for a top of $128.50 [BROADCASTING, 
Aug. 8]. Top for sound effects men 
presently is said to be $120 weekly. 
The union is also seeking an 8-hour 
day, 40-hour week instead of the 
present 40-hour week which per- 
mits a 10-hour day. 
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He Doesn’t Let It Grow 
Under His Feet 


Manicuring the lawn with a mechanized mower or trim- 


ming the ears off a “shilly-shallying fuzzy-duzzy.” he is 
a tireless worker who cuts through grass and the complex- 


ities of big government with equal facility. 


As a widely listened-to network news commentator, he 
brings his intense energy to bear nightly on “the top 
of the news as it looks from Washington.” His aggressive 
reporting has built a weekly audience estimated at 
13.500,000, great numbers of whom regard him with 


esteem akin to religious fervor. 


Currently sponsored on more than 300. stations, his 
broadcast—the Fulton Lewis, Jr. program—is the original 
“news co-op. It offers local advertisers network prestige 


at local time cost. with pro-rated talent cost. 


Since there are more than 500 MBS stations. there may 
be an opening in your city. If you want a ready-made 
audience for a client (or yourself). investigate now. 
Check your local Mutual outlet 
Program Department. Mutual Broadcasting System, 
1440 Broadway, NYC 18 (or Tribune Tower, Chicago, 11). 
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THE LATEST WCKY STORY 


HIGH RATINGS Average Rating 5.30-7.00 PM Mon-Fri* 











WCKY 8.1 
Sta A 4.8 
Sta B S.7 
Sta C 6.1 
Sta D 4.5 


LOW RATES Open \ hour rate 6.00-8.00 PM Cincinnati Stations 





WCKY $120.00 


Sta A 100.00 
Sta B 136.00 
Sta C 479.00 
Sta D 120.00 


POWER 








WCKY 50.000 Watts 


Sta A 250 watts 

Sta B 5,000/1,000 watts 
Sta C 50,000 watts 

Sta D 5,000 watts 


RESULTS <4 





“Since using WCKY .. . our sales in Cincinnati have increased better 
than 30% and our sales in the Southern States had an increase even 
higher.” 





Mel A. Block, President 
BLOCK DRUG COMPANY 


“Announcements on WCKY .. . proved successful beyond our expec- 
tations .. . we were completely sold out of Hot Point washers in less 
than 3 weeks.” 
Ray Worrell, Sales Promotion Manager 
G-E Supply Co., Cincinnati. 


(*—Cincinnati Pulse, May-June 1949) 


‘INVEST YOUR AD DOLLAR WCKY'S-LY 


THE LATEST WCKY STORY 


A proven formula for successful time buying 


in Cincinnati 
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Editorial 


The Rating Season 


ONE OF these days radio is going to do 
something about regaining control of its own 
business. It should do this voluntarily, but 
if it doesn’t, the decision will be forced upon it. 





We refer, of course, to program ratings. A 
few hundred telephone calls in a few dozen 
cities, or a few thousand recording devices in 
a handful of metropolitan areas now more or 
govern a_half-billion dollar business. 
There are no standards. Yet time is bought 


less 


and sold on them, without regard to the 
soundness of the techniques. 
It is because of these surveys—cal] them 


Hoopers or Nielsens or Conlans—that radio in 
recent years has gone giveaway berserk. A 
giveaway is a sure-fire rating builder. Adver- 
tisers generally buy the ratings. 

It may be sheer coincidence that newspaper 
advertising has made great gains in these 
post-war years when the radio giveway has 


taken over. The newspapers learned their 
giveaway lesson long ago. So did the movies. 
The ratings are applauded by those net- 


works and stations which, for the nonce, may 


be on top. They are damned by all others. 
You really can’t blame the rating services 


(despite incredible disparities). They deliver 
what the traffic will bear, and they’ll continue 
to operate on the same bases as long as there 
are customers to pay the freight. 

There are those who take this situation 
lightly. The giveways, they say, will run their 
course. But they forget the free rides of the 
manufacturers who give things away like mad 
for the air credits, and who therefore buy no 
time of their own. They forget also, that the 
competitive media are making deeper inroads 
and that when, inevitably, the change must 
be made, radio will start not at scratch; but 
behind it. 

Everyone deprecates “buying” of audiences. 
The NAB Standards of Practice, which in these 
buyers’ market days appears to be a voice in 
the radio wilderness, states: 

“Any broadcasting designed to ‘buy’ the 
radio audience, by requiring it to listen in 
hope of reward, rather than for the quality 
of its entertainment should be avoided.” 


Voluntary adherence to that principle would 
bring an end to the giveaway. And it would 
end the artificial stimulation of audiences, 
which in turn would take a big nick out of the 
ratings. But to think that giveaways will be 
terminated overnight short of an official edict 
from Uncle Sam is illusory. 

The answer will come in the establishment 
of survey standards. A year ago it was pro- 
posed that Broadcast Measurement Bureau 
broaden its scope to include an overall mea- 
surement operation. But there was timidity 
in radio ranks. And then BMB itself was 
confronted with a survival fight. Today there’s 
lip service to radio’s own ABC of audience 
surveys—but it’s practically an_ inaudible 
whisper. 

Where’s the leadership? Is NAB the logical 
source? President Justin Miller, in his new 
role of executive manager as well as inspira- 
tional leader, should initiate action—before 
the NAB (or some other organization) is 
forced to undertake it. We have our mis- 
givings about association committees. They’re 
usually about as good as the men who serve. 
There are qualified men in the NAB if Judge 
Miller will reach out. There’s no job more 
basic for the economic welfare of radio. 
August 15, 
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One Down; One to Go 


MANY RADIO observers are still rubbing their 
eyes in amazement over the passage last week 
by the Senate of the revised McFarland Bill 
(S 1973). There wasn’t a murmur of opposi- 
tion. 

The surprise was engendered because it is 
the first major legislation dealing with radio 
to pass either House of Congress in the last 
15 years. The fact that the measure passed by 
unanimous consent certainly is indicative of 
the feeling that reforms are needed in the 
regulation of radio. It is a tribute to the leader- 
ship of Chairman Ernest W. McFarland, who 
ram-rodded the measure through his Communi- 
cations Subcommittee, the Interstate Commerce 
Committee and now the Senate. 

The bill goes to the House. It is still con- 
fronted with a race against adjournment— 
which both sides covet in these sweltering days. 

The McFarland Bill may not be perfect; 
legislation rarely is. But it’s the closest ap- 
proach to reasonable legislation designed to fit 
modern communications problems we’ve yet 
encountered. We hope the House, with its 
eye on the clock and its mind on the taxpayer, 
will follow through in tempo with the Senate. 
We have no doubt that the President will sign 
the measure forthwith with gusto. 

A BRITISH Government Commission is 
studying the BBC to determine whether 
the state monopoly system, underwritten 
by a $4 annual license fee on receivers, 
should be continued. As always we as- 
sume consideration will be given to the 
“American Plan” of commercial spon- 
sorship, if a change is to be made when 
the BBC charter expires in 1951. In- 
stead of restricting its study to BBC 
bureaucrats, intereseted in perpetuating 
themselves in office, the Beveridge Com- 
mission would be well advised to get the 
“American Plan’ story at first hand— 
from Americans. Why not invite our 
network heads or representatives of the 
FCC to testify? And why not turn to 
the commercial broadcasters of their 
own Dominion of Canada? 


Double-Talk in Red 


WHERE THERE’S red smoke there’s usually 
Communist fire. That applies to the creative 
and artistic end of radio as it does to the other 
arts and professions. 

Therefore, efforts to gloss over talk of pos- 
sible Communist infiltration of radio is dan- 
gerous. And that’s why the current discussion 
in New York radio and talent circles about the 
existence of a “blacklist” barring performers 
from programs because of Communist sym- 
pathies shouldn’t blandly be disregarded. 

Communists and Communist sympathizers 
have no place on our air. It is the duty of 
the station licensee (and the network to which 
a portion of that responsibility necessarily is 
delegated) to ascertain that those who harbor 
views contrary to ous form of government be 
denied access to our microphones. 

Union small-talk about unions assuming re- 
sponsibility is magnanimous but meaningless. 
It is not their job. 

Radio memories would be short indeed to 
forget the performances of the Lord Haw 
Haws, the Axis Sallys and the Tokyo Roses. 
Or the armed guards around station transmit- 
ters and the ‘‘no admittance” signs at studios; 
the bans on audience participations and Man- 
on-the-Street pickups. 

Can you conceive of anyone more potent 
when an emergency strikes than the man at 
the mike—the network miké? That should be 
sufficient to guide broadcast management in 
the screening of personnel. 





— 


Our Respects 1@ al 









CHARLES MICHAEL MICHELSON 


ADIO PEOPLE from coast to coast call 
R transcription man Charles Michelson one 

of the friendliest men in radio. As 
president of Charles Michelson Inc., his name 
has become a synonym for goodwill. 

It is a well established fact that the success 
of any business depends in large part on the 
goodwill existing between customer and sup- 
plier. In the radio programming business this 
fact takes on even added significance and Mr, 
Michelson recognized it early in his career, 
He holds firmly to the belief that there is no 
effective substitute for personal contact and 
his own unique success as a radio producer 
bears him out. ‘ 

Station men from practically every town and 
city in the country know Mr. Michelson per- 
sonally and feel free to call on him any time 
to discuss their problems and ask his advice 
about programs. His New York office is re- 
garded by station men as a clearing house for 
transcribed programs. Here, he often ar- 
ranges group meetings for program discus- 
sions and he is frequently consulted about per- 
sonnel problems. More than a few production 
men have found good jobs in small stations 
through him. 

Records show that a large proportion of 
approximately 2,000 radio stations in this 
country use Mr. Michelson’s transcribed pro- 
grams or his sound effects records. He knows 
the needs of the smaller stations because he 
has visited most of them and _ studied their 
problems and requirements first hand. 

Charles Michael Michelson is a native New 
Yorker. He was born Aug. 26, 1909, and was 
educated at De Witt Clinton High School and 
Columbia U., where he served as manager of 
the baseball team. He studied economics and 
his first job was with the New York Stock 
Exchange. After a brief apprenticeship there, 
he entered the exporting field as manager of 
the electrical division of Michelson & Stern- 
berg Inc., an exporting firm that handles a 
number of international accounts and is pre- 
sided over by his father. 

In 1934, Michelson & Sternberg Inc. received 
an inquiry from one of its accounts in Aus- 
tralia that was to change the whole course of 
young Charles’ life. Could Michelson & Stern- 
berg, the client wanted to know, find some 
transcribed American radio programs for their 


market? This was at the time when com- 
mercial radio was just getting started in 


Australia. The job was handed over to the 
young electrical manager and he found himself 
scouting about in an unfamiliar field looking 


(Continued on page 40) 
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Respects 
(Continued from page 38) 


for a program guaranteed to enter- 
tain the Australians. It wasn’t 
an easy assignment and before he 
had finished with it, he had made 
an important discovery—namely, 
that the transcription business was 
still largely in the trial and error 
stage. 

Mr. Michelson saw it was an un- 
explored field with great possibili- 
ties not only for export business 
but also for local domestic develop- 
ment and decided to do a little in- 
vestigating. He started on a cross 
country tour to find out what small 
stations wanted in the way of 
transcriptions and how much they 
could pay for them. He soon dis- 
covered that they all wanted net- 
work quality shows at low local 
rates. This sounded like a tall or- 
der, but Mr. Michelson decided that 
it probably could be done if he 
could find some programs that had 
wide enough appeal. 

He went back to New York and 
organized Charles Michelson Radio 
Productions, one of the first inde- 
pendent producing firms to special- 
ize in open-end transcriptions. Not 
forgetting his earlier experience, 
he also made a thorough study of 
the Australian market and ques- 
tioned visting businessmen regard- 
ing the radio tastes of their coun- 
trymen. Omar, the Wizard of 


Persia enjoyed the distinction of 
first 


being the transcribed show 
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Gifts From WNAR 


WNAR Norristown, Pa., is 
celebrating its third birthday 
this week and, in so doing, is 
reversing the usual proce- 
dure. During the week, be- 
tween the hours of 6:15 and 
8 p.m., WNAR will present 
its advertisers with a gift in 
the form of free air time. 
Howard W. Kriebel, WNAR 
commercial manager, says 
the gift is in appreciation of 
time bought by advertisers in 
the past. 


Mr. Michelson sent to his waiting 
listeners Down Under and _ it 
proved so popular that several 
hundred others of Mr. Michelson’s 
choosing have followed during the 
intervening years. 

The open-end transcription busi- 
ness got a big push from Mr. 
Michelson in 1939 when he negoti- 
ated arrangements with Street & 
Smith Publications to transcribe 
The Shadow. Within a short time, 
that program was heard live or 
transcribed in French, Spanish and 
Portuguese for export. Special re- 
cordings also were made for the 
Australian market. 

As the years passed, Mr. Michel- 
son added more and more programs 
to his transcribed repertoire. The 
Avenger, Count of Monte Cristo, 
Smiling Ed McConnell, Chanou, 
the Magician, Blackstone, Magic 
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Detective, and The Sealed Book are 
just a few of the varied types of 
programs he has to offer. In 
all, he’s been responsible for the 
national distribution of more than 
125 program series. 

An amusing incident occurred 
during one of his trips when a wire 
from Mrs. Michelson announcing 
birth of their boy in New York 
reached the former high Demo- 
cratic party official of the same 
name in Washington. The baby 
was three days old when Papa 
Michelson got back to New York 
and heard the news. 

On his visits to small stations 
he was displeased with their play- 
back equipment. To get better 
reproduction of his programs he 
built his own portable playback and 
found a good market for the device. 


Starts Sound Effects 


Mr. Michelson entered the sound 
effects record business in much the 
same way. Station managers often 
complained to him about how lim- 
ited in type the available sound 
effects records were. After mak- 
ing certain that this feeling was 
practically universal among small 
station men, he approached Harry 
Gennett Jr. and relayed these sug- 
gestions about enlarging his sound 
library. The result was he became 
one of the largest distributors of 
sound records in the country. His 
firm distributes both the Gennett 
and Speedy-Q sound effects li- 
braries. Now the small stations 
just tell him what they need and 
he locates the proper record—or 
has one made. 

Many of these specialized sound 
records did service during the war. 
Recordings of gunfire, airplane mo- 
tors, etc., were used in training 
troops and his recordings of the 
U.S.A. 16-inch naval guns which 
he made during the war at the 
Naval Proving Grounds in Dahl- 
grin, Va., were used by Montgom- 
ery at El Alamein to confuse the 
Germans. 

He believes that transcribed 
shows, to be successful, must be 
one step ahead of live shows, 
pioneering in the field of co- 
operative transcribed program de- 
velopment. His method is to sell 
a sponsor the idea of making the 
records, then go out and sell the 
distributors, in cooperation with 
the stations, the program and time 
on local stations. The unique suc- 
cess of Blackstone, the Magic De- 
tective on 150 stations proves that 
the ET cooperative idea is a nat- 
ural for some sponsors. 

Mr. Michelson also introduced 
Canada’s popular program The 
Happy Gang to U.S. audiences via 
transcriptions and Musical Comedy 
Theatre from Australia. 

Some six years ago, the Michel- 
son firm branched out to include 
live package shows and such pro- 
grams as Nick Carter, and Chick 
Carter and Frank Merriwell were 
offered and placed under the Mich- 
elson banner. His current live 
package shows include Horatio 
Alger, The Witches’ Tale and The 
Avenger. 

Looking at TV, Mr. Michelson 
again demonstrates his interest in 
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THOMAS BEEC 1AM 


WOQXR Fall Seri: ’lanned 
A SERIES of week) ograms 
Sir Thomas Beechan “NS the 
Tables, featuring the rnation. 
ally known conductor | be pre. 
sented by WQXR Ne rk start. 


ing in the fall. 
Arrangements for the programs 
for which Sir Thoma 


1] act as 





Sir Thomas Beecham records the 
commentary for his new program 


to be heard on 


WQXR. 


* 


musical commentator, were con- 
cluded in New York between Tow- 
ers of London Ltd., represented by 
Oliver W. Nicoll, vice president, 
and the New York station. 

The first 26 programs will be 
produced in London and will be 55 
minutes in length. The conductor 
is currently transcribing the com- 
mentary for the programs, music 
for which will be provided by ree- 
ords, for the most part by orches- 
tras conducted by him. 


the small station. They'll want 
network talent for TV _ at local 
rates and the only answer to that 
at present is special TV _ films 
which he hopes to be able to offer 
in the near future. 

Though he’s on the road a lot, 
Mr. Michelson finds time in sum- 
mer to enjoy his country home in 
Connecticut with his wife, Vivian 
(nee Worth), and their sons, Bobby, 
6, and Stephen Paul, born this July 
28. This leisure time is largely 
devoted to boating, an enthusiasm 
shared by all the Michelsons. Mr. 
Michelson is a member of Templar 
Knights Club and a Beta Iota Phi. 


WICH 


Norwich, Conn. 








In Eastern Connecticut it’s 
WICH—the station for complete 
coverage in New London County. 


Norwich—the Shopping Center of Eastern 
Conn. $38,000,000 1948. 


250 WATTS - 1400 KC 
(FULL TIME) 


retail sales in 
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¥ pURTHER expansion of AT&T's 
inter-city television relay facilities 
was approved by FCC last week 
through granting of construction 
permits for new microwave cir- 
cuits between several cities. 

New circuits approved for both 
television and telephone use, are 
between Pittsburgh and Chicago, 
Chicago and Des Moines, Albany 
and Syracuse, Richmond and Nor- 
folk, and Madison, Wis., and Mil- 
waukee. Total estimated cost is 
$17,800,000. 

The authorizations support the 
telephone company’s announcement 
last December that it planned to 
triple its existing facilities within 
the next two years to keep pace 
with the ever increasing demand 
for more TV network channels 
[TELESTATUS, Dec. 6, 1948; May 
30 and June 6, 1949]. 


The Pittsburgh-Chicago radio 


This was reported to BROADCAST- 
ING late Thursday by Walter W. 
Mulbry, secretary-treasurer of 
baseball, after a closed session 
conducted early that morning by 
the commissioner. He talked with 
members of the major and minor 
leagues executive council, includ- 
ing William DeWitt of the St. 
Louis Browns and Frank McKinney 
of the Pittsburgh Pirates. 

Although “no specific discussion 
concerned television,” Mr. Mulbry 
said a Brooklyn theatre-owner sub- 
| mitted to the group a proposal for 
adapting the series to large-screen 
TV. Decision on his presentation 
will be made later, according to 
Mr. Mulbry. 


Cost Wiil Be More 

He said the cost for Series rights 
“will certainly be more than last 
year,” which was $140,000 paid by 
Mutual. Some provision will prob- 
ably be made for post-game theatre 
and television showings also. Iden- 
tity of the purchaser will not be 
announced for a month, he said. 

Paul Jonas, Mutual sports di- 
tector, was in Chicago at the same 
ume to confer with the commis- 
sioner Thursday afternoon. He 
also helped with production on 
Mutual’s broadcast of the All-Star 
Football Game from the city’s Sol- 
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INTER-CITY TV RELAYS 


link, involving 20 intermediate 
stations, will parallel existing 
coaxial cable facilities which have 
been in use for some months be- 
tween New York and Chicago. Two 
new TV channels in each direction 
will be provided. Radio link al- 
ready is installed from Pittsburgh 
to New York. Some 1,900 chan- 
nel miles are involved. Total cost 
of the microwave chain is esti- 
mated at $12 million. 


Chicago-Des Moines Link 

From Chicago to Des Moines will 
be built 14 intermediate stations 
covering 1,000 channel miles. Two 
TV channels to Des Moines and 
one channel in the opposite direc- 
tion will be provided. The link in- 
cludes Minneapolis and St. Paul. 
Coaxial facilities already are avail- 
able from Des Moines to Minneap- 
olis. The Chicago-Des Moines ra- 


Television Rights 


WORLD SERIES 


WORLD SERIES telecast rights will cost more than last year, but 
final decision on price will not be made until Baseball Commissioner 
A. B. (Happy) Chandler returns to Cincinnati this week from a road-trip. 
He is empowered to set the final figure. 


Still Undecided 


* 

dier Field Friday night. MBS 
President Frank White was also 
in town. 


Mr. Jonas outlined the arrange- 
ment by which MBS has exclusive 
AM rights through 1951. Mutual 
had exclusive television rights last 
year, and has first and last refusal 
as specified in a renewal clause of 
the contract, he explained. 

There was speculation that the 
series telecasts would be carried on 
a single network, rather than on a 
pooled basis as last year. In that 
event, in view of Mutual’s option 
on TV rights and Mutual President 
White’s former association with 
CBS, it was felt CBS-TV holds the 
preferred position. 

Queried about expected price, 
Mr. Jonas said several figures have 
been speculated about but none 
has been set. He explained the 
original cost set by the commis- 
sioner last year was $175,000, but 
that this was lowered to $140,000 
because of delay in installation of 
the coaxial cable which prevented 
games being shown in the Midwest. 

Both men agreed the games 
would “very definitely” be telecast. 

Gillette will again sponsor the 
AM broadcasts on Mutual. Gillette 
also sponsored the telecasts last 
year. 
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AT&T Expansion Plan Approved 


dio link will cost $4 million, FCC 
reported. 
Five intermediate stations will 


provide two TV channels between 
Albany and Syracuse. 3ranches 


VIDEO CO-OPS 


BAB Releases List 
FIRST BAB dealer co-operative 
advertising releases produced espe- 
cially for television stations are 
currently being mailed to member 
stations. 





Seven manufacturers are named 
who share time with their 
dealers for local video advertising, 
and one advertiser is listed who 
produces filmed commercials com- 
plete with tie-in identification for 
local merchants. The TV service 
is identical to the five-year old AM- 
FM format. The services for TV 
and AM-FM operate on a continu- 
ing basis. Details on advertisers 
who have cooperative policies are 
released as rapidly as verified by 
BAB. 


costs 


Sche- 
Cost 
of this installation, covering some 
290 channel 


also are to be provided to 
nectady and Utica, FCC said. 


miles, is estimated at 
$1,055,000. Coaxial service already 
is provided between New York and 
Albany. 

One TV channel is to be provided 


from Richmond to 


Norfolk, in- 
volving four relay stations, at 
estimated cost of $635,000. Dis- 
tance is 85 channel miles. Rich- 


mond already receives network TV 


service via Washington. 


Ready for Grid Season 


The Madison, Wis., to Milwaukee 


link is expected to be completed 
in time to relay U. of Wisconsin 
football games from Madison dur- 


ing the coming season. Four relay 


stations are to be 


used and con- 
struction cost is $110,000. No esti- 
mate has been given as to when 


the other relay projects would be 
completed. 





ELLEN STERN, promotion manager of KPIX and KSFO San Francisco, 
came out in top spot in the national contest sponsored by Crosley Division 
of Avco Mfg. Co. for “outstanding audience promotion” of the NBC TV 
quiz show, Who Said That? 
9-403 TV set, from Earl Germaine (r), Pacific Coast regional manager for 


Crosley. 


Here she receives first-place award, a Crosley 


Aiding in presentation are (I to r) Ralph Stoddard, advertising and 


sales manager of California Electric Supply Co., and Lou Simon, commercial 


manager of KPIX (TV) San Francisco. 
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TV PROPOSALS 


COMMENTS on FCC’s proposed 
changes in TV allocations and 
standards began to flow into the 


Commission last week as prepara- 
tions were made to handle the large 
volume expected by deadline Aug. 
26. Briefs so far range from com- 
ments on color TV to experimental 
reports and requests for specific 
allocation. 

FCC a fortnight ago postponed 
its comprehensive hearing on tele- 
vision from Aug. 29 to Sept. 26 at 
the demand of industry for suffi- 
cient time to prepare for the com- 
plex proceeding which will fix the 
future pattern of the visual me- 
dium [BROADCASTING, Aug. 1]. 
Deadline for comments was moved 
from Aug. 8 to Aug. 26 and that 
for filing replies from Aug. 19 to 
Sept. 12. 


Geer Requests Appearance 


Dr. Charles Willard Geer, pro- 
fessor of physics at the U. of South- 
ern California, requested permis- 
sion to appear and testify at the 
hearing concerning his system of 
simultaneous electronic color tele- 
vision. He described the design of 
the receiving system as “rugged, 
simple and inexpensive” and which 
“promises to bring color reception 
at a small fraction of the cost of 
competing systems.” 

Dr. Geer’s petition outlined filing 
of his patent application for the 
system in July 1944 and its conflict 
with a similar patent application 
reported filed in August of that 
year by Dr. Alfred Goldsmith 
through Samuel B. Smith, RCA at- 
torney. Following investigation by 


FREMD NAMED 


To Crosley TV Sales in N. Y. 


THEODORE FREMD, recently 
merchandising manager of G. M. 
Basford Co., New York, has been 





appointed full- 
time New York 
sales representa- 
tive of Crosley 
Broadcasting 
Corp. TV sta- 
tions. He will 





ey headquarter at 

“ at WLW sales of- 

\ A fices, 630 Fifth 
Ave. 

Mr. Fremd A former cap- 


tain of Marine in- 
fantry, Mr. Fremd is a graduate of 
Fordham U. He has been sales 
promotion manager for GE _ in 
Pittsburgh, district sales manager 
for Armour & Co., Cincinnati, and 


advertising and merchandising 
manager of Yale & Towne Co., 
Me. Xs 


Last week, Mr. Fremd conferred 
in Cincinnati with Marshall Terry, 
vice president of Crosley Broad- 
casting Corp. in charge of tele- 
vision. He also visited Crosley’s 
video installations in Dayton and 
Columbus. 
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the Patent Office board of examin- 
ers, Dr. Geer said, he was unani- 
mously awarded priority of inven- 
tion on all counts in September 
1948 and a patent is due to be 
issued in September. 

The 40 claims of the patent, Dr. Geer 
informed the FCC, cover methods of 
producing the three primary colors for 
direct viewing within the cathode ray 
tube. Using a serrated screen of var- 
ious design and cross-section, he ex- 
plained, phosphors are deposited upon 
these serrated facets in such a way 
that the gun receiving the blue color 
signals plays only upon the blue phos- 
phor, etc. The screen’s shape may be 
produced by an inexpensive stamping 
operation, he said. 

KPRS Olathe, Kan., cited several 
reasons why it thought the pro- 
posed TV allocations are unsatis- 
factory. These included: The mini- 
mum power requirements eliminate 
small community stations because 
of prohibitive construction cost; 
the allocation plan assumes that 
VHF television is an  accom- 
plished fact while it yet is to be 
proved commercially and engineer- 
ingwise; it’s doubtful the public 
will pay $75-100 for UHF convert- 
ers while VHF service is available; 
directional antennas should be al- 
lowed to permit for stations in 
areas that can use the service. 

Likewise, W. H. C. Higgins, 
West Orange, N. J., suggested eco- 
nomic factors also must be consid- 


Briefs Flow Into FCC 





‘ 


ered, as “service” is not provided 
merely by channel allocation. He 
recommended temporary operation 
be permitted powers less than 10 
kw where good service would be 
afforded. Mr. Higgins also asked 
that proposed Channel 28 be as- 
signed the LaPorte-Michigan City, 
Ind., area, his home town, because 
of terrain and coverage problems. 
KFEL-AM-FM Denver reported 
on the operation of its experimen- 
tal TV station W10XEL in 500 me 
band. Station has been using pulsed 
emission, 200 kw peak, on 493 me. 
Pulses have been received at maxi- 
mum distance of 23 miles, KFEL 
said, with the transmitting antenna 
only a few feet from the ground. 
Other tests showed that pulse am- 
plitudes did not diminish to noise 
levels until either a major land bar- 
rier intervened or until a distance 
approximating the theoretical hori- 
zon was reached. Clear pulses were 
observed up to 65 miles with the 
transmitter about 2,000 ft. above 
local terrain, the station said. 
Since no UHF channels are pro- 
posed for Denver, KFEL said it 
was undecided about further ex- 
perimentation. Its W10XEL proj- 
ect has cost $26,900 to date, station 
said. KFEL suggested that color 
television may have great potential 





NBC-MOVIE TV 


Aid Promised 
To Fabian 


NBC will.aid Fabian Theatres in its theatre television programming 
problems, according to Charles R. Denny, execufive vice president of 
NBC, in a letter to S. H. Fabian, president of Fabian Theatres. 

Mr. Denny promised that NBC would do what it could to make programs 


available to Fabian “on a reason- 
able basis.” 

Announcement of the cooperation 
between the network and theatre 
chain was made last week although 
only the week before reports that 
such a relationship was in the mak- 
ing were neither confirmed nor de- 
nied [BROADCASTING, Aug. 8]. 

The reports of such cooperation 
grew after it became known three 
weeks ago that Mr. Fabian’s com- 
pany signed the first contract with 
RCA for the purchase of theatre- 
TV equipment. Fabian hopes to 
have the $25,000 worth of gear con- 
tracted for, installed by Christmas 
in its Fabian Fox Theatre, Brook- 
lyn. 

NBC made public an exchange of 
letters between Messrs. Denny and 
Fabian. The latter sought pro- 
gramming help in the interests of 
theatre television and as an aid to 
promoting telecasting itself. Mr. 
Fabian’s letter said: 

“At a prior meeting with Mr. Carle- 
ton Smith of NBC television, we ex- 
pressed our desire to reach some opera- 
ting understanding with NBC where- 
by it would be possible to obtain 
broadcast and specially designed NBC 
television programs for our theatre 


television. ag ; ' q 
“In view of the imminence of our 


programming problem however, we 
would like to have a general under- 
standing of whether NBC will do 


everything reasonably possible to make 
available to us at a reasonable fee 


* 
such NBC television programs as we 
may request and also make every 


reasonable effort to obtain sponsors, 
promoters and legal clearances, where 
necessary and possible.” 


In answer, Mr. Denny wrote that 
although clearance of rights to pro- 
grams for television would be very 
complicated in many instances and 
even impossible or impracticable in 
others, NBC would do what it could 
to help. 

Mr. Denny said NBC also had 
given thought to creation of spe- 
cially-built TV programs for use in 
the Fabian theatre. On this mat- 
ter, he said NBC could not proceed 
further until it got more complete 
specifications but that when such 
information was furnished, NBC 
would be pleased “to give you quo- 
tations on the production of spe- 
cific programs to fit your specific 
needs.” 

Despite the problems involved, 
Mr. Denny made this commitment: 


“Nevertheless, we will do what we 
reasonably can to obtain or assist you 
in obtaining appropriate rights in 
order that such of our programs as 
you may request us to clear for use 
in your Fox Theatre, Brooklyn, may 
be made available to you for that pur- 
pose on a reasonable basis.” 


He closed with the statement 
that NBC felt “much good” can 
come from cooperation with Fabian 
in the theatre-TV field. 
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in the long range picture but that 
its consideration at present wil] 
only serve to delay r« illocation al. 
most indefinitely to the economic 
advantage of operating TV stations 
and manufacturers. ; 

Sen. Francis J. My: 
has written Acting C 
A. Walker in oppositi 
posed reduction from 
of channels allocated Philadelphia 
He indicated the plan 
measure favorable with 
ments to other big cities, 

WHBY Green Bay, Wis., filed fo 
allocation there of Channels 11 and 
either 9 or 13. Several alternative 
plans for providing the channe} 
were submitted. 


rs (D-Pa,) 
nhalrman Pay! 
n to the pro. 
four to three 


does not 
assign. 
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Sets Up Special Files 


FCC has taken special steps to 
handle the volume of comments 
and briefs due to be filed. The 
public reference dockets have been 
separated into two major parts, 
Part I contains all materia] up to 
the Commission’s notice of further 
proposed rule making issued jp 
July [BROADCASTING, July 18]. All 
material since that notice wi!] g0 
into Part II and will be filed ae. 
cording to state. General com. 
ments also will be given a separate 
folder. 

Thomas E. Corbett, author of 
New Destinies for Television, has 
filed copies of his booklet with the 
Commission. It contains proposals 
for a system of “metered teleyi- 
sion” whereby set owners would be 
billed for program service. It js 
claimed the system would allow re- 
duction of “objectionable” com- 
mercials on the air since sponsors 
could use advertisements in a mag- 
azine that customers would have 
to buy in order to know which 
“ticket” to place in their meter to 
unscramble the picture. The book- 
let further considers the economic 
and social factors of TV. 





TWO N. Y. FIRMS 


Get Video Opera Rights 


TEL-AIR Assoc., New York pack- 
age producer, and Popular Artists 


Corp., also New York, have ac- 
quired the video rights to New 
York’s city opera company. They 


are seeking to place weekly one- 
hour programs on the air this fall. 

Seymour Kaplan and _ Mort 
Singer of Tel-Aiz and Paul Kapp 
of Popular Artists, are also pitch- 
ing the show to possible sponsors. 
Paul Moss, former license commis- 
sioner of New York, represented 
the opera company in the negotia- 
tions. 


WOR-TV Leases Theatre 


WOR-TV New York last week 
leased for three years the New 


Amsterdam Roof Theatre, 42nd St., 
west of Broadway, for use as 4 
video theatre and studio. The the- 
atre will undergo extensive alter- 
ations before its use by the new 
station, scheduled to start opera- 
tions soon. 
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DVERTEST 


Finds TV Viewers Use 
Sponsor’s Product 


TELEVISION viewers who regularly tune in a sponsored program use 


more of the 
program or 
in a study ‘ - 
py Advertest Research, New Bruns- 
wick, N. J. owe 

The results are based on 596 
early July contacts in the New 
York area. They show that reg- 
ular viewers of Arthur Godfrey’s 
Talent Scouts on WCBS-TV, Mon., 
g pm. are buying more Lipton’s 


tea. 
In its survey, Advertest Re- 
search interviewers thoroughly 


questioned housewives in TV homes 
on use, brands and purchases of 
tea, dentifrices and cigarettes. No 
indication was given that the inter- 
view was connected with television 
until this questioning was com- 
pleted. The product groups were 
picked because of frequency of 
purchase and because the house- 
wife could be expected to have 
full knowledge of brands used and 
planned purchases. 

The data for tea show that the 
Godfrey program has had a con- 
sistently high rating since it went 
on the air less than a year ago 
and could be expected to reach the 
greatest number of TV families 
over the longest period of time for 
this product category. Of the 596 
TV families contacted, 464 regu- 
larly view the program, with 132 
not regular viewers. 

Of all TV homes, 85.2% 
found to use tea with 82.6% hav- 
ing tea in the home; 89.7% of 
viewing homes use tea compared to 
87.1% having tea in home; 69.7% 


TV RATE CARDS 
BAB Hopes for Uniformity 


FIRST STEPS toward hoped-for 
standardization of television sta- 
tion rate cards were taken by BAB 
last week. 

Following a meeting of a unit 
of the television standardization 
group, a subcommittee of the Sales 
Managers Executive Committee of 
NAB, the BAB staff began an anal- 
ysis of present television rate prac- 
tices with a view to presenting a 
comprehensive report to the unit’s 
next meeting, which will be held 
sometime next month. 

Present at the unit meeting in 
BAB’s New York headquarters 
were Eugene Thomas, WOIC (TV) 
Washington, chairman; John E. 
Surrick, WFIL-TV Philadelphia; 
William Weldon, Blair TV Ine.; 
James V. McConnell, NBC director 
of Spot Sales, and E. Y. Flanigan, 
WSPD-TV Toledo. George L. Mos- 
covics, CBS manager of television 
sales development, represented the 
networks at the meeting in Mr. 
McConnell’s place. Jacob Evans, 
NBC promotion director of national 
Spot Sales, appeared as an ob- 
server 


were 





The meeting last Wednesday was 
exploratory. Actual work on the 
design of rate cards and standard 
contract forms will be begun at the 
next meeting. 
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sponsor’s product than those not regularly viewing the 
those who live in non-video homes. This finding is reached 
f advertising effectiveness conducted in the New York area 


<a nats cgi ec 
of non-viewing homes use tea and 
66.7% have tea in home. 

Of all TV _ homes, had 
Lipton’s tea in the home compared 
to 26.2% having the next brand; 


35.6% 


40.5% of viewing homes had Lip- 
ton’s tea compared to 25.9% for 
the next brand; 18.2% of non- 


viewing homes had Lipton’s com- 
pared to 27.3% for the next brand. 

The study showed that 21.5% of 
all TV families bought tea during 
the week preceding the interview; 
24.1% of all TV families who view 
Talent Scouts regularly bought tea 
during the week; 12.1% of all TV 
families who do not view the pro- 
gram regularly bought tea during 
the week. 

Brands bought during the week 
follow: 


Non- 

All TV Viewing Viewing 

Brand Homes Homes Homes 
Liptons 9.4% 10.3% 6.1% 
Brand A 8.1% 6.9% 12.1% 
Brand B 1.8% 1.7% 2.3% 
Brand C 1.7% 1.5% 2.3% 
Brand D 1.0% 6% 2.3% 

ALL OTHERS LESS THAN 1%. 


Planned purchases of tea by TV 


families follow: 
Non- 

All TV Viewing Viewing 
Brand Homes Homes Homes 
Liptons 22.8% 25.0% 15.2% 
Brand A 17.4% 16.4% 21.2% 
Brand B 6.9% 6.9% 6.8% 
Brand D 5.4% 5.2% 6.1% 


ALL OTHERS LESS THAN 4%. 

Length of ownership is a factor 
in determining brand of tea used, 
it was found. It was felt by Ad- 
vertest Research that if the pro- 
gram is doing a successful job of 
selling the product, there should be 
a higher percentage of users among 
those having their sets during the 
full time (seven months) the pro- 
gram had been presented. 

The length of TV set ownership 


data follows: 
1-6 months Over 7 months 
Liptons 33.3% 43.8% 
Brand A 27.8% 25.0% 
Brand B 11.1% 10.0% 
Brand C 16.7% 3.8% 
Brand D 5.6% 5.0% 
Advertest Research said it is the 


company’s belief “that the greater 
the correlation between the spon- 
sored program that is viewed reg- 
ularly and used by the respondent 


of the sponsoring product, the 
more effective is the advertising 


of the sponsored program.” 


NEW WDTV CARD 


Class A Hour Rate Upped 
WDTV (TV) Pittsburgh, outlet of 
the DuMont Television Network, 
will issue Rate Card No. 3, effec- 
tive Oct. 1, Donald A. Stewart, 
general manager, has announced. 

New rate card boosts the one 
hour Class A rate to $350 from 
the old rate of $300. Present con- 
tracts are protected for a 26-week 
period, Mr. Stewart said. 
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Snickelgrass 
Gaga oa 
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SAD STORY of Sidney S. Snickel- 
grass Jr., who got his wish that 
all Americans of foreign descent 
“be sent right back where they 
came from,”’ has been made into a 
one-minute musical cartoon 
quence by the Advertising Council 
and will be distributed to all U. S. 
TV stations before the end of the 
month. 

The film short, first venture into 
video by the council, was announced 
by Lee H. Bristol, president of 
Bristol-Myers Co. and coordinato1 
of the United America campaign to 
combat religious and racial dis- 
crimination. The pictures, drawn 
in crisp black and white against a 
gray background, are _ semi-ani- 
mated by a technique that provides 
adequate motion without undue ex- 
pense. A guitar-strumming vocal- 
ist sings the story in ballad fashion. 

The TV spot opens with Snickel- 
grass rubbing a magic lamp [top 
photo] and telling the genie who 
appears that he’d like all people 
of foreign heritage sent back home. 
The genie explains that if that 
wish is granted “... all exiles may 
take what they’ve created.” 

“I don’t care what they take. 
You just do what I stated,” answers 
Snickelgrass. But his hat flies off 
and his jaw drops in amazement 
[second photo] as he watched huge 
ships loaded with: 


se- 


“Roads built by Slovaks and 
farms plowed by Swedes [third 
photo], mills run by workers of 


hundreds of creeds. 

“Skyscraper cittes were loaded 
and stored [fourth photo] as Prot- 
estants, Catholics and Jews climbed 
aboard.” 

Frank 
son, The 


Sinatra, Marian Ander- 

Marx Brothers, Jimmy 

Durante and Jack Benny wave 
goodbye [fifth photo] and poor 
Snickelgrass finds himself alone on 
the empty shore [bottom photo]. 

Even 

“The genie was doing what Snickle- 
grass bade. 

Like the rest of the foreigners, 
he’d gone back to Bagdad.” 
The story material was developed 

by Lynn Rhodes, copywriter, with 

Milton Krentz and Leonard Weil of 

the American Jewish Committee as 
programming consultants. Fred 

Arnott provided the art. Oscar 

Bryant arranged and sang the bal- 

lad. Edward Royal of the Adver- 

tising Council directed and pro- 
duced the one-minute sequence. 
















Garod Prices 
CURRENT factory list prices on 
Garod “Tele-Zoom” and 
its low-price TV sets were guaran- 
teed last week for all distributors 
and dealers, according to an an- 
nouncement by Louis Silver, 
president and general manager. 
The new price protection plan guar- 
antees Garod list prices for a 120- 
day period. 


receivers 


vice 
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AN ENTHUSIASTIC report, Tele- 
vision as an Advertising Medium, 
was released today by the Dept. of 
Commerce. It is a thoroughgoing 
survey of commercial use of tele- 
vision as a sales and advertising 
medium in the United States, and 
includes valuable reference mate- 
rial and maps. 

The report was written by 
Philip A. Bennett, industrial econ- 
omist in the General Products Div. 
of the Office of Domestic Com- 
merce. 

It was learned that Secretary of 
Commerce Charles A. Sawyer had 
a personal interest in the report, 
and urged its rapid completion. A 
Commerce Dept. official said the 
Secretary feels that TV will be one 
of America’s major industries in 
the near future and that the de- 
partment should continue its work 
in TV analysis. 

Another report on the effective- 
ness of TV is planned for December 
publication, Mr. Bennett said. It 
will contain information of spon- 
sors’ experiences with television 
and the types of commercials and 
programs used. 

In the current report, Mr. Ben- 
nett predicts a short-run drop in 
radio listenership, but “in the long 
run, television will stimulate larger 
advertising budgets in which news- 
papers and magazines and outdoor 
media will benefit, and in which 
radio, as it becomes a more special- 
ized medium, will participate in 
proportion to its more restricted 
use.” 

Ad budgets should increase, Mr. 
Bennett says, as TV creates new 
desires, and “together with all ad- 
vertising media helps’ industry 


DUMONT NET UP 


120% Increase Revealed 
A 120% increase in net income for 
the first 24 weeks of 1949 as com- 
pared with a similar period last 
year was reported last week by 
Allen B. DuMont Labs Ine. 

Net income after taxes in the 24 
week period ending last June 19 
was $1,779,587, equal to 83 cents 
a share on common stock after 
preferred dividends. In a similar 
period last year the income was 
$807,246, equal to 40 cents per com- 
mon share. 

Sales in the 24-week 1949 period 
were $18,486,856, an 87% gain over 
the $9,827,192 sales in the same 
period of 1948. 

The report covered 
activities, including 
Television Network and DuMont 
stations. Figures were not broken 
down by divisions of the company. 

Working capital on June 19 was 
$7,971,189, compared with $4,541,- 
241 on June 20, 1948. 
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move a far greater volume of goods 
than ever before.” 

The fact that advertising budg- 
ets have not increased as rapidly 
as the national income indicates to 
Mr. Bennett that TV can aid in 
increasing overall advertising rev- 
enue. And he urges more advertis- 
ing “to stimulate consumer demand 
if industrial and commercial activ- 


ities are to return to their 1948 
levels.” 
Advertising Expenditures 
Advertising expenditures are 


now 2.1% of the national income, 
but in 1935-39 the figure was 2.8 
to 3.0%. If ad budgets would 
reach this level again, the total 
would be $1.2 billion above the 
1948 peak of $4.8 billion. 

“Many advertisers will have to 
review the position of advertising 
agencies,” Mr. Bennett says. “In 
some cases the advertiser’s in- 
creased activities may replace 
some of the functions normally per- 
formed by agencies.” 

His reasoning is that TV’s effec- 
tiveness as a _ selling tool ap- 
proaches that of the intimate rela- 
tionship of salesman to customer. 
“Because of the special nature of 
television advertising, many com- 
panies will have to decide whether 
it will be under the control of their 
sales department or advertising de- 
partments. 

“In some companies, particularly 
durable goods manufacturers, the 
control may properly belong in the 
advertising department. In other 


INDEX, 1936 = 100 





companies, particularly the con- 
sumer goods field, the control may 
be placed under the sales depart- 
ment to make for a unified and co- 
ordinated sales and merchandising 
effort.” 

“Tt’s no news to advertising men 
that “at present television is not 
a very profitable field for advertis- 
ing agencies.” But Mr. Bennett 
says this is “an opportune time for 
agencies to engage more strenuous- 
ly in television activities, to obtain 


experience and create a _ reputa- 
tion.” 
He advises agencies to get 


enough experience in TV to “in- 
spire confidence” in their ability to 
handle the medium for prospective 
sponsors. 


TV Market Information 

The report contains a lengthy ap- 
pendix which gives latest market 
information for all television mar- 
kets, including the number of sta- 
tions operating, their one-time 
rates, sets installed, population, 
housing characteristics for 1947, 
census of manufacturers data for 
1947, and estimates of retail sales. 

There is a separate table for 
each of the 38 TV markets, and for 
the complete metropolitan districts 
included with each of these mar- 
kets. 

Appended to the report is a 
three-color map—large size—show- 
ing all operating TV stations, sta- 
tions under construction, proposed 
stations in every market, and the 
status of the coaxial cables linking 


COMPARISON OF ADVERTISING EXPENDITURES 
WITH NATIONAL INCOME, 1936 TO 1948 


TOTAL 
NATIONAL INCOME 
\ 


1936 1937 1938 1939 1940 1941 


DEPARTMENT OF COMMERCE, OFFICE OF DOMESTIC COMMERCE 
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Commerce Dept. Reports on Ty 


(Report 72) 


the various cities in 
States. The map is a 
arately for 35¢. 

The report includes a section on 
TV’s technical status, discussion of 
program types used by advertisers 
types of commercials used, ang 
other general information aboyt 
commercial TV. 

The author of the report is g 
graduate of the Harvard Business 
School and was an instructor there 
before entering the government as 
an industrial economist. 

Copies of the report may be 
obtained from the Superintendent 
of Documents, U. S. Government 
Printing Office, Washington 95, 
D. C., or from the Dept. of Com. 
merce field offices. The price is 60¢, 


the United 
vailable Sep. 


NEW TECHNIQUE 


Cuts Movie-Filming Time 


CLAIMING “A revolutionary new 
technique of motion picture film- 
ing,” Jerry Fairbanks announced 
in Hollywood Aug. 10 that he could 
make it possible to film some half 
hour programs in 30 minutes as 
against previous schedules of a 
day or more. 

Cost-wise, the new system—in- 
mediately available to advertising 
agencies and their clients—will add 
only a thousand dollars to the over- 
all cost of the average six to seven 
thousand dollar show, Mr. Fair- 
banks estimates. When an entire 
series is filmed on a mass produc- 
tion basis, he feels that the cost per 
unit may even be less than the cost 
of live production. 

According to Mr. Fairbanks, his 
method which has been perfected 
after 26 months of research, per- 
mits a picture to be photographed 
in continuous action, including cuts 


from one camera to another. 
Multiple 16mm Mitchell cameras 
equipped with newly _ perfected 


1,200-foot magazines are used and 
focus is maintained at all times by 
all cameras as result of a new 
equipment development. 


Admiral Protection Plan 


A 120-Day price protection plan on 
television sets has been announced 
by Admiral Corp. The plan states 
that refunds will be paid distrib- 
utors if recommended list, sug- 
gested dealer and distributor prices 
are reduced, and to dealers if re- 
commended list and dealers’ prices 
are reduced. These funds, com- 
pany pointed out, will equal the 
prices actually paid and the re 
duced prices on current radio - 
anc 


TV models in inventory 2 
shipped between July 1 and Nov. 
30. 
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WSB, first in number of 
Atlanta listeners 


more times than all other stations combined 


THE RELATIVE SIZE of each ear is based on the 
latest Hooper Report covering metropolitan Atlanta’s 
listening habits. During the 3 months (April, May, 
June) covered by this report there were 123 broadcast 
periods checked. This included a// broadcasts of all 
metropolitan Atlanta stations, Sunday through Satur- 
day, from 8:00 A.M. to 10:30 P.M. WSB’s big state- 
wide audience was not included. 

Of the 123 periods checked, WSB was first in num- 
ber of listeners 70 times. The second station was first 
32 times. The third station was first 14 times, and the 
fourth station, first 5 times. 

70 to 32 to 14 to 5S. 

History thus repeats. WSB has ranked first in every 
overall radio survey ever made in Atlanta by any ac- 








cepted authority. For this latest report—of the 9 radio 
stations broadcasting in metropolitan Atlanta—WSB 
was first in number of listeners more times than all 
others combined! 

Because of this overwhelming listener preference, 
WSB sponsors have always received unusual returns 
on their investment. A Petry man can give you case 
after case. Ask him. 


The } oice of The South 


IN TELEVISION, by the same authority, it is WSB-TV by more than 5 to 1. 


AM AND FM, AND WSB-TV ARE AFFILIATES OF 


THE ATLANTA JOURNAL, ATLANTA, GEORGIA 
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OFFICE 
41 E. 50th ST. 


STUDIOS 

510 W. 57th ST. 
NEW YORK 
MURRAY HILL 8-1162 


RESPONSIBILITY 


DEMONSTRATION 


TV To Show Farm Setup 


WHAT IS described as the first 
continuous day-long television show 
by a single station will originate 
Aug. 16 from a farm in Adams, 
Mass. 

From 8:45 in the morning until 
5 p.m. television cameras of Gen- 
eral Electric Station WRGB (TV) 
Schenectady, N. Y., will be trained 
on various phases of a “unique” 
farm improvement demonstration 
program at the Walter N. Hadala 
farm in Adams. 

During the day, as much of the 
work as can be accomplished to 
change the present farm field lay- 
out into a modern soil conservation 
field system will be done by both 
heavy equipment and farm ma- 
chinery. Equipment will be do- 
nated from throughout the county 
and adjacent areas. 

VRGB’s recently acquired eight- 
ton mobile unit will pick up the 
various demonstrations and trans- 
mit them from the Adams farm to 
a temporary relay tower atop 
Mount Greylock. The program 
will then be beamed to the station’s 
permanent tower atop the Helder- 
berg Mts. west of the state capital 
of Albany. 

Farm Supervisor Bill Givens of 
WGY Schenectady will handle pro- 
gram operations and Control Room 
and Remote Supervisor Richard E. 
Putnam is in charge of technical 
arrangements. 
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CBS AFFILIATE REPRESENTED BY THE KATZ AGENCY 





TRANS-VIDEO 


Paul White Lists Staff 


PAUL WHITE, president of Inter- 
national Trans - Video, producers 
and distributors of live and film 
programs, last week announced his 
staff set-up. 

Lawrence L. Wynn, a radio and 
television producer, will be vice 
president in charge of programs. 
Dogores Pallet, musical consultant 
at Radio City Music Hall, will serve 
as executive consultant on music 
and choreography. Other execu- 
tives include T. Newman Lawler, 
member of the law firm of 
O’Brien, Driscoll, Raftery & Law- 
ler, secretary of the corporation, 
and Walter Keane, comptroller. 

Mr. White said Robert M. Savini, 
president of Astor Pictures and the 
head of 27 film exchanges, also will 
be associated in ITV. 

ITV’s home office is at 61 East 
52 Street, New York City. 


TV AUTHORITY 


Organization Continues 


DESPITE numerous conferences 
relative to possible organization of 
a Television Authority, the several 
talent unions comprising the Asso- 
ciated Actors & Artistes of Amer- 
ica and the Screen Actors Guild, 
failed after eight days of meeting 
in Hollywood to reach the final 
draft of an agreement. 

Although little doubt exists 
about the definition of “live” and 
“film” in the accepted sense, much 
remains in what has come to be 
referred to as the grey area which 
includes “kinescope” produced for 
more than one showing. Compro- 
mise and further discussion will 
follow in new conferences, as yet 
unscheduled, but expected to be 
held in New York. 


BRIEFS FILED 


In TV Censorship Case 


EARL G. HARRISON, Philadel- 
phia, counsel for the plaintiffs, 
filed his briefs, about 100 pages in 
printed matter, Aug. 9 with Chief 
Judge William H. Kirkpatrick, of 
U. S. District Circuit Court for the 
Eastern District of Pennsylvania, 
in the Pennsylvania TV censorship 
case, which was heard last May 
[BROADCASTING, May 16]. 

Mr. Harrison is_ representing 
Allen B. DuMont Labs, operating 
WDTYV Pittsburgh; the Philco Tele- 
vision Broadcasting Corp., operat- 
ing WPTZ Philadelphia; Triangle 
Publications Inc., operating WFIL- 
TV Philadelphia; WCAU Inc., oper- 
ating WCAU-TV Philadelphia, and 
WGAL Ine., operating WGAL-TV 
Lancaster, who brought suit against 
the Pennsylvania State Board of 
Censors comprising Edna R. Car- 
roll, John- Clyde Fisher and 
Beatrice Z. Miller, seeking to re- 
strain them from censoring motion 
pictures used by the stations. 
Judge Kirkpatrick is expected to 
give his opinion in mid-September. 
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UNDER construction in Dallas, Tex, | ‘7. . 
is mew tower for KRLD-TV, the . e 
Times-Herald station. Construction oo C 
has attracted a great deal of atten. a :g 
tion and has been subject of speculo. e 
tion as to its height. Total height Firn 
above ground, including building, produc 
tower and antenna, when completed westel 
will be 560 ft. ' | well a 
—_— the pr 
Mr. | 
TV RECEIVERS tour 
cities 
Altec-Lansing In Market | orient 
ALTEC LANSING Corp., Holly. | "S!"& 
wood, professional sound reproduc. which 
tion equipment manufacturer, has 
entered the television receiver 
market. 
The firm’s line of Altec Lansing 
sets was announced by A. A. 
Ward, vice president. He stressed | Nev 
that the company has “aimed at | SPE 
the high end of the high quality | 70.3) 
market” and that only 200 sets a coal 
month are being produced. : 60. 
Specifications include what the comn 
firm describes as an easy tuning perm 
channel selector for positive sta- pick 
tion tuning; a television circuit de- July 
sign for which Altec claims an Th 
increase of 40° in picture quality; heen 
12% inch picture tube, and an 8- ABC 
inch 400B dia-cone speaker which Rees 
is said to produce audio quality fies 
comparable to receivers costing whic 
more than $2,000. poss 
Selling prices are $367, $408 and the 
$308 for table, consolette and ay 
chassis respectively. sat 
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LXUM 


| 70 PROVIDE 


TPS ORGANIZED 


Video Aid For Agencies 


national and local 


advertising agencies and_ their 
cients with a complete television 
minus the expense, 


ent, 
Sevision Production Service has 
heen organized in Los Angeles. 

Headed by Elbert L. Walker, 
Norman D. Jolley and Charles Bro- 
hammer, firm aims to provide the 
diversified television experience for 
those who seek to appropriate 
money for television but who lack 
trained personnel. Mr. W alker has 
heen with the Don Lee television 
station KTSL Hollywood for the 
past 10 years as writer producer, 
director and supervisor of produc- 
tion. Mr. Jolley has had experience 
in radio, motion pictures and stage. 
Mr. Brohammer, former sales man- 
ager of Personal Indoor Advertis- 
ing Co., Los Angeles, will direct 
sales and research for TPS. 

Firm intends to handle program 
production for eastern and mid- 
western advertising agencies as 
well as personal representation in 
the production of film commercials. 
Mr. Walker is currently on a 
tour of the nation’s television 
cities to study local operations and 
orientate local and national adver- 
tising agencies on the services 
which TPS can render. 





TV REMOTES 


New Deadline Set for Oct. 3 


SPECIFICALLY excluding  pro- 
posals for a theatre television al- 
location, FCC last week granted 
a 60-day delay in time for filing 
comments on its plan to give 
permanent status to TV relay and 
pickup allocations [BROADCASTING, 
July 4, Aug. 8]. 

The new deadline, Oct. 3, had 
been requested by RCA-NBC, 
ABC, and Television Broadcasters 
Assn. on grounds that prepara- 
tions for the UHF-VHF hearing 
which starts Sept. 26 made it im- 
possible to complete comments on 
the TV auxiliary service proposal 
by Aug. 1, the deadline originally 
set. 

Twentieth Century-Fox Film 
Corp. also had asked for delay 
to permit it to file a proposal 
with respect to theatre television. 
FCC noted, however, that such 
proposals had excluded at 
the outset, and reiterated that 
“comments which propose an al- 
location of frequencies for a thea- 
tre television 
other 
auxiliary 


been 


service, or for 
than the television 
broadcast service, will 
not be accepted in this proceed- 
ing.” 

The subject of theatre television, 
its frequency needs and related 
questions are being canvassed in 
another proceeding, with Sept. 2 
set by FCC as deadline for the 
submission of reports and other 
data [BROADCASTING, July 4]. 
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‘Film Report 
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HALF-HOUR television package, 
Face the Music, has been kinescoped 
by Mini-Films Inc., Los Angeles, 
and Robert Oakley Television Pro- 
ductions, same city, aimed towards 
national and local sponsorship. 
Mini-Films has also recently com- 
pleted first half-hour Jerry Colonna 
Show series. Show scheduled to 
go live on KLAC-TV_ Hollywood, 
and kinescoped for other showings. 
Firm in addition planning produc- 
tion of two other TV _ shows, 
quarter-hour Lucile Norman Show 
starring opera singer; and half- 
hour dramatic Queenie Smith Show. 
Both for national or local sponsor- 
ship. 

Sherman Plan Inc., Washington, 
D. C., planning production of 15- 
minute TV film travelogue ‘“Holi- 


day Time.” Al Sherman will do 
production and Van Beuren W. 
De Vries will handle television 
techniques. Film will highlight 


spots of interest in different states 
and nations. Interest in show has 
been indicated by 28 stations from 
New York to San Francisco. Pro- 
duction to start in early September. 
Same firm doing series of TV spots 
for Washington Variety Club for 
Welfare Fund. 

Five Star Productions, Holly- 
wood, has been signed by Dan B. 
Miner Co., for Interstate Bakeries 
(Log Cabin bread), same city, to 
produce five 20-second animated 


STANDARD OIL 


Enters Video In Fall 
STANDARD OIL CO. (Indiana) 


enters television for the first time 
this fall with sponsorship of a 
Wayne King program on an NBC- 
TV five-station midwest network. 
The show, to be aired Thursday, 
9:30 to 10 p.m. (CDT), starting 
Sept. 19, will originate at WNBQ 
Chicago. 





Program will be carried by 
WFBM-TV Indianapolis, WWJ- 
TV Detroit, KSD-TV St. Louis and 


KSTP-TV St. Paul-Minneapolis. 
WTMJ-TV Milwaukee and _ the 
firm are negotiating for a time 


period. 


Richfield Video 


RICHFIELD OIL Co., Los Angeles, 
will make its first program entry 
into television when it sponsors the 
Los Angeles Times charity foot- 
ball game between the Washington 
Redskins and the Los Angeles 
Rams Aug. 26 via KTTV Los An- 


geles. To date firm has only used 
television spots in major West 
Coast markets. Move is dictated 


by current Richfield push of its 
rust-proof gasoline. Agency is 
Hixson & Jorgensen Inc., Los An- 
geles. 


Telecasting 


and by Walter 
Co., Chicago, for 
Eclipse Produc- 
tions, Los Angeles, producing 26 
half-hour comedy films featuring 
James Gleason. Tentatively titled 
“Derby’s Ringside Dive.” , 
Twelve full-length British motio1 
pictures will be telecast over WBKB 
(TV) Chicago, scheduled for Aug. 
13. and each Saturday evening 
thereafter. Series includes such 
films as “The Night Has Eyes,” 
“Poison Pen,” Farmer’s Wife,” 
“High Command” and “Spring 
M ceting.” 

Produced by United Inc., Los 
Angeles, CBS distributing nation- 
ally through its stations series of 
nine three-minute musical 
“Musical Moods.” ... Otis Carney, 
president, United Videogram, Min- 
neapolis, plans trade showing in 
Chicago, within next month of 
The Marines War, production now 
in final stages at Atlas Film Co. 
studios in Oak Park, Ill... . Cen- 
taur Productions, Los Angeles, has 
completed first series of six ani- 
mated TV film commercials avail- 
able for local or national sponsor- 
ship. 

IMPPRO Inc., Los Angeles, and 


spots 
Candy 


commercials. 


Johnson 


series ol 


shorts 


Cascade Pictures, Culver City, 
Calif., will jointly produce four 
half-hour television shows to be 
shown locally and kinescoped for 
eastern telecasting. Film 
Equities Corp., New York, has 
moved to new quarters at 10 E. 
49th St. New offices give firm 


approximately twice as much space 
as previously occupied. Irvin 
Shapiro, that company, has de- 
parted for six weeks business trip 
on Continent. He will attend 
various film festivals now in prog- 
... Jerry Fairbanks Produc- 

Hollywood, has completed 
last of series of 26 ten-minute 
TV films for NBC Places 
With Unele George. 


NME APPROVES 


Commercial TV Movies 


NATIONAL MILITARY 
LISHMENT has _ authorized 
operation in the commercial pro- 
duction of motion pictures for TV 
as “a vitally important, far reach- 
ing means of sustaining broad 
public understanding” of NME. 

In extending its cooperation, 
NME lists provisions for extending 
cooperation, one that the finished 
product benefits NME, the best in- 
terests of national and 
the public good. 

NME has published “A Guide 
For Obtaining National Military 
Establishment Cooperation In the 
Production of Motion Pictures for 
Television.” Copies may be 
tained by writing the National 
Military Establishment, Office of 
Public Information, Washington. 
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JUNIOR 
JAMBOREE 





Cincinnati's second most-populor 
multi-weekly TV feature (*). A full 
hour of fun for the small fry, “Junior 
Jamboree" is telecast over WLW-T, 
WLW-D and WLW-C from 5 to 6 PM, 
Monday thru Friday...has a com- 
bined three-city rating of 27.0. 

Here's an ideal vehicle to reach 
the Cincinnati, Dayton and Colum. 
bus TV markets at a cost of only 
$1.24 per-thousand-viewers. Partici- 
pations now available. 


WLW -T, crerne: 4, CINCINNATI 
j CHANNEL 5, DAYTON 
WLW-C, CHANNEL 3, COLUMBUS 


(*Cincinnoti Telepulse, June, '49) 
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just released 


“MIRACLE OF 
AMERICA” 


quarter hour 
transcribed serie 


tells story of 


tree enterprise 


INDUSTRY 
WILL 
SPONSOR 


Write or ire for 
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ROBERTS RADIO PRODUCTIONS 
25th Floor—David Broderick Tower 


Detroit, Michigan 
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‘Star Time’ 
(Continued from page 27) 
vades all of the store’s broadcast 
activity. For 43 weeks of the year 
the store sponsors the Meet Mary 
broadcasts, 9:30-10 a.m. daily, 
Monday through Friday over 
WTTM. Mary Wilson conducts 
this informal half-hour women’s 
show, weaving her commercials in- 
to the texture of her program. 
During the other nine weeks of 
the year, when she is on vacation, 
she does spot broadcasts from 
wherever she may be. Last year 
she took a flying trip through the 
Scandinavian countries. WTTM 
made arrangements through the 
BBC and the other government 
broadcasting agencies to short- 
wave her programs back to Tren- 
ton where they were sponsored by 
the Hurley-Tobin Co. The costs of 
the relaying were practically nil 
inasmuch as the foreign countries 
were anxious to get the publicity 

and cooperated 100%. 
Merchandising 

The Hurley-Tobin Co. represents 
the ideal utilization of radio by a 
department store. There is no 
“testing” of merchandising among 
competitive media. Mary Wilson 
promotes items over the air and 
urges listeners to see the ads in 
the same day’s newspapers, giving 
page and position. Conversely, 
Hurley-Tobin radio programs are 
extensively cross-plugged in the 
newspaper ads. 

How effective is the Meet Mary 
program? In actual dollars and 





SOUTHWEST VIRGINIA’S Pioneer RADIO STATION 


cents return to the store few fig- 
ures are available. But the store 
knows that her broadcasts bring 
in business. The test is when 
buyers and merchandise men fight 
for time to advertise their lines on 
the show. 

Actually, Mary has almost com- 
plete free-rein on the program. 
She shops the store daily, looking 
for items that she thinks will be 
attractive to her listeners. Her 
commercials are completely ad lib. 
Furthermore, she devotes a good 
portion of her commercials to talk- 
ing about the buyers and sales- 
people. This helps to personalize 
the store to the prospective cus- 
tomer and to give the customer 
somebody specific to ask for, by 
name, when she comes in. In addi- 
tion, it’s a valuable morale booster 
to store personnel. 

On specific merchandising test- 
ing the following are recent sam- 
ples of the effectiveness of the pro- 
gram: 

Men's nylon undershirts and shorts: 
Luxury item, priced at $2.95 and $3.50. 
Never handled by store before. Not 
sold anywhere else in city. Mary sold 
out entire stock in one week WITH- 
OUT HELP OF ANY OTHER MEDIUM. 
Store has sold out two subsequent 
reorders entirely as the result of Mary’s 
program. Incidentally, 90% of the 
sales were to women, according to Mr. 
Dougherty, the buyer. : 

House dresses: Mary plugged Fruit- 
of-the-Loom dresses for $2.95. Almost 
entirely sold out the stock the same 
day. NEWSPAPER AD DID NOT 
BREAK UNTIL NEXT DAY. 

Furnishings: Mr. Mathuse of rug and 
drapery department credits selling of 
slip covers and floral window shades 
almost entirely to radio. Ninety per- 
cent of customers mention having 


heard about them on Mary’s program. 
Still selling and Mary is still being 


“DROOPR OF THE 
— PUDDING” 


Because Local advertisers know that WDBJ excels 


in coverage, distribution and RESULTS in Roanoke and 


Southwestern Virginia*, 


34 LOCAL accounts have 


maintained continuous advertising schedules from 5 


to 15 years on WDBJ. 


*Ask your Free & Peters Colonel for survey material. 


WDBJ 


CBS + 


FREE & PETERS, INC.. Nat: 


5000 


na 


WATTS + 960 KC 


1 Operated by the 


‘ORLD ORPORATION 
ROANOKE, 


VA 


1 Representatives 
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credited even though Mary has dis- 
continued advertising this merchandise 
for some weeks. 


In addition to Meet Mary, Hur- 
ley-Tobin Co. sponsors half-hour 
transcribed programs in Class A 


time adjacent to our top-rated 
NBC shows. 
Radio can pay off for the de- 


partment store advertiser. All it 
takes is the application of the few 
simple principles set forth so well 
by the NAB and NRDGA. It also 
helps if the advertiser is a man 
who has the intelligence, the im- 
agination and the willingness to 
approach radio as a mature, full- 
fledged advertising medium with 
its own standards and methods, 
and not try to apply the time-worn 
principles of space advertising. 
Look around. Maybe there’s a 
Joseph Tobin in your town. 


SPORTS STORY 
Show Draws $20,000 Pledge 








JIM CARROLL and Don Tannehill 
recently received FCC consent to 
purchase KWYO Sheridan, Wyo., 
and as owners of the station, 
they’ve already had their first big 
story. 

On July 30, Mr. Carroll had his 
regular “man on the street” pro- 
gram at 10:45 am. It’s called 
Over the Coffee Cups, and is pre- 
sented from a drug store fountain 
and is an interview show talking 
to men as they have their morning 
coffee. During the interview, sev- 
eral men interested in promoting 
a new soft ball field and baseball 
field said that $20,000 would start 
the ball rolling. 


“Immediately after the broad- 
cast,” Mr. Tannehill says, “one of 
our listeners, a Mr. Frederic 
Thorne-Rider, phoned the city clerk 
and told him that he had heard the 
broadeast and, if the city would 
supervise the project and use land 
already owned by the city, he would 
donate the $20,000. He wrote a 
letter to that effect to the city 
clerk,’ Mr. Tannehill continues, 
“and the letter was read to the 
city council. . They went on 
record as accepting the offer and 
will seek permission from the 
donors of the land, the heirs of the 
late Sen. John B. Kendrick.” 


JOINT FACILITY 


House Starts Action 


LEGISLATIVE status 
Joint Senate and House Record. 
ing Facility took form on Capito] 
Hill last Thursday when the House 
voted to remove the project from 
the questionable realm of appro. 
priations and establish it oy, a 
statutory basis [BRoapcastiyg 
July 11]. The measure (H J Res 
332) now goes to the Senate, ; 

The project, under which re- 
cordings are prepared for members 
of Congress and shipped to their 
constituent areas, is under the 
supervision of the Clerk of the 
House and Secretary of the Senate, 
It has operated solely by appro- 
priations set aside annually for 
that purpose since 1947 when the 
government leased the facilities 
from Robert Coar and his wife, 
who maintained a private practice. 
Mr. Coar holds the title of C0- 
ordinator at a salary of $9,538, 
He would be designated 
intendent. 


for the 


super- 


The current resolution provides: 


(1) Facilities shall be for the ex. 
clusive use of members of the Senate 
and the House. 

(2) The superintendent shall, sub- 
ject to the approval of the Senate 
Secretary and House Clerk, set the 
price of each recording and collect 
all moneys owed the facility. 

(3) A revolving fund in the U, §, 
Treasury is established for adminis- 
tering duties of the facility. 

(4) All purchase orders shall, previ- 
ous to being issued by the superin- 
tendent, be approved jointly by the 
Senate Secretary and House Clerk. 

(5) The Secretary and Clerk are au- 
thorized to appoint and fix the com- 
pensation of the superintendent and 
other employes of the facility. A 
limitation of $10,000 is placed on the 
latter’s salary. 

(6) The superintendent shall main- 
tain detailed records of all moneys 
collected and expended. 





SESAC Issues New Series 


SESAC INC. has recorded several 
hundred new selections for its tran- 
scription library subscribers. In- 
cluded are over a hundred numbers 
recorded by the Philharmonic Or- 
chestra under Rosario Bourdon, 
Gospel songs by Stamps-Baxter 
Quartets, barber shop selections 
and additional listings by the All- 
American Symphonic Band. 


HR + LC + 50,000 WP — 
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'WAAF FULLTIME 


FCC Reverses Proposal 


fULLTIME 
on 950 ke 


Hard Liquor 


(Continued from page 25) 
perations with 5 kw 
ere authorized for 
WAAF Chic: last Thursday in 
yn FCC orden reversing a 14- 
nonth-old proposal to deny the 
‘glltime bid. 

~WAAF, Drover’s Journal sta- 
tion, currently operates as a day- 


policy against hard liquor adver- 
tising, but will continue to accept 
beer and wine copy subject to 
their usual supervision. 

“We believe that the basic ques- 
tion is one of real public service 
and honest good 





mer on 950 ke with 1 kw. Its on ge «lb § 

application fo: fulltime operation “Tt i the wr ; 

ith 5 kw was given a proposed er bers 

jenial last June on grounds that its eee which 

proposed directional array would reals Pics 

not adequately protect WWJ De- | 70” a 

eit (BROADCASTING, June 21, “ime ‘Oo “ime—in 

1948). its various guises 

~ Reversing this proposal, FCC ae the 
beginnings of 


noted that WAAF’s proposed ar- 
ray was designed to protect a WWJ 
radiation pattern and antenna site 
which had been authorized at that 
time but which were not put into 


broadcasting at 

KDKA Pitts- 

burgh in 1920. 
“It seems 


Mr. Benoit 


to me,” he pointed 


out, “that there is good capital for 


fect. WAAF accordingly sub- : : 
mitted a modification of its pro- all broadeasters in the fact _that 
nosed nighttime array. this proposal—that hard liquor 


FCC’s grant was made subject to COPY be accepted by radio—should 


several conditions including (1) stir bee arse o eeernrre while 
we of a phase monitor which must f¢¥ oognnen about page after 
be submitted for advance FCC ap- Page of similar copy used each 
proval as to precision and worka- day 2 EE eee and 
bility; (2) advance FCC acceptance ™2&4zInes. 

of a non-directional as well as a ‘“‘The inescapable conclusion 


seems to be that radio delivers 
its message with a far more telling 
effect than the printed word. 
Perhaps all of us would do well 
to bear this fact in mind and in- 
clude it in every sales presenta- 
tion.” 

But a spokesman for the Schen- 
ley company said at week’s end 
that “no insurmountable obstacle” 
had arisen to bar Schenley from the 
air or to cause it to change its 
plans. 


lirectional survey; (3) the making 
f weekly field strength checks at 
specified monitoring points. 


KIBE OPENING 


Sept. 1 at Palo Alto 


'KIBE Palo Alto, Calif., now in 
process of construction, is expected 
to begin operation Sept. 1, ac- 
cording to Ben Ott, assistant man- 
ager and production head. 

An independent, KIBE will op- 

erate on 1220 ke with 250 w. 
Offices and studios will be located 


Planning Shows 


Meanwhile, the company and its 


at Palo Alto Airport. Station is agency were discussing ideas for 
owned and operated by Millard programs and announcements, it 
Kibbe and Donald K. Deming. was said by an agency spokesman. 
Station will have AP news Under consideration were a _ 15- 
service, transcriptiun service by minute show after 11 p.m. across 
Standard. the board, a five-minute show in 


the same period and a pattern of 
one-minute announcements. 

It was said that Schenley would 
take as many stations on a net- 
work as it could get and addi- 


Mr. Kibbe is general and com- 
mercial manager. John Daniels 
will serve as chief announcer and 
musical director. Women’s ac- 
tivities are in charge of Virginia 
Teal and Dave Wortman is chief 
engineer, 


tionally would buy time on inde- 
pendents in areas where Schenley 
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Telecasting 


products have distribution. Jr., general manager, WSWN Bs 
It also was learned that Schenle) Glade, Fla., once again took iss 


re 





is interested in attaching an in With Sen. Johnson’s premise 
stitutional message on the Duffy's [BROADCASTING, Aug. 8 In a 
Tavern program, which its affiliate, seco! etter to the Colorado 
Blatz Brewing Co., may sponso1 Senato ‘ving his position, he 
this fall through Kastor, Farrell, argued that “those stations which 
Chesley & Clifford. It was furthe yroadeast ectionable material 
learned at press time that Schen-_ will, through a petitive process, 
ley was to talk with Ed Gardner, find themselves eventually sans 
owner of Duffy’s Tavern, about listeners, sans advertisers and sans 
an agreement to that effect. revenut 


Meanwhile, the Distilled Spirits 


‘Error of Philosophy’ 





Institute (Schenley is not a mem- “Int ng Ser Johnson’s 
ber) last week publicly condemned posit an “error of philoso- 
the distillers and categorically phy,” he scored him for “hasty 
denied the industry is behind the denunciation” of broadcasters, add- 
movement to use radio facilities ng: 
for hard liquor ads. “In imposing additional, and per- 
“If certain distillers who are haps unnecesssary, limitations upon 
not members of the Institute have broadcasters, the federal govern- 
made overtures in that direction, ment is opening wider the door to 
our organization as such has no di- further legislation which eventu- 
rect control over their actions, but ally could transform the industry 
we definitely are not in accord with into something far less desirable 
this attempt to upset a long stand- than it is now, with all its faults. 
ing precedent,” Howard Jones, ex- Having seen the ‘camel’s nose’ 
ecutive secretary of the Institute, poked into other tents, I am com- 
stated. pelled to resist this invasion of 
Referring to Sen. Ed Johnson’s radio’s domain.” 


(D-Col.) letter to Treasury Sec- Mr. Watson also asked why the 
retary John Snyder, under whose problem of police power seemed 
office the Internal Revenue Bureau to be “more pressing in the case 
and Alcohol Tax Unit operate, Mr. of radio than it is in the case of 
Jones added: inlicensed media.” 


“While Sen. Johnson and our in- 


dustry do not always see eye to FOR PAST FOUR months, KCBQ San 

eye, nevertheless in his letter he Diego | oi <A Peper ices ev 

raises a number of valid points in & D D ; 7, ‘ = sor cep 

which we heartily concur” [BROAD- f,<¢ place in June and July: was 

CASTING Aug. 1]. runner-up in May, and tied in April 
On another front, Tom Watson for first place 





MORE PEOPLE 


Listen More 


to 





J AM 610 KC 
ww OF 2 FM 93.7 MC 


Morning Afternoon Evening Entire 
Periods Periods Periods Survey 


Distribution of Listening Homes Among Birmingham, Ala., Stations: 
petite Mtn Attrition tenant indnmecenmnncns 


WSGN 33.5% 27.4% 28.3% 29.2% 
A 28.3 20.3 27.8 25.4 
B 13.4 24.8 28.7 24.0 
Cc 4.2 5.9 6 3.1 
D 3.7 6.4 48 aA 
Ess 9.7 8.4 1.2 5.5 

Other Stations 7.2 6.8 8.6 7.7 


** Indicates Daytime Only 


Monday through Saturday 7:00 A.M. to 11:00 P.M. 
Sunday 12:00 M to 11:00 P.M. 


NATIONAL REPRESENTATIVE: HEADLEY-REED 


Survey Periods: 
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Third NARBA 


hands of an agency known as 


NARBEC, an engineering body 


all U. S. residents are entitled to 
four good broadcasting services. 


WIBK Denied 


(Continued from page 25) supervising treaty adherence, but Clear channel stations have pio- (Continued from page 29) SPECIE 
aereement that won’t take untold it has no police powers. Recently neered in FM development, CCBS constitute an interest in that stg. NB 
millions for reconstruction. If not, NARBEC investigated three com- _ points out. tion which was not 1 rrted. Rey, ¢ C 

; : aes oe : fo a sats : ' " : Smith testified he valued his XER NB 
should we sign a treaty that would Plaints of Cuban interference on The daytime group argues that : # ERP jgcume! 
wreck the valuable goodwill and 630, 640 and 590 ke but the cases the original gentlemen’s agreement ‘™€ hyenas = & million United 
service built up by American Were closed on the ground that the with Mexico covering the six-fre- ~~ Rev. Smith's sept. 1 
broadcasters? stations were not violating NARBA quency nighttime ban died in 1946 Sn en 

Those familiar with international — PYevisions. when the original NARBA expired qualifications, FCC sa “ it had dealt wy NB( 
negotiations recall that the U. S. FCC is understood to have and the second or interim NARBA at ae length w ri he language for the 
took the lead at the first NARBA  Jearned that CMQ Havana, 640 ke, was adopted. This interim pact, contained 00 Smith S writings, ser. “The | 
in 1937 beeause of technical superi- @ 4d CMHQ Santa Clara, 630 ‘ke, DpA claims, said nothing about ™0ns and brentcnste, nis attempted | a | 
oritvy and overall broadeast de- have exchanged frequencies within the six-frequency agreement. DPA boycotts, and his — as upon indi- jirector 
velopment. Through use of these the last month. argues it isn’t logical for Canada viduals and other religions Sroups, | yormai 
standards, other nations have Frequency changes are supposed and Cuba to have nighttime rights because we feel that a man can cial pre 
started to catch up to us technically to be submitted by nations to OIR on these channels when U. S. sta- be more fairly judged only by the Lampel 
and economically. They have (Inter-American Radio Org.) in tions a few miles away, for ex- general pattern of his behavior parker 
grown with rapid atrides as a re- Havana, but all nations say that ample, are restricted to daytime than by isolated incidents. United 
sult of war-inspired developments ne + "* see ge eg a operation. " = ee that ** Lawrel 
P are demanding more broadcas This has brought suggestions tha ie : yas cessary to determine | xan, 
sa ge posers, Sager sith ren the third NARBA include a strong ; r neuen Supported whether Rev. Smith’s language on andl 
U. S broadcasts needs are not registry and enforcement agency. DPA’s position was supported by the air was obscene or indecent | jon o 
properly serviced by our present While the U. S. submitted its pro- the joint government-industry com- within the prohibition of Sec. 1464 | tnform 
limited facilities, our delegates wil] PoSals in May, they were not trans- mittee last April and oper vr NAB of the C riminal Code, but rather to | padre 
point out. lated and distributed by OIR until Support, as well. The nighttime anticipate his _ behavior as a | Broadc 

A technical complication in the ® Week ago. ban affects 106 stantena, many of licensee. This, FC( said, could be Exa 
third NARBA arises from the fact Hope of solving the 540 ke prob- Which DPA contends are in — done only by using his past be- | to be 
that existing skywave curves fai] lem at Montreal is not bright. The with no local service at night. (Two havior as an individual as a guide, heen S 


to show the impact on the southern 
U. S. of Mexican and Cuban signals 





recent inter-American conference 
in Washington shackled the chan- 


exceptions to the ban are WGAR 


Cleveland, 1220 ke, and WMGM 





On this basis, the Commission said. 
“we cannot conclude that the public 








KFD 


traveling across salt water. nel with interference rules that New York, 1080 ke.) 1 interest would be served by vesting 
On the other hand, there is an destroy most of its value to broad- Summing it up, one U. S. ob- in Smith the public responsibility YA 
encouraging factor that may aid casters. These roughly follow ‘S¢rver reminded that every nation of a broadcast licensee.” hoo 
negotiators. This is the overall FCC’s proposed limitations on 540 15 4 Sovereign power and = split This conclusion was confirmed by tior 
adherence to second NARBA pro-_ ke. channels, a Rev. Smith’s use of the Carolina Ed: 
visions by Cuba and Mexico despite Present guesses as to the length ments. and forget all about geo- Watchman to solicit funds for re- Fy 
the fact that no treaty now exists. of the Montreal conference range graphical limitations. The whole ligious work “on the ground of des- Fly 
Machinery for arbitration of in- from six weeks to six months or AM broadcasting system faces such perate need at times when his bank ug 
terference disputes was provided in more. All participating nations #@ threat, as it did in the 30s prior alances were substantial,” FCC aft 
NARBA but it has never been used. have indicated they will be at Mon- to the first NARBA. : z declared. It continued, “The sin- ari 
Frequency investigations are in the treal. If a complete re-make is There must be a NARBA,” he  cerity or worthiness of his objec- the 
demanded the job of reassignment concluded. tives does not justify the methods he 
N might take years. which he used.” ya. 
yy As usual the U. S. delegation will S c es FCC found, however, that the ai 
There’s 4 New Look ee ee ee eeks Radio Specialist Pig agg yrs a a 
) legates. 2t < S are be —— : alata over its \ acilities, though no a 
‘ — ” . submitted to the State Dept. and CIVILIAN PERSONNEL OFFI- completely developed, and its FM wo 
in Northeastern Ohio make-up of the delegation should CER, U. S. Military Academy, program proposals are meritori- hit 
IT'S A NEW LOOK becouse... be known in advance of the Aug. 29. West Point, N. Y., announces va-  oys.” The Commission also noted Re 
‘i anaes eth Gator sles cle Sey meeting of the govern- cancy for radio information spe- that WIBK gave free time to all th 
ile acini nenbontivn ae aes ment-industry committee. cialist CAF-7 at $3,727.20 per year. three major religious faiths and 3( 
penditures. ; Reports Set. for Aug. 29 Duties include announcing variety reviewed public service programs en 
. ? aol og: cage elas Id Much of the committee’s work of programs, script writing, opera- WIBK has presented. bo el a 
Push and calradad has been done by subcommittees, tion control panel and remote con- Meanwhile, the radio history of Eva 
feo ali iia: and the main committee processed trol equipment, ability to localize Rev. Smith and his skirmishes with ‘ 
THREE THINGS HAVE HAPPENED a number of reports at its April trouble in equipment and main- ‘ton operators and FCC are ~~ ioe 
DURING THE PAST TWO YEARS TO _ session. The rest of the subeommit- taining script and music files. Ap- tailed in the August issue “ conti 
PRODUCE THIS NEW BOLD LOOK IN tee reports will come io ee es. 4AP- Harper’s magazine by James | Bris) 
ee reports will come up Aug. 29. lications (Standard Form 57 for a ae Sere ‘ vs 
NORTHEASTERN OHIO The committee includes members : Rorty. Author Rorty relates how | King 
1. A station 58 miles on us increased from industry groups who repre- Federal employment), will be thee yangelist founded WIBK after radic 
its power ond therefore @ station sent NAB, networks, regionals, received at West Point until needs being refused further time on ex- Moo} 
half its audience in the Canton clear channel stations, Daytime Pe- of service have been met. isting stations. King 
2. ae station 58 miles from us titioners Assn. and manufacturers. Ashe 
a hg il pends The Clear Channel Broadcasting WF 
points in its Canton Market av- Service plans to name Louis G. 
i oa ee a sisi liluain Caldwell, legal counsel, and John 
watts . . . became an affiliate of H. DeWitt Jr.. WSM Nashville, ‘i h ation’s 25th market . oe 
oo ro a ene ap aoe engineering counsel, along with covering the n 
tically all its Canton Market others as’ its representatives. 
audience. NAB’s” delegation will include 
RESULT: Forney A. Rankin, director, Gov- W ° : W 
WHBC in Canton is- now the station ernment Relations Dept., and Neal 
that completes your coverage picture in y ° ° ° 
NORTHEASTERN OHIO because WHBC McNaughten, director, Engineering 
has gained audience while listening to Dept. As in the ease of the CCBS 
all other stations has split seven ways. . 
group, they have had extensive ex- 
Check es Pe seng sl oan oe perience at international radio con- 
ae More listeners at less nt ferences. | t »] ONLY : d d t 
—_— rc aca gl 9g firm Leonard H. Marks, counsel for oun gs own S$ n dd ed | 
. A 5-county “BRIGHT SPOT” Daytime Petitioners Assn., will 
market represent that group. serving Ohio’s d k 
ASK WHB C CANTON CCBS advocates retention of all K market... 
existing clear channels (24 IA 
about the NEW BOLD LOOK used by 26 stations and 22 1B REPRESENTED BY FORJOE 


in NORTHEASTERN OHIO 
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channels). It opposes any limita- 
tion of station power and feels that 
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| SABML. SERIES 
that st. | NBC Joins With UN Radio 


Rey I icast six special 
yop, P NBC will broadca p 
" XERF jocumentari« s in cooperation with 
} million United Nati Radio beginning 
sept. 11 as part of the fourth 


persona] anual UN observance co-sponsored 
rad dealt | + NBC and the American Assn. 
‘anguage for the United Nations. 

ngs, ser- The programs will be prepared 
ttempted w a group of leading writers, 
pon indi- jirectors and producers including 
 8TOUps, | yorman Corwin, now head of spe- 
man can | isl projects for UN Radio; Millard 
Y by the Lampell, Allen Sloane, W. Gibson- 
behavior Parker, chief of production for 
. United Nations Radio; Jerome 
ued that ** rawrence, Robert E. Lee, Gerald 
etermine Kean, supervisor of the English 
suage on language section of the radio divi- 
indecent | Jon of the UN Dept. of Public 


Sec. 1464 


Information, and Len Peterson and 
rather to 


Badrew Allen, both of the Canadian 
as 4a | Broadcasting Corp. 


could be Exact times of the special series, 
past be- | tg be presented weekly, have not 
@ guide. | peen set. 

10N said, 

he public 

vesting | KFDA Yarn Club 

sibility | YARNS heard in his child- 


hood have resulted in forma- 
tion of a novel club by News 
Editor Pat Flynn of KFDA- 


irmed by 
Carolina 
s for re- 


FM Amarillo, Tex. Mr. 
d of des- Flynn got the idea for his 
his bank “Storm Cellar Sitters Club” 
, FCC after the destructive Am- 
The oin- arillo tornado last May. On 
Is objec- the Farm Exchange program 
methods he also conducts, he told of 

yarns he heard as a child 
that the while sitting out a cyclone 
ipplicant in a neighbor’s cellar. As an 
ugh not afterthought, he said he 
its FM would organize a club with 
neritori- himself as “Chief Sitter.” 
so noted Response was so great that 
ie to all the club now has more than 
ths and 3,000 members in 300 Texas 
rograms cities and towns. 





story of 
hes with 
are de- 


Eva C. Moore 


EVA C. MOORE, in charge of 


ssue Of | entinuity and traffic at WFHG 
James Bristol, Va.-Tenn., died Aug. 1 at 
tes how | Kingsport, Tenn., hospital. In 
3K after radio for the last six years, Miss 
> on eX- Moore had worked at WKPT 
Kingsport, Tenn., and WWNC 
Asheville, N. C., before joining 

WFHG. 











} 


usting 





BROADCASTING e 


XUM 


Programs 


NSTEAD OF QUESTIONS about 
7 science or history, listeners to Dou- 

ble Dividend telephone quiz show on 
WHBC Canton, Ohio, are asked for 
name and phone number of friend. 
Then friend is called and asked if she 
knows who suggested her name. If 
correct answer is given, first person 
called is given prize of groceries. Show 
is sponsored by Minerva Wax Paper 
Co. and emcee is Bill Karrenbauer 
Post card describing series and bear- 
ing headline, “Sales thru the air” has 
been sent to 500 local stores by station. 


Mock Inauguration Aired 
MOCK INAUGURATION of 
and five “councilmen” broadcast 
as highlight of Shop Silver Spring 
(Md.) Week over WGAY Silver Spring 
Station cooperated closely with retail 
merchants by selling announce- 
ment packages and airing’ tape- 
recorded talks with shoppers. 


“mayor” 
was 


spot 


Pyramid Prizes 
STARTING with small prizes, through 
larger prizes up to jackpot prize of 
valuable electrical equipment, KTHT 
Houston is 


carrying new telephone 
quiz show titled Number Please. If 
contestant can answer first question 


sent in by listener, 
and can try 


he wins small prize 


again. If he answers sec- 


ond question correctly, he wins again 
and has chance at last question. If 
he is again successful he will win 
kitchen range or TV set. 


Tobacco Talk 


AIRING REPORTS on changes in to- 
bacco prices on daily show is proving 
popular with both listeners and spon- 
Chesterfield cigarettes. Average 
tobacco prices and news from principal 
markets are regular feature on Grady 
Cole Time over WBT Charlotte, N. C.., 
in addition to music and casual talk. 


sors, 


Good Advice 

from Waukesha, Wis., 
state correctional in- 
stitute, were featured in panel dis- 
cussion Your Question, Please advising 
teenagers and parents on how to 
avoid family conflicts. Unrehearsed 
program was transcribed at institution 
and aired over WISN Milwaukee. Boys 
were given fictitious first names and 
discussed such topics as: gangster 


SIX BOYS 
School for boys, 


, YARD J. McCOLLISTER 


Regional Representatives 


BELLAGIO, LOS ANGELES © BR 04705 


Shows with a Hollywood Heritage * Member N-A:B- 
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stories, smoking, gambling, use of cars, 
high school cliques, nagging, drinking, 
bad example of parents, general pa- 
rental attitudes and family conflict. 


Show for Negroes 


club and 
as well as mir- 
roring educational, ar- 
tistic munity life of Phila- 
delphia’s colored population is planned 
for new program on WDAS Phila- 
delphia. Show will feature George 
Tunnell, professionally known as “Bon 
Bon,” who will interview celebrities, 
make presentation to “Mother of the 
Day” and tell success stories of 
people.” 


NEWS and sports round-up, 
fraternal information 
daily cultural, 


and con 


“littl 


Christmas in August 
HELPING Christmas spirit to reig1 
all year round is aim of Dise Jockey 
Stan Burns on his show over WTTT 
Coral Gables, Fla. Part of daily pro 
is devoted to playing of Christmas 

Many 
have 


gram 
music. 
songs 
ports, as 


requests for favorite 
been 
well as 
a merry 
teners are 


received, station re- 
ecards wishing Mr 
Christmas. Young lis 
urged to write Santa early 
over prog 


Burns 


and their letters are read 


Fighters Draw for 
PAIRINGS for 
fight were made over 
on WTIC Hartford, 
contendors for ¢ 
weight crown 
moter’s plan 


Opponents 


championship prize 
Strictly Sports 
four 


welter- 


when 
onnecticut 
failed to agree on pro- 
for elimination matches. 
Sportscaster Bob Steele suggested that 
they appear on his show and draw 
numbers for their Fighters 
agreed and after drawing gave 
reactions to results. 


Conn., 


opponents 
spon- 
taneous 
Seeing-Eyes on TV 
TRAINING OF BLIND PERSONS 
and their dogs was illustrated recently 
on special telecast over WX YZ-TV De- 


troit, Mich. Trainer Fred Maynord 
worked with corps of dogs to show 
what their qualifications must be, com- 
mands they learn and how they bypass 
traffic hazards. Paul Knowles, blind 
field director of Leader Dog League, 


explained adjustments of blind trainee. 
Safety lecture regarding blind pedes- 
trians was given with slides by member 
of Detroit Police Dept. 


Mayor Reports 
PROGRAM featuring f 
minute weekly talk is aired on WCSI 
FM) Columbus, Ind. Mayor infor- 
mally discusses various phases of city 
administration problems, explaining 
his policies and decisions to commu- 
nity. 


mayor in 15- 


Gadgets Sell 
INTERESTING 


are shown 


on TV 
ITEMS and 


on Gadget Gazette 


gadgets 
program 


on WTMJ-TV Milwaukee, Wis. Show 
is sponsored by The Boston Store, 
department store, and sales increases 
of 100 and 250% were reported on two 
items shown on early show 

EVERY MAJOR EVENT at Chilton 
County (Ala.) Peach Festival was cov- 
ered by WKLF Clanton, Ala. Sta- 
tion’s entire staff was utilized in 


picking up everything from selection 
of queen to Gov. 


E. Folsom 


addresses by James 


and visiting dignitaries 


New Tep for 
el Shows 


special ‘“‘DJ"’ couplings 


from RCA VICTOR 





DENNIS 
Pancho Is A Fool 


That | Do 
DJ-748 






SPIKE 


= JONES 


Dance of the Hours 


None But The 
Lonely Heart 


DJ-746 





ERSKINE 


mun 


The Buffalo Nickel DJ-745 
DON 
and 
LAURA 


It’< Divine 
So Divine 


A Friend Of Mine 


I Don’t Know From 
Nothin’ 


DJ-747 


*'DJ" disks couple the cream of the RCA Victor 
hits for your convenience! 


RCA VICTOR 
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PORTABLE 
AMPLIHIER 


The only PORTABLE amplifier 
that gives you all this— 


@ One sturdy, single unit, containing amplifier, A-C 
power supply, and batteries— 


@ Four pre-amplifier channels with high-level mixing— 
e@ Light weight—only 35 pounds including batteries — 
e “Battery-saver” filament switch 

ALL IN ONE PACKAGE! 


COMPARE THEM POINT BY POINT! 


Single case includes AC and battery . E. Manufacturer A Manufacturer B 


power supply 








; Yes No Yes 
Weight 

Number of Mixers ” . “ “g ws 
Number of pre-amps 4 3 Q 
Accessibility Excellent Fair Poor 
Test tone Yes No N 
PA Connections Yes Yes No 
Both normal and high headphone levels Yes No No 
Rated power output (dbm) +18 +18 10 
Max. power output +24 +20 ; 17 
Line isolation pad (db) 6 2 2 -) 


. { ie 
PERFORMANCE-ENGINEERED 
AT ELECTROMICS;PARK | 


“ 4 Hi \ 


rae 


Ss _ 


General Electric Company 
Electronics Park—Bldg. 1, Room 1 
Syracuse, New York 


Please send me free bulletin containing specifications, plus price in- 
formation, on the G-E single unit Portable Amplifier. 


i A 
Z 
> 
= 
m 
— eee ee ee ee ee 


awd 


Ait HUME 


Production 


nny 





ARLAN THOMPSON, formerly 

vice president and _ executive 

producer of IMPRO Inc. (Inde- 
pendent Motion Picture Producers 
Releasing Organization), joins CBS 
as associate producer of Ed Wynn 
Show starting on CBS television net- 
work in late September. 


PETER JAMERSON, formerly of 
WCKY Cincinnati, has joined WNEB 
Worcester, Mass., as dise jockey. 
DEANE LONG, former production 
manager and chief announcer at 
KCBQ San Diego, announces resigna- 
tion effective Sept. 1. Mr. Long was 
formerly production manager of 
WWL New Orleans and now plans to 
organize Tel-Ra Productions in San 
Diego. 

NORM BOBROW has joined announc- 
ing staff at KVI Seattle. 


SID DORFMAN and JACK CRUT- 
CHER have joined writing staff of CBS 
Burns and Allen Show. 


JOHN D. METZGER has been ap- 
pointed junior producer and continuity 
writer for WLWC (TV) Columbus, 
Ohio. Mr. Metzger was program direc- 
tor for AFN station in Arabia during 
war and later served at WCOL Colum- 
bus as continuity director, writer and 
producer. 


STAN TORGERSON, formerly with 
KGLO Mason City, Iowa, has joined 
WLCX La Crosse, Wis., as program 
director. 


ARVENE V. BORTLES, JOHN R. 
SEDGWICK and ROBERT W. BRAUN 
have joined ABC Hollywood staff. 
Messrs. Bortles and Braun in mail and 
messenger department and Mr. Sedg- 
wick in protective service of network 
Television Center. 

TED EILAND, program director of 
WSAZ Huntington, W. Va., has been 
re-elected president of Huntington 
Community Players, local little theatre 


SERVICE DIRECTORY 





Custom-Built Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 


STerling 3626 


CLARENCE R. JACOBS 


Studio Consultants 
Planning - Design - Acoustics 








Box 69 - Princeton, Illinois - Tel. No. 4200 








organization. Other WSAZ staffer 
associated with Play: are BERT 
SHIMP, production manager, and BOR 


HOWARD, announcer. 


TOM FRANKLIN, forn 


sess r general pro. 
gram manager of KYA 


in Franciseo, 





has joined KXYZ Houston, Tex, - 
program manager. M1 Franklin is 
author of book on radio news whic, 
has been tentatively accepted dor Executi 
publication by U. of California Prese 
PAUL KANE, formerly of program Offices 
department of WAAM (TY) Balti. . 
more, has been appointed production Washi 
manager for station. : 
JOHN LARGENT has joined a. | 


nouncing staff of KENI Anchorage 
Alaska. " 
ETHEL OWEN has joined cast of 
NBC’s Hogan’s Daughter. . 
CARL WEBSTER PIERCE, producer 
of ABC Breakfast in Hollywood, has 
shifted to newly-created post of pro- 
gram director. RALPH HUNTER re. 
places him as producer. 

HELEN CLAIR has joined cast of 
NBC serial Young Widder Brown, 


, 





DAVE NOWINSON has resigned as RA 
head script writer of KFI Los Angeles, 
to enter freelance radio writing field, 1469 


DIRK COURTENAY, Chicago disc 
m.c. is the father of a boy, Douglas, 
ALLEN LUDDEN, m.c. at WTIC 
Hartford, Conn., is the father of a 
girl, Martha Ann. 

LOU TEICHER, assistant to CBS di- 
rector of program operations, is the R 
father of a girl. 

MARSHALL KENT, WGN Chicago an- 
nouncer, is the father of a boy, Joe 
Frederick. 

BILL WELLS, staff member of KCOH 
Houston, Tex., is the father of a girl, 
Kathleen Louise. 

LES ABRAMSON, music librarian at 
WMGM New York, is the father of a 
boy. 

DON BRINKLEY, assistant program 
director at WBBM Chicago, is the 
father of a boy, Jeffery. 

PETER POTTER, KFWB Los Angeles 
disc m.c., is the father of a boy, Wil- 
liam Bell. 
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CALIFONE 


10 pound * Professional Quality 
Three-Speed * Lowest Price 


TRANSCRIPTION PLAYERS 


CALIFONE CORPORATION 
1041 N. Sycamore, Hollywood 38, Calif. 





* VACANCY 

YOUR FIRM’S NAME in this “vacancy” 
will be seen by 15,500 readers— 
station owners and managers, chief 
engineers and technicians—applicants 
for AM, FM, Television and facsimile 
facilities. Write or wire .. - 
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HALVES OF THE | 


“VANCOUVER AREA” 





CALL FORJOE ® In Canada, RADIO REPS 


THAT COVERS BOTH i] 





BROADCASTING ® 


Telecasting 


Z Staffers 
ire BERT 
> and BOR 


‘nera] Dro. 

TAaNciseg, 
’ Tex,, as 
ranklin js 
"WS which 
epted for 
Nia Press 
_ Program 
V) Balti. 
roduction 


ined an. 
inchorage 


1 cast of 


producer 
wood, has 
st of pro. 
NTER re. 


1 cast of 
“Own, 

signed as 
S Angeles, 
ting field, 
"AZO dise 
. Douglas, 
it WTIC 
ther of a 


> CBS di- 
ns, is the 


Licago an- 
boy, Joe 


of KCOH 
of a girl, 


rarian at 
ther of a 


program 
0, is the 


s Angeles 
boy, Wil- 











ancy” 
aders— 
, chief 
alicants 
csimile 


1G 


4” 


nl 


asting 


BROADCASTING e 


CONSULTING RADIO ENGINEERS 


JANSKY & BAILEY 


tive Offices 
_ National Press Building 


ces and Laboratories 
- 1339 Wisconsin Ave., N. W. 
hington, D. C. ADams 2414 
— Member AFCCE* 


Commercial Radio Equip. Co. 
Everett L. Dillard, Gen. Mgr. 


INTERNATIONAL BLDG. _—DI.:1319 
WASHINGTON, D. C. 


PORTER BLDG. LO. 8821 
KANSAS CITY, MO. 


RAYMOND M. WILMOTTE 


1469 CHURCH ST., N. W. DE. 1232 


WASHINGTON 5, D. C. 


MAY 


Kellogg Bldg. 
REpublic 3984 


RUSSELL P. 


1422 F St., N. W. 
Washington, D. C. 


Member AFCCE* 


E. C. PAGE 


CONSULTING RADIO 
ENGINEERS 


BOND BLDG. EXECUTIVE 5670 
WASHINGTON 5, D. C. 
Member AFCCE* 


WILLIAM L. FOSS, Inc. 


Formerly Colton & Foss, Inc. 
927 15th St., N. W. REpublic 3883 
WASHINGTON, D. C. 


Philip Merryman & Associates 


@ Heatherdell Road 
@ ARDSLEY, N. Y. 
@ Dobbs Ferry 3-2373 


RADIO CONSULTANTS 


SILLIMAN & BARCLAY 
SPECIALIZING IN ANTENNA PROBLEMS 
1011 New Hampshire Ave. RE. 6646 

Washington, D. C. 


WALTER F. KEAN 
CONSULTING RADIO ENGINEER 
Telephone Riverside 2795 
114 Northgate Road 
Riverside, Illinois 
(a Chicago suburb) 


McNARY & WRATHALL 


RADIO ENGINEERS 


906 Natl. Press Bldg. 1407 Pacific Ave. 
Washington 4, D.C. Santa Cruz, Cal. 


Member AFCCE* 


A. D. RING & CO. 


26 Years’ Experience in Radio 
Engineering 


MUNSEY BLDG. REPUBLIC 2347 
WASHINGTON 4, D. C. 


Member AFCCE* 


JOHN J. KEEL 


Warner Bldg., Wash., D. C. 
National 6513 


ANDREW CORPORATION 
CONSULTING RADIO ENGINEERS 


363 E. 75th St. TRiangle 4400 
CHICAGO 19, ILLINOIS 


CHAMBERS & GARRISON 
1519 Connecticut Avenue 
WASHINGTON 6, D. C. 


MICHIGAN 2261 
Member AFCCE* 


JOHN CREUTZ 


319 BOND BLDG. REPUBLIC 2151 
WASHINGTON, D. C. 
Member AFCCE* 


GUY C. HUTCHESON 
1100 W. ABRAM ST. PHONE 1218 
ARLINGTON, TEXAS 


LYNNE C. SMEBY 


“Registered Professional Engineer’ 
820 13th St., N. W. EX. 8073 
Washington 5, D. C. 


Ben Adler 
TELEVISION FACILITIES ENGINEERS 


15 Gedney Circle, White Plains, N. Y. 


White Plains Plaza 
8-3796 5-7358 


Shop and laboratory—720 Milton Rd. 
Rye 7-1413 Rye, N. Y. 
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40 years of professional 
background 


PAUL GODLEY CO. 


Upper Montclair, N. J. 
MOntclair 3-3000 
Little Falls 4-1000 

Labs: Great Notch, N. J. 


There is no substitute for experience 


GLENN D. GILLETT 


AND ASSOCIATES 


982 NATL. PRESS BLDG. NA. 3373 
WASHINGTON, D. C. 


Member AFCCE* 


Craven, Lohnes & Culver 
MUNSEY BUILDING DISTRICT 8215 
WASHINGTON 4, D. C. 


Member AFCCE* 


Dixie B. McKey & Assoc. 
1820 Jefferson Place, N. W. 
Washington 6, D. C. 
REpublic 7236 


KEAR & KENNEDY 


1703 K ST.,N. W. STERLING 7932 
WASHINGTON, D. C. 


Member AFCCE* 


H. V. ANDERSON 


AND ASSOCIATES 


Consulting Radio Engineers 
134 Clarence St., Phone 7-277 
Lake Charles, La. 


NATHAN WILLIAMS 


Allocation & Field Engineering 
20 Algoma Blvd. Ph. Blackhawk 22 
Oshkosh, Wisc. 


GEORGE P. ADAIR 


Radio Engineering Consultant 


EXecutive 5851 1833 M STREET, N. W. 
EXecutive 1230 WASHINGTON 6, D.C. 


ROTHROCK & BAIREY 
SUITE 604, 1757 K ST., N. W. 
National 0196 
WASHINGTON 6, D. C. 





GEORGE C. DAVIS 


501-514 Munsey Bldg.—STerling 0111 


Washington 4, D. C. 


ember 





GAUTNEY, RAY & PRICE 
successors to John Barron 
CONSULTING RADIO ENGINEERS 
1052 Warner Bidg. 
Washington 4, D. C 
National 7757 


Mcintosh & Inglis 
710 14th St., N.W.—Metropolitan 4477 
WASHINGTON, D. C. 


Member AFCCE* 


WELDON & CARR 


WASHINGTON, D. C 
1605 Connecticut Ave 


DALLAS, TEXAS 
1728 Woed St. Riverside 3611 


Member AFCCE* 


Mi. 4151 


A. EARL CULLUM, JR. 
CONSULTING RADIO ENGINEERS 
HIGHLAND PARK VILLAGE 
DALLAS 5, TEXAS 
JUSTIN 8-6108 


William E. Benns, Jr. 


& ASSOCIATES 
3738 Kanawha St., N. W. 
ORdway 8071 
Washington, D. C. 


A. R. Bitter 


CONSULTING RADIO ENGINEERS 
4125 Monroe Street 
TOLEDO 6, OHIO 


Telephones—Kingswoed 7631, 9541 


LEE E. BAKER 


Consulting Radio Engineer 


826-28 Landers Bidg.—Ph. 3621 
SPRINGFIELD, MISSOURI 


Member AFCCE* 
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WHY WOR-TV 
CHOOSES FAIRCHILD 


The month of September sees another great landmark in the advance 
of television. WOR-TV goes on the air. Taking its cue from over a 
dozen years of operating Fairchild equipment at WOR, key station 
of the Mutual Broadcasting System, WOR-TV, one of the most 
modern installations, again selects Fairchild. 

They know, as do many of the AM, FM and TV stations in the 
United States and abroad, that Fairchild recording and playback 
equipment is professional equipment. They know that a 14:25 tran- 
scribed show, spinning on Fairchild Synchronous Turntables will 
sign at exactly 14:25 on the nose. Not 14:29 or 14:21. Exactly 14:25! 


TRANSCRIPTION TURNTABLE 


On the right is shown a unit 
familiar to WOR-TV, to re- 
cording studios, radio stations 
and film companies. 


Direct to center gear drive. 


Instant speed change during 
operation. 


No slippage coupling. 

Highest signal to noise. 

No tattletale wow or flutter. 
Lip Synchronous. 

Removable front access panel. 
Adjustable feet for levelling. 


Knee and toe space for 
operator. 


Increased operating efficiency. 
Reduced operating costs. 
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PREAMPLIFIER-EQUALIZER 


Unit 622 obviates the expensive multiplicity of 
equalizers literally forced upon the owner of 
sound equipment by the ever increasing num- 
ber and types of pickups. Operates independ- 
ent of source impedance; provides equalized 
line level output from the turntable; Fairchild 
Unit 622 is in use with all modern pickups in 
professional services. Vertical; lateral; stand- 
ard and microgroove pickups—high imped- 
ance and low impedance—ONE EQUALIZER 


FOR ALL. WOR-TV uses it. 


Write for complete details and descriptions. 





| : 
| 





FAIRCHILD UNIT 524 


CUING AMPLIFIER 


Unit 635 was selected by WOR- 
TV to be installed inside the Turn- 
table cabinets. It is a compact 2 
stage push-pull power amplifier. It 
supplies a local audio signal to a 
loudspeaker or to a number of 
headsets in order to monitor or 
cue a disk. It bridges across any 
low impedance line. Specifications: 
+ 1% db, 70—15,000 cps. 
Gain Control. Tone Control. 
Three watts output to a loudspeaker. 








RECORDING EQUIPMENT CORPORATION 


154TH ST. AND 7TH AVE. 


WHITESTONE, lL. I., N. Y. 
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WTTM SERVICE 


For National Advertisers 


WTTM Trenton, N. J., has launched 
a complete merchandising service 
available to national advertisers, 
according to General Manager Car] 
Mark. Alfred J. Barker, formerly 
with Vick Chemical Co., joins the 
NBC affiliate as merchandising di- 
rector. 

Under the WTTM plan, called 
“Certified Merchandising,” adver- 
tisers in all categories are offered 
service including guaranteed dis- 
tribution in retail outlets, whole- 
saler and jobber cooperation; per- 
sonal calls by WTTM merchandis- 
ing personnel on retailers to assist 
in point-of-sale promotion and dis- 
play, letters to retailers, periodical 
inventory reports to determine ra- 
dio’s effectiveness, use of the 500- 
seat WTTM auditorium and other 
merchandising support tailored to 
the advertiser’s needs. 

In conjunction with the mer- 
chandising plan, Mr. Mark states, 
WTTM has made an arrangement 
with Mercer Wholesale Drug Co. 
whereby WTTM-advertised drug 
store items will receive special mer- 
chandising and promotional atten- 
tion in the 117 independent outlets 
serviced by Mercer, representing 
98% of all drug stores in the Tren- 
ton area. Mr. Mark also said simi- 
lar merchandising assistance is 
available in grocery, clothing, ap- 
plianece, furniture and other fields. 





AUTO SELLOUT 
WING Sponsor Praises Radio 





SALES SUCCESS story for radio 
was told to listeners via WING De- 
troit fortnight ago by the satisfied 
sponsor, WING reported. 

Ray Simons Ince., local Cadillac 
dealer, for seven months has been 
using a half-hour Sunday after- 
noon program on WING titled 
Cadillac Music Hall on the Air to 
boost sales of used cars. But radio 
sold the firm out of its used cars, 
the station said, and the following 
commercial was aired: 

For over six months Ray Simons 
Inc. has been telling you about their 
used cars in this weekly spot. This 
Sunday however, they do not 
any used cars which they can 
to your attention. Apparently 
is the result of action by you in the 
radio audience. It’s proof that many 
of you have taken advantage of the 
particular used car values that Simons’ 
have offered in the past. Business at 
Simons has been going along at a 
merry pace, and, ... to you 
Simons extend their thanks. 





‘Five Years And Over’ 


A “Five Years and Over” club 
was founded Aug. 5 at Leo 
Burnett Co., Chicago, with 63 
members of the agency staff as 
charter members. Six of the nine 
people who opened the firm’s first 
offices in Chicago’s London Guar- 
anty Bldg. in August 1935 are cur- 
rently active in the company and 
make up the “founder” class in the 
newly-formed club. These are Leo 
Burnett, Mary Keating, DeWitt 
O’Kieffe, F. Strother Cary Jr., Mar- 
garet Stevens and John Olson. 
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AMES H. KNOX, formerly directo, 
of radio for National Assn, of Real 
Estate Boards, Washington. has 
been named general manager o¢ 
WDLF DeLand, Fla. Mr. Knox is yet. 
eran of 14 years experience in radio 
and has served on staffs of Young & 
Rubicam, Kenyon & Eckhardt, Biow 
Adv., all New York; N. W. Ayer & 
Son, Philadelphia, and D’Arey Co 
St. Louis. nn 
DAVE BUTTON, former program 4j- 
rector for KTLN Denver, has beep 
appointed manager of KSVP Artesia 
N. M. 
GORDON R. PHILLIPS, who had re. 
signed as program director of WROV 
and WROV-FM Roanoke, Va., will re- 
main with Radio Roanoke Ine., sta 
tions’ operator, and has been named 
to newly-created post of assistant 
manager. Mr. Phillips was formerly 
with Don Lee Network. 
CONRAD C. RICE, who has been as- 
sociated with WEMP and WFOX Mil- 
waukee for past 12 years, has joined 
WMIL Milwaukee as assistant general 
manager. 
JIM FLETCHER, for past two years 
manager of KTKN Ketchikan, Alaska, 
has joined KFRB Fairbanks in same 
capacity. He is succeeded at KTKN 
by TOM DURANT, former news edi- 
tor for station. 
S. S. FOX, president and _ general 
manager of KDYL-AM-TYV Salt Lake 
City, and Zelda McQuarrie have an- 
nounced their marriage. 
JOHN W. ELWOOD, general manager 
of KNBC San Francisco, has been ap- 
pointed Northern California Chairman 
of Citizen’s Committee for Hoover 
Report. 
WALTER HAASE, station manager of 
WDRC Hartford, Conn., has _ been 
named member of public relations com- 
mittee of 1949 Greater Hartford Com- 
munity Chest Campaign Committee. 
HAROLD E. FELLOWS, general man- 
ager of WEEI Boston, has been named 
member of Aviation Committee of Bos- 
ton Chamber of Commerce. 
Constant SERVICE 
or | licHest TYPE 
WILL Ner SPONSORS 
INCREASED Sates IN 
HALIFAX NOVA SCOTIA 
JOS. WEED & CO. 
350 Madison Ave., New York, 
(Rep.) 
5000 WATTS—NOW! 
Telecasting 
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"TRANSIT FM 


Hits Chicago Problem 


TRANSIT FM in Chicago last 
week appeared to have been road- 
blocked, with companies competing 
jor advertising and _ equipment 
franchises hesitant to invest ven- 
ure capital heavily at this time. 

“An unrest on the part of cap- 
tal,” with money going into tele- 
rision, was cited as the main reason 
for delay. This reluctance follows 
extensive investment in transit ex- 
perimentation and the study of 
sstimated operating expense. Cost 
of initial equipment installation in 
Chicago’s 3,000 streamlined street- 
vars and rubber-tired public trans- 
portation vehicles is placed between 
one-half million and $1 million, 
with an additional million yearly 
for operation. This includes an 
estimated $6,000 monthly minimum 
for station maintenance—salaries 
for announcers, engineers and mu- 
sic librarian, upkeep of a library 
and taxes. 

A spokesman for the Chicago 
Advertising Co., which handles ad- 
yertising in Chicago Motor Coach 
busses, said a $4 or $5 million bus- 
iness, amortized over a period of 
years, would be needed to justify 
such a set-up. Equipment tests 
have proved expensive, and thus 
far unsatisfactory. Sample public 
reaction has been tabbed on short 
test runs only. 

Leading contenders for’ the 
equipment franchise are believed 
to be Stromberg-Carlson, affiliated 
with Transit Radio Inc., national 
sales representative of FM _ sta- 
tions using the medium in vehicles, 
and General Electric, with its sub- 
sidiary, Omnibus Inc. [BROADCAST- 
ING, July 4]. The latter group is 
understood to be represented legal- 
ly by Dwight H. Green, former IIli- 
nois governor. 

Chicago Motor Coach, a private 
frm which operates about 8% of 
the city’s busses, and the Chicago 
Transit Authority, publicly-owned 
body running the remainder 
(streetcars, elevated, subways and 


WRNL AT POLLS 


Covers Virginia Primary 


FOR THE FIRST time in Virginia, 
coverage of the Democratic pri- 
mary for the gubernatorial election 
was fed to a state-wide network of 
ll stations when WRNL Richmond 
planned and produced a minute-by- 
minute report of the proceedings 
Aug. 2. 

Eight origination points were 
used for the broadcast and pick-up 
points included campaign head- 
quarters and homes of the fou 
candidates. When final returns 
came in, WRNL reportedly was on 
the air first with concession 
speeches by Candidates Arnold, 
Edwards and Miller and with vic- 
tory speech of Sen. John Battle. 
Eleven-station coverage was spon- 
sore by Virginia Chevrolet Dealers 
Assn. 
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trolley busses), have assumed a 
mutual watch-and-wait role. Their 
primary consideration is what pub- 
lic reaction will be. Until tests 
prove more satisfactorily that the 
entertainment and commercial me- 
dium will be accepted, members of 
each group are studying reactions 
in other cities and analyzing all 
presentations. 

Inasmuch as the CTA is publicly- 
owned, it is generally believed 
franchise rights will go to the 
highest bidder, probably with min- 
imum guarantees and a sliding 
scale of returns. An estimated $8 
million in advertising revenue 
would accrue yearly to the fran- 
chise holder. At least five stations 
are interested in getting broadcast 
rights, either individually or coop- 
eratively. They are WGNB (Chi- 
cago Tribune), WMOR-FM, WBIK 
(Balaban & Katz), WFMF (Mar- 
shall Field) and WCFL-FM (Chi- 
cago Federation of Labor). 
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New ‘650’ 


Response +2.5 db, 

40 cps to 15 ke. 

Output —46db. 
External Shock Mount. 
Impedance Selector 
List Price......... 





Response +2.5 db, 
40 cps to 15 kc. 
Output —50 db. 


External Shock Mount. 


Impedance Selector. 


List PUM... 00008: $100 
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New “645” 


Commercial | 


ICHARD D. WARD, formerly 
sales manager for WHSC Harts- 
ville, S. C., and WJMX Florence, 
has been appointed to 

position with WFEC Miami, Fla. 
MRS. ASYA ZUCKER, formerly 
WEVD and WLIB, both New 

has joined sales staff of WFDR 
New York. 

MERRILL W. FUGIT has joined sales 
staff of WISN Milwaukee. 

FRANK PARTON, formerly commer- 
cial manager at WBBB Burlington, 
N. C., has joined WAFB Baton Rouge, 
La., in same capacity. 


HOWARD H. FRY, formerly 


Ss. C. same 


with 
York, 
FM 


of WMOH 


Hamilton, Ohio, has moved to Beau- 
mont, Tex. as director in Beaumont 
Broadcasting Corp., in which he holds 


stock, and as member of commercial 


department of the corporation’s KFDM 
Beaumont. 

HERB STEWART, graduate of U. of 
Ohio radio, has 
staff of WTVN (TV 
to begin 


Columbus, which 


is scheduled 


operations OR 
Labor Day. 


FORD WARNER, commercial manager 
of KMBY Monterey, Calif., is the 
father of a boy, Dennis Craig. 


ED HIMMER, Transit Radio salesman 
at KXOK-FM St. Louis, and Florence 
Dieckmann have their 


announced 


marriage 


RAY CROWL, sales representative at 
WHBC Canton, Ohic s the father of 
Jeffrey Wright 


DORA C. DODSON AGENCY 
nounces removal of offices to 319 Mort- 
gage Guarantee Bldg., Atlanta, 
Agency Forjoe & Co. and 
Joseph Hershey McGillvra Inc. 


a bov, 


an- 


Ga. 


represents 


RCA Communications has opened di- 
rect radiophoto circuit between New 
ork and Capetown for transmission 
of letters, official documents, news 
pictures, et 
as | 
Py 


You've wanted High Fidelity Broadcast 


Dynamic Microphones like these! Performance meets 
the highest FM and AM broadcast standards. The bass 
end is smooth and flat. The highs are particularly clean and 
peak-free. Construction is extremely rugged and shock-resistant 
Has E-V Acoustalloy diaphragm. Omni-directional. 
Each microphone individually laboratory calibrated and 
certified. Try one. Compare it with any mike in your own studios. 
Write for full facts today! 


Export: 13 E. 40th St., New York 16, U.S.A. Cables: Ariab 





The 635" 


Response + 2.5 db, 

60 cps to 13 ke. 

Output —53 db. 
Impedance Selector. 

For Hand or Stand. 
Fei ts cncdes $60 
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Federal’s line of TV associated equipment — quality companions ty Mic 
the outstanding new Federal transmitter—includes such items as-.\ 
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Reliable and economical TV relay system 
for studio-transmitter, inter-city, and por- 
table remote pick-up links . . . designed 
and built by a world leader in microwave 
relay equipment. Long antenna lead-in 
permits installation in any convenient lo- 









cation . suitable for unattended opera- 
tion . . . built-in facilities for complete 
monitoring and calibration. 
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> l t TRANSMITTER M¢ G AND 
Sa - 
2 ONTR 
S 
> Ip Complete facilities for checking the characteristics of 
Sh aural and picture signals at each stage from micro- 
bs , : phone or video input to the RF output... all in one 
wig ' compact, convenient unit. No external equipmeént re- 
~ ' quired. 
; F 


Backed by more than a year’s highly successful operation in TV sta | @ py 
tions. Self-contained facilities for precision testing and checking of 

aural and picture signals. Features internal calibration, pre-tuned to ® CC 
station frequency, optional “flash” overmodulation indicator. 











Al 
* Cc 
* cr 
Highest gain in the field results in greatly 7 
reduced initial investment cost and sub- j 
stantial savings in day-to-day operation. j c 
Stackable in bays of two elements each. 
Four bays gives gain of 8.3. Cost-reducing, = 
efficiency-increasing features include sin- FEDERAL TELOCOMAUINCATION LASO 
gle transmission line feed, factory pre- RATORIES, Nutley. N J » unit of 


tuning, simple design and construction. 
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1 T & T's world-wide research and eng)- 
neering organization 
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s ty | Mid-Level Modulated... Entirely Air Cooled 
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Final, air-cooled power 
stage in Federal’s new TV 
Transmitter. 


® MID-LEVEL MODULATION 

... for overall simplicity 
® COMPLETE AIR COOLING 

... for efficiency and economy 
* ALL PROVEN STANDARD TUBES 

... for reliability 


© CONSERVATIVE COMPONENT RATING 
... for long service life 


» © COMPLETE FLEXIBILITY 
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... for simple layout 
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A major advance in television transmitter design 
— sets new standards of simplicity and economy 


Here’s Tomorrow’s Television Transmitter Today! 


The finest in TV operation—maximum performance, economy and reliability—now 
is yours with Federal’s new 5 KW Transmitter for high band and low band service. 


Federal’s exclusive Mid-Level Modulation combines the simplicity of high 
level modulation with the economy of low level modulation. This ingenious bal- 
anced design permits the use of standard, less expensive air-cooled tubes in every 
stage ... fewer, non-critical tuned circuits. 

The lack of complex and expensive cooling systems .. . the assurance of 
long service life through conservative rating of components... the flexibility of 
layout arrangement—the six bays may be arranged in straight line, “U” or “L” 
shape. These and other important advantages are provided by this latest addi- 
tion to the Federal line of quality broadcast equipment. For details on Federal 
TV, write to Department B-909. 
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+ ° 
100 KINGSLAND ROAD, CLIFTON, NEW JERSEY * é 
Federal Electric Manufacturing Company, Ltd., Montreal, P. Q. one. 


In Canada: 
Export Distributors: 


International Standard Electric Corp., 67 Broad St., N. Y. 


Telecasting 


An IT&T Associate 
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OBERT BENSON, staff engineer 
R with KTXL San Angelo, Tex., has 

been promoted to chief engineer. 
He replaces JACK R. PROCTOR, who 
has resigned to enter television school 
in Chicago. 
EDWARD W. WILLIAMS has joined 
WTWA Thomson, Ga., as chief engi- 
neer and announcer. LEONARD S. 
ZEPP has joined station as _ engi- 
neer-announcer. 


BOB MEEKER has been appointed 
chief engineer for KSVP Artesia, 
N. M. He will be assisted by KAY 


PALMER and CLOYDE WOOLEY. 


DON HORNE has been appointed 
studio supervisor, engineering divi- 
sion, for CBC Vancouver. BASIL 


HILTON has been made regional engi- 
neer for CBC British Columbia di- 
vision. Mr. Horne started with 
CKMO Vancouver in 1936 and joined 
CBR Vancouver in 1939 as operator. 
WILLIAM KUSACK has been promoted 
to chief engineer at WBKB (TV) Chi- 
cago. He formerly was associated with 
RCA Victor Div., joining WBKB in 
1940 as project engineer and assistant 
chief engineer. 

TONY GELUCH has been appointed 
chief operator of CBR Vancouver, 
B. C. 


EDWARD A. BRINLEY and LEO 
TRUMBLE have joined WOAI-TV San 
Antonio as cameramen. Mr. Brinley 
was color photographer for agency in 
New Haven, Conn., and has finished 
three-month course at Television 
Workshop, New York. Mr. Trumble 
spent two years at WRGB (TV) 
Schenectady, N. Y. BLANE M. BOL- 


LINGER is final addition to engineer- 
ing staff of WOAI-TV, which is sched- 
uled to begin operations late this year. 
Mr. Bollinger was with WFRC Reids- 
ville, N. C., following completion of 
15-month course at Central Radio and 
Television School, Kansas City, Mo. 
JOHN C. PRICE, member of Gautney, 
Ray & Price, consulting radio engi- 
neers, Washington, is the father of a 
boy. 

BOB MEYER, member of WBBM Chi- 
cago engineering staff, is the father 
of a boy, James Craig. 

DELONEY HULL, cameraman for 
WSB-TV Atlanta, Ga., and BARBARA 
SMITH, Atlanta Journal TV feature 
writer, have announced their marriage. 
ELECTRO-VOICE Ine., Buchanan, 
Mich., has published four-page illus- 
trated booklet containing concise in- 
formation and listing prices on E-V 
line of microphones and stands for all 
types applications. Copy of bulletin, 
No. 104, may be had by writing com- 
pany. 

RADIO DIV. of Sylvania Electric 
Products Ine., New York, has an- 
nounced publication of 72-page book- 
let, “How to Service Radios with an 
Oscilloscope.” Book is designed as 
reference for radio, TV and amplifier 
servicemen, and may be obtained from 
the division at 500 5th Ave., New 
York, 18. 

PERMOFLUX Corp., Chicago, has an- 
nounced production of new distortion 
free hi-fidelity speakers. Instruments 
are low distortion wide range single 


direct radiating speakers, covering 
from 40 to 12,000 cycles. 
PANORAMIC RADIO PRODUCTS 


INC., Mt. Vernon, N. Y., has produced 
new instrument, Panoramic Ultrason- 
ic Analyzer, model SB-7, which com- 
pany claims to be fastest, simplest 
and most direct means of ultrasonic 
spectrum analysis. Many ultrasonic 
signals’ frequency may be observed 
at one time on new instrument. 


Los Angeles: New York: 
8723 Alden Drive 


Bradshaw 2-5411 
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Up to 42% Savings 
on your Recording Costs! 


By The Sensational New 


COLUMBIA 


() Microgroove Method 


See How You Save! 
*Substantially Lower Cost Per Record 
*More Program Time Per 12" Disc Than 
On Present 16" Record 
12" Record Plays 20 Minutes, each side 
10" Plays 13 Minutes, each side. 
Full Columbia Transcription Quality Main- 
tained Throughout. 
CALL, WRITE, WIRE FOR FULL DETAILS! 


Cotumbii lamnncnpouond 
A Division of Columbia Records, Inc. @P 
Trade Morks ‘Columbia’ and @® Reg. U. S. Pat. Off. Marcas Registradas @® Trade Mark 


799 Seventh Avenue 
Circle 5-7300 


Chicago: 
Wrigley Building 
410 North Michigan Ave. 
Whitehall 6000 
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SUCCESS of the WLS Chicago-Sun Times joint square dance promotion contest 


was witnessed by station and newspaper executives. 


They are (I to r) GA. 


Holt, Prairie Farmer-WLS vice president; James E. Edwards, president; Harold 
Safford, program director; R. J. Finnegan, executive vice president and editor, 
Sun-Times; George Biggar, director, WLS National Barn Dance; Mr Snyder, 
and Marshall Field, president and publisher of the Sun Times and owner of 


four radio stations. 


In the background are WLS entertainers, who performed 


between dances. 





SQUARE DANCING 


WLS Sponsors Nationwide Promotion 
it 


ROLLICKING square dance 
rhythms are as danceable along 
Chicago’s exclusive Boul Mich as 
in the village square, WLS Chicago 
staffers proved last week after a 
quarter-century of suspecting 
same. With proof came the deci- 
sion of General Manager Glenn 
Snyder to conduct a nation-wide 
promotion campaign—almost un- 
heard of for an individual station 
—with coast-to-coast competitions 
for square dancers. 

This idea, first considered sev- 
eral months ago, crystallized into 
action after Mr. Snyder and his 
staff checked response to a Chi- 
cago-area square dance competi- 
tion conducted as a joint promotion 
with the daily Sun-Times. More 
than 20,000 city-dwellers flocked 
to a Grant Park pavilion adjacent 
to Michigan Blvd. on the city’s 
lakefront to see champions of three 
preliminaries compete in the finals 
Aug. 3. 

Thirty sets— 240 dancers — 
donned bright costumes and whirled 


partners to dos-a-dos calls. One 
set of eight dancers was chosen 
Windy City champion after swing. 
ing to tunes of a WLS hay loft 
band. Station officials, pleased 
with results which exceeded even 
their high expectations, are com- 
pleting details for a 
square dance contest next summer, 
in which preliminary heats would 
precede finals in urban as well as 
rural areas. Cooperation will be 
invited from civic, youth and par- 
ent-teacher groups. 

WLS and its publication, Th 
Prairie Farmer, have fostered 
popular demand for this type of 
dancing and its music for 25 years 
via the WLS National Barn Danee, 
radio’s oldest continuous commer- 
cial broadcast and stage show. It 
is aired Saturday nights from 
Chicago’s Eighth St. Theatre, with 
a half-hour segment sponsored by 
Phillips 66 gasoline on ABC’s Mid- 
west, West and Southern stations. 
A televersion also is seen Mondays 
on ABC. 
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INIATUR! frying pan, approxi- 
Mf mses 2‘. inches in diameter, is 

novel promotion item for WEBR 
puffalo, N. Y. Pasted in center of pan 
« ved and white disc reading, “What’s 
att *_Chuck Cook—WEBR-970 6-10 
sten.” Mr. Cook con- 
show. 





dacts morning disc 





FM Contest 


FIVE FM and AM radios were prizes 
four week yntest sponsored by 
WCAL-FM Northfield, Minn., in effort 
to promote listeners to new station. 
Listeners could send in any number 
+ 50 word o% completions of 
watence, “J like to listen to FM 
because Best letter of each 
mek received radio with fifth instru- 
ent going to best letter of entire 
< plugged over 
both WCAL-AM 
































Yes, Sir, That’s My Baby on WEHS- 
FM Chicago, station is using Storecast 
Music to Buy By program. Mothers 
listening at home or shopping in stores 
with Storecasting hear about savings 
bond and grocery products offered as 
prize to child chosen as “Storecast 
Baby.” 
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KSAL Maps 








and FM. ; : ‘ 

; _ MAP showing increase of almost half 

on contest KTSM Has Wishbone a million population and nearly 150,000 
orGa GLUED to bright blue folder sent new radio homes is being distributed 


to trade by KTSM El Paso, Tex., is by KSAL Salina, Kan. New coverage 

Folder be- is result of station’s increase to 5 kw 
won’t do it—BUT power. 

Promotion item urges 


information on 


nt; Harold 
ind editor, 
ir Snyder, 
owner of 
performed 


white plastic wishbone. 
gins, “Wishing 
KTSM Will!” 

readers to send for 





Network Uranium 


UNIQUE PROMOTIONAL mail- 
ing has been made by Northern 


station . 


WSJS Trophy 


LARGE GOLF TROPHY has been do- Network, comprising WSOO 
nated by WSJS Winston-Salem, N. C. Sault Ste. Marie, WDMJ Mar- 
to Forsyth County Golf Tournament quette and WMIQ Iron Moun- 


ascivie gesture to promote interest in tain, Mich. Calling themselves 


omotion 


tournament. Cup must be won three “The Three Prospectors,” net- 
wees | cuccessive years for permanent pos- work officials Stanley Pratt, 
lls. One session, but medal is given yearly win- president and general manager 

ner by station for personal momento of WSOO; Russel Staffeld, com- 
S chosen |... ‘ 





of victory. mercial manager, and Dick Bur- 
nett, station manager, have sent 
letter to trade reading in part: 
“The Northern Network is small 

so is the atom. The atom 


or swing- 
hay loft 

pleased 
ded even 


Market Data 


POINTING HANDS illustrate colored 
folder sent by KCKN and KCKN-FM 


are com- | Kansas City to members of trade. packs a terrific wallop ... and 
national « Folder shows map of stations’ day and so does our Northern Network, 
summer, » ar if re for advertisers who want to 
ts would ing Kansas City’s buying power and reach Northern Michigan.” Pur- 
cS Wo an » eat ; P » . a 
$ “aa a Seuwer of radio hemes in ste- chases of “stock” in Soo-Tomic 
ill be — Uranium mines have been made 
1 will be ; z 
are rs for trade-members and bulletin 
‘ Visiting Viewers Pay Off nee oo 
and par- . oe containing information on mine 
FIVE y se rs wi rreates ; 
FIVE TV set owner: with greatest is inclosed, as well as small map 
ion, The number of viewers per set were given showing relative positions of 
nnze ‘4 y or TY >; > . ; . . 
fostered | Prizes by WDTV (TV) Pittsburgh in mine and stations. Letter says, 


cooperation with Kep’s 
same city. 


Electric Co., 


we. “Any comparisons between this 
brief pre-announce- 


information and our 


type of Fm 
25 years coverage 


ment made over station 


= Binal , encouraged claims will be frowned upon.” 

’ | set owners to send in names and ad- In conclusion, readers are told 
commer- | dresses of friends who watched their “Please remember send no 
show. It | sets. Over 19,000 names were received money and don’t pay the 
ts from | with winner having 137 persons at his when he 


postman delivers the 
certificate . a wire or phone 
belonged to call collect will get you all the 


set. Each listener was sent small green 
that he 


tre, with 


sored by | cad certifying 


ioe on 5 Wine’ ; é 

C’s Mid- WDTV Pioneer Television Club. information you need on the 
stations. Secnuttine Wabbes orthern Network, if that i 
Mondays Pop ae cs : : what you are really interested 
A 38 | IN SEARCH for attractive child to be 


in.” 
“Storecast Baby” for world premier of 


night coverage and statistics emphasiz- 
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COMPLETE SCHEDULE 
SIMULTANEOUS SERVICE 


REPRESENTED NATIONALLY 


BY EDWARD PETRY & CO. AFFILIATE 
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Promotion Personnel 
MARIE KUKMAN, formerly of WBBM 
joined KOOL Phoenix, 
Ariz., as director of sales promotion. 


JANE O. FLAHERTY has 
pointed manager of 

publicity for WLWD 
Ohio. Miss Flaherty 
position with WIB(¢ 


Chicago, has 


been ap- 
promotion and 
TV) Dayton, 
held similar 
Indianapolis for 


past three years. Prior to that, she 
was member of Chicago staffs of 
Robert Meeker Assoc. and CBS sta 


tion relations department 


GEORGE, formerly is 
operations at WAAM (TV 
3altimore, has been appointed dire< 
tor of publicity. 


JIM PARSONS. 
for Don Lee Broadcasting 
recovering from a 


HARRIETT 


program 


director of publicity 
System, is 
nasal operation. 
GEORGE A. DeGRACE, promotion di 
rector for WISN Milwaukee, is the 
father of a girl, Kathleen Ann. 

ALAN D. COURTNEY, NB« 
manager of guest relations and station 
Mary Curtin 
nounced their marriage. 


assistant 


relations, and have an- 


MEMORIAL PLAQUE honoring Mar 
garet Wylie, J. Walter Thompson Co 
Chicago, timebuyer who died last 
October, has been dedicated at Mark 
Adventure Camp by members 
of Chicago Radio Management Clul 


Twain 


STORECAST CORP. 


Promotes WMMW-FM Service 


FIRST NATIONAL Stores and 


Storecast Corp. is conducting an 
extensive promotion campaign in 
southern New England this month 
to announce the change of Store- 
cast instore music and announce- 
ments service from wire lines to 
broadcast service from WMMW- 
FM Meriden, Conn. Theme of 


the promotion is a contest for 
“Your Majesty, Mrs. Homemaker,” 


who is asked to tell, in 50 words 
or less, why she believes her fam- 
ily is a “Royal Family” or tops. 


Announcements on WMMW-FM, 
posters in 359 stores, 1,000,000 bag 
stuffers, window displays and news- 
paper space in 18 New England 
cities are being used to promote 
the new type of Storecast and the 
contest. John C. Dowd Inc., Bos- 
ton, is the First National agency. 


WMED Increases Power 


WMFD, ABC 


ton, N. C., is now on air with in- 


outlet in Wilming- 


creased power of 1 kw on 630 ke. 
Formerly 250 w, 1400 ke, use of the 


new AM frequency coincided with 


start of operation of WMFD-FM 
on Channel 242 (96.3 mc) with 11 
kw. Last Monday, WFLB Fay- 
etteville became a bonus station to 


WMFD which is owned and oper- 


ated by Richard A. Dunlea. 





Ever need “sudden 


service’ on SPOTS? 


Sometimes you've just got to get your 
spots recorded and pressed ina hurry. 
Yet you must have quality too. That's 
where RCA skill and RCA equipment 
make all the difference. 


As they doinevery recording and press- 
ing requirement! At RCA Victor you get 
the benefit of: 

@ The most modern equipment and facilities 


in the trade, plus 50 years 
know-how.” 


accumulated 


@ High-fidelity phonograph records of al 
kinds. All types of Vinylite transcriptions 


@ Complete facilities for turning out slide 
film and home phonograph type records 


@ Fast handling and delivery 


Fett n te fell! 








When you can get RCA “know- 
how”—why take anything less? 


Send your masters to your 
nearest RCA Victor Custom Record 
Sales Studio: 


155 East 24th Street 
New York 10, New York 
MUrray Hill 9-0500 
445 North Lake Shore Drive 
Chicago II, Illinois 
Whitehall 4-2900 
1016 North Sycamore Avenue 


Hollywood 38, California 
Hillside 5171 


You'll find useful facts 
in our Custom Record Brochure 
Send for it today! 


Gal VICTOR guise 


@) 





CUSTOM RECORD —_ ty 
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eo CLASSIFIED ADVERTISEMENTS 


PAYABLE IN ADVANCE—Checks and money orders only. Situation 
Wanted 10c per word—$1 minimum. Help Wanted 20c per word—$2 
No 


All other classifications 25c per word—$4 minimum. 

charge for blind box number. One inch ads, acceptable, $12.00 per in- 
sertion. Deadline two weeks preceding issue date. Send box replies to 
Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. ©. 


BROADCASTING is not responsible for the return of application material 
(transcriptions, photographs, scripts, etc.) forwarded to box numbers. 














H elp W anted 





Salesmen 

Salesman for 5 kw network outlet in 
prosperous midwest market. Must be 
experienced, civic-minded and willing 
to settle in one of America’s finest 
communities. Send particulars and 
photo to Box 801B, BROADCASTING. 
Replies held confidential. 


salesman. Experienced for 
250 watt fulltime independent going 
on air in September. Ohio market 
with good opportunity for right man. 
Drawing account and commission. 
Reply to Box 110c, BROADCASTING. 


Wanted, 


Salesman-announcer to build morning 


show 6:30 to 8:30 and sell in Rocky 
Mountain city 15,000. Initiative, orig- 
inality and car, prerequisites. Photo, 
disc and references expected. Box 
186c, BROADCASTING. 


Salesman. One of largest transcription 
firms in America. Good territory open. 


Straight commission. Box 200c, 
BROADCASTING. 

Opportunity for men or women radio 
promotion sales. Splendid compensa- 
tion. Steady. Travel. Wire or write 
2511 Mansard Street, Vernon, Texas. 


KHMO, Hannibal, Missouri, 5000 kw on 
1070 kilocycles, has an opening in sales 
department for an aggressive salesman. 
No get-rich-quickers wanted. If you 
are a floater don't apply. This is a 
sound, steady job. We want a man who 
will stay and grow with the station and 
the billings. Write complete informa- 
tion, present employment, experience, 
earnings for past three years and how 
soon available to Wayne W. Cribb, Gen- 
eral Manager, Radio Station KHMO. 


Salary and commission salesman _ to 
work with our regular man. City of 
50,000. NBC 250 watts. Two other 5,000 
watt stations. Must be experienced in 
radio sales work and producer with 
good references. KXLK, Great Falls, 


Montana. 

250 watt station in prosperous com- 
munity wants experienced salesman 
who can produce. Offer substantial 


guarantee and top commissions to right 
party. KXLO, Lewistown, Montana. 


Chicago’s north shore. We've sold FM 
for three years. Can you sell it now? 


47,000 watts, most independent sta- 
tion in the Chicago area. Have store- 
casting, Transit Radio underway. Are 


you young and aggressive with pyoven 
sales ability? Car. Adequate draw, 
generous commission. Grow with 
station. Full details immediately to 
WEAW, Evanston, Illinois. 


WVOM, Boston, 5,000 watt independent 
on 1600 kilocycles can use good ex- 
perienced radio salesmen. Opportunity 
edvancement to commercial manager. 
WVOM has good regular program- 


ming and also foreign language. Send 
full details to Manager, WVOM, Har- 
vard Street, Brookline, Mass. 
Announcers 

Immediately—Combination man. Em- 
phasis on announcing. Will consider 
someone with little experience, but 
good voice and willingness to learn 


Send disc, background, salary expected 
to Box lllc, BROADCASTING. 


Announcer with first class license. An- 


nouncing ability most important. Net- 
work . affiliate. KDWT, Stamford, 
Texas. 


Experienced announcer with disc 
jockey experience. Radio Station 
KMLB, Liner’s Broadcasting Station, 
Inc., P. O. Box 1723, Monroe, La. 


Corebination, experienced announcer, 
first class operator, fair salary and ad- 
vancement Matt Gettings, WAYN, 
Rockingham, N. C 






Help Wanted (Cont’d) 


Announcer, experienced, for all-round 


work. Midwest man preferred for 
five-day week job. Send disc and full 
particulars. WBCM, Bay City, Michi- 
gan. 


Sportscaster who must be able to 
write and report local sports. Per- 
manent. Our first staff vacancy in 
14 months. Position now open to appli- 


cations from Illinois and adjoining 
states only. Personal interview neces- 
sary. 


Station WLOP, La Salle, Ill. 
Technical 


Wanted by September 1. Operator- 
announcer by Kansas fulltime 250 
watter. Good pay, excellent conditions, 
college town. Box 84c, BROADCAST- 
ING. 

Wanted—Chief engineer for 250 watt 
station in Georgia. Must be able to 
announce. Write or wire with com- 
— data to Box 105c, BROADCAST- 


Wanted — First class operator 
WFNC, Fayetteville, N. C. 


for 


Production-Programming, others 


Wanted. Topflight a director 
for one of largest regional network 
affiliates in midwest. Must be experi- 
enced all types of copy, including farm 
and mail. Must be able to direct de- 
partment and have knowledge of traf- 
fic and production. Excellent starting 
salary with plenty of advancement 
opportunity. Give complete details in- 
cluding references and samples in first 
letter. Box 942B, BROADCASTING. 


Fifty thousand watt network affiliate, 


established more than twenty five 
years, wants morning man. Market 
over a million. Need Hooper story 
for at least one year. Reply, letter 
only, references, salary, to Box 165c, 
BROADCASTING. 

Graduate home economist to write 


and broadcast daily kitchen type pro- 
gram and daily extemporaneous re- 
port from the Municipal Food Terminal. 
Important established position. Bright 
future. Address replies to Box 202c, 
BROADCASTING. 


ry 2 af 

lelevision 
Production-Programming, others 
Experienced 


television producer, 


writer, announcer and emcee. Pref- 
erably combination of two or more. 
New midwest station. State whether 


willing to make trip for personal in- 


terview. References. Minimum salary 
requirements. Box 20lc, BROAD- 
CASTING. 


Situations Wanted 


Managerial 
Sales _manager-salesman. < Employed. 
Experienced. Dependable. Desires 
permanent position with progressive 
station in market with good potential. 


Box 911B, BROADCASTING. 


Married 
combined 


Florida owners. 

fifteen years 
experience in all phases of 
station operation wish to settle in 
Florida and assume duties of station 
management and as many other posi- 
tions as effort permits. $8,500.00 com- 
bined yearly income must be guar- 
anteed first year. Excellent business 
and character references. Write if 
—. Box 189c, BROADCAST- 


Attention. 
couple with 
radio 


Let me furnish details on capable 
manager, program director with good 
background commercial radio. Box 
192c, BROADCASTING. 


"Situations Wanted (Cont’d) 








General manager and part-owner of 
regional, fulltime, network station 
looking for the right deal in midwest, 
Rocky Mountain or Pacific Coast areas. 
In radio since 1927. Complete pro- 
duction, sales and management ex- 
perience with all titles. Four years 
an army operating officer with su- 
perior rating. Top industry refer- 
ences covering CBS, WLW, KMOX and 
two small market regionals experience. 
Know national, regional and local sales 
methods. Solid business salesman. 
Have trained dozen successful radio 
salesmen. Careful personnel manager. 
Recently established biggest grosser- 
earner in midwest small-market field. 
Have stock control troubles. Want 
management deal with investment op- 
portunity in medium or small market. 
Excellent civic leadership history. 
Capable public speaker. Fine family of 
four. Top character and financial ref- 
erences. Box 195c, BROADCASTING: 


Salesmen 
Experienced salesman wants position 


in upper midwest. Five years experi- 
ence in 


sales, continuity, and an- 
nouncing. Dependable, sober, good 
Box 185c, BROADCAST- 


references. 
ING. 


Salesman-announcer, looking for posi- 
tion with progressive station. Neat, 
personable, versatile. Willing to travel. 
Jack Fisher, 909 W. Main St., Hoope- 
ston, Ill. 


Announcers 


G.I., two years experience, major in 
speech. Desires position with radio 
station for all-round announcing work. 
Limited experience, but willing to 
learn. Will travel anywhere. Salary 
not important. Box 986B, BROAD- 
CASTING. 


Announcer experienced. Desires posi- 
tion with northeastern station. Knows 
board. Available for personal inter- 
view. Good voice. Box 38c, BROAD- 
CASTING. 


A really competent newscaster is look- 
ing ahead to quality AM or TV. News- 


paperman. Five years. Radio news- 
man, four. Distinctive voice, delivery, 
rewrite. Family, nondrinker, college 
graduate, highly recommended. disc, 
picture, resume. Box 106c, BROAD- 
CASTING. 


Hillbilly and western disc jockey de- 
sires to make change preferably in 
southeast or southwest. Five years ex- 
perience as staff announcer and _ disc 


jockey. Box 13lc, BROADCASTING. 
Ambitious program director, experi- 
enced both rural and metropolitan 


areas, wants real opportunity west or 
southwest. Experience all types an- 
nouncing, selling. Now eager for posi- 
tion offering professional and financial 
advancement, possibly program director 
position combined with assistant man- 
ager. Considered conscientious,  re- 
liable. Best personnel relations staff 
and sponsors. Well-liked in commu- 
nity. Can produce. Prefer some air- 
time for specialty programs and news- 
casts. Presently employed. Disc, de- 
tails, copies references on request. Box 
133c, BROADCASTING. 


Cooperative, conscientious, congenial, 
dependable, sober announcer. Six- 
teen months experience, all facets, in 
two major markets. Strong news, 
sports. Independent, network, handle 
board. Mature selling voice. Uni- 
versity graduate, 23, single. Presently 
employed, references. Prefer mid- 
west. Box 166c, BROADCASTING. 


Experienced, play-by-play 
nouncer. Seven years experience all 
sports. Also experienced staff man 
heavy news and news editing. Col- 
lege graduate desires permanency 
— future. Box 168c, BROADCAST- 


Experienced “announcer - copywriter 
seeks position with station in or west 
—— Box 17lc, BROADCAST- 


sports an- 


Announcer now summer replacement 
CBS staff New York. Ten years experi- 
ence from 250 to 5 kw. News, special 
events, record, morning and audience 
shows. Warm, human selling style. Have 
been program director, production 
manager, continuity chief and news 
editor. During war was radio corres- 
pondent after State Department re- 
quested release from Army Intelligence. 
After war, narrated ‘Transatlantic 
Call” and “Radio Newsreel’’ for BBC 
in London. Excellent references. Age 
thirty, married, two children. Available 
now or in October. Bill Bradley, Net- 
work Operations, CBS, 485 Madison 
Ave., New York. 


Regional or larger. Announcer pec 
ently employed smal! N. y man, 
indie. Employer knx of desine et 
seek more advantageous position Pre 
paring three years for larger stat “1 
News, interview, and « smmereials mm; 


Situations Wanted “(Cont’a) ~ 


forte. Classical and po _—_ 
strangers. Many solo hours poy no 
and remotes. Operate board. Promee 
ideas. B.F.A. in radio. If in NE a 
personal interview. Resume and air. 
checks on request. Box 169¢, BROAD. 
CASTING. 7 
Sportscaster. Not the nation’s bed o: 
most experienced but can do a oF 
for you. Presently employed cones 
director, AFRS_ sportscasting Pr 
ence. Married, dependable. Box Vike 
BROADCASTING. = 
Sports director. Experience ™ 
by-play. Presently en ao way: 
sports minded station with baseball, 
football, basketball. High references 
Box 187c, BROADCASTING 4 
Announcer, single, 25 Four years 
experience. Presently employed at 


1000 watt station. Midwest, southwest 
and Rocky Mountain areas preferred. 


Box 188c, BROADCASTING. 

Sports-news announce: Seven years 
a. types of play-by. 
play. now sports from player ang 
with letters in three f angle 


college sg 
and coached all sports high school twe 


years. Background includes news and 
sports editor for high production 5 
kw. Excellent news commentary. adlib 
and disc shows. Experience in pro- 
gramming, promotion and professional 


theater. Desire job as sports or news- 
man in St. Louis area or Florida 
but will consider anywhere. Want 
change by Sept. 15 Discs and refer- 
ences for all above Presently an- 
nouncing Class B baseball. Box 197¢ 
BROADCASTING. 

At liberty, comedian and MC. Net. 
work barn dance experience. Write 
own material. Capable of producing 
barn dance. Radio ten years. Photos 
and write-ups upon request. Box 
198c, BROADCASTING 

Announcer. Young, single, some ex- 
perience. Versatile schooling.  Will- 
ing to travel. Box 199c, BROAD- 
CASTING. 

Announcer experienced staff and play- 
by-play. Presently employed metro- 
politan New York area station not 


broadcasting sports. No disc available 
top reference. Box 206c, BROAD- 
CASTING. 
Announcer-program director 
news hillbilly, DJ 
ord. Sober, married, 
ing for FM-TV ticket. 


Sports 
Long proven rec- 
reliable. Study- 

Available im- 


mediately. Tell everything first letter 
Veteran. Box 208c, BROADCAST- 
ING. 

Announcer, age 25, unmarried. vet- 
eran, 18 months experience. Ambiti- 
ous, desire change Disc and partic- 
ulars on request. Box 209c, BROAD- 
CASTING. 

Experienced announcer desires posi- 


tion with network outlet. Midwest pre- 
ferred. Experience in all phases of be- 
hind-mike work. University graduate 
Journalism BS. Friendly voice, good 
on adlib, two years experience, pres- 
ently employed. Need change. Single 
and 28. Will travel. Box 210c, BROAD- 
CASTING. 


Announcer-copywriter position for re- 
cent radio school graduate. Some ex- 


perience. Box 213c, BROADCAST- 
ING. : : 
Experienced combination man avail- 
able. Matured, educated family man 
Engineering secondary Box _ 214c, 
BROADCASTING. ; 

Sportscaster wants football games. 


Experienced, capable, good sports rep- 
utation. Prefer season, will take 
single games. Box 216c, BROADCAST- 
ING. — 
Sports announcer. Ten years play-by- 
play. High Hooper sportscast. Box 
218c, BROADCASTING. eet 
Attention metropolitan station man- 
agers. Presently employed announcer 
with license available. Completely ex- 
perienced in small station operation 
Take me under your wing and you'll 


find an industrious, married vet 25 
years old. How about it? Data sheet 
awaits at Box 215c, BROADCAST- 
ING. ; 3 
Disc jockey-singer, national reputa- 
tion. Recordings available most U.S 


radio stations, with one disc reaching 
million mark 1948-49. Eight years exX- 


perience. Also spot, news an 
experience. Box 220c, BROADCAST- 
ING. a 
Experienced newsman, play-by-play 
announcer desires position that will 
guarantee security. Married with 
family. Good background in all phases 
of broadcasting. Box 22ic, BROAD- 
CASTING. 
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Situations Wanted (Cont'd) 





flight announcer. Former pro- 
Top ¢ Looking for a square 
gar ing outfit. Single, best_of refer- 
shoo ise available. Box 225c, 


Ss. RE 
ence DCASTING 


Versatile announcer wants change to 


oo land. Has experience, ambi- 
= emonality Will audition in per- 
cage necessary. Box 227c, BROAD- 
CASTING. : 
qillbilly disc jockey, 3 years experi- 


sober, now employed. 


ence, musician 


Box 230c, BROADCASTING 
> it! Young. single, experienced 
seouncer, top DJ and newscasting. 
Operate console, write selling con- 
Opnity Prefer N.E. but will consider 
al Salary secondary to opportunity. 
Details. Arnold Brooks, 70 Sherman St. 
Passaic, 

2 


nouncer, 24. Single, reliable, 
ao BA in speech. 142 years inde- 
ndent and network experience. op- 
erate console Will travel anywhere. 
Excellent references. Jack Edwards, 
11402 Superior Avenue, Cleveland 6, 


Ohio. 

5 director, highest recommenda- 
geet rom station and_ best adver- 
tising agencies, sports authorities, news 
services. Play-by-play baseball, direct 
or replay, basketball, football, other 
sports. Staff announcing, top early 
morning record show and_ specialty 
show. News and special events. Steady, 


Available Sep- 


married and veteran. 4 
on ; 714 S. Florence, 


tember Ist. Lee George, 
Springfield, Mo 


announcer. Play-by-play in 
Several years experience 
and college —, Well 

S esire opportunity to o or 
ae, cobewe ae in football and 
basketball. Have TV training. Any- 
where in U. S. Disc and tape on re- 
quest. Write or wire Stan Kotel, 416 
Fort Washington Ave., New York 


x Y. 


sports 
major sports. 
at high school 


Job wanted by college graduate as an- 
nouncer-copywriter, singer. Some ex- 
perience. Langston, Hawthorne Drive, 
Danville, Virginia. 


Station going CBS, no time for sports 
Topfight baseball ANNR available. 
also college football, national tourna- 
ment basketball experience. Two daily 
sports shows. Best of references, in- 
cluding manager of this station. Disc 
and photo or personal interview if 
desired. Bill Snyder, Sports Director, 
WTHI, Terre Haute, Ind. 


Technical 


First class phone, vet, imexperieced 
wants jr. engineer position. Willing 
to travel. Box 984B, BROADCAST- 
ING. 


Broadcast technician now employed, 
looking for position with progressive 
station contemplating television. My 
several years experience as motion 
picture technician would make me par- 
ticularly adaptable to telecine opera- 
tions. Experience in control room, 
transmitter, remotes etc. In addition 
to recording studio and 16mm motion 
picture production work. Over a year 
and a half at present location, best 
of references. Don’t drink or smoke, 
consider any location. Box  64c, 
BROADCASTING. 


Chief engineer. Experienced all phases 
AM and FM. 29, married, one child. 
Want position where hardworking am- 
bitious man can get ahead. Box 68c, 
BROADCASTING. 

Engineer degree license 10 years ex- 
perience, 7 as chief. Box 101c, BROAD- 
CASTING. 


Engineer with. $5000 to invest station 


in Colorado, New Mexico, Kansas, 
Oklahoma or Texas. Twenty years 
experience AM. FM, TV. Box 117c, 
BROADCASTING. 

First phone man. Inexperienced. 
Single. 22. Wants junior engineer 
Position. Ambitious and sober. Will- 
me travel. Box 170c, BROADCAST- 


Vet., neat, ambiti- 
ous, hardworker Experienced xmtr 
operator. Remotes, recording and 
console work. Married Will travel 
mre: Box 172c BROADCAST- 


First “class phone. 


Experienced AM-FM engineer. Single, 


First phone, second telegraph, 
class A amateur. Excellent refer- 
ences. Will go anywhere. Available 
immediately. Box 173c, BROAD- 
CASTING. 


Engineer first phone, two years experi- 
ence 250 and kw directional. Installa- 


tion, remote’ turntable, recording, 
maintenance experience Northeast 
only. Box 180c, BROADCASTING. 
Immediately available. Radio-televi- 
sion technician with first class li- 
cense will travel anywhere if given 
chance to break into engineer-an- 
nouncer field Box 18lc, BROAD- 
CASTING. 


Experienced chief engineer in AM and 
FM constructional operation, and TV 
training looking for permanent posi- 
tion with growing concern. Very best 
acai Box 182c, BROADCAST- 


Chief engineer, experience includes 
installation of five transmitters and two 
studios. Now employed as _ trans- 
mitter engineer at 50 kw directional 
Reason for change, desire chief's job 
Box 183c, BROADCASTING. 


Engineer, experienced transmitter and 
control room desires position in south 


or southwest. Single, do not have 
car. Available two weeks notice 
Box 190c, BROADCASTING. 

Engineer available immediately. First 
phone, single, veteran, 32 years old 
Four months experience 250 watt FM 
transmitter, control board, announc- 
ing, some program directing. Inter- 


ested same type work with progressive 


AM, FM station Preferably eastern 
seaboard. Box 19lc, BROADCAST- 
ING. 

Engineer, now chief. experienced all 
phases plus combination man experi- 
ence. Desire permanent position with 
progressive staff. Sober, reliable, can 
furnish excellent references. Box 203c, 
BROADCASTING. 

Engineer, experienced installation, re- 


mote, maintenance, control. Graduate 
two tech. schools, Ham. Permanent 
position, east. Box 217c, BROADCAST- 
ING. 


First class phone license. Willing to 
travel. Vet, single. Box 219c, BROAD- 
CASTING. 


First phone transmitter operator and 
control room. 22 months experience 


250 watt station, single, 24. Box 222c, 
BROADCASTING 

Young man, single, willing to travel 
has first class radio telephone license 
Box 223c, BROADCASTING 
Combination man will be available 
September first, eight years chief 
Married, prefer west coast states. Box 
23lc, BROADCASTING 

Two young men, free to travel. Both 
with first class telephone licenses. Box 
224c, BROADCASTING. 

Vet, first phone, age 23, New York 


Tech. grad. Limited experience, but 
anxious to learn. Salary not important 
Any location. 433 East 50th, Savannah, 
Ga. 


Engineer, 24, single, first class ticket, 
some experience as staff announcer on 
board small Texas station. Have car 
will travel anywhere. W. K. Berry 
Lampasas, Texas 

Engineers available. All with first 
phone. Complete training in operating 


a fully equipped broadcast studio. disc 
training and all phases of broadcast en- 
gineering, including building and re- 
pairing broadcast transmitters Any 
location considered. Station managers 
are well pleased with Cook’s graduates 
Wire or write furnishing full informa- 
tion. Cook's Radio School, 2933 N. 
State St., Jackson, Mississippi 


Combination man or transmitter engi- 
neer. Single, 21 years old, vet, recent 
graduate radio school. Inexperienced 
and willing to learn. Go anywhere 
prefer Minnesota or vicinity. Available 


immediately. William Farhart, 1661 
First Ave., Jackson, Miss. 

First class phone, Graduate Radio- 
Television ‘nstitute. Veteran, single 


27, musician, will travel, prefer north- 
east. Franklin Graham, Jr., Bennington, 
Vermont. 


Radio engineer holds Ist phone Em- 
ployed as broadcast engineer for 9 


years. 4 years in 5 kw station. 14 
years amateur radio Radio school 
graduate. Some college radio Have 


Paul P. Graves, 
Maine 


references. 73 Court 


St., Augusta, 


Combination man has first phone with 
six months experience, desires perma- 
nent position preferably in the middle- 
west. Will consider all replies. Details 
upon request. Don Ponec, 5421 S. 20 
St., Omaha, Nebraska 





Situations Wanted (Cont'd) 
Engineer fully experienced AM and 
FM including high power equipment 
Good background and reference. Box 
184c, BROADCASTING 





Transmitter operator. Available im- 
mediately. Four years broadcast ex- 
perience. Thirty. Single. Consider any- 
thing, go anywhere. Lewis Sherlock 
Box 1161, Plainview, Texas 


First class phone license. Vet 25 
married. No children. Willing to travel 
James Turner, 6609 Avenue T, Brooklyn 


34, New York 


Engineer-announcer wishes _ position 


Will consider any location. Just com- 
pleted 34 weeks training. First phone 
Inexperienced. Philip Schneider, Sedg- 


wick, Kansas 
Production-Progra mming, others 


Excellent morning man for regional 
or 50 kw station Veteran, college 
graduate, 8 years experience announc- 
ing and programming Also capable 
salesman. Excellent record. Excellent 
references Desire to make change 
to greater opportunities before or 


shortly after January 1, 1950 Box 
l77c, BROADCASTING. 

Station manager's enthusiastic letter 
tells my story Journalism grad, 250 
experience, report, write, edit, broad- 
cast news Box 617B, BROADCAST- 
ING 


Capable, college educated, well-recom- 
mended young woman experienced in 
traffic and copy Wants responsible 
position in Washington, D. C. station 
Box 795B, BROADCASTING 


New York state-New England Five 
years experience News editor An- 
nouncer. Script writer. Available after 
August 12. Box 67c, BROADCASTING 


For hire. The poor man’s Henry 
Morgan For disc or tape write Box 
112c, BROADCASTING 

Need loyalty? Devotion and talent? 
Presently ensconced in a metropo:it:n 
N. Y. station. One top mail pull, solidly 
selling D. J. who's versatility is his 


pride. From church program to a band 
remote in one minute. Married, 3 chil- 
dren, college grad Console operation 
as fast as anyone. New York, Connec- 
ticut, New Jersey, fans galore. Like the 
big town Want to stay in vicinity 
Mentions in all top columns and trade 
papers Box 137c, BROADCASTING 
Experienced 


News editor, announce! 


play-by-play sports announcer Ex- 
cellent newscaster College graduate 
married Desire permanent con- 
nection with future Box 167¢ 
BROADCASTING 

Reliable, loyal university graduate 
Serious-minded Write copy Knows 
board Need job Anywhere Disc, 
copy, photograph ready Write Box 
176c, BROADCASTING 

Program and _ production manager, 
33, seeking small city situation Three 
years AFRS as general manager and 
program director Veteran Married 
college graduate 30x 179c, BROAD- 
CASTING 

Continuity writer, director for Texas 
area Degree, experienced Young 


salary 


BROAD- 


woman, worth your 
Personal interview 
CASTING 

A reliable young woman, radio school 
graduate, college graduate, wants to 
serve your station as copywriter 
preferably with some air work Op- 
portunity for advancement more im- 


highest 
30x 193c 


portant than pay 30x 194c, BROAD- 
CASTING 
Copywriter. Wants position. Over one 


affiliate as 
Samples uvon re- 


year with network 
nouncer-copywriter 


n- 
an 


quest Box 196c, BROADCASTING 
Women’s program director. presently 
employed, desires similar position in 
established station Pleasing mike 
personality. Writes commercials that 
sell Background of producer, conti- 
nuity editor. traffic. College graduate 
Box 204c, BROADCASTING 
Women’s newscaster, disc jockey, con- 
trol board operator, children’s pro- 
grams, commercial continuity writer 
Ambitious young lady. Will travel 
Excellent training. Box 229c, BROAD- 
CASTING 
Televisi 
elevision 
Salesmen 


Harvard man, infinitely discreet, ulti- 
mately restrained, fantastically gentle- 
manly, wants job as an on-the-job 
trainee salesman with a television sta- 
tion. Box 113c, BROADCASTING 


Telev ision (Cont'd) 





; . . 
P) oduction-Programming, others 






Women’s director of AM-FM_ station 
wishes to ter TV to develop and 
produce to ght shows. Theatre and 
movie background. Box 205c, BROAD- 
CASTING 

Assistant director, trained by network 
TV directors in New York, seeks chance 
to put television knowhow to work 
Opportunity ranks higher than salary 


Full particulars, references on 


request 
Box 233c, BROADCASTING 


For Sale 


Stations 


Wyoming network outlet with annual 
gross of $85,000 Price $110,000; terms 
Box 174c, BROADCASTING 

Illinois exclusive daytimer grossing 
$50,000 For quick sale at $38,000 
Terms Box 175c, BROADCASTING 
For sale. Only independent in urban 
market of 150,000. 250 watts, fulltime 
Nort}! central Box 207c BROAD- 
CASTING 


Equipme nt, ete. 

FM equipment for sale. GE 3 kw trans- 
mitter with little use. FM monitor. 4- 
bay antenna and 800 feet of coax. Will 
sell all or transmitter separately. Ex- 
cellent condition. Save money on your 
installatior 30x 228 BROADCAST- 
ING 


2 Presto 6-N recorders. 1 
fier Excellent condition 
BROADCASTING 


90-A 
Box 


ampli- 
232¢c 


For sale Hammond Novachord, wal- 
nut finish case and instrument in 
excellent condition, model H, serial 
96, late model speaker Little used 
Price $795 WREN, Topeka, Kansas 
FM—Complete equipment to begin 250 
watt FM operation Includes REL 
model 549A-DL transmitter, 600 R fre- 
quency monitor, 600 AMPR monitor 


amplifier, 623R program amplifier, 643R 


pre-emphasis unit, 641R power supply 
Andrew folded quadrupole antenna 
200 foot Lehigh self-supporting tower 
325 feet RG/20-U coax. Total cost new 
over $7500 Has given completely sat- 
isfactory service for 28 months. Bar- 
gain We are going to 3 kw approxi- 


mately October 1. Will sell either equip- 


ment or tower separately Write Ted 
Bailey, Chief Engineer. WJBC, Bloom- 
ington, Illinois 

For sale. Towers. Two 200’ Blaw-Knox 


self-supporting base insulated towers 
less lighting equipment Dismantled 
ready to ship Both for $1775 F.O.B 
Tonganoxie Kansas WREN, Topeka 


Kansas 


C-Permit; no station in industrial- 


agricultural city 20,000 retail area 
radius 30 miles 400,000 population 
James Coston 748 Nellie Avenue 
Florence, Alabama 

For sale FM transmitter GE 250 
watt FM transmitter, GE station moni- 


tor, GE 2 doughnut antenna system, 
less pole. Make offer. WREN, Topeka 
Kansas 
For sale. Comparatively new complete 
RCA equipment for 250 watt radio 
station Good price for quick sale 
Paul Hunter, Leesburg, Fla 

Wanted to Buy 

Stations 

Fulltime station or CP, New England 
or New York. Box 226c, BROADCAST- 


ING 
Employment Service 


Immediate openings. 23 
midwest stations. 33 southern. 12 north- 
eastern stations For managers thru 
women copywriters Urgent for 25 
more announcers/engineers. RRR-Radio 
TV Employment Bureau, Box 413 
Philadelphia 


Help Wanted 


Production-Programming, others 


western and 


SCRIPT WRITER 

network affiliate in major midwest 
script 
types 
Emphasis on 
Permanent job 
midwest. Send 
salary requirements, 
photo to 


BROADCASTING 


50 kw 


needs ed. all-rour 
shows of all 
wriginations 
dramati shows 
lesirir live in 
experience 
recent 


writer for AM and TV 
including network 
musica and 
for persor 

fr jetails o 
references and 


BOX 40 


g to 





(Continued on next page) 








Help Wanted (Cont’d) 


NEWSMAN WANTED 


A top-rated, Ohio regional station, 


operating a livewire news department 
is looking for a 


topflight newsman. 


He must be able to prepare and pre- 


sent network calibre newscasts, be 


aggressive and have executive ability 


Preference will be given to the appli- 
cant with local news reporting experi- 
ence and a newspaper background or 


journalism training will be helpful. 


Five years similar experience neces- 


sary. Excellent compensation and 


bright future available to proper 


arranged 
16-20, in- 


party. Personal interviews 


in New York City August 


clusive. Bring audition transcription, 

Weed 
Company, 350 Madison Avenue, 
York—Vanderbilt 6-4542, for 


ment. 


and 
New 


appoint- 


references, ete. Contact 





Announcers 





ANNOUNCER 

50 kw network-owned sta- 
tion—top middlewest metro- 
politan market. Send complete 
biography, disc and references 
to 

BOX 212c 
BROADCASTING 





School 


Looking for 
WELL TRAINED MEN? 


Tell us your needs! Our graduates 
have thorough . . . full time technical 
training in one of the nation’s finest Radio- 
Electronic-Television training laboratories. 


These men are high grade... have 


F.C.C. Licenses and are well qualified to 
operate and maintain Radio-Broadcast and 


Write, 


Television 
wire: 


EMPLOYMENT SERVICE, 
DEFOREST’S TRAINING, Inc 
2533 N. Ashland Ave. Chicago 14, Ill 

Phone Lincoln 9-7260 


equipment. yhone or 
{uly } 



















7 
Midwest 
A very profitable independ- 
ent that dominates a most de- 


market in 
one of the midwest’s best radio 


sirable secondary 


areas. 


$65.000.00 


Sterling 4341-2 
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Exelusive Market Stations 


CONTACT THE NEAREST OFFICE OF THE EXCLUSIVE REPRESENTATIVES 


BLACKBURN-HAMILTON COMPANY, INC. 


MEDIA BROKERS 


WASHINGTON, D. C. CHICAGO SAN FRANCISCO 
James W. Blackburn Harold R. Murphy Ray V. Hamilton 
Washington Bidg. 333 N. Mich. Ave. 235 Montgomery St. 


Randolph 6-4550 


; Schools 


Te SCHOOL 


RADIO TECHNIQUE 


e NEW YORK e i 
HOLLYWOOD e CHICAGO 


America’s Oldest School Devoted 
Exclusively to Radio & Television 


Comprehensive Professional 
Day and Evening Courses in all 
phases of Radio and Television 
Broadcasting taught by Network 
and TV Professionals. 


Moderate rates. Inquire! 
Send for free Booklet B. Ny 


Approved for G.l. Training in 
New York and Chicago Branches. 





NEW YORK 20, N.Y.: RADIO CITY, R. K. 0. Bldg. 


CHICAGO 4, ILk.: 228 S. Webesh Avenue 
HOLLYWOOD 38, CALIF.: 6926 Meirose Avenue 








For Sale 


Equipment 


FOR SALE 
RCA MI-4875G 
combination pickup and QRK-17 


transcription turntable chassis 


BOTH for $265 FOB Fresno. New 


in original factory 
6 available. 


P.O. Box 407, Fresno, Calif. 


Only 


cartons 





Employment Service 


CUTTING EXPENSES? 


Mr. Station Manager — : 


Here’s your chance to save@ 
emoney. Hire announcers and disc 
ejockies who have been trained one 
®the air over New York stations.@ 
e Lhey know all phases of radio in-§ 
ecluding commercial 


writing, con-e 
®ole operation, selling, and sta-@ 
efion routines. . 


© We have qualified men willing® 


eto trade dollars for experience ing 
@ your station. Resumes with photose 
®and discs available on request.® 
eWire collect your requirementse 


America’s famous radio school.e 


CAMBRIDGE 


School of Radio Broadcasting 
220 W. 42nd Street 
New York 18, N. Y. 

7-0038 


Wisconsin 





South Central 


A network has 
The 
city 
that is the hub of a rich agri- | 


outlet that 
shown consistent profits. 
small 


only station in a 


cultural territory. 


$37.500.00 


paaas 





Exbrook 2-5672 








CAMPUS STATIONS 


Proposed Ban Opposed 


PROPOSED rules changes relat- 
ing to carrier current and other 
presently unlicensed radio opera- 
tions have been divided into four 
parts by FCC in an effort to sim- 
plify its consideration of the com- 
plex problem. 

The action was believed encour- 
aged by the scores of complaints 
received at the Commission to the 
proposed limitation or ban of col- 
lege ‘“wired-wireless” broadcast 
stations which now operate all over 
the country without FCC authori- 
zation. FCC’s proposal, first an- 
nounced in April, concerned classi- 
fication and restriction of carrier 
current systems, radio control de- 
vices and other apparatus which 


generate radio frequency waves 
[BROADCASTING, April 25]. 
The Commission divided the 


case into four categories: Inciden- 
tal radiation devices, such as lab- 
oratory signal generators, beat fre- 
quency audio oscillators and other 
oscillators; carrier current com- 
munications systems, such as power 
companies, mines, telephone com- 
panies and railroads employ for 
internal communications; devices 
which operate above 1605 kc, such 
as garage door openers, model air- 
craft controls and other remote 
controls; college campus broadcast- 
ing systems and radio phonograph 
oscillators. 

FCC indicated it could consider 
each category separately when 
data and comments were processed 
without awaiting completion of the 
other groupings. If hearings or 
further investigations in any classi- 
fication were necessary, FCC said, 





AMATEUR RULES 
FCC Sets Oct. 10 Conference 


INFORMAL conference has been 
ordered by FCC for Oct. 10 on 
its proposals to amend the rules 
governing amateur radio operation. 
FCC indicated extensive comments 
have been received, ranging from 
full approval to full disapproval of 
the proposals. 

American Radio Relay League, 
official spokesman for ham opera- 
tors, however, has vigorously op- 
posed the FCC proposals and in an 
extensive brief filed through its 
Washington counsel, Paul M. Segal, 
attacked what it termed the “new 
philosophy of Government plan- 
ning” for 75,000 American hams. 
The brief alleged such planning 
“will operate to stifle amateur 
initiative, cireumscribe amateur de- 
velopment, and eventually result in 
the debilitation of amateur radio 
as it exists today.” 

The “brilliant history of devel- 
opment of the amateur service” 
through free enterprise and re- 
sultant contributions to technical 
progress was noted. Such ad- 
vancement “cannot be successfully 
planned or directed or blueprinted 
—by Government or anyone else,” 
the brief said. 


BROADCASTING ® 


this would not dé 
other groups. 

The scores of com: 
lege campus stations 
from all types of ed 
stitutions as well as { 
parents and 


action on 


‘nts on col. 
ere received 
cational jp. 
'm students, 


eve commercia 
broadcasters. Many of the m4 
plaints were forwa ed to FCC 


by Congressmen, Senators and state 
governors. Principal objections 
to any limitations o campus sta. 
tions were based on the views that 
these institutions provide a train. 
ing ground for commercia] broad- 
casting; most institutions could not 
afford low-power FM outlets now 
authorized for educational use: 
most students don’t have and 
couldn’t afford FM receivers any- 
way. 


RADIO NEWS > 
Clinic at Minn. U. Sept. 2 


CLINIC for university teachers 
of radio news courses wil] be a 
follow-feature of the annual con- 
vention of three journalism teach- 
ers’ associations at U. of Min- 
nesota Sept. 2. 

Clinic, arranged by the Council 
on Radio Journalism, will be an 
ali-day session devoted to dis- 
cussions of the problems of train- 
ing university students for work 
in radio and television news rooms. 
Chairman of arrangements com- 
mittee is Baskett Mosse of Medill 
School of Journalism, Northwest- 
ern U. 

Prof. Mitchell V. Charnley of 
Minnesota school of journalism, 
CRJ chairman, says the clinic has 
been planned because of rapid 
expansion of radio news training 
and the need of teachers new to 
the field gaining know-how through 
experience-sharing. 

Program includes 
tables: laboratory 
facilities, Mr. Mosse, chairman, 
Edward Lambert of Missouri U. 
and Olaf Blue of Montana State 
U.; curricula-planning, Floyd Bas- 
kette of Emory U., chairman, 
Kenneth Bartlett of Syracuse U., 
Don Brown of U. of Illinois and 
Harry Heath, Iowa State; teach- 
ing methods, Paul Wagner of Ohio 
State U., chairman, and Mr. 
Charnley and Arthur M. Barnes, 
U. of Iowa. 

Arthur Stringer of NAB will 
be a luncheon speaker and Dr. 
Wilbur Schramm, director of In- 
stitute of Communications Re- 
search, U. of Illinois, will speak on 
research in radio news. 

The clinic follows annual three- 
day conventions of American Assn. 
of Teachers of Journalism, Assn. 
of Accredited Schools and Depart- 
ments of Journalism and_ the 
American Society of Journalism 
School of Administrators. 


round- 
and_ teaching 


three 





WEDR, AFRA Sign 
WFDR (FM) New York, Interna- 
tional Ladies’ Garment Workers 
Union station, has signed a con- 
tract for staff announcers with 
AFRA providing for $70 base sal- 
ary. AFRA said terms of contract 
were excellent for the FM field. 
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National Nielsen-Ratings Top Programs 
TOTAL U. S., INCL. SMALL-TOWN, FARM AND URBAN HOMES 
—and including ney «5 * pees HOMES) 





—_———— 
NIELSEN-RATING* 


— Current Rating — 


vious Homes Points 
—_ —— Program (000) % Change 
EVENING, ONCE-A-WEEK 

1 25 Big Story .... 4,477 11.4 +3.2 

2 5 Mr. Keen 4,360 11.1 +0.4 

3 7 Mr. District Attorney 4,320 11.0 +0.5 

4 6 Crime Photographer 4,242 10.8 +0.1 

5 22 This Is Your F.B.1. 3,456 8.8 +0.4 

6 50 Curtain Time 3,456 8.8 +2.9 

7 3 Walter Winchell 3,378 8.6 —2.9 

8 19 Dr. Christian 3,338 8.5 —0.3 

9 Henry Morgan Show 3,338 8.5 
10 21 Mr. Chameleon 3,299 8.4 —0.1 
" 13 First Nighter 3,260 8.3 —0.9 
12 20 Fat Man ....... 3,221 8.2 —0.5 
13 39 Gene Autry Show 3,142 8.0 +1.2 
14 30 Mystery Theatre 2,985 7.6 +0.3 
15 8 Our Miss Brooks . 2,906 7.4 —2.9 
16 24 A Life in Your Hand 2,828 7.2 —1.1 
17 29 Your Hit Parade .. 2,710 6.9 —0.6 
18 34 Stop the Music (4th Qtr.) 2,631 6.7 —0.3 
19 47 Vaughn Monroe . 2,631 6.7 +0.5 
20 35 Philip Morris-Horace Heidt 2,631 6.7 —0.3 
EVENING, MULTI-WEEKLY 

1 3 Counter-Spy ....... 2,357 6.0 +0.1 

2 1 Lone Ranger 2,199 5.6 —1.0 

3 & Supper Club 1,689 43 —0.1 

WEEKDAY 

1 1 Arthur Godfrey (Ligg. & waned ; 3,456 8.8 —0.4 

2 2 Pepper Young's Family .. 3,063 7.8 —1.0 

3 3 Right to Happiness ........... 2,946 75 —1.2 

4 7 Arthur Godfrey (Nabisco) 2,710 6.9 —0.6 

5 21 are ; 2,671 6.8 +0.4 

6 4 Young Widder Brown 2,631 6.7 —1.4 

7 5 Backstage Wife 2,592 6.6 —1.5 

2 14 Wendy Warren .... 2,514 6.4 —0.4 

9 9 Our Gal, Sunday 2,435 6.2 —0.8 

10 12 Guiding Light .. 2,396 6.1 —0.8 
ih 1 Ma Perkins (CBS) 2.357 6.0 —0.9 
12 24 Aunt Jenny - 2,357 6.0 —0.3 
13 20 Perry Mason 2.357 6.0 —0.5 
14 8 Stella Dallas ... 2.357 6.0 —1.4 
15 23 Ma Perkins (NBC) 2,317 5.9 —0.5 

DAY, SATURDAY 

1 2 Grand Central Station 3,535 9.0 +0.5 

2 1 Armstrong Theatre 3.299 8.4 —0.8 

3 5 Stars Over Hollywood 3,181 8.1 +0.5 

DAY, SUNDAY 

1 1 House of Mystery 1,924 4.9 —0.4 

2 8 Symphonette . 1,257 3.2 +1.3 

3 12 Radio Bible Class 825 2.1 +0.7 


Copyright 1949, A. C. Nielsen Co. 


NOTE: NUMBER OF HOMES IS OBTAINED BY APPLYING THE ‘‘NIELSEN-RATING” (%) TO 
9,275,000—THE 1948 ESTIMATE (REVISED) OF TOTAL U. §. RADIO HOMES. 


*) HOMES REACHED DURING ALL OR ANY PART OF THE PROGRAM, EXCEPT FOR HOMES 
USTENING ONLY 1 to 5S MINUTES. 


‘IR BAEDEKER’ 


: Travel Series Planned 





winter and summer travel in some 
of the Western Europe countries, 


the firm announced. 


a ed : Program will be presented as 
NEW SERIES of transcribed pub- public service, free of charge to 
lie service programs, The Baedeker the stations. but open for local 
of the Air, has been announced by sponsorship. They will be ready 
Ted Hudes Radio Productions, New pefore start of the 1950 vacation 
York. The 15-minute programs will season. For further information, 


be presented over 900 stations from 
coast to coast, giving information, 
suggestions and advice relative to 


write firm at 17 East 42nd Street, 
New York 17, or call Ted Hudes, 
Murray Hill 9-2440. 
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flllied Arts 


WRITERS, Fort W 


organization of 


orth, 
fering com- 


ADIO 
Lex, 


plete radio writing service, 
has been formed with VIRGINIA 
FENWICK as executive director 
ELSIE KEOLEIAN, formerly copy di- 
rector for Hershey-Paxton, Detroit, 
and industrial editor for Brooke, 
Smith, French & Dorrance, same city, 


has joined editorial department of Jam 
Handy Organization, Detroit producer 
of filmed commercials. 


DONALD ZAHNER, 
ZAHNER, senior vice 
Ruthrauff & Rvan, New 
account executive of 
man Productions, St. Louis. He will 
represent the concern in Missouri, 
Iowa and Kansas. 


son of OSCAR 
president of 
York, named 


Harry S. Good- 


Equipment 
JOHN J. DOYLE has been appointed 
manager of electronic tube sales for 
Westinghouse Lamp Div., Bloomfield, 
N. J. Mr. Doyle joined Westinghouse 
in 1926 and acted as manager of elec- 


tronic tube sales to distributors for 
past SIX years. 

CHARLES VAN MAANEN has been 
appointed vice president of J. J. Go- 
lumbo Co., Boston, distributor for 


Andrea sharp-focus TV 
Maanen was previously 
for J. H. Burke Co., Boston and East 
ern Co., Cambridge, Mass. He also 
president of R. U. Lynch Co., 
Providence, R. I., Columbia Records 
distributor in that 


RIVER METAL PROD- 
Co., South River, N. J., an- 
availability of three 
ucts which are 
TV and FM receivers: 
-offs fitting all 
two inches; nail- 
quarters inch 
to prevent 
and screw 


Mr. Van 
sales manager 


sets. 


Was vice 


area. 
SOUTH 
UCTS 

nounces new proa- 
llation of 
Antenna 
size masts 


used in insta 
mast 
stand up to 


ins in three and three- 
lengths with wing tips 
turning after installation, 
type insulators designed to 
both and flat 300 


accommodate round 


ohm lines, 


TECHNICAL SERVICE Inc., Plym- 
outh, Mich., announces its latest model 
movie suitcase-projector which contains 
integral 


screen, magazine, 


et weighs only 


amplifier 


and speaker, y 40 lbs. 


EMERSON RADIO & PHONOGRAPH 


Corp. has introduced three additions to 
its 1950 TV receiver line: seven-inct 
set priced at $129.95, lowest priced set 


in company’s video line; 
$199.50, and 12%2-inch set at $249.50. 
Company claims 10-inch is only T\ 
set with wood cabinet to retail for 
than $200. 


10-inch set at 


set 


less 


TRANSVISION 
_ iy & 


Inc., New 
announces master 
tenna system for 
hotels, hospitals 
ments where 


Roc helle, 
amplified an- 
apartment houses, 
and other establish 
large numbers of sets are 
desired. Master all sets 
in building. 


antenna serves 


SPECIAL 
KTBI and 


TRIBUTE was paid to 

KTNT (FM) all 
KIRO KJR KOMO Seattle, and KPUG 
Bellingham, Wash., in vote of ap- 
preciation to Washington's radio sta- 
tions made by Washington Assn. for 
Social Welfare. Tribute due to 
stations’ spotlighting of association's 
43rd annual 
this spring. 


KMO 


Tacoma; 


was 


conference in Tacoma 


CONTROL CONSOLE 


RCA Builds Unit for WPJB 
FIRST 


room console for 
to be 


delivered to 


control 
studios 
will be 
(R.1.) 
WPJB. The 
built, contains 
forming a_ wide 
“U,” and is of especially con- 
struction, affording the operator a 
clear view of the according 
to RCA. The left section supports 
equipment Studio B, a 
down panel, and 


ill-steel master 
broadcast 
RCA 
the P 
FM station, 
equipment, 


built by soon, 
rovide ce 
Journa "s 
custom 
three sections, 


low 
studio, 
for ring- 
the 
right section controls the announcer 
booth and Studios C and D; 
the center contains 
ties for 
and the 


remote lines; 
and 
facili- 
switching 


section 
master control 
network relays. 
Studio A has its own special con- 
with self-contained of 
equipment. There provisions 
for feeding four outgoing channels 
and the controls 10 
circuits, facilities for 
and network lines. 


sole racks 


are 
console input 
remote 
Complete moni- 
for all 10 
and 4 outputs are provided. 
new, all-steel desk 
inches long, 55%2 


with 


toring facilities inputs 
The 
119 


inches deep and 


measures 


39 inches high. 





In 
Altoona, Pa., 
It’s 
ROY F. THOMPSON 
and 








A prize radio combination in 


rich 


Central Pennsylvania. 


the industrial market of 
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KYOS Merced, Calif.—Granted li- 
cense covering change frequency, in- 
crease power, etc. 

WSUA Bloomington, Ind.—Granted 
CP to reinstate CP, as modified to in- 
stall FM ant. on top of AM tower. 

KERN Bakersfield, Calif.—Granted 
CP make changes in vertical ant. and 
mount FM ant. on AM tower. 

KENE Belen, N. M.—Granted 


KAPLOW IN EUKOPE 


Will Interview AAF Units 


STAFF ANNOUN( 
low of WCTC Ni 
N. J., left Aug. 2 
ton, D. C., on first 





Actions oF THE FCC 


AUGUST 5 to AUGUST 12 


.R Herb Kap- 

Brunswick, 
tor Washing. 
Stop enroute 








mod. 
CP to change type of trans. and change 


————————— | 





CP-construction permit ant.-antenna cond.-conditional studio location. to Europe to make a series of 
DA-directional antenna D-day LS-local sunset WSDR: Sterling, Il.—Granted mod. recorded interviews with U, g 
ERP-effective radiated power N-night mod.-modification CP to make changes vertical ant. and Army Airforce personnel fron, 
STL-studio-transmitter link _ aur.-aural trans.-transmitter pag pall se rex.—Granted u. NeW. Jersey, now stationed a 
synch. amp.-synchronous amplifier _Vis.-visual unl.-unlimited hours cense new AM station 1230 ke 250 w -AAF units in the ccupied coun. 

STA-special temporary authorization CG-conditional grant unl. ee 





Grants authorizing new stations, changes in facilities, and transfers 
appear at the end of this department, accompanied by a roundup of new- 


station and transfer applications. 





August 5 Applications .. . 


August 9 Decisions .. . 


KNUJ New Ulm, Minn.—Granted li- 
cense for new AM station 860 ke 
1 kw D. 

WERI Westerly, R. 1I.—Granted li- 
cense AM station 1230 ke 250 w unl. 

WBGR Jesup, Ga.—Granted license 
new AM station 1370 ke 1 kw D. 

WNER Live Oak, Fla.—Granted li- 
cense new AM station 1450 kc 250 w 
unl. 

WWHG Hornell, N. Y.—Granted li- 
cense new AM station 1590 kc 1 kw D 


tries of Europe. 

Recorded interviews will be used 
for a series of programs being pre- 
pared and broadcast in cooperation 
with the New Jersey Assn, of 
Broadcasters and USAAF. Series 
will be broadcast sometime jn the 
fall over WCTC and the other 17 
member stations of the New Jersey 
Radio Network. j 


ACCEPTED FOR FILING BY THE SECRETARY (BL-3745). ‘ <a 
AM—1060 ke WABB-FM Mobile, Ala.—Granted li- WKMA Quitman, Ga.—Granted li- _Mr. Kaplow’s itinerary includes 
KIFI Idaho Falls, Idaho—CP to cense new FM station; Channel 271 cense new AM station 1490 ke 250 w Newfoundland, Paris, and return 
change frequency from 1400 ke 250 w (102.1 mc) 51 kw; 285 ft. unl, to New Brunswick via south 
unl. to 1060 ke 10 kw unl. DA-DN WRFS-FM Alexander City, Ala.— : ern 


AMENDED to request DA-N. 


Granted mod. CP change type of trans. 


WTOD Toledo, Ohio—Granted license 
install. FM ant. on side of present AM 


route about Sept. 1 after visiting 


AM—1480 ke KCUL Fort Worth, Tex.—Granted tower. AAF installations in occupied 
Felix H. Morales, Houston, Tex.—CP ro Mag A ggg pe trans. and WPAR Parkersburg, W. Va.—Granted countries. 
new AM station on 1510 kc 1 kw D — hae “ mod. CP to make changes in presently 
AMENDED to request 1480 ke and Following were granted mod. CPs licensed vertical ant. and mount FM ——————— 
change studio location to Pasadena, ps meng es se. —_, . ant. on side of AM tower. 
: Solurn a : 9-1- ee icense ; oer 
Tex. 49: WSGN-FM ney ene: ogy a, ms KBFY Snyder, Tex.—Granted mod. license and for consent to involuntary 
AM—710 ke 2-12-50; KOWN Conway, Ark. to 10-22- CP for approval of ant., trans. and transfer of control; hearing continued 


KFBC Cheyenne, Wyo.—CP to change 
from 1240 ke 250 w unl. to 710 ke 5 
kw-N 10 kw-D DA-DN AMENDED to 
request 10 kw-D 1 kw-N 


49; WEXI St. Charles, Ill. to 11-21-49; 
KCBS-FM San Francisco, Calif. to 3-1- 
50; WLWB Dayton, Ohio to 12-6-49; 
KCHA Charles City, Iowa to 11-27-49; 


studio locations and change type trans. 


KPIX San Francisco—Granted license 
for new commercial TV station. 


indefinitely. 


By Examiner Johnson 


Terrell Broadcast Corp., Terrell, Tex 


nee . WBIR Knoxville, Tenn. to 11-1-49; Kansas City Star Co., Area Kansas te : 
Reinstatement of CP KNBC San Francisco, Calif. to 12. City, Mo.—Granted license for new J cee petition for leave to amend 
WCAW Charleston, W. Va.—CP to WDEL-TV Wilmington, Del. to 2-23- experimental television relay KA-3486. application to change ant. array 


change from 1400 ke 250 w unl. to 790 


; . Colorado Bestg Co. Inc., Area Pueblo, heari : > Py 
ke 1 kw unl. DA-DN. condition that it is without prejudice (¢ol._Granted onal new remote pick- pag te application from Aug. 10 t 
Modification of CP — i Se poser ener — — up KA-3597. 
; j respect to outs authoriza- , . : 
_Mod. CP new FM station for exten- tions or sone Road vote of pene aa light Brownsville Bestg. Co., Brownsville, By Examiner Hutchison 
sion of completion date: WAAF-FM of Supreme Court’s decision in United Tex.—Granted licenses for new remote Ukiah Bestg. Co ~ aie 
Chicago; WHNC-FM Henderson, N. C.; States v. Paramount Pictures, Inc., et Pickups KA-3540 and KKA-796. Granted ee +S es 
KBMA Beaumont, Tex al., 334 U.S. 131; WASH Washington, KTOK Inc., Oklahoma City, Okla. hearing on its application and that of 
A t 8 Applicati or “ a eae Le —Granted CP for new STL KXA-79. Mendocino Bestg. Co., Ukiah, Calif 
ugus pplications... pone gy c ae as hae an Blue Valley Co., Independence, Mo. Sent fo continued from Aug. 17 t 
ACCEPTED FOR FILING Neenah. Wis. to 10-1-49: WBIR-FM —Granted CPs for new remote pick- aaa 
Modification of CP Knoxville, Tenn. to 11-1-49; KSO-FM UPS KAA-546, and KAA-547. 
Des Moines, Iowa to 11-27-49; WSPA- . ve . 1 H H 
WEEU Reading, Pa.—Mod. CP new FM Spartanburg, S. C. to  12-2-49: ACTIONS ON MOTIONS August 9 Applications . . . 
AM station to change hours of opera- WRBL-FM Columbus, Ga. to 9-1-49, . — . , 
tion etc. for extension of completion 4K TOK-FM Oklahoma City, Okla. to By Commissioner Menmeck ACCEPTED FOR FILING 
date. _ : WGBG Greensboro, N. C.—Granted 


50; WBIK Chicago to 12-1-49 on express 


11-29-49; KGMI Denver, Col. to 11-30-49. 


KANA Anaconda, Mont.—Continued 


i s new 3 a ‘continued hearing on applications of Modification of CP 
ais _Licenas Renewal WBKB Chicago—Granted mod. CP for WGBG and WBBB Burlington, N. C. wan ae : : 
: WCTW New Castle, Ind.—Request for extension of completion date to to Sept. 6 i tye ——— P. R.—Mod. CP 
icense renewal. 9-1- mres . ve ° ‘ ips tated ‘ ew station for extension of com- 
= pool a a oe oo — - WPEN Philadelphia—Granted leave pletion date. 
License for CP : rast “Judaic o any -t10; to intervene in above proceeding. ic 
ee ee , Commission may take with respect to . BPS: hte? WPRA Mayaguez, P. R.—Mod. CP 
WDUQ Pittsburgh, Pa.—License for outstanding authorizations or applica- FM Association—Dismissed petition new AM station to increase power etc 
CP new FM noncommercial education- eg Ss seers ot applica” which sought legislative hearing for for extension of completion date 
al station. tions of grantee in light of decision of promulgation of rule regarding dupli- Mod. CP ~w FM . sl 
Supreme Court in United States v. cation of network shows on FM sta- sod. Cr’ new FM station for exter 
ear . . —_ : sion of completion date KOIN-F¥ 
TENDERED FOR FILING Paramount Pictures, Inc., et al., 334 tions. ee eltede 


Portland, Ore.; WLYC Williamsport 


KXOC Chico, Calif—Mod. CP to U.S. 131. WOIC Washington, D. C. to Spartanburg Radio Co., Spartanburg, Pa. 
change from 1150 ke 1 kw-N 5 kw-D 11-30-49; KCUL Fort Worth, Tex. to  §. C.—Dismissed application for new _ : P ‘ 
to 5 kw unl. DA-N. 9-20-49: KROW Oakland, Calif. to 2- station. WKFM Sandusky, Ohio—Mod. CP 
s : a oad ag See 7 es “hs — new FM station to change ERP t 
APPLICATION DISMISSED 24-50; W5XRW Fort Worth, Tex. to Mrs. Jane Rascoe, Corpus Christi, 28 kw, ant. to 205 ft 
Public Service Bestg. Co., Seattle, 2-2-50; WSPD-TV Toledo, Ohio to 3-9- Tex.—Granted request to amend appli- Rete > e : 
Wash.—DISMISSED Aug. 4 Application 50. WAGA-TV Atlanta, Ga. to 2-28-50; cation to specify 1560 ke in lieu of 1580 WISC-FM Madison, Wis.—Mod. CP 


new AM station on 1250 ke 1 kw ST. 


WNAC-TV Boston, Mass. to 12-1-49. 


HR + LC + 50,000 WP — 


ke 250 w D; accepted amendment and 
removed application from hearing doc- 
ket; dismissed petition insofar as it 
requests grant of application. 

Prairie Radio Corp., Lincoln, Ill.— 


Granted continuance indefinitely of 
hearing on application, pending action 


new FM station to change from Chan- 
nel 255 (98.9 mc) to Channel 251 (98.1 
mc). 


KSTP-TV St. Paul, Minn.—Mod. CP 
new commercial TV station for exten- 
sion of completion date to 3-16-50. 


RESULTS ——e" for reconsideration and TENDERED FOR FILING 
WHAT is 1T? St. Mary’s University Bestg. Corp., Reinstatement of CE 


San Antonio, Tex.—Granted extension 





WOST Sparta, Tenn.—Request to re- 


of time to file exceptions to initial de- imstate CP for new AM station 105 
‘ e cision in proceeding upon application ke 1 kw D. 
a] e and that o etropolitan cstg. 2... 
+ See Centerspread This Issue te Alamo Heights, Tex. to Sept. 15. APPLICATION DISMISSED 
& WCTT Corbin, Ky.—Granted con- 


ON THE AIR EVERYWHERE 24 HOURS A DAY 


LLM on 


tinued hearing on application and that 
of WISE Asheville, N. C. to Sept. 29; 
dismissed motion to take depositions. 


Eastland County Bestg. Co., Eastland, 
Tex.—Granted continued hearing from 
Aug. 8 to Sept. 9. 


Orange Belt Station, Redlands, Calif 
DISMISSED Aug. 
AM station on 1410 ke 


5 application for 
500 w D. 


(Continued on page 66) 


W By _Examiner Resnick "ili cl a tia i i ice 
New Rochelle Bestg. Service Inc.,  ) wo: F : \ 
K Y New Rochelle, N. Y.—Granted petition } a. on —- \ 
in part, requesting continuance of 4 MUST MAKE G cic \ 
CINCINNATI hearing on its application and that of $ or WE WILL! \ 
Suburban Bestg. Corp., New Rochelle, ) \ 
N. Y.; hearing continued to Sept. 26. , W G R D ) 
By Examiner Cooper ) eeus ta. Ses 
: Apis, - 
WMAW Milwaukee—Granted petition } — ie ) 
to continue hearing on applications for ‘ ant 
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rb Kap- 
insWick, 
ashing- 
enroute 
‘ries of 
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1 from 
2d with 
d coun. 
be used 
Ing pre- 
peration 
Ssn. of 
Series * 
e in the 
other 17 
v Jersey 
includes 
| return 
southern 
Bree AVAILABLE IN A WIDE RANGE OF CAPACITIES 
-Cupled 
(also supplied 
—— with 50-watt 
f . . . b T 
stains ODULATION, amplification,final by new G-E designs, such as the Gi-872-A). 
ary 
continued output, all need d-c power... | GL-5630 ignitron for a-c to d-c con- 
" continuous, dependable if off-the-air version. With this high-capacity tube 
ell, Tex periods are to be avoided. Your rec- _it is possible to supply—economi- 
to amend ° . : . . . 
—— tifier tubes are basic; good rectifier cally, reliably—direct current in 
-ontinued : 
Aug. 10 t tubes make for good broadcasting. large amounts to broadcast trans- 
So buy General Electric—buy the _mitters. 
on . . . 
site best! If you build or design equipment, 
_—, <* Design improvement is constant, phone your nearby G-E electronics Y 61-673 
> wa with G-E rectifier types ever-new in office for expert assistance in select- (clo wpplied 
: . . . . with -wott 
their efficiency. For example, the ing the right G-E rectifier types. base as Type 
: : GL-575-A) 
new straight-side bulbs of Types There are more than a dozen from 
- GL-8008 and GL-673 give an which to choose. If a station oper- 
increased temperature margin of ator needing tubes for replacement, 
-Mod. CP safety; their slim contour also makes your local G-E tube distributor will 
n of com- . 
sis the tubes easier to handle, betterto —_ be glad to serve you promptly, effi- 
brie = install. ciently, out of ample stocks on hand. 
= Future AM-FM-TV power-re- Electronics Department, General Elec- 
or exten- 
ali quirement possibilities are matched tric Company, Schenectady 5, N. Y. 
Mod. CP 
> ERP t 
Mod. CP 
‘om Chan- 
oy ENE L ELE TRI 
—Mod. CP 160-HS 
for _exten- 
— F, FIRST AND GREATEST NAME IN ELECTRONICS 
ING 
P 
iest to re- 
ation 105 
Type Cathode Cathode Anode peak Anode peak _ Anode avg 
voltage current voltage current current 
SSED = Sa Sea <= 
nds, Calif GL-866-A 2.5 10,000 v 1 amp 
cation for 
4 GL-8008 , 10,000 v amp 
66) GL-673 15,000 v seats 
GL-869-B yeRelele) 0 amp 
a 20 amp 
d GL-857-B ' f 22,000 omp 
\ (* Quadrature 
‘ 
, ‘ 
‘ 
.D | 
Michigan } 
| 
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JUDGES PICKED 
To Rule on NARND Contest 
FOUR EXPERTS in the field of ra- 


dio news have been selected to judge 
entries in the 1949 awards program 
set up by National Assn. of Radio 
News Directors, according to an an- 
nouncement by NARND Director 
Sig Mickelson, WCCO Minneapolis. 

The four are General Manager 
E. R. Vadeboncoeur of WSYR 
Syracuse, N. Y.; Wilton Cobb, gen- 
eral manager WMAZ Macon, Ga.; 
Prof. Mitchell V. Charnley of U. of 
Minnesota school of journalism, 
and NAB Public Relations Director 
Robert K. Richards. Mr. Cobb is 
now chairman of NAB’s radio news 
committee and Mr. Vadeboncoeur 
is a former chairman. Mr. Rich- 
ards is a former working radio 
newsman and Mr. Charnley is au- 
thor of a book on radio news en- 
titled News by Radio. 

Awards will be made in three 
classifications—to the single indi- 
vidual who through his broadcast- 
ing or allied radio activities has 
made the greatest contribution to 
the progress of radio news during 
the past year; to the station whose 
news department has achieved the 
greatest record of community serv- 
ice, and to the TV station whose 
community service record through 
its news presentation is judged to 
be most outstanding. 

Deadline for entries is Sept. 1 
and contest is open to NARND 
members and non-members alike. 
Entries should be addressed to 
Erle Smith, KMBC Kansas City, 
Mo., and be postmarked not later 
than Aug. 31. 





AIDS IN FIRE 
KXRO Gets Identification 


IMPORTANT ROLE of public 
service was played by KXRO Aber- 
deen, Wash., after a spectacular 
early morning fire swept the local 
Lafayette Hotel, killing seven. 
At the police chief’s request, 
Fred Goddard, KXRO manager, 
started the broadcast day request- 
ing listeners to call police depart- 
ment and supply information lead- 





ing to identification of bodies 
because records were destroyed 
and the owner was killed in the 
blaze. Within a half hour, five 


guests were identified, the remain- 
ing two later. Station continued 
to cover developments with special 
news bulletins. 

Program Director Art Lindsay’s 
transcribed on-the-spot account led 
off the Alka-Seltzer Newspaper of 
the Air that day over Mutual-Don 
Lee from Hollywood. 





Special WXYZ Studio 


SPECIAL studio for tape-record- 
ing of shows and handling of 
delayed broadcasts has been com- 
pleted at WXYZ (ABC) Detroit. 
Known as Studio F, the room has a 
variety of modern equipment. Each 
show is recorded and played-back 
twice, it was reported by Chief 
Engineer Charles Kotcher. 





News 


with news staff of WPJB Provi- 
dence, R. I., has been appointed 
chief of news room at WNEB Wor- 
cester, Mass. 
JIMMIE WILLISON, formerly of 
WSMB New Orleans, La., has joined 


A NDREW F. HICKEY Jr., formerly 


WPDQ Jacksonville, Fla. as news 
assistant. 
CHUCK BURR, formerly staff an- 


nouncer with WHLD Niagara Falls, 
N. Y., has joined WXRA Buffalo as 
sportseaster. Previously, Mr. Burr 
was announcer at KMUS Muskogee, 
Okla. 


NICK CAMPOFREDA, for five years 
radio and TV sportscaster and m.c. on 
several Baltimore stations, has joined 
WAAM (TV) Baltimore as_ sports- 
caster on Sports Room program. 


WALTER TROHAN, chief of Wash- 
ington bureau of Chicago Tribune, will 
substitute for Fulton Lewis, Jr. on 
MBS during latter’s vacation through 
Aug. 19. 

CLIFTON UTLEY, NBC Chicago news 
commentator, is on six-week Euro- 
pean tour. ELMER PETERSON, 
NBC Hollywood, replaces him. 


CHARLES SHAW replaces News- 
caster BILL HENRY on MBS, Mon.- 
Fri., 8:55-9 p.m., until Aug. 26, 
while latter takes vacation. Program 
sponsored by Johns-Manville throuch 
J. Walter Thompson Co., New York. 
WAYNE GRIFFIN, ABC Chicago 
sportscaster, has been chosen favorite 
wrestling announcer of 1949 by east 
and midwest viewers in poll conducted 
by Wrestling As You Like It magazine. 
BILL NEWELL, director of radio, Pub- 
lic Information Office, Fort Ord., Calif., 
has been awarded Army Certificate of 
Achievement for his work in organiz- 
ing and supervising radio section of 
Fort Ord’s PIO. Mr. Newell was for- 
merly head of Vancouver (B.C.) Sun 
radio department and also was on 
staff of KOMO Seattle as news an- 
nouncer and writer. 
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WHAT IS IT? 


NARBA CHANGES 


Listed For Mexico By FCC 


CHANGES in assigiiment of exist. 
stations ‘ 


ing and provisions fo) 
new outlets in Mexico were re. 
ported by FCC week upor 
notification from that country a 
der the provisions of the North 
American Region Broadcasting 
Agreement. Changes and ney 
stations include f wing: 

XEON Tuxtla Gutierrez, Chis 


Granted switch fro: 

day on 920 ke. XEDS 
oe power boost 
1 kw day, 500 w ght, o “4 
XEGS Sahuayo, Mic! Granted nowt 
boost from 100 w to 250 w, on 1450 “he 
New station grants—Agua Prieta, Son 
1 kw on 1010 ke; La Barca, Jal.,'250 we 
day on 1090 ke: Queretaro. Qro. 1 kw 
day on 1570 kc. 


ed 


FCC Actions 


(Continued from page 64) 


1350 ke to 1 ky 
Mazatlan, Sin — 
from 500 w ¢ 


August 10 Applications 


ACCEPTED FOR FILING 


Modification of CP 


WORM Easton, Md.—Mod. CP ney 
AM station for extension of completion 
date. d 


License for CP 


License to cover CP new AM station 
WCEN Mt. Pleasant, Mich.; WCBA 
Corning, N. Y.; KTFY Brownfield, Tex 


Reinstatement of CP 

WONO Saratoga Springs, N. ¥.—cp 
to reinstate CP new AM station on 
900 ke 250 w D 


Modification of CP 

Mod. CP new FM station for exten- 
sion of completion date: KBTM-FM 
Jonesboro, Ark.; WDBO-FM Orlando 
Fla.; KVOB-FM _ Alexandria, La 
WDSU-FM New Orleans; WCUM-FM, 
Cumberland, Md.; WKFM Sandusky 
Ohio; WKBN-FM Youngstown, Ohic 
WHP-FM Harrisburg, Pa.; WMOT 
Pittsburgh. 
WSYR-TV Syracuse, N. Y¥Y.—Mod. (P 
new commercial TV station for exten- 
sion of completion date 


TENDERED FOR FILING 
AM—1470 ke 


WMBD Peoria, Ill.—Mod. CP 
change from 1470 ke 5 kw_ unl. DAN 
to 1470 ke 5 kw unl. DA-DN 


AMENDMENT RETURNED 


Pinellas Co., St. Petersburg, 
Fla.—RETURNED Aug. 2 request | 
amend application to specify Channel 
7 (174-180 me) in lieu of Channel 9 
(76-82 me), if relinquished by WSEE 
(TV), with alternative. consideration be 
given for Channel 6 (82-88 mc) if 
Channel 7 does not become available 
(Returned as out of order with pr- 
posed rule making procedure) 


Bestg. 


(Continued on page 6%) 


% 
a oe See Centerspread This Issue ae 
* 
ON THE AIR EVERYWHERE 24 HOURS A DAY 


LE Milbon 
WCKY 


CINCINNATI 


50,000 WATTS OF SELLING POWER 


BROADCASTING ®° 


Telecasting 





(C 


ympre 
ub ve 
sts 0 
ghen t 
pome 
home 2 
home. 
This 
beseba 
ence. 
most | 
Rule 1 
the de 
Ww yuld 
the col 
author 
Jeast i! 
submis 
comme 
served 
ness” 
The 
apout 
the pl 
Seymo 
Kriege 
counse€ 
“it we 
put a 
autho) 
Railro 
Washi 
the FP 
not ca 
when 
to hat 
two p 


Mr. 
Aug. 
decree 
worse 
all, b 
priva’ 
autho 
will n 
for a 
attack 
illega 
trust 

He 
Start 
“the 
tices” 

Th 
piain 
n ssit 
tives 
broad 
State 
the 1 
whick 
not. 

Cor 
argue 
a sp 
grour 
legal 
Justi 
Claim 
polit 
comp 
Dater 
large 


a y 
nino 
comp 
Casts 


BRC 


Baseball 


) By FCC (Contini from page 23) 
t of exist mpromise uld give a_ local 
S10ns for F jah veto po' over loca] broad- 
were re. sts of other games only at times 
eek upon shen the local club is playing at 
untry un. me or having an away-from- 
he North ro game broadcast or telecast at 
home gam 
adcasting home. 
~" This idea was broached by the 
sme rseball attorneys in the confer- 
zZ, Chis 4 » fal , e 1e 
C tol kw | ence. They felt it would remove 
an, Sin. most of the legal objections to 
00 Ww to , : a = alc - . 
n 1420 ke | Rule 1(d) as it now stands and that 
ited power | the degree of “restraint” which 
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casting 


aithorities apparently agreed, at 
last in part—as indicated by their 
submission of it to the stations for 
comment. They reportedly _ re- 
served opinion on the “reasonable- 
ness” of the remaining restraint. 
There was nothing reserved 
about WISR Butler’s comments on 
the plan, however. In a letter by 
Symour Krieger of Courtney, 
Krieger & Jorgensen, Washington 
counsel, the station replied that 
it would be just sensible to 
put a condition on the operating 
authority of the Pennsylvania 
Railroad to operate trains between 
Washington and New York so that 
the Pennsylvania Railroad could 
not carry passengers on those days 
when any given bus line desired 
to haul passengers between those 
two points.” 


as 


Mr. Krieger's Feeling 


Mr. Krieger in his letter, dated 
Aug. 1, maintained that “a consent 
deree which grants 2% relief is 
worse than no consent decree at 
all, because it will give baseball’s 
private government a basis of 
authority that it lacks today and 
will make it practically impossible 
for any individual station . . . to 
attack baseball’s restrictive and 
illegal practices in a private anti- 
trust suit.” 


He urged the department to 
start suit if it cannot strike down 
“the completely restrictive prac- 
tires” by consent decree. 

The Justice spokesmen made 
plain in their session with Com- 
missioner Chandler’s representa- 
tives that they regard baseball 
broadcast and telecasts as inter- 
Slate commerce, irrespective of 
the 1922 Supreme Court decision 
which held that baseball itself is 
not. 

Counsel for the commissioner 


argued that baseball is essentially 


a sport, not a business. On this 
ground they contended that the 
legal analogies drawn by the 
Justice officials—such as their 
Caim that Rule 1(d) effects a 
poling of the control of news 
comparable to the pooling of 
natents in other fields were 


largely inapplicable and improper. 
The baseball representatives in- 
‘sted it is in the public interest 
as well baseball’s to protect 
minor league clubs against the 
‘ompetition of major league broad- 
fasts and Accordingly 
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PACIFIC HOOPERS—July 1949 


No. of 
Program Cities 


Walter Winchell (2 mos) + 6 

Adv. of Sam Spade 

Horace Heidt 

The Whistler 

Hit Parade on Parade 

Let George Do It 

Inner Sanctum 

Mystery Theatre 

Big Story 

Mr. District Attorney 

Count of Monte Cristo 
(2 mos) 

Take It Or Leave It 

Break the Bank 

Mr. Keen 

A Life In Your Hands 


Signal Oil 


Whitehall 


AAAHAW FAKAKKKHKAHKRH 


Sponsor 


Kaiser-Frazer 
Wildroot Co. 
Philip Morris 


Agency 


Stebbins 

American Tobacco (BBDO 
Standard Oil 
Emerson Drug (BBDO 
Sterling Drug (D-F-S 
Am. Cig. & Cig. 
Bristol-Myers (DC&S 


BBDO 


Golden State Dairy (BBDO 
Eversharp (Biow 

Bristol Myers (DC&S 
(Murray 

B&W Tobacco (Seeds 


Year Ago 
Hooper +or— Pos 


22.5 —0.3 


Weintraub 1 
12.9 +43 4 
3 


BBDO 


Biow 13.8 +0.5 


SsCc&aB 


eonwo wowowvooo— 
“nooo woeonosaw 
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+ Second broadcast on same day provides more than one opportunity to hear program 


they contend the courts would up- 
hold Rule 1(d) if its elimination 
would seriously threaten the exist- 
ence of smaller clubs. 

An offshoot of Rule 1(d) which 
the department representatives 
criticized clubs’ refusal to 
consent to broadcasts of “outside” 
games within their “home” terri- 
tories. They indicated they were 
more concerned with the practices 
of the major league clubs in this 
respect than with those of minor 
league organizations, and that they 
had been informed at least two 
clubs in the majors are opposed 
to any restrictive broadcasting 
practices. 

The baseball attorneys reiterated 
that an enforced policy of “free- 
for-all” broadcasts telecasts 
would be contrary to law; that it 
would invite if not compel disaster 
for many minor league teams; and 
that a modification of present prac- 


was 


tices under the controverted Rule 
1(d) could be achieved to protect 
the “home” teams, major and 
minor, against competition with 


telecasts and broadcasts of outside 
games without endangering 
dissemination of news. 


free 


‘Exclusives’ Questioned 


The department also questioned 
the leagues’ “exclusive” arrange- 
ments with Western Union 
transmission of play-by-play ma- 
terial, and Western Union’s agree- 


for 


ment not to furnish such service 
without the consent of the club 
where the game originated. The 


baseball attorneys countered that 
such arrangements were necessary 
for protection of the home club’s 
property rights in the news of the 
game. 

Another point raised by Justice 
authorities was Commissioner 
Chandler’s exclusive right to 
award the broadcast and telecast 
rights to World Series and All 
Star games. Their chief concern 
appeared to be with the commis- 
sioner’s practice of granting such 
rights to a single network. They 
felt such games should avail- 
able to stations throughout the 
country. 

The commissioner’s counsel de- 
nied that this practice is improper. 
They argued that the owner of any 


be 


property may legally dispose of 
it on an exclusive basis to what- 
ever purchaser he wishes. The 


department officials did not appear 


Telecasting 





to be persuaded, however. 
Attorneys for Mr. Chandler con- 
ceded that certain practices had 
grown up which were not contem- 
plated by Rule 1(d). Accordingly, 
they told the department, Commis- 


sioner Chandler earlier this yea) 
issued a ruling interpreting Rule 
1(d) and ordering that specific 
practices be discontinued. 
May Ruling 
This ruling apparently was the 


one circulated during May, holding 
that a minor league team has the 
final word on whether major league 
games may be broadcast in its 
home territory but, having agreed 


to such broadcasts, has nothing 
to say about which station may 
carry them [BROADCASTING, May 
9° 


The interpretation is appli- 
cable to telecasts as well as broad- 
and also to major league 
teams with respect to local broad- 


casts, 


casts and telecasts of games in 
which they are not engaged. 

It was this point which pro- 
voked WISR’s complaint. The 
3utler station wanted to broadcast 
the games of the Pittsburgh 


Pirates. But, Attorney Krieger 
told the Justice Dept., the station 
unable to 


was secure the permis- 
sion of the local Butler Tigers. 
“This local club had absolutely 
no property interest in the ball 
games sought to be broadcast, no 
did it even have any legitimate 
interest in preventing their broad- 
cast, since at the same time that 
the local club refused to grant 
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WISR 


com} 


Station 
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ng station in Butler, WBU to 

vaadcast the games of the ts- 
burgh Pirates,” Mr. Krieger wrote. 

( miss Chandler’s subse 
quent ruling vhich denied the 
Butle igers ght to choose be- 
tween stations the attorney de- 
clared, came S small omfort” 
halfway through the baseball sea- 
son after WISR had lost the 
broadcast rights’ whicl it had 
enjoyed the past seven seasons 


‘Object Strenuously’ 
Mr. Krieger said “we bjec 


lously t any vé 





whatsoever on the part of the local 
ball club to interfere with the 
broadcast of games in which [it 
has absolutely no property inter- 
est.” The Butler Tigers’ veto 
power under the compromise plan 
circulated by the Justice Dept., he 
declared, “would be ust as effect- 
e as the veto power it has under 
the present restrictive major 
eague rule.” 


> 


soth 


listeners 


and advertisers, 
he said, would object to a plan 
whereby the Pirates games could 
be carried in Butler only when the 
Butler Tigers are not playing at 
home or having their away games 
broadcast or telecast at home He 
continued: 

The listeners would object strenu- 
ously to such an arrangement, since 
they would never be sure when they 
could hear the broadcasts, and the 
advertising sponsors who pay for the 
broadcasts would not be interested in 
this kind of partial service. 

: It is said that baseball is a 
sport and that therefore restrictive 
rules in the field of baseball are un- 


justified. This argument is completely 
untenable, since we are here concerned 
with the exclusively commercial 
aspects of baseball 

The only conceivable justification 
{of the proposed modification] is that 
the local club wants protection from 
competition By the same token the 
local club might enter into arrange- 
ments with motion picture distributors, 


motion picture theatres, operators of 
sporting arenas, and the operators of 
amusement parks for them to cease 


operations during these same periods in 
order to drive patrons to the ball park 


to see the local club To prove that 
such arrangements would violate the 
Sherman Act requires no extensive 


argument 

It is respectfully requested that the 
department move ahead with all possi- 
ble speed to strike down the elaborate 


private government which baseball 
interests have set up, in order that 
there might be some possibility for 
relief before the next baseball season 
gets under way 
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CONTACT OUR NEAREST OFFICE 


oseph Hershey McGillvra, Inc. 
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Executive Offices—366 Madison Avenue, New York 17, Murray Hill 2-8755 
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KNET Palestine Rex. ac 
transfer of contro >Tanted 


pouis CO 
yr. and. 
j, Silas E 
as, bY | 
5,000. 
| kw day 


New Aj 


BY COMMISSION EN BANC WABWWABRAARARSBRBBRBBRBBRBRRRRRRRESRRREERRREE EER RRR EER EEE SE SE McLendon tr/as Pal ne Se B 
Hearing Designated Co. to a corporatio) nsisting ea 
Lakewood Bestg. Co. Dallas, Tex hi ¢. Averitte Laurie, 0 r KEBE Jack Manitov 
sake "stg. ° allas, =x. eS ed roma TANT TCM j > eo aac 1 - + Jack. 
Designated for hearing application fo1 Ox coze SUMMARY TO AUGUST 11 penne no ie &. Fg Laurie, f casting : 
. - tea ge § fs ey ail. : ». oer Be nn Lauri: jmate 
ig Spencer, ‘empldve. iver, Me, Sue | Bam 
with applications KVOL Latayette, La. Summary of Authorizations, Applications, cueiauuanet ai ee ‘ ‘aaa time ¢ Canty 
and KRMD _ Shreveport La. now aaa : oe Ree tine and sells f . Side Paies. | iy, WS 
scheduled Sept. 8 New Station Requests, Ownership ae cae ~ ‘a ENE? dacker ¢ 
Change Granted 1 Appli- Granted Ang. 11. ae Ord Au 
WPRA Mayaguez, P. R.—Granted Total : ’ Cond cations In WGNI Wilmingto N. ¢.@ ring 
annvane in cae and DA poiess Class On Air Licensed CPs Grants Pending Hearing transfer of negative control arate we ke, 
; AM Stations 2,028 1,977 211 375 241 Hanover Broadcasting Co., from} | cot. $19 
Hearing Designated FM Stations 739 394 449 13* 59 30 S. Brody to Suffolk broadcasting Cory | js also 
Wake Bestg. Co. Raleigh, N. C. and TV Stations 74 17 101 346 182 100 shares of new voting stock A ani “KW 
WFNC Fayetteville, N. C.—Designated * 5 on air issued and sold to Suffolk for s3y | Aug. 11. 
for consolidated hearing application of : per share. Ownership is now: J. 5 | fall Ri 
Wake Bestg. Co. for new station on Brody 30%; Leo Brody 15.20%; Charles casting ¢ 
1390 ke 1 kw D and application to D k t A ti kw unlimited. DA-2. Request previ- Brody 14.80% and Suffolk Broadcasting Estimate: 
change WFNC from 1450 ke 250 w unl ocke ctions ... ously set aside by Commission in Co 40%. WGNI is assigned 1340 ke } jieensee 
to 1390 ke 1 kw unl. DA-N FINAL DECISIONS proposed decision of June 17, 1948. 250 w unlimited. Granted Aug, 1) | ypss., a 
Extensi Denied is re ae a5 = Grant subject to engineering condi- KRIC-AM-FM Beaumont, Tex in New | 
“xtension Denie Corpus Christi, Tex.—Final decision tions, Order Aug. 11. Granted assignment of license and cp | those V4 
KJAN Opelousas, La.—On basis ap- granting bid of Community Broadcast- from KRIC Inc., to The Ente cP 10 
parent lack of diuigence denied appli- ing Co., for new AM station on 1400 ° Co. for a_ consideration of oman Prince 
cation for further extension ot compie- ke, 100 w unlimited. Principals in Non-Docket Actions sn Stockholder, directors and officer, ’ bs oy) ke, 
tion date of KJAN 910 ke 1 Kw unl company include: Leslie C. Smith, 5 main substantially the same KRic $15,500. 
DA-N informed applicant that if hear- loan company, 4334%; B. G. Moffett, FM GRANT is assigned 1450 kc, 250 w waited Lankfort 
ing requested within 20 days, denial attorney, 4334%; J. H. Mayberry, radio Asheboro, N. C.—Asheboro Broad- Granted Aug. 11. . Aug. 10. 
will be set aside pending outcome. engineer, 1212%. Decision Aug. 11.  easting Co. Inc., granted new FM sta- WVIM Vicksburg, Miss.—Granted as. 


a lean Valdosta, Ga.—Valdosta Broadcasting tion on Channel 222 (92.3 mc), ERP 
Waiver Granted Co., in final decision granted new AM 10 kw, antenna height above average 

WABB Worcester, Mass., and WMTW station 910 ke, 5 kw unlimited DA-N. terrain 650 ft. Estimated cost of con- 
Portland, Me.— Granted waiver Sec. Principals in Valdosta are: George struction $23,262. Applicant is li- 
1.363 of rules and accepted for filing B. Cook, Insurance, president 300 censee of WGWR Asheboro. Granted 
amended applications for assignmeat of shares stock; A. Julian Strickland, Aug. 11. 


signment of license from P. K, Ewipne —— 

Jr., F. C. Ewing and Myrtle M. cei Galves 
d/b as Ewing Broadcasting Co, to | Si? ©9: 
Radio Mississippi Inc., new corpo- 2.44 | kw 
ration headed by James T. Ownby who height 


. pepe a lly _o + 
license from Yankee Network to Radio cotton mills, vice president 300 shares; AM GRANTS oa 160370 prey —— Anda- a firs 
Enterprises. Original applications were L. O. Smith, automobile — business, iahiga cine ¥ a one, 3 on Pinger agy ackson, Miss,, R. Lee 
denied and Yankee petitioned to amend secretary-treasurer 330 shares; remain- Broken Bow, Neb.—Custer County a er bess erest — W ULA Eufaula, 15% int 
to show new method of fiat rental ing ten shares are held by Tom B. _ Broadcasting Co., granted new AM Ala., president and 1633% owner Bank 0} 
instead of rental based on gross profits Smith, retail druggist. Completing ap- Station on 1490 Ke, 250 w unlimited. Jefferson Dige Bishop, secretary 162%, 
[BROADCASTING, May 30]. plication of Okefenokee Broadcasting Estimated cost $14,364. Principals: has same radio interests as Mr. Ownb; 
a ‘ ES Co. at Waycross, Ga. on 910 ke, 1 Bud Crawford, radio repairman and M. D. Taylor, 60% owner of Taylor | 
Modification of CE kw unlimited DA-N, denied. Deci- engineer, president and 25% owner; Auto Parts, Andalusia and Panama 
WHHH Warren, Ohio—Mod. CP sion Aug. 11. on en — eo tigen pe de Ts py president 162. (C 
(grantea Dec. 22, 1948, tor 144u kc 5 kw RK ae menke 30%; Clyde Losh, rancher, vice presi- ers with 16°;% interest include, 
unl.) so as to specify directional pat- WIBK Knoxville, Tenn.—Independent dent, 10%; George T. Backe, accountant R. B. Anderson, owner Anderson Pea- 


- ie we Broadcasting Co. Inc., denied license 
tern en day and nN peeromi in to cover CP for new AM station on 
accordance with W agreement ‘ : time Tania ‘p 
with WBCM Bay City, Mich. 800 ke, 1 kw daytime. Denied CFE 


who has been employed by New York nut Co.; Tracy Wilder, Nehi Bottling veops, 
Stock Exchange, 2.5%; Gerald Thur- Co.; Charles Dixon, real estate dealer, | next S¢ 
man, county superintendent of schools, Consideration is $30,000. WVIM op- Ther 


for new FM station Channel 258 (99.5 25%: Carl R. Swanson, enginee P ores = 9x —_ 
mi : = 2.5% 5 a ‘ " or at erates with 250 w unlimited on 14% “ 
Request Granted os 7 is granted ——. WCFL Chicago, 5%. Guantel Ans. 11. ke. Granted Aug. 11. : opposit 
sea tin a . y P . -mporary oper . : 2 EE , 
KSET El Paso, Tex.—Granted request el oR on pond i - affairs. Roanoke, Ala.—Roanoke Broadcast- WEDR Birmingham, Ala.—Granted | byt it: 


to cease operation until Aug. 31, to 


¢ ' ing Co., granted new AM station on assignment of construction permit from 
permit refinancing of corp. 


See story this issue. Decision Aug. 11. 1369 ke,’ 1 kw daytime. Estimated cost —. M. McElroy and J. E. Reynolds a/b" {ul of 


ald 3 1c AWN "Pe $18,300. Equal partners in company are as Magic City Broadcastin ; Sas 
SSA—Granted slag inna —- E. L. Roberts, owner of WGAD Gads- new corporation composed of Slew -" : 
WOKO Albany, N. Y.—Granted ex- Dayton, QOhio—Dismissed as moot den, Ala., and J. W. Buttram, general jng: J. E. Reynolds, manager WJRD | ~?2!U 


tension SSA on 1460 ke 1 kw D 500 w _ Petition of Skyland Broadcasting Corp., manager of WGAD and 5% owner 


en’ “ys aaa ; Tuscaloosa, Ala., president 3313%; Leah | sets “ 
night; also extension of SSA to use Trequesting waiver of conditions im- WFEB Sylacauga, Ala. Granted Aug. . rhs ses 


WE 106-B trans for aux. purposes with posed on grant of applications for AM 11. zs ase ah og ow are oe ee applicé 
500 w to Feb. 15, 1950 and FM CPs which required disposi- Fort Payne, Ala.—Fort Payne on the or age ae nce Ralge Dope epicerebonis . 
tion by Ronald B. Woodyard of his Air, granted new AM station on 1250 John A. Thompson, 33'3% owner De- This 

Oral Argument Scheduled interest in Radio Voice of Springfield ke, 1 kw daytime. Estimated cost catur Development Co., 3313%. Mt F ctatute 
Commission scheduled for oral argu- Inc., Springfield, Ohio. Order Aug. 11. $14,800. Principals include: Glenn McElroy _ sells his interest for $1,00. Jo. 
ment Oct. 17 proposed rule-making of WAAF Chicago, Ill.—Memorandum = A. Gravitt, cashier State National WEDR is assigned 1220 ke, 1 kw day. } origin 
May 19 which would amend Parts O opinion and order granting petitions Bank, Fyffe, Ala.; J. C. Vessels, chief time. Granted Aug. 11. transf 
and 1 of rules to authorize licensees of Corn Belt Publishers to change from engineer WGAD Gadsden, Ala., H. KCOI Coalinga, Calif.—Granted a: fili 
and permittees of standard broadcast 950 ke, 1 kw daytime to 950 ke 5  Y. Roberts, Goodyear Tire and Rubber sSignment of CP from D. O. Kinnie of filin 
stations, upon informal application, Co. Granted Aug. 11. sole owner, to a partnership of Alber | within 





to locate, maintain and use studios or WHSY Hattiesburg, Miss.—Hub City F. Blain, 45%, Forrest W. Hughes f hea 
apparatus for production of programs program test data shall be submitted Broadcasting Co. Inc. granted switch 10%, and Richard E. Newman Jr, }” 
to be transmitted or delivered to to Commission showing that trans. is in frequency from 1220 ke to 1230 45% d/b as KCOI Broadcasting Co. | meet 





foreign radio stations in cases where capable of meeting the performance ke and change in hours of operation Mr. Kinnie stated he needed capitd } }4 po, 
such programs will be or have been requirements set forth under Sections from 250 w daytime to 250 w unlimited. for other business and sells for $50 s eC 
broadcast by domestic station. 8 and 11B of Standards Granted Aug. 11. Mr. Blain is sales manager and part | tion t 
Sxiensio ened WTAM-FM Cleveland, Ohio—Change WWSC Glens Falls, N. Y¥.—Great owner KKIN Visalia, Calif. Mr. Hughes h 
a Serres ERP from 11.5 kw to 14 kw and ant Northern Radio Inc., granted switch is chief engineer KKIN and M The 
Redlands Bestg. Co. Redlands, Calif. from 620 ft. to 575 ft. in facilities from 1450 ke, 250 w un- Newman owns Sanitary Laundry, Taft, | Comm 
On basis apparent lack of diligence KRIC-FM Beaumont, Tex.—Change limited to 1410 ke, 1 kw-D, 500 w-N Calif. KCOI is authorized 500 w day]. 
denied application for extension of ERP from 19 kw to 14 kw, ant. from DA-N. Granted Aug. 11. on 1470 ke. Granted Aug. 1. ines— 
completion date of Class A FM station 465 ft. to 360 ft., site subject to approval WGAI Elizabeth City, N. C.—The WWSO Springfield, Ohio.—Granted | jpg, ( 
informed applicant if hearing requested by CAA: this grant is not to be con- Advance Inc., granted change in fa- transfer of control of Radio Spring- 
within 20 days, denial will be set aside strued as approval for use of tower as Cilities from 560 ke, 500 daytime to field Inc. through sale of 50% of stock and S 
pending outcome radiator by standard station, merits of 560 ke, Ikw-D, 500 w-N using direc- by Gus Sun, Phil Chakeres, Robert } of wh 
ecient Denied which will be determined from appli- tional day and night. Granted Aug. 11. Shaw and Gus Sun Jr. to Bradley} |) 
santas een cation. KGVO Missoula, Mont.—Mosby’s Inc. Kincaid and S. A. Sisler Jr. for a} £4, 
WQXR-FM New York, N.Y.—Denied WRVC Norfolk, Va.—Change ERP granted increase in power from 5 consideration of $36,500. Mr. Sislet | perso 
request for authorization to transmit from 7 kw to 8.2 kw and ant. from kw-D, 1 kKw-N to 5 kw _ unlimilted has a part interest in WKYW Loui] 
weather maps or charts by multiplex 250 ft. to 230 ft., site subject to approval DA-DN on 1290 ke. Granted Aug. 11. ville, WXGI Richmond, Va., and | Sie! 
facsimile with transmission standards by CAA. . KGCX Sidney, Mont.—E. E. Krebs- WXLW Indianapolis and prior to trans 4 $1) (/ 
other than those specified by Commis- ? bach granted increase in nighttime fer already had 25% interest in WWSO0 alias 
“on. . . . power from 1 kw to 5 kw DA-DN on Mr. Shaw is general manager ané | (Tas 
Following granted mod. of terms of August 11 Applications nee ares 1480 ke. Granted Aug. 11. 40% owner Gus Sun Booking Agency, | the b 
present authorizations: - is as well as 25% owner WWSO. WWS0 : 
WGNB Chicago—Change ERP_ from ACCEPTED FOR FILING TRANSFER GRANTS is assigned 1210 ke, 250 w daytime In 
40 kw to 35 kw and ant. from 500 ft a : ; WAYN Rockingham, N. C.—Granted Granted Aug. 11. dure 
to 530 ft. Modification of License assignment of license from Wayne WPGH Pittsburgh Pa. — Granted a 
] WUOA Tuscaloosa, Ala.—Change ant. KFGT Fremont, Neb.—Mod. license M. Nelson to Radio Station WAYN consent to transfer of control of 55.33% | notif: 
from 330 ft. to 80 ft. and ERP from to increase power from 100 w unl. to Inc., of which Mr. Nelson is sole of voting stock to Henry A. Bergstrom their 
14.2 kw to 4.8 kw. 250 w unl. owner. WAYN is assigned 1 kw day W.aA Turner George C. ‘Harton and 
_WHLD-FM Niagara Falls, N.Y¥.— KTLW Texas City, Tex.—Mod. li- on 900 ke. Granted Aug. 9. F. Garratt Richter WPGH is as | Stan 
Change ERP from 20 kw to 46 kw and cense to change from 920 ke 1 kw D WFOR-AM-FM Hattiesburg, Miss.— signed 1080 ke. 1 kw daytime. Granted woul: 
ant. from 415 ft. to 420 ft. to 920 ke 1 kw-D 250 w-N. Granted assignment of license from Aug. 11 ‘ ) 
WCBC-FM Anderson, Ind.—Change Ms Cc. J. Wright, B. M. Wright and C agi —s , : _Granted M0 de 
ERP from 320 w to 350 w. AM—1560 ke J. Wright Jr d/b as Forrest Broad- WQQW Washington, D Cn wm | act 
WILM-FM Wilmington, Del.—Change Mrs. Jane Rascoe, Corpus Christi, casting Co. to new corporation of consent to transfer of con to davs 
trans. power output from 9.4 kw to Tex.—CP new AM station 1580 ke 250 same name and ownership. WFOR about 200 present “oo dman _ 
7.7 kw, ant. from 440 ft. to 330 ft... w D AMENDED to request 1560 ke is assigned 250 w on 1400 ke. Granted Voting stockholders, Morris om 7 Ot 
subject’ to approval of | application 250 w D. Aug. 9. ; Irwin Gieger, Pierson vanes ne 4 
which provides mounting of FM ant WMelihication of CP WBAT Marion, Ind.—Granted trans- Robert Rogers, Jesse I. Miller, Wa aoe e 
on vertical radiator of WILM. a sate : fer of 150 shares in Marion Radio ™M. Cohen, Marcus Goldman, — first 
WDHN New Brunswick, N. J.— WVMI Biloxi, Miss.—Mod. CP new Corp., from Dr. Ed. E. Schons and Ackerman and Samuel and an cedex 
Change ERP from 580 w to 1 kw and AM station for extension of comple- william E. Schons to H. G. Hipps Liss, all present stockholders with a | and 
ant. from 120 ft. to 80 ft. tion date. . K. A. Botkin and Dr. G. E. Botkin. &xception of Mr. Miller. This is & |"! 
WRC-FM Washington, D. C.—Change License for CP Dr. Edward Schons and William Corporate reorganization and S| oe. 
trans. power output from 3.7 kw to 4.1 License to cover CP new FM sta-_ E. Schons jointly held 50% of stock, [transaction. WQQW_ is a 1. | its p 
kw subject to condition that permittee tion: WLWF Columbus, Ohio: WLWB- which Harry Hipp acquired on behalf ke, 1 kw daytime. Granted =: licen: 
fy legitimate complaints of Dayton, Ohio; KCLE-FM Cleburne, of himself and Dr. G. E. Botkin and KXLW-AM-FM Clayton, Mo= | P 
yr to commencement of Tex. Kermit A. Botkin. Present holdings: Granted transfer of control in St. 
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. y Sroadcasting Co., from 
Louis yw Guy Runnion to Lee 
Mr. oes E. and Tf. Virgil Sloan, broth- 
i, si’ sale 52.2% of stock for 
fo KXLW is assigned 1320 ke, 
tw daytime. Granted Aug. 11. 

New Applications aa 
AM APPLICATIONS 

= oc, Wis.—Manitowoc Broad- 
a ce., 980 ke, 500 w_ daytime. 
rimated cost $33,600. Principals: 
evard Allen J: 52.09% owner Door 
cunty Broadcasting Co., Sturgeon 
Buy Wis., president 50%; Edward Ww. 
jaker, consulting radio engineer and 
chief engineer WAIT Chicago, 50%. 
Filed Aug. 11. : 
forrington, Wyo —Joseph P. Ernst, 
149 ke, 250 w unlimited. Estimated 
cot $19,450. Mr. Ernst sole owner 


KWOR Worland, Wyo., 


i o owner 
nal Riverton, Wyo. Filed 


ani KWRL 


Aug. 11. : 
fall River, Mass.—Bay State Broad- 


ing Co., 1400 ke, 250 w unlimited. 
mated cost $61,795. Applicant is 
licensee of WSBM-FM New Bedford, 


holder for AM station 
Facilities sought are 
Filed Aug. 


Mass., and CP 
~ Bedford. d t 
those vacated by WALE. 


it cinceton, Ind.—M. R. Lankford, 
9) kc, 500 w daytime. Estimated cost 
53,500. Mr. Lankford is owner of 
Lankford Mammoth Hatcheries. Filed 
Aug. 10. 
TV APPLICATION 

Galveston, Tex.—Galveston Televi- 
sion Co., Channel 9 (186-192 mc), ERP 
o¢ kw vis., 1.32 kw aur., antenna 
height 470.36 ft. Estimated construc- 
tion cost $109,000, estimated operating 
cost first year $70,000, revenue $70,000. 
R. Lee Kempner, sole owner owns 
15% interest in United States National 
Bank of Galveston. Filed Aug. 11. 


McFarland Bill 
(Continued from page 23) 
veops, might have to await the 

next session of Congress. 

There appears to be little or no 
opposition among industry leaders, 
but it is known that FCC is doubt- 


‘ful of some of the bill’s provisions. 


It is openly dismayed over others 

particularly the section which 
sets “deadlines” for FCC action on 
applications. 


This section would establish a 
statutory “objective” of action on 
orginal application, renewal and 
transfer cases within three months 
of filing, and on all hearing cases 
within six months after completion 
of hearing. Whenever it failed to 
meet these deadlines, FCC would 
be required to submit an explana- 
tion to Congress. 

The bill would reorganize the 
Commission staff along functional 
lins—presumably into Broadeast- 
ing, Common Carrier, and Safety 
and Special Services divisions, each 
of which would be composed of le- 
gal, engineering and accounting 
personnel. Salaries of Commis- 
siners would be raised from 
$11,000 a year to $15,000, and in- 
creases also would be provided for 
the bureau chiefs. 

In the reorganiaztion of proce- 
dure, FCC would be required to 
neify anplicants 


before setting 


| thir applications for h -aring, and 


grants issued without hearing 
would remain subject to protest for 
X0days. FCC would be required to 
at_on such protests within 15 
days, 

Other highlights of the measure: 


int FCC would be empowered for the 
time to issue cease-and-desist 


orders against vi i 
s violators of its rules 
and regulations. ares 


FCC’s authority ji i 
- L . in anti-trust 
it sroula be limited by removal of 
* Present power of revocation over 


ltensees which the 


of anti-trust courts find guilty 


Violations (the courts, 
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July Rox core 


STATUS of broadcast 
FCC as of July 31 follows: 


Total authorized 

Total on the air 

Licensed (All on air) 
Construction permits 
Conditional grants 

Total applications pending 
Requests for new stations 
Requests to change existing 
Deletion of licensed stations in 
Deletion of construction permits 


} 
+} lope t 


Station aut 


facilities 
July 


iorizations and appl ns ¢ 
AM FM TV 
2,183 856 115 
2.020 739 74 
1,977 394 16 
203 449 10 
13 
1,030 251 399 
374 59 346 
293 45 16 
2 1 
8 10 2 
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however, could still revoke as an 
additional anti-trust penalty). 
@ The number of assistant general 


counsels, assistant chief engineers, and 
assistant chief accountants would be 


reduced in each case from three to 
two; this was deemed practical in 
view of another provision allotting 


each Commissioner a 
legal aide. 

@ A “buffer” staff also would be 
created to stand between the Com- 
mission and the regular staff, to be 
responsible directly to the Commission 
for the preparation and review of 
decisions, orders, rules and other 
memoranda upon assignment by the 
Commission. 

@ FCC action on renewals would 
be conditioned on a finding that pub- 
lic interest would be _ served; the 
rnewal applicant no longer would be 
required to make the same complete 
showing required of original applicants. 

@ A Commissioner who resigns could 
not, for the remainder of the term 
for which he was appointed, represent 
any interest within FCC jurisdiction. 
Bureau heads and their assistants, and 
the Commissioners’ personal legal as- 
sistants, could not represent com- 
munications interests before the Com- 
mission for one year after leaving 
FCC employ. These job-jumping bans 
would become effective one year after 
enactment of the measure. 

@ A radio fraud law would be es- 
tablished comparable to the postal 
fraud statute. 

@ Judicial review of all cases in- 
volving FCC’s licensing power would 
be limited to the U. S. Court of 
Appeals for the District of Columbia; 
provision would be made for appeal 
from the Court of Appeals direct to 
the Supreme Court on revocations and 
non-renewals, with Supreme Court re- 
view on other cases upon writ of 
certiorari as under present procedure. 

Senate adoption of the bill came 
on a call of the consent calendar. 
On its first call, Sen. Andrew F. 
Schoeppel (R.-Kans.) relayed an 
unspecified objection of Sen. Owen 
Brewster (R-Me.), who was absent, 
and the measure was passed over. 
On its second call a short time later 
it was adopted without objection. 
Sen. McFarland entered the Senate 
Committee report, explaining the 
bill [BROADCASTING, July 25], into 
the record. 

The measure’s job-jumping ban 
won special commendation from 
Sen. Hugh Butler (R-Neb.), who a 
few weeks ago joined in a demand 
for investigation of government 
officials who resign and “quickly 
turn up as spokesmen and lobby- 
ists for special interests” [BROAD- 
CASTING, July 18], 

He told his colleagues the bill 
would help limit “the practice of 
selling influence by former New 
Deal officials,” and urged adoption 
of “similar legislation applying to 
all the other agencies.” He said 
FCC officials “have provided us 
with a particularly notorious case 
of this sort of thing, but the FCC is 


$10,000-a-year 


not the only agency where the 
practice has been common.” 

Sen. Butler noted that in his 
earlier statement he had named 
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former FCC Chairmen Paul A. 
Porter and Charles R. Denny 
among officials who left the Com- 
mission and became identified with 
communications interests. He said 
that since then the name of forme 
Chairman James Lawrence Fly had 
been called to his attention as one 
who left FCC “and very shortly 
began to represent clients before 


the Commission.” 
U, } 
jacoming 
NAB DISTRICT MEETINGS 
Sept. 8-9: Dist. 7, Terrace Plaza, Cin- 
cinnatl 
Sept. 15-16: Dist. 9, The Northernaire 
Three Lakes, Wis 
Sept. 19-20: Dist. 11, Raddisson, Min- 
neapolis 
Sept. 26-27 Dist 10, Savery, Des 
Moines 
Sept. 29-30: Dist. 12, Allis, Witchita 
Kan 
Oct. 3-4: Dist. 13, Adolphus, Dallas 
Oct. 6-7: Dist. 6, Peabody, Memphis 
Oct. 13-14: Dist. 5, Roosevelt, Jackson- 
ville, Fla 
Oct. 17-18: Dist. 4, Carolina Inn, Pine- 
hurst, N. C 
Oct. 25-26: Dist. 3, Skytop Lodge, Sky- 
top, Pa 
Oct. 27-28: Dist. 2, Berkeley-Cartret, 


Ashbury Park, N 


Oct. 31-Nov 1 Dist. 1 Somerset 
Boston 

Nov. 21-22: Dist. 8, Book Cadillac 
Detroit 

Nov. 28-29: Dist. 16, Paradise Inn, 
Phoenix 

Dec. 1-2: Dist. 15, Mark Hopkins, San 
Francisco 

Dec. 5-6: Dist. 14, Utah, Salt Lake City 
Dec. 14-15, Dist 17, Benson, Portland 
Ore 


Aug. 25-28: AFRA annual convention, 
Palace Hotel, San Francisco. 

Aug. 30-Sept. 1: Fifth Annual Pacific 
Electronics Exhibit, Civic Audito- 
rium, San Francisco. 

Sept. 8-10: Western Assn. of Broad- 
casters annual meeting, Banff Springs 
Hotel, Banff, Alta. 

Sept. 14-16: Illinois and Wisconsin 
Broadcasters Assn. and NAB District 
9 meeting, Northernaire Hotel, Three 
Lakes, Wis. 

Sept. 15-16: Joint board aang of U.S 
Radio Mfrs. Assn. and Canadian Ra- 
dio Mfrs. Assn., Hotel Greenbrier 
White Sulphur Springs, W. Va 





Petition Dismissed 


WITH divestment of Ronald B. 
Woodyard’s interest in WIZE 
Springfield, Ohio, FCC last week 


WONE-AM-FM there to waive the 
condition attached to the grant of 
its facilities. Mr. Woodyard, who 
is president and 17% owner of 
WONE, had been unable to sell his 


dismissed as moot the petition of 


45° holding in WIZE and asked 
the FCC to waive the condition 
which required him to do_ so 


[BROADCASTING, Nov. 1, 1948]. In 
June he sold the WIZE stock for 
about $60,000 to five local business- 
men, it was reported last week. 


WEAS INCREASES 


Now Operates with 10k 
WEAS DECATUR, Ga., has in- 


sed é 1 1 kw daytime 
to 10 kw vtir through new 
RCA-type BTA 10-F transmitter 
installe inder s sion of Chief 
Engines W H Kx I Assisting 
in the work were Engineers Bill 
Parris and E » Le 
Station, now list is second 
most powerful in Atlanta area, 1s 
owned by E. D. Rivers J and 
maintains studios at 217 Pon le 
Leon Ave., Decatur. 


‘PRO FORMA’ CASES 


FCC Secretary To Handle 
IN A NEW MOVE to action 
on its workload, FCC last Thurs- 
day relieved itself of the | 
of passing upon so-called “pri 
forma” and 
cases by empowering the Secretary 
to pass upon them. 

These 
substantial changes in 
as established by the ¢ 
a few weeks ago [BROADCASTING, 
July 11]. To this earlier list of 
“pro forma” cases—in which the 
new single-sheet Form 316 may be 
used—the Commission last week 
added assignments involving 
than a controlling interest in a 
partnership. 


speed 
irden 


transter 


assignment 


are cases involving no 








n ownership, 


‘ommission 


less 


FARICY NAMED 


Will Head Policy Board 
WILLIAM T. FARICY, president 
of the Assn. of American Rail- 
roads, large buyer of time from 
ABC, was named Aug. 3 as chair- 
man of the New Civilian Com- 
ponents Policy Board by Defense 
Secretary Louis Johnson. 

Mr. Faricy’s appointment came 
soon after President Truman signed 
legislation creating the new De- 
partment of Defense. Mr. Faricy is 
a 56-year-old veteran of World 
War I. 


Plans ‘Ham’ Week 


A NATIONAL Amateur Radio 
Week, designed to stimulate inter- 
est in “ham” operations in the 
U. S., would be set aside each year 
under provisions of a Senate Joint 
Resolution proposed last Monday 
by Sen. Raymond E. Baldwin (R- 
Conn.). The President would be 
authorized to designate a certain 
week each year, and to issue a pro- 
clamation inviting the American 
people to observe it with appro- 
priate exercises. The resolution 
(S. J. Res. 123) was referred to 
the Senate Judiciary Committee. 


Don Logan 


DON LOGAN, 36, formerly photo 
editor of ABC Hollywood publicity 
department, died Aug. 5 in Los 
Angeles. Prior to joining ABC he 
worked in KROW Oakland, Calif., 
publicity department and _ with 
Erwin, Wasey & Co., San Francis- 
co. Besides his wife Leora, he 
leaves a five-year-old daughter. 
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WGBG GREENSBORO, N. C. 
TO ACQUIRE WHGR FACILITY 


PLANS announced Friday for acquisition of 
Guilford Broadcasting Co., grantee for WHGR 
Greensboro, N. C. (1400 ke, 250 w, fulltime), 
by WGBG, 1-kw Greensboro daytimer on 980 
ke. Transfer, subject to FCC approval, stems 
from decision of Gilbert M. Hutchinson, owner 
of WHGR, grantee firm, to remain in present 
post as general manager of WBIG Greensboro. 

WGBG, owned and headed by Ralph M. 
Lambeth, would use WHGR fulltime facilities 
with WGBG eall letters, and also would drop 
out of current fight with WBBB Burlington, 
N. C., for 950 ke with 1 kw fulltime. WGBG 
motion to withdraw 950 ke bid was filed with 
FCC Friday. Mr. Hutchinson, who won 
grant for WHGR in late July [BROADCASTING, 
Aug. 1], would be reimbursed by WGBG for 
out-of-pocket expenses in prosecuting appli- 
cation. 


“NEW’ WJBW TO OPEN 


FIVE-YEAR-OLD FCC ease involving WJBW 
New Orleans finally terminated. Operation 
by Charles C. Carlson, who founded station in 
1926, slated to cease at midnight last night 
(Sunday) by FCC order, with “new WJBW” 
to take air this morning operated by Mr. 
Carlson’s former wife, Louise C. Carlson. She 
won grant for facilities (1230 ke, 250 w, full- 
time) when he was denied renewal on grounds 
of repeated engineering violations [BRoAD- 
CASTING, May 3, 1948]. 

Mrs. Carlson, one of 
announcers, will be general manager of new 
WJBW, which has entirely new plant and 
will have new studios. She helped Mr. Carlson 
establish WJBW, served as announcer and 
program director prior to their divorce in 1942. 
When FCC denied his renewal bid following 
extended hearings dating to 1944, he went 
to U. S. Court of Appeals and Supreme Court 
in unsuccessful attempt to get reversal. 


UHF TV OUTLET TO WCTC 


EXPERIMENTAL UHF TV outlet granted 
WCTC New Brunswick, N. J., FCC reported 
Friday. Station will use pulsed emission with 
power of 20 kw, peak visual, on 660-680 and 
700-720 me bands. Same experimental facili- 
ties also are sought in new application filed 
by Home News Pub. Co., New Brunswick, AM 
applicant and operator of WDHN (FM) 
there. Chanticleer Broadcasting Co., WCTC 
licensee, applied for facilities fortnight ago 
[BROADCASTING, Aug. 8]. 


PETITIONS DENIED BY FCC 


PETITIONS of Berachah Church, Philadelphia, 
and Rev. J. Frank Norris, Fort Worth, Tex., 
seeking rehearing of FCC’s new rules limiting 
contracts for reservation of time in station 
sales, were denied by Commission Friday. No 
new evidence or arguments presented, FCC 
said. Berachah Church had pact with WPEN 
Philadelphia; Rev. Norris, KFJZ Fort Worth. 


JUNE TUBE SALES UP 


SALES of radio receiver tubes in June totaled 
13,923,885 units compared to 13,488,121 in May, 
according to Radio Mfrs. Assn. Six-month 
output sales this year were 81,663,213 tubes 
compared to 100,005,963 same period last year. 


South’s first women 


June’s sales consisted of 9,994,999 tubes for 
new sets, 2,695,287 for replacements, 1,087,296 
t and 146,303 for government. 
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ENGINEERING HANDBOOK 
COMPLETED BY NAB 


1949 EDITION of NAB Engineering Hand- 
book has gone to press and will be sent to 
engineers about Sept. 5, according to Neal 
McNaughten, director, NAB Engineering Dept. 

Revised and enlarged, handbook has 
pages and contains FCC rules and regulations, 
standards of good engineering practice, design 
data, material on television, FM, AM, audio 
engineering and a “wealth of information of 
constant daily usefulness.” Handbook will be 
sent free to all NAB members and offered for 
sale at $17.50 in limited edition. 

NAB has again asked all operating TV sta- 
tions for comments on FCC’s proposed rule 
making for TV auxiliary broadcast stations, 
consequent to FCC’s extension of comment 
deadline to Oct. 3. 


KECA-TV LOS ANGELES 
PLANS SEPT. 16 DEBUT 


KECA-TV Los Angeles which debuts Sept. 16 
with first of _UCLA-USC home games, will 
operate initially with 17 hours of program- 
ming weekly, Frank Samuels, ABC Western 
Division vice president, announced. 

Mr. Samuels said ABC Board Chairman 
Edward J. Noble, President Mark Woods and 
Executive Vice President Robert E. Kintner 
would be on hand for station’s debut. Sta- 
tion’s key personnel includes Phil Booth, pro- 
gram director, formerly with KTLA Holly- 
wood, and Richard J. Goggin, senior television 
director. 


ALLEN BROWN JOINS WLOF 


J. ALLEN BROWN, sales director of WPIK 
Alexandria, Va., Sept. 1 becomes executive vice 
president and general manager of WLOF, 5 
kw MBS outlet on 950 ke in Orlando, Fla., suc- 
ceeding Victor Buissett, resigned. Mr. Brown 
has bought one-third stock interest in WLOF 
from co-owners, William Joe Sears Jr., presi- 
dent, and Walter C. Shea, secretary-treasurer. 
Prior to joining WPIK early in 1949 Mr. Brown 
was head of NAB Small Markets Stations Di- 
vision and before that at WFOY St. Augustine, 
Fla., and other southern stations. 


BALLANTINE TO AIR FIGHT 


P. BALLANTINE & SONS (beer and ale) 
through J. Walter Thompson, New York, will 
sponsor CBS broadcast of Ray Robinson-Steve 
Belloise fight at Yankee Stadium, New York, 
Aug. 24. Fight will not be telecast. 


HOPE LOSES TAPE FIGHT 


BOB HOPE lost arbitration fight for right 
to broadcast via tape, in decision handed down 
in Los Angeles. Decision supports Lever Bros. 
claim contract calls for live performance. 


RITTER APPOINTS LORE 


BOB LORE, newly appointed sales manager 
of P. J. Ritter Co., sponsor of Betty Clark 
Sings Sundays on ABC, has taken over super- 
vision of firm’s radio activities. 


Y&R PROMOTES TWO 


ROLAND GILLETTE, television supervisor, 
and Fred S. Sergenian, manager of art depart- 
ment, for Young & Rubicam, named 
presidents. 


675 


vice 


TONY PROVOST NAMED 
WBAL BUSINESS MANAGER 


D. L. (Tony) PROVOST, prog 
WNBC New York, named business manager .¢ 
WBAL and WBAL-TV Baltimore. effectiv. 
Sept. 6, Comdr. Tom A. Brooks. vice presigens 
of Hearst Radio Inc., announced. <x 

New post necessitated by operation of thre: 
plants in widely separated buildings mid-< ty 
studios, outskirts TV transmitter and suburbar 


m manager os 





AM transmitter—will plac Provost 
charge of day-to-day operati of both radi 
and television stations, thu freeing Haro! 


Burke, manager, for important 
and planning projects. Scope of new expansio, 
program designed to make WBAL country’ 
leading independent outlet will be 
soon by Comdr. Burke, he revealed. 

Mr. Provost has been with WNBC since 194: 
His successor has not been appointed but dec 
sion is expected early this week. 


Closed Circuit 


(Continued 


developmen 
disc se 


dee 


from page 4) 

power Mexican “border station” for regula 
affiliation. XELO, assigned to 800 ke a 
listed at 150,000 w, located at Juarez aeros 
border from E] Paso, Tex., raised point wh 
KSET, El Paso loeal, ceased operation July 3 
for economic reasons. MBS station relation 
people talked matter over informally with FC; 
where it was frowned upon on ground it woul 
deprive U. S. station of network affiliation, 


PF. LORILLARD CO., New York (Old Golds 
through its agency Lennen & Mitchell, Ne 


York, deciding early this week whether 
switch their radio version of Amateuy Ho 
from ABC to NBC. 


JOHNSON & JOHNSON, New York, throug 
N. W. Ayer & Son preparing a spot announce 
ment campaign on foreign language station: 
only to start in mid-Sept. 


HELBROS WATCH Co., through newly ay 
pointed agency, Dorland Ine., has decided t 
sponsor Quick as a Flash again this yea 
Agency is negotiating for fall presentation « 
program on either MBS or ABC. 


SATURDAY EVENING POST soon to can 


article by Ken Crawford, assistant chief ¢ 


Washington bureau of Newsweek, on Dre 
Pearson’s unsuccessful crusade against F¢ 


Commissioner Robert F. Jones. Commentati 
opposed confirmation of former Ohio Congress 
man for appointment to FCC two years ag 
and Crawford analysis lays bare what he se¢ 
as underlying reasons for crusade. 


A. G. SPAULDING & BROS., New Yor! 
through Hanly, Hicks & Montgomery, are pr¢ 
paring to use 35 independent stations on a 
custom-tailored network to sponsor nation: 
tennis matches Sept. 3-4 at Forest Hills, Long 
Island. 


LEWIS P. HOWE Co., St. Louis, throug 
Dancer-Fitzgerald-Sample, New York, plat 
ning video spot announcement campaign start 
ing in mid-September. 


CARNATION Co., Angeles 
milk), currently conducting television spot 
test campaign on three Los Angeles stations 
considering expansion to national campaig! 
Agency, Erwin, Wasey & Co., Los Angeles. 


ADMIRAL Corp., Chicago, through Kudne1 
Agency, New York, eyeing NBC-TV sustainers 
Lights Out (Tuesday, 9-9:30 p.m. EDT) fron 
New York, and Garroway at Large (Sunday, 
10-10:30 p.m. EDT) for fall. Firm studying 
all types of shows, but favors variety. 
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ist F¢ 
nentati “... show well received here, particularly since 
ongress Hayes predicted on-the-nose score of Denver U’s 
ars ag first game of the season with Colorado Mines. 
he sec Everybody — sponsor, listeners. et happy.” 
KLZ... Denver. Colo, 
\ Yor} antl rtainly have enjoyed carrying this 
are pre- program, which has met with splendid reception 
ns on a in the Centra Florida area...cor sidered ar 
nation: ; outstanding program by the sponsor feel sure 
ls, Long i the coming footha season wi bring a 
highly successful presentation by San Hayes.” 
} wpopo ... Orlando, Fla. 
throug 
| oa 
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SOLD BY MORE THAN 600 LOCAL STATIONS ... 


during 7 thrill- packed seasons 


with Sam Hayes 
ZZ available now 


for 


the Fall of ‘49 


TOUCHDOWN TIPS — now in its Sth great 


season — features Sam Haves. one of America’s 





outstanding sports commentators. and tts 

amazingly accurate score predictions for 30 to 40 major college and 
professional football contests each week ... based on the tried 

and tested All-American Gridiron Index. 


Sam Haves records TOUCHDOWN TIPS weekly at vBe's Hollywood 


studios ... and the transeriptions are air-expressed to subscribers in 
time for local broadeast before the tollowine week s games 


TOUCHDOWN TIPS, rapidly paced with sound effects and H 
brisk authoritative delivery. has met with overwhelming listener and 


advertiser success 


TOUCHDOWN TIPS ‘49 line-up... 
In the backfield: 


coneise. Inside facts about rival squads 
exveiting sectional highlights across the nation 


salute to a team of the week) on every program 


+ + + 


“Gridiron Grins’ —the week's zaniest pigskin tale 


On the line: 


13 action-crammead quarter-hours 


Qne complete emergency program 


* 

& Two big bonus programs 
* 

* Local college prediction service 
*® Advance listing of score forecasts 


*% Merchandising and Promotion Wit 
* Specially produced preview pro 


FIRST BROADCAST: SEPTEMBER 16... 


Wire, phone or write for audition today! 


... Radio-Regarding Division 


RCA Building, Radio cn. York « Chicago * Hollywood 
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All-metal rectifiers—no arc-backs, no 
tube replacement, virtually unlimited life. 





Every major operating cost, p/us installation cost, is 
significantly reduced with the “SYMMETRON”, the 
new Westinghouse 50-kw FM amplifier. 





1. TUBES: Lightweight, plug-in triodes identical with 
those in Westinghouse 10-kw driver. Save better 
than 50% on initial tube cost and replacements! 


POWER: High efficiency “SYMMETRON” reduces 
your power bill. Saves you up to $1,000 a year. ". 
. INSTALLATION: Low-voltage, air-cooled com- 


» 


w 


ponents eliminate need for fireproof vault and high- ‘ 


voltage enclosure. Reduce transmitter building 

ry) costs. 
id 4. RECTIFIER: Dependable, long-life, metallic main 
rectifier eliminates high-voltage, mercury-vapor 


tubes. Saves on tube replacement and outages. 


Get all the facts if you are going to 50-kw operation. 
ith th x | ti Call your local Westinghouse representative today, or 
Wi e€ evo u ionary write Westinghouse Electric Corporation, P. O. Box ; 
% y >. -0216 ’ 
“SYM METRON’* 868, Pittsburgh 30, Pa. J-02168 
S ieenneenetietedll 


*Trademark 
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SUCCESS STORY: A Richmond 


distributor of phonograph records started 
advertising with two half-hour programs 
a week over WLEE. Six weeks later he 
increased his schedule to five half-hours a 
week. And six weeks after that, he signed 
up for five full hours a week for 13 weeks. 
Just recently, he renewed this schedule of 
five full hours a week for 52 weeks! 





“Every recording,” he says, “‘heavily 
featured on these shows has shown highly 
satisfactory sales. The sales reaction to 
every record played is immediate.” 
Richmond merchants know they can get 
results like this from WLEE. More and 
more national advertisers are following 
their lead and using WLEE. If you want 
sales action in Richmond, let your Forjoe 
man give you the whole WLEE story. 


WLEE & 


MUTUAL IN RICHMOND 


Tom Tinsley, President 





Irvin G. Abeloff, General Manager + Forjoe & Co., Representatives 








THINK OF 


KDKA 


THINK OF 


THINK OF 


KYW 


THINK OF 


THINK OF 


KEX 


WESTINGHOUSE RADIO STATIONS 


K DKA 





National 





table like this: 





as the dominant voice ina rich tri-state area embracing 117 BMB daytime coun- 
ties. kn 50%-100% counties alone, you can count 1,410,500 families, with an effec- 
tive buying income of $6!» billion.. almost double the figure for the Pittsburgh 
metropolitan market. 


(synchronized with WBZA, Springfield) as the medium that covers all New England. 
In 50%-100% BMB counties the WBZ and WBZA market includes 
1,424,200 families, with a net effective buying income of more than $6!» billion. 
And this station reaches many more customers in the under-50% counties ! 


alone, 


as the favorite station of the nation’s third market. KYW programs, in 50%-100% 
daytime counties alone, reach an area in which 1,109,800 families live. Net effec- 
tive income, almost $6!, billion. 


as the key toa market of (wo million Midwestern customers, living in 59 BMB 
counties centering in Fort Wayne. Net effective income, $1! billion, or four times 
the metropolitan figure! And WOWO’s consistent leadership in Hooper ratings 
assures a tremendous audience at any time of day or evening. 


as the 50,000-watt station that gives you unequalled coverage in the spectacular 
Pacific Northwest market. This station alone reaches all of populated Oregon, plus 
a substantial slice of southern Washington... an area far greater than the Portland 
metropolitan market. 


° K Y W ° KE X ° WBZ ° 


Free & Peters, 


WBZA ° 
WBZ-TYV; 


Representatives, except for 





iF you judge Westinghouse radio stations by t! 


wowo ° 


for 





population and purchasing power of their home 


metropolitan districts alone, you'll come up with 


METROPOLITAN AREA ONLY 


STATION M FAMILIES, BUYING INCOME 
KDKA Pittsburgh 646,300 $3,495,680,000 
WBZ Boston 846,200 4,333,775,000 
KYW Philadelphia 959,700 5,458,149,000 
WOWO Fort Wayne 50,300 312,146,000 
KEX Portland, Ore. 245,100 1,176,704,000 


But that’s only part of the story! 


When you put your 
program on a West- 
inghouse station, ex- 
pect plenty.. in cover- 


age and in results! 
You won't be dissap- 
pointed. For availa- 
bilities and details, 


consult Free & Peters. 
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WBZ-TV, NBC Spo 
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The 1949 MARKETBOOK 
With the SPOT RATE FINDER 
of 


one TING 
eT Ee CASTING 


3)£E present this volume as a service to the Business of 
* Broadcasting. Included for the first time is the 


Spot Rate Finder, a copyrighted feature, setting 





forth individual and group station rates for every 


market and county in the nation—and for all classes of stations. 


Innumerable calculations were made to compute these 
averaged rates to enable buyers of radio time to outline a spot 
campaign in selected markets as rapidly as the space buyer can 


do it for new spapers, magazines or billboards. 


The Spot Rate Finder becomes a permanent feature of 
the BROADCASTING Marketbook, to be published annually. In 






addition, this volume supplies in accessible form, uniform data 


on the radio markets of the nation. The advertiser or agency 
buyer who has found it necessary to consult a number of source 


books, now finds his basic needs for market and station selection 


ur heer 
served by this single volume. 
st- 
X= Station rate data, for the most part, were supplied by the 
eo stations in response to questionnaires. Other rate data were pro- 
as cured from sources regarded as reliable, but the Editors cannot 
assume responsibility for changes effected following the July 1 
ip- ‘ ‘ ; 
deadline. 
la- ; 
te Ca 
Is, - he C.ditors 
rs. 
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Published every Monday, 53rd issue (Year Book Number) published in February by Broapcastrnc PusiicaTions, Inc., 870 National Press Building, Washington 4, D. C. 
p ot Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. 
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Maybe it isn’t as tough as it looks. 


For example: A manufacturer 

of facial tissues faced a price war 
from competitors and buying 
resistance from inventory-conscious 


retailers in St. Louis. 


He thought he had a formidable 
problem...until his agency called in 


Radio Sales. 


The Radio Sales Account Executive 
(just back from a see-for-himself 
trip to St. Louis) drew on his 

vast fund of first-hand experience to 


give the manufacturer insid 


Sieccmseee 


: information on exactly how ‘‘The 
Housewives’ Protective League” 
on 50,000-watt KMOX could fune- 


tion as his sales weapon. 





The manufacturer bought. 
And the HPL sold. In six weeks, 


sales jumped 222°: ! 


If you think you have a tough 
nut to crack in any—or all—of 
thirteen of your best markets, 
call in your Radio Sales Account 
Executive. His regular visits 

to each station he represents give 
you face-to-face facts on how to 


lick your competition... fast. 


i the et fe f y. 


RADIO SALES 


Radio and T le NISION Stations 


Re presentative...CBS 











is the first independent sta- 
tion in the nation’s second 
largest mar ket. 





programming policies have 
built the large and loyal 
audiences that produce sales 
and move merchandise. 





KEW B 


Hollywood 


Owned and operated Harry Maizlish Represented by 


Wm. G. Rambeau 


by Warner Brothers Station Manager 

















| USING THE MARKETBOOK 


THIS ISSUE of BROADCAST- 
ING is designed to answer 
questions quickly. It’s for the 
high-speed, high-pressure 
work that goes on in the ex- 
ecutive and planning offices 
of radio stations, advertising 
agencies and advertisers using 
radio and television. 

If an advertiser is ready to 
use radio to sell his goods, and 
he couldn’t do better than that, 
he or his agency will be able to 
get all the essential facts from 
this one source. 

For instance: 

The advertiser is likely to 
want to know what the state- 
wide economic picture is in 
Michigan, Indiana, and Ohio, 
where he’ll introduce a new 
product. A glance at the State 
Market Indicators will give 
him most recent information 
on that state’s market possi- 
bilities. 


Best Prospects 


He would want to know 
what counties contain the best 
sales prospects. He would find 
out by consulting the Radio 
Market Data by Counties table 
in each of the state directories. 

He'll want to know where 
the big concentration of radio 
set ownership is located—and 
he’ll find it in the county lists 
where the BMB figures are 
placed right along side other 
pertinent radio market data. 

The Spot Rate Finder will 
fill in the information he needs 
to find his best radio buys. 

Details on every station in 
every market are at his finger- 
tips in the Spot Rate Finder. 
Arranged in easy alphabetical 
order by cities, he’ll find each 
station, its power, its fre- 
quency, its representative, and 
audience surveys which will 
tell him the listenership habits 
in these areas. 


Cost Calculation 


More than that—he’ll have 
the means to calculate costs in 
a hurry. No more laborious, 
time-consuming, business-los- 


BROADCASTING ®@ 


¥. 


ing work over rate cards. In 
the simplest manner ever pre- 
sented anywhere, he will have 
rates for every AM, FM and 
TV station that sells time in 
the United States. 

The spot rate finder is for 
the planning operation that 
goes into every major adver- 
tising campaign. /t does not 
pretend to be a complete refer- 
ence and rate book, to be used 
in computing detailed costs 
and availabilities and special 


WASHINGTON, D. C., 
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rates. It is a planning tool. 

To illustrate: In a twink- 
ling this hypothetical adver- 
tiser can know what the com- 
parative costs of network sta- 
tions in all major cities in the 
three states will be. By con- 
sulting the average rates for 
network stations he can know 
with simple addition, the ap- 
proximate cost of one-time 
network placements in the ma- 
jor markets. 


If he’s interested in 52- 


FREQUENCY DISCOUNT FORMULA 


All rates in the Spot 


MARKETBOOK are one-time rates. 


frequency discounts, 


Rate Finder 


BROADCASTING hos 


section of the 1949 


For quick calculation of 
that 


found the 


average for all classes of stations is as follows: 


13 times—roughly 5% of one-time rate 


26 times—roughly 10% of one-time rate 


52 times—roughly 15% of one-time rate 


104 times—troughly 20% of one-time rate 


156 times—roughly 24% of one-time rate 


312 times—roughly 30% of one-time rate 


For more accurate estimate of frequency discounts the fol- 


lowing percentages of one-time rates should be used: 


13 times, 4.72%; 26 times, 9.33%; 52 times, 14.32%; 104 


times, 19.43%; 156 times, 23.62%; 
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312 times, 31.02%. 


6. 


4 COPY 


$1.00 


Spot Rate Finder 
Answers Questions Quickly 


time, 13-time placements, or 
any other frequency, he can 
use the formula on this page 
to estimate his final cost for 
the whole campaign. 

He might want to compare 
this with the rates of inde- 
pendent stations in the same 
markets. Those rates are 
averaged for him too, so that 
the same quick calculation will 
provide him with the infor- 
mation he needs. 


All Sizes of Markets 


With little effort he can 
shoot cross-country into the 
over-250,000 population mar- 
kets, or try a list of 100 local 
stations in a selective test of 
product sales in scattered 
areas of the country. 

If he’s anxious to buy ina 
group, the Regional and Group 
Rate Finders are available— 
giving the combination rates 
necessary to this kind of radio 
buying. 

He may want to try TV in 
Los Angeles or Albuquerque 

the TV rate information is 
there in the same quick refer- 
ence form. FM rates, too, are 
included—and every bonus 
FM broadcast station is listed 
beneath its AM affiliate. 
Transit FM rates are also 
given for cities in which this 
newest broadcast advertising 
service is available. 


Foreign Language 


To round out the picture, 
he’ll even have a list of the 
foreign language broadcast 
stations in the major cities of 
the United States, with 
mates of foreign language 
group populations, 

In short, everything that 
the editors believed would help 
in planning for the use of 
radio and television has been 
included. Everything that 
might complicate the process 
has been left out. 


esti- 


= 


August 15, 1949 ®@ Page 7 





CONTENTS 


ON THE PAGES that follow you 
will find columns of data—each 
figure carefully checked and re- 
checked to give you the most ac- 
curate and recent market and rate 
information available. 








To use this information most 
effectively you will need to know 
exactly how the BROADCASTING 1949 
MARKETBOOK is planned and what 
information it contains. 


THE Here, in brief 
outline, is what 
CONTENTS you will find as 


you go through this special issue 
of BROADCASTING. 

1) Network Rate Finders—For 
each major network there is a list 
of all affiliated stations, arranged 
by states, and alphabetically by 
cities within states. 

2) Regional and State Network 
Rate Finder—Many of broadcast- 
ing’s regional and state combina- 
tions are listed alphabetically, for 
quick group time-buying. This list- 
ing includes Transit FM and other 
special time-buying groups. 

3) State Directories—There are 
four parts to these directories. 
First you will find a table of Mar- 
ket Indicators for the state as a 
whole. The Spot Rate Finder for 
each state includes rates for all 
AM, FM and TV stations within 
the state. There is a map of the 
state showing all broadcasting out- 
lets, and all counties. Finally, 
there is a table of Radio Market 
data by counties. 

4) A listing of foreign language 
broadcasters in major U. S. cities 
—with potential audience figures 
included. 

All information is complete as 
July 1. 


SOURCES AND Each of these 
sections is 


DEFINITIONS valuable in 
its own right, but you will find 
that best use can be made of the 
data if you know how all sections 
can be used, and how they com- 
plement each other. 


NETWORK RATE FINDERS— 
If you want a quick check on any 
network’s stations within a state 
or region—you’ll find it in this list. 
Or if you want to find a network’s 
outlet in a specific town, you can 
find it quickly in the Network Rate 
Minders. The one-time day and 
night rates for all stations are in- 
cluded in this list. 

This information has been ob- 
tained from individual stations in 
the networks. As in the case of 
other station information, where 
stations have not supplied informa- 
tion directly to BROADCASTING, 
data has been obtained from other 
sources. Where this is_ true, 
BROADCASTING assumes no respon- 
sibility for its completeness or ac- 
curacy. 

GROUP & REGIONAL RATE 
FINDERS — Time-buyers seeking 
information on regional networks, 


Q 
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give its users the most information in the least amount 


I gies te meee oh 1949 MARKETBOOK is designed to 


of time. 
with this in mind. 


Every page, every table, has been worked over 


Between these covers is the market information AND the 


time-buying information essential to quick and easy use of 


spot radio. 


The editors hope that the users of broadcast ad- 


vertising will find it a valuable aid in meeting the needs of 


a buyer’s market. 


We hope, too, that broadcasters everywhere will benefit 
by the publication of the 1949 BROADCASTING MARKET- 
BOOK, that it will be a sales stimulant for all facets of broad- 


casting—AM, FM and TV. 


Keystone network, FM groups, in- 
cluding Transit FM, will find it in 
this section. The listing includes 
the names, addresses, and princi- 
pal officer of each regional or state 
group, a list of all stations, and the 
combination rates for the group. 


The source of this information 
is, in most cases, the group or net- 
work itself. Again, where it was 
not supplied, it has been obtained 
from other sources. 


The bulk of this 
STATE 1949 Marketbook 
DIRECTORIES is within’ the 
state directory sections. Here, for 
each state, you will find complete 
market and rate information. 


1) State Market Indicators—In 
this table you will find comparative 
information on the economic well- 
being of each state. In all cases, 
you will find the most recent in- 
formation compared with previous 
years, to show you the economic 
progress of the state as a whole 
within the past few years. 

Population figures are from the 
Bureau of Census, Department of 
Commerce. The percent of U. S. 
figure is calculated by the Re- 
search Co. of America, New York. 
Family figures are from Sales 
Management, as are state Retail 
Sales figures. Further reproduc- 
tion is unlicensed. Percent Radio 
and Radio Families data are cal- 
culated by BMB. 

Business Concerns and Non-agri- 
cultural Employment figures are 
from the Old Age and Survivors 
Insurance division of the Federal 
Security Administration. Data 
include only those establishments 
and workers covered by the Social 
Security Act. It is estimated that 
about 75% of establishments and 
workers are covered in these fig- 
ures. 


Data on Manufacturing estab- 





lishments, Manufacturing Employ- 
ment and Value Added by Man- 
ufacture are from the recently 
completed Census of Manufactures. 
Value Added by Manufacture is 
computed by subtracting the cost 
of materials and supplies from the 
total value of shipments of manu- 
factured products. It is not the 
total value of goods produced with- 
in the state. The source is the 
Bureau of the Census. 


Income figures are from the De- 
partment of Commerce, and are 
the latest estimates available. Per- 
cent increase figures have been 
calculated by the Market Research 
Co. of America. 

Construction figures are from 
Construction and Construction 
Materials, June 1949, a_ publica- 
tion of the Bureau of Foreign and 


Domestic Commerce, Department 

of Commerce. 

SPOT RATE In this section 
are the AM, FM 

FINDER and TV stations 


for each state, listed by cities. 
First you will find the city name, 
the county, and the number of fam- 
ilies in the city, the per cent radio, 
and the number of radio families. 
Family figures are from Sales 
Management. Per cent radio and 
radio families were calculated by 
BMB. 

Each station is listed as follows: 
By call letter, power frequency 
(and channel if FM or TV), net- 
work affiliation, national and re- 
gional representative, and audience 
measurement surveys available. 

FM affiliates follow the AM sta- 
tions with which they are affiliated 
and then TV affiliates are listed. 
Independent FM and TV stations 
are listed at the end of each city. 

Rates are day and night rates— 
generally before 6 p.m. and after 
6 p.m. All rates are one-time, for 
the six major time segments, sta- 
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tion break (SB), one 


: ite (1M), 
five minutes (5M), minutes 
(15M), 30 minutes (30M) and one 
hour (1HR). To calculate fre. 
quency discounts, use the genera] 
formula given on page seven, 


Where there is incomplete rate 


information, the stat has sup- 
plied no information on those time 
segments. 

Average rates in major markets 
are calculated wherever there js 


more than one network station, or 
more than one non-affiliated sta- 
tion in the city. 

To calculate quickly the cost of 
using non-affiliated or affiliated 
stations in several major markets, 
check the average rates for those 
cities. 

In no case are the rates of net- 
work—affiliated and non-affiliated 
stations averaged. 

As in the case of other data from 
stations, BROADCASTING does not 
assume responsibility for the ac- 
curacy of any data except that sup- 
plied directly from the station. 

The State Maps—These maps 
have been brought up to date to 
include all] AM markets. For key 
to map symbols see page three. 

Radio Market Data by Counties 
—Total Families figures for each 
county are used by permission of 
Sales Management. To determine 
a rough measurement of total pop- 
ulation, multiply this figure by 3.6, 
which is the national average fam- 
ily size. Percent Radio and Radio 
Families are from BMB. Retail 
Sales figures are also from Sales 
Management 1949 Survey of Buy- 
ing Power. Further reproduction 
unlicensed. 

Employment and dollar total of 
taxable payrolls are from Federal 
Security Administration, Old Age 
and Survivors Insurance records, 
and cover only those payrolls in- 
cluded in the Social Security Pro- 
gram of the U. S. Government. 

The final column, Manufacturing 
Value Added, is a measurement of 
the total value of all manfactured 
products made in the county, less 
the cost of materials and supplies. 
This figure is from the Census of 
Manufactures, Bureau of the Cen- 
sus, Department of Commerce. 

FOREIGN LANGUAGE 
BROADCASTERS IN MAJOR 
U. S. CITIES—This list includes 
the major foreign population 
groups in U. S. cities, and the total 
estimated population of each, with 
the stations that specialize in pro- 
grams in that language. The ma- 
terial was compiled by BROADCAST- 
ING. 

A complete index to information 
contained in the 1949 Marketbook 
will be found on page three and 
an index to advertisers will be 
found on page 208. For addi- 
tional data on stations, consult their 
advertisements where they occur. 
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ALABAMA 


ANNISTON, WHMA 


BIRMINGHAM, 
25.00 40.00 


DOTHAN, WDIC 


FLORENCE, WJOI 


= 
yr) 
~1b9 
oi-l 


GADSDEN, WGNH 


HUNTSVILLE, WHBS 


16.00 24.00 


11.00 22.00 
22.00 44.00 


MONTGOMERY, WAPX 


N 10.00 10.00 20.00 40.00 


ARIZONA 


PHOENIX, KPHO 


TUCSON, KOPO 


ARKANSAS 


EL DORADO, KELD 
FORT SMITH, 
HOT SPRINGS, KTHS 


24.00 48.00 
LITTLE ROCK, KGHI 


CALIFORNIA 


BAKERSFIELD, KPMC 


ed 


BRAWLEY, KROP 
20.00 40.00 
30.00 60.00 


FRESNO, KARM 


LOS ANGELES, KECA 


D 42.20 42.20 


SAN BERNARDINO, 


SAN DIEGO, KFMB 
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ABC Network 





SPOT RATE FINDER 


| SAN FRANCISCO, KGO 


SB 


| D 40.50 40.50 


HARTFORD, WTHT 


18.75 35.00 | 
37.50 70.00 | 
D 7.00 
N 14.00 
130.0 300.00 | SANTA MARIA, KCOY 
| D 3.50 
N 7.00 
a} SS | STOCKTON, 
D 4.00 
N 8.00 
18.75 35.00 
37.50 70.00 | 
24.00 42.00 a : 
Bee Ee DENVER, KVOD 
N 24.00 40.00 
18.00 30 PUEBLO, KGHF 
| , 
36.00 60.00 | PY veo, 
N 10.00 
33.00 55.00 | 
66.00 110.00 | 
} 
36.00 60.00 | BRIDGEPORT, WNAB 
60.00 100.00 | D_ 6.00 
| N 9.00 
D 9.00 
N 14.00 


== 60.00 | NEW HAVEN, WELI 


2.00 120.00 | 


| D 7.00 
N 14.00 
16.50 27.50 | STAMFORD, WSTC 
30.00 50.00 | 6 99 
N 9.00 
WATERBURY, 
D 5.00 
N 8.00 
22.50 37.50 
33.75 56.00 
30.00 50.00 
48.00 80.00 WILMINGTON, WILM 
D 
N 








.00 
5.00 


og 
-1 
oo 


D_ 6.50 
N_ 10.00 


D 10.00 


23.00 35.00 | N 17.00 


= oe 
mae SS) | see, wean 


D 14.50 


45.00 75.00 | N 24.00 


90.00 150.00 
ORLANDO, WHOO 


D_ 7.50 


72.00 108.00 162.00 270.00 N_ 10.00 
82.40 120.00 180.00 270.00 450.00 | 


. PALM BEACH, WWPG 
SACRAMENTO, KFBK 


D_ 5.40 


72.00 120.00 N_ 8.00 
96.00 144.00 240.00 
PENSACOLA, WBSR 


D 6.00 


36.00 60.00 N_ 8.00 
60.00 100.00 
ST. PETERSBURG, 


D 4.50 


54.00 90.00 | N 8.00 
72.00 108.00 180.00 
TALLAHASSEE, 


Note: All rates one-time. For complete D- 3.16 
explanation see Foreword 


N 4.05 
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72.00 108.00 162.00 
30M 14Hr | N_ 67.50 67.50 120.00 180.00 270.00 


SANTA BARBARA, KTMS 


16.00 32.00 


to 
ur 


& 


COLORADO 


12.00 20.00 
70.00 120.00 


CONNECTICUT 
10.00 20.00 
16.00 32.00 


14.00 24.00 


20.00 32.00 


20.00 40.00 


DELAWARE 


| DISTRICT OF COLUMBIA 


42.00 84.00 | WASHINGTON, WMAL 
D 15.00 
N 30.00 45.00 60.00 120.00 180.00 


FLORIDA 


00 
00 | DAYTONA BEACH, WMFJ 
30.00 50.00 


JACKSONVILLE, WPDQ 


24.00 40.00 


orn 


17.50 37.50 


GEORGIA 


ATLANTA, WCON 
SB 1M 5M 

D 18.40 21.70 30.25 

N 30.60 36.00 50.40 





AUGUSTA, WGAC 
D 7.50 7.50 15.00 
N 10.00 10.00 20.00 


CEDARTOWN, WGHA 


N 2.00 3.50 5.00 


COLUMBUS, WDAK 
D 6.00 6.00 10.00 
N 9.00 9.00 16.00 


MACON, WBML 
D 6.00 6.00 10.00 
N 9.00 9.00 16.00 


SAVANNAH, WDAR 
D 4.50 6.00 10.00 
N 6.00 8.50 15.00 


WEST POINT, WRLD 
D 4.00 8.00 
N 4.00 8.00 


IDAHO 


BOISE, KGEM 
D 5.20 5.20 8.00 
N 6.50 8.00 14.00 


BURLEY, KBIO 
D 4.00 4.00 6.00 
N 6.00 6.00 9.00 


IDAHO FALLS, KIFI 
D 8.00 14.00 
N 5.20 8.00 


POCATELLO, KEIO 
D 5.20 5.20 8.00 
N 8.00 8.00 14.00 


TWIN FALLS, KLIX 
D 4.50 5.00 7.20 
N 6.50 7.00 8.55 


ILLINOIS 


BLOOMINGTON, WJBC 


D_ 5.00 5.00 9.00 
N 6.50 6.50 14.00 


CHICAGO, WCFL 
D 13.50 20.00 59.00 
N 20.00 30.00 78.00 








CHICAGO, WENR 
D 54.00 90.00 144.00 
N 90.00 150.00 240.00 


CHICAGO, WLS 
D 54.00 90.00 162.00 
N_ 90.00 150.00 270.00 


PEORIA, WIRL 
D 9.00 9.00 12.50 
N 14.00 14.00 25.00 


QUINCY, WGEM 
D 8.00 8.00 12.50 
N 10.00 10.00 20.00 


ROCKFORD, WROK 
D 10.00 10.00 17.00 
N 12.00 12.00 22.00 


ROCK ISLAND, WE 
D 10.00 12.00 18.00 
N 15.00 18.00 36.00 


SPRINGFIELD, WCVS 


D 6.00 6.00 10.00 
N 10.00 10.00 15.00 





INDIANA 


ANDERSON, WHBU 


86.40 144.00 








EVANSVILLE, 


FORT WAYNE, 


INDIANAPOLIS, 


Oo 


‘ 
25 


SOUTH BEND, 


TERRE HAUTE, 


BURLINGTON, 


DES MOINES, 


DEBUQUE, WKBB 


SHENANDOAH, 


WATERLOO, 


KANSAS 


COFFEYVILLE, KGGF 


> 


oo 


ss 


TOPEKA, WREN 


WICHITA, KFBI 


KENTUCKY 


LEXINGTON, WLAP 








LOUISVILLE, 


LOUISIANA 


ALEXANDRIA, KALB 


BATON ROUGE, WLCS 


108.00 180.00 


SHREVEPORT, 
60.00 100.00 
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MAINE 


BANGOR, WGUY 
SB 1M 5M 
D 6.00 6.00 10.00 
N 12.00 12.00 20.00 
LEWISTON, WLAM 
D 7.00 7.00 14.00 
N 12.00 12.00 24.00 
PORTLAND, WPOR 
D 6.00 7.20 12.00 24.00 
N 12.00 14.40 24.00 48.00 
WATERVILLE, WTVL 
D 3.00 5.00 8.10 
N 5.00 7.00 13.50 


15M 


20.00 
40.00 


30M 


30.00 
60.00 


28.00 42.00 
48.00 72.00 


36.00 
72.00 


14.40 
24.00 


21.60 
36.00 


MARYLAND 


BALTIMORE, 
D 25.00 28.00 40.00 80.00 1 
N 42.00 50.00 75.00 150.00 2 
HAGERSTOWN, WARK 

D 6.00 5.00 12.00 24.00 36.00 
N 8.00 7.00 16.00 32.00 48.00 


WFBR 
20.00 
25.00 


MASSACHUSETTS 


BOSTON, WCOP 
D 37.50 37.50 60.00 120.00 
N 50.00 50.00 80.00 160.00 
LAWRENCE, WLAW 

D 25.00 25.00 40.00 80.00 
N 50.00 50.00 80.00 160.00 
NEW BEDFORD, WNBH 

D 7.50 7.50 14.40 28.00 
N 12.00 12.00 24.00 48.00 
PITTSFIELD, WBEC 

D 4.80 4.80 9.60 19.20 
N 8.00 8.00 16.00 32.00 
SPRINGFIELD, WSPR 

D 7.50 10.00 15.00 30.00 
N 15.00 20.00 30.00 60.00 
WEST YARMOUTH, WOCB 
D 4.00 4.00 8.00 16.00 
N 6.00 6.00 12.00 24.00 
WORCESTER, WORC 
D 7.50 9.00 18.00 
N 235.00 18.00 36.00 


180.00 
240.00 


120.00 
240.00 


43.20 
72.00 


28.80 
48.00 


45.00 
90.00 


24.00 
36.00 


36.00 54.00 
72.00 108.00 


MICHIGAN 


ANN ARBOR, WHRV 

D 6.40 8.00 14.40 28.80 
N 8.00 10.00 18.00 36.00 
BATTLE CREEK, WELL 

D 4.50 8.50 20.00 
N_ 5.50 10.00 26.00 
BAY CITY, WBCM 
D_ 8.50 8.50 16.00 
N 12.00 12.00 24.00 
DETROIT, WXYZ 

D (ABC Spot Sales) 

N 

FLINT, WFDF 

D 15.00 15.00 25.00 45.00 75.00 
N 22.00 22.00 45.00 75.00 110.00 
GRAND RAPIDS, WLAV 


D 8.00 8.00 16.00 36.00 48.00 
N 12.00 12.00 24.00 48.00 72.00 


38.40 
48.00 


32.00 
39.00 


30.00 
44.00 


44.00 
66.00 





Note: All rates one-time. 
explanation see Foreword. 


1 Hr 
50.00 
100.00 


70.00 
120.00 


60.00 
120.00 


36.00 
60.00 


200.00 
375.00 


60.00 
80.00 


300.00 
400.00 


200.00 
400.00 


72.00 
120.00 


48.00 
80.00 


80.00 
160.00 


40.00 
60.00 


90.00 
180.00 


48.00 
60.00 


52.00 
65.00 


75.00 
110.00 


110.00 
180.00 


80.00 
120.00 


For complete 


| D 


| N 


JACKSON, WIBM 


SB 1M 5M 15M 30M 
D 7.50 7.50 12.00 22.50 37.50 
N 7.50 7.50 12.00 22.50 37.50 
KALAMAZOO, WGFG 
D 6.00 6.00 17.50 28.00 42.00 
N 10.00 10.00 25.00 40.00 60.00 
LANSING, WJIM 
D 5.00 5.00 12.00 24.00 36.00 
N 8.00 8.00 18.00 36.00 54.00 
LUDINGTON, WKLA 
D 2.00 2.00 4.00 8.00 12.00 
N 4.00 4.00 8.00 16.00 24.00 
MUSKEGON, WKBZ 
D 6.00 6.00 12.00 24.00 36.00 
N 10.00 10.00 20.00 40.00 60.00 
SAULT STE. MARIE, WSOO 
D 6.00 6.00 10.00 16.00 24.00 
N 8.00 8.00 14.00 24.00 36.00 
MINNESOTA 
ALBERT LEA, KATE 
D 6.00 7.00 12.00 24.00 36.00 
N 7.00 8.00 16.00 32.00 48.00 
EVELETH, WEVE 
D 3.15 5.20 10.40 19.50 36.40 
N_ 5.20 10.40 19.50 36.40 65.00 
| MINNEAPOLIS, WTCN 
| 15.00 22.50 30.00 60.00 90.00 
N 30.00 45.00 60.00 120.00 180.00 
ROCHESTER, KLER 
D 4.00 6.00 12.00 24.00 36.00 
6.00 8.00 16.00 32.00 48.00 
WILMAR, KWLM 
D 4.00 6.00 12.00 24.00 36.00 
N 6.00 8.00 16.00 32.00 48.00 
WINONA, KWNO 
D 4.20 6.00 10.20 20.40 30.60 
N 6.00 8.00 17.00 34.00 51.00 
MISSISSIPPI 
BILOXI, (Gulfport), WGCM 
D 3.50 3.50 7.00 14.00 21.00 
N 6.00 6.00 12.00 24.00 36.00 
JACKSON, WSLI 
D 10.00 12.00 15.00 24.00 36.00 
N 12.00 15.00 25.00 40.00 60.00 
MERIDIAN, WTOK 
D 3.50 3.50 7.50 12.75 21.00 
N 5.00 5.00 10.00 21.00 36.00 
MISSOURI 
COLUMBIA, KFRU 
D 2.50 3.50 8.00 16.00 24.00 
3.50 5.00 12.00 24.00 36.00 


| N 


KANSAS CITY, KCMO 

D 39.00 60.00 64.80 108.00 180.00 
N 52.00 80.00 86.40 144.00 240.00 
ST. LOUIS, KXOK 

D 24.00 36.00 56.00 80.00 120.00 
N 45.00 70.00 98.00 140.00 225.00 
SPRINGFIELD, KWTO 

D 15.00 15.00 25.00 37.50 70.00 
N 18.00 18.00 35.00 50.00 90.00 


MONTANA 


BUTTE, KOPR 


D 7.18 7.18 11.05 22.10 33.15 
N 11.05 11.05 17.00 34.00 51.00 


1 Hr 


75.00 
75.00 


70.00 
100.00 


60.00 
90.00 


20.00 
40.00 


60.00 
100.00 


40.00 
60.00 


60.00 
80.00 


150.00 
300.00 


60.00 
80.00 


60.00 
80.00 


51.00 
85.00 


35.00 
60.00 


60.00 
100.00 


40.00 
60.00 


40.00 
60.00 


300.00 
400.00 


200.00 
400.00 


120.00 
150.00 


595.25 
85.00 


| N 


| D 


NEBRASKA 


GRAND ISLAND, KMMJ 
SB 1M 5M 15M 


D 10.00 10.00 20.00 40.00 
N 10.00 10.00 20.00 40.00 


LINCOLN, KFOR 


D 7.25 7.25 10.50 
N 12.50 12.50 20.00 


OMAHA, KOIL 


D 12.50 12.50 21.88 31.25 
N 21.00 21.00 36.75 52.50 


NEVADA 


LAS VEGAS, KENO 


D 4.00 6.00 10.00 
N 6.00 9.00 15.00 


RENO, KWRN 
D 3.00 3.00 
5.00 5.00 


15.75 
31.25 


16.00 
24.00 


6.00 
10.00 


12.00 
20.00 


30M 
60.00 
60.00 


32.50 
62.50 


62.50 
105.00 


24.00 
36.00 


18.00 
30.00 


NEW HAMPSHIRE 


MANCHESTER, WMUR 


D 6.00 6.00 10.00 20.00 30.00 
N 12.00 12.00 20.00 40.00 60.00 
NEW JERSEY 
ATLANTIC CITY, WFPG 
D 3.50 4.50 9.00 18.00 30.00 
N 5.50 7.50 15.00 30.00 48.00 
NEW MEXICO 

ALBUQUERQUE, KOAT 

5.00 8.50 12.50 20.00 30.00 
N 8.00 12.00 20.00 32.00 48.00 
GALLUP, KGAK 
D 2.00 2.00 4.00 8.00 12.00 
N 2.00 2.00 4.00 8.00 12.00 
LAS VEGAS, KFUN 
D 4.50 4.50 7.50 12.00 18.00 
N 4.50 4.50 7.50 12.00 18.00 
ROSWELL, KSWS 
D 3.00 3.75 5.25 9.50 18.75 
N 4.50 5.25 8.25 15.00 30.00 
SANTA FE, KTRC 
D 3.00 4.50 7.50 12.00 18.00 
N 4.50 6.75 11.25 18.00 27.00 

NEW YORK 

ALBANY, WXKW 
D 14.00 18.00 27.00 54.00 81.00 
N 24.00 30.00 45.00 90.00 135.00 
BINGHAMTON, WENE 
D 6.00 6.00 12.00 24.00 36.00 
N 10.00 10.00 20.00 40.00 60.00 
BUFFALO, WKBW 
D 18.00 32.50 36.00 72.00 108.00 
N 37.00 58.00 72.00 144.00 216.00 
ELMIRA, WELM 
D 7.00 7.00 12.00 24.00 36.00 
N 8.00 890 16.00 32.00 48.00 
GLENS FALLS, WGLN 
D 5.00 5.00 8.00 16.00 24.00 
N 7.50 7.50 12.00 24.00 36.00 


1 Hr 


100.00 
100.00 


65.00 
125.00 


125.00 
210.00 


40.00 
60.00 


30.00 
30.00 


50.00 
100.00 


135.00 
225.00 


60.00 
100.00 


180.00 
360.00 


60.00 
80.00 


40.00 
60.00 


| N 


| BD 


| N 


JAMESTOWN, WJIJTN 


SB 1M 5M 
D 5.00 7.00 12.00 
N 7.00 9.00 18.00 
MASSENA, WMSA 
D 2.00 4.00 7.00 
N 2.50 5.00 10.00 


15M 
24.06 
36.00 


14.00 
20.0 


NEW YORK CITY, WJZ 


D 108.00 108.00 144.00 
N_ 200.00 200.00 240.00 
OLEAN, WHDL 
D 5.00 5.00 
N 6.00 6.00 


10.00 
12.00 


288.00 4 
480.00 7 


20.00 
24.00 


PLATTSBURG, WEAV 


D 
N 


5.00 
8.00 


5.00 
10.00 


10.00 
20.00 


POUGHKEEPSIE, W 


D 4.00 


6.00 


5.00 
7.00 


10.00 
14.00 


20.00 
30.00 
KIP 
20.00 
28.00 


ROCHESTER, WARC 


D 17.00 20.00 30.00 
N 30.00 35.00 46.00 


60.00 
92.00 


SARANAC LAKE, WNBZ 


4.00 5.00 10.00 
N 6.00 8.00 15.00 
SYRACUSE, WAGE 
D_ 8.80 13.75 20.90 
N 17.60 27.50 41.80 
UTICA, WRUN 

D 15.00 15.00 25.00 
N 20.00 20.00 35.00 


20.00 
30.00 


48.00 
96.00 


40.00 
60.00 


M 


00 
1.00 


+.00 
00 


1,00 
00 


00 
40.00 


0.00 
42.00 


10.00 
138.00 


30.00 
45.00 


72.00 
144.00 


60.00 
90.00 


NORTH CAROLINA 


CHARLOTTE, WAYS 


| D 14.40 14.40 21.60 43.20 
14.40 14.40 36.00 72.00 

CLINTON, WRRZ 
D_ 6.00 6.00 12.00 24.00 
DARHAN, WDUK 
D 7.00 7.00 18.00 
N 10.00 10.00 30.00 
GASTONIA, WGNC 
D_ 3.50 3.50 5.50 15.00 
N 4.00 4.00 6.50 20.00 
GREENSBORO, WCOG 
D 8.50 8.50 15.00 30.00 
N 14.00 14.00 24.00 48.00 
HICKORY, WHKY 
D 5.00 6.80 13.40 26.80 
N_ 5.00 6.00 13.40 26.80 
HIGH POINT, WMFR 
D 4.00 4.00 12.00 24.00 
KINSTON, WFTC 
D 4.20 4.20 8.75 20.00 
N 4.20 4.20 8.75 20.00 
RALEIGH, WNAO 
D 8.75 8.75 14.00 28.00 
N 12.50 12.50 20.00 40.00 
ROCKY MOUNT, WEED 
D 3.00 4.00 10.00 20.00 
N 3.00 4.00 10.00 20.00 
WASHINGTON, WRRF 
D 8.00 8.00 15.00 30.00 
N 8.00 8.00 15.00 30.00 
WILMINGTON, WMFD 
D_ 6.00 6.00 14.00 28.00 
N_ 9.10 9.10 16.80 33.60 
WINSTON-SALEM, WAIR 
D 6.00 6.00 10.00 20.00 
N 8.00 8.00 15.00 30.00 


64.80 
108.00 


36.00 


30.00 
45.00 


36.00 


37. 


37 


35 
35 


42.00 
60.00 


35.00 
42.00 


40.00 
45.00 


(Continued on page 12) 


CHECK LIST FOR NEW ENGLAND 


[_] Allot the greater portion of the New England budget 


to Boston 


of New England's radio homes. 


its Metropolitan Area includes 311/,% 


[_] Be sure to get WCOP availabilities from THE KATZ 


AGENCY. 


[_] Find out about the WCOP follow-through on Mer- 


chandising and Promotion. 
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y 
) 


) 


tt ((( 


a 
is 
Z 
? 

, 


y 


) 


MMtiyy, 


7” 


) 


\\ 


{{ 


N\ 





y 
Mf 


A COWLES STATION 


Exclusive Boston ABC Outlet 
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Telecasting 





10 50.00 
0 75.00 


0 50.00 
0 70.00 


0 150.00 
1) 230.00 


10 50.00 
0 75.00 


10 120.00 
0) 240.00 


0 100.00 
10 150.00 


A 


0 108.00 
0 180.00 


0 60.00 


0 45.00 
0 75.00 


0 45.00 
0 50.00 


0 75.00 
0 120.00 


0 67.00 
0 67.00 


0 60.00 


5 65.00 
3 65.00 
0 70. 
0 100.00 


0 54.00 
0 54.00 


0 75.00 
0 75.00 


0 63.00 
0 70.00 


0 70.00 
0 80.00 


) 


On or About November 1 


WEMJ 


Youngstown, Ohio 


will move from 250 watts on 1440 to 
five kilowatts on 1390 


WFMJ’s new transmitter building is completed. the six 400- 
ft. towers are up, the ground wires are in, and now all that 


is necessary is for the engineers to tune up the array and 


WEM J 


will extend its audience to the more than 1.800.000 persons 


who will hear it in northeastern Ohio and western Pennsylvania. 


ABC Network Associated and United Press 


Headley-Reed Co., National Representatives 
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ABC 


SPOT RATE FINDER 


(Continued from page 11) 


NORTH DAKOTA 


FARGO, KFGO 
SB 1M 5M 15M 


7.50 7.50 15.00 30.00 
15.00 15.00 30.00 60.00 


D 
N 


OHIO 
AKRON, WAKR 
D 15.00 15.00 27.50 
N 22.50 22.50 45.00 


CANTON, WHBC 
D 7.50 7.50 15.00 
N 15.00 15.00 30.00 


CINCINNATI, WSAI 
D 20.00 23.80 30.00 
N 30.00 35.50 60.00 


CLEVELAND, 
D 33.75 33.75 54.00 
N 45.00 45.00 72.00 


COLUMBUS, WCOL 
D 12.60 12.60 18.90 
N 21.00 21.00 31.50 


DAYTON, WING 
D 20.00 
N 25.00 


MANSFIELD, WMAN 
D 5.75 5.75 9.75 
N 7.75 17.75 


MARION, WMRN 
D 6.00 6.00 12.00 


a WIZE 
N 7.00 
TOLEDO, WTOL 

D 7.50 7.50 15.00 29.00 
N 15.00 15.00 24.00 48.00 
YOUNGSTOWN, WFMJ 


D 12.00 12.00 19.20 38.40 
N 16.00 16.00 32.00 64.00 


48.00 
88.00 


30.00 
60.00 


60.00 
120.00 
wiw 


108.00 
144.00 


29.40 
49.00 


60.00 
75.00 


19.50 
26.00 


24.00 


30.00 
37.50 


1 Hr 


75.00 
150.00 


30M 


45.00 
90.00 


72.00 
132.00 


120.00 
220.00 


45.00 
90.00 


75.00 
150.00 


90.00 
180.00 


150.00 
300.00 


162.00 
216.00 


270.00 
360.00 


50.40 
84.00 


84.00 
140.00 


80.00 
120.00 


150.00 
200.00 


60.00 


40.00 
60.00 


75.00 
100.00 


43.00 
72.00 


72.00 
120.00 


57.60 
96.00 


96.00 
160.00 


OKLAHOMA 


ADA, KADA 


D 4.50 4.50 7.50 
N 4.50 4.50 7.50 


ARDMORE, KVSO 


D 4.50 4.50 7.50 
N 4.50 4.50 7.50 


ENID, KCRC 


D 6.00 6.00 12.50 
N 9.00 9.00 18.75 


LAWTON, KSWO 


D 6.00 6.00 10.00 
N 9.00 9.00 15.00 


MC ALESTER, KTMC 


D 4.50 4.50 7.50 
N 4.50 4.50 7.50 


MUSKOGEE, KBIX 


D 4.00 6.00 10.00 16.00 
N 4.00 6.00 10.00 16.00 


OKLAHOMA CITY, KTOK 


D 9.00 9.00 15.00 24.00 
N 12.00 12.00 20.00 32.00 


SHAWNEE, KGFF 
D 4.50 4.50 
N 4.50 4.50 


TULSA, KOME 


D 9.00 9.00 
N 12.00 12.00 


12.00 
12.00 


12.00 
12.00 


20.00 
30.00 


16.00 
24.00 


12.00 
12.00 


12.00 


50 
50 12.00 


00 


15. 24.00 
24.00 


48.00 


OREGON 


EUGENE, KUGN 


D 
N 


3.00 
5.00 


3.50 
5.00 


6.90 
10.00 


11.00 
16.00 


KLAMATH FALLS, KFLW 


D 
N 
MEDFORD, KYJC 


D 5.00 5.00 7.20 
N 6.00 6.00 12.00 


5.00 
5.70 


6.00 
6.85 


10.00 
11.75 


15.00 
17.50 


14.40 
24.00 


PORTLAND, 
D 20.00 25.00 
40.00 50.00 


KEX 
40.00 
80.00 


Page August 15, 


F 


18.00 
18.00 


30.00 
30.00 


18.00 
18.00 


30.00 
30.00 


30.00 
45.00 


50.00 
75.00 


24.00 
36.00 


40.00 
60.00 


18.00 
18.00 


30.00 
30.00 


24.00 
24.00 


40.00 
40.00 


36.00 
48.00 


60.00 
80.00 


18.00 
18.00 


30.00 
30.00 


36.00 60.00 
72.00 120.00 


16.50 
24.00 


27.50 
40.00 


35.00 
40.00 


25.00 
30.00 


21.60 
36.00 


36.00 
60.00 


67.00 112.00 
135.00 225.00 


or complete 


1949 


| D 10.00 10.00 20.00 


PENNSYLVANIA 


ALLENTOWN, WAEB 
SB 1M 5M 15M 


40.00 
60.00 


30M 
60.00 


N 15.00 15.00 30.00 90.00 


ALTOONA, WRTA 
D 6.00 6.00 20.00 
N 9.00 9.00 25.00 


30.00 
40.00 


45.00 
65.00 
ERIE, WIKK 
D_ 8.00 8.00 
N 14.00 14.00 


HARRISBURG, WHGB 


D 7.50 7.50 17.00 34.00 
N 9.50 9.50 25.00 50.00 


JOHNSTOWN, WCRO 
D 6.00 6.00 20.00 30.00 45.00 
N 9.00 9.00 25.00 40.00 65.00 


LANCASTER, WLAN 


D 7.00 8.00 20.00 40.00 
N 12.00 12.00 30.00 50.00 


PHILADELPHIA, WFIL 


D 30.00 30.00 50.00 99.00 
N 44.00 44.00 66.00 132.00 


WCAE 


16.00 
28.00 


32.00 
56.00 


48.00 
84.00 


51.00 
75.00 


60.00 
80.00 


149.00 
198.00 


PITTSBURGH, 


D 19.00 27.50 47.50 95.00 
N 38.00 55.00 95.00 190.00 


READING, WEEU 


D 8.00 8.00 20.00 40.00 
N 12.00 12.00 30.00 60.00 


SCRANTON, WARM 


D 6.00 6.00 10.00 20.00 
N 10.00 10.00 20.00 40.00 


WILKES-BARRE, WILK 


D 7.00 7.00 12.50 25.00 
N 9.00 9.00 18.00 36.00 


150.00 
300.00 


60.00 
90.00 


30.00 
60.00 


38.00 
54.00 


| YORK, WSBA 
| D 


7.00 
8.00 


8.00 17.00 34.00 
9.50 25.00 50.00 


51.00 


N 75.00 


RHODE ISLAND 


PAWTUCKET, WFCI 


D 10.00 10.00 20.00 40.00 60.00 
N 20.00 20.00 40.00 80.00 120.00 


SOUTH CAROLINA 


CHARLESTON, WHAN 


D 4.00 4.00 8.00 16.00 
N 8:00 8.00 16.00 32.00 


COLUMBIA, WCOS 


D 5.00 5.00 12.50 
N 7.00 7.00 16.00 


FLORENCE, WOLS 
D 3.60 4.80 9.60 19.20 
N 4.50 6.00 12.00 24.00 


GREENVILLE, WMRC 


D 7.00 7.00 10.00 20.00 
N 10.00 10.00 20.00 40.00 


SPARTANBURG, WORD 


D 5.00 5.00 10.00 20.00 
N 7.00 7.00 17.50 28.00 


24.00 
48.00 


20.00 
32.00 


36.00 
48.00 


28.80 
36.00 


30.00 
60.00 


30.00 
42.00 


SOUTH DAKOTA 


YANKTON, WNAX 
D 14.00 21.00 26.00 52.00 78.00 
N 18.00 27.00 37.50 75.00 140.00 


TENNESSEE 


CHATTANOOGA, WDEF 


D_ 7.50 10.00 12.50 28.00 
N 12.50 14.00 25.00 56.00 


JACKSON, WTJS 


D 4.00 5.00 8.00 
N 6.00 7.00 16.00 


16.00 
32.00 


24.00 
48.00 


JOHNSON CITY, WJHL 


D 10.00 10.00 15.00 25.00 
N 12.00 12.00 20.00 30.00 


KNOXVILLE, WBIR 


D 7.00 10.00 
N 9.00 15.00 


MEMPHIS, WMPS 


D 23.00 28.00 34.00 
N 33.00 38.00 48.00 


NASHVILLE, WSIX 


D 10.00 12.00 24.00 
N 17.00 20.00 40.00 


50.00 
60.00 


24.00 
30.00 


36.00 
60.00 


68.00 
96.00 


102.00 
144.00 


48.00 
80.00 


72.00 
120.00 


1 Hr 


100.00 
150.00 


75.00 
100.00 


80.00 
140.00 


85.00 
125.00 


75.00 
100.00 


90.00 
130.00 


248.00 
330.00 


237.50 
475.00 


100.00 
150.00 


50.00 
100.00 


63.00 
90.00 


130.00 
275.00 


70.00 
140.00 


40.00 
80.00 


100.00 
120.00 


60.00 
120.00 


170.00 
240.00 


120.00 
200.00 


| AUSTIN, 


| N 


| D 
| N_ 10.00 


| DALLAS, WFAA, 570 ke 5 kw 


|} D 13.50 18.00 25.00 48.00 
N 27.00 36.00 50.00 


| D 


N 27.00 36.00 50.00 


| HOUSTON, KXYZ 
| D 14.00 


| LUBBOCK, 





| D 


TEXAS 


ABILENE, KRBC 


SB 1M 


D 10.00 10.00 14.00 
N 10.00 10.00 14.00 


AMARILLO, KFDA 


D 10.00 18.00 
N 18.00 30.00 


KNOW 
5.25 6.00 12.00 
9.00 10.50 20.00 


BEAUMONT, KFDM 


D 8.00 10.00 18.75 
N 15.00 18.00 37.50 


BIG SPRING, KBST 


D 5.00 5.00 9.00 
N 5.00 5.00 9.00 


5M 15M 
28.00 
28.00 


28.00 
50.00 


D 20.00 


32.00 


28.00 
56.00 


18.00 
18.00 


| BROWNSVILLE, KVAL 


5.00 6.25 10.00 20.00 


D 
N 10.00 12.50 20.00 40.00 


48.00 


42.00 
84.00 


27.00 
27.00 


30.00 
60.00 


COLLEGE STATION, WTAW 


D 6.00 9.00 15.00 24.00 


CORPUS CHRISTI, KSIX 


7.00 7.00 11.00 18.80 
10.00 18.00 30.00 


96.00 


EL PASO, KEPO 

6.00 6.00 10.80 21.60 
N 9.00 9.00 18.00 36.00 
FORT WORTH, WBAP, 570 


D 13.50 18.00 25.00 48.00 
96.00 


17.50 28.00 
N 28.00 35.00 56.00 


48.00 
96.00 


| LONGVIEW, KFRO 


D 6.00 7.20 12.00 
N 12.00 14.50 24.00 


KFYO 
D 5.62 7.50 11.25 
N 11.25 15.00 22.50 


MIDLAND, 


D 10.00 10.00 
N 10.00 10.00 


24.00 
48.00 


18.00 
36.00 
KCRS 


16.00 
16.00 


28.00 
28.00 


| PARIS, KPLT 
| D 


16.00 
16.00 


2.40 2.75 8.00 
N 2.40 2.75 8.00 


SAN ANGELO, KGKL 


D 10.00 10.00 14.00 28.00 
N 10.00 10.00 14.00 28.00 


SAN ANTONIO, KABC 


D 21.42 25.20 35.00 56.00 
N 42.84 50.40 70.00 112.00 


TEXARKANA, KCMC 


D 4.00 6.00 12.00 24.00 
N 6.00 8.00 16.00 32.00 


| WICHITA FALLS, KFDX 


D 
N 


6.00 
10.00 


6.00 12.00 24.00 
10.00 20.00 40.00 


UTAH 


SALT LAKE CITY, KUTA 
8.50 8.25 11.00 21.00 


N 13.00 12.75 17.50 30.00 


VERMONT 


BURLINGTON, 


D 5.00 5.00 
N 7.50 7.50 


WwJoY 


10.00 20.00 
12.00 30.00 


VIRGINIA 


36.00 


30.00 
48.00 


72.00 
144.00 


32.40 
54.00 
ke, 5 


72.00 
144.00 


84.00 
168.00 


36.00 
72.00 


27.00 
54.00 


48.00 
48.00 


24.00 
24.00 


42.00 
42.00 


84.00 
168.00 


36.00 
48.00 


36.00 
60.00 


30.00 
45.00 


50.00 
75.00 


CHARLOTTESVILLE, WCHV 


D_= 4.00 
N_ 5.00 
COVINGTON, 
D 3.00 5.00 
N 5.00 6.00 


DANVILLE, WBTM 


D 6.00 7.50 12.00 
10.00 12.50 20.00 


5.00 
7.00 


8.00 
10.00 


WKEY 
7.00 
8.00 


16.00 
20.00 


15.00 
18.00 


24.00 
40.00 


40.00 
50.00 


24.00 
30.00 


20.00 
24.00 


30.00 
45.00 


36.00 60.00 
60.00 100.00 


FREDERICKSBURG, WFVA 


5.00 
5.00 


D = 4.00 10.00 
N_ 4.00 10.00 


LYNCHBURG, WLVA 
7.50 7.50 12.00 24.00 
10.00 10.00 20.00 40.00 


17.50 
17.50 


D 
N 


22.50 
22.50 


40.00 
40.00 


36.00 
60.00 


60.00 
100.00 


BROADCASTING ®° 


NEWPORT NEWS, WGH 
SB 1M 5M 


8.00 12.00 16.00 
16.00 24.00 32.00 


RICHMOND, WRNL 


D_ 8.00 14.00 19.00 
N 14.00 24.00 32.00 


ROANOKE, WSLS 


D 7.75 8.50 14.00 
N 10.00 12.00 24.00 


STAUNTON, WTON 
D 2.52 3.15 6.30 
N 3.60 4.50 9.00 


SUFFOLK, WLPM 


D 4.00 6.00 8.00 12.50 
N 4.00 6.00 8.00 12.50 


WINCHESTER, WINC 
D 3.50 3.50 10.00 
N 3.50 3.50 10.00 


15M 
32.06 
64.00 


D 
N 


38.0 
64.( 


28 .0¢ 
48.01 


12.60 
18.00 


00 


17 
17.00 


22.50 
22.50 


WASHINGTON 


BELLINGHAM, KVOS 


D_ 8.00 12.50 20.00 
N_ 10.00 15.00 25.00 


| SEATTLE, KJR 


D 18.00 25.00 35.00 
N 35.00 60.00 70.00 


56.00 
112.00 


| SPOKANE, KGA 


| D 12.50 17.50 25.00 48.00 
| N 25.00 35.00 50.00 96.00 


| WALLA WALLA, KWWB 


D 
N 


5.00 
6.00 


7.20 
12.00 


14.40 
24.00 


| WENATCHEE, KPQ 


8.00 8.00 12.50 


D 20.00 
N 10.00 10.00 15.00 


25.00 


| YAKIMA, KIT 
| D 


7.25 
12.00 


7.25 12.00 
12.00 20.00 


19.20 


N 32.00 


30.00 
40.00 


84.00 
168.00 


72.00 
144.00 


21.60 
36.00 


30.00 
40.00 


28.80 
48.00 


WEST VIRGINIA 


CHARLESTON, WKNA 


D 9.00 9.75 15.00 30.00 
N 12.00 13.00 25.00 50.00 


| HUNTINGTON, WSAZ 
| D 
| N 12.50 14.50 


8.00 10.00 18.98 34.50 


31.63 57.50 


| PARKERSBURG, WCOM 


D 5.00 6.00 10.00 
N 7.00 8.00 15.00 


WHEELING, WKWK 
D_ 8.00 10.00 15.00 
N 10.00 12.50 24.00 


20.00 
30.00 


25.00 
40.00 


45.00 
75.00 


51.75 
82.80 


30.00 
45.00 


36.00 
60.00 


WISCONSIN 


GREEN BAY, WDUZ 


D 6.00 8.00 10.00 
N 9.00 12.00 16.00 


LA CROSSE, WLCX 


D 4.95 6.60 8.50 
N_ 8.00 10.00 17.00 


MADISON, WISC 


D 5.00 5.00 10.00 20.00 
N 10.00 10.00 20.00 40.00 


MILWAUKEE, WMAW 


D 15.00 15.00 30.00 45.00 
N 30.00 30.00 50.00 80.00 


OSHKOSH, WOSH 


D 6.00 6.00 13.00 
N 8.00 8.00 16.00 


RACINE, WRJN 


D 10.00 13.00 20.00 
N 10.00 13.00 20.00 


SHEBOYGAN, WHBL 
D 6.00 6.00 16.00 
N 10.00 10.00 24.00 


SUPERIOR, WDSM 
D 6.00 10.00 
N 10.00 20.00 


20.00 
32.00 


17.00 
34.00 


22.00 
32.00 


37.00 
37.00 


24.00 
36.00 


20.00 
40.00 


WYOMING 
KVOC 
3.50 
5.00 


CASPER, 
D_ 3.50 
N_ 5.00 
CHEYENNE, KFBC 
D_ 4.00 4.00 7.50 
N 6.00 6.00 12.50 


RAWLINS, KRAL 
p 2.75 6.00 
4.00 ; 8.00 


11.00 
18.00 


6.80 
11.00 


12.00 
16.00 


* 


2. 
4.00 


30.00 
48.00 


25.50 
51.00 


30.00 
60.00 


70.00 
120.00 


54.00 


30.00 
60.00 


18.00 
30.00 


26.25 
35.00 


18.00 
24.00 


50.00 
100.00 


100.00 
200.00 


60.00 
80.00 


92.00 
92.00 


60.00 
90.00 


50.00 
100.00 


30.00 
50.00 


45.00 
60.00 


30.00 
40.00 


Telecasting 





50.00 
100.00 


100.00 
200.00 


60.00 
80.00 


92.00 
92.00 


60.00 
90.00 


50.00 
100.00 


30.00 
50.00 


45.00 
60.00 


30.00 
40.00 


ting 
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ALABAMA 


BIRMINGHAM, WAPI 
SB 1M 5M 15M 30M 1Hr 


D 14.00 16.00 20.00 40.00 60.00 100.00 
N 28.00 32.00 40.00 80.00 120.00 200.00 


MOBILE, WKRG 
9.00 11.25 


24.00 
ed 12.00 22.50 


48.00 


36.00 
72.00 


MONTGOMERY, WCOV 


D 5.00 5.00 10.00 20.00 
N 8.00 8.00 16.00 32.00 


50.00 
80.00 


SELMA, WGWC 


Dp 4.00 4.00 8.00 16.00 
N 6.00 6.00 12.00 24.00 


ARIZONA 


BISBEE, KSUN 
D 4.75 6.10 9.00 
N 6.30 8.10 12.00 


18.00 
24.00 


PHOENIX, KOY 
D 10.50 10.50 14.00 
N 21.00 21.00 28.00 


70.00 
140.00 


TUCSON, KTUC 
D 600 6.00 8.50 
N 12.00 12.00 17.00 


ARKANSAS 


LITTLE ROCK, KLRA 


D 8.00 11.00 15.00 26.00 
N 13.00 16.00 28.00 52.00 


39.00 65.00 
78.00 130.00 


CALIFORNIA 


BAKERSFIELD, KERN 


D 4.00 4.00 7.50 15.00 
N 8.00 8.00 15.00 30.00 


40.00 
75.00 


FRESNO, KFRE 
D 15.00 16.50 27.50 
N 30.00 33.00 55.00 


44.00 66.00 110.00 
88.00 132.00 220.00 


LOS ANGELES, KNX 
D 60.00 75.00 65.00 130.00 195.00 325.00 
N 120.00 150.00 260.00 390.00 650.00 


PALM SPRINGS, KCMJ 


D 4.20 4.20 6.00 12.00 
N 7.00 7.00 10.00 20.00 


18.00 
30.00 


30.00 
50.00 


SACRAMENTO, 
D 9.00 9.00 
N 16.50 16.50 


KROY 
12.50 22.00 
25.00 44.00 


33.00 55.00 
66.00 110.00 


SAN DIEGO, 
D 10.55 13.20 
N 21.00 26.25 


KCBQ 
22.00 
43.75 


35.00 53.00 88.00 
70.00 105.00 175.00 


SAN FRANCISCO, KCBS 
D 28.00 35.00 50.00 93.33 140.00 233.33 
N 56.00 70.00 140.00 210.00 350.00 


STOCKTON, KGDM 
D_ 9.00 9.00 18.00 30.00 
N 15.00 15.00 25.00 48.00 


COLORADO 


COLORADO SPRINGS, KBOR 
D 4.00 4.00 7.25 16.75 27.25 
N 6.00 6.00 12.25 27.75 46.25 


DENVER, KLZ 
D 16.50 16.50 


) 24.25 42.00 73.50 115.00 
N 33.00 33.00 44.75 


78.75 134.00 225.00 


Note: All rates one-time. For complete 
explanation see Foreword. 


BROADCASTING ®@ 


CONNECTICUT 


HARTFORD, WDRC 

SB 1M 5M 15M 30M 1H: 
D 12.50 17.50 21.00 42.00 63.00 105.00 
N 25.00 35.00 42.00 48.00 126.00 210.00 


WATERBURY, 
D 4.50 6.00 
N 9.00 12.00 


WBRY 
10.00 20.00 
20.00 40.00 


30.00 
60.00 100.00 


50.00 


DISTRICT OF COLUMBIA 
WTOP 
D 30.00 37.50 
N_ 60.00 


75.00 112.50 187.50 


52.50 150.00 225.00 375.00 


FLORIDA 


FT. MYERS, WINK 
D 4.75 5.50 10.00 
N 5.75 6.50 12.00 


15.00 00 50.00 


18.00 36.00 60.00 
JACKSONVILLE, WMBR 

D 10.00 10.00 18.00 36.00 54.00 
N 20.00 20.00 36.00 72.00 00 180.00 


90.00 


MIAMI, WGBS 
D 15.00 15.00 
N 24.00 24.00 


22.00 
40.00 


44.00 00 110.00 
80.00 00 200.00 


ORLANDO, WDBO 
D_ 8.50 8.50 13.75 
N 12.00 12.00 19.25 


27.50 00 71.50 
38.50 00 110.00 


ST. AUGUSTINE, WFOY 
D 4.50 4.50 12.00 15.00 
N 9.00 9.00 11.00 22.00 


36.00 
54.00 


SARASOTA, 
D 3.75 3.75 
N 5.00 5.00 


WSPB 
10.00 
12.00 


20.00 00 
24.00 36.00 


50.00 
60.00 


TAMPA, WDAE 
D 12.00 12.00 20.00 
N 16.00 16.00 30.00 


32.00 50.00 80 
60.00 90.00 160 


WEST PALM BEACH, WJNO 
D 6.00 6.00 10.00 20.00 30.00 
N 12.00 12.00 20.00 40.00 60.00 


GEORGIA 


ALBANY, WGPC 
D-~ 2.50 3.50 6.00 
N_ 4.00 5.00 12.00 


12.00 00 
24.00 5.00 


ATHENS, WGAU 
D 300 3.00 6.00 12.00 00 
N 5.00 5.00 10.00 20.00 .00 


ATLANTA, WAGA 
D 21.00 24.00 33.00 54.00 00 150 
N 34.00 40.00 54.00 00 00 260 


AUGUSTA, WRDW 
D 6.00 6.00 12.00 24.00 36.00 60 
N 10.00 10.00 20.00 00 00 100 


COLUMBUS, WRBL 
D 600 7.50 2.00 24.00 36.00 60 
N 10.00 12.50 20.00 00 00 100 


MACON, 
D 9.50 
N_ 14.00 


WMAZ 
11.00 25.00 00 60.00 100 
16.00 37.50 00 90.00 150 


SAVANNAH, WTOC 
D 9.50 12.50 21.50 37.50 
N 14.50 19.00 32.00 56.00 


56.00 94.00 
84.00 140.00 


Telecasting 


IDAHO 


BOISE, KDSH 
SB 1M 5M 15M 

D_ 5.00 6 10.00 

N 10.00 12 20.00 


20.00 
40.00 


50 
50 


ILLINOIS 


CHAMPAIGN, WDWS 
D_ 3.50 5.00 6.66 
N 4.50 6.00 10.00 


16.00 


24.00 


CHICAGO, WBBM 
D_ 115.00 
N_ 175.00 


DANVILLE, WDAN 
D 5.00 5.00 10.00 
N 6.00 6.00 15.00 


20.00 


30.00 


DECATUR, WSOY 
D_ 4.50 5.50 9.00 
N 6.50 8.00 13.00 


18.00 


26.00 


PEORIA, 
D 10.00 
N 20.00 


WMBD 
13.00 16.25 32.50 
26.00 32.00 


QUINCY, WTAD 
D 12.00 12.00 20.00 
N 15.00 15.00 30.00 


40.00 
60.00 


SPRINGFIELD, WTAX 
D 4.50 4.50 9.00 18.00 
N 6.50 6.50 13.00 26.00 


INDIANA 


EVANSVILLE, WEOA 
D_ 6.00 8.00 16.00 
N 9.00 10.00 20.00 


32.00 
40.00 


FORT WAYNE, 
D 7.00 7.00 
N 10.00 10.00 


WANE 
12.00 24.00 
20.00 40.00 


INDIANAPOLIS, WFBM 
D 13.00 15.00 25.00 50.00 
N 25.00 30.00 


KOKOMO, WIDU 
D 9.00 14.00 00 
N 12.00 18.00 36.00 


MUNCIE, WLBC 
D~ 6.00 6.00 10.00 


N 10.00 10.00 16.00 


SOUTH BEND, WSBT 
D 13.00 13.00 25.00 45.00 


N 18.00 18.00 30.00 60.00 


IOWA 


CEDAR RAPIDS, WMT 
D 13.00 19.50 24.00 48.00 
N 20.00 30.00 37.50 


DES MOINES, 
D 10.00 14.00 
N 16.00 24.00 


KSO 
20.00 


25.00 


40.00 


MASON CITY, 
D 10.50 10.50 
N 14.00 14.00 


KGLO 
18.50 
28.00 


37.00 
56.00 


SIOUX CITY, 
D 10.00 10.00 
N 18.00 18.00 


KSC 
14.00 
32.00 


28.00 


64.00 


30M 


30.00 


60.0 


24.0 


36.00 


132.00 264.00 439.00 


396.00 660.00 1100.00 


30.00 


45.00 


30.00 


45.00 


53.01 


65.00 105.00 


60.00 
90.00 


30.00 


45.00 


48.00 
60.00 


36.00 


60.00 


75.00 


50.00 100.00 150.00 


42.00 


54.00 


70.00 


90.00 


72.00 


75.00 140.00 


60.00 


50.00 100.00 


19 
42 


96.00 


50.( 


100.0¢ 


404 


60.00 


733.06 


50.00 


75.00 


50.00 


75.00 


88.0 


175.00 


100.00 


150.00 


50.00 


75.00 


80.00 
100.00 


60.00 


100.00 


135.00 


270.00 


70.00 


90.01 


115.06 


150.00 


120.00 


250.00 


100.00 


200.00 


92.50 


140.00 


70.00 


160.00 


KANSAS 


TOPEKA, WIBW 
SE 1M 5M ISM 30 
46.67 66.67 


9 
20.0 


2 ) 24.00 


1 
24 6.00 48.01 96.00 144.06 


WICHITA, KFH 
D 0 15 


~Y 
\ 


KENTUCKY 


ASHLAND, WCMI 


D 5.01 00 10.06 


N 50 


22 Ol 32.00 60.00 
12.0% d 35.00 100.00 


HOPKINSVILLE, WHOP 
D 6.01 6.00 7.50 14.0 


N 6.00 7.50 14.00 


LOUISVILLE, WHAS 


D 37.50 62.50 100.00 


150.00 250.00 


200.00 300.00 500.00 


PADUCAH, WPAD 
D 6.50 5 
N 6.50 6.50 


6.50 10.00 20.00 35.00 


60.00 
60.00 


10.00 20.00 35.00 


LOUISIANA 


LAKE CHARLES, KLOU 
D_ 6.00 8.00 12.00 18.00 


N 9.00 12.00 24.00 36.00 


30.00 50.00 
60.00 100.00 


NEW ORLEANS, WWI 
D 30.00 84.00 146.00 225.00 
N 60.00 60.00 101.00 169.00 292.00 450.00 


30.00 50.00 


SHREVEPORT, KWKH 
D 13.75 18.00 60.00 


36.00 


30.00 


90.00 150.00 
60.00 120.00 180.00 300.00 


MAINE 


BANGOR, WABI 
D 9.00 12.00 17.00 


N 12.00 15.00 25.00 


34.00 


51.00 85.00 
75.00 125.00 


50.00 


PORTLAND, WGAN 
D 12.00 18.00 
N 24.06 36.00 


12.00 36.00 54.00 


90.00 
72.00 108.00 180.00 


24.00 


MARYLAND 


BALTIMORE, WCAO 
D 22.50 27.50 


N $5.00 


75.00 112.50 187.50 
75.00 150.00 225.00 375.00 


37.50 


55.00 


CUMBERLAND, WCUM 
D 5.00 5.00 


N 7.00 7.00 14.00 28.01 


10.00 20.00 30.00 


42.00 


50.00 
70.00 


FREDERICK, WFMD 
D 6.00 6.00 12.00 


N 10.00 


24.00 


40.00 


36.00 60.00 
60.00 100.00 


10.00 20.00 


(Continued on page 14) 
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MASSACHUSETTS 


BOSTON, WEEI 
SB 1M 

D 42.00 50.00 
N 84.00 70.00 
SPRINGFIELD, 
D 10.00 10.00 15.00 30.00 
N, 20.00 20.00 30.00 60.00 
WORCESTER. WTAG 

D 17.00 17.00 25.00 50.00 
N 34.00 34.00 50.00 100.00 


MICHIGAN 


DETROIT, WIR 
D 62.50 62.50 100.00 200.00 300.00 
N 125.00 125.00 200.00 400.00 600.00 


GRAND RAPIDS, WJEF 
D~ 8.50 10.00 15.00 25.00 
N 11.50 13.50 25.00 45.00 
KALAMAZOO, WKZO 

D 10.00 12.00 18.00 36.00 
N_ 17.00 20.00 30.00 60.00 


MINNESOTA 


DULUTH, KDAL 

D 7.20 7.20 12.00 24.00 
N 14.40 14.00 24.00 48.00 
MINNEAPOLIS, WCCO 

D 47.50 60.00 60.00 120.00 180.00 
N 95.00 240.00 360.00 


MISSISSIPPI 


JACKSON, WJQS 

D 3.40 3.40 7.50 
N 5.00 5.00 10.00 
MERIDIAN, WCOC 
D 3.40 3.40 7.50 
N 5.00 5.00 10.00 


30M 


157.50 
315.00 


5M 15M 
52.50 105.00 
70.00 210.00 
WMAS 

45.00 
90.00 


75.00 
150.00 


40.00 
65.00 


54.00 
90.00 


36.00 
72.00 


12.75 
21.25 


21.25 
36.00 


12.75 
21.25 


MISSOURI 


JOPLIN, KSWM 
D 8.50 8.50 15.00 20.00 
N 10.00 10.00 18.00 30.00 


KANSAS CITY, KMBC 

D 30.00 48.00 43.20 72.00 
N 50.00 70.00 72.00 120.00 
ST. LOUIS, KMOX 

D 54.00 78.00 69.00 138.00 
N_ 90.00 230.00 
SPRINGFIELD, KTTS 
D 5.00 5.00 10.00 
N 6.00 6.00 15.00 


21.25 
36.00 


35.00 
45.00 


144.00 
240.00 


207.00 
345.00 


17.50 
26.25 


MONTANA 


KBOW 


30.00 
45.00 


BUTTE, 
D 8.00 8.00 10.00 20.00 
N 8.00 8.00 10.00 20.00 
GREAT FALLS, KFBB 

D 10.00 13.00 15.00 30.00 
N_ 10.00 13.00 20.00 40.00 
MISSOULA, KGVO 
D~ 7.88 10.50 10.50 
N 10.50 14.00 14.00 


30.00 
30.00 


45.00 
60.00 


21.00 
28.00 


31.50 
42.00 


Note: All rates one-time 
explanation see Foreword 


1 Hr 


262.50 
525.00 


75.00 
150.00 


125.00 
250.00 


500.00 
1,000 


65.00 
110.00 


90.00 
150.00 


60.00 
120.00 


300.00 
600.00 


42.50 
60.00 


42.50 
60.00 


50.00 
75.00 


288.00 
480.00 


345.00 
575.00 


50.00 
75.00 


50.00 
50.00 


70.00 
100.00 


52.50 
70.00 


For complete 


NEBRASKA 
OMAHA, KFAB 
SB 1M 5M_ 15M 30M 


D 20.00 20.00 40.00 80.00 120.00 
N 40.00 40.00 80.00 160.00 240.00 
SCOTTSBLUFF, KOLT 

D 9.00 9.00 16.50 30.00 
N 9.00 9.00 16.50 30.00 


NEVADA 


LAS VEGAS, KLAS 
D 6.00 6.00 8.40 
N 10.00 10.00 14.00 
RENO, KOLO 
D 3.00 3.00 
N 4.00 4.00 


50.00 
50.00 


16.50 
28.00 


25.50 
42.00 


4.00 
8.00 


8.00 
16.00 


NEW HAMPSHIRE 


KEENE, 
D 6.70 8.00 13.40 26.80 
N 10.00 12.00 20.00 40.00 
MANCHESTER, WFEA 

D 6.00 6.00 12.00 24.00 
N 12.00 12.00 24.00 48.00 


12.00 
24.00 


WKNE 
40.20 
60.00 


36.00 
72.00 


NEW JERSEY 


ATLANTIC CITY, 
D 3.75 5.00 
N 7.00 9.50 


WBAB 
12.50 25.00 45.00 
18.75 45.00 75.00 


NEW MEXICO 


ALBUQUERQUE, KGGM 
D 7.00 10.00 15.00 24.00 
N 14.00 20.00 30.00 48.00 


CARLSBAD, KAVE 
D 5.00 5.00 12.00 
N 8.00 8.00 15.00 
SANTE FE, KVSF 

D 6.00 7.50 12.50 
N 6.00 7.50 12.50 
SILVER CITY, KSIL 
D 4.00 4.00 7.50 
N 5.00 5.00 12.00 


36.00 
72.00 


16.00 
24.00 


24.00 
36.00 


20.00 
20.00 


30.00 
30.00 


12.00 
16.00 


NEW YORK 


BINGHAMTON, WNBF 

D 10.80 10.80 19.80 36.00 
N 18.00 18.00 33.00 60.00 
BUFFALO, WGR 

D 15.00 22.00 28.00 56.00 
N 42.50 56.00 70.00 140.00 
GLOVERSVILLE, WENT 
D 3.00 5.00 7.50 15.00 
N 6.00 8.00 12.00 24.00 
ITHACA, WHCU 

D 6.00 9.00 15.00 
N 6.00 9.00 25.00 
NEW YORK CITY, WCBS 
D 100.00 135.00 270.00 
N 540.00 
ROCHESTER. WHEC 
D 17.00 20.00 30.00 
N 30.00 35.00 50.00 
SYRACUSE, WFBL 
D 10.00 15.00 25.00 
N 20.00 30.00 50.00 


TROY, WTRY 
D 12.75 16.00 
N 24.00 30.00 
UTICA, WIBX 
D 12.75 15.00 
N 18.00 20.00 
WATERTOWN 
D 4.00 8.00 
N 6.00 12.00 


18.00 
24.00 


54.00 
90.00 


84.00 
210.00 


24.00 
36.00 


30.00 
50.00 


45.00 
75.00 


405.00 
810.00 


50.00 
90.00 


90.00 
140.00 


45.00 
90.00 


70.00 
140.00 


25.00 
45.00 


50.00 
90.00 


75.00 
135.00 


25.00 40.00 
30.00 50.00 
» WWNY 
14.00 28.00 
24.00 48.00 


50.00 
75.00 


48.00 
72.00 


1 Hr 


200.00 
400.00 


90.00 
90.00 


42.00 
70.00 


20.00 
40.00 


67.00 
100.00 


60.00 
120.00 


75.00 
125.00 


60.00 
120.00 


40.00 
60.00 


50.00 
50.00 


30.00 
40.00 


90.00 
150.00 


140.00 
350.00 


40.00 
60.00 


75.00 
125.00 


675.00 
1,350. 


140.00 
225.00 


110.00 
225.00 


125.00 
225.00 


80.00 
125.00 


80.00 
120.00 








not one, but SEVEN 


Seven major industries, we mean. 


Mining, cattle, 


lumbering, electric power, farming, sugar beets, 
meat packing. Diversification which means sales 
stability all year around. 


Add ‘em together. 
capita 
tional 
Montanians adds to sales, 


They tote up a Montana per 


income of $1641—$318 above the na- 


KGVO-CBS for 


too. 


85 


average. 


The rout 





5 KW DAY—1 KW NITE 
MISSOULA 


ey BUTTE GREAT FALLS 


S KW IN PROGRESS 


thousand 
For you? 


Vmontrana~ 


NOT ONE, BUT SEVEN MAJOR. INDUSTRIES 





Pa, 4 © August 15, 1949 





| D 


| D 


| N 


ASHEVILLE, WWNC 
SB 1M 5M 


8.50 8.50 
N_ 13.50 13.50 20.00 45.00 
CHARLOTTE, WBT 

D 35.00 40.00 63.75 85.00 
N_ 70.00 80.00 127.50 170.00 
DURHAM, WDNC 

D 10.00 10.00 15.00 30.00 
N_ 15.00 15.00 25.00 50.00 
GREENSBORO, WBIG 

D 8.50 8.50 17.00 35.00 


15M 


| N 14.00 14.00 27.00 55.00 


NORTH CAROLINA 





30M 


75.00 


127.50 
255.00 


45.00 
75.00 


50.00 
85.00 


NORTH DAKOTA 


GRAND FORKS, KILO 
D 6.25 6.25 12.50 25.00 
N 8.00 8.00 16.00 32.00 


| JAMESTOWN, KSJB 


D 
N 


10.00 
12.00 


13.00 23.45 46.90 
15.00 35.00 70.00 


OHIO 


AKRON, WADC 
12.50 12.50 25.00 44.00 
N 22.50 22.50 45.00 88.00 
CINCINNATI, WKRC 

D 30.00 30.00 42.50 68.00 
N_ 60.00 60.00 85.00 136.00 
CLEVELAND, WGAR 

D 56.25 56.25 75.00 150.00 
N 75.00 75.00 100.00 200.00 
COLUMBUS, WBNS 
D 20.00 20.00 33.37 
N 40.00 40.00 66.75 
DAYTON, WHIO 

D 16.00 28.00 
26.00 45.00 


PORTSMOUTH, WPAY 
D 6.00 6.00 12.00 24.00 
N 7.50 7.50 15.00 30.00 
YOUNGSTOWN, WKBN 
D 12.00 15.00 19.00 38.00 
N 18.00 20.00 38.00 76.00 


37.50 
48.00 


70.35 
105.00 


66.00 
132.00 


102.00 
204.00 


225.00 
300.00 


70.87 
141.75 


65.00 
130.00 


36.00 
45.00 


57.00 
114.00 


OKLAHOMA 


OKLAHOMA CITY, KOMA 
D 15.00 20.00 30.00 40.00 
N 30.00 40.00 50.00 90.00 
TULSA, KTUL 

D 12.00 12.00 20.00 
N 24.00 24.00 40.00 


40.00 
80.00 


OREGON 


PORTLAND, KOIN 
D 15.00 39.00 32.50 37.50 
N 30.00 60.00 65.00 75.00 


80.00 
160.00 


60.00 
120.00 


75.00 
150.00 


PENNSYLVANIA 


ALLENTOWN, WHOL 
D 7.00 8.50 15.00 
N 12.50 12.50 25.00 


DUBOIS, WCED 
D 5.00 6.25 12.90 
N 5.00 6.25 12.90 


HARRISBURG, WHP 
D 12.00 12.00 20.00 
N 18.00 18.00 30.00 
INDIANA, WDAD 

D 5.00 6.00 12.90 
N 5.00 6.00 12.90 
JOHNSTOWN, WARD 
D 5.00 6.00 18.50 28.00 
N 6.00 9.00 25.00 40.00 
PHILADELPHIA, WCAU 
D 55.00 75.00 150.00 
N 70.00 100.00 200.00 
PITTSBURGH, WJAS 

D 19.00 27.50 45.00 75.00 
N 38.00 55.00 90.00 150.00 
READING, WHUM 

D 6.50 7.50 17.00 30.00 
N 12.00 12.00 24.00 48.00 
SCRANTON, WGBI 

D 13.00 13.00 21.00 35.00 
N 20.00 20.00 42.00 70.00 
UNIONTOWN, WMBS 

D 4.50 7.50 15.00 30.00 
N_ 7.50 12.50 25.00 50.00 
WILLIAMSPORT, WWPA 
D 7.50 7.50 13.50 27.50 
N 9.00 9.00 18.00 35.00 


30.00 
50.00 


22.40 
22.40 


40.00 
60.00 


22.40 
22.40 


51.00 
75.00 


36.40 
36.40 


60.00 
90.00 


36.40 
36.40 


42.50 
60.00 


225.00 
300.00 


120.00 
240.00 


50.00 
82.00 


53.00 
105.00 


45.00 
75.00 


40.00 
55.00 


RHODE ISLAND 


PROVIDENCE, WPRO 
D 15.00 15.00 24.00 48.00 
N 30.00 34.00 48.00 96.00 


72.00 
144.00 


SOUTH CAROLINA 


ANDERSON, WAIN 

D 7.00 7.00 18.00 36.00 
N 7.00 7.00 -18.00 36.00 
CHARLESTON, WCSC 

D 6.00 6.00 12.00 20.00 
N 12.00 12.00 25.00 40.00 
COLUMBIA, WKIX 
D 5.00 5.00 8.00 15.00 
N 7.00 7.00 15.00 30.00 


SPARTANBURG, WSPA 
D 8.50 8.50 17.00 34.00 
N 12.50 12.50 25.00 50.00 











54.00 
54.00 


32.50 
65.00 


23.00 
45.00 


51.00 
75.00 
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15.00 27.50 45.00 75.00 


125.00 


212.50 
425.00 


75.00 
125.00 


85.00 
140.00 


62.50 
80.00 


117.25 
175.00 


110.00 
220.00 


170.00 
340.00 


375.00 
500.00 


105.00 
210.00 


100.00 
200.00 


60.00 
75.00 


95.00 
190.00 


150.00 
275.00 


100.00 
200.00 


150.00 
300.00 


85.00 
125.00 


56.00 
56.00 


100.00 
150.00 


56.00 
56.00 


70.00 
100.00 


375.00 
500.00 


192.00 
384.00 


75.00 
120.00 


88.00 
175.00 


75.00 
125.00 


65.00 
90.00 


120.00 
240.00 


90.00 
90.00 


62.50 
125.00 


38.00 
75.00 


85.00 
125.00 


| D 


SOUTH DAK 


RAPID CITY, KOTA 
SB 1M 5M 15M 


7.50 9.00 18.00 36 
9.00 12.50 25.00 50. 


TENNESSE! 


CHATTANOOGA, WDOD 
D 10.00 10.00 14.00 28.0 
N 18.00 18.00 28.00 56. 
COOKEVILLE, WHUB 
3.00 3.00 6.00 1: 
N 3.00 3.00 6.00 1: 
KNOXVILLE, WNOX 
D 15.00 15.00 25.00 50.00 
N 30.00 30.00 50.00 100.00 
MEMPHIS, WREC 
D 20.00 25.00 40.00 
N 35.00 40.00 50.00 
NASHVILLE, WLAC 
D 12.50 15.00 30.00 60.0 
N 25.00 30.00 60.00 120.00 


TEXAS 


AMARILLO, KLYN 
D_ 8.00 12.00 
N 14.00 24.00 
AUSTIN, KTBC 

D 9.00 9.00 15.00 26.00 
N 13.50 13.50 30.00 50.00 
CORPUS CHRISTI, KEYS 
D 6.00 7.40 12.00 24.00 
N 12.00 14.40 24.00 48.00 
DALLAS, KRLD 

D 25.00 30.00 45.00 90.00 
N 50.00 60.00 90.00 180.00 


EL PASO, KROD 
D 12.00 12.00 20.00 
N 18.00 18.00 30.00 


HARLINGEN, KGBS 
D = 4.00 6.00 10.00 
N 6.00 10.00 15.00 
HOUSTON, KTRH 
D 20.00 25.00 42.00 
N 40.00 50.00 84.00 
ODESSA, KOSA 

D 6.75 6.75 11.25 18.00 
N_ 9.00 9.00 15.00 24.00 
SAN ANTONIO, KTSA 

D 19.00 19.00 28.20 45.00 
N 38.00 38.00 56.30 90.00 
WICHITA FALLS, KWFT 
D 10.00 13.00 22.00 39.00 
N 15.00 20.00 30.00 60.00 


UTAH 


CEDAR CITY, KSUB 
D 4.00 5.00 7.50 
N 4.00 5.00 7.50 
SALT LAKE CITY, 


D 25.00 25.00 40.00 
N 


D 
N 


Nh 


56.00 
95.00 


20.00 
40.00 


32.00 
48.00 


16.00 
24.00 


70.00 
140.00 


15.00 

15.00 
KSL 

65.00 
50.00 50.00 80.00 130.00 


VERMONT 


BURLINGTON, WCAX 
D 6.75 9.00 15.00 30.00 
N 15.00 15.00 25.00 50.00 


VIRGINIA 


RICHMOND, WRVA 
D 22.50 28.00 40.00 80.00 
N 45.00 55.00 70.00 140.00 
ROANOKE, WDBJ 

D 7.50 9.50 15.00 
N 11.00 14.00 25.00 


30.00 
50.00 


+.00 
00 


00 
4.00 


00 
3.00 


2.00 
1.00 


0.00 
10.00 


).00 


30.00 
00 


42.00 
75.00 


36.00 
79 


42.00 


135.00 
270.00 


48.00 
72.00 


24.00 
36.00 


105.00 
210.00 


27.00 
36.00 


67.50 
135.00 


65.00 
100.00 


100.00 
200.00 


45.00 
75.00 


120.00 
210.00 


WASHINGTON 


SEATTLE, KIRO 

D 26.00 41.00 50.00 
N 55.00 78.00 92.00 
SPOKANE, KXLY 
D 12.50 12.50 17.50 
N 25.00 25.00 35.00 
YAKIMA, KIMA 

D_ 8.00 10.00 12.50 
N 9.00 11.00 15.00 


75.00 
150.00 
27.50 
55.00 


20.00 
25.00 


112.50 
225.00 


42.50 
85.00 


30.00 
40.00 


WEST VIRGINIA 


BECKLEY, 
D 5.00 5.00 7.50 14.00 
N 7.50 7.50 10.00 20.00 
CHARLESTON, WCHS 

D 12.10 14.52 24.20 48.40 
N 16.94 19.36 36.30 72.60 


FAIRMONT, WMMN 
D 9.00 9.00 18.00 36.00 
N 15.00 15.00 30.00 60.00 
PARKERSBURG, WPAR 

D 5.00 6.00 10.00 20.00 
N 7.00 8.00 15.00 30.00 
WHEELING, WWVA 
D 25.00 25.00 45.00 
N 50.00 50.00 90.00 


WJILS 


72.00 
144.00 


22.50 
30.00 


72.61 
108.90 


54.00 
90.00 


30.00 
45.00 


120.00 
240.00 


WISCONSIN 


GREEN BAY, WBAY 
D 9.00 9.00 10.00 25.00 
N 17.50 17.50 21.00 50.00 
MILWAUKEE, WISN 
D 23.25 23.25 45.00 60.00 
N 46.50 46.50 90.00 120.00 











42.00 
85.00 


93.75 
187.50 


00 : 


50.00 
100.00 


70.00 
125.00 


60.00 
120.00 


225.00 
450.00 


80.00 
120.00 


40.00 
60.00 


175.00 
350.00 


45.00 
60.00 


112.50 
225.00 


115.00 
175.00 


50.00 
50.00 


150.00 
300.00 


75.00 
125.00 


200.00 
350.00 


75.00 
125.00 


187.50 
375.00 


85.00 
170.00 


50.00 
60.00 


37.50 
50.00 


108.90 
181.50 


90.00 
150.00 


45.00 
75.00 


200.00 
400.00 


70.00 
140.00 


150.00 
300.00 
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30.00 
30.00 


125.00 
250.00 


150.00 
280.00 


150.00 
300.00 


50.00 
100.00 


70.00 
125.00 


60.00 
120.00 


225.00 
450.00 


80.00 
120.00 


40.00 
60.00 


175.00 
350.00 


45.00 
60.00 


112.50 
225.00 


115.00 
175.00 


50.00 
50.00 


150.00 
300.00 


75.00 
125.00 


200.00 
350.00 


75.00 
125.00 


187.50 
375.00 


85.00 
170.00 


50.00 
60.00 


37.50 
50.00 


108.90 
181.50 


90.00 
150.00 


45.00 
75.00 


200.00 
400.00 


70.00 
140.00 


150.00 
300.00 
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Ty Cobb 


On The Bases* 
















WHEC 
In Rochester 


WHEC is Rochester’s most-listened-to station and has 
been ever since Rochester has been Hooperated! 
Note WHEC’s leadership morning, afternoon, evening: 


















STATION STATION STATION STATION STATION STATION 


WHEC B Cc D E | 4 
MORNING 40.4 22.6 8.2 6.5 15.1 ee 


8:00-12:00 Noon 
Monday through Fri. 


AFTERNOON 32.9 27.3 8.5 14.0 14.0 | 2.8 


12:00-6:00 P.M. 




























Monday through Fri. Station 
EVENING 368 30.3 7.2 9.8 = 14.5 | ‘i'Smser 
Sunday through So WINTER-SPRING HOOPER REPORT | ~ 


December '48—April '49 


BUY WHERE THEY’RE LISTENING: — 


Representatives: EVERETT-McKINNEY, Inc., New York, Chicago, HOMER GRIFFITH CO., Los Angeles, San Francisco 
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BESSEMER, WJLD 


DECATUR, WMSL 


N 
GADSDEN, = 
[ 


HUNTSVILLE, WBHP 
00 

JASPER, WwwweBs 

D 4.00 

MOBILE, WABB 


MONTGOMERY, WJ 
D 7.50 


OPELIKA, WJHO 
D : 4.00 


me. WHBB 





ANDALUSIA, WCTA 
SB 


N A 

ANNISTON, WOOB 
N . 
BIRMINGHAM, WTNB 


DEMOPOLIS, WXAL 
0 


DOTHAN, WAGF 


MUSCLE SHOALS, WLAY 


explanation see Foreword. 


THE HOOPER! 


... and he ain’t jest callin’ the hawgs, for this audience- 
building phenomenon (12:30 to 2 p.m., Monday thru 
Saturday) has made history with his Hooperatings in 
Columbus, Georgia. 


MBS Network 


SPOT RATE FINDER 


The “Country Boy” S03: 
HOW HIGH 


Lookie here: 





__ STATION | a RA 


| WOBA | * 
9.4 


11.1 


“COUNTRY 


BOY” 


Station | 


8.6 
4.8 
4.5 
3.9 
4.5 
3.8 


5.0 


‘Station 


Cc 
4.8 
6.8 
6.8 
8.5 
6.2 
psa 


7.0 


OR SOME ONE OF WGBA’S 








TALLADEGA, WHTB 
ALABAMA 2. WA 15M 
D 2.50 2.50 15.00 
IM 5M 15M 30M Hr | N- 2.50 2.50 15.00 
3.75 6.00 10.00 18.00 30.00 | TROY, WTBF 
5.00 10.00 20.00 30.00 50.00 | D 3.00 3.00 10.00 
50 9.37 18.75 35.00 I Aggy = 
— = TUSCALOOSA, WTBC 
6.00 9.00 18.75 37.50 70.00 3099 5.00 24.00 
8.00 12.00 20.00 38.00 75.00 N 300 5.00 24.00 
8.00 12.00 20.00 38.00 75.00 
7.50 18.75 30.00 45.00 75.00 ARIZONA 
10.00 25.00 40.00 60.00 100.00 | Cooringe, KeKY ad 
3.00 5.00 10.00 15.00 30.00 | D2 4.00 4.00 : 
3.00 5.00 10.00 15.00 30.00 |N 8.00 8.00 24.00 
NOGALES, KNOG 
1.50 10.00 16.00 30.00 | D 2.30 2.80 7.00 
15.0 10.00 16.00 30.00 N 3.00 4.00 10.00 
PHOENIX. KOOL 
re 5.00 10.00 18.00 30.00 9.00 9.00 26.00 
6.00 N 18.00 18.00 52.00 
5.25 12.00 21.00 36.00 | TUCSON, KCNA 
D 4.32 3.60 14.40 
$00 8.75 20.00 35.00 60.00 R F554 ZO0 eaas 
5.00 15.00 28.00 50.00 
3.00 5.00 15.00 28.00 50.00 ARKANSAS 
15.00 30.00 42.00 ARKADELPHIA, KVRC 
4.00 15.00 30.00 42.00 D 4.00 4.50 i 15.00 
N 4.50 5.50 19.00 
9.00 11.00 22.00 33.00 55.00 | CAMDEN, KAMD 
12.00 22.00 44.00 66.00110.00 |p 2.50 3.75 15.00 
N 3.75 5.50 22.50 
12.00 20.00 36.00 60.00 FAYETTEVILLE, KGRH 
10.00 20.00 40.00 60.00 100.00 p 2.50 3.50 14.00 
N 3.25 4.50 20.00 
5.00 12.00 24.00 36.00 60.00 FORT SMITH, KEPW ie 
5.00 12.00 24.00 36.00 60. : . ‘ 
N 5.20 7.80 31.20 
HARRISON, KHOZ rome 
D ; , 
4.00 7.50 15.00 27.00 45.00 3.50 20:00 
HELENA, KFFA 
3.50 6.00 12.00 20.00 D. 4.50 5.00 16.00 
5.00 8.00 17.50 30.00 N 7.00 8.00 32.00 
HOPE, KXAR 
Note: All rates one-time. For complete | D 3.00 3.75 14.00 
N 4.00 5.00 20.00 


E RATINGS SUMMER 1949 


Station 


D 
2.0 
17 
1.8 
0.6 
1.4 
0.6 





1.4 


; OTHER 


TOP-HOOPER PERSONALITIES SELL FOR YOU! 


1 KW at 620 W G B A Soon—Full Time! 


COLUMBUS, GEORGIA 


Represented Nationally by the Branham Company 





August 15, 








25.00 
25.00 





36.00 


39.00 
78.00 


21.60 
36.00 


22.50 
30.00 


22.50 
33.75 


21.00 
30.00 


23.40 
46.80 


21.00 
30.00 


24.00 
48.00 


| N 15.00 


HOT SPRINGS, KWFC 
SB 1M 5M 15M 30M 


D 3.50 4.00 10.00 20.00 30.00 
N 5.00 6.00 16.00 32.00 48.00 
JONESBORO, KBTM 
D 2.50 3.50 7.50 14.00 21.00 
N 3.25 4.50 10.00 20.00 30.00 
NORTH LITTLE ROCK, KXLR 

5.00 7.00 14.00 21.00 
N 8.00 14.00 28.00 42.00 
PINE BLUFF, KOTN 
D 3.50 3.50 8.00 14.00 32.40 
N 3.50 3.50 8.00 14.00 32.40 
RUSSELLVILLE, KXRJ 
D 2.5 3.00 5.00 8.00 14.00 
N 3.50 4.50 6.75 11.00 19.00 
SILOAM SPRINGS, KUOA 


| D 3.75 5.25 9.00 18.00 27.00 
| N 5.00 7.00 12.50 25.00 37.50 


| STUTTGART, KWAK 
| D 


3.50 4.25 6.50 13.00 19.50 
N 5.00 6.50 10.00 20.00 30.00 


CALIFORNIA 


BAKERSFIELD, KAFY 
4.00 4.00 6.00 12.00 18.00 
N 8.00 8.00 12.00 24.00 36.00 


CHICO, KHSL 


D 5.40 540 9.65 19.25 32.10 
N 6.50 650 11.60 23.15 38.50 
EL CENTRO, KXO 

D 4.00 5.50 9.25 15.70 22.00 
N 8.00 11.00 18.50 31.40 44.00 


EUREKA, KIEM 
7.00 7.00 9.60 16.00 24.00 

N 10.00 10.00 14.40 24.00 36.00 

FRESNO, KYNO 

D 7.50 7.50 10.80 21.60 32.40 

N 15.00 15.00 21.60 43.20 64.80 


| LOS ANGELES, KHJ 


D 32.50 46.00 
N 65.00 92.00 
MARYSVILLE, KMYC 
D 4.20 4.20 9.00 13.50 22.50 


90.00 135.00 
180.00 270.00 


| N 6.00 6.00 12.00 18.00 30.00 


| MERCED, KYOS 
| D 7.50 7.50 10.05 20.35 33.85 


N 9.00 9.00 12.20 24.40 40.70 


| — ROBLES, KPRL 


4.00 4.00 7.00 12.00 16.00 
N 5.00 5.00 10.00 16.00 24.00 
REDDING, KVCV 
D 10.65 10.65 15.50 26.00 43.10 
N 12.75 12.75 18.65 31.00 51.75 
SACRAMENTO, KXOA 
D 7.50 7.50 11.20 22.40 33.60 
15.00 22.40 44.80 67.20 
SALINAS, KSBW 
D 4.50 6.00 13.00 24.00 36.00 
N 6.00 8.00 16.50 30.00 45.00 
SAN BERNARDINO, KFXM 
D 9.00 9.00 11.20 22.40 33.60 


| N 14.00 14.00 17.00 34.00 51.00 
| SAN DIEGO, KGB 
| D 7.50 10.00 16.80 28.00 42.00 


N~ 15.00 23.60 56.00 84.00 


| SAN FRANCISCO, KFRC 
| D 22.00 28.00 48.00 80.00 120.00 


N 44.00 96.00 160.00 240.00 
SAN LUIS OBISPO, KVEC 

D 5.00 5.00 8.00 15.00 21.00 
N 7.00 7.00 12.00 24.00 36.00 
SANTA ANA, KVOE 

D 5.00 5.00 10.00 16.00 24.00 
N 9.00 9.00 15.00 24.00 36.00 
SANTA BARBARA, KDB 

D 4.00 4.00 8.40 14.00 21.00 
N 8.00 8.00 16.80 28.00 42.00 


| STOCKTON, KXOB 


D 5.00 5.00 8.00 16.00 24.00 
N 10.00 10.00 16.00 32.00 48.00 
TULARE, KCOK 

D 3.50 4.25 6.00 12.00 18.00 
N 4.25 5.00 10.00 20.00 30.00 


COLORADO 
DENVER, KFEL 
D 10.00 10.00 20.00 40.00 60.00 
N 17.50 17.50 40.00 80.00 120.00 


GRAND JUNCTION, KFXJ 

D 4.00 4.00 8.00 16.00 24.00 
N 6.00 6.00 12.00 24.00 36.00 
PUEBLO, KCSJ 

D 3.50 4.50 8.00 16.00 24.00 
N 6.00 8.00 12.00 24.00 36.00 
TRINIDAD, KSFT 

D 6.00 6.00 10.00 16.00 24.00 
N 9.00 9.00 15.00 24.00 36.00 


CONNECTICUT 


| BRIDGEPORT, WICC 
D 


8.00 8.00 16.00 32.00 48.00 
N 16.00 16.00 32.00 64.00 96.00 
HARTFORD, WONS .- 
D 10.00 10.00 20.00 40.00 60.00 


N 20.00 20.00 40.00 80.00 120.00 
NEW LONDON, WNLC 

D 5.00 7.00 10.00 20.00 30.00 
N 7.00 10.00 16.00 32.00 48.00 
WATERBURY, WWCO 

D 4.00 5.50 10.00 20.00 30.00 
N 7.00 


10.00 20.00 40.00 60.00 











1949 














BROADCASTING ® 











- DELAWARE 
r 
50.00 | WILMINGTON, WAMS 
80.00 > 8.40 18-40 16.80 33.60 40 84.00 
4. 4. 00 56.00 84 : 
a 0 00 140.00 
50.00 
wooo | DISTRICT OF COLUMBIA 
80.00 | WASHINGTON, WOL 
54.00 SB 1M 5M 15M OM lHr 
54.00 D 15.00 15.00 24.00 48.00 72.00 120.09 
N 30.00 30.00 48.00 96.00 144.00 240.00 
25.00 
34.50 
FLORIDA 
45.00 
62.50 DAYTONA BEACH, WROD 
4.50 00 16.00 24.00 40. 
23 N 6.50 12.00 24.00 36.00 on 
: FORT PIERCE, WIRA 
3.75 4.50 8.00 16.00 24.00 40.00 
N 5.00 6.00 10.00 20.00 30.00 50.00 
GAINESVILLE, WRUF 
D 5.00 5.00 10.00 20.00 30.00 50.09 
30.00 N 7.50 7.50 15.00 30.00 50.00 75.00 
60.00 | JACKSONVILLE, WJHP 
D 10.00 18.00 35.00 53.00 88.09 
53.45 | N 15.00 35.00 70.00 105.00 175.00 
64.15 | KEY WEST, WKWF 
D 5.00 6.50 10.00 20.00 30.00 50.00 
30.00 | N 10.00 13.00 20.00 40.00 60.00 100.00 
60.00 MIAMI BEACH, WKAT 
D 13.92 11.39 17.71 35.42 53.13 988.65 
40.00 | N 21.51 18.97 35.42 70.84 106.26 177.10 
60.00 | OCALA, WTMC 
D 4.50 4.50 8.00 16.00 24.00 40.00 
54.00 | N 6.00 6.00 10.00 20.00 30.00 50.00 
108.00 | ORLANDO, WLOF 
D 8.00 8.00 13.00 26.00 40.00 65.00 
225.00 | N 10.00 10.00 20.00 40.00 60.00 100.00 
450.00 | PANAMA CITY, WDLP 
D 6.00 6.00 10.00 20.00 30.00 50.00 
37.50 | N 6.00 6.00 10.00 20.00 30.00 50.00 
50.00 | PENSACOLA, WEAR 
| D 4.00 5:60 8.50 17.50 28.50 50.00 
56.45 | N 5.65 7.50 8.50 17.50 28.50 50.00 
67.70 | ST. PETERSBURG, WTSP 
D 6.00 8.00 12.00 24.00 42.00 72.00 
25.00 | N 8.00 10.00 19.00 40.00 72.00 120.00 
40.00 | TALLAHASSEE, WTAL 
D 7.00 7.00 12.00 24.00 36.00 60.00 
65.50 | N 10.00 10.00 18.00 36.00 54.00 90.00 
78.65 | WEST PALM BEACH, WIRK 
D 6.00 6.00 12.00 24.00 36.00 60.00 
56.00 | N_ 10.00 10.00 20.00 40.00 60.00 100.00 
112.00 | WINTER HAVEN, WSIR 
D 4.00 4.00 8.00 16.00 24.00 40.00 
60.00 | N 5.36 5.36 10.72 21.44 32.16 53.60 
75.00 
56.00 GEORGIA 
85.00 | 
| ALBANY, WALB 
70.00 | D 3.50 3.50 6.00 12.00 18.00 30.00 
140.00 | N 4.50 4.50 11.00 22.00 36.00 60.00 
AMERICUS, WDEC 
200.00 | D 3.00 3.00 5.00 9.00 16.50 26.50 
400.00 | N 3.00 3.00 5.00 9.00 16.50 26.50 
ATLANTA, WGST 
35.00 | D 15.00 20.00 30.00 48.00 72.00 120.00 
60.00 | N 25.00 34.00 50.00 80.00 120.00 200.00 
AUGUSTA, WBBQ 
40.00 | D 2.90 2.90 5.40 10.80 16.20 27.00 
60.00 | N 2.90 2.90 5.40 10.80 16.20 27.00 
BAINBRIDGE, WMGR 
35.00 | N 3.25 3.25 15.00 20.00 35.00 50.00 
70.00 | BRUNSWICK, WMOG 
D 3.00 4.00 10.00 25.00 35.00 60.00 
40.00 | N 3.00 4.00 10.00 25.00 35.00 60.00 
80.00 | CARTERSVILLE, WBHF 
N 5.00 10.00 20.00 30.00 50.00 
oped | COLUMBUS, WSAC 
: D 4.00 6.00 10.00 20.00 30.00 50.00 
N 7.00 9.00 16.00 32.00 48.00 80.00 
CORDELE, WMJM 
D No rates available 
N 15.00 20.00 35.00 50.00 
100.00 | COVINGTON, WMOC 
200.00 D No rates available 
N 5.00 10.00 20.00 30.00 50.00 
40.00 | DALTON, WBLJ 
60.00 | D 2.00 2.25 4.00 5.50 10.00 17.50 
N 2.00 2.50 5.00 8.00 15.00 30.00 
40.00 | DUBLIN, WMLT 
60.00 | D 3.85 2.85 15.00 20.00 37.50 42.00 
N 3.85 2.85 15.00 20.00 37.50 42.00 
40.00  ELBERTON, WSGC 
60.00 oN 1.75 4.00 8.00 14.00 20.00 
FITZGERALD, WBHB 
D 3.00 4.50 7.50 12.00 18.00 30.00 
N 4.50 6.00 10.00 16.00 24.00 40.00 
GAINESVILLE. WGGA 
80.00 D 3.50 3.50 680 13.60 20.40 34.00 
160.00 | N 5.00 5.00 10.00 20.00 30.00 50.00 
GRIFFIN, WKEU 
100.00 D (No rates available) 
200.00 N 4.00 6.00 12.50 22.50 40.00 
LA GRANGE, WLAG 
50.00 | D 4.00 6.00 10.00 20.00 36.00 60.00 
80.00 N 4.00 6.00 10.00 20.00 36.00 60.00 
MACON, WNEX 
50.00 | D 5.00 5.00 10.00 20.00 30.00 50.00 
100.00 N 7.50 7.50 15.00 30.00 45.00 75.00 
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30.00 
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120.00 
200.00 
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50.00 
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50.00 


50.00 


17.50 
30.00 
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30.00 
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34.00 
50.00 


40.00 


60.00 
60.00 


50.00 
75.00 
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MILLEDGEV ILL E, WMVG 


SB 1M 5M 15M 
p 385 2.85 15.00 20.00 
newt. 5.00 20.00 40.00 
> $00 5.00 20.00 40.00 
ROME, WRGY 100 24.00 
D950 7.50 15.00 30.00 
H, WCCP 
Care} 5.50 10.00 18.00 
N 8.00, 18.00 25.00 25.00 
° 
mary 2.50 5.50 11.00 
2302.50, 5.50 11.00 
THOMA Ae 
DOMSON, WIWA ae 
THOM'00 | 4.00 7.00 12.00 
N30, 4.00 7.00 12.00 
TFT 4.50 7.50 12.00 
H_-&50 6.00 10.00 16.00 
Tocco 3.00 6.70 13.40 
H,,200, 300,670 13.40 
VAUD D0 "12.00 18.00 32.00 
8.00 12.00 18.00 32.00 
| WRQN 
0 8.50 13.50 
Mo. warn? 13.50 
ay.00° 4.00 10.00 25.00 
N 3.00 4.00 10.00 25.00 
IDAHO 
R D'ALENE, KVNI 
= 6.00 10.00 16.00 
4 9.00 15.00 24.00 
IDAHO FALLS, KID 
> 6.00 7.50 13.50 24.00 
4 9.00 11.00 21.00 36.00 
LEWISTON, KRLC 
p 600 7.29 12.00 19.20 
¥ 8.00 9.60 16.00 25.60 
NAMPA, KFXD 
dD 10.00 10.00 12.00 24.00 
N 12.00 12.00 16.00 32.00 
POCATELLO, KEYY 
D 4.23 650 13.00 
\ 6.50 20.00 20.00 
TWIN FALLS, KVMV 
D 5.40 8.70 14.40 
N 7.20 10.80 16.20 
WALLACE, KWAL 
> 3.00 10.00 15.00 
N 4.00 15.00 25.00 
ILLINOIS 
CAIRO, WKR 
D 6.00 12.00 24.00 
ri 6.00 12.00 24.00 
CHICAGO, WGN 
D 45.00 75.00 180.00 
N 90.00 360.00 
HERRIN. WJPF 
D 6.00 7.50 10.00 20.00 
NX 600 7.50 10.00 20.00 
WOLINE. WQWA 
D 6.50 8.00 10.00 20.00 
N 10.00 12.00 20.00 40.00 
EORIA, WMMJ 
D 7.50 15.00 25.00 
INDIANA 
(ORT WAYNE, WKJG 
D 12.00 12.00 20.00 30.00 
N 15.00 15.00 30.00 60.00 
INDIANAPOLIS, WIBC 
D 15.00 15.00 21.60 43.20 
N 20.00 22.50 36.00 72.00 
FAYETTE, WASK 
D 6.00 ' 7.50 16.00 27.00 
N 7.50 9.00 18.00 28.00 
WICHMOND, WKBV 
D 6.00 6.00 10.00 22.50 
N 7.00 7.00 12.00 26.00 
VINCENNES, WAOV 
D 360 3.60 7.20 14.40 
N 450 4.50 1200 24.00 
IOWA 
(EDAR RAPIDS, KCRG 
6.00 10.00 13.00 26.00 
K 10.00 15.00 25.00 50.00 
CLINTON, KROS 
D 5.50 6.60 9.90 19.80 
N 682 8.25 15.54 31.68 
DAVENPORT, KSTT 
18.00 12.00 24.00 
20.00 40.00 
VECORAH, KDEC 
4.00' 5.00 8.00 14.00 
N 600 7.00 9.00 18.00 
DES MOINES, KCBC 
D 5.00 6.00 8.00 16.00 
N 10.00 12.00 20.00 36.00 
DUBUQUE, KDTH 
D 6.00 7.00 12.00 24.00 
N 7.00 8.00 20.00 35.00 
FORT DODGE, KVFD 
> 5.00 6.00 10.00 20.00 
N 6.00 7.00 16.00 32.00 
MARSHALLTOWN, KFJB 
D 4.00 5.00' 9.00 18.00 
N 6.00 7.00 16.00 28.00 
MASON CITY, KICM 
d 4.50 5.25 9.00 20,80 
N 5.25 6.00 16.00 36.40 





30M 
37.50 


60.00 
60.00 


36.00 
45.00 


30.00 
40.00 


18.00 
18.00 


15.00 


22.00 
22.00 


18.00 
24.00 


20.00 
20.00 


50.00 
50.00 


25.00 
25.00 


35.00 
35.00 


24.00 
36.00 


36.00 
54.00 


28.80 
38.00 


36.00 
48.00 


19.59 
30.00 


22.00 
27.00 


25.00 
35.00 


36.00 
36.00 


270.00 
540.00 


35.00 
35.00 


30.00 
60.00 


45.00 


60.00 
90.00 


64.80 
108.00 


41.00 
48.00 


30.00 
36.00 


21.60 
36.00 


39.00 
75.00 


33.00 
52.80 


36.00 
72.00 


24.00 
28.00 


26.00 
60.00 


36.00 
60.00 


28.00 
48.00 


28.00 
48.00 


30.00 
48.00 


1 Hr 
42.00 


90.00 
90.00 


60.00 
75.00 


50.00 
70.00 


30.00 
30.00 


25.00 


40.00 
40.00 


30.00 
40.00 


33.50 
33.56 


80.00 
80.00 


30.00 
30.00 


60.00 
60.00 


So 
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S$ £5 88 85 
8 88 88 8 


60.00 
60.00 


450.00 
900.00 


60.00 
60.00 


50.0 
100.00 


75.00 


90.00 
140.00 


108.00 
180.00 


68.00 
80.00 


50.00 
60.00 


36.00 
60.00 


65.00 
125.00 


55.00 
88.00 


60.00 
120.00 


40.00 
48.00 


40.09 
100.00 


60.00 
100.00 


48.00 
80.00 


48.00 
80.00 


50.00 
80.00 


Note: All rates one-time. For complete 
explanation see Foreword. 
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OTTUMWA, KBIZ 


SB 1M 5M 15M 30M 

D 4.50 9.00 20.80 30.00 

N 6.00 16.00 36.40 48.00 

SHENANDOAH, KMA 

D 10.00 15.00 19.20 32.00 55.00 

N 15.00 20.00 33.00 55.00 105.00 

SIOUX CITY, KTRI 

D 7.00 9.00 12.00 24.00 36.00 

N 12.00 15.00 25.00 50.00 75.00 

SPENCER, KICD 

D 5.00 6.00 10.00 20.00 30.00 

N 6.00 7.00 16.00 32.00 48.00 

KANSAS 

EMPORIA, KTSW 

D 5.00 6.00 10.00 20.00 30.00 

N 5.00 6.00 10.00 20.00 30.00 

GARDEN CITY, KIUL 

D 4.30 650 9.50 17.00 26.50 

N 4.30 650 9.50 17.00 26.50 

GREAT BEND, KVGB 

D 5.00 5.00 9.00 20.00 30.00 

N 8.00 8.00 15.00 30.00 45.00 

SALINA, KSAL 

D 7.20 7.20 15.00 24.00 40.00 

N 9.00 9.00 18.00 30.00 45.00 

TOPEKA, KTOP 

D 7.50 7.50 15.00 30.00 45.00 

N 10.00 10.00 20.00 40.00 60.00 

WICHITA, KAKE 

0 7.50 10.00 12.00 24.00 36.00 

N 10.00 12.50 20.00 40.00 60.00 
KENTUCKY 

BOWLING GREEN, WLBJ 

D 5.00 10.00 20.00 35.00 

N 5.00 10.00 20.00 35.00 

CORBIN, WCTT 

D 3.50 5.00 10.00 20.00 35.00 

N 3.50 5.00 10.00 20.00 35.00 

FRANKFORT, WFKY 

D 3.50 5.00 10.00 20.00 35.00 

N 3.50 5.00 10.00 20.00 35.00 

HARLAN, WHLN 

D 3.50 5.00 20.00 35.00 

N 3.50 5.00 20.00 35.00 

HAZARD, WKIC 

D 4.00 6.00 12.00 22.50 35.00 

N 4.00 6.00 12.00 22.50 35.00 

HENDERSON, WSON 

D 8.00 15.00 30.00 45.00 

LOUISVILLE, WGRC 

D 6.55 6.55 12.50 25.00 37.50 

N 12.50 12.50 25.00 50.00 75.00 

OWENSBORO, WOMI 

D 4.00 4.00 8.00 20.00 35.00 

N 4.00 4.00 8.00 20.00 35.00 

PADUCAH, WKYB 

D 6.50 650 13.00 26.00 39.00 

SOMERSET, WSFC 

D 5.00 5.00 10.00 20.00 35.00 

N 5.00 500 10.00 20.00 35.00 

VERSAILLES, WVLK 

D 5.00 6.00 14.00 28.00 42.00 

N 8.00 9.00 20.00 40.00 60.00 
LOUISIANA 

ALEXANDRIA, KVOB 

D 3.15 4.00 640 12.80 19.20 

N 5.50 7.50 12.00 24.00 36.00 

BATON ROUGE, WAFB 

D 6.00 12.00 24.00 36.00 

BOGULUSA, WIKC 

D 4.00 6.00 12.00 24.00 36.00 

N 4.00 6.00 12.00 24.00 36.00 

HOUMA, KCIL 

D 6.25 7.00 9.75 18.25 35.00 

N 6.25 7.00 9.75 18.25 35.00 

LAKE CHARLES, KWSL 

D 2.50 2.50 490 9.80 14.75 

N 4.00 4.00 7.50 14.75 24.75 

NATCHITOCHES, KWCJ 

D 3.00 4.50 7.50 12.00 18.00 

N 4.50 6.00 10.00 16.00 24.00 

NEW IBERIA, KANE 

D 5.60 5.05 9.50 20.00 32.00 

N 8.40 7.50 14.50 30.00 48.00 

NEW ORLEANS, WNOE 

D 10.00 10.00 21.00 35.00 59.50 

N_ 15.00 15.00 30.00 50.00 &£.00 

OPELOUSAS, KSLO 

D 465 4.20 7.95 16.50 26.50 

N 6.95 6.20 11.90 25.00 40.00 

RUSTON. KRUS 

D 3.00 4.50 7.50 18.00 30.00 

N 3.00 4.50 7.50 18.00 30.00 

SHREVE°ORT. KENT 

D 7.00 8.00 12.59 29.00 30.00 

N 14.00 16.00 25.00 40.00 60.00 

MAINE 

AUGUSTA, WFAU 

D 3.00 6.00 8.09 16.00 24.00 

N 3.00 6.00 12.00 24.00 36.00 

BANGOR, WJOR 

D 2.00 3.00 6.00 12.00 18.00 

N 4.00 6.00 12.00 24.00 36.00 

LEWISTON, WCOU 

D 3.00 6.00 8.00 16.00 24.00 

N 3.00 6.00 12.00 24.00 36.00 

PORTLAND, WMTW 

D 5.00 5.00 10.00 20.00 30.00 

N 10.00 10.00 20.00 40.00 60.00 
MARYLAND 


BALTIMORE, WCBM 
D 10.50 


15.00 20.00 40.00 60.00 


N 21.00 30.00 40.00 80.00 120.00 


(Continued on page 18) 
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156 Quarter-hour trans- 


eribed shows 


Currently sponsored by The 


Wildroot Co. on 104 stations. 


This proven low-cost series 


mav be available in your market. 
Write or wire 


Richard H. Ullman. Ine. 
295 Delaware Avenue 


Buffalo 2. N. Y. 


Producers of: 


Jingl-Library 

Tune-o 

Special Jingles 

Joe McCarthy Speaks 
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MBS Network 


SPOT RATE 


(Continued from page 


HAGERSTOWN, W4JEJ 





SB 1M 5M 15M 30M 
D 5.04 6.30 12.60 25.20 37.80 
N 7.20 9.00 18.00 36.00 54.00 
SALISBURY, WBOC 
D 6.00 7.50 14.00 28.00 42.00 
N 7.00 9.00 16.00 32.00 48.00 
MASSACHUSETTS 
BOSTON, WNAC 
D 33.00 66.00 132.00 198.00 
N 44.00 88.00 176.00 264.00 
FALL RIVER, WSAR 
D 8.00 8.00 24.00 48.00 72.00 
N 12.00 12.00 32.00 64.00 96.00 
FITCHBURG, WEIM 
D 6.25 6.25 10.00 20.00 30.00 
N 10.00 10.00 16.00 32.00 48.00 
GREENFIELD, WHAI 
D 5.00 5.00 8.00 16.00 24.00 
N 8.00 8.00 12.00 24.00 36.00 
HOLYOKE, WHYN 
. 6.00 6.00 8.00 16.00 24.00 
8.00 8.00 16.00 32.00 48.00 
LOWELL. WLLH 
D 8.00 8.00 12.00 24.00 36.00 
N 16.00 16.00 24.00 48.00 72.00 
PITTSFIELD, WBRK 
D 6.00 6.00 12.00 24.00 36.00 
N 10.00 10.00 20.00 40.00 60.00 
WORCESTER, WAAB 
D 8.00 8.00 16.00 32.00 48.00 
N 16.00 16.00 32.00 64.00 96.00 
MICHIGAN 
ALPENA, WATZ 
D 3.35 3.35 6.40 13.60 20.00 
N 4.00 4.00 8.00 19.20 32.00 
BATTLE CREEK, WBCK 
D 7.00 7.00 17.00 28.00 42.00 
N 10.00 10.00 25.00 40.00 60.00 
CADILLAC, WATT 
D 3.35 3.35 640 13.60 20.00 
N 4.00 4.00 8.00 19.20 32.00 
Note: All rates one-time. For complete 
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explanation see Foreword 
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63.00 
90.00 


70.00 
80.00 


330.00 
440.00 


120.00 
160.00 


40.00 
80.00 


40.00 
60.00 


40.00 
80.00 


60.00 
120.00 


60.00 
100.00 


80.00 
160.00 


33.00 
48.00 


70.00 
100.00 


33.00 
48.00 


DETROIT, CKLW 


SB 1M 5M 15M 30M 
D 17.50 22.50 45.00 90.00 135.00 
N 27.66 31.66 63.33 126.66 190.00 
ESCANABA, WDBC 
D 4.50 4.50 11.25 22.50 33.75 
N 6.00 6.00 15.00 30.00 45.00 
FLINT, WBBC 
D 8.50 8.50 16.00 32,00 50.00 
N 13.00 13.00 28.00 56.00 84.00 
HOUGHTON, WHDF 
4 3.50 3.50 8.00 15.00 22.00 
5.00 5.00 12.00 24.00 36.00 
TRON MOUNTAIN, WIKB 
D 4.50 4.50 9.00 18.00 27.00 
N 6.00 6.00 15.00 30.00 45.00 
IRONWOOD, WJMS 
D 6.00 6.00 12.00 24.00 36.00 
N 9.00 9.00 18.00 36.00 54.00 
LANSING, WILS 
D 7.00 7.00 15.00 24.00 36.00 
N 10.00 10.00 20.00 36.00 56.00 
MARQUETTE, WDMJ 
D 6.00 6.00 10.00 16.00 24.00 
N 8.00 8.00 14.00 24.00 36.00 
PETOSKEY, WMBN 
D 3.35 3.35 6.40 13.60 20.00 
N 4.00 4.00 8.00 19.20 32.00 
PORT HURON, WHLS 
D 4.00 6.00 12.00 24.00 36.00 
N 4.00 6.00 12,00 24.00 36.00 
TRAVERSE CITY, WTCM 
D 10.50 10.50 20.00 42.50 62.50 
N 12.50 12.50 25.00 60.00 100.00 
MINNESOTA 
AUSTIN, KAUS 
D 7.20 7.20 12.00 24.00 36.00 
N 132.00 12.00 20.00 40.00 60.00 
BEMiDJI, KBUN 
D 2.50 3.00 6.00 12.00 18.00 
N 4.50 6.00 12.00 24.00 36.00 
BRAINERD, KLIZ 
D 4.00 5.00 9.00 14.00 30.00 
DULUTH, WREX 
D 5.25 5.25 9.45 15.75 31.50 
N 10.50 10.50 18.90 31.50 63.00 
FERGUS FALLS, KGDE 
D 2.80 3.75 9.00 18.00 27.00 
N 3.75 5.00 12.00 24.00 36.00 
GRAND RAPIDS, KBZY 
D 3.00 3.00 5.00 10.00 15.00 
N 4.00 4.00 7.00 14.00 21.00 
MARSHALL, KMHL 
D 4.00 6.00 12.00 24.00 36.00 
N 6.00 8.00 16.00 32.00 48.00 
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or your listeners. 


Let folks see your station and staff through 
these colorful, beautifully-prepared albums 


“tailor-made” 


to be distributed through- 
out your broadcast area... at no cost to you 


Available to only one sta- 


+ tion in any city. Proven to build listeners... 


new 


. 
7 


Write for 
full details 
or 
phone us now 
4-3262 


accounts... 


. added revenue. 


Member NAB 








MINNEAPOLIS, WLOL 
SB 1M 5M 
D 9.00 


15M 


30M 


12.00 30.94 49.50 74.25 


N 15.00 20.00 68.75 110.00 165.00 
MOORHEAD, KVOX 
D 3.95 5.25 12.00 24.00 36.00 
N 5.25. 7.00 17.00 34.00 51.00 
MISSISSIPPI 
BILOXI, WLOX 
D 3.50 3.50 7.00 14.00 21.00 
N 6.00 6.00 12.00 24.00 36.00 
CLARKSDALE, WROX 
D 5.00 5.00 10.00 24.00 36.00 
N 5.00 5.00 10.00 24.00 36.00 
COLUMBIA, WCJU 
D 2.89 5.51 10.71 16.32 
N 4.48 8.02 15.92 25.71 
COLUMBUS, WCBI 
D 5.00 10.00 24.00 36.00 
N 5.00 10.00 24.00 36.00 
CORINTH, WCMA 
D 4.00 5.00 8.00 13.00 24.00 
N 5.00 6.00 11.00 25.00 40.00 
GREENVILLE, WJPR 
D 5.50 6.50 10.00 18.00 36.00 
N 5.50 650 10.00 18.00 36.00 
GRENADA, WNAG 
D 4.00 4.00 8.00 20.00 30.00 
N 4.00 4.00 8.00 20.00 30.00 
JACKSON, WRBC 
D 8.00 8.00 10.00 20.00 30.00 
N 12.50 12.50 20.00 40.00 60.00 
LAUREL, WLAU 
D 4.00 4.00 8.00 16.00 24.00 
N 6.00 6.00 12.00 24.00 36.00 
MERIDIAN, WMOX 
D 5.00 5.00 10.00 24.00 36.00 
N 5.00 5.00 10.00 24.00 36.00 
TUPELO, WELO 
D 5.00 5.00 10.00 24.00 36.00 
| N 5.00 5.00 10.00 24.00 36.00 
VICKSBURG, WQBC 
: 4. 4 4.00 12.00 18.00 32.00 
6.0) 6.00 15.00 25.00 50.00 
WEST POINT. WROB 
D 5.00 5.00 10.00 24.00 36.00 
N 5.00 5.00 10.00 24.00 36.00 
MISSOURI 
CAPE GIRARDEAU, KFVS 
D 8. 17.50 35.00 50.00 
N 8.50 17.50 35.00 50.00 
HANNIBAL, KHMO 
D 15.00 15.00 25.00 37.50 70.00 
N_ 18.00 18.00 35.00 50.00 90.00 
JEFFERSON CITY, KWOS 
rd 4.00 5.50 10.00 20.00 30.00 
5.00 7.00 15.00 25.00 45.00 
JoPLini, WMBH 
6.00 7.50 12.00 20.00 35.00 
N 7.00 10.00 15.00 25.00 45.00 
KANSAS CITY, WHB 
D 16.00 26.60 37.20 53.00 93.00 
N 31.80 53.00 74.60 106.60 186.00 
LEBANON, KLWT 
D 4.40 5.65 9.40 18.75 31.25 
N 440 565 9.40 18.75 31.25 
MEXICO, KXEO 
- 9.00 9.00 12.00 24.00 36.00 
9.00 9.00 12.00 24.00 36.00 
POPLAR BLUFF, KWOC 
~4 4.50 12.00 20.00 30.00 
4.50 12.00 20.00 30.00 
Sr. JOSEPH, KFEQ 
D 10.00 10.00 18.00 36.00 54.00 
N 15.00 15.00 28.00 56.00 84.00 
ST. LOUIS, KWK 
D 24.00 36.00 80.00 120.00 
N 45.00 70.00 140.00 225.00 
SEDALIA, KDRO 
D 4. 10.00 17.50 30.00 
N 4.00 10.00 17.50 30.00 
SPRINGFIELD, KICK 
D 4.00 4.00 9.00 16.00 27.00 
N 5.25 5.25 13.00 23.50 39.00 
MONTANA 
BILLINGS, KBMY 
D 2.75 4.15 7.00 11.00 16.50 
N 4.50 6.00 10.00 16.00 24.00 
GREAT FALLS, KMON 
D 8.45 8.45 13.00 26.00 39.00 
| N_ 13.00 13.00 20.00 40.00 60.00 
MILES CITY, KRJF 
D 2.50 3.75 7.00 10.50 20.00 
N 3.00 4.50 8.50 12.50 23.75 
SIDNEY, KGCX 
D 3.50 4.50 10.00 20.00 30.00 
| N 4.50 6.00 13.00 26.00 40.00 
NEBRASKA 
ee KFGT 
5.00 5.00 10.00 18.33 30.00 
6.00 6.00 13.00 19.50 37.50 
HASTINGS, KHAS 
D 2.65 5.00 10.00 20.00 30.00 
N 4.00 8.00 16.00 32.00 48.00 
KEARNEY, KGFW 
D 4.00 5.00 12.00 30.00 50.00 
N 4.00 5.00 12.00 30.00 50.00 
LINCOLN, KOLN 
J 5.00 10.00 15.00 30.00 
10.00 20.00 30.00 60.00 
MeCOOK, KBRL 
3.30 5.00 10.00 20.00 30.00 
N 5.00 8.00 15.00 25.00 45.00 
OMAHA, KBON 
D 6.50 6.50 13.00 19.50 39.00 
N 13.00 13.00 26.00 39.00 78.00 
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380.00 
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65.00 


27.50 
40.00 


65.00 
100.00 


37.50 
45.00 


50.00 
65.00 
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65.00 
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80.00 
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100.00 


50.00 
80.00 
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NEVADs 

RENO, KATO 

SB. IM 5M 30M 1h, 
D 3.00 3.00 4.00 8% 1209 
N 4.00 4.00 8.00 16 24.00 ry 

NEW HAMPSHIRE 
CLAREMONT, WTSV 
D 00 5.00 10.00 2000 30.00 som 
N 8. 8.00 16.00 32 48, , 
CONCORD, WKXL - a5 
D 5.00 5.00 10.00 20.00 30.00 som 
N 7.50 7.50 15.00 30.00 45.00 759) 
LACONIA, WLNH ’ 
D 4.00 4.50 8.00 16.00 24.00 
N 6.00 6.00 12.00 24.00 36.00 an 
MANCHESTER, WKBR 
D 5.00 5.00 10.00 20.00 30.00 50 
N___8.00 8.00 16.00 32.00 48.00 8009 
PORTSMOUTH, WHEB 
D 7.50 7.50 12.00 24.00 36.00 60. 
N 12.00 12.00 20.00 40.00 60.00 100.0 

NEW JERSEY 
ATLANTIC CITY, WMID 
D 3.30 4.25 8.55 17.00 28.50 50.09 
| N 5.25 8.00 14.00 28.50 45.00 80.09 
NEW MEXICO 


ALBUQUERQUE, KOB 


D 8.00 12.00 20.00 32.00 48.00 80.09 
N 16.00 24.00 40.00 64.00 96.00 160.00 
ALBUQUERQUE, KVER 
D 4.50 6.00 5.00 8.00 15.00 3000 
N 4.50 6.00 5.00 8.00 15.00 3000 
ARTESIA, KSVP 
D 2.45 3.25 675 12.50 20.00 350 
N 2.45 3.25 675 12.50 20.00 3500 
CLOVIS. KICA 
11.25 13.50 22.50 36.00 54.00 90.00 
N 1123 13:30 22:50 36.00 54.00 90.00 
HOBBS, KWEW 
D 5.00 12.00 16.00 24.00 40.00 
N 8.00 15.00 24.00 36.00 60.00 
LAS CRUCES, KOBE 
BD $.00 5.09 10.00 18.00 25.00 45.00 
7.50 7.50 15.00 25.00 40.00 60.00 
ROSWELL, KGFL 
D 3.00 3.75 5.25 9.50 1875 37.50 
N 4.50 5.25 8.25 15.00 30.00 5250 
TUCUMCARI, KTNM 
D 4.50 6.00 12.00 10.00 35.00 60.00 
N 4.50 6.00 12.00 10.00 35.00 60.00 
NEW YORK 
ALBANY, WROW 
D 10.00 16.00 21.60 43.20 72.00 120.00 
N 17.00 26.00 36.00 72.00 120.00 200.00 
AUBURN, WMBO 
D 5.50 12.00 24.00 36.00 60.00 
N 8.10 16.00 32.00 54.00 90.00 
BATAVIA, WBTA 
D 4.00 5.00 7.50 14.60 21.00 35.00 
N 5.00 6.00 9.00 18.00 25.00 45.00 
BINGHAMTON, WKOP 
D 8.00 10.20 17.00 34.00 51.00 85.00 
N 10.00 16.80 28.00 56.00 84.00 140.00 
PUFFALO, WEBR 
D 17.50 35.00 41.25 55.00 82.50 137.50 
N 30.00 50.00 82.00 110.00 165.00 275.00 
ELMIRA, WENY 
> 8.00 14.00 28.00 42.00 7009 
9.00 18.00 27.00 36.00 90.00 
GENEVA, wova 
D 5.00 5.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 
GLENS FALLS, WWSC 
D 7.00 8.75 10.00 21.25 37.50 62.50 
N _ 8.00 10.00 12.00 26.25 45.00 75.00 
GLOVERSVILLE, WENT 
D 3.00 5.00 7.50 15.00 24.00 40.00 
N 6.00 8.00 12.00 24.00 36.00 60.00 
KINGSTON, WKNY 
| D 3.00 4.00 8.00 16.00 24.00 40.00 
| N 4.00 6.00 12.00 24.00 36.00 60.00 
MALONE, WICY 
D 3.00 5.00 10.00 20.00 30.00 50.00 
N 6.00 8.00 15.00 30.00 45.00 75.00 
NEW YORK CITY, WOR 
D 75.00 100.00 120.00 240.00 360.00 600.00 
N 150.00 200.00 240.00 480.00 720.00 1,200 
OGDENSBURG, WSLB 
o 5.00 10.00 20.00 30.00 40.00 
5.00 10.00 20.00 30.00 40.00 
ONEONTA, wDos 
6.00 6.00 12.00 24.00 36.00 60.00 
N 8:00 8.00. 16.00 32,00 48.00 80.00 
ROCHESTER, WVET 
D 17.00 20.00 24.00 48.00 72.00 120.00 
N 30.00 35.00 40.00 80.00 120.00 200.00 
SYRACUSE, WNDR 
D 8.00 8.00 20.00 40.00 60.00 100.00 
N 18.00 16.00 40.00 80.00 120.00 200.00 
UTICA-ROME. WKAL 
D 6.00 8.00 12.00 24.00 36.00 60.00 
N 8.00 10.00 18.00 27.00 54.00 90.00 
WATERTOWN, WATN 
D 3.00 6.00 12.00 24.00 36.00 60.00 
N 5.00 10.00 20.00 40.00 60.00 100.00 
NORTH CAROLINA 
BURLINGTON. WBBB 
D 5.25 7.00 14.00 28.00 43.00 70.00 
CHARLOTTE, WAYS 
D 14.40 14.40 21.60 43.20 64.80 108.00 
N 14.40 14.40 36.00 72.00 108.00 180.00 
DURHAM, WHHT 
D 4.50 4.50 13.50 27.00 40.50 67.50 
N 7.50 7.50 22.50 45.00 67.50 112.50 
ELIZABETH CITY, WCNC 
D 4.20 5.20 875 20.00 37.35 65.00 
N 420 5.20 8.75 20.00 37.35 65.00 
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-asting 


FAYETTEVILL WFENC 


5B iM OSM.—o1SM 
450 10.00 25.00 
. 430 50 19.00 25.00 
LE, W 
ae 50 5.94 16.20 
: $007.92 21.60 
ON, WHN 
HEN 625 12:50 25.00 
ONViLLE, 
M396 3.96 7.20 14.40 
NVILLE, wd 
sacks 2 9.00 18.00 
N 275 22 = 9.00 18.00 
HLLE, Wi 
ee 4.00 8.00 16.00 
D300 4.00 8.00 16.00 
WJRI 
we 4.00 9.00 18.00 
F400 4.00 ve 18.00 
RTON, WTS 
tuo 00 5.00 11.00 22.00 
N 3.00 5.00 11.00 22.00 
MORGANTON, WMNG 
D 3.00 4.00 6.00 12.00 
N 3.00 4.00 6.00 12.00 
NEW BERN, WHIT 
> 5.50 | 5.50 18.00 36.00 
N 5.50 5.50, 18.00 36.00 
TON, WNN 
D200 3.60 5.50 15.00 
250 4.00 650 20.00 
IGH, WRAL 
RALEIGH, 5.00 10.00 20.00 
N 8.00 8.00 14.00 27.00 
ROANOKE RAPIDS, WCBT 
D 4.20 8.75 20.00 
420 873 20.00 
SALISBURY, WSTP 
D 5.00 5.00 10.00 20.00 
$00 6.00 12.00 24.00 
SHELBY, WOHS 
D 5.00 5.00 10.00 20.00 
N 5.00 5.00 10.00 20.00 
SOUTHERN PINES, WEEB 
4.00 4.00 12.00 24.00 
RrATESVILLE, WSIC 
D 5.00 5.00 10.00 20.00 
N 5.00 5.00 10.00 20.00 
WHITEVILLE, WENC 
D 4.50 7.50 12.50 
N 450 7.50 12.50 
WILMINGTON, WGNI 
D430 4:50 9.00 18.00 
450 4.50 9.00 18.00 
WILSON. WGTM 
D 8.50 8.50 15.00 30.00 
N 10.00 10.00 25.00 50.00 
WINSTON-SALEM, WTOB 
D 7.50 7.50 15.00 30.00 
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45.00 
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36.00 


30.00 
30.00 


36.00 


30.00 
30.00 


20.00 
20.00 


27.00 
27.00 


45.00 
75.00 


45.00 


NORTH DAKOTA 


DEVILS LAKE, KDLR 

4 5.00 5.00 9.50 
5.00 5.00 9.50 

GRAND FORKS, KNOX 

D 5.20 5.20 8.50 

N 7.00 + 7.00 11.70 

MANDAN, KGCU 

D 600 8.00 13.00 

N 675 9.00 15.00 

MINOT, KLPM 

D 4.20 7.00 14.00 

N 6.00 10.00 20.00 

VALLEY CITY, KOVC 

D 280 3.75 9.00 

N 3.75 5.00 12.00 


17.50 
17.50 


19.50 
26.00 


26.00 
30.00 


28.00 
40.00 


18.00 
24.00 


OHIO 


AKRON, WHKK 

D 6.00 6.00 12.00 
N 11.25 11.25 22.50 
BELLAIRE, WTRF 

D 9.00 10.00 15.00 
N 10.00 12.50 18.00 
CINCINNATI, WCPO 

D 15.25 17.75 40.00 
N 23.00 27.50 50.00 
CLEVELAND, WHK 

D 21.00 21.00 36.00 
N_ 42.00 42.00 72.00 
COLUMBUS, WHKC 

D 670 670 13.25 
N 20.00 20.00 40.00 
DAYTON, WONE 

D 12.00 12.00 30.00 
N 18.00 18.00 40.00 
HAMILTON, WMOH 

D 475 680 11.55 
N 600 8.50 17.00 
LIMA, WIMA 

D 7.50 7.50 15.00 
N 10.00 10.00 20.00 
MARIETTA, WMOA 

D 4.00 5.00 9.00 
N 6.00 7.00 12.00 
SANDUSKY, WLEC 

D 5.40 5.40 8.10 
N 9.00 9.00 13.50 
STEUBENVILLE, WSTV 
D 475 5.50 11.00 
N 7.00 8.00 16.00 
WARREN. WHHH 

D 600 6.00 9.75 
N 8.50 8.50 13.00 
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45.00 


25.00 
36.00 


70.00 
100.00 


72.00 
144.00 
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80.00 
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75.00 


23.10 
34.00 
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40.00 


18.00 
24.00 
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21.00 


22.00 
32.00 
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26.00 


30.00 
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39.00 
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45.00 


42.00 
60.00 


27.00 
36.00 
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67.50 


40.00 
60.00 


100.00 
160.00 


108.00 
216.00 


40.00 
120.00 
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120.00 


34.65 
51.00 


45.00 
60.00 


27.00 
36.00 


21.60 
36.00 


33.00 
48.00 


29.25 
39.00 


OKLAHOMA 


ALTUS, KWHW 
D 3.00 4.50 
N 5.00 7.50 





Note: All rates one-time 
explanation see Foreword. 
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BARTLESVILLE, KWON OREGON PENNSYLVANIA 

SB. IM 5M 15M 30M. VHr 
D 4.00 4.00 9.00 20.00 36.00 60.00 ALBANY, KWIL ALTOONA, WJSW 
N 4.00 4.00 9.00 20.00 36.00 60.00 SB. IM «5M 15M 30M. Hr SB. IM) «65M 15M. 30M. THe 
CHICKASHA, KWCO D 4.12 4.12 6.00 10.00 15.00 25.00 D 6.00 6.00 20.00 30.00 45.00 75.00 
D 4.00 4.50 9.00 18.00 27.00 45.00 |N 5.50 5.50 8.50 14.00 21.00 35.00 N 9.00 9.00 25.00 40.00 65.00 100.00 
N 4.00 4.50 9.00 18.00 27.00 45.00 ,»cropia KAST D400 roy 10.00 20.00 30.00 80.00 
DUNCAN, KRHD D 4.12 6.00 10.00 15.00 25.00 6.00 12.00 24.00 36.00 60.00 
D 3.00 3.00 6.00 11.00 18.00 30.00 

N 550 850 1400 21.00 35.00 ASTON WEST 

NM 3.00 3.00 6.00 11.00 18.00 30.00 D 5.00 650 12.25 27.50 40.00 60.00 
ELK CITY, KASA BEND, KBND N 9.00 9.00 18.00 35.00 55.00 90.00 
D 3.50 4.50 9.00 16.00 24.00 40.00 D 3.45 3.45 6.00 10.00 15.00 25.00 foe wiey 
N 3.50 4.50 9.00 16.00 24.00 40.00 N 4.50 4.50 8.50 14.00 21.00 35.00 AU" 750°" 709 13.00 22,00 40.00 70.00 
MUSKOGEE, KMUS | ‘nak on | oe N 13.00 13.00 20.00 43.00 68.00 115.00 

4. i Z E 4 

D 3.50 5.25 7.00 14.00 21.00 35.00 HAZELTON, WAZL 
OKLAHOMA a ig aa 36.00 60.00 wy 400 6.00 8.00 16.00 24.00 40.00 p 4.00 4.00 10.00 20.00 30.00 45.50 
7.00 12.50 25.00 35.00 60.00 EUGENE, KORE I gy Ag — 

rf 10.00 20.00 45.00 70.00 120.00 D 4.15 4.15 690 11.00 1650 27.50 5 3.00 450 10.00 13.00 22.50 40 
OKMULGEE, KHBG N 6.00 6.00 10.00 16.00 24.00 40.00 D 300 4.50 10.00 13.00 220 4 

4.80 6.00 9.60 16.00 28.00 48.00 GRANTS PASS, KIUN JOHNSTOWN, WCRO 
N 5.60 8.00 12.00 20.00 36.00 60.00 p 432 4.32 648 10.80 16.20 27.00 Dp 6.00 6.00 20.00 30.00 45.00 75 
PONCA CITY, WBBZ N 640 6.40 9.60 16.00 24.00 40.00 N 9.00 9.00 25.00 40.00 65.00 100 
N 600 8.00 15.00 30.00 45.00 75.00 | KLAMATH FALLS, KFuI LOCK HAVEN, WBPZ 7 
SEMINOLE, KSMI B 400 400 900 15.00 21.00 3500/9 429 429 108 138 2S 
D 3.00 4.00 7.00 11.00 20.00 35.00 N 400 4.00 9.00 15.00 21.00 35.00 N_ 6 ‘ ‘ 


NEW CASTLE, WKST 
N 3.00 4.00 7.00 11.00 20.00 35.00 PORTLAND, KPOJ D 4.60 7.00 14.00 28.00 42.00 


00 
00 
STILLWATER, KSPI D 10.00 15.00 20.00 30.00 45.00 90.00 N 8.00 1000 20.00 40.00 60.00 
00 
00 
00 


8 
Sx 3s 
8 88 88 88 88 88 


D 4.00 6.00 9.00 15.00 25.00 40.00 N 20.00 30.00 40.00 60.00 90.00 180.00 
N 6.00 9.00 12.00 20.00 30.00 50.00 PHELABSLFIRA. Wee 


ROSEBURG, KRNR D 16.00 20.00 42.00 84.00 126.00 








196 
“ULSA. KOME N 40.00 50.06 82.00 156.00 247.00 390 
D 9.00 9.00 15.00 24.00 36.00 60.00 500 625 1150 1400 21°00 39.00 PITTSBURGH, KOV 
N 12.00 12.00 24.00 48.00 72.00 120.00 F 7 D 14.00 20.00 35.00 70.00 105.00 175 
WOODWARD, KSIW SALEM, KSLM N 28.00 40.00 70.00 140.00 210.00 350.00 
D 3.50 5.25 8.00 16.00 24.00 40.00 D 5.00 6.00 10.00 18.00 24.00 40.00 Cont i 0) 
N 3.50 5.25 8.00 16.00 24.00 40.00 N 7.50 9.00 15.00 24.00 36.00 60.00 (Continued on page 2 

















Deep in the South...WSB-TV 
Reaches 495 feet above Atlanta 


another lonpledly (uphocrat, 


TV TOWER by ideco 


Teles Ision 




















































































































































arrived down Georgia way ... with strong signals 
stemming from Atlanta... thanks to the 4195-foot meco Tele- 
vision Tower of WSB-TV, operated by WSB and the Atlanta 


Journal. 1neco was chosen to design and build the tower for two 
very important reasons: 



























































Triangular-Section Safety — provides extra rigidity and assur- 
ance of freedom from distortion. 1peco’s triangular design, based 
on accepte ‘d aerodynamic prine iples. substantially reduces the 
effect of wind pressures — a recognized factor in the 100°; safety 
record of meco radio and television towers. 

Complete Engineering — eco engineering covers the entire job, 
ine ‘luding service ladk lers. platfor ms. transmission lines even 
the installation of the 10. foot call letters... and any special 
accessories required, 































































































From coast to coast. for every type of radio and television 
tower requirement. rpEco is prepared to handle all details of 
your tower needs. For more information, write for Bulletins 
RT-46 and SSRT-1. 

INTERNATIONAL Derrick ann Eourpwent Company 
Torrance, California e Columbus, Ohio 

























































































































































% Ideco engineering cover~ 
the entire job. from foundation 














specifications to antenna 
array, including erection and TRIA AR SECTION 
inspection after erection. No 




















extras to buy. 











4 towers 

















MBS Network SOUTH CAROLINA | ROCK HILL, WRHI | CLARKSVILLE, WJZM 
seen ages SB. IM 5M 15M 30M THe SB. IM s5M 
BENNETTSVILLE, D 4.00 4.50 9.00 17.00 30.00 50.00 | D 4.00 4.00 7.00 
SPOT RATE FINDER SB. IM 5M 15M 30M N 4.00 4.50 9.00 17.00 30.00 50.00 | N 400 4.00 7.00 
— ™ 9 D 4.00 4.00 8.00 16.00 24.00 SUMTER, WFIG 1 Ww 
(Continued from page 19) N 4.00 4.00 8.00 16.00 24.00 D 5.00 5.00 10.00 18.00 28.00 40.00 | 2 250 2.50 7.50 
POTTSVILLE, WPAM CHARLESTON, WFAK N 6.00 6.00 14.00 24.00 30.00 50.00 | Ni, 250, 280 7.50 


COLUMBIA, WKRM 
SB. IM) «5M «(15M —(30M_soTHr | D450 4.50 8.00 15.00 24.00 WALTERBORO, WALD D 2.40 3.00 4.20 
D 2.80 4.00 9.60 19.60 28.00 40.00 | N (Only Daytime Rates Given) D 5.00 15.00 25.00 40.00 60.00 | N 3.20 4.00 5.60 


N 4.20 6.00 12.01 24.50 35.00 50.00 | CHARLESTON, WUSN N 5.00 15.00 25.00 40.00 60.00 | DYERSBURG, WDSG 
READING, WRAW ; = oe ee ee B30 E38 1000 

‘ : ; : ; 50 6.50 10.00 
N 1200 12:00 27:50 47.50 75.00 125.00 | CHESTER, WGCD SOUTH DAKOTA ELIZABETHTON, WBE/ 
SHAMOKIN, WISE D 4.00 4.00 8.00 16.00 24.00 D 3.75 3.75 9.38 
Se aMot0 650 20.00 35.00 50.00 90.00 | N 4.00 4.00 8.00 16.00 24.00 | ABERDEEN, KSDN N 375 3.75 9.38 
N 6.50 10.00 25.00 45.00 70.00 110.00 | COLUMBIA, WNOK , te te ue ae ae ot a a 
STATE COLLEGE, WMAJ D 5.00 5.00 12.00 20.00 36.00 N 8.00 8.00 16.00 32.00 48.00 > S33 acs on 
D 4.50 3.45 11.50 15.00 25.00 46.00 | N_ 7.00 7.00 16.00 32.00 48.00 MITCHELL, KORN | HARRIMAN, WHBT — 
N 5.00 4.75 14.00 23.00 40.00 69.00 | CONWAY, WLAT D 3.75 5.00 10.00 20.00 30.00 D 5.00 5.00 8.00 
WARREN, WNAE D 3.00 4.00 8.00 16.00 24.00 N 4.50 6.00 12.00 24.00 36.00 N 5.00 5.00 8.00 
D 6.00 6.00 10.00 16.00 24.00 40.00 | N 3.00 4.00 8.00 16.00 24.00 JACKSON, WDXI 


N 6.00 6.00 10.00 16.00 24.00 40.00 | DILLON, WDSC aaa yy a D 300° 6.00 8.00 
WASHINGTON, WJPA D 5.00 10.00 20.00 30.00 N 8.00 10.00 18.00 36.00 54.00 : 00 


D 3.60 5.40 10.80 21.60 32.40 54.00 | N 5.00 10.00 20.00 30.00 a Fe a 
N 5.40 7.20 14.40 28.80 43.20 72.00 | GREENVILLE, WESC oe 2 ee ee | N 8.00 8.00 13.00 
WILKES-BARRE, WBAX D 7.00 7.00 1500 28.00 42.00 ; : 
D 


MARYVILLE, W 
6.50 13.00 26.00 38.00 62.00 | N (Only Daytime Rates Given) 7. a on Se ee D500," 500 8.90 14,70 
N 9.50 17.00 37.00 55.00 90.00 | HARTSVILLE, WHSC N 6.00 6.00 11.90 19.80 
D 3.00 3.00 8.00 16.00 24.00 TENNESSEE McMINNVILLE, WMMT 
RHODE ISLAND | N 3.00 3.00 8.00 16.00 24.00 D 1.65 3.50 7.50 
NEWBERRY, WKDK ATHENS, WLAR mF . 
Dr 1.00 11.00. 22.00 44.00 66.00 110.00 | D 220° 3.16 5.06 21.95 D 2.50 3.00 5.00 9.00 16.00 30.00 SEMIS, WHER 


11.50 D 13.50 16.50 21.50 42.70 
N 22.00 22.00 44.00 88.00 132.00 220.00 | N 230 3.16 5.06 11.50 21.95 N 3.00 4.00 8.00 18.00 32.00 60.00 | 18:50 24:00 34.00 64.00 
ORANGEBURG, WRNO CHATTANOOGA, WAGC MORRISTOWN, WCRK 


Note: All rates one-time. For complete D 4.00 4.00 8.00 18.00 25.00 D 5.00 6.00 10.00 20.00 30.00 50.00 D 400 6.00 16.00 24.00 
explanation see Foreword. N 5.00 5.00 10.00 20.00 30.00 'N 8.00 10.00 18.00 40.00 60.00 100.00 | N 4.00 600 16.00 24.00 
MURFREESBORO, WGNS 
D 5.00 6.00 9.00 28.80 
N 6.00 8.00 16.00 36.40 
NASHVILLE, WMAK 


Lower Maintenance Costs [EgeneteE: 


D 600 600 9.00 18.00 


N 8.50 8.50 14.40 26.00 
WITH PULASKI, WKSR 


D 2.50 2.50 7.50 12.50 

N (Only Daytime Rates 

SHELBYVILLE, WHAL 

D 3.00 3.00 7.50 13.00 
| N 3.00 3.00 7.50 13.00 
| UNION CITY, WENK 


| D 2.50 3.00 5.00 9.00 
N 3.00 4.00 8.00 18.00 
WINCHESTER, WCDT 


D 3.00 3.00 7.50 14.00 


i |N 3.00 3.00 7.50 14.00 
EQUIPMENT! TEKAS 


Re fee : 2 ABILENE, KWKC 

Specialized tower lighting equip- costs, and dependable operation . 6.50 12.00 20.00 30.00 

ment, developed and produced by under all climatic conditions. AUSTIN, KVET 

Hughey & Phillips, has many ex- Write or wire today for our com- D 6.00 7.50 12.00 24.00 $6.00 

Fe: oe saat amail Ties anil egg ea Soa we a N 11.00 14.00 24.00 48.00 72.00 

clusive features designed for easier plete catalog giving detailec BALLINGER, KRUN 

installation, lower maintenance _ specifications and information. D 3.10 5.18 8. 14.40 24.00 
N 3.10 5.18 8.64 14.40 24.00 


“ BAY CITY, KIOX 
a | , , D 4.00' 5.50 8.00 18.00 30.00 


s wo oes £2 £2 2: 
8 88 88 88 88 88 


No bb 


Ss 


1 
1 


00 


N 4.00 5.50 8.00 18.00 30.00 
BORGER, KHUZ 
D 2.50 4.00 10.00 15.00 25.00 
N 3.50 5.00 12.00 18.00 27.00 
BROWNWOOD, KBWD 
D 3.25 6.25 9.00 18.00 27.00 
; — N 5.00 10.00 13.50 20.00 38.50 
4 : 3} " BRYAN, KORA 
300 MM CODE BEACON : oF ‘coum ' |D 1.78 3.90 8.32 13.65 20.48 


Seinen yentiioser oo . ' : |N 230 7.15 10.93 19.11 27.30 
ain-proo L j ly - ‘a | CHILDRESS, KCTX 
“circulates” the air, re- L CPi Lips le za se |D 2.50 3.50 7.00 14.00” 21.00 


. | . . N 2.50 3.50 7.00 14.00 21.00 
duces internal tempera- 3. DALLAS, WRR 


= (a a D 7.20 9.60 24.00 48.00 72.00 
life. oe : ; N 12.00 16.00 40.00 80.00 120.00 
tee EL PASO, KSET 
drainage port at lowest AUTOMATIC TOWER LIGHT SINGLE and DOUBLE OBSTRUCTION LIGHTS . a. 


e 6.00 9.00 18.00 27.00 
° ca CONTROL — “PEC” SERIES Precision machined for proper light center. N 6.00 8.00 16.00 32.00 48.00 

point dissipates conden- Specifically designed for radio Heavy aluminum alloy castings. Prismatic FORT WORTH, KFJZ 

sation moisture. Spun- tower use. Turns lights on at globes meet CAA specifications. Drainage ports 4 RS Ry a eS Rie 

glass shielding on color- 35 f.c.; off at 58 f.c. as recom- for condensation. Mounting base for standard FREDERICKSBURG, KNAF 

screen supports. CAA mended by CAA. A-21 signal lamps. D 2.00 3.00° 7.00 11.00 18.00 


N 2.00 3.00 7.00 11.00 18.00 

approved. GALVESTON, KLUF 
H & P LIGHTING KITS FOR A-2, A-3, A-4 and A-5 TOWERS INCLUDE EVERY D 4.15 (4.25 6.50 13.00 19.50 
; ITEM ESSENTIAL FOR COMPLETE TOWER INSTALLATION. N 8.30 8.50 13.00 26.00 39.00 

: *) GREENVILLE, KGVL 
ee D 3.50 4.50 9.00 18.00 27.00 
N 3.50 4.50 9.00 18.00 27.00 

HOUSTON, KTHT 

SF-75 WRITE ON YOUR LETTERHEAD FOR CATALOG Begg gk 
MERCURY FLASHER HUGHEY & PHILLIPS N 20.00 24.00 48.00 84.00 144.00 


Only four moving HUGHEY & PHILLIPS | e300 450 "7.50 12.00 18.00 


parts, in lifetime- * TOWER LIGHTING DIVISION N 4.50 6.00 10.00 16.00 24.00 
lubricated ball (S) : LAREDO, KPAB - 
Lenieas. tt» con 1 326 N. LA CIENEGA BLVD. D 3.40 5.25 7.50 15.00 22. 
HEYA HILL pe “Gide tact points to wear ’ . LUBBOCK, KCBD 
sos. out. Speed adjust- ower uicninc EouIPMENT ET MET ES Mt PRT BED E13 D 6.00 675 10.00 20.00 30.00 
ment: 14 to 52 & NEW YORK 17, N.Y. N 12.00 13.50 20.00 40.00 60.00 100 
flashes per minute. LUFKINS, KTRE 
’ D 5.00 5.00 10.00 20.00 30.00 50.00 
N 7.50 7.50 15.00 30.00 45.00 75.0 
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casting 


RSHALL, Ka MHT 
- v 5M 


10.00 
10.00 


McALLEN, KRIO 
p 5.00 6.00 
N 6.00 10.00 


ODESSA, KRIG 
D 6.00 9.00 
nN 8.00 12.00 


PALESTINE, KNET 
p 450 6.00 
n 600 9.00 


pAMPA, KPDN 
p 450 6.65 
N 4.50 6.65 


PLAINVIEW, KVOP 
D 3.00 4.50 
n 3.00 4.50 


poRT ARTHUR, KPAC 
) 8.00 15.00 
4 13.00 25.00 


SAN ANGELO, KTXL 
> 650 6.50 12.00 
N 650 6.50 12.00 


SAN ANTONIO, KMAC 
D 9.00 12.00 20.00 
N 18.00 24.00 40.00 


SHERMAN, KRRV 
D 7.50 7.50 
N 10.00 10.00 


STAMFORD, KDWT 
D 2.50 4.00 
N 2.50 4.00 


12.00 
20.00 


15.00 
20.00 


10.00 
15.00 


9.25 
9.25 


7.50 
7.50 


12.50 
15.00 


9.00 
9.00 


SULPHUR SPRINGS, KSST 


D 195 2.93 6.24 
N 195 2.93 6.24 


SWEETWATER, KXOX 
dD 2.50 4.00 9.00 
N 2.50 4.00 9.00 


TEMPLE, KTEM 
D 3.08 4.40 
N 462 6.60 


TEXARKANA, KTFS 
dD 4.00 4.00 
N 4.00 4.00 


TYLER, KGKB 
D 4.00 4.00 
N 400 4.00 


UVALDE, KVOU 
D 2.50 3.50 
N 2.50 3.50 


VERNON, KVWC 
D 3.60 4.50 
N 3.60 4.50 


VICTORIA, KVIC 
D 3.83 5.10 
N 5.10 7.65 


WACO, KWTX 
dD 4.50 6.00 10.00 
N 600 9.00 15.00 


WICHITA FALLS, KTRN 
D 5.20 5.20 12.00 
N 7.80 7.80 18.00 


6.60 
9.90 


10.00 
10.00 


10.00 
10.00 


8.00 
8.00 


7.50 
7.50 


8.50 
12.75 


15M 
20.00 
20.00 


24.00 
32.00 


24.00 
32.00 


16.00 
24.00 


18.50 
18.50 


12.00 
12.00 


25.00 
45.00 


20.00 
20.00 


40.00 
80.00 


18.00 
21.60 


18.00 
18.00 


12.48 
12.48 


18.00 
18.00 


11.20 
19.80 


20.00 
20.00 


20.00 
20.00 


14.00 
14.00 


15.00 
15.00 


13.60 
20.40 


16.00 
24.00 


24.00 
36.00 


UTAH 


(OGAN, KVNU 
D 450 5.00 
N 5.00 6.00 


OGDEN, KLO 
) 8.45 
N 13.00 


PRICE, KOAL 
dD 3.00 3.75 
N 3.00 3.75 


PROVO, KOVO 
> 331 3.31 
N 5.00 5.00 


RICHFIELD, KSVC 
D 3.90 3.90 6.00 


SALT LAKE CITY, KALL 
D 8.50 8.50 17.50 
N 15.00 15.00 25.00 


8.00 
9.50 


13.00 
20.00 


6.00 
6.00 


5.52 
7.60 


Note: All rates one-time. 
explanation see Foreword 


13.50 
14.50 


26.00 
40.00 


12.00 
12.00 


11.04 
14.80 


12.00 


30.00 
45.00 
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30M 
30.00 
30.00 


36.00 
48.00 


36.00 
48.00 


24.00 
36.00 


28.00 
28.00 


18.00 
18.00 


40.00 
65.00 


30.00 
30.00 


60.00 
120.00 


30.00 
36.00 


27.00 
27.00 


18.72 
18.72 


27.00 
27.00 


19.80 
29.70 


35.00 
35.00 


40.00 
40.00 


21.00 
21.00 


26.25 
26.25 


20.40 
30.60 


24.00 
36.00 


36.00 
54.00 


21.50 
23.00 


39.00 
60.00 


18.00 
18.00 


17.66 
23.20 


18.00 


50.00 
72.00 


1 Hr 
50.00 
50.00 


60.00 
80.00 


60.00 
80.00 


40.00 
60.00 


32.50 
40.00 


65.00 
100.00 


30.00 
30.00 


27.60 
40.00 


30.00 


80.00 
125.00 


For complete 


VERMONT 


RUTLAND, WSYB 

SB 1M 5M 
D 2.00 3.00 6.00 
N 4.00 5.00 12.00 


WATERBURY, WDEV 
D 6.00 6.00 12,00 
N 6.00 6.00 12.00 


15M 
12.00 
18.00 


24.00 
24.00 


VIRGINIA 


BLACKSTONE, WKLV 
D 2.00 3.00 6.00 
N 2.00 3.00 6.00 


BRISTOL, WFHG 
1) 1.85 3.05 7.60 
N (Add 20% 


DANVILLE, WDVA 
D 5.50 5.50 10.00 
N 7.50 7.50 12.50 


FRONT ROYAL, WFTR 
D 3.00 4.00 10.00 
N 3.00 4.00 10.00 


GALAX, WBOB 
D 4.00 5.00 
N 4.00 5.00 


LEXINGTON, WREL 
D 2.25 325 7.25 
N 2.40 4.00 8.50 


LYNCHBURG, WWOD 
D 6.00 8.00 10.00 
N 7.50 10.00 20.00 


NORTON, WNVA 
D 3.50 5.00 10.00 
N 3.50 5.00 10.00 


PETERSBURG, WSSV 
D 4.20 7.00 12.00 
N 4.20 7.00 12.00 


PORTSMOUTH, WSAP 


D 4.50 7.00 12.00 
N 7.00 11.00 24.00 


PULASKI, WPUV 


D 2.50 3.00 
N 2.50 3.00 


RICHMOND, WLEE 

D 6.50 10.00 14.00 
N 10.00 16.00 28.00 
ROANOKE, WROV 

D 4.25 5.25 10.50 
N 6.50 8.00 16.00 
WAYNESBORO, WAYB 


D 1.60 2.25 4.00 
N 2.00 3.00 5.00 


15.00 
15.00 


12.00 


20.00 
24.00 


20.00 
20.00 


7.50 
7.50 


15.00 
15.00 


14.40 
16.20 


24.00 
40.00 


20.00 
20.00 


20.00 
20.00 


24.00 
48.00 


5.00 
5.00 


10.00 
10.00 


28.00 
56.00 


21.00 
32.00 


8.00 
10.00 


25.00 
25.00 


18.00 


to D Rate 


30.00 
40.00 


32.00 
32.00 


22.00 
22.00 


24.00 
27.00 


36.00 
60.00 


35.00 
35.00 


45.00 
45.00 


36.00 
72.00 


15.00 
15.00 


42.00 
84.00 


32.00 
48.00 


12.50 
15.00 


WASHINGTON 


ABERDEEN, KXRO 

D 5.25 5.25 10.50 
N 7.50 7.50 15.00 
BELLINGHAM, KPUG 

D 8.00 8.00 12.00 
N 10.00 10.00 16.00 
CENTRALIA, KELA 
D 5.50 5.50 

N 7.00 7.00 

EVERETT, KRKO 

D 5.50 5.50 

N 7.00 7.00 

LONGVIEW, KWLK 
D $5.25 5.25 

N 7.50 7.50 

OLYMPIA, KGY 

D 5.25 5.25 

N 7.50 7.50 

SEATTLE, KVI 

D 12.50 20.00 

N 25.00 40.00 

SPOKANE, KNEW 
D 8.00 10.00 15.00 
N 16.00 20.00 30.00 
WALLA WALLA, KUJ 

D 7.50 9.00 15.00 
N 10.00 12.00 20.00 
WENATCHEE, KWNW 

D 5.00 5.00 10.00 
N 5.00 5.00 10.00 
YAKIMA, KYAK 


D 5.50 5.50 
N 8.00 8.00 


14.00 
20.00 


16.00 
24.00 


8.40 
10.00 


14.00 
20.00 


8.40 
10.00 


14.00 
20.00 


10.50 
14.25 


14.00 
19.00 


10.50 
15.00 


14.00 
20.00 


23.00 
46.00 


40.00 
80.00 


28.00 
56.00 


24.00 
32.00 


16.00 
16.00 


12.50 
15.00 


20.00 
25.00 
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21.00 
30.00 


24.00 
36.00 


21.00 
30.00 


21.00 
30.00 


21.00 
30.00 


21.00 
30.00 


60.00 
120.00 


42.00 
84.00 


36.00 
48.00 


34.00 
34.00 


30.00 
40.00 


WEST VIRGINIA 


BECKLEY, WWNR 
SB 1M 5M 


D 4.00 4.00 8.00 
N 5.00 5.00 10.00 


BLUEFIELD, WKOY 
D 3.00 4.00 8.00 
N 4.50 6.00 12.00 


CHARLESTON, WTIP 
D 5.50 6.50 10.00 
N 5.50 6.50 10.00 


CLARKSBURG, WHAR 
D 1.75 2.00 4.00 
N 2.50 3.50 


ELKINS, WDNE 
D 3.25 4.50 
N 4.50 7.00 


FAIRMONT, WVVW 
D 450 6.00 
N 6.00 9.00 


HUNTINGTON, WPLH 
D 4.00 5.00 10.00 
N 6.40 8.00 16.00 


oe WMON 
5.00 6.00 8.00 
N 6.00 7.50 10.00 


MORGANTOWN, WAJR 
D 4.50 6.00 10.00 
N 6.00 9.00 15.00 


RONCEVERTE, WRON 
D 4.00 4.00 8.00 
N 6.00 6.00 12.00 


WELCH, WBRW 
D 3.00 3.75 
N 4.50 6.00 


WESTON. WHAW 
D 2.50 3.50 10.00 
N 3.00 4.50 15.00 


WILLIAMSON, WBTH 
D 5.00 5.00 12.00 
N 5.00 5.00 12.00 


00 
8.00 
2.01 


7.50 
12.75 


WISCONSIN 


APPLETON, WHBY 
D 4.00 5.75 
N 5.25 8.75 


ASHLAND, WATW 
D 4.50 
N 6.00 


BELOIT, WGEZ 
D 4.80 12.00 
N 6.00 15.00 


EAU CLAIRE, WBIZ 
D 2.80 2.80 5.35 
N 4.25 4.25 8.25 


_— DU LAC, KFIZ 
6.00 10.00 
N 7.00 14.00 


JANESVILLE, WCLO 
D 5.60 5.60 14.00 
N 7.00 7.00 17.50 


ta CROSSE, WKTY 
D 5.50 7.00 10.00 
N 9.00 12.00 20.00 


MADISON, WKOW 
D 9.00 9.00 18.00 
N 15.00 15.00 30.00 


MANITOWOC, WOMT 
D 5.50 650 11.00 
N 6.50 7.50 15.00 


MEDFORD, WIGN 
D 10.80 12.00 
N 13.50 15.00 


RHINELANDER, WOBT 
D 4.00 4.00 6.00 
N 6.00 6.00 10.00 


RICE LAKE, WJMC 
D 2.93 
N 3.91 


9.00 
16.00 


9.00 
15.00 


5.70 
7.59 


15M 


16.00 
20.00 


20.00 


16.00 
24.00 


16.00 
24.00 


18.00 
28.50 


20.00 
25.00 


24.00 
24.00 


17.00 
32.00 


18.00 
30.00 


19.20 
24.00 


9.65 
17.50 


20.00 
28.00 


22.40 
28.00 


20.00 
40.00 


30.00 
50.00 


18.50 
26.00 


15.00 
25.00 


12.00 
20.00 


12.08 
16.10 


WISCONSIN RAPIDS, WFHR 


D 6.00 
N 7.00 


6.00 
7.00 


9.00 
14.00 


17.00 
21.00 


WYOMING 


CASPER, KSPR 
D 3.50 3.50 
N 5.00 5.00 


CODY, KODI 
D 


6.50 
11.00 


4.00 
N 5.00 
LARAMIE, KOWB 


D 4.50 6.00 
N 6.00 7.50 


POWELL, KPOW 
D 4.00 4.00 7.50 
N 4.00 4.00 7.50 


ROCK SPRINGS, KVRS 
D 5.00 5.00 10.00 
N 7.50 7.50 12.50 


SHERIDAN, KWYO 
D 3.75 3.75 
N 5.00 5.00 


8.00 
11.00 


7.50 
10.00 


10.80 
18.00 


8.00 
10.00 


16.00 
22.00 


15.00 
15.00 


18.50 
25.00 


15.00 
20.00 


30M 


24.00 
30.00 


24.00 
36.00 


30.00 
30.00 


12.00 
19.00 


24.00 
32.00 


30.00 
45.00 


30.00 
48.00 


24.00 
35.00 


24.00 
36.00 


24.00 
36.00 


27.00 


lHr 


40.00 
50.00 


40.00 
60.00 


50.00 
50.00 


20.00 
35.00 


40.00 
55.00 


45.00 
70.00 


50.00 
80.00 


40.00 
60.00 


40.00 
60.00 


40.00 
60.00 


45.00 
67.50 


40.00 
50.00 


60.00 
60.00 


OLESEN 
CAN SOLVE 


TV LIGHTING 


G. 


«4 


Good TV reception starts “in youll 
Studio. It can be helped or hatmed by 
the quality of your studio lighting. 
TV lighting poses special problems, a 
fact more and more engineers learn 
every day. It is significant, also, that 
more and more TV studios are turn- 
ing to Otto K. Olesen in Hollywood 
for solution of their lighting. Olesen 
has led in specialized lighting tech- 
niques for 35 years, and is now apply- 
ing this know-how to the solution of 
TV lighting. ; 
No matter what your requirements— 
whether you want in-stock fixtures or 
meed special designing and construc 
tion—call on Otto K. Olesen in Holly- 
wood. You can be confident your 
lighting problems will be oxpeey 
diagnosed and cleared up. 


5 Stop Worrying! 
WIRE — PHONE — 
OR MAIL COUPON 


MAIL THIS COUPON FOR MORE INFORMATION! 


OTTO K. OLESEN CO. 
1534 Cahuenga Blvd. 
Hollywood 28, Calif. 
Phone: GLadstone 5194 


Gentlemen: Send me complete data 
on TV studio lighting. 


Name. RAM BOE 
ee. 
Address_ 


vo RS 





NOTE: Use margin of page or address 
letier if you wish data on special TV 
lighting problem. 


- 
~ 
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NBC Network 





SPOT RATE FINDER 


ALABAMA 


BIRMINGHAM, 

SB 1M 5M 15M 
D 17.00 17.00 30.00 44.00 
N 30.00 30.00 60.00 88.00 


WBRC 

30M 1Hr 
66.00 110.00 
132.00 220.00 


MOBILE, 
D 10.00 
N_ 15.00 


WALA 
10.00 11.25 
15.00 22.50 


36.00 60.00 
72.00 120.00 


24.00 
48.00 


MONTGOMERY, WSFA 
D 7.50 7.50 12.00 20.00 
N 10.00 10.00 20.00 40.00 


36.00 
60.00 


6.00 
100.00 


ARIZONA 
DOUGLAS, KAWT 
D 4.00 4.00 5.00 10.00 15.00 25.00 
N 8.00 8.00 10.00 20.00 30.00 50.00 
GLOBE, KWJB 
D 4.00 5.00 10.00 15.00 25.00 
N 8.00 10.00 20.00 30.00 50.00 


PHOENIX, KTAR 


D 11.50 16.00 32.00 48.00 80.00 

N 23.00 32.00 64.00 96.00 160.00 

PRESCOTT, KYCA 

D 4.00 5.00 10.00 15.00 25.00 

N 8.00 10.00 20.00 30.00 50.00 

SAFFORD, KGLU 

D 4.00 4.00 6.00 12.00 18.00 30.00 

N 8.00 8.00 12.00 24.00 36.00 60.00 

TUCSON, KVOA 

D 6.50 6.50 8.00 16.00 24.00 40.00 

N 13.00 13.00 16.00 32.00 48.00 80.00 

YUMA, KYUM 

D 4.00 5.00 10.00 15.00 25.00 

N 8.00 10.00 20.00 30.00 50.00 
ARKANSAS 

LITTLE ROCK, KARK 

D 9.00 12.00 16.00 28.00 42.00 70.00 

N 15.00 18.00 30.00 56.00 84.00 140.00 
CALIFORNIA 

BAKERSFIELD, KERO 

D 5.00 5.00 10.00 16.00 24.00 40.00 

N 10.00 10.00 20.00 32.00 48.00 80.00 

FRESNO, KMJ 

D 15.00 25.00 40.00 60.00 100.00 

N 30.00 50.00 80.00 120.00 200.00 


LOS ANGELES, KFI 
D 62.50 62.50 84.00 140.00 210.00 350.00 
N 125.00 125.00 168.00 280.00 420.00 700.00 


SACRAMENTO, KCRA 


D 9.00 9.00 15.00 24.00 36.00 60.00 
N 18.00 18.00 30.00 48.00 72.00 120.00 


SAN DIEGO, KFSD 


D 19.00 24.00 32.00 53.00 80.00 133.00 
N 28.00 36.00 48.00 80.00 120.00 200.00 

All rat yne-time. For complete 
I e lugust 5, 1949 


SAN FRANCISCO, KNBC 

SB 1M 5M 15M 30M 1Hr 
D 36.00 36.00 48.00 96.00 144.00 240.00 
N 72.00 72.00 96.00 192.00 288.00 480.00 


SANTA BARBARA, KIST 


D 4.00 4.00 8.40 14.00 21.00 35.00 
N 8.00 8.00 16.80 28.00 42.00 70.00 
COLORADO 

DENVER, KOA 
D 24.00 24.00 32.00 64.00 96.00 160.00 


N 48.00 48.00 64.00 128.00 192.00 320.00 





CONNECTICUT 


| HARTFORD, WTIC 


D 22.50 38.50 50.00 80.00 120.00 200.00 
N 45.00 77.00 100.00 160.00 240.00 400.00 





DELAWARE 


| WILMINGTON, WDEL 


D_ 8.50 
N 16.00 


10.00 20.00 40.00 60.00 100.00 
16.00 30.00 60.00 90.00 160.00 


DISTRICT OF COLUMBIA 


| WASHINGTON, WRC 


D 22.50 22.50 30.00 60.00 90.00 150.00 


N 45.00 34.00 50.00 120.00 180.00 300.00 


FLORIDA 
JACKSONVILLE, WJAX 
D 10.00 18.50 37.00 60.00 95.00 
N 20.00 37.00 74.00 120.00 190.00 


LAKELAND, WLAK 
5.00 5.00 10.00 21.00 


D 30.00 
N 7.00 7.00 14.00 30.00 


45.00 


45.00 
75.00 


LAKE WORTH, WEAT 
D 6.50 8.00 10.00 20.00 
N 9.00 11.00 14.00 28.00 


30.00 
42.00 


50.00 
70.00 


MIAMI, WIOD 
D 11.00 12.50 20.00 
N 22.00 25.00 40.00 


40.00 
80.00 


60.00 100.00 
120.00 200.00 


ORLANDO, WORZ 
D 7.00 7.00 10.50 
N 10.00 10.00 15.00 


21.00 31.50 5 
30.00 45.00 75.00 


PENSACOLA, WCOA 
D 6.00 6.00 10.00 
N 8.00 8.00 14.00 


20.00 
28.00 


30.00 
42.00 


50.00 
70.00 


TAMPA, WFLA 
D 12.00 12.00 20.00 
N 16.00 16.00 35.00 


32.00 
60.00 


50.00 
90.00 


80.00 
160.00 


GEORGIA 


ATLANTA, WSB 
D 39.00 45.00 63.00 97.20 162.00 270.00 
75.00 105.00 162.00 270.00 450.00 


N_ 65.00 


| D-~ 9.00 


AUGUSTA, WTNT 
SB 1M 5M 

D 5.00 5.00 10.00 

N 7.00 7.00 17.50 


15M 


SAVANNAH, WSAV 
D_ 9.50 12.00 20.00 
N 14.50 18.00 30.00 


IDAHO 


BOISE, 
D_ 7.50 
N_ 15.00 


KIDO 
7.50 12.00 
15.00 24.00 


POCATELLO, 
D 10.00 
N 12.00 


KSEI 
10.00 12.00 
12.00 16.00 





TWIN FALLS, KTFI 


D 6.40 8.00 12.00 24.00 
N 9.00 11.00 16.00 32.00 
ILLINOIS 


| CHICAGO, WMAQ 


D 75.00 75.00 90.00 180.00 


N 150.00 150.00 180.00 360.00 


PEORIA, WEEK 
9.00 13.50 27.00 


N 16.00 16.00 27.00 54.00 


INDIANA 


ELKHART, WTRC 
D 6.00 6.00 15.00 22.00 
N 7.50 7.50 18.00 36.00 


EVANSVILLE, WGBF 
D 12.00 24.00 48.00 
N 15.00 30.00 60.00 


FORT WAYNE, WGL 
D 9.40 9.40 12.50 25.00 
N 12.50 12.50 25.00 50.00 


INDIANAPOLIS, WIRE 
D 17.00 17.00 48.00 
N 25.00 25.00 85.00 


TERRE HAUTE, WBOW 
D 8.00 8.00 16.00 32.00 
N 10.00 10.00 20.00 40.00 


IOWA 


DAVENPORT, WOC 
D 12.00 12.00 15.00 40.00 
N 18.00 30.00 60.00 


DES MOINES, 
D 30.00 45.00 


WHO 


20.00 
28.00 


24.00 
48.00 


24.00 36.00 


36.00 
48.00 


270.00 450.00 | N 
540.00 900.00 


K 
30M 14Hr ANSAS 
30.00 50.00 
42.00 70.00 | HUTCHISON, KWBW 
SB 1M 5M 
D 5.00 6.00 10.00 1 
N. 7.00 9.00 15.00 2 
56.00 94.00 
84.00 140.00 


PITTSBURG, KOAM 


D 11.40 11.40 22.80 3: 
N 15.20 15.20 28.50 47 


WICHITA, KANS 


D_ 9.00 11.00 15.00 24 
N 15.00 17.50 25.00 40.0 
36.00 60.00 
72.00 120.00 
KENTUCKY 


60.00 


LOUISVILLE, WAVE 


D 15.00 20.00 30.00 
N_ 30.00 


50.00 
37.50 60.00 100.00 


60.00 
80.00 


LOUISIANA 


ALEXANDRIA, KSYL 


D_ 4.00 
6.00 


5.00 
8.00 


8.00 
12.00 


16.00 
26.00 


BATON ROUGE, WJBO 


D 7.00 10.00 14.00 28.00 

r - fg 9 nie 
45.00 75.00 N 10.50 15.00 28.00 56.00 
90.00 150.00 

LAFAYETTE, KVOL 

D 4.50 5.05 9.50 16.00 

N 6.75 7.50 14.50 18.00 

LAKE CHARLES, KPLC 

D 4.50 9.00 12.75 17.00 

N_ 9.00 18.00 25.50 34.00 
33.00 54.00 


48.00 80.00 


MONROE, KNOE 


D 4.75 4.75 8.25 23.00 
N 6.25 6.25 11.00 30.00 
72.00 120.00 
90.00 150.00 
NEW ORLEANS, WSMB 
D 14.00 14.00 18.00 36.00 
N 22.00 22.00 36.00 72.00 
37.50 62.50 


75.00 125.00 


SHREVEPORT, KTBS 


D 7.50 9.00 17.50 27.50 
N 15.00 18.00 35.00 55.00 
75.00 135.00 
145.00 280.00 
MAINE 
48.00 80.00 
60.00 100.00 
AUGUSTA, WRDO 
D 4.00 4.00 6.00 12.00 
N 8.00 8.00 12.00 24.00 
BANGOR, WLBZ 
D 9.00 9.00 14.00 28.00 
N 18.00 18.00 22.00 56.00 
72.00 120.00 
108.00 180.00 | PORTLAND, WCSH 
D 12.00 12.00 18.00 36.00 
N 24.00 24.00 36.00 72.00 


60.00 110.00 170.00 280.00 
N 70.00 90.00 104.00 218.00 312.00 520.00 


(Continued on page 
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0M 


0.00 
40.00 


58.40 
35.50 


36.00 
0.00 


1 Hr 
50.00 
75.00 


114.00 
142.50 


60.00 
100.00 








75.00 125.00 
150.00 250.00 


22.00 
40.00 


42.00 
84.00 


30.00 
36.00 


34.00 
45.00 


60.00 
120.00 


45.00 
90.00 


18.00 
36.00 


42.00 
84.00 


54.00 
108.00 


) 
~4 


} 






35.00 
65.00 


70.00 
140.00 


45.00 
90.00 


56.00 
75.00 


100.00 
200.00 


75.00 
150.00 


30.00 
60.00 


70.00 
140.00 


90.00 
180.00 


Telecasting 








FI 








mr 





1 Hr 
0 50.00 
0 75.00 


ma f) t WW Ww j -T V 
28 has a 2-year 
lead in Detroit 


10 125.00 
0 250.00 





Starting new things in Detroit 








0 35.00 
a is nothing new with WWJ-The 
0 70.00 Detroit News... first AM station 
0 140.00 
in 1920, first FM station in 1940, 
0 
0 and first with TV in 1946. 
0 45.00 ° . ss, 
090.00 With a 2-year lead in television, 
on WWJ-TV today is doing the most 
10 75.00 
effective job of engineering, production and programming .. . sending out 
0 200.00 the clearest signals . . . reaching the largest audience . . . producing the best 
results for its many advertisers. 
0 75.00 
10 150.00 
This fall, WWJ-TV is planning a more ambitious schedule than ever, and 
advertisers’ demands are reaching unprecedented proportions. Better 
formulate your Detroit TV plans NOW .. . to include WWJ-TV in the fall. 
060.00 
0 70.00 
0 140.00 
10 90.00 
0 180.00 
FIRST IN MICHIGAN Owned and Operated by THE DETROIT NEWS WJ WJ ATV 
Notional Representatives: THE GEORGE P. HOLLINGBERY COMPANY 
— ASSOCIATE AM-FM STATION WWJ a 
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SPOT RATE FINDER 
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(Continued from page 22) 






MARYLAND 














BALTIMORE, WBAL 

SB 1M 5M 15M 30M 1Hr 
D 35.00 35.00 50.00 100.00 150.00 250.00 
N 70.00 70.00 100.00 200.00 300.00 500.00 





CUMBERLAND, WTBO 
D 5.50 5.50 10.80 21.60 36.00 60.00 
N_ 8.00 8.00 16.20 32.40 54.00 90.00 







MASSACHUSETTS 








BOSTON, WBZ 
D 35.00 35.00 56.00 112.00 168.00 280.00 | 
N 70.00 70.00 112.00 224.00 336.00 560.00 

















SPRINGFIELD, WBZA 
(See WBZ Boston) 


MICHIGAN 









DETROIT, WWJ 
D 48.00 48.00 80.00 160.00 240.00 400.00 
N 96.00 96.00 160.00 320.00 480.00 800.00 









FLINT, WTAC 
D 10.50 10.50 16.80 33.60 50.40 84.00 
N 17.50 17.50 28.00 56.00 84.00 140.00 


















GRAND RAPIDS, WOOD 
D 10.00 12.00 20.00 40.00 60.00 100.00 
N 20.00 25.00 40.00 80.00 120.00 200.00 










SAGINAW, WSAM 
{ D 8.40 8.40 15.60 30.00 48.00 72.00 
N 12.00 12.00 21.60 42.00 72.00 120.00 









MINNESOTA 






DULUTH, WEBC 
D 6.00 6.00 9.00 18. 
N 12.00 12.00 18.00 37. 


75 37.50 70.00 
50 75.00 140.00 



















Selecting the advertising medium that will produce the greatest sales 
HIBBING, WMFG ’ : : . , a . 
(Sold nationally in combination results for your clients products 1S particularly easy 1n New York's 


with WHLB Virginia at these rates) 
D 5.40 5.40 8.10 16.20 29.70 54.00 ; ; 
N 7.20 7.20 10.80 21.60 39.00 72.00 times the potential audience with six times the frequency for the 


Capital District. Of the two major media available. radio reaches four 


same money. 
MANKATO, KYSM 
' . ” 

> a aa a pope a an In order to reach newspaper readers in Schenectady and Albany and 
Troy you must buy three newspapers. In order to reach the same peo- 
MINNEAPOLIS, KSTP 

D 40.00 50.00 60.00 100.00 150.00 250.00 
N 80.00 100.00 200.00 300.00 500.00 newspapers. you need buy only one radio station—WGY. 


ple plus 398.000 additional families whom you can't reach with all three 


\ ROCHESTER, KROC WGY is ty pical of the nation’s major stations represented by NBC Spot 
D 5.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 9.00 16.00 32.00 48.00 80.00 







//) 

ST. CLOUD, KFAM Z 
D 4.50 6.75 10.90 27.75 40.80 68.00 “) 
N 6.75 9.00 13.60 34.00 51.00 85.00 ss 
et 

NBC : 

VIRGINIA, WHLB — 
(Sold nationally in combination aed 
with WMFG Hibbing) | 


(Continued on page 25) 
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NBC Network 


SPOT RATE FINDER 


MISSISSIPPI 













Schenectady's Largest New spaper 





GREENWOOD, WGRM 


SB 1M Mi 


Albany's Largest New spaper 





Troy's Largest New spaper 


9 full pages 


35 quarter pages 
Total Circulation (1BQ) 


131,768 
~~ 


WGY — Schenectady - Albany -Troy’s 











HATTIESBURG, WE 
D 4.50 4.50 9.00 18.00 27.00 45.00 
N 7 


nh 7.50 15.00 30.00 45.0% 75.00 












JACKSON, WIDX 
D 10.00 10.00 15.00 24.00 36.00 60.00 
N 15.00 






15.00 








25.00 72.00 120.00 











LAUREL, WAML 
D 4.00 4.00 12.00 24.00 36.00 60.00 
N 6.00 6.00 8.00 16.00 24.00 40.00 














NATCHEZ, WMIS 
D 6 00 6.00 900 22.50 40.00 75.00 
N 6.00 6.00 900 22.50 40.00 75.00 















Leading Station 


55 daytime hours 


or 
138 daytime quarter hours 
Total BMB Daytime Audience Families 


930,653 






MISSOURI 










KANSAS CITY, WDAF 
D 30.00 66.00 58.40 73.00 133.00 266.00 


N 60.00 132.00 117.60 147.00 266.00 532.00 



































ST. LOUIS, KSD 
D 32.50 46.50 100.00 170.00 250.00 
N 65.00 93.50 200.00 340.00 500.00 












SPRINGFIELD, KGBX 
D 10.00 10.00 15.00 28.00 45.00 80.00 
N 16.00 25.00 40.00 70.00 120.00 





16.00 





MONTANA 


BILLINGS, KGHL 


, p on . > D 13.00 10.00 20.00 30.00 45.00 75.00 
Sales. Most time buyers consult their NBC Spot Salesman first when ’ 7 


ales . ; 7 4 N 13.00 13.00 15.00 40.00 60.00 100.00 
k? planning campaigns In any of these mayor markets: 
rK Ss : ? * ss 
‘our BOZEMAN, KXLQ 
| a a a a See KXLF Butte 
the 
OO a a a ee ae 
BUTTE, KXLF (*) 

1 Cleveland ° ° e . . . . . . . . . WTAM D 17.00 17.00 30.00 40.00 80.00 160.00 
anc : o ~ « _ 
Washington. 2. eee ee + + WRC 5 ee ee 
e0- ) Includes as bonus stations XL 

: Bozeman, KXLK Great Falls, KXLJ 
— Ban Fremcisee. 1. «© « «© eo sc se eo eh l|CU Helena and KXLL Missoula in Z 
Bar Network 
a a en em, 
Schenect - -Tr coe ~ s oe 
Spot ectady-Albany-Troy. . « GREAT FALLS, KXLK 


(See KXLF Butte 


HELENA, KXLJ 
See KXLF Butts 


SPOT SALES wae ias 


See KXLF sutte 
New York « Chicago - Cleveland - Holi ywood « San Francisco * Washington: Denver 





(Continued o page 26) 
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SPOT RATE FINDER 


NEBRASKA 

NORTH PLATTE, KODY 

SB 1M 5M 15M 

D 5.00 5.00 10.80 18.00 

N 8.00 8.00 15.00 25.00 
OMAHA, WOW 


D 25.00 25.00 
N 50.00 59.00 


30M 
30.00 
45.00 


1 Hr 


50.00 
80.00 


45.00 75.00 


1 200.00 
90.00 150.00 2 


25.00 
75 400.00 


.00 


NEVADA 


RENO, KOH 


D 4.00 4.00 
N 8.00 8.00 


9.00 
18.00 


16.00 
32.00 


24.00 
48.00 


40.00 
80.00 


NEW JERSEY 


WITT 


8.00 12.00 
16.00 24.00 


TRENTON, 


D_ 8.00 
N_ 16.00 


24.00 
48.00 


36.00 
72.00 


60.00 
120.00 


NEW MEXICO 
ALBUQUERQUE, KOB 


D_ 8.00 12.00 20.00 30.00 
N 16.00 24.00 40.00 64.00 


48.00 
96.00 


80.00 
160.00 


NEW YORK 


BINGHAMTON, WINR 
D_ 8.00 10.00 14.00 28.00 
N 10.00 15.00 24.00 48.00 


BUFFALO, WBEN 
D 18.00 27.50 
N 20.00 50.00 
ELMIRA, WENY 
8.00 14.00 
N 9.00 18.00 
NEW YORK, WNBC 
D 180.00 
N 240.00 


70.00 
120.00 


53.00 
64.00 


80.00 
106.00 


133.00 


28.00 
27.00 


42.00 
36.00 


70.00 
90.00 


360.00 
480.00 


540.00 
720.00 


900.00 
1,200. 


Note: All rates one-time 


For complete 
explanation see Foreword. 


ROCHESTER, WHAM 
SB 1M 5M 15M 


D 30.00 30.00 44.00 88.00 
N 55.00 55.00 88.00 176.00 


SCHENECTADY, WGY 
D 35.00 35.00 44.00 88.00 
N 70.00 70.00 88.00 176.00 


30M 


132.00 
264.00 


132.00 
264.00 
SYRACUSE, WSYR 

D 10.00 15.00 26.00 52.00 

N 20.00 40.00 52.00 104.00 


NORTH CAROLINA 


ASHEVILLE, WISE 


D 6.00 10.00 
N 8.00 16.00 


CHARLOTTE, WSOC 
D 7.50 7.50 15.00 
N 12.00 12.00 24.00 


18.00 
32.00 


28.00 
48.00 


30.00 
48.00 


45.00 
77.00 


RALEIGH, 


D 20.00 
N 40.00 


WPTF 
25.00 32.00 64.00 
50.00 64.00 128.00 


96.00 
192.00 


WINSTON-SALEM, WSJS 


D 8.50 8.50 17.00 35.00 
N 14.00 14.00 27.00 


50.00 
55.00 85.00 


NORTH DAKOTA 
BISMARCK, KFYR 


D 10.00 10.00 20.00 
N 15.00 15.00 34.00 


40.00 60.00 
80.00 120.00 


FARGO, WDAY 
D_ 8.00 12.00 20.00 
N 16.00 24.00 40.00 


40.00 
80.00 


60.00 
120.00 


OHIO 


CINCINNATI, WLW 
D_ 65.00 110.00 119.75 239.50 
N 110.00 150.00 239.50 479.00 


CLEVELAND, 
D 39.00 39.00 
N 78.00 78.00 


WTAM 
52.00 104.00 
104.00 208.00 


LIMA, WLOK 


D 7.00 
N 10.00 


14.00 28.00 
20.00 40.00 


1 Hr 


220.00 
440.00 


220.00 
440.00 


130.00 
260.00 


| 


| D_ 7.00 
| N_ 9.00 


| TOLEDO, WSPD 


SB 1M 5M 15M 
D 15.00 15.00 27.00 48.00 
N 30.00 30.00 48.00 96.00 


30M 
72.00 
144.00 


1 Hr 
120.00 
240.00 


ZANESVILLE, WHIZ 
D 6.50 8.00 11.00 22.00 
N 9.50 11.00 16.00 32.00 


33.00 
48.00 


55.00 
80.00 


OKLAHOMA 


OKLAHOMA CITY, WKY 
D 25.00 25.00 64.00 
N_ 33.00 120.00 


TULSA, 
D_ 20.00 
N 40.00 


KVOO 
20.00 42.50 60.00 
40.00 85.00 120.00 


OREGON 


MEDFORD, KMED 
D 9.00 9.00 8.00 
N 9.00 9.00 16.00 


16.00 
32.00 


24.00 
48.00 


PORTLAND, KGW 
D 20.00 27.50 32.50 
N 40.00 55.00 65.00 


40.00 66.00 
80.00 132.00 


PENNSYLVANIA 


ALLENTOWN, WSAN 


D 10.00 15.00 18.00 36.00 
N 16.00 24.00 32.00 64.00 


ALTOONA, WFBG 
D 8.00 8.00 16.00 
N 12.00 12.00 24.00 


32.00 
48.00 


EASTON, WEST 
D 5.00 6.50 12.25 
N 9.00 9.00 18.00 


27.50 
35.00 
ERIE, WERC 


8.00 15.00 
13.00 25.00 


30.00 
50.00 


| HARRISBURG, WKBO 


D_ 6.50 
N 12.00 


7.50 
12.00 


17.50 35.00 
27.50 47.50 


85.00 
125.00 





a 





HAZLETON, WAZL 
SB 1M 5M 

D 4.00 4.00 10.00 

N 5.90 5.90 14.00 


JOHNSTOWN, WJAC 
D 8.00 8.00 16.00 
N 12.00 24.00 48.00 


LANCASTER, WGAL 
D 6.50 7.50 17.50 
N 12.00 12.00 27.50 


5.00 
75.00 
LEWISTOWN, WMRF 


D 4.50 4.50 10.00 13 
N 6.00 6.00 12.00 20 


22.50 
35.00 


PHILADELPHIA, KYW 
D 30.00 30.00 50.00 100.00 150.00 250.99 
N_ 60.00 60.00 100.00 200.00 300.00 500.09 


PITTSBURGH, KDKA 
D 40.00 40.00 60.00 120.00 
N 80.00 80.00 120.00 240.00 


180.00 300.00 
360.00 600.00 


READING, WRAW 
D 6.50 7.50 17.50 35.00 
N 12.00 12.00 27.00 47.50 


55.00 85.00 
75.00 125.00 
WILKES-BARRE, WBRE 


D 9.00 9.00 13.75 27.50 
N 11.00 11.00 20.00 39.00 


39.00 63.00 
52.00 95.00 


| WILLIAMSPORT, WRAK 
| D 4.80 


7.80 14.40 28.80 
10.80 21.60 43.20 


43.20 72.00 
N_ 7.20 64.80 108.00 
YORK, WORK 
D 6.50 7.50 


17.50 35.00 55.00 985, 
N 12.00 12.00 2 


27.50 47.50 00 1 


RHODE ISLAND 


PROVIDENCE, WJAR 
D 9.00 12.00 22.00 
N 18.00 25.00 44.00 


44.00 66.00 110.00 
88.00 132.00 220.00 


(Continued on page 32) 
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Regionals and Other Groups 











SPOT RATE FINDER 


Airline Network 


Radio Park O. Box 2553, Birmingham, Ala., 
Rep. Headley-Reed Co., Sales Mgr. Julian A 
Flint. WSGN Birmingham, WHBS Hunts- 
ville, Ala 

SB M 5M 15M 30M 1 Hr 
p 20.00 20.00 36.00 48.00 72.00 120.00 
x 32.00 32.00 72.00 96.00 144.00 240.00 


Alabama State Group 


Executive offices c/o WWWE, Bankhead-Long 
Bidg. Jasper, Ala. Rep. Friedenberg Agency, 
Dir. of Operations James E. Reese. OOB 
Anniston, WVOK Birmingham, WEBJ Brew- 
ton, WKUL Cullman, WXAL_ Demopolis, 
WDIG Dothan, WMFT Florence WGAD Gads- 
den, WFUN Huntsville) WWWB Jasper, 


WKAB Mobile, WMGY Montgomery, WJHO 
Opelika, WTBF Troy WTBC Tuscaloosa 
D 59.87 118.25 231.50 369.50 510.00 


Arizona Broadcasting System 


Phoenix, Ariz., 
Mor. Dick Lewis. 


Heard Bldg., Rep. Paul H. 


Raymer Co. 


KTAR Phoenix, KVOA Tucson, KYUM Yuma, 
KAWT Douglas-Bisbee, KYCA Prescott, KGLU 
Safford, KWJB Globe-Miami 


D 24.00 32.00 64.00 96.00 160.00 
N 48.00 64.00 128.00 19200 320.00 
Arizona Network 
834-838 N. Central Ave. Phoenix, Ariz., Rep. 


John Blair & Co., Mgr. Albert D. Johnson. 
KOY Phoenix, KSUN Bisbee, KTUC Tucson 
D 17.25 23.00 46.00 69.00 115.00 
N 34.50 46.00 92.00 138.00 230.00 
Arrowhead Network 
WEBC Blidg., Duluth 2, Minn., Rep. Geo. P 
Hollingbery Co., General Mgr. Walter C 
Bridges. WEBC Duluth-Superior, WMFG Hib- 
bing, Minn., WHLB Virginia, Minn., WEAU 
Eau Claire, Wis.. WJMC Rice Lake, Wis 
WISC Madison, Wis 
D 14.38 25.18 58.25 100.50 170.00 
N 24.50 42.10 99.00 166.00 280.00 
Broadcasting Corp. 
of America's 
Rural Network 
P. O. Box 987, Riverside, Calif., Manager 


Forrest Wallace. KPRO and KPRO-FM River- 
side and San Bernardino, KROP Brawley and 
El Centro, KREO Indio and Palm Springs 
KUCB Blythe 


D 36.00 
N 45.00 


72.00 
71.00 


108.00 180.00 
124.00 230.00 


Central Valley Group 


1617 80th St., 


“ Sacramento, Calif., Rep. John 


E. Pearson Co. and (West Coast) Western 
Radio Adv. Inc. Basic four stations: KXOA 
Sacramento, KXOB Stockton, KYNO Fresno 
KAFY Bakersfield. 


D 19.78 
N 39.58 


30.18 
60.35 


60.35 
120.70 


90.53 150.88 
181.06 301.76 


Note: All rates one-time 


: For complete ex 
planation see Foreword 











for the facts on 
The Arizona Network 
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Columbia Pacific Network 


Columbia Square, Los Angeles 28 
Rep. Radio Sales, Pacific Coast Sales Man- 
ager Wayne R. Steffner, KNX Los Angeles 
KCBS San Francisco, KCBQ San Diego, KFRE 
Fresno, KGDM Stockton (bonus), KROY Sacra- 
mento, KCMJ Palm Springs (bonus), KOIN 
Portiand, KIRO Seattle, KXLY Spokane 


Calif 


SB 1M 5M 15M 30M 1 Hr 

D 211.00 422.00 635.00 |,057.00 

N 422.00 844.00 1,266.00 2,110.00 
Columbine Network 

1626 Stout St., Denver 2, Colo., Rep. Don 

Donahue, Sales Mgr. E. E. Koepke. KMYR 

Denver, KCOL Ft. Collins, KYOU Greeley 


KBOL Boulder, KRDO Colorado Springs, KCSJ 


Pueblo, KEXO Grand Junction 
SE a ee 
D 24.00 70.00 140.00 200.00 
N 40.00 


120.00 210.00 300.00 





28.00 
46.00 


35.00 
60.00 


Connecticut State Network 


555 Asylum St., Hartford, Conn., President 
C. Glover DeLaney 

D 81.00 156.00 234.00 390.00 
N 136.00 272.00 411.00 660.00 


Dairyland Network 


Radio City, 
& Peters 
Winona 


Minneapolis 
KWLM Willmar, Minn.. KWNO 
Minn., WTCN Minneapolis, Minn 
D 23.20 34.50 52.20 104.40 156.60 261.00 
N 42.00 61.00 93.00 186.00 279.00 465.00 


Minn., Rep. Free 


Dixie Network 


412 Main St 
H. Robinson 


Houston, Tex., Gen. Mgr. King 
KATL Houston, KREL Baytown 


KRIC Becemont, KOLE Port Arthur, KOGT 
Orange 

D 36.00 54.00 96.00 180.00 
N 60.00 120.00 180.00 300.00 


Don Lee Broadcasting System 


Don Lee Bidg., 1313 N. Vine St., Hollywood 


28, Calif., Rep. John Blair & Co., President 
Lewis Allen Weiss; Exec. Vice-Pres. Willet H 
Brown; Director of Adv. Ward D. Ingrim 
KHJ Los Angeles, KGB San Diego, KDB 
Santa Barbara, KFXM San Bernardino, KFRC 
San Francisco, KMYC Marysville, KYNO 
Fresno, KSBW Salinas Monterey, KVOE Santa 
Ana, KCOK Tulare Visalia, KXO Ei Centre 
KAFY Bakersfield, KVEC San Louis Obispo 
KPRL Paso Robles, KIEM Eureka, KHSL 


Chico, KVCV Redding, KYOS Merced, KXOA 
Sacramento, KXOB Stockton (all in Calif.) 
RMR Roseburg, KFOJS Portland, KFJI Kila 
KORE Eugene, KBND Bend 
Bay, KWIL Albany, KAST As- 
KUIN Grants Pass, KSLM Selena (al! 
in Oregon); KATO Reno, Nev., KVI Seattle 
Tacoma, KYAK Yakima, KNEW Spokane 
KXRO Aberdeen, KGY Olympia, KELA Cen- 
tralia KRKO Everett, KWLK Longview 
KUJ Wala Wala, KPUG Bellingham, KWNW 
Wenatchee (all in Washington); KRLC Lewis- 
ton, KWAL Wallace-Kellogg, KVNI Coeur d 
Alene 


math Falls 


kKOOoS 


toria 


Coos 


D 800.00 1,200.00 2,000.00 
N 1,200.00 1,800.00 3,000.00 
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Georgia Association of 
Local Stations 


Guy Gannett Broadcasting 
































Director Tom Carr. WDEC Ameri- 


WGLS Atflanta-Decatur 





WGAU Athens 
WBBO Augusta 
WGAA Cedartown 

















WLBB Carrollton 














WMOC Covington 
WDWD Dawson 














WMLT Dublin 





Intermountain Network 








WDUN Gainesville 
WIBB Macon 
WMGA Moultrie 
WERP Savannah 


WKEU Griffin 














WFOM Marietta, WMVG Mill- 
WROM Tome, 
WWNS Statesboro 
WKTG Thomasville 
WRON Vidalia 





Vice-President 


KOVO Provo, KOAL Price 
KSUB Cedar City 
KEYY Pocatello 
KFXD Nampa 


KVNU Logan 
WLET Toccoa 


WRLD West Point 
150.00 282.00 420.00 696.00 


KMON Great Falls (al! 


Georgia Quartet 


322.76 529.03 


Whitehead Bidg 215.00 477.34 802.00 


223 Peachtree St 
Rep. Geo. P. Hollingbery Co 
WRBL Columbus, 


WSAV Savannah 


WRDW Augusta Keystone Network 


WCTA Anniston 
WKLF Clanton 
WMSL Decatur 
WOOF Dothan 
WMFT Florence 
WLAY Muscle 
WHTB Talladega 
KFQD Anchorage 
KTKN Ketchikan 


183.60 275.40 459.00 
WKUL) § Cullman 


WULA Eufaula 
WBHP Huntsville 
WJHO Opelika 

WTBC Tusca 


Georgia Trio 


WAGA Atlanta 


WTOC Savannah KINY Juneau 


Seward. Ariz 
280.50 467.50 KAMD Camden, KXJK Forrest City, 


Jonesboro, KDRS Paragould, KOTN Pine Bluff, 
Granite State Network 


KUCB Blythe, KROP Brawley 


Newcomb. WKBR 
WWNH Roch 
WLNH Laconia 


KBLF Red Bluff, 


WOTW Nashua, KSON San Diego 


WTSV Claremont 


KPRO Riverside 


KGIW Alamosa 
KFXJ Grand 
KVRH Salida 


KRLN Canon 
KUBC Montrose 
ng, KCRT Trinidad. Conn 
WSWN Belle Glade 
WTAN Clearwater 
WINK Fort Myers 


WNOC Norwich 
WDHL Bradenton 
WCNU Crestview 
WJVB Jacksonville 

WLBF Leesburg, 


Great Northern 
Broadcasting System 


e Lawson and Assoc 
KDLR Devils Lake 
KNOX Grand Forks, 
KGCU Mismarck-Mandan 


N. D., KGDE 

WMGR Bainbr 
WLBB Carrollton 
WGAA Cedartown 


WMOG Bruns- 
WBHF Cartersvill 
WMJM Cordele 
WMLT Dublin 
WGGA Gainesy 


Moorhead, Minn 
KOVC Valley 


KWHL Marsha WSGC Elberton 


163.99 318.00 


249.00 473.25 | for the facts on the 


DonLeeBroadcastingSysterm 
Great West Network 


JOHN 
\ BLAIR 


\.& COMPANY 


Rep. Forjoe and Co 


KVER Albuquerque, KSVP Artesia 
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ARE YOU SELLING “EM 
WHERE THEY LIVE 
ON THE PACIFIC COAST? 
















Dow Lee anv ONLY DON LEE can give you local 
network radio sales coverage on the Pacific Coast... because only Don Lee is designed especially 
for the Pacific Coast, where markets are big but mighty far apart. 

Think we're kidding? Take a look at a map; compare the Pacific Coast with the East Coast. The 
Pacific Coast is just as big, but there’s also a big difference. The Pacific Coast is covered with moun- 
tains — high ones — many of them over 14,000 feet. Nearly every worthwhile market is surrounded 
by mountain ranges. 

Look how many stations the networks use to cover the East Coast. Well, long range broadcasting 
is even more unreliable on the West Coast. If you need complete coverage, complete local penetration 
of this big, rugged, 1,352-mile-long Pacific Coast, you need the network that has enough stations (45) to 


LEWIS ALLEN WEISS, Chairman of the Board + WILLET H. BROWN, President + WARD D. INGRIM, Vice-President in Charge Sale 


1313 NORTH VINE STREET. HOLLYWOOD 28, CALIFORNIA * Represented Nationally by JOHN BLAIR & COMPANY 











Of 45 Major Pacific Coast Cities 


7 ONLY 10 3 7 25 
have stations have Don Lee have Don Lee have Don Lee 
of all 4 and 2 other and 1 other and NO other 
networks network stations network station network station 





AMAT AAA | 
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SE = = 
| release your sales message locally trom within the 45 important buying markets... THAT's Don Lee. 
To completely cover the Pacific Coast’s 15% billion dollar sales markets — locally — buy the Pacific 
Coast's own point of sale network: Don LEE... and sell the people where they live. 


Don Lee Stations on Parade: KUIN—GRANTS PASS, OREGON 


The only station in Josephine County, KUIN is depended upon by residents for its particular local radio needs as well 


as Mutual-Don Lee network programming. As a measure of its value as a market, Sales Management's 1949 Survey of 


Buying Power shows Josephine County with 32,100 population and retail sales totalling $17,662,000. 32% of this county 
population and 87% of its retail sales were credited to Grants Pass, KUIN’s home city. This is one of 45 examples of 


the Don Lee policy of rendering network service where the people live where they spend their money! 


The Nations Greatest Regional Network 






Muitial 
DON LEE 


BROADCASTING SYSTEM 
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| | Foreign L Broadcasting in Major U. S. Citi 
> Ss 
| Speak Spanish? ; Foreign Language broadcasting in Major U. 3. “ities 
H i 
| KYNO | an 
KGST | NEW YORK CHICAGO PHILADELPHi 4 
j Language Language 
Language 
| KSGN | Group EST. POP. Group EST. POP. Group EST. Pop. 
| | i” SEE ee Oe eee ee 1,095,400 | Polish ........ 300,000 | Italian 145,000 
| do eee | a. WEVD, WHOM, WOV, WGES, WSBC WDAS, WHAT, WTEL, WJ 
Ww 
. to nearly a half million | SE ae eee ee . 889,600 | German ....... Riduatee 220,000 Jewish 115,000 
listeners with $3 million pur- ; me... arn WBNX, WHOM nie WSBC, WGES WAXX, WDAS, WHAT WTE 
ekg geal : waa tee nnd Risbmanr see senenennnsnte . ii csuson elle | Ai eins 
: z 2 Spanish ....... ee scence See | WGES, WSBC T ; 
and KGST, Fresno and KSGN, : PWWRL “ nag 
Sanger, California—have led in | Polish ....... eee ie. seseseee 110,00 | Polish 50,000 
Spanish-speaking listeners. And WHOM, WWRL WGES, WSBC WTEL 
sales RE (i s:6, 66 aeid-oit ied aech iocece, ‘ 
—- Wwe Swedish .... ‘ ; . 75,000 Ukranian 12,000 
Juan Mercado, Mgr., Owner | ——— Fee etree eee eeeeeene 63,680 WGES, WSBC WTEL 
KYNO © KGST © KSGN! | Grok ........cccce sacs MED | Goh ........ -.. 60,000 Lithuanian 9,000 
REPRESENTED BY W. S. GRANT | wwe WGES, WSBC WTEL 
ne a oe ere . 24,520 ui 
WWRL Lithanian ..... dicted 45,000 | Hungarian 7,500 
WGES WTEL 
Hungarian ice ere aee een 20,000 | Greek 7,000 
WGES ‘ | WTEL 


i. acre ; aa igs 22,000 
|  WSBC 
| DETROIT 
| Ukranian Ber grtbelse inate sacl atrouile 22,000 
WSBC Polish 


140,000 
Spanish . ; : bie estas 15,000 - 


WGES Italian 55,000 


NOTE: The figures herein compiled were Jewish ... 36,000 
| taken from the 1940 census. In some cases, WJLB ‘ 


they have been adjusted where there has 


been a large influx of a foreign language 
group such as Puerto Rican (Spanish) in New BUFFALO 












York and Mexican (Spanish) in Los Angeles. 
| In each case the figures are below station Polish als 74,000 
THE | estimates, since the figures given are for WBNX WWOL, WHLD Niagare Falls 
| metropolitan areas, whereas station esti- 
mates are for the coverage area of the Italian a? 41,000 
station. WWOL 
FOREIGN LANGUAGE MARKET German 32.000 
‘ WWOL 
I 






IN 


NEW YORK 






CLEVELAND 


Polish 60,000 
WGAR 








German ....... 54,000 
WGAR, WSRS 













Italian .... 45,000 
WFAR, WSRS, ‘WJMO 





Hungarian : 40,000 
WGAR, WJMO 







More itatian BROADCAST HOURS THAN ANY 
















(1) ENGLISH Slovenian ... , 12,000 
OTHER STATION IN THE UNITED STATES—AND PLENTY : : , WGAR, WJMO 
Entire English Speaking Popula- 
IN POLISH, JEWISH, GERMAN, SPANISH, RUSSIAN— tion. go See (Not known 
PLUS THE “AFTER HOURS SWING SESSION.” (2) yiDDISH NE socnn, 6,000 
2,350,000 Jewish Speaking Per- WJMO 


sons. 










(3) GERMAN 
Sell your PRODUCT TO THIS DOLLAR-WISE GROUP Saas ici tinea ti 


OVER WHOM—THE COUNTRY’S LEADING MULTI- — 


LINGUAL STATION. (4) ITALIAN 
2,103,737 Italian Speaking Per- 
sons. 










EXCLUSIVE 
IN 


SAN FRANCISCO!! 
FOREIGN AUDIENCE PROGRAMS 



































Thus, WBNX, New York’s four-star IN 
station, fits the needs of all listeners ITALIAN 
. reaches all the people you want 
to sell in this multi-language area. SPANISH 
GREEK 
FRENCH 


CHINESE 


KSAN 


— SAN FRANCISCO — 





Page 30 © August 15, 1949 BROADCASTING ® Telecasting 


Lengut 
Grou 


Polish 
ww 


talien 


halian 
KSA 


Spanis 
KSA 


Chines 
KS/ 


Greek 
KS/ 


frenck 
KS/ 


BE 
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ies | Foreign Language Broadcasting in Major U. S. Cities 
vs —————— o 
PITTSBURGH LOS ANGELES—Continued PROVIDENCE—Continued 
Language Language EST. POP 
T. POP. Language EST. POP. Group EST. POP Group 100,000 
145,000 , 1 28,000 Norwegian 6,000 oe 
*WWSW, WMCK (McKeesport — Portuguese 50,000 
Port 5,000 WRIB 
— ralion ee ee Polish 30,000 
wwsw, WMCK WRIB 
70, Jewish 30,000 
ae 10,000 MILWAUKEE *WRIB 
wwsw, WMCK Armenian 10,000 
50,000 German 95,000 WRIB 
WEXT Swedish 8,000 
12,000 52.000 WRIB 
' Polish , G 8,000 
SAN FRANCISCO a erman 
9,000 Greek 4,000 
: talian 50,000 Hungarian 30,000 WRIB 
WEXT 
7,500 
om 42,000  Crech 20,000 FRESNO 
, KSAN WEXT ai 117-119 W. 46 St 
i chinese 28,000 Yugoslavian 13,000 | KYNO” MO scilobles = WENRY GREENFIELD, Mg. Director MLY.19 
WEXT 
Italian 
WEXT 
1n,e0e Croat . 
WEXT 
55,000 
om ee NEW YORK’S FOREMOST FOREIGN LANGUAGE STATION 
WEXT 
36,000 LOS ANGELES Entertaining and selling millions of New Yorkers effectively 
Serbian 5,000 : q . “ | h 
nich 150,000 WEXT and inexpensively in more foreign languages than any 
pol other New York station. 
74,000 KWKW Italian 75,000 SPANISH GERMAN 
, - tation 30,000 | WMEX Liss el 143.4 RUSSIAN 
- — Jewish 45,000 HUNGARIAN FRENCH LITHUANIAN 
32,000 ee 25,000 POLISH SYRIAN UKRANIAN 
K 
PROVIDENCE CZECHOSLOVAKIAN 
Greek 18,000 
KWKW Language 
7 — Rang —~ Note: Soon—5,000 Watts 
nisi ’ ° ’ 
60,000 KOWL WRIB 
54,000 
45,000 
40,000 


12,000 


~~ —s SPECIFIC MARKET INFORMATION 


Direct your advertising to known individuals. Get the facts 
upon which you can plan future sales. .WOV’s Audited 
Audiences give you specific market information upon which 
sales expectancy may be anticipated to a degree of accu- 
racy not heretofore possible in radio broadcast advertis- 
ing. Ask for the facts—known proven tested facts—today. 
Consult with WOV where . 


. | RESULTS IS THE BUY WORD 


Italian language market (2,100,000 individuals) larger than 
Cleveland and Cincinnati combined. 


Originators of 


RALPH N WEIL Gen Mar 


The Bolling Compeny 
saaticiiakinicad sentatives iad YOR 4 
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SB 1M 
D 6.00 6.00 
N 12.00 12.00 


D 10.00 10.00 
N 17.00 17.00 


D 7.50 7.50 
N 14.00 14.00 


D 4.00 4.00 
N 5.00 5.00 


D 10.00 10.00 
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CHARLESTON, 


GREENVILLE, 


GREENWOOD, 


SIOUX FALLS 


San Antonio . 


of Buying Power; 


NBC Network 


SPOT RATE FINDER 


(Continued from page 


SOUTH CAROLINA 


WTMA 

5M 15M 
12.00 24.00 
24.00 48.00 


COLUMBIA, WIS 


16.00 32.00 
28.00 56.00 


WFBC 


15.00 28.00 
28.00 56.00 


WCRS 
7.00 15.00 
10.00 20.00 


SOUTH DAKOTA 


KELO 
18.00 36.00 
26.00 52.00 


TENNESSEE 


BRISTOL, WOPI 


14.00 28.00 
28.00 56.00 





hae 


Tied closely together as they are through constant common 
. these 1,337,500 neighbors* 
geographical area larger than all New England (plus Maryland)! 


search for better living . . 


Just as San Antonio is the principal city of these 65 counties, so 
is WOAI the principal station of its 317,070 BMB Radio Families. For, 
in these same three-score and five counties, WOAI provides intense 
Primary Coverage of 50 to 100°o—both DAY AND NIGHT! 


C. E. Hooper's “Listening Area Coverage Index” 
of Fall 1948 revealed that WOAI has more 
listening families here by 2 to 1 in Daytime 

. 3 to 1 at Night 


popular station! 


Retail Sales in 1948 were up 13.8% over the previous year; Net 
Effective Buying Income soared 18.7% higher!* More late facts are 
contained in this issue of MARKETBOOK. They, along with other reli- 
able data, reveal a story as tasty as a Texas steer! For all the WOAI 
story, have a pow-wow with Petry! 


*Copr. 1949, Sales Management Survey 


not licensed 


a A he a at oe hl BOE Che 


August 15, 


CHATTANOOGA, WAPO FORT WORTH, WBAP 820kc, 50kw 
27.50 36.00 60.00 96.00 144.00 240.00 
72.00 120.00 192.00 238.00 480.00 
KINGSPORT, WKPT HOUSTON, KPRC 
20.00 37.50 
75.00 108.00 


90.00 150.00 
180.00 300.00 


KNOXVILLE, 


81.50 136.00 


65.00 102.00 136.00 204.00 340.00 


MEMPHIS, WMC 
15.00 24.00 


NASHVILLE, 


75.00 115.00 180.00 275 


SALT LAKE CITY, KDYL 
18.50 25.00 50.00 
36.00 50.00 100.00 150.00 220.00 


75.00 110.00 
AMARILLO, 


CORPUS CHRISTI, 
12.00 24.00 VIRGINIA 
14.40 24.00 48.00 


DALLAS, WFAA 820kc, 5 HARRISONBURG, WSVA 
27.50 36.00 60.00 96.00 144.00 2 


55.00 72.00 120.00 192.00 288.00 


MARTINSVILLE, WMVA 
12.50 25.00 


84.00 140.00 10.00 20.00 40.00 10.00 20.00 


[RJR neiidictcicidiidiiatdimisdidasisisédiiid 


Bigger than AU WE 
Served by One Big City 


A IFELINES of South Texas blossom out into these 65 counties from 


W ENGLAND ::. 
. OWE BIG STATION! 


. bustling supply center for food, drugs, general 


merchandise, furniture .. for the thousand needs of over a million 


. over the second more 
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WEST VIRGINIA 


BLUEFIELD, WHIS 


SB 1M 5M 15 30M 


1 Hr 
7.50 7.50 15.00 30 19.00 75.00 
10.00 10.00 20.00 40 60.00 100.00 
CHARLESTON, WGKV 
8.00 8.00 12.00 30.0 40.00 60.00 
11.50 11.50 21.50 40.0% 0.00 100.00 
CLARKSBURG, WBLK 
5.00 6.00 10.00 20.0 00 45.00 
7.00 8.00 15.00 30.00 45.00 75.09 
WISCONSIN 
EAU CLAIRE, WEAU 
4.25 4.25 8.25 17.56 00 60.00 
8.50 8.50 16.50 35.00 70.00 120.00 
LA CROSSE, WKBH 
5.60 7.50 10.00 20.00 30.00 50.00 


9.00 12.00 20.00 40.00 60.00 100.00 


MADISON, WIBA 


9.00 9.00 18.00 
15.00 15.00 30.00 


54.00 90.00 
90.00 150.00 





MARINETTE, WMAM 


6.00 6.00 13.00 22.00 35.00 60.00 
8.00 8.00 16.00 32.00 48.00 80.00 


MILWAUKEE, WTMJ 


30.30 49.50 88.00 132.00 220.00 
60.60 99.00 176.00 264.00 440.00 


WAUSAU, WSAU 


6.00 6.75 14.00 24.00 40.00 
8.00 9.00 24.00 36.00 60.00 
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— _—<— SS MARKET INDICATORS FOR ALABAMA 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
— SPOT RATE FINDER Population 2,848,000 48 2,833,000 °40 
* Hr a Increase over 1940 0.5% 
_ ILLE, Marshall, 1,500 fam., 77.2% WEBJ, 250w, 1240kc we S ae P ™ . 
- ake AEE 160 radio fom. SB IM 5M. 15M 30M} He % of U.S. 2.15% 18 1.95% ‘40 
: D, 630 k D 67 25 24.00 45. sa: wala ; e ; 
WAN, OO SM. SM 30M oT Hr | N 2:50 675 12.25 24.00 45.00 | BMB Families 742,500 "49 719,000 "46 
a D 200 2.50 s = meen ped , CLANTON, Chilton, 1,400 fam., 79.5% radio, | Percent Radio 82.7% 19 71.6% 46 
: NDRIA Cl abama ‘am., radio fam H , one 4 , F1f ’ 
0 100.00 ALEX, radio, 1,560 radio fam. WKLF, Ikw-D, 980ke, Clark Radio Families 614,360 “49 515,000 "46 
WRES, Tkw-D, 1050kc, Sears & Ayer D 2.00 4.00 7.50 15.00 22.50 37.50 | Business Concerns 31,300 47 22,270 °39 
5 i oo, 706. fan aaee sae Soe. 2,500 fam., 88.3% radio, | Manufacturing Establishments 3,334 747 1,982 ’39 
: = a = Ayer, Bonus days 00, a “ie S00 WKUL, 250w, 1340kw Non-Agricultural Employment 484,261 "47 389,000 "39 
49.00 5 5 ° - 
N 2.00 D 2.00 2.00 5.00 7.20 12.60 22.50 ; > . , : , 
ANDALUSIA, Covington, 2,100 fam., 77.4% | N 2.00 2.00 5.00 7.20 12.60 22.50 Manufacturing Employment =~ iseeco ft «1G 88 39 
radio, 1,630 radio fam. DECATUR, Morgan, 7,300 fam., 87.6% radio, Income $2,371,000,000 47 763,000,000 40 
WCTA, 250w, Lor 18.00 30.00 6,390 radio fam. Increase over 1940 211% 
p 2.00 3 00 20:00 30.00 50.00 | WHOS, Ikw-D, 800ke Per Capite Inc $ 837 47 268 ? 
N 2.50 5.00 10.00 20 5 D. 1.00 300 8.00 16.00 24.00 40.00 er Capita Income $ 837 7 26! 40 
f ; : ‘ f . ; Increase over 1940 212% 
ANNISTON, poor geo 11,100 fam., 82.57% ra- | WMSL, 250w, 1400kc, MBS, Conlan ase over ele 
me, radio fam. D 2.00 3.00 5.00 10.00 15.00 30.00 | Cons : rivate 3,900,000 48 3: ° 
WHMA, 250%, 1450Kc, ABC; Sears & Ayer | N 2.00 3.00 5.00 10.00 15.00 30.00 sag > lana : — eyes - 
0 6 3.00 3. . . . : o i gp : ; 4 ¢ kan pte, 
pen N 600 6.00 9.00 18.75 37.50 70.00 | DEMOPOLIS, Marengo, 1,100 fam., 70% radio, Non-Residential $ 46,400,000 48 8,900,000 39 
WHMA-FM, Chan 263, 100.3 me, 4.5kw, Sears | wyat, 250w, 1400ke, MBS Retail Sales $1,794,000,000 48 1,696,223,000 7°47 
oon 280w, 1 a 19.00 12.05 so.00 | Value Added by Manufac $ 877,000,000 "47 246,000,000 "3 
0 50.00 WOOB, 250w, a ase ton commie te iS 10.00 16.00 30.00 alue Added by Manufacture $ 877,000, 7 246,000, 9 
0 100.00 4 1.25 3.00 6.00 12.00 18.00 30.00 | DOTHAN, sag 6,800 fam., 88.5% radio, | * * * 
AUBURN, Alabame, 1,900 fam., 83.9% radio, 6420 cadie tem. 
4 — rane 2 Att ate, average 1-time rate 
0 90. AU Ww c 25 6.00 12.20 21.00 35. 
: Ps yae00 4.00 7.50 15.00 27.00 45.00|N 800 800 weal ~ saverwone QD FIOPENCE ye Hiintsville 
50.00 N 250 4.00 7.50 15.00 27.00 45.00 sn Misia “- eRe vacaton 
BESSEMER, Jefferson, 7,600 fam., 83.5% radio, | WAGE, Tkw, 1320kc, MBS, McGillvra covecer _JMusche Shoals ih J 
Eas cnlte tom. . D 3.00 “3.00 5.00 10.00 18.00 30.00 | Decatur @~~)._, 
D 60.00 k MBS, H N 6.00 6.00 | aan ewnenct| woncen 
AR, 280w, 140hs, AOS, Moepte WDIG, 250w, 1450kc, ABC, Harry E. Cummings | - onmen{ “2 
) 80.00 D 8.00 8.00 12.00 20.00 38.00 75.00 ' , ABC, Harry E. ings | aes (Ml 
1200 2000 38.00 75.00 | D 3.50 7.00 14.40 24.00 40.00 | = —+hitbertyille 4 
m 800 8.00 ; . wi 6.00 10.00 21.60 36.00 60.00 | 
pee Sa ~*~ oo en WOOF, Tkw-D, 560k:, Sears & Ayer, BMB i a | “hala” * Y De 
, 99) . * . . ’ — t' Ore 
) 220.00 5 00 «5.00 9.00 12.00 25:00 4500 | 2 1.28 200 3:50 650 9.50 15.50 aspet nove Feats 
) 440.00 BIRMINGHAM, Jefferson, 90,200 fam., 89.7% EUFAULA, Barbour (no city figures available _ b _ 
i" ’ ‘ ” e C weveee a 
radio, 80,910 radio families WULA, 250w, 240k Psat aman) oaverre oop Seon A 
) 40.00 4 AM affiliates, overage V-time rates © N 2.50 5.00 10.00 20.00 30.00 50.00 
D 12.83 14.12 25. FLORENCE, Lauderdale, 6,200 fam., 83.3% 
> 00.000 | ON 21:65 2475 43.75 72.00 108.00 180.00 | radio, ee ee ene Se ro 
2 AM non-affiliates, average 1-time rates WJOI, 250 w, 1340kc, ABC, Conl veca.ooes 
D 8.50 11.75 23.50 51.00 75.00 107.00 | p 3.00 “3.00 450 9.37 18.75 35.00 i « tind al 
um — N 600 6.00 9.00 18.75 37.50 70.00 
—- WAPI, 5kw, 1070kc, CBS, Radio Sales, BMB WMFT, 250w, 1240kc, Freidenberg | a A. 1s 
D 14.00 16.00 20.00 40.00 60.00 100.00 | p 459 2.50 5.00 10.00 17.50 30.00 ) ay Chang a ’ ' a 
N 28.00 32.00 40.00 80.00 120.00 200.00 | y 500 500 750 1500 2625 45.00 Ss “< Lanett 


WAFM. chan. 258, 99.5mc, Ikw, Radio Sales 


“ 
D 7.00 8.00 9.00 13.50 30.00 50.00 | GADSDEN, Etowah, 15,300 fam., 88.7% radio, 






2 ALABAMA- = 









eg 













N 14.00 16.00 18.00 22.50 50.00 80.00 13,570 radio fam. scat te [ im, 
C, 5kw, , NBC, , BM ss rk. 
7s 0047.00 “'30.00 44.00 66.00 110.00 — me wae? go 7. . Demopolis Sole a4 
N 30.00 30.00 60.00 88.00 132.00 220.00 . 5 50 39.00 ee eoeae J “| . 
WBRC-FM, Chan 273, 102.5mc, 50kw, Raymer | N 6.00 8.87 21.00 37.50 65.00 eno one 
D 6.00 6.00 20.00 30.00 50.00 | 2 AM non-affiliates, average one-time rates ‘ ’ 
N 6.00 6.00 20.00 30.00 50.00 | P 3.80 7.25 15.20 24.60 41.60 C A, ual ail 
WKAX, Ikw-D, 900 kc, McGil a ae gl Repeal 
>. 8501150 1700 28.00 50.00 84.00 | WGAD, Ikw, 1350kc, MBS, McGillvra f 1 Amomiile a alivy <asovedlll Eufala 
WSGN, 5kw-D, Ikw-N, 610kc, ABC, Headley- | D 3.60 5.25 12.00 21.00 36.00 < 7 ee Wy bom 
Reed N 6.00 8.75 20.00 35.00 60.00 eons Jj* 
. 16.00 25.00 40.00 60.00 100.00 WGNH, 250w, 1400kc, ABC, Ra-Tel, Conlan 
27.00 50.00 80.00 120.00 200.00 | P 3.60 6.00 13.00 24.00 42.00 ¢ P . i 
WSGN- FM, Chan 229, 93.7mc, 510kw. N 6.00 9.00 22.00 40.00 70.00 coemerenf On A comecum tey «| one 
Bonus WGWD, Ikw-D. 570kc, Taylor-Borroft 2 wo “Tndaudaa” erp 
WTNB, 250w, 1490kc, MBS, Taylor Borroff D 4.00 8.00 16.00 24.00 40.00 ‘fy ovecton Det Dothet i | 
D 7.50 7.50 18.75 30.00 45.00 75.00 | WJBY, 250w “i240ke, Sears & Ayer — tecsuny ——— ee 
N 10.00 10.00 25.00 40.00 60.00 100.00 | D 3.60 650 14.40 25.20 43.20 Bret ton 
WVOK, 10kw-D, 690kc, Conlan N 6.00 10.40 24.00 42.00 72.00 
D 12.00 30.00 74.00 100.00 130.00 WJBY-FM, chan. 279, 103.7mc, 1.5kw 


No data available. 
BREWTON, Escambia, 1,100 fam., 76.8% ra- 
Sis SAB sciia fom. a o 1,900 fam., 76.0% radio, Mobile 
— : WGYV, 250w. 1400kc, Continental 
Note: All rates one-time. Sources: Total D 1.50 3.00 3.50 6.30 





Note: 18.00 30.00 
families, copyright 1949 Sales Manage- N 1.10 2.00 2.50 5.00 12.00 18.00 
ment’. Further reproduction unlicensed. ’ . >) 

for complete explanation see foreword (Continued on page 34) 








WGNH dominates the rich GADSDEN MARKET 
CONLAN RADIO REPORT APRIL 17-23, 1949 W T H 4 ] . 4 R A T / N G S 


WGNH is the first station in Gadsden in all time 
MORNING AFTERNOON periods (see Conlan). 
BASIC CALLS 2,075 3,699 


LISTENING HOMES 416 735 GADSDEN is the hub of a thriving metropolitan 
% OF POTENTIAL AUDIENCE 20.0% 19.9% 1% 24.1% area of approximately 150,000 population having an 
_— annual retail sales nudging $99,000,000. 
IB , 

ae ee ee ee ee To cover this solid southern market, WGNH is your 
WGNH 50.7 38.4 . best value, listeners per dollar. 
Station 1.7% 1.0% 
Station 27.4 36.9 
Station 10.1 6.7 
Station J ll. : i 
Stotlon 4 2 3 > | ABC ABA 
Station 2.4 3.6 


Represented by Ra-Tel 


Affiliated with the GADSDEN TIMES 
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BAMA MOBILE, Mobile, 48,200 fam., 83.5% radio, WAPX, Ikw, 1600kc, ABC, Walker, Conlan WGWC, 250w, 1340kc, CBS, 1 rroft 
ALA 40,250 radio fam. SB 1M 5M 15M 30M 1 Hr SB 1M 5M 1 M 1H 
D 7.50 7.50 12.00 20.00 36.00 60.00 | D 4.00 4.00 8.00 14 00 40.00 
SPOT RATE FINDER | ‘ ; N_ 10.00 10.00 20.00 40.00 60.00 100.00 N 6.00 6.00 12.00 24 00 60.00 
, ; i we 4 AM affiliates, average 1-time rates WCOV, 250w, 1240kc, CBS WHBB, 250w, 1490kc, MBS a 
(Continued from page 33) SB 1M 5M 15M 30M 14Hr D 5.00 5.00 10.00 20.00 == eye D 3.50 6.00 i2 00 
HUNTSVILLE, Madison, 5,600 fam., 82.5% ra- | 9 10.87 22.50 33.75 56.25 N 8.00 8.00 16.00 32.00 48. , N 5.00 8.00 175 00 
dio, 4,620 radio fam. N 1200 12.00 20:50 4200 66.25 112.50 ——— SYLACAUGA, Talladega, 2,700 fam., 85.3: 
2 AM affiliates, average I-time rate | W41d, TOkw-D, ,Tkw:N, 1170kc, MBS, Weed | "acl, SAUD rece or 
| WABB, 5kw, 1480kc, MBS, Taylor-Borroff, ! -affili ae —- 
SB 1M 5M 15M 30M = 1Hr 0 Py w c aylor-Borro N 1000 20.00 40:00 60.00 100.00  Saae non one age > rates 
D 3.50 4.00 6.50 13.50 23.00 29.00 p WMGY, Ikw, 800kc, Meeke: 5 : 00 31.00 
N 4.50 6.00 5.50 19.50 32.00 44.00 | D 9.00 9.00 11.00 22.00 33.00 55.00 D 7 0 “y 50 2 00 20 00 36.00 60.00 _ ‘capil 
| N- 12.00 12.00 22.00 44.00 66.00 110.00 5 : ; . : : WFEB, 250w, 1340kc 
| N 10.00 10.00 20.00 40.00 60.00 100.00 3.75 
WBHP, 250w, 1230kc, MBS | WABB-FM, chan. 271, 102.1mc, 50kw, Taylor- WMGY-EM, 107.5mc, 3kw, Meeker D 7 6.00 ‘ 8.00 30.00 
D 3.00 3.00 5.00 15.00 28.00 28.00 | ” Rorrof —. -5mc, , N 525 10.00 20.00 30.00 39% 
N 3.00 3.00 5.00 15.00 28.00 28.00 Renee WSEA'lkw, 144ke, NBC, Headley-Reed, WMLs, Tkw-D, 1290ke 
WFUN, 250w, 1450kc, Sears & Ayer WALA, 5kw, 1410kc, NBC, Headley-Reed Conlan ; ; Ss 6.00 32.00 
D 3.00 3.00 4.50 9.37 18.75 35.00 D 10.00 10.00 11.25 24.00 36.00 60.00 D 7.50 7.50 12.00 20.00 36.00 60.00 | TALLADEGA, Talladega, 3,60 82.16; 
N 6.00 6.00 9.00 18.75 37.50 70.00 N 15.00 15.00 22.50 48.00 72.00 120.00 N 10.00 10.00 20.00 40.00 60.00 100.00 radio, 2,960 radio fam. _ 
WHBS, 250w, 1490kc, ABC, Headley Reed, | wxRG, tkw-D, 250w-N, 710kc, CBS, Adam J, | MUSCLE SHOALS, Colbert, 33 fam., 87.9% | WHIB, 250w, 1230kc, mBs 
Conlan Young, Jr. radio, 260 radio fam. N 250 250 7:50 25.00 50.00 
D 4.00 5.00 8.00 12.00 18.00 30.00 | D 9.00 11.25 24.00 36.00 60.00 WLAY, 250w, 1450kc, MBS, Branham —- . 25.00 50.00 
N 6.00 9.00 16.00 24.00 36.00 60.00 | N 12:00 2250 48.00 72.00 120.00 D 5.00 5.00 12.00 24.00 36.00 60.00 TROY, Pike, 2,500 fam., 76 radio, 1,900 
WHBS-FM, chan. 236, 95.I1mc, 1ékw, Headley- WKRG-FM * 260 99 9: 3k N 5.00 5.00 12.00 24.00 36.00 60.00 radio fam. : 
Reed Sg A a TR a aad OPELIKA, Lee, 3,000 fam., 73.4% radio, 2,200 | WTBF, 250w, 1490kc, MBS tal Radio 
Bonus No data available. ey tay ela ’ Sales, BMB 
o; : WKAB, Ikw-D, 840kc. Donald Cooke 250w-D, 100w-N, 1400kc, MBS D 3.00 3.00 5.00 10.0 8.00 30.00 
oe OY i, ae fam., 83.0 radio, D 600 10.80 24.00 36.00 60.00 aie 00w-N, z, N 6.00 6.00 7.50 15.00 27.00 45.00 
WWWB, 250w, 1240kc, MBS, Friedenberg. MONTGOMERY, Montgomery, 33,600 fam. N 1.50 4.00 7.50 15.00 27.00 45.00 — Samtonee fam., 81.0%; 
D 4.00 15.00 30.00 42. oO, ty z ; . : 6% . radio, 8, radio fam 
N 4.00 15:00 30.00 42.00 80.7 radio, 27,120 radio fam. — —_— 8,000 fam., 74.6% radio, 5,970 WIRD, Skw-D, 1150ke. Walker 
Bic iihiin comdie die dee . bre = 12.50 25.00 42.00 70.00 
Note: All rates one-time. Sources: Total 4 AM affiliates, average 1-time rates : a ; 00 16.00 32.50 54.00 90.00 
Families, copyright 1949 ‘Sales Manage- D 6.66 6.87 11.50 20.00 34.50 ge ee ree | 14.00 22.00 40.00 WTBC, 250w, 1230kc, MBS, Sears & Ayer 
ment’. Further reproduction unlicensed. | N 9.33 9.50 19.00 38.80 95.00 N 6.00 5.50 10.00 20.75 33.00 60.00 D 3.00 5.00 10.00 24.00 36.00 60.00 
For complete explanation see foreword. N 3.00 5.00 10.00 24.00 36.00 60.00 
Taxable Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000 1947 ($000 
Avutauga 4,200 77.4 3,250 5,311 1,732 633 
NE creak Sexless. 1a-Aceraiesacs pale oie wiaee 9,400 83.7 7,870 18,215 2,794 1,013 
NE Seid Salo atk ckia doen eee eins ea 6,900 74.8 5,160 11,219 2,989 1,081 
Bibb 4,000 84.7 3,390 7,087 2,278 856 
ES er eee 5,700 81.5 4,650 8,609 975 347 
Bullock 4,600 73.2 3.370 6,089 1,210 419 
Butler 6,400 77.2 4,940 11,762 3,346 1,128 
Calhoun 19,600 83.5 16,370 48,984 16,711 8,182 36,702 
Chambers 9,300 84.0 7,810 11,400 9,792 4,777 D 
D—Withheld to avoid disclosing figures for individual counties. 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 ‘Sales Management.’’ Further reproduction unlicensed. ; 
(Continued on page 36) 
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ALABAMA RADIO MARKET DATA BY COUNTIES (Continued f 





page 84) 
Taxable Pay- p 

1949 Total Per Cent Radio Retail Sales Employment rolls—tst Gre. ws 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000) 
hharchee. .....<600%0. cee aeeeee 3,700 86.1 3,190 4,767 377 119 
Chilton CL ee ee a 5,600 80.5 4,510 11,020 1,946 609 
Choctaw es eating a Baie aie 4,000 75.7 3,030 4,603 1'997 518 
RN oe Sara ieidd theta ods hielo Smee tie 5,700 78.0 4,450 12,687 2,671 789 
Clay ... Seok SaeG LEE SENS 3,300 80.8 2,670 5,074 : 841 215 
Cleburne ay Ee ee Os Ee 2,500 79.4 1,990 5,039 713 191 
MMIII 55 o.52e:5, 00. a10.5;5re pr LD 7,000 78.4 5,490 10,259 1,695 592 
Colbert . SSA SS 9,000 83.3 7,500 18,724 7,854 4,148 29,362 
Conecuh me 4,600 77.9 3,580 6,887 1,153 383 ’ 
Coosa 2,600 80.1 2,080 2,754 813 224 
MERRION 5... a5 0 ccs 0s 8,700 77.8 6,770 22,812 6,031 1,977 10,008 
EE agian: 4,800 79.4 10,080 21,117 1,077 281 ’ 
SNR Raed aa ihe 11,900 84.7 3,810 7,285 2,567 848 
DIE 06s Gg Bea es 5,700 78.5 4,470 5,654 2,223 706 
NIM a chat ciao a Resse 15,800 74.1 11,710 33,709 7,332 2,239 8,103 
DeKalb .. 8,700 83.6 7,270 12,995 2,422 794 ' 
DeKalb... Rta) eda: 8,700 6 za aes or BA : 
i ie 7,400 Ay ret Heo — 2.060 
EE ihoixacdaarsanerog ae 87.4 18,970 67,031 21,512 11,196 68,83) 
0 Meese i 4,000 81.4 3,260 7,975 2,124 722 ’ 
—.............. ee See 5,400 81.3 4,390 8,936 1,841 662 
Geneva . Peas Mee creas a ae 5,900 78.9 4,660 9,787 2,593 941 
+ ES Ei cag sel acre 4'300 73.8 3,170 5,782 952 245 
ME eae re ae ees 5400 75.3 4,070 5,775 901 214 
Hale ...... aoe See 5,400 Ley re Th pete 90) 214 
eo 2 SRS SONAR eee NES 14’100 84.0 11/840 32.359 5,610 2,265 
Houston ......ceesseeeeeeeeeeees 4,100 e's b'soo rey —_ 265 
Jackson 62.6... seeeeeeee eee eees 145900 =? 139'e0 sisane md entee oie 
Jefferson... 6... eeeee cess eens 8.700 3 rr} Ho 035 855 
Lauderdale eR: 12,700 82.6 10,490 31,259 4,017 1,692 
SE oo oc wiise mars Ee Ae 5,900 80.3 4,74 5,148 256 71 
oe oar Slansis os ee a SONG 8,700 77.2 6,720 15,425 5,876 2,090 11,894 
RNS oo ninco sk manssak iin 7,500 80.5 6,040 11,564 1,023 322 
Lowndes ORS EER eee er RRs 4,700 73.7 3,460 4,967 629 151 
RE ene eer een 6,700 75.4 5,050 9.732 1,148 348 
ton Shae Serene 19,900 84.8 16,880 48,386 9,582 3,880 18,686 
Marengo Fie aaa te NE 7,300 73.5 5,370 11,474 2,722 772 
iaace pee er ry 5,000 83.1 4,160 7,558 1,638 676 
Marshall. SNS rate 9,300 84.3 7,840 19,593 2,976 1,178 
Mobile 65,000 83.5 54,280 187,425 58,705 28,587 91,312 
Nees 309 ny ozs Be sin rote | 

; , ' 1124 /515 24,9 

—— Senne ea 12/300 85.3 10,490 32,879 7,881 3,498 1 rir 
ERGs ocne-ce i 5,000 76.5 3,830 7,921 1,980 679 
Pickens ... Ce Perens wari 5,800 79.5 4,610 8,011 1,952 579 
Me rs nen BN SOG, c ee 7,300 77.3 5,640 15,933 2,848 962 
Randolph AE HR 5,100 81.2 4,140 7,849 2,570 928 
Russell oe ani eaae - 10,000 76.4 7,640 11,437 2,005 589 
IRE co o:ds.c<-wipriare Pi oan Te at 5.800 84.5 4.900 10.838 2,708 1,488 
Shelby ..... Rt GREE ee eee 6,700 84.3 5.650 9,879 2,286 908 
Sumter ..... Bada cited es . 5,900 75.6 4.460 7,503 1,838 506 
Talladega .. Si ANE 13,900 80.5 11,190 24,214 10,098 5,287 26,225 : 
Tallapoosa ‘ 7,700 83.3 6,410 16,584 6,033 3,099 21,417 . 
| Ea ese. a 20,000 82.1 16,420 52,374 12,629 5.882 30°682 
oS eee Soe 13,800 85.8 11,840 26,915 9,197 4,722 j 
CO ie 3,100 77.8 2,410 3,553 783 231 
| a SRR Re Sete ieee 5,700 74.3 4,240 6,379 1,840 455 
Winston ......... TIES EATS 3,500 83.2 2,910 5,692 1,320 463 


D—Withheld t avoid disclosing figures for individual counties. ' ; 
Seubenns “Radio eating, i Cont Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce 


. ‘ Families, Retail 
Sales, copyright 1949 “Sales Management.” Further reproduction unlicensed. 








NOGALES, Santa Cruz, 1,900 fam., 90.4% ra- PHOENIX, Maricopa, 30,200 fam., 94.8% ro- 


dio, 1,720 radio fam. dio, 28,630 radio fam. 
ARIZONA | 


KNOG, 250w, 1340kc, Mutual, Gene Grant, 4 AM affiliates, average one-time rates 
BMB SB 1M 5M 15M 30M Hr 








SPOT RATE FINDER 8 IM «5M «15M 30M THe | eo toe Mee BB SS Sf 

BISBEE. Cochise, 1,700 fam., 95.0%, radio, FLAGSTAFF, Coconino, 2,800 fam., 91.6% ra- | D 2.30 2.80 5.00 7.00 10.00 17.00 : . . 

1,620 radio fam. dio, 2,560 radio fam. . ‘ : D . . (Continued - 
KSUN, 250w, 1230kc, CBS, Blair, BMB KWRZ, 250w, 1340kc, Ariz. Net. N 3.00 4.00 6.00 10.00 15.00 25.00 ntimued on page 38) 

SB 1M 5M 15M 30M 1 Hr SB 1M 5M 15M 30M 1 Hr 

D 475 6.10 9.00 18.00 27.00 45.00 D 3.00 10.00 16.00 24.00 40.00 
N 6.30 8.10 12.00 24.00 36.00 60.00 N 6.00 15.00 24.00 36.00 60.00 
COOLIDGE, Pinal, 1,000 fam., 93.4% radio, GLENDALE, Maricopa, 2,600 fam., 89.7% ra- 

930 radio fam. dio, 2,330 radio fam. 
KCKY, Ikw, 1150kc, MBS KRUX, 250w, 1340kc 


D 4.00 4.00 6.00 12.00 18.00 30.00 D 3.50 5.00 9.00 18.00 30.00 50.00 
N 8.00 8.00 12.00 24.00 36.00 60.00 N 7.00 10.00 18.00 36.00 60.00 100.00 
DOUGLAS, Cochise, 3,000 fam., 93.57% radio, GLOBE, Gila, 2,100 fam., 94.7% radio, 1,990 








2,810 radio fam. radio fam. 

KAWT, 250w, 1450kc, NBC, Raymer KWJB, 250w, 1240kc, NBC, Raymer 

D 4.00 4.00 5.00 10.00 15.00 25.00 D 4.00 5.00 10.00 15.00 25.00 
N 8.00 8.00 10.00 20.00 30.00 50.00 N 8.00 10.00 20.00 30.00 50.00 
- MESA, Maricopa, 3,500 fam., 92.2%) radio, 
Note: All rates one-time. Sources: Totai 3,230 radio fam. 

Families, copyright 1949 “Sales Manage- KTYL, 250w, 1490kc 

ment’. Further reproduction unlicensed. D 2.00 3.00 4.00 9.00 13.00 22.00 
For complete explanation see foreword. N 2.00 3.00 6.00 11.00 20.00 36.00 


MARKET INDICATORS FOR ARIZONA 







4 Prescott 


vavaea 


CLASSIFICATIONS FIGURES YR. FIGURES YR. ARIZO/NA 
Population 664,000 48 499,000 40 
Increase over 1940 32.9% 












% of U.S. 0.45% "48 0.38% "40 
BMB Families 184,100 "49 169,800 "46 
Percent Radio 93.7% 49 82.4% 46 
Radio Families 172,580 "49 139,900 "46 
Business Concerns 11,572 47 6,174 ’39 . 
Manufacturing Establishments 545 °47 313. °29 ee 
Non-Agricultural Employment 112,380 ‘47 89,000 7°39 @Yuma 
Manufacturing Employment 11,000 47 6,000 8°39 | 
Income $ 721,000,000 "47 237,000,000 "40 | 
Increase over 1940 204% 
Per Capita Income $ 1,120 °47 473 °40 Tucson 
Increase over 1940 137% 
Construction (Private) $ 49,500,000 "47 12,900,000 39 | 
Residential $ 20,900,000 7°47 7,000,000 7°39 
Non-Residential $ 18,000,000 7°47 2,600,000 °39 
Retail Sales $ 652,050,000 "48 562,158,000 "47 
Value Added by Manufacture $ 104,000,000 "47 32,000,000 "39 | See page 3 for key to map. 
Page 36 © August 15, 1949 BROADCASTING ©® Telecasting 









275,326 
11,894 
18,686 


91,312 


24,942 
15,074 


50 137.50 


5) 


-asting 


BROADCASTING 


Telecasting 


@ Koy 
@ «Tuc 


KSUN @ 


Netw ork 


he prison? 


You get 3 for 2 with , 
Arizona Network | 


Covering more than 80% of tf 


Represented nationally by John Blair & Co. 


August 15, 1949 © Page 37 





























































































ARIZONA KPHO, 250w, 1230kc, ABC, Taylor-Borroff TUCSON, Pima, 14,400 fam., 95.4% radio, | YUMA, Yuma, 3,500 fam., 93 dio, 3,2 
SB aM OM ism 30M, ats 13,740 radio fam. radio fam. M0, 3,260 
D 600 9. 5.00 24.00 36. Y . 
SPOT RATE FINDER N 12.00 18.00 30.00 48.00 72.00 120.00 4 AM affiliates, average 1-time rates a i we ee ee 
KRUX, 250w, 1340kc 1M 5M 15M 30M JHr | p 4.00 5.00 16 - Ate 
Aasbiaiied teen ane 06) D 9.00 18.00 30.00 50.00| D 5.45 5.90 7.61 13.85 20.77 34.62 wy 8.00 1000 20% 2 25.00 
! ‘ N : 18.00 36.00 60.00 100.00 N 10.00 10.75 14.00 26.00 39.00 65.00 00 
KTAR, 5kw, 620kc, , Raymer Se CE a a Se  - 
aa t im om Tome 50K — D 11.50 16.00 32.00 48.00 80.00 | KCNA, 250w, 1340kc, MBS, Hollingbery, for the facts on KT 
D 9.00 9.00 13.00 26.00 39.00 65.00 N 23.00 32.00 64.00 96.00 160.00 Hooper is i 
N 18.00 18.00 26.00 52.00 78.00 130.00 PRESCOTT, Yavapai, 3,700 fam., 93.6% radio, : ta 7. aa Me He 26.08 ~~ 
KOY, 5kw-D, Ikw-N, 550kc, CBS, John Blair, 3,460 radio fam. KOPO, 250w, 1450kc, ABC, Forioe, Hooper. A ASK 
Hooper Se ee, a en oe | ee ee oe ee ee JOHN , 
D 10.50 10.50 14.00 28.00 42.00 70.00 Pp $00 100 2000 Fdby Zd.oy | N._8.00 12:00 11.00 20.00 30.00 50.00 YOUR 
N 21.00 21.00 28.00 56.00 84.00 140.00 | N 8.00 10.00 20.00 30.0 : KTUC, 250w, 1400kc, CBS, Blair, Hooper 
7 oa. Bn song 1,400 fam., 94.9°% radio, D 6.00 6.00 8.50 14.00 21.00 35.00 } JO HN 
Note: All rat ne-time. Sources: Total 1,330 radio fam. N 12.00 12.00 17.00 28.00 42.00 70.00 _ & COMPANY / 
Testiies, mnamaiie 1949 Sales Manage- KGLU, Ikw, 1480kc, NBC, Raymer KVOA, lIkw, 1290kc, NBC, Raymer, Hooper & om J BLAIR 
ment’. Further reproduction unlicensed. D 4.00 4. 6.00 12.00 18.00 30.00 D 6.50 6.50 8.00 16.00 24.00 40.00 iS 
For complete explanation see foreword. N 8.00 8.00 12.00 24.00 36.00 60.00 N 13.00 13.00 16.00 32.00 48.00 80.00 MANI 
Taxable. Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S000 
Apache .. 5,100 87.8 4,480 5,121 1,526 803 D 
Cochise ... ,600 94.9 9,110 31,512 5,873 3,548 D 
Coconino 6,100 90.7 5,530 21,927 2,985 1,335 
ee 6,800 94.0 6,390 18,711 4,749 3,184 15,475 
Graham 3,000 93.8 2,810 10,175 1,215 544 
Greenlee 3,000 94.0 2,820 7,420 2,852 2,177 
Maricopa 80,000 94.2 75,320 311,366 51,916 29,572 41,425 
Mohave 3,600 93.6 3,370 10,569 1,202 614 
Navajo 6,300 90.3 5,690 16,084 2,035 909 
Pima 33,600 94.9 31,890 128,370 19,703 10,620 6,015 
NY ioc 52 ne 7,300 92.2 6,730 24,554 3,783 2,118 
Santa Cruz ... 2,700 92.0 2,480 12,670 1,861 701 
Yavapai ...... 9,100 94.3 8,580 24,750 4,130 2,306 
Yuma 7,900 93.4 7,380 28,821 2,873 1,392 
~ D—Withheld to avoid disclosing figures for individual companies. 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 ‘Sales Management.” Further reproduction unlicensed. 
- ANSAS MARKET INDICATORS FOR ARKANSAS 
ARK S CLASSIFICATIONS FIGURES YR. FIGURES Yr. 
SPOT RATE FINDER —— iia —o "48 1,949,000 740 
ARKADELPHIA, Clark, 1,700 fam., 85.1% SB. IM 5M 15M 30M 1Hr nerease over 19: 13% | ; 
radio, 1,450 cadie fam. D 5.40 6.75 11.25 18.00 27.00 45.00 % of U.S. 1.32% 48 1.48% 40 
KVRC, 250w, 1240kc, MBS ot, ee ee” Sat come | lem Ponilies 531,100 °49 187,000  °46 
SB 1M 5M 15M 30M 1 Hr HARRISON, Boone, 1,800 fam., 91.8% radio P Radi 83.9% 49 iil espe 
D 4.00 4.50 7.50 15.00 22.50 38.00 1,650 radio fam. ercent Radio 3.9% "AS 712.5% "46 
N 4.50 5.50 9.00 19.00 30.00 48.00 | KHOZ, 250w, 1240kc, MBS Radio Families 445,600 49 353,000 46 
BLYTHEVILLE, Mississippi, 5,500 fam., 80.6% D 2.50 7.50 14.00 21.00 35.00 Business Concerns 20,694 47 21,684 39 
ae ae Se. ~ Fi PRO Foe° 30 tic, | Manufacturing Establishments 1,924 47 1115 °39 
KLCN, Ikw-D, 900kc, Pearson HELENA, Phillips, 3,500 fam., 73.2% radio, Man acturing us a Ss ents 992 ‘47 1, 5 "8 
D 5.00 5.00 10.00 20.00 30.00 50.00 2,560 radio fam. ; Non-Agricultural Employment 199,420 47 193,000 39 
KLCN-FM, chan. oan oi or oe toae —- 1360kc, MBS, Continental, Conlan, Manufacturing Employment 58,000 °47 36,000 "39 
ly) 2.50 2.50 5. ! f : : ; id ea ’ 3 
CAMDEN, Ouachita, 2,900 fam., 80.3% radio, | D 4.50 5.00 8.00 16.00 24.00 40.00 | Income $1,358,000,000 47 493,000,000 40 
2,330 radio fam. N 7.00 8.00 16.00 32.00 48.00 80.00 Increase over 1940 175% 
KRMD, 250w, 1450kc, MBS, er ag ee ge od 2,500 fam., 80.8% radio | pop Capita Income $ 710 47 252 40 
D 2.50 3.75 7.50 15.00 22.5 i . adi . : ‘ 3 . 
N 3.75 5.50 11.25 22.50 33.75 56.00 | KXAR, 250w, 1490kc, MBS _Increase over 1940 “ 182% 47 23.100.000 
EL DORADO, Union, 6,400 fam., 87.9% | D 300 375 7.50 14.00 21.00 35.00 | Construction (Private) $ 120,800,000 = °47 23,100,0¢ '39 
radio, 5,630 radio’ fam. ae ie meth tae ie’ tee Residential $ 51,500,000 = *47 7,600,000 — °39 
KELD, 250w, 1400kc, ABC, Continental Radio a” UO Non-Residential $ 20,100,000 47 6,300,000  °39 
ee. 8 HE. 82 ee eee Retail Sales $1,177,688,000 48 1,076,657,000  °47 
CN ‘ : ; : inane 2 AM affiliates, 1-ti t 4 a , 5 947 . D 
FAYETTEVILLE, Washington, 4,100 fam., 90.6% | 5 4.95. 500 1106 22.00 3300 55.00 | Value Added by Manufacture $ 266,000,000 47 66,000,000 39 
radio, 3, adi 5 
KGRH.250w, 1450kc, MBS, RA-TEL N 7.50 9.00 20.00 40.00 60.00 100.00 oe 
. i. 2 ua ae ue oe KTHS, 10kw-D, Ikw-N, 1090kc, ABC, Branham, 
: : y r ). i *YBMB 
FORREST CITY, St. Francis (no city figures D —— 6.00 12.00 24.00 36.00 60.00 
available) N 10.00 12.00 24.00 48.00 72.00 120.00 
KXJK, Tkw-D, 950kc KWFC, 250w, 1340kc, MBS, Sears-Ayer 
D 2.50 5.00 11.00 20.00 35.00 | p 3.50 4.00 10.00 20.00 30.00 50.00 
FORT SMITH, Sebastian, 16,200 fam., 90.5°% N 5.00 6.00 16.00 32.00 48.00 80.00 
radio, 14,660 radio fam. JONESBORO, Craighead, 5,300 fam., 89.8% 


2 AM affiliates, average 1-time rates 
D 5.27. 7.00 10.15 17.80 26.70 44.50 
N 7.60 9.90 17.80 31.60 47.40 79.00 


KFPW, 250w, 1400kc, MBS, Walker 
D 4.55 650 7.80 15.60 23.40 39.00 
N 5.20 7.80 15.60 31.20 46.80 78.00 
KFPW-FM, chan. 235, 94.9mc, 14kc, Walker 
Bonus 
KFSA, Ikw-D, 500w-N, 950kc, 
Borroff, Conlan, BMB 
D 6.00 7.50 12.50 20.00 30.00 50.00 
N 10.00 12.00 20.00 32.00 48.00 80.00 
KSFA-FM, chan. 298, 107.7mc, 3kw 
Bonus 
KWHN, 5kw, 1320kc, Pearson, Conlan 


Note: All 


ABC, Taylor- 





rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 


for the facts on KOY 
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radio, 4,760 radio fam. 
KBTM, 250w, 1230kc, MBS, BMB 


D 2.50 3.50 7.50 14.00 21.00 35.00 
N 3.25 4.50 10.00 20.00 30.00 50.00 
KBTM-FM, chan. 270, 101.9mc, 8.lkw 

D 2.00 2.50 5.00 8.00 16.00 28.00 
N 2.00 2.50 5.00 8.00 16.00 28.00 
LITTLE ROCK, Pulaski, 31,700 fam., 90.2% 


radio, 28,590 radio fam. 


3 AM affiliates, average 1-time rates 
D 11.00 16.66 22.66 34.00 59.00 
N 18.00 24.00 45.33 68.00 118.00 





KARK, 5kw, 920kc, NBC, Petry Co. 

D 12.00 16.00 28.00 42.00 70.00 
N 18.30 30.00 56.00 84.00 140.00 
KGHI, Ikw-D, 5kw-N, 1250kc, Hollingbery, 


Hooper 
6.00 7.00 14.00 21.00 42.00 
N 8.00 14.00 28.00 42.00 84.00 
KLRA, 10kw-D, 5kw-N, 1010kc, CBS, Taylor- 


Borroft 
8.00 11.00 15.00 26.00 39.00 65.00 
N 13.00 16.00 28.00 52.00 78.00 130.00 
KVLC, Ikw-D, 1050kc, Forjoe 
D 4.50 5.00 7.00 14.00 21.00 35.00 
MAGNOLIA, Columbia, 1,700 fam., 85.1% 
radio, 1,450 radio fam. 
KVMA, Ikw-D, 630kc 
D 5.50 8.00 11.00 22.00 33.00 55.00 
NORTH LITTLE ROCK, Pulaski, 11,800 fam., 
86.6% radio, 10,220 radio fam. 
KXLR, 250w, 145kc, MBS, Ra-Tel, Hooper 
D 5.00 7.00 14.00 21.00 40.00 
N 8.00 14.00 28.00 42.00 80.00 


(Continued on page 39) 
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ARKANSAS 


SPOT RATE FINDER 


(Continued from page 38) 
PARAGOULD, Greene, 2,900 fam., 
radio, 2,660 radio fam. 
° ll rate one-time. Sources: Total 
an copyright 1949 ‘Sales Manage- 
at se rther reproduction 


For complete explanation see foreword. 





91.6% | D 4.00 5.40 


unlicensed. | RUSSELLVILLE, Pope, 2,100 fam., 86.8 


KXRJ, 250w, 1490kc, MBS 


KDRS, 250w, 1490kc KWAK, 250w, 1240kc, MBS 
SB 1M 5M 15M 30M 14Hr 


| 
| 
| SB 1M 5M 15M 30M 1 Hr SB 1M 5M 15M 
: i 7. 14. ‘ } 
7 ca te 4 = oe Se | D _2.50 3.00 5.00 8.00 14.00 25.00 D 3.50 4.23 6.50 13.00 19.5 32.50 
N 2.50 3.25 7.50 14.00 21.00 35.00 | 
N 3.50 4.50 6.75 11.00 19.00 34.50 N 5.00 6.50 10.00 20.00 30.00 50.00 
PINE BLUFF, Jefferson, 13,300 fam., 85.9% 
radio, 11,420 radio fam. SILOAM SPRINGS, Benton, 2,300 fam., 88.3 
aa 2 ; . radio, 2,030 radio fam TEXARKANA, Miller (also Bowie, Tex 6,300 
mA, 250w, 1400kc . fam., 84.9 radio, 5,350 radio fam 
10.80 21.60 32.40 54.00 KUOA, 5kw-D, 1290kc, MBS, Corian . 
N 4.00 5.40 10.80 21.60 32.40 54.00 D 3.75 5.25 9.00 18.00 27.00 45.00 
KOTN, 250w-D, 1490kc, MBS KUOA-FM, chan. 289, 1057mc, 2.6kw 


D 3.50 3.50 8.00 14.00 24.00 40.00 D 75 1.05 2.25 3.60 5.60 9.00 
N 3.50 3.50 8.00 14.00 24.00 40.00 | y 1.00 1.40 2.50 5.00 7.50 12.50 


STUTTGART, Arkansas, 2,100 fam., 83.4 
radio, 1,750 radio fam 


ARKANSAS RADIO MARKET DATA BY COUNTIES 


304 1 Hr 


KCMC, KTFS (see Texarkana, Tex 


WEST MEMPHIS, Crittenden, 4,500 fam 
74.2 radio, 3,340 radio fam 


KWEM, Ikw-D, 990kce, Ra-Tel 
D 14.00 17.50 25.00 48.00 72.00 120.00 





radio, 1,820 radio fam. 


,; , a = ~ 
i les Employment rolls—Ist Qtr e 
a y Foy Femilies 1948 ($000 Ist Qtr. 1947 1947 ($000 1947 ($000 
—— 6,500 84.4 5,940 16,643 2,424 965 
— 6,800 81.3 5,530 12,497 3,019 1,443 
ow 2,900 87.8 2,550 3,267 391 104 
onl 9,800 87.0 8,530 18,159 2,181 744 
— 3,800 87.1 3,310 11,288 1,709 544 
ee 4,100 85.6 3,510 10,556 2,626 1,179 
ne 1,800 81.8 1,470 2,119 246 68 
— 3,500 88.0 3,080 5,802 545 163 
Goer 7,900 77.3 6,110 11,031 1,276 448 
— 6,100 83.9 5,120 12,675 2.151 661 
— 6,400 87.2 5,580 9,328 868 257 
ian 2,600 84.6 2,200 3,545 461 132 
2,500 82.5 2,060 2,831 530 151 
Cleveland 7,600 82.5 6,270 15,705 3,300 1,198 
— 4,500 82.8 3,730 8,793 1,656 593 
paseo 4 12,700 88.5 11,240 30,165 4,112 1,666 
— 5,000 84.6 4,230 9,446 716 236 
~ val 13,700 77.2 10,580 21,678 2,067 878 
7,000 80.6 5,640 10,377 720 259 
el 2.900 79.4 2,300 8,972 1,825 650 
Deshe 9,000 79.2 7,130 10,970 1,642 pete 
ra 5,600 79.1 4,430 8,892 1,644 512 
Faulkner oer 4 aoe pion “a pe 
6.4 
— ren 82.9 1,410 1,783 275 79 
eal 13,400 86.8 11,630 47,750 9,001 3,476 
ces 2,600 85.2 2,220 3,584 1,189 420 
psc 6,900 88.2 6,090 13,268 2,116 654 
ianeannedl 7,400 80.7 5,970 16,237 2,384 905 
a tebe 5,400 83.5 4,510 7,783 2,749 1,238 
cenliees? 3,400 83.2 2,830 8,615 1,447 544 
Independence 5,100 85.8 4,380 12,238 1,433 505 
seed 2,200 84.0 1,850 2,377 338 92 
pare 6,500 82.0 5,330 13,089 1,584 546 
eee 25,300 81.2 20,540 57,208 9,053 3,920 
tehnnon 3,300 85.3 2,810 7,031 1,948 1.014 
Lofayette 4,000 82.1 3,280 7,130 786 232 
Gaumeite 5,500 86.8 4,770 8,356 2,365 934 
6,600 75.5 4,980 10,200 591 187 
ae 5,200 77.8 4,050 4,278 481 179 
Little River 3,600 81.9 2,950 6,138 890 227 
Logan 5,700 86.2 4,910 10,001 1,503 626 
Lonoke 6,800 84.5 5,750 14,396 1,017 365 
Madison 3,200 80.6 2,580 2,160 266 65 
Marion 2,300 83.8 1,930 1,387 189 59 
Miller 10,000 83.5 8,350 29,635 3,149 1,213 
Mississippi 22,100 82.9 18,320 58,150 5,157 2,170 
Monroe 5,500 74.0 4,070 8,277 829 264 
Montgomery 1,700 82.7 1,410 2,218 271 77 
Nevada 4,800 82.8 3,970 8,278 1,437 528 
Newton 1,900 79.3 1,510 1,187 138 38 
Ouachita 9,900 82.1 8,130 18,792 5,995 2,692 18,792 
Perry 1,500 81.6 1,220 1,407 202 38 
Phillips 13,900 75.6 10,510 26,265 5,421 2,217 10,007 
Pike 2,800 84.7 2,370 3,861 935 301 
Poinsett 8,700 83.4 7,260 16,614 2,300 850 
Polk 4,300 82.2 3,530 8,715 1,540 444 
Pope 6,700 84.2 5,640 12,376 2,273 696 
Prairie 3,700 84.9 3,140 4,416 325 84 
Pulaski 62,200 88.6 55,110 223,101 39,037 17,986 36,991 
Randolph 4,600 82.8 3,810 6,297 1,368 514 
St. Francis 10,200 77.8 7,940 16,614 1,929 719 
Saline 6,000 86.3 5,180 7,664 2,104 870 
Scott 3,000 85.9 2,580 5,168 880 279 
Searcy 2,600 81.1 2,110 2,258 429 108 
Sebastian 18,700 89.9 16,810 69,552 14,083 7,185 21,737 
Sevier 3,700 80.5 2,980 5,683 799 236 
Sharp 2,600 83.9 2,180 2,199 140 28 
Stone 1,800 81.3 1,460 1,526 235 58 
Union , 15,400 86.8 13,370 53,961 9,432 4,648 27,468 
Van Buren 2,500 82.3 2,060 1,919 186 44 
Washington 12,200 86.9 10,600 32,460 5,386 1,937 
White 10,000 86.0 8,600 15,960 1,833 608 
Woodruff 5,400 84.0 4,540 9,108 678 188 
Yell 4,900 86.5 4,240 6,991 696 188 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales copyright 1949 Sales 
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SPOT RATE FINDER 


BAKERSFIELD, Kern, 10,000 fam., 98.4% BERKELEY, Alameda, 36,000 fam., 99.4% 
radio, 9,840 radio fam. radio, 35,780 radio fam. 
4 AM affiliates, one-time rates KRE, = — ae 30M Hr 
SB IM SM ISM «(30M OT Hr 6p 3.00 4.00 8.55 14.25 26.25 47.00 
D 450 4.50 8.12 15.25 23.50 38.75 N 3.00 4.00 8.55 14.25 26.25 47.00 
N 8.50 8.50 15.50 29.00 43.50 72.50 KRE-FM, Chan. 275, 102.9mc, 6.8kw 
KAFY, 250w, 1490kc, MBS, Western Radio, mean 
John Pearson BLYTHE, Riverside, 1,400 fam., 96.3% radio, 
. rye = -— or -4 apd = 1,350 radio fam. 
‘ 00 1 4 36. 
KERN, Ikw, 1410kc, CBS, Raymer ne tee woe 
D 4.00 4.00 7.50 15.00 25.00 40.00 N 4.00 5.00 8.00 12.00 18.00 30.00 
N 8.00 8.00 15.00 30.00 45.00 75.00 ‘ i 
KERN-FM, Chan. 231, 94.1mc BRAWLEY, Imperial, 3,300 fam., 89.8% radio, 
Bonus 2,960 radio fam. 
KERO, 250w, 1230ke, NBC, Avery-Knodel, KROP, 1 kw, 1300kc, BMB 
Hooper D 3.00 4.00 6.00 10.00 20.00 40.00 
D 5.00 5.00 10.00 16.00 24.00 40.00 ; . a " . : 
N 10.00 10.00 20.00 32.00 48.00 80.00 N 4.50 6.00 9.00 15.00 30.00 60.00 


KPMC, Ikw, 1560kc, ABC, W. S. Grant BURBANK, Los Angeles, 22,300 fam., 99.4% 
D 5.00 5.00 9.00 18.00 27.00 45.00 radio, 22,170 radio fam. 

N 8.00 8.00 15.00 30.00 45.00 75.00 KWIK, 250w, 1490ke 

BANNING, Riverside, 2,300 fam., 98.8% D 27 “4.00 8.75 19.50 25.50 40.00 
Here 52270 radio fom. rae N 338 4.00 8.75 19.50 25.50 40.00 
D250 3.00 9.00 14.40 21.60. 36.00  CALEXICO, Imperial, 1,800 fam., 91.2% 
N 2.50 3.00 9.00 14.40 21.60 36.00 radio, 1,640 radio fam. 





BARSTOW, San Bernardino, 1,600 fam., KICO, 250w, 1490kc, Continental, Gene Grant 

97.5% radio, 1,560 radio fam. D 3.00 4.00 7.00 11.00 16.50 27.50 

= 250w, 1230 kc, Cooke, Gene Grant N 5.00 6.00 10.00 16.00 24.00 40.00 

4.00 6.00 9.55 15.90 26.50 o : 
4 5.00 10.00 15.00 2650 44.00 CHICO, Butte, 3,800 fam., 97.8% radio, 3,720 
radio fam. 

Note: All rates one-time. Sources: Total ag = gg aga MBS, W. S. Grant, 

Families, copyright 1949 ‘Sales Manage- D 5.40 540 9.65 19.25 32.10 53.45 

ment’. Further reproduction unlicensed. 6.50 6.50 11.60 23.15 38.50 64.15 
For complete explanation see foreword. KVCI (FM), Chan. 101.2, 3kw, Grant , 

D 2.50 2.50 —— 11.00 17.00 24.00 

N 3.70 3.70 —— 12.00 18.00 24.00 

for t the facts on KGB KXOC, Skw-D, Ikw-N, 1150kc, Western 


Radio, Pearson 


= D 6.00 6.00 8.00 16.00 24.00 40.00 
ASK N 12.00 12.00 16.00 32.00 48.00 80.00 
‘JOHN YOUR CORONA, Riverside, 33,000 fam., 97.1% 


radio, 3,200 radio fam. 
KBUC, 500w, 1370kc, W. S. Grant 
6.00 12.00 18.00 30.00 50.00 
6.00 12.00 18.00 30.00 50.00 


BLAIR 


\s COMPANY / 


“Nagas” 


JOHN K 
BLAIR | % 











MAN! a: pe fam., 96.1% radio, 
THROUGH THE AIR 
WITH THE GREATEST OF EASE! 


POWER— 


5000 watts! Blanketing the nation’s third market, PLUS a 
substantial bonus area including seven Southern Califor- 
nia counties in the daytime primary coverage area. 


—POSITION— 


1020 kilocycles! Center dial position catches listeners 
(and buyers) coming and going for consistently high re- 
turns per advertising dollar spent. That’s important! 


—PERSONALITIES 


Yes! Bill Stewart with his “Three Alarm” giveaways! 
Cliffie Stone, top Western star! George Sanders and ‘Spade 
Cooley Time,’ and a big bonus nigkt-time Western audi- 
ence! Violet Schram and the housewives’ ‘Shopping 
Hilites!’’ 


—NEXT TIME CHECK KFVD FIRST! 


LOS ANGELES 


Represented by: 
DONALD COOKE, INC. 
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CLASSIFICATIONS FIGURES YR. FIGURES YR 
Population 10,031,000 °48 6,907,000 49 

Increase over 1940 45.2% 

% of U.S. 6.87% 48 5.23% *40 
BMB Families 3,222,600 °49 2,784,000 
Percent Radio ..... 98.2% 49 96% "46 
Radio Families 3,164,500 °49 2,673,000 46 
Business Concerns 191,962 °47 133,024 39 
Manufacturing Establishments 17,645 °47 11,558  °39 
Non-Agricultural Employment 2,340,333 °47 1,769,000  °39 
Manufacturing Employment 530,000 7°47 272,000 °39 
a aeaieaea aia area $16,121,000,000 47 5,606,000.000 "49 

Increase over 1940 188% 

Per Capita Income ............$ 1,643 °47 805 *49 
Increase over 1940 : 104% 

Construction (Private) $.1,545,400,000 °47 468,800.000 
Residential df is $ 953,700,000 °47 324,900,000 
Non-Residential ...$ 415,800,000 7°47 93,900,000 = 

Retail Sales $11,724,388,000 48 11,117,517,000 °47 

Value Added by Manufacture. .$.3,996,000,000 7°47 1,123,000,000 

* x * 
a Yreka 
a Mt Shasts KFRE, 50kw, 940kc, CBS Avery-Knodel 
Hooper ; 
SB. IM 5M 15M 30M Vir 
D 15.00 16.50 27.50 44.00 66.00 110.00 


os 
San Rafael 


San Fra 


ai 






Fresno 
Yon, : \ Sanger 
Coatin 


ane 4 3 F ushers 
Salinas “\ aeons 


ba 





a y 
Paso Robies\_ 
34 Wu's O80 >) 


nm Luis Ob: 
nit Oba, 


Santa Mara, 
Sante eaneans 


Santa Barbara |: 
ee : 






Qxnard 


KRDU, 250w, 1130kc 
SB 1M 5M 15M 30M 1 Hr 
D 3.40 4.40 10.25 16.35 24.55 40.95 
N 3.40 4.40 10.25 16.35 24.55 40.95 
EL CENTRO, Imperial, 3,700 fam., 94.9% 
radio, 3,510 radio fam. 
—_ =” 1230kc, MBS, Raymer, Hooper 
5.50 9.25 15.70 22.00 30.00 


N 8.00 11.00 18.50 31.40 44.00 60.00 


EUREKA, Humboldt, 7,500 fam., 96.0% radio, 
7,200 radio fam. 





2 AM affiliates, average 1-time rates 
D 650 6.50 9.20 15.35 23.50 37.50 
N 9.50 9.50 13.80 23.00 33.75 56.25 


KHUM, 250w, 1240kc, ABC, Western Radio 
D 6.00 6.00 8.80 14.70 23.00 35.00 
N 9.00 9.00 13.20 22.00 31.50 52.50 
KIEM, Ikw, 1480kc, MBS, Blair, Conlan 

D 7.00 7.00 9.60 16.00 24.00 40.00 
N_ 10.00 10.00 14.40 24.00 36.00 60.00 
KRED-FM, Chan. 242, 96.3mc, 4.6kw 

Bonus 


FORT BRAGG, Mendocino (no figures on city) 
KDAC, 250w, 1230kc, Forjoe 


D 2.75 3.45 7.00 11.00 16.50 27.50 
N 4.00 5.00 10.00 16.00 24.00 40.00 
FRESNO, Fresno, 26,700 fam., 97.7% radio, 


26,090 radio fam. 


4 AM affiliates, average 1-time rate 
10.66 11.66 18.73 31.86 47.80 79.69 
21.66 26.83 36.86 63.73 95.60 122.66 


KARM, 500w, 1430kc, ABC, Petry 

D 9.50 11.00 16.90 30.00 45.00 75.00 
N 20.00 22.50 34.00 60.00 90.00 150.00 
KARM-FM, Chan. 270, 101.9mc, 9kw 

Bonus 


zo 
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N 30.00 33.00 
KRFM (FM), Chan. 


MARKET INDICATORS FOR CALIFORN] \ 


55.00 88.00 132.00 220.00 
229, 20kw, 93.7me, Avery- 


Knodel 

D 2.00 2.00 4.00 6.00 10.00 
N 2.00 2.00 —— 4.00 6.00 10.00 
KGST, Ikw, 1600kc 

D 2.75 3.25 8.75 14.25 21.50 36.00 
N 2.75 3.25 8.75 14.25 21.50 36.00 
KMJ, 5kw, 580kc, NBC, Raymer 

D 15.00 15.00 25.00 40.00 60.00 100.00 


N 30.00 30.00 




















os 


\ 


4 Dinubda ’ 
@ Visalia * 


ame 


tase 


aPorterville § 


W Bakersheia 


a Taft 


Ny SyPasaders 





KYNO, Ikw, 
SB 

D 7.50 
N 15.00 
GLENDALE, 


1300kc, 
1M 


7.50 
15.00 21.60 43.20 64.80 108.00 


Los 






gre a Victorw 

ry W San Berrardine 

Santa Monica 23 COTE Rivers de aban 
a 


@ Santa Ana 
wanes 


San Diego 


5M 


Angeles 


50.00 80.00 120.00 200.00 


“a Needies @ 
Pain n 


MBS, Pearson, Monger, 
r 
10.80 21.60 32.40 54.00 


15M 30M 


32,600, 


radio, 32,400 radio fam 


KIEV, 250w-D, 
D 4.00 


KGFN, 250w, 
D 3.00 
N 4.00 


6.00 


870 ke 


3,340 radio fam. 


KINGS, Ikw, 620kc, 
9.00 
7.50 


(Continued on page 42 


for “the facts on KFXM 


/JOHN 
. BLAIR 


\ te Core 


D 5.00 
N 6.00 






















~ 


ae ae 


» 





5.00 
7.50 
3,500 fam., 


18.00 32.00 60.00 

GRASS VALLEY, Nevada, 2,200 fam., 98.3% 
radio, 2.160 radio fam. 

1400kc, 

3.00 

4.00 

HANFORD, Kings, 


Tracy Moore 
12.50 20.00 
15.00 20.00 35.00 
radio, 


10.00 
95.4% 


W. S. Grant 
10.00 20.00 30.00 50.00 
12.00 24.00 36.00 60.00 


> 


ASK 


YOUR 
JOHN 
BLAIR 
MAN! 








Telecasting 





99.4% 














,*eeeeereeeeeceeceseseseeeeeese eee ees 
Eyelash now separates the Los Angeles and Chicago 


markets in retail sales. 
(About 10% if you're statistical. ) 






* 


* KH 


-Knodel, SD 
» rot Chi cago —> ZF Sto Avg eles 
) 220.00 SJ = 





, Avery- 


10.00 
10.00 


0 
0 
D 36.00 
0 36.00 
0 100.00 
0 200.00 


That's one of two eye-popping facts about the 
incredible Los Angeles area. The other is 

the development there of a pace-setting TV 
station...one that proves day after day that 
TV is a selling, not an advertising, medium. 


HH tase Be VP Oe 


This station is selling garbage disposal units, 
vacuum sweepers, fertilizer, smoked fish, 
Geiger counters, roofing, shmoos and scores of 
less colorful products. 30 different adver— 
tisers use it every day to market their goods. 


2000 BO EVO 


How can the seller miss? The station has rates 
that anyone can afford (from $25 a sales message), 
an average audience of 14,000 families at all 








0 3400 times, a market that will have 200,000 TV 
si families before you can finish a 13-week contract. 
0 60.00 
98.3% =a" $ 2 FoR MORE 
I GD Peg F, 
: ae QS Siz Sales 


The station is KFI-TV, which apparently can 
sell almost anything to the $5 billion 
Los Angeles market. 


x 
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me RR KR RR OK RR Ke KR RK KH 


- 


* 


KKH KKKKHKKKKKHKKKKKKKKKKKK KK KK KK KK 










BROADCASTING e Telecasting August 15, 1949 ® Page 41 





CALIFORNIA 


SPOT RATE FINDER 


(Continued from page 40) 
688,300 fam., 


fam. See 


HOLLYWOOD, Los Angeles, 
98.4 radio, 677,290 radio 
Los Angeles listing 


KFMV (FM) (see Los Angeles) 
KTLA (TV) (see Los Angeles) 
KTSL (TV) (see Los Angeles) 
KNBH (TV) (see Los Angeles) 
KGFS (see Los Angeles) 
KFWB (see Los Angeles) 
KLAC (see Los Angeles) 
KMPC (see Los Angeles) 


INDIO, Riverside, 1,000 fam., 
960 radio fam. 


KREO, 250w, 1400 kc, Pearson, BMB 


96.2% radio, 


SB 1M 5M 15M 30M 1Hr 
D 3.00 3.50 6.00 8.00 12.00 20.00 
N 4.00 5.00 8.00 12.00 18.00 30.00 
LAGUNA BEACH, Orange (no city figures 
available) 
KTED, 1000kw-D, 250kw-N, 1520kc, Gene 
Grant 
D 4.50 6.00 12.00 24.00 36.00 60.00 
N 4.50 6.00 12.00 24.00 36.00 60.00 


LODI, San Joaquin, 4,500 fam., 97.3% 
4,380 radio fam. 

KCVR, 1 kw-D, 1570kc 

D 4.00 6.00 10.00 16.00 24.00 40.00 

LONG BEACH, Los Angeles, 93,900 fam., 
99.0% radio, 92,960 radio fam. 


radio, 





2 AM independents, average 1-time rates 





D 5.50 5.75 12.00 23.50 38.50 62.50 
N 9.25 10.00 19.50 37.50 62.50 107.50 
KFOX, 1 kw, 1280kc, Burn-Smith 

D 5.00 5.00 9.00 17.00 32.00 50.00 
N 7.50 7.50 14.00 25.00 50.00 90.00 
KGER, 5kw, 1390kc c 

D 6.00 7.50 15.00 30.00 45.00 75.00 
N 10.00 12.50 25.00 50.00 75.00 125.00 
KNOB (FM), Chan. 276, 103.1mc, 320w 

D ss 1.50 —— 2.90 4.30 7.20 
N — 1.50 — 4.80 7.20 12.00 
Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 


Keach 
and SELL. 


Southern California’s 


TOP 
QUARTER 


MILLION 
with KFMV (FM) 


58,000 Watts 94.7 mc. 


ee BROADCASTING CORPORATION 
6540 Sunset Blvd., 
Hollywood 28, California 


“~ 
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LOS ANGELES, Los Angeles, 688,300 fam., 
98.4% radio, 677,290 radio fam. 





4 AM affiliates, average 1-time rates 
SB 1M 5M 15M 30M _ 14H 

D 49.30 56.42 73.66 117.00 175.50 292.50 

N 98.10 99.80 144.00 225.00 337.50 562.50 

6 AM non-affiliates, average 1-time rates 

D 10.66 15.16 21.76 42.16 63.08 105.92 

N 17.11 23.29 34.37 67.04 83.75 168.08 





KECA, 5kw, 790kc, 
Hooper 

D 42.20 42.20 72.00 108.00 162.00 270.00 

N 82.40 82.40 120.00 180.00 270.00 450.00 

KECA-FM, Chan 238, 95.5mc, 200kw, Bonus 

KECA-TV Chan 7, 14.8kw aur., 29.8kw, vis., 
ABC, ABC Spot 

D 75.00 75.00 100.00 150.00 225.00 375.00 

N_ 100.00 100.00 133.33 200.00 300.00 500.00 

KFI, 50kw, 640kc, NBC, Petry 

D 62.50 62.50 84.00 140.00 210.00 350.00 

N 125.00 125.00 168.00 280.00 420.00 700.00 

KFI-FM, 640mc, 105.9kc, Petry, Bonus 

KFI-TV, Chan 9, 15kw aur., 30 kw vis., 


Petry 
D 20.00 30.00 52.50 90.00 150.00 
KFVD, 5kw, 1020kc, Cooke 
D 6.50 10.00 15.00 30.00 45.00 80.00 
N 6.50 10.00 15.00 30.00 45.00 80.00 
KFWB, 5kw, 980kc, Rambeau 
D 15.00 25.00 36.00 72.00 108.00 180.00 
N 25.00 40.00 60.00 120.00 180.00 300.00 
KGFJ, 250w, 1230kc 
D 6.00 6.00 12.00 16.00 24.00 
N 6.00 600 12.00 16.00 24.00 
KHJ, 5kw, 930kc, MBS, Blair, Hooper 
D 32.50 46.00 90.00 135.00 225.00 
N 65.00 92.00 —— 180.00 270.00 450.00 
KHJ-FM, Chan 266, 101.1mc, 2kw, Blair 


Bonus 
KTSL (TV) Chan 2, 59.75mc aur., 55.25mc 
vis., DuMont, Blair-TV Inc. 
N 35.00 60.00 75.00 120.00 180.00 300.00 
KLAC, 5kw-D, Ikw-N, 570kc, Young 
50 mins 


D 12.50 15.00 20.75 41.25 6200 103.90 

N 18.75 23.75 41.50 82.50 124.00 206.00 

KMPC, 50kw-D, 10kw-N, 710 kc, Raymer 

D 20.00 25.00 30.00 60.00 90.00 150.00 

N 40.00 50.00 60.00 120.00 180.00 300.00 

KMPC-FM, Chan 262, 100.3mc, 460kw, Raymer 
Bonus 

KNX, 50kw, 1070kc, 
Hooper, Nielsen 

D 60.00 75.00 65.00 130.00 195.00 325.00 

N 120.00 —— 260.00 390.00 650.00 

KNX-FM. Chan 226, 93.1mc, 10kw, Bonus 

KRKD, 5kw-4, Ikw-N, 1150ke 

D 10.00 10.00 16.75 33.75 49.50 82.50 

N 10.00 10.00 16.75 33.75 49.50 82.50 

KRKD-FM. Chan 242, 96.3 mc, 15kw, Bonus 

KNBH (TV), Chan 4, 13.5kw aur., 27kw vis., 
NBC, NBC Spot 

D 75.00 75.00 -—— -—— 225.00 375.00 

N_ 100.00 100.00 300.00 500.00 

KTLA (TV), Chan 5, 15kw aur.,30kw, vis. 

D 20.00 22.30 33.00 51.00 76.50 137.50 

N 30.00 42.50 62.50 100.00 150.00 250.00 

KTTV (TV) Chan 11, 16.6kw, aur., 31.5kw 
yis., CBS, Radio Sales 

D 45.00 60.00 85.50 120.00 180.00 300.09 

N 75.00 100.00 142.50 200.00 300.00 500.00 

KKLA (FM), Chan 246, 97.1mc, 58kw 

D 1.00 3.00 8.00 12.00 20.00 

N 1.00 4.00 10.00 15.00 30.00 

KFMV (FM) Chan 234, 94.7mc, 58kw 

D 3.50 5.00 10.00 20.00 35.00 

N 3.50 5.00 10.00 20.00 35.00 

MARYSVILLE, Yuga, 3,100 fam., 96.0% 
2,980 radio fam. 

KMYC, 250w, 1450kc, MBS 

D 4.20 4.20 9.00 13.50 22.50 

N 6.00 6.00 12.00 18.00 30.00 

KMYC-FM, Chan 260, 99.9mc, 4.7kw 
(no rates listed) 

MERCED, Merced, 5,200 fam., 
4,380 radio fam. 

KYOS. 5 kw, 1480kc. MBS. W. S. Grant 

D 7.50 7.50 10.15 20.35 33.85 56.45 

N 9.00 9.00 12.20 24.40 40.70 67.70 

KVME (FM) Chan 97.5, 97.5mc, 8.9kw, W. S. 
Grant, Bonus 

MODESTO, Stanislaus, 6,900 fam., 98.0% ra- 
dio, 6,760 radio fam. 

KTRB, Ikw, 860kc, W. S. Grant 

D —— 8.04 10.50 21.00 35.00 63.00 

N 9.26 13.13 26.25 45.90 78.75 

KTRB-FM, Chan 281, 104.1mc, 16kw, Grant 


Bonus 
KBEE (FM), Chan 277, 103.3mc, 4kw, Raymer 


ABC, ABC, Spot Sales, 





40.00 
40.09 


CBS, Radio Sales, 








40.00 
60.00 


60.00 
60.09 


radio, 


37.50 
50.00 


84.3% 


radio, 





D 1.00 1.00 2.00 3.60 6.00 10.00 

N 1.50 1.50 3.00 5.40 9.00 1500 

MONTEREY, Monterey, 4,600 fam., 96.3% 
radio, 4,430 radio fam 

KMBY, 250w, 1240kc 

D 1.75 3.00 4.50 9.00 13.50 22.50 

N 3.00 4.50 6.00 12.00 18.00 30.00 


MOUNT SHASTA, Siskiyou, 700 fam., 97.5% 
radio, 680 radio fam. 
KWSD, 250, 1340kc, Griffith, BMB 


for the facts on KDB 






a> ASK 
- JOHN 







- YOUR 
| BLAIR JOHN 
loo BLAIR 
— MAN! 





SB 1M 5M 15M 30M 14Hr 
D 4.50 6.00 10.00 16.00 24.00 40.00 
N 5.00 7.50 12.50 20.00 30.00 50.00 
NAPA, Napa, 4,900 fam., 98.2% radio, 


4,810 radio fam. 
KVON, 500w, 1440kc, Forjoe 
D 3.90 4.65 7.25 13.20 21.85 37.50 
N 3.90 4.65 7.25 13.20 21.85 37.50 
NEEDLES, San Bernardino, 2,000 fam., 93.6% 
radio, 1,870 radio fam. 
KSFE, 250w, 1340kc 
D 








—_ —-—_-_ —_~__ 8.00 12.00 20.00 
N — 8.00 12.00 20.00 
OAKLAND, Alameda, 142,400 fam., 98.7% 


radio, 140,550 radio fam. 


3 AM non-affiliates, average 1-time rates 
D 8.87 9.66 14.93 24.83 43.75 70.25 
N 11.50 13.50 25.00 48.33 74.00 125.00 


KLX, Ikw, 910kc, Burn-Smith, Hooper 

D 9.50 10.50 17.50 30.00 45.00 70.00 
N 12.00 14.00 27.50 50.00 75.00 130.00 
KLX-FM, chan 267, 101.3mc, 20kw, Burn- 
Smith 

Bonus 

KROW, Ikw, 960kc, Hooper 

D 8.25 11.00 13.75 27.50 
N 11.00 14.00 25.00 50.00 
KWBR, Ikw, 1310kc 

D 7.50 13.50 27.00 45.00 72.00 
N 12.50 22.50 45.00 72.00 120.00 
KWBR-FM, chan.247, 97.3mc, 10kw 

(Rates on request) 


ONTARIO, San Bernardino, 7,000 fam., 98.0% 
radio, 6,860 radio fam. 

KOCS, 250w, 1510kc, Cooke 

D 2.90 2.90 6.25 11.25 17.50 30.00 

KOCS-FM, chan.228, 93.5mc, 310w, Cooke 
Bonus, days only 


OROVILLE, Butte, 2,100 fam., 96.4% 
2,020 radio fam. 

KDAN, 250w, 1340kc 

D 5.75 5.75 8.75 17.50 25.00 40.00 

N 5.75 5.75 8.75 17.50 25.00 40.00 


PALM SPRINGS, Riverside, 2,500 fam., 95.7% 
radio, 2,390 radio fam. 

KCMJ, 250w, 1340, CBS, W. S. Grant 

D 4.20 4.20 6.00 12.00 18.00 30.00 

N 7.00 7.00 10.00 20.00 30.00 50.00 

PASADENA, Los Angeles, 37,200 fam., 98.7% 
radio, 36,720 radio fam. 


41.25 68.75 
75.00 130.00 








radio, 





3 AM non-affiliates, average 1-time rates 





D 3.00 3.16 11.46 24.46 39.46 68.80 
KAGH, Ikw, 1300kc, W. S. Grant 

D 3.00 5.00 8.50 21.00 34.00 60.00 
N 3.00 5.00 8.50 21.00 34.00 60.00 
KWKW, lIkwD, 1430kc, Forjoe 

D 3.00 5.00 8.50 20.00 34.00 60.00 
KXLA, 10kw, 1110ke 

DB — 9.00 17.40 32.40 86.40 


: 50.40 
N —— 16.00 26.00 43.00 72.00 130.00 


PASO ROBLES, San Luis Obispo, 2,100 fam., 
96.1% radio, 2,020 radio fam. 
KPRL, 250w, 1230kc, MBS, W. 


Hooper 
4.00 7.00 


D 4.00 
N 5.00 5.00 10.00 16.00 24.00 40.00 
Los Angeles, 


POMONA, 10,100 fam., 99.0% 
radio, 10,000 radio fam. 

KPMO, 500w, 1600 kc 

D - 3.00 5.00 9.00 16.00 25.00 


PORTERVILLE, Tulare, 2,700 fam., 95.7% radio, 
2,580 radio fam. 

KTIP, 250w, 1450kc, Cooke, Gene Grant 

D 4.00 4.00 6.00 12.00 18.00 30.00 

N 6.00 6.00 10.00 20.00 30.00 50.00 


RED BLUFF, Tehama, 1,600 fam., 95.6% radio, 
1,530 radio fam. 

KBLF, 250w, 1490kc, Tracy-Moore 

D 4.00 4.00 7.00 14.00 21.00 


REDDING, Shasta, 3,200 fam., 96.9% 
3,100 radio fam. 

KVCV, Ikw, 600kc, MBS, W. S. Grant 

D 10.65 10.65 15.50 26.00 43.10 

N 12.75 12.75 18.65 31.00 51.75 

KVRE-FM, 103.9mc, Ikw, W. S. Grant 
Bonus 


RICHMOND, Contra Costa 
KRCC (FM) chan. 104.5mc, Ikw 
D 3.00 5.50 7.50 15.00 20.00 30.00 


RIVERSIDE, Riverside, 16,000 fam., 98.7% ra- 
dio, 15,790 radio fam. 

KPRO, Ikw, 1440kc, Pearson 

D 6.00 8.00 12.00 20.00 40.00 

N 6.00 8.00 12.00 20.00 40.00 

KPOR (FM), chan. 248, 97.5mc, 20kw (no rates 
available) 

SACRAMENTO, 
98.1% 


S. Grant, 
12.00 16.00 25.00 


35.00 
radio, 


65.50 
78.65 


Sacramento, 41,600 
radio, 40,810 radio fam. 


fam., 





4 AM affiliates, average 1-time rate 
D 10.87 10.87 17.17 29.10 43.65 75.25 
N 21.12 21.12 34.35 58.20 87.55 145.50 


KCRA, Ikw, 1320kc, NBC, Weed, BMB, Con- 
lan, Hooper 

D 9.00 9.00 15.00 24.00 36.00 60.00 

N 18.00 18.00 30.00 48.00 72.00 120.00 
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KCRA-FM, chan. 241, 96.1n 


Bonus oe 
FBK, 
K BK, 50kw, 1530ke, ABC er, Hooper, 
SB IM 5M. 15 3 
D 18.00 18.00 30.00 48.00 72¢0 mi 
N 912300 35:00, $0.00. 96.0% 144.09 240.00 
nate chan. 245, 96.9m Raymer 
"a 1240kc, CB very-Knodell 
D 9.00 9.00 12.50 22 3 
N 16.50 16.50 25.00 44 $8.09 110.9 
KXOA, Ikw, 1470kc, MBS, P . Cole 
D 7.50 7.50 11.20 22 33.60 56.00 
N_ 15.00 15.00 22.40 44.80 67.20 112.9 
KXOA-FM, 102.9mc, 9.3kw, Pearson 
Bonus 
SALINAS, Monterey, 4,400 f 98.2% H 
4,320 radio fam. 8.2% radio, 
KSBW, Ikw, 1380kc, MBS, Pearson, Conlon 
D 4.50 6.00 13.00 24.00 36.00 60.0 
N 6.00 8.00 16.50 30.00 45.00 75.09 
SAN BERNARDINO, San Bernardino 22,800 
fam., 97.1% radio, 22,140 radio fam. 
2 AM affiliates, average 1-time rates 
D 8.25 8.25 11.60 23.20 34.80 58.09 
N 13.00 13.00 18.50 37.00 55.50 92/5 
2 AM non-offiliates, average |-time rate 
D 4.30 6.50 10.75 16.70 25.80 43,09 
— sat Forjoe 
r 00 10.00 20.00 30 
KFXM, Ikw, 590kc, MBS, Blair. a, om 
D 9.00 9.00 11.20 22.40 33.60 56.0 
N 14.00 14.00 17.00 34.00 51.00 85:09 


KFXM-FM, chan. 236, 95.1mc, 10kw. Blair 
KITO. sk 1290k 

, 5Skw, c, ABC, Hollingber 
D 7.50 7.50 12.00 24.00 936.00 “soar 
N 12.00 12.00 20.00 40.00 60.00 100.00 
KRNO, 250w, 1240kc, Gene Grant, Hooper 
D 3.60 6.00 11.50 14.40 21.60 36.00 
N 5.40 9.00 13.00 21.60 32.40 5400 
KBMT (FM), chan. 260, 99.9mc, 6.4kw 
D 3.00 3.00 6.00 12.00 18.00 30.00 
N 3.75 3.75 7.50 15.00 22.50 37.5 
SAN BRUNO, San Mateo, 4,700 fam., 97.7 

radio, 4,590 radio fam. 


KSBR (FM), chan. 263, 100.5mc, 250w 
D 2.88 4.32 4.80 9.60 14.40 24.00 
N 4.80 7.20 8.00 16.00 24.00 40.00 


SAN DIEGO, San Diego, 123,000 fam., 98.4 
radio, 121,030 radio fam 

SD 

4 AM affiliates, average 1-time rate 

D 11.96 15.40 22.20 38.00 57.25 95.25 

N 20.50 28.75 37.83 69.50 104.25 173.75 

2 AM non-affiliates, average 1-time rates 

D 5.25 10.00 18.75 32.75 47.50 

N 7.50 18.25 34.50 


KCBQ, 5kw-d, Ikw-N, 1170kc 
bery, Hooper 

D 10.55 13.20 22.00 35.00 53.00 88.00 

N 21.00 26.25 43.75 70.00 105.00 175.00 

KFMB, Ikw, 550kc, ABC, Branham, Hooper 

D 10.80 14.40 18.00 36.00 54.00 90.00 

N 18.00 24.00 36.00 72.00 108.00 180.00 

KFMF-FM, chan. 268, 101.5mc, 250w 
Bonus 

KFSD, 5kw, 600kc, NBC 

D 19.00 24.00 32.00 53.00 80.00 133.00 

N 28.00 36.00 48.00 80.00 120.00 200.00 

KFSD-FM, chan. 231, 94.1mc, 33kw (no data 
available 

KGB, Ikw, 1360kc, MBS, Blair 

D 7.50 10.00 16.80 28.00 42.00 70.00 

N_ 15.00 23.60 56.00 84.00 140.00 

KSON, 250w, 1240kc, Burn-Smith, Hooper, 


Conlan 
3.00 8.50 15.00 25.00 35.00 

N 5.00 14.00 24.00 36.00 60.00 
KWEM (FM), chan. 284, 104.7mc, lé6kw 
KUSN, 5kw, 1000kw-n, 1510kc, Forjoe 
D 5.00 7.50 11.50 22.50 40.00 60.00 
N 7.50 10.00 22.50 45.00 60.00 100.00 
KSDO (FM), 96.5mc, 3kw 

Bonus 
KYOR, 250w-D, 1130kc, W. S. Grant 
D 1.50 2.00 5.00 10.00 18.00 30.00 
SAN FERNANDO, Los Angeles, 3,600 fam 

97.2% radio, 3,500 radio fam 
KGIL, Ikw, 1260kc 

(Day rates on request 
N 4.50 6.00 10.00 20.00 30.00 50.00 
SAN FRANCISCO, San Francisco, 279,200 fam 

98.0° radio, 273,620 radio fam 


48.00 80.00 
CBS, Holling- 








4 AM affiliates, average 1-time rates 


D 31.62 34.87 54.50 94.33 141.50 235.83 
N 59.87 69.83 104.00 168.00 252.00 420.00 
4 AM non-affiliates, average I-time rates 

D 10.62 11.25 19.06 35.31 56.75 94.50 


N 18.93 20.18 34.00 63.62 101.00 169.00 


KCBS, 5kw, 740kc, 
Hooper 
D 28.00 35.00 50.00 93.33 140.00 233.33 
N 56.00 70.00 140.00 210.00 350.00 
KCBS-FM, chan. 103.7mc, Ikw, Radio 
Sales 
Bonus 
(Continued on page 44) 





CBS, Radio Sales, BMB, 


279, 


f- 
BLAIR INC. 
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0 56.00 
0 112.09 
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40 24.00 LL ROADS ON THE COAST lead to ABC markets. Y FAR THE EASIEST ROUTE to Stockton is via ABC. 
00 40.00 


n., 98.4 Olympia, capitol of Washington, is just one of 42 Coast For BMB proves that 78% of the radio families in this 


” 54.00 


00 30.00 
50 37.50 


n., 97.7 


— towns where ABC has 50% or better BMB penetration California canning center are consistent ABC listeners. 


> — me a: ‘us a . > 
25 95.25 (73% of its radio families are regular ABC fans). Inside AND outside, you get all the towns on ABC, 
25 173.75 

rates 

75 47.50 

00 80.00 


, Holling- 


.00 88.00 
.00 175.00 
Hooper 

00 90.00 
.00 180.00 


iw 


> 


On the coast 
£ you cant get away from 


.00 200.00 { : 4 
no dota , . . = 
00 70.00 I ; 
|.00 140.00 J 
, Hooper, aq 


a 
_-—-- 











2 = FOR COVERAGE... ABC's booming Pacific network 
). 
kw delivers 228.000 watts of power— 19.250 more than the 
oe 
.00 60.00 2c > , This p er spells coverage — 
.00 100.00 second-place network. Thi powel pell coverage 
ABC primary service area (BMB 50% or better) covers 
"00 30.00 96.7% of all Pacific Coast radio homes. And ABC's 
600 fam., Coast Hooper tor 1948 Was up Y or better hoth day 
and night. 
.00 50.00 
f van °. 
— FOR COST...a half hour on ABC's full 22-station Pacific 
es network costs only $1.228.50. Yet vou can buy as few 
1.50 235.83 : 
2.00 420.00 as 5 stations for testing or concentration. And ABC 
e rates , . 
6.75 94.50 ; is famous for the kind of audience-building promotion 
1.00 169.00 ANT MISS THE WAY to Ventura on your sales map 
ales, BMB, if you study BMB figures. They show 72% of this sea- that helps slice the cost-per-listener, 
0.00 23338 side oil center's radio families are regular ABC tuner- 
0.00 ig an ae - “on ee 
kw, Radio inners. So if you're mapping a Coast campaign, let an Whether you're on a coast ne twork 
ABC representative help you find the right road. or intend to be—talk to ABE 
44) ; 
NC. New York: 7 st 66th St Derr 
DElaware 1900—Los ANGELES: 6363 Sunset Blvd. - HUdson 2-314 San FRANCIS Montgon St.- EX 
KT 
-astin 
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SAN FRANCISCO'S 


August 15, 





CALIFORNIA 


SPOT RATE FINDER 
(Continued from page 42) 


KFRC, 5kw, 610kc, MBS, Blair, Hooper 
SB 1M 5M 115M 30M _ 14Hr 
D 22.00 28.00 48.00 80.00 120.00 200.00 
N 44.00 96.00 160.00 240.00 400.00 
KGO, 50kw, 810kc, ABC, ABC Spot Sales, 
Hooper, Neilsen, BMB 
D 40.50 40.50 72.00 108.00 162.00 270.00 
N 67.50 67.50 120.00 180.00 270.00 450.00 
KGO-FM, chan. 291, 106.I1mc, 50kw, ABC Spot 
Sales 
Bonus 
KGO-TV, 13kw, aur., 27kw vis. Chan. 7, 
ABC, ABC Spot Sales 
D 42.00 42.00 56.00 84.00 126.00 210.00 
N 70.00 70.00 93.33 140.00 210.00 350.00 
KJBS, Ikw, 1100kc, Headley-Reed, Hooper 
D 13.50 13.50 24.00 37.00 66.00 113.00 
N 20.50 20.50 36.00 55.00 100.00 170.00 
KJBS-FM, chan. 255, 98.9mc, 35kw 
KNBC, 50kw, 680kc, NBC, NBC Spot, BMB 
D 36.00 36.00 48.00 96.00 144.00 240.00 
N 72.00 72.00 96.00 192.00 288.00 480.00 
KNBC-FM, chan. 259, 99.7mc, 45kw, NBC Spot 
Sales 
Bonus 
KSAN, 250w, 1450kc, Rambeau 
D 7.50 7.50 13.50 27.00 45.00 72.00 
N 12.50 12.50 22.50 45.00 72.00 120.00 
KSFO, 5kw-d, Ikw-n, 560kc, Bolling, BMB, 
Hooper 
D 2. 00 12.00 18.00 36.00 54.00 90.00 
N 24.00 24.00 36.00 72.00 108.00 180.00 
KPIX, 15.4kw aur., 29.9kw vis., chan 5, 
CBS-DuMont, Bolling 
D 19.00 19.00 31. 0 50.00 75.00 125.00 
N 37.50 37.50 67.50 100.00 150.00 250.00 
KYA, 5kwd, Ikwn, 1260kc, Adam Young, Jr. 
0 Min. 
D 9.50 12.00 20.75 41.25 62.00 103.00 
N 18.75 23.75 41.50 82.50 124.00 206.00 
5° discount when used in combination with 
KLAC, L.A.) 
KRON-TV, 7.7kw aur., 14.5kw vis., chan. 4, 
NBC, Free & Peters. 
Not published. 
KRON (FM), chan. 243, 96.5mc, 3kw 
N 2.00 6.00 9.00 12.00 18.00 30.00 
KDFC (FM), chan. 271, 102.1mc, 33kw 
D 3.50 12.00 18.00 30.00 
N 5.00 16.00 24.00 40.00 
SANGER, Fresno, 1,600 fam., 94.7% radio, 
1,520 radio fam. 
KSGN, lkw, 900kc, Tracy-Moore 
D 4.00 5.00 10.00 16.00 24.00 40.00 
SAN JOSE, Santa Clara, 29,300 fam., 98.4% 
radio, 28,830 radio fam. 


4 AM affiliates, average 1-time rates 
D 5.86 7.55 12.65 24.25 35.25 58.77 
3 AM affiliates, average 1-time rates 


14.16 27.00 37.00 46.25 


KEEN, Ikw, 1370kc, W. S. Grant, Hooper 

: 5.60 8.00 18.00 34.00 42.00 70.00 
5.60 8.00 18.00 34.00 42.00 70.00 

KLOK’ 5kw-D, 1170kc, BMB, Conlan, Hooper 

D 7.00 10.00 15.00 25.00 42.00 70.00 

KSJO, Ikw-d, 500w-n., 1590kc, Friedenberg, 


Conlan 
72 10.00 18.00 27.00 45.00 
7.20 17.00 27.00 39.00 65.00 
KSJO- FM, chan. 237, 95.3mc, Ikw, Friedenberg 
Bonus 
KXRX, Ikw, 1500kc, Western Radio, Conlan 
D 5.00 5.00 7.50 20.00 30.00 50.00 
N 5.00 5.00 7.50 20.00 30.00 50.00 
SAN LUIS OBISPO, San Luis Obispo, 4,400 
fam., 98.1% radio, 4,320 radio fam. 
KPIK, 250w, 1340kc 
D 5.00 6.50 10.00 16.00 24.00 40.00 
N 5.00 6.50 10.00 16.00 24.00 40.00 
KVEC, Ikw-d, 500w-n, 920kc, MBS, W. S. 
Grant, Hooper 
D 5.00 5.00 8.00 15.00 21.00 35.00 
N 7.00 7.00 12.00 24.00 36.00 60.00 
KVEC-FM, chan. 260, 99.9mc, 16,800kw, W. S. 
Grant, Co. 
Bonus 
SAN MATEO, San Mateo, 10,300 fam., 99.4% 
radio, 10,240 radio fam. 
KSMO, lIkw, 1550kc, Grant 
D 7.90 9.00 16.67 33.33 50.00 83.33 
N 11.00 12.50 25.00 50.00 75.00 125.00 
KVSM, 250w, 1050kc, Gene Grant 
D 6.50 7.50 14.40 24.00 36.00 65.00 
SAN RAFAEL, Marin, 5,000 fam., 98.9% radio, 
4,950 radio fam. 
_— Ikw, 1510kc 
.0 5.00 9.00 19.00 30.00 50.00 
SANTA ANA, Orange, 14,800 fam., 98.1% 
radio, 14,520 radio fam. 
KVOE, Ikw, MBS, 1480kc, W. S. Grant, BMB 
D 5.00 5.00 10.00 16.00 24.00 40.00 
N 9.00 9.00 15.00 24.00 36.00 60.00 


Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 


ment’. Further reproduction unlicensed. 
For complete explanation see foreword. 
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SANTA BARBARA, Santa Barbara, 14,000 fam., 
98.1% radio, 13,730 radio fam. 


3 AM affiliates, average 1-time rates 

SB 1M 5M 15M 30M 14Hr 
D 5.16 5.16 9.13 16.83 25.00 41.33 
N 10.33 10.33 15.93 29.00 44.00 73.33 


KDB, 250w, 1490kc, MBS, Blair 

D 4.00 4.00 8.40 14.00 21.00 35.00 
N 8.00 8.00 16.80 28.00 42.00 70.00 
KIST, 250w, 1340kc, NBC, Conlan 

D 4.50 4.50 9.00 16.50 24.00 39.00 
N 9.00 9.00 15.00 27.00 42.00 70.00 
KTMS, Ikw, 1250kc, ABC, Raymer, Hooper 

D 7.00 7.00 10.00 20.00 30.00 50.00 
N 14.00 14.00 16.00 32.00 48.00 80.00 


Above rates in combination with KCOY Santa 


Maria 
SANTA CRUZ, Santa Cruz, 9,000 fam., 97.8% 
radio, 8,800 radio fam. 
KSCO, Ikw-d, 500w-n., 1080kc, BMB 
D 5.00 5.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 
SANTA MARIA, Santa Barbara, 3,500 fam., 
97.8% radio, 3,420 radio fam. 
KCOY, 250w, 1400kc, ABC, Raymer, Hooper 
D 3.50 3.50 5.00 10.00 15.00 25.00 
N 7.00 7.00 8.00 Rg oer 24.00 40.00 
KSMA, 250w, 1450kc (req.), Forjoe 
D 2.70 ‘3.42 5.40 8.10 16.20 27.00 
N 2.70 3.42 5.40 8.10 16.20 27.00 
SANTA MONICA, Los Angeles, 25,700 fam., 
99.0% radio, 25,440 radio fam. 
KOWL, 5kw-D, 1580kc, daytime only 
D 4.50 7.00 9.00 21.00 36.00 60.00 
SANTA PAULA, Ventura, 3,900 fam., 97.1°% 
radio, 3,790 radio fam. 
KSPA, 250w, 1400kc, Grant 
D 3.00 4.50 675 13.50 22.50 37.50 
N 3.00 4.50 6.75 13.50 22.50 37.50 
SANTA ROSA, Sonoma, 6,000 fam., 98.4% 
radio, 5,900 radio fam. 
, Ikw, 1350kc, Western Radio, Grant 
5.25 5.25 10.50 21.00 31.50 52.50 
N 7.00 7.00 14.00 28.00 42.00 70.00 
STOCKTON, San Joaquin, 22,300 fam., 97.4% 
radio, 21,720 radio fam. 


3 AM affiliates, average 1-time rates 
D 6.00 6.00 10.70 18.93 29.00 48.33 
N 11.00 11.00 17.73 33.86 52.00 86.66 


wr 5kw, on CBS, Blair 
9.00 9.00 18.00 30.00 45.00 75.00 
N 15.00 15.00 25.00 48.00 72.00 120.00 
KGDM-FM, chan. 8, 92.9mc, Ikw, Blair 
Bonus 
KWG, 250w, 1230kc, ABC, Raymer, Hooper 
D 4.00 4.00 6.10 10.80 18.00 30.00 
N 8.00 8.00 12.20 21.60 36.00 60.00 
KXOB, Ikw, 1280kc, MBS, Pearson, Western 
Radio, Conlan 
D 5.00 5.00 8.00 16.00 24.00 40.00 
N 10.00 10.00 16.00 32.00 48.00 80.00 
SUSANVILLE, Lassen, 1,600 fam., 97.8% ra- 
dio, 1,560 radio fam. 
KSUE, 250w, 1240kc, Tracy-Moore 
D 4.00 4.00 7.00 14.00 21.00 35.00 
N 4.00 4.00 7.00 14.00 21.00 35.00 
TAFT, Kern, 1,200 fam., 96.1% radio, 1,150 
radio fam. 
_— ee 1310ke, Griffith 
4.00 10.00 16.00 24.00 40.00 
TULARE, Tulare, 3,400 fam., 96.1% radio, 
3.270 radio fam. 
KCOK, lIkw, 1270kc, MBS, Western Radio, 
Pearson, Conlan 
D 3.50 4.25 6.00 12.00 18.00 30.00 
N 4.25 5.00 10.00 20.00 30.00 50.00 
VALLEJO, Solano, 13,700 fam., 98.6% radio, 
29,720 radio fam. 
KGYW, an” 1190kc, Moore, Hooper, Conlan 
D 750 7.50 20.00 30.00 50.00 
VENTURA-OXNARD, 7,000 fam., 94.6% radio, 
6,620 radio fam. 


2 AM non-affiliates, average 1-time rates 
13.00 21.00 35.00 
N 13.00 21.00 35.00 


KVEN, 250kw, 1450kc 
7 10.00 18.00 30.00 


10.00 18.00 30.00 
KWvc, Tkw, 1590ke 
D 3.00 5.00 9.00 16.00 24.00 40.00 
N 3.00 5.00 9.00 16.00 24.00 40.00 
VISALIA, Tulare, 3,600 fam., 97.3% radio, 
3,500 radio fam. 
KKIN, 250w, 1400kc, Forjoe 
D 3.00 3.45 7.00 11.00 18.00 30.00 
N 4.00 5.00 10.00 16.00 25.00 40.00 
WATSONVILLE, Santa Cruz, 4,100 fam., 97.3°; 
radio, 3,990 radio fam. 
KHUB, 250w, 1340kc, W. S. Grant 
D 4.80 8.40 17.00 33.00 48.00 
N 4.80 8.40 17.00 33.00 48.00 
YREKA, Siskiyou, 1,00 fam., 97.6% radio, 
980 radio fam. 
KSYC, 250w, 1490kc, Moore, BMB 
D 4.00 7.00 14.00 21.00 35.00 
N 4.00 7.00 14.00 21.00 35.00 
YUBA CITY, Sutter, 2,000 fam., 97.6% radio, 
1,950 radio fam. 
KUBA, 500w, 1600kc 
D 4.50 6.00 10.00 16.00 24.00 40.00 
N 6.00 9.00 15.00 24.00 36.00 60.00 
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CALIFORNIA RADIO MARKET DATA BY COUNTIES 











Taxable Pay- Mfg. Valve 
1949 Total Per Cent Radio Retail Sales Employment rolls—1Ist Qtr Added 

County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000) 
Alameada ee tedam ee ete 229,100 98.9 226,580 875,643 173,514 116,909 409,206 
Alpine. . acca ee 1,000 93.8 940 180 105 59 
‘Amador sha ala Aira oo 3,000 97.2 2,920 8,291 1,157 635 
Butte - eye ae i 20,600 96.9 19,960 63,021 8,710 4,996 15,021 
Calaveros Baa ahs ; 3,800 96.5 3,670 8,291 1,317 738 
Colusa . TA RE re nr rare 3,700 97.8 3,620 13,818 23 399 
Contra Costc . pases - 85,100 98.7 83,990 215,582 40,679 28,202 155,142 
De! Norte pa aee Same ch 2,200 95.4 2,100 6,910 1,197 777 
Eldorado ...-----+--++++s- idea oi 6,300 95.7 6,030 17,964 2,394 1,210 
Fresno . ae Posaaben 79,800 97.4 77,730 303,042 39,158 24,289 57,268 
| OL RRR Ee rot oe 4,900 97.7 4,790 19,348 1,366 774 
Humboldt Satgt pinnae saan 21,200 96.8 20,520 65,534 13,399 8,427 34,155 
Imperial ee Rm eies 13,300 93.2 12,400 73,658 6,096 3,455 
Inyo Sk AER ees 3,500 95.4 3,340 14,583 2,289 1,198 
Kem ...-- SA SIE EPA cnc fae 60,700 97.1 58,930 226,345 24,609 15,639 27,607 
Kings ..---- cece ec eee eee eees ; ; 14,400 96.8 13,940 51,131 5,042 3,094 
BE a vas .ucinielno ois nin 6s siaiaes minis fe 4,700 97.8 4,600 11,818 908 445 
rer ree bid 6,100 97.8 5,970 19,348 3,236 2,220 14,056 
los Angeles ......--+sseeeccceeceee 1,254,500 98.7 1,238,190 4,836 534 1,070,729 765,742 2,021,513 
Madura Ji Sevamanaeeneenes 8,700 95.6 8,320 28,826 2,527 1,275 
Marin ..- rr rere pace 26,100 99.2 25,890 68,611 8,078 4,922 
Mariposa tabs os on 2,400 95.5 2,290 4,910 882 486 
er eee 13,500 96.5 13,030 33,311 3,959 2,244 
ais 50,5 4m sie oroe1ee wate noe 17,100 94.7 16,190 63,583 6,315 3,601 
MRE hs occ ssccccwecesncves 3,300 96.7 3,190 13,819 1,228 741 
NEG oad s:sa0.nbin.vaieinens sania bites 500 95.0 480 1,382 75 34 
BEE Sc cixc cs g.ndu sins kes: oeeine 35,800 97.5 34,910 120,593 15,731 9,046 20,169 
Napa 5 aes Bear evden en wo lea 16,500 98.3 16,220 43,053 5,014 2,796 
I opine xd oiArasiieratyavs-a.47bi8 wi Asayo oa 7,800 97.4 7,600 21,389 2,514 1,332 
Orange ..------ esc cee cece eee eeene 54,200 98.5 53,390 199,709 27,664 17,097 31,158 
DE do a'5's 2.46 binceslnb nels oe bare anes 11,300 97.3 10,990 37,640 4,560 2,746 
aah n-0:9.055 6 ipa aiecaioeste) 5,500 96.9 5,330 15,201 2,280 1,283 
R verside Ponies <a aanae 47,100 97.0 45,700 161,423 30,555 18,475 27 626 
Sacramento , RPT eer Pee 80,800 97.9 79,100 308,755 44,609 27,459 52,512 
INS 235-55 eae 5 o.6:4's abea bin A 4,100 97.6 4,000 16,582 1,312 741 
San Bernardino PORE aa 83,900 97.4 81,730 248,196 33,426 21,853 75,795 
0 eee 187,200 98.2 183,830 515,657 78,088 50,132 101,548 
ID Ss Sacer sacaceenseeead 279,200 98.0 273,620 1,277,860 372,392 277 ,568 410,326 
San Joaquin CE Rr eee eee 67,000 97.5 65,330 227,485 30,966 19,403 63,949 
San Luis Obispo Pais oases sab aa ene 19,900 97.1 19,320 52,990 4,862 2,578 
GES Seer Recess 60,000 98.9 59,340 188,836 28,529 19,045 60,228 
STINE 5.00 0.0:0-05 00:0 00:4 pia 27,300 97.9 26,730 115,767 13,644 7,920 
NE fn a atk 04 viele cinerea ee oho 82,800 98.5 81,560 293,847 44,467 29,114 117,701 
Nt, oGsienc we de canna sp eee 23,300 97.8 22,790 71,574 9,207 5,217 
Shasta .. Ras Ne year eee ade 11,400 95.9 10,930 37,715 5,070 2,904 
IR ol inidn eae wu teenie ciweien 1,200 96.3 1,160 1,383 616 348 
Siskiyou . initia nanan es Sa 9,900 97.4 9,640 37,311 6,035 3,723 21,118 
Solano. P PT a 37,900 98.7 37,410 95,998 10,189 6,273 
Sonora ...... Rina raiabncree Niel abeea aerial 30,200 98.4 29,720 103,102 12,979 7,196 19,146 
Stanislaus reere er 37,100 97.8 36,280 131,278 14,424 8,460 31,727 
Sutter .. ,400 96.8 8,130 17,964 1,719 922 
Tehama 5,700 97.2 5,540 18,730 3,202 1,995 
Trinity .... ; Aes 1,800 94.7 1,700 4,145 293 123 
Tulare ... pees 5 at 44,600 96.5 43,040 134,889 13,797 7,776 22,358 
Tuolumne ; boner ‘ake 4,000 97.2 3,890 13,201 1,912 1,179 
Ventura .. in jeckcanes ae Saami 28,200 97.7 27,550 93,166 9,991 6,028 
Yolo .... a ae bate 11,600 97.3 11,290 36,580 3,381 1,986 
Yuba ... 8,400 95.9 8,060 36,886 1,683 2,875 














Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 ‘Sales Management.”’ Further reproduction unlicensed. 
KFEL-FM, chan. 247, 97.3mc, Blair KTLN, lIkw, 990kc, Cooke 
COLORADO SB 1M 5M 15M 30M lHr Dionly) 5.25 7.20 24.15 48.30 82.80 129.00 
i) 2.40 3.00 3.00 6.00 11.00 20.00 KmyYR, 250w, 1340kc, Ramb 
N_ 4.00 5.00 6.00 12.00 22.00 40.00 ‘la 8S 
KLZ, 5kw, 560kc, CBS, Katz, Hooper, BMB 
D 9.00 17.50 35.00 60.00 90.00 
D 16.50 16.50 24.25 42.00 73.50 115.00 
SPOT RATE FINDER N 33.00 33.00 44.75 78.75 134.00 225.00 | N 9.00 17.50 35.00 60.00 90.00 
KLZ-FM, chan. 231, 94.I1mc, 5.3kw, Non-com- DURANGO, lLoPlata, 2,500 fam., 94.9% radio, 
ae, . Semen, 2,200 fam., 95.8% KRLN, 250w, 1400kc mercial 2,370 radio fam 
radio, 2,110 radio fam. SB 1M 5M 15M 30M 1 Hr KOA, S50kw, 850kc, NBC, NBC Spot Sales, KIUP, 250w, 1400kc, Th F. Clark 
KGIW, 250w, 1450kc D 3.00 3.00 7.50 12.50 20.00 35.00 BMB D 3.530 5.25 8 25, 14.00 21.00 35.00 
SB 1M 5M 15M 30M 14#Hr N 3.00 3.00 7.50 12.50 20.00 35.00 D 24.00 24.00 32.00 64.00 96.00 160.00 Ww 5.00 7.50 12.50 20.00 30.00 50.00 


D 2.00 3.00 6.00 12.00 20.00 40.00 COLORADO SPRINGS, El Paso, 17,600 fam., N 48.00 48.00 64.00 128.00 192.00 320.00 





A 2.00 3.00 6.00 12.00 20.00 40.00 ane oo radio fam. KOA-FM, chan. 239, 95.7mc, 28kw, NBC spot Mate a ee ee ae 

ULDER, Boulder, 5,400 fam., 98.5% radio, ’ iw, c sales we : 

5,320 radio fam. : > — ‘ bey es Pope 2 Bonus a ea" sctaestan ee 
1M 5M 15M 30M 1 Hr - . : 5 ° ° KVOD, 5kw, 630kc, ABC, Free & Peters F : 

: KBOL, 250w, 1490kc, Donahue, Conlan _ a" a> a wate a D 12.00 20.00 35.00 60.00 100.00 si sap al chi oni ae aaron 

By D330. 4.50 7.00 10.50 18.00 30.00 | N 6.00 6.00 12.25 27.75 46.25 72.50 . a a a ee a on ee ne 

ae 3.50 4.50 7.00 10.50 18.00 30.00 | CRAIG, Moffat, 600 fam., 97.1% radio, 580 

a CANON CITY, Fremont, 2,500 fam., 96.1% radio fam. 

‘ radio, 2,400 radio fam. KRAI, 250w, 1230kc 


D 3.50 4.50 7.50 12.00 18.00 30.00 

N 3.50 4.50 7.50 12.00 18.00 30.00 

DENVER, Denver, 131,300 fam., 98.0% radio, 
128,670 radio fam. 


for the facts on KFEL 
JOHN “Yo 
BLAIR) ‘Joun 


tcomramy/ = BLAIR 
val MAN! 


MARKET INDICATORS FOR COLORADO “me i waibaneall t 









4 AM affiliates average 1-time rates 

D 16.83 11.12 24.06 45.25 72.36 113.60 
N 32.50 30.62 47.19 89.19 141.50 236.25 
2 AM non-affiliates average 1-time rates 

D 5.25 8.13 20.82 41.65 '71.40 109.50 


KFEL, 5kw, 950kc, MBS, Blair, Conlan 

D 10.00 10.00 20.00 40.00 60.00 100.00 

N 17.50 17.50 40.00 80.00 120.00 200.00 Grand Junttion 
k * * e 


* 


Mesa 





CLASSIFICATIONS FIGURES YR. FIGURES YR. — 4 Montrose A 
Population 1,165,000 °48 1,123,000 40 ; 
Increase over 1940 3.7% 
% of US. 85% °48 80% 40 
BMB Families 363,100 °49 332,100 46 
Percent Radio 96.9%  °49 914% 46 
Radio Families 351,920 °49 303,600 “46 
Business Concerns 24,572 "47 20,834 "39 
Manufacturing Establishments 1,603 °47 1,219 °39 
Non-Agricultural Employment 239,233 °47 228,000 °39 
Manufacturing Employment 44,000 47 24,000 °39 
Income $1,695,000,000 7°47 589,000,000 7°40 
Increase over 1940 188% See page 3 for key to map 
BROADCASTING ©® Telecasting August 15, 1949 @ Page 45 





isting 





COLORADO KFXJ, IkwN, 500wD, 920kc, MBS, Holman MONTROSE, Montrose, 1,700 fam., 94.5% SALIDA, Chaffee, 2,000 fam., 
















































r 
SB 1M 5M 15M 30M. 1Hr radio, 1,610 radio fam. 1,900 radio fam. odio, 
SPOT RATE FINDER ' F i ‘ . . KUBC, 250w, 1240kc, Gene Grant KVRH, 250w, 1340kc. Clark, B 
. ‘ : = 4 Pee rr Ry ores eyes Se SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M M He 
(Continued from page 45) ss ; D 2.70 3.38 5.40 9.45 16.20 27.00 | D 2.50 5.00 10.00 20.00 2000 50.09 
: GREELEY, Weld, 6,200 fam., 96.7% radio, | H 2.70 3.38 5.40 9.45 16.20 27.00 | N 2.50 5.00 10.00 20.00 20 50.00 
FORT COLLINS, Larimer, 6,500 fam., 97.8% 6,020 radio fam. oO, . zs 
, - PUEBLO, Pueblo, 23,500 fam, 96.7% radio, STERLING, Logan, 2,700 fam., radi 
radio, 6,360 radio fam. KFKA, Ikw, 1310kc 22,720 radio fam 2,620 radio fam _ 
KCOL, 250w, 1400kc, Donahue, BMB, Conlan D 3.00 4.50 14.00 28.00 42.00 70.00 gp Be Be a“ 2 
SB 1M SM 15M 30M 1Hr N 3.00 4.50 14.00 28.00 42.00 70.00 | 2 AM affiliates average 1-time rates a. -_, ae Clark 
1?) 675 675 9.00 18.00 28.00 45.00 | kyoy 250w, 1450kc, Donahue D 4.75 5.15 9.40 18.80 28.20 47.00 | -00 ; 4.50 8.50 00 
N 6.75 6.75 9.00 18.00 28.00 45.00 | 5 ' 3.60 7.50 15.00 25.00 45.00 | N 8.00 8.50 15.00 30.00 45.00 75.00 | TRINDAD, Las Animas, 5,000 fam., 91.2% 
FT. MORGAN, Morgan (no figs. on city N 3.60 7.50 15.00 25.00 45.00 oon aryee-eeee— radio, 4,560 radio fam. - 
KFTM, 500w-D, 1260kw ‘ E z : . KCSJ, Ikw, 590kc, MBS, Taylor-Borroff, Con- KCRT, 250w, 1240kc 
D 1.25 2.00 7.50 15.00 25.00 45.00 LA JUNTA, Otero, 2,600 fam., 95.2% radio, lan D ‘1.00 (2.00 4.00 7.00 50 25 
GRAND JUNCTION, Mesa, 5,200 fam., 96.7% 2,480 radio fam. SB 1M 5M 15M 30M 14Hr N 1.00 2.00 4.00 7.00 1259 3m 
radio, 5,030 radio fam. KOKO, 250w, 1400kc, Forjoe, Grant D 3.50 4.50 8.00 16.00 24.00 40.00 | Kset ikw-d, 500w-n, 1280kc, MBS Fori, 
KEXO, 250w, 1230kc, Oakes D 5.00 5.00 9.00 14.40 21.60 36.00 N 6.00 8.00 12.00 24.00 36.00 60.00 Conlan , toe, 
D 3.00 6.00 12.00 18.00 30.00 | y 500 5.00 9.00 14.40 21.60 36.00 | KDZA, 250w, 1230kc D 6.00 6.00 10.00 16.00 24.00 40,00 
N 5.00 10.00 20.00 30.00 50.00 | | uae powers, 2.100 fam. 95.9% radio, | 2 3.00 6.00 12.00 18.00 30.00 | N 9.00 9.00 15.00 24.00 36.00 60:00 
ae one ” TK ’ N 3.00 6.00 12.00 18.00 30.00 | WALSENBURG, Huerfano, 1,900 fam., 88.89; 
Note: All rates one-time. Sources: Total : z KGHF, 5kw-d, Ikw-n, 1350kc, ABC, McGillvra, radio, 1,690 radio fam. 
Families, copyright 1949 ‘Sales Manage- KLMR, 250w, 1340kc Hooper, Conlan KPHC, 250w, 1450kc 
ment’. Further reproduction unlicensed. D 2.60 3.90 8.50 15.50 26.00 39.00 | D 6.00 6.00 10.80 21.60 32.40 54.00 | D 3.00 4.00 8.00 16.00 24.00 40.00 
For complete explanation see foreword. N 2.60 3.90 8.50 15.50 26.00 39.00 N 10.00 10.00 18.00 36.00 54.00 90.00 N 3.00 4.00 8.00 16.00 24.00 40.00 
* * % * * * * * * * * we 
Taxable Pay- Mfg. 
County 1949 Total Per Cent Radio Retail Sales Employment rolls-1st Qtr. hr 
Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000) 
Adams. ...... Ee es : 6,100 96.0 5,860 13,638 1,317 618 
Alamosa Eee eis vesmeetveatae ales 2,900 95.5 2,770 16,677 1,269 554 
OO See : se : 10,700 98.0 10,490 28,845 4,032 2,091 4,632 
EN race w.0:.4:6)'0:4: 0" Peers 700 92.6 650 2,340 170 56 
See saintly euietets 1,800 94.3 1,700 4,198 380 147 
Re ei ateis. se rare a . 2,200 94.8 2,090 6,152 493 178 
ENE Gcieedessccss ones 12,800 97.8 12,520 42,047 5,512 2,495 
DEES. iaiiiciys..<0o)e-a:0 ere 2,400 95.2 2,280 10,893 896 347 
RS. 6 gekss-0:0.6-0\ 6.010 AE AR 800 97.0 780 2,243 148 52 
eee ; Sa 900 97.6 880 3,876 363 148 
EE £560 cess adwaces Sha ates 2,100 92.1 1,930 5,475 298 86 
EE Kawa 6.sie-s aaaake a cane etee.5 1,300 90.9 1,180 2,091 101 25 
0 re weeee 1,300 95.9 1,250 3,928 256 121 
SE Schack aia. 6 4 0laeeeniank sraieewulincs 500 93.4 470 1,103 81 29 
| a ES SNC eer Tae 3,800 95.6 3,630 14,218 1,264 505 
OIVOE 6 occ ecscessenenenecess 131,300 98.0 128,670 613,611 132,044 73,932 162,391 
SE, Scarpa s 0b.4.5 aks 93.4 560 812 321 183 
REE. 55/6 alec tinsel ana -ssebiacainca 800 96.7 770 2,515 208 123 
| er ree 1,300 97.3 1,260 4,605 626 365 
SE Se 1,200 95.8 1,150 2,399 26 
OO ES ea 21,800 97.6 21,280 89,328 12,357 6,051 5,563 
Fremont ........ wt eeeee 5,400 96.0 5,180 17,391 2,188 1,065 
Garfield ............... teteee ' 96.0 2,780 11,453 1,263 461 
Rc eiaida-a'bis Wo.cin'se'abelbewiaieiealsieieeie 400 96.5 1,180 58 21 
Grand ...... 2-0 eee cece eee ae 1,000 96.4 960 4,301 503 209 
RN rer a:a-aasee 08 kk: a ata aaa 1,300 96.7 1,260 6,560 823 557 
EN ab aaraslnca sap cee ss oe 100 155 
ND cad cars ts. du Biel lagi oun mie 9638 - 3,000 91.0 2,730 12,690 1,369 797 
Sy ee ie oe piassviely 500 96.6 480 1,798 256 125 
Jefferson ..........--0 2 eee eee sie 10,600 98.4 10,430 22,211 2,586 1,196 
Kiowa ....... 2s eee eee e eee. ie 700 95.7 670 760 92 32 
SED « 6:6:0:6.0.0:60.8:0660.00 06600650 1,800 95.7 1,720 5,980 519 165 
ane 2,400 97.5 10,505 1,978 1,195 
 ividadts- va geaniaelviniawakenas 4,200 94.0 9. 17,470 1,716 692 
od a nel ie e uaemaiein bese 11,300 97.5 11,020 44,057 4,366 1,875 
PE NG: sscccdees Gis aia eebanaavelala \ 91.8 fi 26,483 3,476 1,989 
RS 5 a a.a) win 4.cd-dc0-d0 aw 0lase pateceieraaie 1,500 96.4 1,450 5,824 348 125 
NE Saas he Sin(trdisncnie do aie eases ee 4,800 96.6 4,640 20,255 1,951 866 
oe Ciera cb aciaveiwnieaed-enieiacere Kabhie 10,000 96.2 9,620 40,181 4,266 1,866 
SESE STEIERE I PA ere arene ra rene rem 200 96.4 1 854 
on iid. a bee w ne be-ae dine panan 1,400 96.5 1,350 5,784 839 476 
NINN k-s a2 acs a ay hw aaa oree bona scale 2,200 94.3 2,070 8,048 790 307 
0 ee ee ee Rhcetbees 3,600 95.3 3,430 15,766 1,185 445 
EE ies: 9. cried cde casos 4,400 95.9 4,220 18,881 1,676 767 
NS cS ackin, icalneionruiew sie 7,000 95.1 5 24,253 2,885 1,159 
OR ars Ss sic can cats cacy decease atweeee 500 98.4 490 1993 310 178 
agi ais'4. ers vii nie. cig asulatacnca sara nceieass 600 95.6 570 2,953 195 87 
EES A ita eee 1,300 97.4 1,270 4,954 422 153 
Re rere Neer 500 96.8 480 890 238 103 
Baas, 5. Senin clare dures adele Waa ereete 5,100 96.9 4,940 12,303 1,556 685 
I Boia ia cava w csncw aca lo\eiwisibiaiatnd perkce 25,100 96.5 24,220 88,935 15,936 9,160 38,536 
Rio Blanco peta 800 97.6 780 3,076 610 325 
Rio Grande .. 3,300 94.3 3,110 14,123 790 307 
alec cccocisseleipoasuuneae neues 2,500 97.0 2,430 10,814 1,636 1,000 
I ard ruras0.4/ 47 clele ene -e svelnnecacioes 1,300 94.6 1,230 3,791 96 
NE ena 5 ache SCG Ce wale we eee 400 97.6 390 1,625 332 234 
IIE, 252. Sys cv a:v ork dlajase cine: 4:83 600 94.3 570 2,612 386 269 
Ne Sie, Cut anche sdarecin-we 1,200 97.1 1,170 5,707 460 219 
I gxae %6-a-arns 9:9 910s, 6:04. edib. ero 500 97.2 1,238 169 74 
NR Oi cicss acai frdce ceca tivar wi aesial barks 900 97.1 870 4,271 676 285 
I 8 ois ghia on stp ai wiaseiacer situa 1,800 96.3 1,730 4,141 239 88 
ECR Peron 17,700 96.9 17,150 55,504 5,778 2,937 9,569 
DM Sa td aivinacs.cne Duetaks WekeDeEts 2,600 96.9 2,520 9,904 574 220 





Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal 
Sales, copyright 1949 ‘‘Sales Management.’ Further reproduction unlicensed. 


CONNECTICUT 


W } Cc ‘bes SPOT RATE FINDER 


BRIDGEPORT, Fairfield, 51,000 fam., 99.0% 
radio, 50,490 radio fam. 


Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 


CONNECTICUT 
LITCHFIELD “a, 
e HARTFORD 
Torrington Bristol sath ile 
® 
A Norwich 


Waterbury 





























Norwich, Conn. 
: 2 AM 2 
, ‘ M 5M. 15M M 1H 
In Eastern Connecticut it’s p 55 300 15.50 bea I bone 77.50 
WICH —the station for complete N 11.00 15.50 31.00 62.00 93.00 155.00 


: WNAB, 250w, 1450kc, ABC, Ramb 
coverage in New London County. 9 "09 “é.00 10.00. 20.00.3000 50.00 


; N 9.00 12.00 16.00 32.00 48.00 80.00 
Norwich—the Shopping Center of Eastern WICC. 500w-N. Ikw-D. 600kc. MBS, Petry 


_ $38,000, ail sales in 1948, D 8.00 8.00 16.00 32.00 48.00 80.00 
a a one oF N 16.00 16.00 32.00 64.00 96.00 160.00 


250 WATTS - 1400 KC D300" 6.001500 30,00 45.00 75.00 


(FULL TIME) N 6.00 15.00 30.00 60.00 90.00 150.00 







NEW LONDON 


Meridena 
NEW HAVEN 


| New Haven 










New LondonA 
A Danbury 


FAIRFIELO 










Note: All rates one-time. Sources: Total 
JOHN DEME, GEN. MGR. Families, copyright 1949 ‘'Sales Manage- 
ment’. Further reproduction unlicensed. 
For complete explanation see foreword. 
(Continued on page 48) 








See page 3 for key to map 
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BRDOCTHERN NEW ERGABSES 
tan MARKEX — 


Paul W. Morency, Vice-Pres.—Gen, Mgr, Walter Johnson, Asst. Gen. Mgr.—Sales Mgr. 


WTIC’s 50,000 WATTS REPRESENTED NATIONALLY BY WEED & CO. 
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CONNECTICUT RADIO MARKET DATA BY COUNTIES 















































































































’ : Taxable. Pay- Mfg. Val 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added” 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000 1947 ($000) 
Fairfield ..... osaicoes) 98.8 139,600 517,836 178,790 117,344 560.746 
Hartford : ey 153,000 99.3 151,930 553,601 202,884 131,212 525,909 
Litchfield a 97.7 29,900 85,533 25,305 14,951 rigid 
Middlesex i altho 18,700 97.9 18,310 57,381 16,054 9,738 an L 
I, eC gi 8 ndheests ve tebcaies 157,000 98.9 155,270 538,284 181,671 114/312 53085. ¥ 
New London ... Ne 42,200 96.9 40,890 128,194 32,348 18,973 79304 
Holland ...... eS SeOr 11,400 96.2 10,970 24,289 5,571 3,345 22'671 D 
Windham : : ; 18,200 96.5 17,560 59,567 16,193 9,030 48.883 a 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce ies, Retail 
Sales, copyright 1949 ‘Sales Management.’’ Further reproduction unlicensed. — wi 
* * Ba * . * * » D 
N 
CONNECTICUT MARKET INDICATORS FOR CONNECTICUT s 
SPOT RATE FINDER CLASSIFIC ATIONS FIGURES YR. FIGURES yp. § 
; ; Population ..... Bee eas 2,011,000 "48 1,709,000 49 
(Continued from page 46) Increase over 1940 ...... 17.7% 
TS ? 9 yf , 
DANBURY, Fairfield, 8,600, 98.1% radio, | p72, Of U.S. -...------- , 138% (48 1.30%  °40 
6,440 radio fam. | BMB Families Se 572,400 °49 516,600 46 
WLAD, 250w, 800kc, RA-TEL, Hooper | Percent Radio .. ae 98.6% 49 97.5% 46 
SB. IM 5M 115M 30M Hr | Radio Families . nes 564,430 49 503,900 46 
D 4.00 7.50 12.00 24.00 36.00 60.00 | Business Concerns 39,150 = °47 31,626 39 DI 
caaueane — an te Fa Ss Mic | Manufacturing Establishments 3,938  °47 2,809 39 
. ee ee Angie Non-Agricultural Employment 682,628 47 548,000  °39 
BRISTOL, Hartford, 10,900 fam., 99.5% radio, | Manufacturing Employment 331,000 47 233,000 ° ; 
10,850 radio fam. ; ee oan Rr, 39 
wBis, 500w D, 1440kc Income 5 aha ehaieck a $3,299,000,000 47 1,41 7,000,000 40 
D 5.00 4.00 8.00 16.00 24.00 40.00 | Increase over 1940 ..... 133% — 
HARTFORD, Hartford, 53,600 fam., 99.9% | Per Capita Income ..... $ 1,671 °47 827 40 Ne 
radio, 53,550 radio fam. | _ Increase over 1940 123.7% Fo 
. a. - 94m7 i 9 
4 AM affiliates average rates —— (Private) $ 133,500,000 47 64,200,000 339 fe 
D 13.75 18.75 25.75 46.50 69.75 116.50 | ite ential Sogn ‘ $ 50,500,000 47 35,100,000 39 0 
N 26.00 36.50 51.50 84.00 139.50 232.50 | Non-Residential ...... ... $ 55,100,000 °47 18,500,000 °39 
amie adie Ue Geet tee i ane < | Retail Sales ....... $1,964,685,000 7°48 1,837,034,000 47 
ql w, c, , Raymer, Hooper y , AT 5 ’ 
oe, 2 SS Seen, ee Value Added by Manufacture. $1,893,000,000 47 690,000,000 39 
N 25.00 35.00 42.00 48.00 126.00 210.00 | > = 
WDRC-FM, chan.229, 93.7mc, 7kw Bonus NORWALK, Fairfield, 15,000 fam. 99.1% WSTC, 250w, 1400kc, ABC, Everett-McKinney 
WONS, 5kw, 1410 ke, Mutual, Petry | _ radio, 14,870 radio fam. SB 1M 5M 15M 30M 1H 
D 10.00 10.00 20.00 40.00 60.00 100.00 | WNLK, 500w, 1350kc, McGilvra D 6.00 9.00 12.00 24.00 36.00 60.00 
N 20.00 20.00 40.00 80.00 120.00 200.00 | SB 1M 5M 15M 30M lHr N 9.00 12.00 20.00 40.00 60.00 100.00 
WTHT, 250w, 1230kc, ABC, Everett McKinney | D 6.00 7.00 12.00 24.00 36.00 60.00 | WSTC-FM, Chan. 244, 96.7mc, 650w, Everett. Cc 
D 9.00 9.00 12.00 24.00 36.00 60.00 | N 7.00 9.00 14.00 28.00 42.00 70.00 McKinney, Bonus \ 
N 14.00 14.00 24.00 48.00 72.00 120.00 | NORWICH, New London, 10,200 fam., 97.0% | TORRINGTON, Litchfield, 8,700 fam., 99.4% 
WTHT-FM, chan.291, 106.1mc, 5.6kw, Bonus radio, 9,890 fam. radio, 8,650 radio fam. i 
WTIC, 50kw, 1080kc, NBC, Weed WNOC, 250w, 1400 kc 
WE, D 22.50 38.50 50.00 80.00 120.00 200.00 | D 5.00 7.00 10.00 20.00 30.00 50.00 | 2 AM non-affiliate average rates S 
rT Lich N_ 45.00 77.00 100.00 160.00 240.00 400.00 | N 7.00 10.00 16.00 32.00 48.00 80.00 | D 5.55 7.50 11.00 22.00 33.00 55.00 
a CENTRAL WTIC-FM, chan.243, 96.5mc, 20kw, Weed, | STAMFORD, Fairfield, 19,000 fam., 99.0% | N “7 ik en ua a 
SY ‘a, onus | i 1 "peg agg Oe: (Continued on e 50 
ple ot WCCC, 500w, 1290ke, Rambeau radio, 18,810 radio fam. ) on page 50) x 
D 5.50 7.00 11.00 22.00 40.00 55.00 
MERIDEN, New Haven, 13,200 fam., 99.0% 
radio, 13,070 radio fam. | 
WMMW, Ikw, 1470kc 





D 5.85 7.20 12.00 24.00 48.00 60.00 

WMMW-FM, chan.239, 95.7mc, 20kw 

Rates not published. 

MIDDLETOWN, Middlesex, 7,800 fam., 98.9% 
radio, 7,710 radio fam. 
















yymecel t 


pA Te 


ia | ON YOUR 


2 AM non-affiliates average rates 
D 10.00 12.75 21.25 42.50 63.50 106.25 | 
WHAY, 5kw, 910kc, Radio Reps 


yaa Se Se Ge Ses 
x id 40. i 1 J 
KILOCY CLES WKNB, 1 kw, 840kc, Forjoe, Hooper, Conlan | 


D 6.00 7.50 12.50 25.00 37.50 62.50 
WFHA-FM, chan.279, 103.7mc, 20kw, Forjoe | 
D 3.00 4.00 6.25 10.00 18.75 31.25 
N 6.00 7.50 12.50 25.00 37.50 62.50 
NEW HAVEN, New Haven, 50,400 fam., 
WATTS FULL TIME 99.0% radio, 49,900 radio fam. 


in the 2 AM non-affiliate average rates 


D 6.00 7.00 12.50 22.50 33.00 55.00 
NEW BRITAIN - HARTFORD 
WAVZ, Ikw, 1260kc, Donald Cooke 


D 6.00 10.00 20.00 30.00 50.00 
WAVZ-FM, Chan. 236, 95.1mc, 20kw, no data 
available 


WELI, Ikw, 960kc, ABC, Headley Reed, Conlan 


D 7.00 10.00 16.00 32.00 48.00 80.00 
N 14.00 20.00 32.00 64.00 96.00 160.00 
WELI-FM, Chan. 300, 107.9mc, 30kw, Headley- 


Reed, Bonus 
WNHC, 250w, 1340kc, Katz, Conlan 


5 
lien 7 > Sw { WCNX, 500w, 1150kc, Friedenberg 
mai cower D 5.00 5.00 12.00 21.00 38.00 60.00 | 
“ertdlll 

















WA}, D 6.00 8.00 15.00 24.00 36.00 60.00 

{ <= | 

Hl CONG N 8.00 12.00 25.00 40.00 60.00 100.00 
Mbbbig h Qs WNHC-FM, Chan. 242, 99.1mc, 20kw, Katz 





we 
(/ < “=. Bonus 

WNHC-TV, Chan. 6, 18.2kw aur., 5kw vis. 

N 30.00 30.00 50.00 100.00 150.00 250.00 

WBIB-FM, Chan. 264, 100.7mc, 3kw 

D 1.50 2.50 5.00 10.00 15.00 25.00 

N 3.00 5.00 10.00 20.00 30.00 50.00 

NEW LONDON, New London, 10,900 fam., 
97.5% radio, 10,630 radio fam. 

WNIC, 250w, 1490kc, Mutual, BMB 

D 5.00 7.00 10.00 20.00 30.00 50.00 

N 7.00 10.00 16.00 32.00 48.00 80.00 

WNLC-FM, Chan. 258, 99.5mc, 250w, Bonus 





NEW BRITAIN, CONN. Note: All rates one-time. Sources: Total 

. P Families, copyright 1949 ‘Sales Manage- 

Call Radio Representatives ment’. Further reproduction unlicensed. 
New York, Chicago, San Francisco, Los Angeles For complete explanation see foreword. 
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Fg. Value 
Added 
47 ($000) 
560,746 
525,907 
85,360 
42,79) 
530,834 
79,354 
22,671 
48,883 


S, Retail 


aS Ve 
4 
= 


——S— eS Sere’ SS 
wo 
wo 


40 


*39 
39 
39 
"47 
39 


— a a oe 


McKinney 
A Hr 
0 60.00 
10 100.00 


Everett. 
1 99.4% 


0 55.00 
0 80.00 


) 
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\ 
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CONNECTICUT ier: — | EE ait ies I 


3 AM affiliate average rates 
SB IM 5M 15M 30M. Hr SB IM SM ISM 30M Hr 


SPOT RATE FINDER D 
N 8.00 11.33 20.00 40.00 60.00 100.00 WARL-FM, Ch. 288, 105.5mc, Ikw, Burn-Smith 


| 
| 


(Continued from page 48) Bonus 
DISTRICT 
: WBCC (Bethesda, Md 250kw-D, 1120kc 
WLCR, Ikw, 990kc, Sears & Ayer, Hooper WWCO, 250w, 1240kc, MBS, Forjoe oe OF 


98 iM «SM. «OSM. «30M. Hr | DB 4.00 5.50 10.00 20.00 30.00 50.00 


| D 6.50 10.00 20.00 44.00 66.00 112.00 | | COLUMBIA 
> 600 7.50 12.00 24.00 36.00 60.00 | N 7-00 10.00 20.00 40.00 60.00 100.00 


WEAM, (Arlington, Va.) S5kw, 1390kc, Adam 


# 650 10.00 16.00 32.00 48.00 80.00 WBRY, 5kw, 1590kc, CBS, Avery-Knodel Young 

| Conlan D 9.00 12.00 20.00 40.00 60.00 100.00 
wrToOR, 250w, 1490kc, Continental, Conlan D 4.50 6.00 10.00 20.00 30.00 50.00 N 19.00 30.00 48.00 96.00 144.00 240.00 
p 5.00 7.50 10.00 20.00 30.00 50.00 N 9.00 12.00 20.00 40.00 60.00 100.00 WFAX (Falls Church, Va.) 250kw-D, 1220ke 
N 7.50 10.00 16.00 32.00 48.00 80.00 D 3.60 4.80 10.80 16.80 28.80 48.00 


| WATR, Ikw, 1320kc, ABC, Rambeau, Hooper N 3.60 4.80 10.80 16.80 2880 48.00 
WATERBURY, New Haven, 30,100 fam., D 5.00 7.00 12.00 24.00 36.00 60.00 WGAY (Sliver Spring, Md Ikw-D, 1050 ke 
99.0% radio, 29,800 radio fam. N 6.00 12.00 20.00 40.00 60.00 100.00 | D 13.50 15.00 25.00 40.00 60.00 100.00 


WGAY-FM, Ch. 272, 102.3mc, 440w 
25 of AM Rates 


See pag¢ f key to map. 
DISTRICT OF COLUMBIA msm 3M 30M 1H | : 


D 7.50 15.00 30.00 45.00 75.00 
N 12.00 24.00 48.00 72.00 120.00 | WOL-FM, Ch. 254, 98.7mc, 20kw, Katz 


WMAL, 5kw, 630kc, ABC Spot Sales, Hooper Bonus 


D 15.00 22.00 30.00 60.00 90.00 150.00 
SB IM SM ISM 30M Hr | iy 30:00 45.00 60.00 120.00 180.00 300.00 | WOOK, Tkw-D, 1590kc 
D 11.65 14.53 28.16 49.06 73.60 122.66 SB IM) sOoSM.—so1SM.—s 30M. Xr 
WMAL-FM, Ch. 297, 107.3mc, 10kw 














SPOT RATE FINDER 


DISTRICT OF COLUMBIA, Washington, 238,800 
Fam., 96.8% radio, 231,160 radio Fam. 








3 AM daytime non-affiliates, average one | 4 Ath eillieins eee ene tee sates Bonus D 12.00 15.00 30.00 60.00 90.00 150.00 
Saas , (Alexandria, Va.) Ikw-D, 730kc 
| D 20.62 16.50 30.36 65.60 91.12 151.87 | WMAL-TV, Ch. 7, 27.7kw-a; 13.9kw-v, ABC WP IK. 60 10.50 14.00. 28.00 42.00 70.00 
N 31.25 40.00 55.12 121.50 182.25 337.50 | p 45.00 45.00 45.00 90.00 135.00 225.00 
Note: All rates one-time. Sources: Total | N 45.00 45.00 60.00 120.00 180.00 300.00 | WQQW, Ikw-D, 570kc, Rambeau 
Families, copyright 1949 ‘Sales Manage- 8 AM non-affiliates average one time rates D 10.00 15.00 25.00 40.00 60.00 100.00 
ment’. Further reproduction unlicensed. | D 9.00 10.26 19.26 31.43, 49.80 83.28 a A yy com, Meseer a N 10.00 15.00 25.00 40.00 60.00 100.00 
For complete explanation see foreword. | N 10.60 15.18 27.17 53.26 80.40 160.00 | N 30.00 30.00 48.00 96.00 144.00 240.00 (Continued on page 50) 


DISTRICT OF COLUMBIA RADIO MARKET DATA BY COUNTIES 





Taxable. Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000 1947 ($000) 
Washington ....... , 238,800 96.8 231,160 976,790 214,462 127,200 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 Sales Management. Further reproduction unlicensed 





FOR SPORTS, NEWS & SWEET MUSIC! 
FOR SALES IMPACT! 







A CLEAR CHANNEL INDEPENDENT STATION ON 730 KC 
WASHINGTON, D. C. 


AND ALEXANDRIA, VIRGINIA 


BUSINESS OFFICE: FOURTH YEAR OF PLAY-BY-PLAY OF 


VIRGINIA THEATER BLDG. 
ALEXANDRIA, VIRGINIA WASHINGTON SENATORS BASEBALL GAMES 


TELEPHONE: OVERLOOK 3000 NOW SPONSORED BY CHESTERFIELD CIGARETTES 
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District of Columbia MARKET INDICATORS FOR DISTRICT OF CO! 


Don’t miss the bus! SPOT RATE FINDER 


(Continued from Page 49) 


Get in on the new CLASSIFICATIONS FIGURES YR. FIGURES YR 
WQQW-FM, Ch. 278, 103.5mc, 20kw 


wonder medium— _ ....: Population 898,000 °48 663,000 "49 


| 
Increase over 1940 35.5% 
WRC, 5kw, 980kc, NBC 
SB. IM 5M 15M 30M. Hr % of US. 0.62% 48 0.50% 49 
D 22.50 22.50 30.00 60.00 90.00 150.00 : 


N 45.00 45.00 60.00 120.00 180.00 300.00 BMB Families 238,800 49 234,000 46 
Percent Radio 96.8% 49 96.2% 46 
WRC-FM, Ch. 230, 93.9mc, 20kw 
Bonus Radio Families .... 231,160 "49 225,000 46 
No wonder we call it 
: Business Concerns 16,956 °47 9,717 
the wonder medium! WTOP, 50kw, 1500ke, CBS, Radio Sales 
Results from WWDC- |[° %% —— 37-50 75.00 112.50 187.50 | nianufacturing Establishments 430 °47 152 39 
N 60.00 —— 52.50 150.00 225.00 375.00 
FM’S Transit Radio 
Non-Agricultural Employment 214,463 °47 321,000 39 


sound like fairy tales. 
WTOP-FM, Ch. 242, 96.3mc, 20kw 


It’s because your mess- a Manufacturing Employment 10,000 °47 8,000 39 


age reaches a counted 


Income .... $1,795,000,000 "47 905,000,000 40 
audience — buyers on WWDC, 250kw, 1450kc, Forjoe 
their way to buy Rates D 9.00 12.00 20.00 40.00 60.00 100.00 Increase over 1940 98% 
‘ N 12.00 14.00 28.00 56.00 84.00 140.00 | 
are low, based on the Per Capita Income $ 1,624 °48 1,080 °40 
audited number in the 
di E WWDC-FM, Ch. 266, 101.1mc, 20kw, Transit niciiinins sini Uniti 50% 
audience. Every penny Radio 
. igh ; : vabe e - 
you spend goes for just —o-" | Construction (Private) $ 64,600,000 47 58,000,000 °39 
i (See Transit Radio Listing) 
one thing — listeners. 
. 7 “ Residential $ 27,900,000 47 34,000,000 39 
Call in Transit Radio 
, WOIC (TV), Ch. 9, 14.4kw-a, 27.3kw-v, MBS 
Inc., for all the facts. & CBR, WOR Seles Non-Residential ...... $ 18,400,000 47 20,900,000 "39 
D 25.00 25.00 27.50 60.00 90.00 150.00 
N 50.00 50.00 55.00 120.00 180.00 300.00 | Retail Sales $ 976,790,000 7°48 904,435,000 747 
T d ’ . I Vv ; — 1. 
0 ay S ransit Buy! alue Added by Manufacture $ 99,000,000 47 43,000,000 35 


WASH-FM, Ch. 246, 97.1mc, 15kw 


RUSH HOUR SPOTS | D 3.00 4.50 7.50 12.00 18.00 30.00 | 


N 5.00 7.50 12.50 20.00 30.00 50.00 
Six Days Weekly 


As low as $81 a week 


There is only ONE way to reach 
WCFM, Ch. 258, 99.5mc, 20kw, Continental 


N 6.00 7.50 10.00 20.00 30.00 50.00 WOQW listeners in WASHINGTON— 


that is on WOO0W The Good Music Station 


WDC-FM ee a AVERAGE WQQW LISTENER SPENDS 11% T 
Spot Sales 


OF DAYTIME LISTENING WITH WQQW 


D 30.00 30.00 25.00 40.00 60.00 100.00 
The D. C. Independent N 60.00 60.00 50.00 80.00 120.00 200.00 10% LISTEN TO WQQW 100% OF TIME 


TRANSIT RADIO 57% HAVE INCOMES OVER $5000 


1000 WATTS ON AM - 2 N FM 
Represented Nationally by WTTG, Ch. 5, 17.5kw-v, 10.5kw-a, DuMont, WOaW 0,000 0 
DuMont EFFECTIVE COVERAGE: 11,000 SQUARE MILES 


TRANSIT RADIO, INC. D 50.00 50.00 56.25 90.00 135.00 225.00 


N 50.00 50.00 75.00 120.00 180.00 300.00 
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PERRY WALDERS, SALES MGR. RAMBEAU, NATIONAL REP. 












Business is always better in Washington, D.C. 


Example: Population of the Nation’s Capital and its immediate suburbs has 
jumped more than 100,000 during the past three years and today exceeds 
1,380,000. That’s why the new Washington phone book is the fattest in history. 


That's why more listeners to WTOP than ever before. 


WY AOE 


THE WASHINGTON POST-CBS STATION 


WASHINGTON'S ONLY 50,000 WATT STATION + REPRESENTED BY RADIO SALES 
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DELAWARE 


MARKET INDICATORS FOR DELAWARE 












































































































DOVER, Kent, 2,300 fam., 93.0% radio, 2,140 CLASSIFICATIONS FIGURES YR. FIGURES YR. 
fam. P ’ ’ 
WDOV, Ikw-D, 1410 ke, McGillvra Population 297,000 48 266,000 40 

SB 1M 5M 15M 30M 1H Increase over 1940 11.5% 
ieee gp ig = Fei st % of U.S. 0.20% 48 0.20% 40 See page 3 ey to map 
96.2% radio, 35,500 radio fam. | BMB Families 86,800 49 81,000 °46 | 
ag ena aa Percent Radio 95.4% °49 92.6% "46 | 
D "3.45821 1649 3286 49.16 82.16 | Radio Families 82,770 49 75,000 46 
N 15.00 14.16 27.66 55.33 83.00 141.66 | Business Concerns 6,030 47 4,850 ’39 
WDEL, 5kw, 1150ke, NBC, Meeker, Conlan. Manufacturing Establishments 482 47 416 = °39 | 
D 8.50 10.00 20.00 40.00 60.00 100.00 Jon-/ i . 7.767 9AT 7 " 
M1600 1600 3000 6000 9000 16000 Non Agricultural Employment $7,787 lod 76,000 he | 
WAMS-FM, Chan. 241, 96.1kc, 20kw, Weed Manufacturing Employment 29,000 47 20,000 39 | 
D 8.40 8.40 16.80 33.60 50.49 84. - ‘ ’ 
N 14.00 14.00 28.00 56.00 84.00 140.00 | Income -- $ 479,000,000 °47 239,000,000 += *40 
WAMS-FM, 96.1kc, 20kw, Weed Increase over 1940 100% 
No rates available. | p . oe 949 . %, 
WILM, 250w, 1450ke, ABC, Bolling | Per Capita Income $ 1,646 47 896 40 
D 6.25 12.50 25.00 37.50 62.50 Increase over 1940 .. 84% 
— ae eee . 75.00 125.00 | Construction (Private) $ 23,200,000 °47 12,300,000 39 
' w-v, ’ . ° - — _ 
D 5.00 6.00 12.00 24.00 36.00 60.00 Residential ; . $ 7,300,000 47 7,000,000 ’39 
Note: All rates one-time. Sources: Total | Non-Residential : . $ 9,000,000 "47 3,700,000 39 
a ae rma Psa oe. Retail Sales $ 267,763,000 "48 248,043,000 "47 
ment’. urther reproduction unlicensed. a ° ia - ja 
For complete cenlenalien see foreword. Value Added by Manufacture $ 182,000,000 "47 54,000,000 39 
Taxable Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000) | 
RE ASSPe ee ee oe rare ie 10,800 91.6 9,890 25,687 5,601 2,471 13,932 | 
EE ES SO ae 58,200 96.9 56,400 193,881 60,343 39,915 121,236 | SUSSEX 
MIND Gc. 5:04 b:cintnoap brace aajhwiese sie 17,800 92.6 16,480 48,195 11,519 5,548 46,562 | 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, 
Dept. of Commerce. Families, Retail Sales, copyright 1949 ‘Sales Management.’ Further reproduction unlicensed. 





5000 WATTS DAY AND NIGHT 


WDEL 


WILMINGTON 
DELAWARE 


ESTABLISHED 1922 


The overwhelming favorite in this prosperous 
trading area made up of Delaware, southern New 
Jersey, parts of Maryland and Pennsylvania. 
Skillful local programming, NBC Network 
shows are delivering to advertisers a loyal, responsive 

audience. Present your product to this market 


which ranks fifth as the highest per capita income 





area in the country. WDEL can sell for 





you—profitably. Write for information. 







STEINMAN 


Represented by 
STATIONS 


ROBERT MEEKER ASSOCIATES 


New York San Francisco Chicago Los Angeles 





AFFILIATES 


AND Now! 


August 15, 1949 


WDEL-TV- CHANNEL 7: 
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FLORIDA 


SPOT RATE FINDER 


m Beach, 4,200 fam., 65.3% 
adio fam. 
900ke, Ashcroft-Banninger 
v 5M 15M 30M 14Hr 
7.00 14.50 21.50 36.00 
8.00 16.00 24.00 40.00 


Manatee, 4,300 fam., 87.1% 
radio fam. 


1490ke 


BELLE GLADE 
40 


— 


ADENTON, 
a. 3,750 

250 
WOH: (0 5.00 12.00 24.00 36.00 60.00 
p 2.40 4.00 10.00 20.00 30.00 50.00 
CLEARWATER, Pinellas, 5,700 fam., 89.3% 
radio, 5,090 radio fam. 


average 1-time rate 
6.00 12.00 20.50 37.50 
6.50 13.75 25.00 42.50 


2 AM non- -affiliates 
p 4.25 25 
N 4.50 4.50 


WCLE, Ikw-D 680kc. Holman, Conlan 
p 5.00 5.00 5.00 10.00 20.00 40.00 
nN 5.00 5.00 5.00 10.00 20.00 40.00 


Laer ed. 


‘ 
. 


@ Pensacola 


1340kc, McGillvra 

D 3.50 3.50 7.00 14.00 21.00 35.00 

N 4.00 4.00 8.00 17.50 30.00 45.00 
CORAL GABLES, Dade, 4.900 fam., 98.0% 
radio, 4,800 radio fam. 


WTAN, 250w, 


2 AM non-offiliates, average 1-time rate 
9.25 13.25 25.25 41.00 67.50 
9.25 13.25 25.25 41.00 67.50 


1490kc 
8.50 12.50 22.50 40.00 65.00 
50 8.50 12.50 22.50 40.00 65.00 
WVCG, Ikw-D, 1070, Ashcroft & Banninger 
‘ 10.00 14.00 28.00 42.00 70.00 
10.00 14.00 28.00 42.00 70.00 
CRESTVIEW, Okalocsa, 1500 fam., 84.3% 
radio, 1,260 radio fam. 
WCNU, Ikw-D, 1010kc 
D 5.00 8.00 14.00 20.00 40.00 
DAYTONA BEACH, Volusia, 10,300 
86.0% radio, 8,860 radio fam. 


WTIT, 250w, 
.50 


fam., 


2 AM affiliates, average 1-time rate 
D we 5.50 9.00 18.00 27.00 45.00 
N : 8.25 13.50 27.00 40.50 67.50 


WMFJ, 250w, 1450kc, ABC, McGillvra 
D 6.50 10.00 20.00 30.00 
N 10.00 15.00 30.00 45.00 
WNDB, Ikw-D, 1150kc, Perry 

D 7.20 8.00 12.00 24.00 36.00 
N 7.20 8.00 12.00 24.00 36.00 
WNDB-FM, Ch. 233, 94.5mc, 8.5kc, Perry 
Bonus—Days only 

N 1.25 2.50 5.00 10.00 15.00 25.00 
WROD, 250w, 1340kc, MBS 

D 4 16.00 24.00 40.00 


. 8.00 
N 6.50 12.00 24.00 36.00 60.00 


DELAND, Volusia, 2.700 fam., 84.9% radio, 
2,290 radio fam. 

WOLF, 250w, 
MBS 


50.00 
75.00 


60.00 
60.00 


1490kc, Ashcroft & Banninger, 
D 600 600 9.50 24.00 36.00 60.00 
N 6.00 600 9.50 24.00 36.00 60.00 
EUSTIS, Lake, 1,600 fam., 84.0% radio, 1,340 
radio fam. 
WEUS, Ikw, 790kc, Rural Radio 
6.00 12.50 21.60 38.00 60.00 
6.00 12.50 21.60 38.00 60.00 
FT, LAUDERDALE, Broward, 10,200 fam. 87.6% 
radio, 8,940 radio fam. 
WFTL, 250w, 1400kc, Hooper 
D 6.00 7.50 10.00 57. 00 45.00 80.00 
N 6.00 7.50 10.00 27.00 45.00 80.00 
WGOR-FM, Ch. 293, 106.5mc, 3kw 
Bonus 
FT. MYERS, Lee 
4.340 radio fam. 
WINK, 250w, 1240kc, 
D 475 5.50 10.00 15.00 30.00 50.00 
N 5.75 6.50 12.00 18.00 36.00 60.00 
FT. PIERCE, Saint Lucie, 4,000 fam., 78.7% 
radio, 3,150 radio fam. 


5,100 fam., 85.1% 


Cooke, CBS 


radio, 


Note: All 
Families, 
ment’. 


rates one-time. Sources: Total 


copyright 1949 ‘Sales Manage- 
Further reproduction unlicensed. 
For complete explanation see foreword. 


for the facts on WOAM 


f ASK 
(JOHN “Your 
\BLAIR) = JoHN 
\ & COMPANY BLAIR 


MAN! 
BROADCASTING ®° 


WIRA, 250w, 1400kc, MBS 

SB 1M 5M 15M 30M = 14Hr 
D 3.75 4.50 8.00 16.00 24.00 40.00 
N 5.00 6.00 10.00 20.00 30.00 50.00 


GAINESVILLE, Alachua, 5,400 fam., 84.1% 
radio, 4,540 radio fam. 

WGGG, 250w, 1230kc 

D 2.70 3.60 8.75 

N 2.70 3.60 8.75 

WRUF, 5kw-D, 100-N, 
BMB 

D 5.00 5.00 

N 7.50 7.50 


WRUF-FM, Ch. 281, 


(no rates avail. 


HOLLYWOOD, Broward 
No figures on city listed 


16.00 26.00 45.00 
16.00 26.00 45.00 


850kc, Burn-Smith, 


10.00 20.00 30.00 50.00 
15.00 30.00 50.00 75.00 


104.1mc, 3kw, Burn-Smith 


See page 3 for key to map 


WINZ, lkw, 940kc, Perry 

D pa .. 22.00 35.00 55.00 

N . 15.00 55.00 80.00 

JACKSONVILLE, Duval, 72,500 fam., 88.8% 
radio, 64,380 radio fam. 


4 AM affiliates, average 1-time rate 
D 10.00 10.00 18.12 36.00 56.75 100.00 
N 18.50 18.00 36.00 54.00 108.25 181.25 
2 AM non-affiliates, average 1-time rate 
D 6.20 680 9.60 21.70 29.80 
N 7.20 7.80 11.60 23.20 33.80 
WIVY, Ikw, 1050ke 
D 2.40 3.60 
N 2.40 3.60 
WJAX, S5kw, 930kc, NBC, Blair 
D 10.00 18.50 37.00 60.00 95.00 
N 20.00 37.00 74.00 120.00 190.00 
WJAX- FM, Ch. 236, 95.imc, 11.5kw 
no rates avail. 
WJHP, 5kw, 1320kc, MBS, Perry 
4 . 10.00 18.00 35.00 53.00 88.00 
15.00 35.00 70.00 105.00 175.00 
WIHP. FM, Ch. 245, 96.9mc, 34kw 
D 15.00 — See Transit Radio Listing 
N 10.00 
WMBR, 5kw, CBS, 
BMB, Hooper 
D 10.00 10.00 18.00 36.00 54.00 90.00 
N 20.00 20.00 36.00 72.00 108.00 180.00 
WMBR-FM, Ch. 241, 96.1mc, 67kw, Avery- 
Knodel (All FM rates 25% of AM 
WMBR-TV, Ch. 4, 7.4kw-a; 14.8kw-v, CBS, 
Avery-Knodel 
D 22.50 22.50 37.50 60.00 90.00 150.00 
N 30.00 30.00 50.00 80.00 120.00 200.00 
WOBS, Ikw, 1360kc, Forjoe, Hooper 
D 10.00 10.00 12.00 29.00 38.00 78.00 
N 12.00 12.00 16.00 32.00 46.00 90.00 
WPDQ, 5kw, 600kc, ABC, Katz, Hooper, BMB 
D 10.00 10.00 18.00 36.00 60.00 108.00 
N 17.00 17.00 36.00 60.00 100.00 180.00 
WPDQ-TV, Ch. 6, 19.4kw-v; 10kw-a, ABC, 


Katz 
D 10.00 10.00 18.00 36.00 60.00 108.00 
N 17.00 17.00 36.00 60.00 100.00 180.00 
JACKSONVILLE BEACH, Duval, 2,200 fam., 
87.9% radio, 1,930 radio fam. 
WJVB, 250w-D, 1010kc 
D .. 650 11.75 25.50 28.00 51.00 
N 7.50 14.50 27.00 45.00 77.00 
KEY WEST, Monroe, 5,000 fam., 83.1% radio, 
4,160 radio fam. 


7.20 14.40 
7.20 14.40 


21.60 
21.60 


1460kc, Avery-Knodel, 


Telecasting 


MARKET INDICATORS FOR 


CLASSIFICATIONS 


Population 
Increase over 1940 
% of U.S. 
BMB Families 
Percent Radio 
Radio Families 
Business Concerns 
Manufacturing Establishments 
Non-Agricultural Employment 
Manufacturing Employment 
Income 
Increase over 1940 
Per Capita Income 
Increase over 1940 
Construction (Private) 
Residential 
Non-Residential 
Retail Sales 


Value Added by Manufacture 


WKWF, 500w, 1600kc, MBS, BMB 
SB 1M 5M 15M 

D 5.00 6.50 10.00 20.00 

N 10.00 13.00 20.00 40.00 


LAKE CITY, Columbia, 2,400 
radio, 1.890 radio fam 

WDSR, 250w, 1340kc 

D 3.75 5.00 10.00 20.00 

N 3.75 5.00 10.00 20.00 

LAKELAND, Polk, 10,900 fam., 
9.380 radio fam. 

WLAK, lIkw, 1430kc, 


30M 1 Hr 
30.00 50.00 
60.00 100.00 


78.7% 


fam., 


30.00 50.00 
30.00 50.00 


86.1% radio 


NBC, Pearson, Conlan 
D 5.00 5.00 10.00 21.00 30.00 45.00 
N 7.00 7.00 14.00 30.00 45.00 75.00 


LAKE WORTH, Palm Beach, 3,700 fam., 90.3% 
radio, 3,340 radio fam 
WEAT, 250w, 1490kc, NBC, Lorenzen & Thomp- 
son 
D 6.50 8.00 
N 9.00 11.00 
Lake, 


LEESBURG, 
1,790 radio fam. 

WLBF, 250w, 1250kc 

D 6.00 7.50 10.00 20.00 

N 6.00 7.50 10.00 20.00 


LIVE OAK, Suwanee 
No figures on city 
WNER, 250w, 1450kc 
D 2.00 3.00 4.00 ; 
N 2.00 3.00 4.00 8.00 


MARIANNA, Jackson, 2,400 
radio, 1,840 radio fam. 

WTYS, 250w, 1340kc, Cummings 

D 4.00 4.00 8.00 16.00 24.00 40.00 

N 6.00 6.00 12.00 24.00 36.00 60.00 

MIAMI, Dade, 69,000 fam., 93.3% radio, 
64,380 radio fam. 


10.00 
14.00 


2,200 


20.00 30.00 50.00 
28.00 42.00 70.00 


fom., 81.4% radio, 


30.00 50.00 
30.00 50.00 


14.00 20.00 
14.00 20.00 


fam., 76.6% 


FIGURES 


384,000,000 "47 
276,400,000 *47 


2,191,922,000 "48 
352,000,000 *47 


FLORIDA 


YR. 
2,356,000 “48 
24.2% 
1.61% "48 
728,600 "49 
87.4% "49 
636,600 "49 
47,501 "47 
2.807 "47 
507,843 "47 
67,000 "47 
.000,000 "47 
86% 
1,104 "47 
134% 


FIGURES YR. 
1,897,000 ‘40 


1.44% 40 
614,000 "46 
79.5% "46 
488,000 "46 
30,670 39 
1,976 39 
361,000 39 
51,000 39 
900,000,000 "40 
471 "40 
88,800,000 
69,500,000 
11,000,000 
1,993,008,000 
162,000,000 


64,500,000 "47 


3 AM affiliates, average 1-time rate 

SB 1M 5M 15M 30M = 14Hr 
D 13.50 14.00 21.33 42.66 62.00 106.66 
N 23.33 24.33 40.00 80.00 120.00 200.00 
2 AM non-offiliates, average 1-time rate 
D 9.25 8.96 13.55 22.41 41.96 61.15 
N 10.50 17.00 34.50 53.00 80.00 


WFEC, 250w-D, 1220ke 

D 475 590 11.45 22.85 34.30 57.45 

WGBS, 50,000-D, 710kc, CBS, Katz, BMB 
10,000-N 

D 15.00 15.00 22.00 44.00 66.00 110.00 

N 24.00 24.00 40.00 80.00 120.00 200.00 

WGBS-FM, Ch. 242, 96.3mc, Ikw, Katz 


Bonus 


(Continued on Page 54) 
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DATA BY COUNTIES 


















Taxable Pay- 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. il 

County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S009 
POT RTT Y Eee eee ore ee 11,400 83.3 9,500 28,397 6,021 2,354 

as asa hai Aaa yaiarevack atieralane lace sinceee 1,400 80.1 1,120 2,141 440 142 

ea tilrets sek ankriass a aa-sie-aw tates wecarie 12,500 83.5 10,440 31,365 5,003 2,325 

Bradford Suavelalece coca endiasenk tassiorabe ees 2,500 84.6 2,120 3,987 684 234 

I ge Facor geisha ca roaster a Romiedoo Ga acei ace 6,100 86.5 5,280 15,313 2,514 1,017 

I ech. rea abana. a. ps Spy wag ng erick MA 17,400 85.1 14,810 59,474 15,536 8,545 

i all a vasa a a dicta aa Gracy Renan aia 1,900 80.2 1,520 2,762 519 149 

Ns aie oa tr angbae: 3A he.ke ole oreack 1,300 88.7 1,150 2,997 611 223 

a nity ie ca A dm bea lacalmeday aise 600 J 


Escambia 
























distur ek ayaa ido: bik wie Snes ee 900 82.1 740 1,359 197 

I nd sn gas ah a.0 6.6 noe alsbaa sense 2,200 1,710 2,936 415 125 
EE Ree EES ene res 7,500 78.2 5,870 14,602 3,176 1,187 
NNT 3. 54 ria sac acore ber. Cbr prank cae as 900 78.3 700 1,447 227 94 
eC 6 seine we Kiss See kta, whores 700 84.0 590 1,092 121 48 
EE oan 8 ean 'a.0's.666é ebiaiw Beeures 1,800 86.0 1,550 3,072 1,566 802 
i pao SPs shacna ia a ierscasa aval oeioties 2,100 79.2 1,660 3,073 684 207 
NED slats, &. sash ait dynayn Sareea ce oaseesies 2,200 81.9 1,800 5,758 842 278 
hi bated ekchneee keen eens eee 1,700 86.4 1,470 3,839 1,262 776 
DN eo caleaiame eare's 1,700 86.1 1,460 3,839 543 231 
eres 4,400 82.8 3,640 6,735 2,041 745 
Hillsborough 65,800 88.9 58,500 194,392 56,104 27,138 59,796 
Holmes ... 3,100 78.9 2,450 2,081 360 112 
Indian River . 2,600 85.8 2,230 7,132 1,314 608 
Jackson ..... 8,100 76.8 6,220 12,403 2,465 807 
Jefferson 2,800 78.7 2,200 3,146 808 388 
NN oss Saw hidiararcis Ap sears ha kale 900 82.0 740 1,091 119 39 
risa rar 6.6 Bla mickcsbi missin bh aa sere 05S 86.2 19,994 ’ 


Okaloosa 















I Ore ee 800 68 2,171 371 232 

ES 55) o) 98.6: a bak anion wach es baek S8 30,500 89.8 27,390 119,139 19,888 9,528 10,888 
8 hdd Bro gate ardaiare © 00% 3,600 87.7 3,160 6,114 1,349 507 

Palm Beach 


Santa Rosa 






EY civacxcafvalac. 6500 8:Ace aioe wlar.e sien 40 7,000 6,170 21,721 5,220 2,259 
REESE ara renee Sept eee 7,700 83.5 6,430 14,810 2,284 978 
Nao ili Ace id od nig, e Aa oeesieseie tah ots 2,700 83.6 2,260 3,589 691 218 
NN od drag ck -atergrdiie,eingre;aid.6-eraece i E P 


2,967 













Radio 
Sales, 


Sources: Per Cent 


1949 


Families, 
copyright 


Radio, 


BMB. Employment, 
“Sales 


Fede-al 
Management.” Further 


unlicensed. 


Taxable Payrolls, 


Security Administration. 
reproduction 







Mfg. Value Added, Dept. of Commerce. Families, Retail 
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FLORIDA 













MIAMI BEACH, Dade, 13,800 fam., 96.4% WWPF, 250w-D, 800kc, Cont. 
radio, 13,300 radio fam. SB 1M 5M 15M 
SB 1M 5M 15M 30M 3.25 4.50 7.00 





30M 14Hr 





























































































































































































































































































































SPOT RATE FINDER 


(Continued from page 53) 
WIOD, 5kw, 610kc, NBC,, Hollingbery, Hooper, 
BMB 


SB 1M 5M 15M 30M 1Hr 
D 11.00 12.50 20.00 40.00 60.00 100.00 
N 22.00 25.00 40.00 80.00 120.00 200.00 
— Ch. 247, 97.3mc, 54kw, Hollingbery 
onus 


WMIE, 10,000-D, 1140kc, Forjoe 
5,000-N 


D 15.00 15.00 22.00 45.00 70.00 100.00 
N 15.00 15.00 22.00 45.00 70.00 100.00 
WQAM, 5,000-D, 560kc, ABC, Blair, BMB 
1,000-N 
D 14.50 14.50 22.00 44.00 66.00 110.00 
N 24.00 24.00 40.00 80.00 120.00 200.00 
WQAM-FM, Ch. 235, 94.9mc, 60kw, Blair 
Bonus 
WWPB, 250w, 
D 6.00 
N 6.00 
WTVJ-TV, 
Forjoe 
N 30.00 


1450kc, 
6.00 
6.00 
Ch. 4, 


Cooke 

7.20 14.40 21.60 36.00 
12.00 24.00 36.00 60.00 
l.lkwv; 2.2kw-a, DuMont, 


30.00 60.00 100.00 150.00 250.00 





Note: All rates one-time. Sources: 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 
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Total 
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WKAT, —_ D 1360kc, MBS, Weed 
1,000-N 


D 13.92 11.39 17.71 35.42 53.13 88.55 

N 21.51 18.97 35.42 70.84 106.26 177.10 

WKAT-FM, Ch. 226, 93.1mc, Ikw 

Bonus 

WMBM, Ikw-D, 800kc, 

D 7.50 7.50 12.00 24.00 40.00 

N 9.35 9.35 15.00 30.00 50.00 

WLRD(FM) Ch. 230, 93.9mc, 13kw 

D 2.00 2.00 4.00 9.00 

N 3.00 3.00 6.00 12.00 18.00 

OCALA, Marion, 3,400 fam., 82.3% 
2,800 radio fam. 

WTMC, Ikw, 1290kc, MBS, Perry, Conlan 

D 4.50 4.50 8.00 16.00 24.00 40.00 

N 6.00 6.00 10.00 20.00 30.00 50.00 

ORLANDO, Orange, 18,700 fam., 90.2% radio, 
16,870 radio fam. 


4 AM affiliates, 


Ra Tel 
50.00 
62.50 


13.50 22.50 


30.00 


radio, 


average 1-time rate 


D 7.75 7.75 12.23 24.31 38.62 69.12 
| N 10.50 10.50 18.31 37.00 70.00 96.23 

se 5kw, 580kc, CBS, Blair, Hooper 

D 8.50 8.50 13.75 27.50 44.00 71.50 

N 12.00 12.00 19.25 38.50 66.00 110.00 


WDBO-FM, Ch. 222, 92.3mc, 35kw, Blair 
Bonus 

ae 10kw, 990kc, ABC, Ra-Tel, Conlan 

D 7.50 7.50 11.70 22.75 39.00 65.00 
N 10.00 10.00 18.00 35.00 60.00 100.00 
WHOO-FM, Ch. 243, 93.2mc, 59kw, RaTel 


Bonus 
WLOF, 5kw, 950kc, MBS, Raymer 


D 8.00 8.00 13.00 26.00 40.00 65.00 

N 10.00 10.00 20.00 40.00 60.00 100.00 

WORZ, Ikw, 740kc, NBC, Weed, Hooper, 
Conlan 

D 7.00 7.00 10.50 21.00 31.50 52.50 

N 10.00 10.00 15.00 30.00 45.00 75.00 


PALATKA, Putnam, 3,800 fam., 75.9% radio, 
2,880 radio fam. 


1Hr | D 


| D 4.50 


12.50 23.00 40.00 

PALM BEACH, Palm Beach, 2,200 fam., 93.0% 
radio, 2,050 radio fam. 

WWPG, 250w, 1340kc, ABC, Perry, Conlan 

D 5.40 5.40 10.80 21.60 32.40 54.00 

N 8.00 8.00 16.00 32.00 48.00 80.00 

WWPG-FM, Ch. 250, 97.9mc, 22kw, Perry 

Bonus 

PANAMA CITY, Bay, 8,100 fam., 81.5% radio, 
6,600 radio fam. 


WDLP, Ikw, 590kc, MBS 


D 6.00 6.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 10.00 20.00 30.00 50.00 
| PENSACOLA, Escambia, 13,100 fam., 84.7% 
radio, 11,100 radio fam. 
3 AM affiliates, average 1-time rate 
D 5.33 5.86 6.15 12.50 29.50 50.00 
N 7.21 7.66 12.16 23.50 37.50 63.33 
| WBSR, 250w, 1450kc, ABC 
D 6.00 6.00 10.00 20.00 30.00 50.00 
N 8.00 8.00 14.00 25.00 42.00 70.00 
WCOA, 5kw, 1370kc, NBC, Meeker 
D 6.00 6.00 10.00 20.00 30.00 50.00 
| N 8:00 8.00 14.00 28.00 42.00 70.00 
WEAR, 250w, 1490kc, MBS, Pearson 
D 4.00 5.60 8.50 17.50 28.50 50.00 
N 5.65 7.50 8.50 17.50 28.50 50.00 
PLANT CITY, Hillsborough 
| (No figures on city) 
WPLA, 250w-D, 1570kc, 
| D 3.00 3.00 5.00 9.00 18.00 36.00 
QUINCY, Florida, 2,100 fam., 80.0% radio, 
1,680 radio fam. 
WCNH, 250w, 1230kc 
| D 2.70 2.70 5.00 9.00 15.00 25.00 
| N 2.70 2.70 5.00 9.00 15.00 25.00 


ST. AUGUSTINE, St. Johns, 4,800 fam., 81.7% 
radio, 3,920 radio fam. 

WFOY, 250w, 1240kc, CBS, Avery-Knodel 

4.50 12.00 15.00 22.00 36.00 


N 9.00 9.00 11.00 22.00 33.00 54.00 


BROADCASTING ®@ 
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MAN! 


ST. PETERSBURG, Pinellas, 38,500 fam., 92.3% 
radio, 35,540 radio fam. 


2 AM affiliates, average one time rate 

1M 5M 15M 30M 1 Hr 
D 5.25 7.70 12.25 24.00 42.00 71.00 
N 8.00 10.35 18.25 38.75 72.00 120.00 


WSUN, 5kw, 620kc, ABC, Weed 


D 4.50 7.50 12.50 25.00 42.00 70.00 

N 8.00 10.75 17.50 37.50 72.00 120.00 

WTSP, 5kw, 1380kc, MBS, Pearson, Hooper, 
Conlan 

D 6.00 8.00 12.00 24.00 42.00 72.00 

N 8.00 10.00 19.00 40.00 72.00 120.00 


WST-FM, Ch. 273, 
D 1.50 2.00 3.00 6.00 12.50 20.00 
N 2.00 3.00 4.00 8.00 15.00 24.00 


SANFORD, Seminole, 4,000 fam., 81.5% radio 
3,260 radio fam. 


for the facts on WFLA 


102.5mc, 37kw, Pearson 
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Telecasting 





FLORIDA cones. oon, 2,800 fam., 73 > radio, 
GEORGIA waa, 250wd {Own 1490 ke 


no day rates available 
SB IM = 5M 15M 30M. IH 
N 15.00 20.00 35.00 50.00 
COVINGTON, Newton, 1,100 fam 82.9% 
: radio, 910 radio fam 
wTRR, 250w, 1400kc, Clark ALBANY, Dougherty, 9,400 fam., 78.0% radio, | AUGUSTA, Richmond, 23,900 fam., 81.1° pena 
SB ‘A 5M 15M 30M 1Hr 7390 radio tem. ‘i radio, 19,380 radie. fam. WMOC, 250w, 149 0ke, MBS 
p 3.60 3.60 648 12.96 21.60 36.00  WALB, Tkw, 1590kc, MBS, Burn-Smith a a N.Y 500 10.00 20.00 30.00 50.00 
N 5.00 5.00 9.00 . : > SB 1M 5M 15M 30M 1 He 4 AM affiliate average 1-time rate 


Ss itfi fam % radi 
SARASOTA, Sorasetay {5700 fam, 88.4% | D 3.50 3.50 6.00 12.00 18.00 30.00 o /éh mm ae | or oe 
ge ke, CBS. P N pe eso oan) 1:00, 22,00 36.00 60.00 p 5.22 5.22 10.60 21.20 31.80 53.00 WBLJ, 250w, 1230kc, MBS 
WwsPB, 250w, 1450kc, ’ earson WGPC, 250w, 1450kc, CBS, Hollingberry, BMB N 7.47 7.47 15.72 29.70 47.50 74.25 a > 00 2.25 00 5.50 10.00 17.50 
D 375 375 10.00 20.00 30.00 50.00 D 2.50 3.50 600 12.00 18.00 30.00 - te te ae te Be ae 
N 5.00 5.00 12.00 24.00 36.00 60.00 N 4.00 5.00 12.00 24.00 36.00 60.00 arene EINER eNEpEEE 2 2 


WKXY, Ikw, 1540kc AMERICUS, Sumter, 3,600 fam., 75.0% radio WESG, 28, 136Che, _ ee ry DAWSON, Terrell, 1,500 fam., 71.9% radio, 


D 290 290 5.40 10.80 16.20 27.00 1.080 radio # 
3.90 6.50 14.50 23.00 39.00 2,700 radio fam. adio fam 
dD 3.90 3 M 290 290 S40 1080 16.20 2700 | wawe nw 99dke. deviime enly 


5.00 9.00 16.50 26.50 — —~ Ikw-N, 580kc, ABC, Avery D 2.00 3.00 6.00 875 15.00 25.00 
P ¢ i ; nodel, ooper 
ma saggy pee 3,000 fam., | N 3.00 3.00 5.00 9.00 16.50 26.50 D 7.50 7.50 15.00 30.00 45.00 75.00 DECATUR, DeKalb, 6,500 fom., 92.8% radio 
ly nagg oes ATHENS, Clarke, 8,200 fam., 84.3% radio, N 10.00 10.00 20.00 40.00 60.00 100.00 CAE) setie Tam 
WHBO, 250w — 13.50 26.25 45.00 6,910 radio fam. WRDW, Skw, 1480kce, CBS Hollingbery asa enEnN A eeERRIIRNN Cc teeaienreeaenet 
D 3.35 rr 7°50 13.50 26.25 45.00 WGAU, 250w, 1340kc, CBS, BMB Hooper 2 AM non-affiliate average 1-time rate 
N 3.35 ; : D 3.00 3.00 6.00 12.00 18.00 30.00 D Re Bo by 4 re oae8 160-00 | D 5.40 7.97 11.97 2675 43.95 73.25 
it cecal N 5.00 5.00 10.00 20.00 30.00 50.00 : 

TALLAHASSEE, Leon, 7,400 fam., 81.2% radio, | Weay_FM, chan. 258, 99.5mc, 4.4kw WTNT, 250w, 1230kc, NBC, Taylor-Borroff 

6,010 radio fam. M4 WEAS, Ikw-D, 1010kc 

‘ Bonus D 5.00 5.00 10.00 20.00 30.00 50.00 . - 
WRHP, 250w, 1450kc, ABC, Clark WRFC, kw-D, 960kc, Dodson N 7.00 7.00 17.50 28.00 42.00 70.00 ne Oe Se 
D 3.16 4.30 7.50 16.00 24.00 40.00 | D 3.50 3.50 6.00 12.00 18.00 30.00 _ | 2 ee oe ee ee a 
N 4.05 5.18 9.00 18.00 30.00 50.00 | N 6.00 6.00 10.00 20.00 30.00 50.00 BAINBRIDGE, Decatur, 2,500 fam., 72.8% | WEAS-FM, chan. 244, 96.7mc, Ikw 


. radio, 1,820 radio fam : 17 
WTAL, 5kw, 1270kc, MBS, Blair, Conlan ATLANTA, Fulton, 84,700 fam., 88.0% radio WMGR, 250w, 1490kc, MBS a, i ae - eile Sa _— 
7.00 7.00 12.00 24.00 36.00 60.00 83,340 radio fam. ’ , . ’ w i n 
4 10.00 10.00 18.00 36.00 54.00 90.00 sa et 5 re D 3.25 3.25 15.00 20.00 35.v0 50.00 Dp 4.20 7.00 11.20 28.00 42.00 70.00 


z N 3.25 3.25 15.00 20.00 35.00 50.00 N 4.20 7.00 11.20 28.00 42.00 70.00 
WTAL-FM, Ch. 280, 103.9mc, 710kw, Blair 4 AM affliate average 1-time rates 


Bonus D 23.25 25.17 39.06 62.40 102.60 171.00 | BRUNSWICK, Glynn, 8,600 fom. 81.2% | DOUGLAS, Coffee, 2,000 fam., 76.6% radio 
. >. | N 38.65 46.25 64.85 104.00 172.50 287.50 __ 9980 radio fam 1,530 radio fam 
TAMPA, Hillsborough, 39,200 fam., 88.7% 4 AM non-affiliate average 1-time rates WMOG, 250, 1490kc, MBS, Conlan WDMG, Ikw-D, 860kc 
radio, 34.770 radio fam. D 6.31 10.00 13.37 26.75 44.62 74.37 | D 3.00 4.00 10.00 25.00 60.00 Dp 3.50 5.25 9.00 17.60 30.00 55.00 
N 10.00 14.00 24.00 48.00 75.00 125.00 N 3.00 4.00 10.00 25.00 60.00 : s 
DUBLIN, Laurens, 3,300 fam., 77.6% radio, 
: EL AML A WGIG, Ikw, 1440kc, 2 800’ rewin t 
2 AM affiliates, average one time rate D 4.15 4.85 30.00 75.00 racio tam 


D 12.00 12.00 20.00 32.00 50.00 80.00 | WASH Sky, sf0ke. CBS, Katz, Hooper, BMB Ny 3.85 4.00 17.50 60.00  WMLT, 250w, 1340kc, MBS, Contiental, BMB 


90.00 150.00 D 3.85 2.85 15.00 20.00 37.50 42.00 
N 16.00 16.00 32.50 60.00 90.00 160.00 Wy 34.00 40.00 54.00 90.00 156.00 260.00 | CARROLLTON, Carroll, 2,400 fam., 87.6% 


N 3.85 2.85 15.00 20.00 37.50 42.00 
WAGA-FM, chan. 277, 103.3mc, 5kw, Katz radio, 2,100 radio fam. 


Bonus WLBB, 250w, day only, 1100kc ELBERTON, Elbert, 2,400 fam., 79.2% radio 
WALT, Ikw-D, 1110kc, Perry , ; ’ ’ y , fp page 
D 5.00 6.00 12.00 21.60 38.00 60.00 WAGA-TV, 9kw aur., 18kw vis., chan. 5 D 3.20 10.00 12.00 25.00 42.50 


Katz bi WSGC, 250w, 1400kc, MBS, Contintenal Radio 
WDAE, 5kw, 1250kc, CBS, Katz N 30.00 50.00 80.00 120.00 200.00 CARTERSVILLE, Bartow, 2,500 fam., 84.8% Sales 


D 12.00 12.00 20.00 32.00 50.00 80.00 WBGE, 250w, 1340kc, Burn-Smith radio, 2,120 radio fam N 1.75 4.00 8.00 14.00 20.00 
f 16.00 30.00 60.00 90.00 160.00 D 5.00 7.00 10.00 20.00 36.00 60.00 WPHF, 250w, 1450kc, MBS ° X 
ao ee N 8.00 10.00 18.00 36.00 54.00 90.00 N Sas eh) tase seen sose | CR, See 1h 200 fom, NIN 
WFLA, 5kw, 970kc, NBC, Blair, Cummings, WBGE-FM, chan. 238, 95.5mc, 14kw, Burn- ; radio radio fam 
Hooper Smith CEDARTOWN, Polk (no city figures WBHB, 250w, 1240kc, MBS 
12.00 12.00 20.00 32.00 50.00 80.00 Bonus WGAA, 250w, 1340kc, ABC D 3.00 4.50 7.50 12.00 18.00 30.00 
4 16.00 16.00 35.00 60.00 90.00 160.00 WCON, 5kw, 550kc, ABC, Headley-Reed, N 2.00 3.50 5.00 12.00 18.00 N 450 6.00 10.00 16.00 24.00 40.00 


2 Hooper ” ‘on ued on page 56 
WFLA-FM, Ch. 227, 93.3mc, 10kw, Blair D 16.40 21.70 30.25 50.40 86.40 144.00 | WOAA-FM, chan. 241, 96.1me, 5.Skw (Continued on page 56) 
Bonus N 30.60 36.00 50.40 84.00 144.00 240.00 


WEST PALM BEACH, Palm Beach, 14,900 fam. | WCON-FM, chan. 253, 98.5mc, 3kw, Headley- COLUMBUS, Muscogee, 22,300 fam 


89.2% radio, 13,290 radio fam. | ae Co. radio, 18,550 radio fam 


WERD, Ikw, 860kc, Jos. H. McGillvra 3 AM affiliate average 1-time rates 
"7 : OSi, skw-D Iku N, 950ke MBS Holling. D 5.33 6.50 10.66 21.33 32.00 53.33 
2 AM affiliates, average one time rate hon tind ' ' ' N 8.66 10.16 1733 3466 52.00 83.33 
D 6.00 6.00 11.00 22.00 33.00 55.00 | p 15/00 20.00 30.00 48.00 72.00 120.00 Sahelian pain ceric 
ies, Reteil N 11.00 11.00 20.00 40.00 60.00 100.00 | Wy 25.00 34.00 50.00 80.00 120.00 200.00 WDaAKk, 250w, 1340kc, ABC 
WGST-FM, chan. 231, 94.1mc, Ikw, Holling BMB, Conlan 
bery D 6.00 6.00 10.00 20.00 30.00 50.00 
WIRK, Ikw, 1290kc, MBS, McGillvra Bonus N 9.00 9.00 16.00 32.00 48.00 80.00 


D 6.00 6.00 12.00 24.00 36.00 60.00 WSB, 50kw, 750kc, NBC, Petry WDAK-FM, chan. 100, 107.9mc, 3kw 
N 10.00 10.00 20.00 40.00 60.00 100.00 0D 39.00 45.00 63.00 97.20 162.00 270.00 Bonus 
N 65.00 75.00 105.00 162.00 270.00 450.00 WGBA, Ikw, 620kc, Branham, Hooper 
WJNO, 250w, 1230kc, CBS, Meeker WSB-FM, chan. 283, 104.5mc, 10kw, D 5.00 6.00 12.00 24.00 36.00 60.00 
D 6.00 6.00 10.00 rye 4 pe — Skw, 1380ke, For} WGBA-FM, chan. 236, 95.1mc, 9kw 
N 12.00 12.00 20.00 40.0 00 100.00 , dkw, ¢, Forjoe ham, B d 
” D 6.00 9.00 15.00 30.00 48.00 80.00 jy a“ 25. 1.50 3.00 
WJNO-FM, Ch. 254, 98.7mc, 49kw, Meeker | N 12.00 18.00 30.00 60.00 96.00 160.00 


Bonus 


MBS. Clarke 


SPOT RATE FINDER 


(Continued from page 54) SPOT RATE FINDER 


N 650 650 9.10 19.50 32.50 52.00 WDEC, 250w, 1230kc, MBS 
D 3.00 3.00 


' 


ee i nn) o ~ ee ee 


FACTS: 


Concentrated Coverage 


Headley-Reed 


Fine, Well Established 
Local Programs 


Bran 


Most Complete 
6.00 9.00 15.00 


WRBL, 5kw, 1420kc, CBS, Hollingb BMB 
WTAL-FM, chan. 248, 97.5mc, 44kw, Forjoe D a" 7.50 12 00 24.00 "500° 60.00 


wieeee am Pom. 3,000 fam., 88.4% Bonus N 10.00 12.50 20.00 40.00 60.00 100.00 
radio, 2,650 radio fam. WQXI, Ikw, 790kc, day only WRBL-FM, chan. 227, 93.3mc, 46.2kw, Hol 
WSIR, 250w, 1490kc, MBS, Conlan D 675 9.00 13.50 27.00 49.50 82.50 lingbery 


D 4.00 4.00 8.00 16.00 24.00 40.00 ——— ore 
N 5.36 5.36 10.72 21.44 32.16 53.60 Note: All rates one-time. Sources: Total WSAC, lIkw, 1460kc, MBS, Walker, Conlan 
92.3% Families, copyright 1949 Sales Manage Hooper 
rere ment’. Further reproduction unlicensed D 4.00 6.00 10.00 20.00 30.00 50.00 
For complete explanation see foreword. N 7.00 9.00 16.00 32.00 48.00 80.00 
rate 
IM Hr 


00 7.00 s rv MARKET INDICATORS FOR GEORGIA 

iid CLASSIFICATIONS FIGURES YR. FIGURES 

00 70.00 Population 3,128,000 48 3,124,000 

“on Increase over 1940 0.1% 

% of U.S. 2.14% 48 

00 72.00 BMB Families 855,900 49 

ee You get your money’s Percent Radio 83.4% “49 

50 20.00 wor w Radio Families 713,600 49 

00 24.00 th , hen you buy Business Concerns 40,231 47 

5% radio listeners over Manufacturing Establishments 1,752 “47 : 
Non-Agricultural Employment 590,397 47 198,000 
Manufacturing Employment 225,000 °47 156,000 


Income $2,778,000,000 "47 986,000,000 
Increase over 1940 182% 


Per Capita Income $ 885 °47 315 

Increase over 1940 181% 
Athens, Ga. Construction (Private) $ 177,000,000 51,600,000 
Residential : 78,300,000 "47 29,200,000 
1 Non-Residential 53,600,000 12,500,000 
000 watts—960 ke Retail Sales 2,104,951,000 ‘48 1,913,937,000 
Value Added by Manufacture 1,011,000,000 47 280,000,000 


BROADCASTING e Telecasting 


Production Facilities 


Complete Promotion De- 
partment (with artists) 


Owns Its Own Baseball 
Club (Tigers) 


Low. Low Rates to All 
Advertisers 


Many More Listeners 
Per Dollar! 


WBBO 


AUGUSTA 


Ask Walks 
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Highest Percentage 
increase in Hooper 


Lowest cost per 
thousand Radio Homes 










Serving 90% of the 
market at 50% of 
regional rates. 
















Only Savannah station to 
show an increase in all 
rated time periods. 
(Hooper Station Audience 
Index — Fall 1948) 











Ask any Adam J. Young 
office for all details. 




































































SAVANNAH 








aee AFFILIATE 


Winner 1948 George Foster Peabody 
Award for Outstanding Public 
Service by a local station. 























GEORGIA 


SPOT RATE FINDER 
(Continued from page 55) 


GAINESVILLE, Hall, 3,900 fam., 85.2% radio, 
3,320 radio fam. 
WDUN, 250w, 1400kc 
SB 1M 5M 15M 30M_ 1Hr. 
D 3.50 3.50 7.50 12.00 18.00 30.00 
N 5.00 5.00 8.00 16.00 24.00 40.00 
WDUN-FM, chan. 280, 103.9mc, 300w 
Bonus 
WGGA, 250w, 1240kc, MBS, Hooper 
D 3.50 3.50 6.80 13.60 20.40 34.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 
GRIFFIN, Spalding, 4,300 fam., 83.8% radio, 
3,600 radio fam. 
aad 250w, 1450kc, MBS, Sears & Ayer 
aa 4.00 6.00 12.50 22.50 40.00 
seein. Hort, 700 fam., 92.6% radio, 
650 radio fam. 
WKLY, Ikw, 980kc, Dodson 
D . 5.00 10.00 20.00 30.00 50.00 
N .  §.00 10.00 20.00 30.00 50.00 
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LA GRANGE, Troup, 6,600 fam., 80.6% radio, 
5,320 radio fam. 


= 250w, 1240kc, MBS, McGillvra, Con- 
an 

D 4.00 6.00 10.00 20.00 36.00 60.00 
N 4.00 6.00 10.00 20.00 36.00 60.00 
WLAG-FM, chan. 238, 104.I1mc, 5Skw, Mc- 
Gillvra 

D 2.00 3.00 5.00 10.00 18.00 30.00 
N 2.00 3.00 5.00 10.00 18.00 30.00 
MACON, Bibb, 27,400 fam., 78.6% radio, 
21,540 radio fam. 


3 AM affiliate average 1-time rate 
D 6.83 7.33 15.00 26.66 40.00 66.66 
N 10.16 10.83 22.83 40.66 61.00 101.66 


WBML, 250w, 1240kc, ABC, Taylor-Borroff, 
BMB, Hooper 

D 6.00 6.00 10.00 20.00 30.00 50.00 
N 9.00 9.00 16.00 32.00 48.00 80.00 
WBML-FM, Chan. 264, 100.7mc, 16kw, Taylor- 
Borroff 

(no rates available) 

WIBB, Ikw, 1280kc 

D 6.60 6.60 11.00 22.00 33.00 55.00 
WMAZ, l0kw, 940kc, CBS, Katz, BMB, 
Note: All rates one-time. Sources: Total 
Families, ae 1949 “Sales Manage- 
ment’’ Further reproduction unlicensed. 
For complete explanation see foreword. 


11.00 25.00 40.00 60.00 100.00 
‘00 16.00 37.50 60.00 90.00 150.00 
WMAZ-FM, Chan. 256, 99.1mc, 44kw, Katz 


WNEX, 250w, i 
10.00 20.00 30.00 50.00 
15.00 30.00 45.00 


MARIETTA, Cobb, 7,100 fam., 87.8% 
6,230 radio fam. 
WFOM, 250w, 


MILLEDGEVILLE, Baldwin, 
radio, 2,100 radio fam. 
WMVG, 250w, , MBS, Homer Griffith 
15.00 20.00 37.50 42.00 
‘ A 15.00 20.00 37.50 42.00 
MOULTRIE, Colquitt, 3,700 fam., 77.09 i 
2,850 radio fam. 


WMGA, 250w, 1400kc, 
8 


NEWNAN, Coweta, 2,900 fam., 81.9% 
2,380 radio fam. 
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See page 3 for key to map. 


FoR COVERAGE 


—Over a million people in 79 counties of Geor- 
gia, South Carolina and Florida. 


—3'% times more people than any other station 
in this market. 


—A $557,206,000 retail sales area. 


soma WOAV 


i's bd 








WCOH-FM, chan. 222, 92.3m 





as 
QUITMAN, Brooks, 1,700 far 6.0% ° 
1,290 radio fam. ‘. 0% radio, 
WKMA, 250w, 1490kc 
SB 1M 5M 15M OM 1H 

D 4.00 600 8.00 16° 8.00 40.00 
N 4.00 6.00 8.00 16.0 28.00 40.00 
ROME, Floyd, 10,000 fam 7% adi 

8,670 radio fam. 
2 AM non-affiliate average “Acti rate 
D 3.00 4.50 9.00 18.0 0.00 50.00 
WLAQ, lkw, oe McGillvra 
D 3.00 4. 9.00 18 30.0 
WROM, Ikw, 710ke, Everett-McKinney 
D 3.00 4.50 9.00 18.0 30.00 50.00 


N 3.00 4.50 9.00 18.00 30.9 ' 
WRGA, Skw, 1470kc, MBS, Walker” 92-00 
D 600 6.00 12.00 24.00 36.00 

N 7.50 7.50 15.00 30.00 45.00 9509 


WRGA-FM, chan. 293, 106.5mc, 1.4 erp, Welker 


Bonus 
SAVANNAH, Chatham, 38,800 fam., 83.2% 
radio, 32,280 radio fam ” 





4 AM affiliates average 1-time rates 
D 7.25 10.57 17.87 27.75 43.00 73.25 
N 10.75 13.37 23.30 41.00 84.50 108.25 












WDAR, 250w, 1400 kc, ABC, Young, Hooper 
D 4.50 6.00 10.00 18.00 30.00 55.9 
N 6.00 8.50 15.00 27.00 45.00 75.00 
WCCP, 250w, 1450kc,, MBS, Walker, Hooper 
D 5.50 5.50 10.00 18.00 30. 00 50.00 


N 8.00 8.00 15.00 25.00 40.00 70.09 


WSAV, 5kw, 630kc, NBC, Hollingbery, BMB, 
Hooper 

D 9.50 12.00 20.00 37.50 56.00 94.00 
N_ 14.50 18.00 30.00 56.00 84.00 140.00 
WSAV-FM, chan. 262, 100.3mc, 15.5kc, Hol- 
lingbery 

Bonus 

WCOH, 250, 1400kc, MBS 

D 5.00 5.00 20.00 40.00 60.00 90.00 
N 5.00 5.00 20.00 40.00 60.00 90.00 


(Continued on page 58) 
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630 ke. 
5,000 watts 
Full Time 


Represented by Hollingbery 
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THE TRIO OFFERS ADVERTISERS AT ONE LOW COST: 


Concentrated coverage @ 


Merchandising assistance 
Listener loyalty built by local programming e Dealer loyalties 


— IN GEORGIA’S FIRST THREE MARKETS 


The Georgia Trio 


Represented, individually 


and as a group, by 


THE KATZ AGENCY, INC. 


New York * Chicago + Detroit + Atlanta - Kansas City » San Francisco * Los Angeles + Dallas 
SROADCASTING ® Telecasting 
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GEORGIA STATESBORO, Bulloch, 1,600 fam., 78.5% , WTWA, 250w, 1240kc, Taylor-Borroff, Conlan | WGOV-FM, Chan. 223, 92.5m- kw. p 
radio, 1,260 radio fam. SB 1M 5M 15M 30M 1 Hr. (Bonus, unless purchase or A onl Carson 
WWNS, 250w, 1490kc, MBS D 3.00 4.00 7.00 12.00 22.00 40.00 at 1/3 of AM rate ris 
SPOT RATE FINDER . ye hy Ti. ee sy . oe N 3.00 4.00 7.00 12.00 22.00 40.00 VIDALIA, Toombs, 1,100 fc 
N 250 250 550 11:00 18.00 30.00 TIFTON, itt, 2,100 fam., 80.0% radio, 1,680 850 fam. 
(Continued from page 56) | THOMASTON, Upson, 2,300 fam., 79.3% radio fam. WRQN, 250w, 1450kc, MBS 
, radio, 1,820 radio fam. WWGS, 250w, 1340kc, MBS SB IM 5M _ 15 30 Cou 
WTOC, 5kw, 1290kc, CBS, Katz, Hooper WSFT, 250w-D, 1220kc 7. = SS 2 oe Se = 3.50 suman 
» SKW, ' » Hoop D 2.00 2.00 3.80 8.00 15,00 25.00 | N 4.50 6.00 10.00 16.00 24.00 40.00 D2 3.10 8.50 13.50 25.00 30,09 Cher 


SB 1M 5M 15M 30M 1Hr N 3.10 8.50 13 25.00 

THOMASVILLE, Thomas, 4,900 fam., 79.0% f 0/ ; _ 30.00 Clar 

D 9.50 12.50 21.50 37.50 56.00 94.00 radio, 3,670 radio fom. ba pny ny 1,900 fam., 83.9% radio, WAYCROSS, Ware, 6,000 ¢. ar 
N 14.50 19.00 32.00 56.00 84.00 140.00 | TT WLET, 250w, 1450kc, MBS, Clark 4,960 radio fam. Clay 
WTOC-FM, chan. 247, 97.3mc, 5kw, Katz 2 AM non-affiliate average 1-time rate D 3.00 3.00 6.70 13.40 20.00 33.50 WAYX, 250w, 1230kc, MBS nan, Clay 
Bonus SB 1M 5M 15M 30M 1 Hr. N 3.00 3.00 6.70 13.40 20.00 33.50 D 3.00 4.00 10.00 25 35. a 
WERP, 250w, 1230kc, Clark D 3.50 4.87 : 18.80 33.75 57.50 WASt-FaR, chan. 290, 102.9mc, 10kw, Clark N 3.00 4.00 10.00 25 Cline 
. Cobt 


D 3.75 5.00 9.00 16.00 28.00 48.00 WPAX, 250w, 1240kc WEST POINT, Troup, 1,300 f 76.9% radio 


7.0% radio 


N 5.00 6.00 12.50 21.60 38.00 60.00 | D 3.50 4.50 ..... 20.00 37.50 60.00 | VALDOSTA, Lowndes, 6,400 fam., 78.0% 1,000 radio fam. Coffe 
N 3.50 4.50 .... 20.00 37.50 60.00 radio,, 4,990 radio fam. WRLD, 250w, 1490kc, ABC ; 
Note: All rates one-time. Sources: Total WKTG, Ikw-D, 730kc, Clark WGOV, 5kw-D, Ikw-N, 950 kc, MBS, Pear- D . 4.00 8.00 1¢ 24.00 40.00 Colq 


Families, copyright 1949 ‘Sales Manage- D 3.50 5.25 9.00 17.60 30.00 55.00 son N .. 4.00 8.00 16 24.00 40.00 Colut 
ment’. Further reproduction unlicensed. THOMSON, McDuffie, 1,300 fam., 80.2% D 8.00 12.00 18.00 32.00 50.00 80.00 WRLD-FM, chan. 275, 102.9n 10,000kw 
For complete explanation see foreword. radio, 1,040 radio fam. N 8.00 12.00 18.00 32.00 50.00 80.00 Bonus Cook 


P 
y 
* * * a x * * Low¢ 
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GEORGIA RADIO MARKET DATA BY COUNTIES cise 


Taxable Pay- var 

1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added Dow: 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S000 Deca’ 
Appling oa cleus 2,900 2 3,785 2,855(1 999(1 
Atkinson . Mee Pen ‘ie 1,400 A 1,160 515(11) 176(11 De kK 
Bacon ... ; : va 1,600 f saan eine Dod 
Baker .... Sohaankics 1,500 ; 678(2) 183(2 — 
Baldwin 1,274(3 Dooly 
Banks ; 
Barrow .. Doug 
Bartow .. 
Ben Hill . 
Berrien 
Bibb .. 
Bleckley ... 
Brantley .. 
Brooks 
Bryan ... 
Bulloch 
Burke 
Butts ae 
Calhoun .. 
Camden 
Candler 
Carroll 
Catoosa 
Chariton .... 
Chatham 
Chattahoochee 
Chattooga 


Doug 


Eorly 


wo 


NN =NNOUAR—NOWWUNO—O 


Echol: 
Efing 


Elbert 


Eman: 


Evans 


Fonnir 


SssBsssssssssssssssss 
RLSISSSaISLSALSSKi 


ROONNKDAAUDQ—WA— 


Foyett 


6,736(8) y F 
360 we 
36,013 75,177 Forsyt 
129 7 nar 
5,762 16,719 aa 


@Cowad 3 CODON ON SN 


ORAS 


" — . Fulton 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retai 


Sales, copyright 1949 ‘Sales Management.’ Further reproduction unlicensed. Gilme 


To market, to market... in Atlanta! in 


Housto 


where “The biggest shows of all will be on CBS this Fall” bin 


Josper 


Heard in Atlanta on WAGA ve 


More than ever “‘the station for good programs!” | _ 


Lovrens 





Lee 
Liberty 
Lincoln 
Long 
lownde 
Lumpkii 
Mdufhi 
Mcintos 


WAGA-AM and FM ... 5000 Watts... WAGA-TV.... Channel 5 Rion 
590 K.C. . . . Columbia Broadcasting System rr . . » Columbia and DuMont TV Medison 


Merion 
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CALL YOUR LOCAL KATZ AGENCY MAN Surces 


fugust 15, 1949 BROADCASTING © Telecasting § RO 












Pearson 
y—then 


© radio 











County 
Cherokee 


Clarke 





| THe 


0 30.00 
0 30.0 


Yo radio, 




















Clay 





Clayton 








Clinch 
Cobb 


Coffee 














Colquitt 








Columbia 








Cook 








Coweta 





Crawford 





Crisp 
Dade 


Dawson 











fg. Value 
Added 
47 ($000 











Decatur 
De Kalb 
Dodge .. 

















Dooly 





Dougherty 


8,602 Douglas 





Eorly 





34,532 





Echols 





Efingham 
Elbert 





Emanuel 





Evans 





Fannin 





Fayette 
Floyd 
Forsyth 






75,177 





Fronkli 
16,719 = 





Fulton 





ies, Retai 
Gilmer 






Glascock 





Glynn 
Gordon 
Grady 






Greene 





Gwinnett 





Hobersham 
Hell 






Hancock . 





Horalson 





Horris 





Hort 
Heord 







Henry . 





Houston 





Irwin 





Jackson 





Josper 
Jef Davis 


Jeferson 







Jenkins 





Johnson 





Jones 





lomar 





lonier 





Lovrens 





lee 


Liberty 






Lincoln 





Long 





Lowndes 





Lumpkin 
Mduffie 


Mcintosh 







Moon 





Medison 





Merion 





_ == 









bcasting 





XUM 





Swrees: Radio 


Sales 


ROADCASTING 


1949 Total 
Families 


4,300 
9,600 
1,700 
3,000 
1,400 
13,200 
4,700 
8,100 
2,000 
2,600 
6,700 
1,500 
4,300 
1,300 
1,000 
5,700 
24,500 
4,000 
3,600 
10,600 
2,200 
4,300 
600 
2,100 
4,300 
4,600 
1,500 
2,900 
1,800 
15,400 
2,500 
3,500 
143,600 
2,100 
800 
15,200 
3,800 
4,300 
3,300 
6,500 
3,400 
8,800 
2,600 
3,100 
2,600 
3,100 
1,800 
3,500 
4,300 
2,600 
4,500 
1,900 
1,800 
4,600 
2,700 
2,500 
1,800 
2,400 
1,400 
7,200 
1,900 
2,900 
1,500 
800 
8,700 
1,400 
2,800 
1,700 
3,800 
2,800 
1,500 


Radio, BMB. 
Management. 


Telecasting 


Employment, 
Further 


Per Cent 
Radio 


84.9 
85.0 
77.9 
87.1 
82.8 
89.6 
77.9 
79.4 
81.4 
82.9 
82.2 
78.9 
74.7 
85.1 
80.2 
75.8 
93.4 
77.2 
79.5 
79.2 
81.5 
76.2 
80.7 
81.3 
80.9 
79.7 
81.6 
85.8 
80.0 
89.0 
82.8 
84.3 
88.3 
81.5 
83.2 
83.3 
88.5 
79.0 
81.9 
84.5 
86.5 
86.1 
77.0 
86.3 
81.0 
84.6 
78.1 
82.4 
79.7 
80.6 
83.2 
82.8 
81.8 
82.0 
74.7 
78.4 
81.8 
81.4 
81.5 
78.4 
75.1 
78.8 
80.4 
78.5 
79.1 
80.3 
79.0 
80.1 
80.5 
83.2 
77.8 


Taxable 
reproduction 


Radio 
Families 


3,650 
8,160 
1,320 
2,610 
1,160 
11,830 
3,660 
6,430 
1,630 
2,160 
5,510 
1,180 
3,210 
1,110 
800 
4,320 
22,880 
3,090 
2,860 
8,400 
1,790 
3,280 
480 
1,710 
3,480 
3,670 
1,220 
2,490 
1,440 
13,710 
2,070 
2,950 
126,800 
1,710 
670 
12,660 
3,360 
3,400 
2,700 
5,490 
2,940 
7,580 
2,000 
2,680 
2.110 
2,620 
1,410 
2,880 
3,430 
2,100 
3,740 
1,570 
1,470 
3,770 
2,020 
1,960 
1,470 
1,950 
1,140 
5,640 
1,430 
2,290 
1,210 
630 
6,880 
1,120 
2,210 
1,360 
3,060 
2,330 
1,170 


Federal! 


unlicensed 


GEORGIA RADIO MARKET DATA BY COUNTIES 


Retail Sales 
1948 ($000 


7,285 
36,152 
2,301 
2,183 
2,184 
26,580 
9,935 
15,972 
1,316 
4,819 
12,354 
1,100 
13,054 
1,051 
250 
10.053 
39,836 
6,368 
4,201 
43,912 
3,301 
7,286 
283 
2,301 
8,153 
8,970 
3,450 
2,434 
1,516 
47,805 
1,749 
5,819 
653,959 
2,018 
917 
30,753 
7,870 
7,435 
4,618 
7,618 
6,469 
23,530 
3,467 
5,502 
2,284 
2,617 
1,184 
3,700 
4,268 
3,351 
6,536 
2,968 
2,617 
6,618 
4,085 
3,767 
1,285 
4,201 
1,617 
11,937 
1,417 
2,300 
1,616 
750 
21,391 
1,133 
3,985 
2,001 
4,952 
2,551 
1,968 


Administration 


Employment 
Ist Qtr. 1947 


3,170 
6,794 
1,719\9 
1,547(10 
11 
6,466 


3,950 
698 


5,582 
317 
2,937 (13 


2,171(14 
2,527 
7,227 
1,383 


7,943 

1,016 

2,552(15 
193(16 


4,214(17 
1,324 


2,411(18 
10 
15,896 
14 
17 
162,628 
18 
2,611(19 
6,172 
1,869 
1,285 
2,851(20 
2,270 
6,495(21 
8,606 
2,618(22 
2,853 
790 
17 
353 
10 
3,565(23 


2,679 


~ 
nN 


1,517 

1,098 
447(24 
753 


2,479 
952(25 

1,153(26 

2,435(27 


5,438 
14 
19 
26 
862 
279 
1,325(28 


Value Added 


(Continued on 





Taxable . Pay- 
rolls—Ist Qtr 
1947 ($000 

1,475 

2,773 
564\9 
552(10 


2,659 


1,615 
188 


2,278 
80 
1,103(13 


782(14 


3,085 
526 


3,373 

434 

267(15 
71(16 


w 


1,584(17 
433 


685(18 
10 
7,460 
14 
17 
86,354 
18 
805(19 
2,876 
694 
476 
937(20 
862 
2,486(21 
3,541 
795(22 
1,208 
201 


121 


1,436(23 


1,098 


449 


315 


126(24 
182 


851 
309(25) 
353(26) 
573(27 


19) 


74 
381(28 


Commerce 


August 15, 1949 


page 


Mfg. Value 
Added 
1947 ($000 


10,278 


46,948 


216,966 


22,872 





Families, Retail 


60) 
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GEORGIA RADIO MARKET DATA BY COUNTIES 


1949 Total Per Cent Radio 
County Families Radio - Families 


Retail Sales 
1948 ($000) 


Employment 
Ist Qtr. 1947 


Meriwether eee eeareee : 4,800 81.0 3,890 5,701 2,497 
re é ne 2,200 78.8 1,730 2,484 sowelhe 
SN rc Seis c i wewaw sartadia 4,900 75.1 3,680 7,536 1,967 
2,500 81.5 2,040 4,435 1,358 
Montgomery .... peshitts 1,800 79.1 1,420 2,002 1,298(29 
reer 3,100 80.7 2,500 3,951 ++: 
Murray ........ oie 2,200 86.4 1,900 2,385 ona 
Muscogee 30,400 84.7 25,750 100,914 33,170 
Newton aia aon 4,600 85.4 3,930 7,435 5,639(30) 
Oconee gs ke uscalbne oe 1,600 81.5 1,300 718 1,080(31) 
Oglethorpe iene re 2,500 80.5 2,010 2,284 ssw ste? 
Paulding .......... .- 2,600 83.6 2,170 2,550 742 
5c aS seas 2,900 72.4 2,100 5,701 PP 
ae 1,800 86.5 1,560 2,934 ee 
| er eee 2,600 81.0 2,110 4,702 553 
2,200 81.4 1,790 2,001 sass 
chitaraetecatalcte 6,500 87.9 5,710 13,620 7,365 
RE has gtne hats Gainaasiciahkie oes 2,600 75.4 1,960 4,585 
RN S23 Glad 55a. bint 2,000 81.5 1,630 3,584 
IN a. gichgsk: Siok eet ware tea 700 74.1 520 450 
oa 1,600 82.5 1,320 3,151 
Randolph Miaistons 3,800 75.4 2,870 5,302 
Richmond ........ ere 28,100 82.1 23,070 91,312 
Rockdale 1,700 84.6 1,440 3,084 
1,200 63.0 760 1,334 
Screven 4,300 75.6 3,250 5,918 
Seminole 1,900 79.8 1,520 3,335 
Spalding 7,700 86.4 6,650 19,106 
Stephens . 3,500 84.0 2,940 6,586 
Stewart 2,500 78.2 1,960 3,467 
Sumter Kanata 6,700 75.9 5,090 11,605 
Talbot 1,700 77.0 1,310 1,683 
Taliaferro 1,100 78.5 860 1,133 
Tattnall 3,600 82.5 2,970 4,669 
2,400 80.4 1,930 3,351 
Telfair 3,200 80.9 2,590 5,119 
Terrell 4,400 73.7 3,240 5,586 
Thomas 9,800 © 80.2 7,860 17,772 
4,700 79.9 3,760 13,171 
Toombs ...... 3,600 79.2 2,850 8,436 
900 83.1 750 467 
Treutlen 1,300 78.9 1,030 2,366 
11,900 80.0 9,520 40,257 
Turner 2,500 81.7 2,040 4,202 
2,200 76.2 1,680 1,284 
1,500 78.5 1,180 717 
5,700 84.1 4,790 10,720 
Walker 7,500 90.1 6,760 9,852 
Walton 4,700 84.7 3,980 8,469 
7,500 82.7 6,200 27,868 
Warren 2,500 84.4 2,110 2,749 
Washington . 5,500 76.7 4,220 7,637 
3,000 79.4 2,380 5,535 
Webster 900 76.7 690 785 
Wheeler 1,500 81.3 1,220 1,250 
1,300 81.4 1,060 834 
Whitfield : 7,500 90.9 6,820 18,489 
Wilcox ... 2,500 80.5 2,010 2,933 
Wilkes 3,600 74.6 2,690 5,418 
Wilkinson 2,500 81.5 2,040 2,886 
Worth .... 4,600 79.3 3,650 4,618 


(Continued f page 59) 


Taxable. Pay- Mfg. Value 
rolls—Ist Qtr Added 
1947 ($000 1947 (S009 


989 

ove s( tH) 
742 
485 

404(29 

- (20 

(18 
15,247 

2,547(30 

356(31 

coc e(3l 
234 

.(23 

14 
160 

oda ae 
3,273 


(1) Includes Appling, Bacon, Coffee, Jefferson Davis. (2) Includes Baker & Calhoun. (3) Includes Baldwin & Wilkinson. (4) Includes Ben Hill, Irwin, Turner & Wilcox. (5) Includes Bryan 
& Effingham. (6) Includes Butts, Lamar & Pike. (7) Includes Candler, Evans, Tattnall & Toombs. (8) Includes Catoosa, Dade & Walker. (9) Includes Clay, Quitman & Randolph. (10) Includes 
Clayton, Fayette & Henry. (11) Includes Atkinson & Clinch. (12) Includes Berrien & Cook. (13) Includes Crisp & Dooly. (14) Includes Dawson, Forsyth, Lumpkin & Pickens 15) Includes Early 
Miller & Seminole. (16) Includes Echols & Lanier. (17) Includes Elbert, Franklin & Hart. (18) Includes Fannin, Gilmer, Murray & Union. (19) Includes Glascock, McDuffie & Warren. (20) In- 
cludes Greene & Morgan. (21) Includes Habersham, Rabun, Stephens, Towns & White. (22) Includes Hancock, Jasper & Putnam. (23) Includes Houston, Peach & Twiggs. (24) Includes Johnson 
& Treutlen. (25) Includes Lee & Terrell. (26) Includes Liberty, Long & McIntosh. (27) Includes Lincoln, Taliaferro & Wilkes. (28) Includes Marion, Schley, Stewart & Webster 29) Includes 
Montgomery, Telfair & Wheeler. (30) Includes Newton & Rockdale. (31) Includes Oconee & Oglethorpe. (32) Includes Talbot & Taylor. (33) Includes Bleckley & Pulaski. 


D—wWithheld to avoid disclosing figures for individual companies. 


Sources: Radio Families, Per Cent Radio, BMB. 
Sales, copyright 1949 ‘Sales Management.’ Further reproduction unlicensed. 
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Employment, Taxable Payrolls, Fede «| Security Administration. Mfg. Value Added, Dept. 


of Commerce Families, Retail 


BROADCASTING ©® Telecasting 





| KVMV, 250 w, 1450 ke, MBS 
age 59) 


IDAHO SB 14 5M 15M = 30M 


5D — 4540 8.70 14.40 22.00 
N — 7.20 10.80 16.20 27.00 


Mfg. Value MARKET INDICATORS FOR IDAHO WEASEL, Dater, 1400 fom, 0.45 


ay IC J 3 J x= oaint rete ee 3 ke 
1947 ($009) cLASSIFI¢ ATIONS FIGU RES YR. FIGURES Sandpoint D 3.00 -——— 10.00 15.00 25.00 —— 
Population vee rae 48 525,000 N 4.00 —— 15.00 25.00 35.00 
-r 1940 df i Re 

os Bete osee, ‘a 0.40% a Coeur d’ Alene WEISER, 1,300 fam., 96.4% radio, 1,250 radio 
BMB Families ......... 156,000 749 141,700 “wd KWEL, 250 w, 1240 ke 
Percent Radio see falls, ore 97.3% 49 92.4% | a D 2.10 2.60 3.90 7.30 10.70 17.50 
Radio Families 151,820 "49 131,000 N 2.50 3.00 3.90 7.30 10.70 17.50 
Business Concerns 10,091 "47 8,043 sanaiati | 
Manufacturing Establishments 664 47 498 
Non-Agricultural Employment 80,324 °47 87,000 
Manufacturing Employment . 15,000 °47 10,000 : ati bp 
Income ones 677,000,000 °47 232,000,000 RHO c.seomaree 

Increase over 1940 192% aad 
Per Capita Income 1,290 47 440 Bh encenee 

Increase over 1940 193% Lewiston 
Construction (Private) 43,700,000 "47 13,600,000 

Residential 14,800,000 "47 4,900,000 

Non-Residential 8,400,000 °47 1,200,000 

etail Sales 548,682,000 (48 508,000,000 ae age 3 fo cey to map 
value Added by Manufacture 110,000,000 30,000,000”: See page 3 for key to maj 


* * * 


wwe 


SPOT RATE FINDER 


BOISE, Ada, 12,500 fam., 97.4% radio, LEWISTON, Nez Perce, 4,700 fam., 96.4% 
12,180 radio fam. radio, 4,530 radio fam. 
ci KRLC, 1 kw, 1350kc, MBS, Grant 
3 AM affiliates, average one-time rates SB 1M 5M 15M 30M 14Hr 


SB 1M 5M 15M 30M 14Hr D 6.00 7.20 12.00 19.20 28.80 48.00 IDAHO 
5.90 6.40 10.00 20.00 30.00 50.00 N 8.00 9.60 16.00 25.60 38.00 64.00 eeewene ron A 


0 Weiser 
N 10.50 11.83 19.33 38.66 58.00 36.66 moscow, Latch, 2,800 fam., 98.5% radio, aWeise / cusven 


2,760 radio fam. 
KDSH, 5kw, 950kc, CBS, Free & Peters, Hooper KRPL # 1 k . . + i 
p 500 650° 10.00 20.00 30.00 50.00 | yi “aw. 400Ke, Continental Radio, Bid en | eons 


N 10.00 12.50 20.00 40.00 60.00 100.00 D 2.50 3.00 6.00 10.00 18.00 30.00 

KGEM, 250w, 1340kc, ABC, Hollingbery N 3.00 4.00 8.00 15.00 22.00 35.00 Caldwell & Boise 
Caer on 

p38 320 12:00 28:00 4200 70:00 NAMPA, Canyon, 6,000 fam., 96.9% radio, 


; 5,810 radio fam. Nampa& 
KIDO, 2.5kw-d, Ikw-n, 1380kc, NBC, Blair, | KEXD, Ikw, 580kc, Avery-Knodel, Hooper 


Hooper, BMB J , 12. 4. j . 
D 7.50 7.50 12.00 24.00 36.00 60.00 2 a. y= [> um ae Ge 


N 15.00 15.00 24.00 48.00 72.00 120.00 KFXD-EMA a ae a woe ) 
KIDO-FM, chan. 291, 106.1lmc, 7kw, Blair Bonus a penne 


ws POCATELLO, Bannock, 7,300 fam., 98.1% J LF) mw Poca eae 
BURLEY, Cassia, 1,900 fam., 96.1% radio, dio, 7,160 radio fam. | geese Joneses, } \ 7 

1,830 radio fam. I Fall | a rowee esncoce |, 
KBIO, 250w, 1230 kc, ABC, W. S. Grant 3 AM affiliates, average 1-time rates _ ne a Burley <i 
D 400 4.00 6.00 8.00 12.00 20.00 D ... 648 8.83 17.66 26.50 44.16 igs a 
N 600 6.00 9.00 12.00 18.00 30.00 N .... 8.83 13.33 26.66 40.00 66.66 77 a a, 


CALDWELL, Canyon, 4,600 fam., 96.2% radio, ws ong: 
4,430 radio fam. KEIO, Ikw, 1440kc, ABC, Conlan eston & 

KCID, 251 1490k D 5.20 5.20 8.00 16.00 24.00 40.00 

D 300” 4.00. “675 9.00 17.00 30.00 N. 8.00 8.00 14.00 28.00 42.00 70.00 

N 4.00 5.00 10.50 17.00 30.00 50.00 _ 250w, 1240kc, MBS, Avery-Knodel 


4.23 6.50 13.00 19.50 32.50 

COEUR D’ALENE, Kootenai, 4,500 fam., 97.0% N_. Sap tab seme Seem Seep | POR, OE, tte Kem, 200 fem, 96” 
radio, 4,370 radio fam. KSEI, 5kw, 930kc, NBC, Walker, Conlan _—— 

KVNI, 250w, 1240kc, MBS, Hollingb SB IM SM ISM 30M Hr ee Sse ee 

D 600 10.00 1600 S200 40.00 © 10.00 10.00 12.00 24.00 36.00 60.00 3 AM affiliates, average 1-time rates 

N 9.00 15.00 24.00 36.00 60.00 N 12.00 12.00 16.00 32.00 48.00 80.00 SB 1M 5M 15M 30M 1 Hr 


. ; KSEI-FM, chan. 243, 96.5mc, 1.8kw, Walker Dp 6.13 9.30 16.66 26.53 f th f t KiD0 
IDAHO FA ; 
me Ay Pee sag pene es Se Bonus N 8.40 11.78 21.06 33.88 37.55 or e ac S on 


KID, 5kw-d, 500w-n, 1350kc, A : | PRESTON, Franklin, 1,200 fam., 98.7% radio 

D600 7.50” 13.50 24°00 "30.00° 60.00 1.180 radio fam. KLIX, 250w, 1340kce, ABC, Hollingbery, Con é ASK 

N 9.00 11.00 21.00 36.00 54. KSPT, 250w, 1340kc - { JOHN 

KIFL, 250w, 1400kc, ABC. H “4 b mS We D 2.40 3.00 6.00 12.00 15.00 30.00 D 4.50 5.00 7.20 12.60 21.60 36.00 j YOUR 

:" a Ms 00” 16.00 "24.00 40.00 N 4.00 6.00 10.00 20.00 30.00 50.00 N 6.50 7.00 8.55 15.00 25.65 42.75 i BLAIR 

4 8.00 1400 28.00 42.00 70.00 KSPT-FM, chan. 223, 92.5mc, Ikw KTFI, 5kw-d, Ikw-n, 1270kc, NBC, Weed, \ JOHN 
“tata tote \& COMPANY BLAIR 

Note: All rates one-time. Sources: Total SANDPOINT, Bonner (No figures for city D 6.40 8.00 12.00 24.00 36.00 60.00 

Families, copyright 1949 ‘Sales Manage- KSPT, 250w, 1400kc 0 oa 1S he ae on SS — MAN! 

ment’. Further reproduction unlicensed D 2.40 3.60 4.80 9.60 14.40 24.00 KTFI-FM, chan. 259, 99.3mc, 3kw, Weed vs 

for complete explanation see foreword. N 3.60 5.40 7.20 14.40 21.60 36.00 Bonus 





* * 


IDAHO RADIO MARKET DATA BY COUNTIES 


1949 Total Per Cent Radio Retail Sales Employment rolis—Ist Qtr 
Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000) 
97.8 19,660 83,494 13,589 7,705 7,792 

96.4 960 1,811 265 145 

97.8 10,270 47,704 6,326 3,131 

98.5 1,770 6,361 372 143 

97.2 j 4,553 737 329 

97.7 14,085 1,346 573 

97.8 ; 6,505 648 417 

SN 95.4 1,164 189 90 

me | 3 | 2608 168 its 

ludes Bryon Sunday we Re: 96.9 4,982 584 238 

10) Includes uite . 98.1 1,164 77 35 

ludes Eorly ce z pal 896 oT WA 

" steees 97.3 47 025 6,390 3,264 

n. (20) In- oe gl : 500 98.2 2,419 235 129 
des Johnson tee Tr 97.0 a 13,007 1,522 
9) Includes see . ae! 555 36 
c : 69 ; 6,291 1,214 
eo vee Fe 96.7 2,634 162 
Fronkit . a : 92.2 y 5,161 544 
eran seese ‘ 98.7 y 7,651 672 
Fremont ... PS ekinc wales ,000 97.0 E 7,114 479 

96.8 2,130 8,440 847 369 


Sources: Radio Families. Per Cent Radio. BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 
Sales, copyright 1949 “Sales Management.” Further reproduction unlicensed. (Continued on page 62) 
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IDAHO RADIO MARKET 





1949 Total Per Cent Radio 
County Families Radio Families 
Gooding 2,200 97.3 2,140 
NO 35. Jaded aera eh evel pe eaidee 2,800 97.1 2,720 
DM  -<.:¢ di does censeheessebenese 2,400 97.9 2,350 
ER eee ee een re 5,100 97.2 4,960 
RIE aad craven me Bre Mea eewme amare 8,400 96.9 8,140 
MEM Ccirecinissaca tb ainis & Oasdies oe eaieears 6,200 98.2 6,090 
EAE Oran ene ete 1,500 95.6 1,430 
SNE ha 52a Wlandfavécte- eo aco.e'5.6:6 0-08 dR 1,200 97.6 1,170 
NED cts 07% Sia ta igre, 4 ale mths eis ile 1,100 97.5 1,070 
NER AEG a ea ere 1,700 97.4 1,660 
Fe ee 3,200 97.5 2,150 
NG od alecs San fe gett alot 6,500 96.8 6,290 
Oneida . 1,000 98.4 980 
esac c6 5 bc diealagooeaeea 1,400 95.0 1,330 
RNS. orc cbr5 Paik OG aidcreaurkateacoaen 2,400 97.1 2,330 
Power .... 900 97.2 870 
Shoshone 5,900 98.4 5,810 
Ee Oe enn ee 800 97.5 780 
MUNIN 909 pcsinsarcorbiarski-oe-ewkeweiesase 10,100 97.9 9,890 
ND BEA) 6ars, x. viele Sivek wd, aRinlelelae ace 1,300 96.9 1,260 
NN i's oli he nia dae aac 5 bo nia 6 2,200 97.0 2,130 
Yellowstone National Park........ 
D—Withheld to avoid disclosing figures for individual companies. 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security 
Sales, copyright 1949 “Sales Management.”’ Further reproduction unlicensed. 
* ok * * o * 
ILLINOIS 
SPOT RATE FINDER 

ALTON, Madison, 11,600 fam., 97.0% radio, WKRO, 250w, 1490kc, MBS, Pearson 

nglecesion -~ eon ae 
was ta we ae ee Oe 6.00 12.00 24.00 36.00 60.00 
D 3.00 4.50 10.00 25.00 40.00 60.00 | CANTON, Fulton, 4,500 fam., 97.4% radio, 


WOKZ-FM, ch. 260, 99.9mc, 9.1kw, Sears & 
Ayer 

Bonus 

AURORA, Kane, 17,000 fam., 98.7% radio, 
16,780 radio fam. 

WMRO, 250w-D, 1280kc 

ee 5.18 8.63 17.25 27.60 46.00 

WBNU (FM), ch. 280, 103.9mc, Ikw, Sears & 


Ayer 
‘ 2.00 5.00 10.00 20.00 40.00 
N . 2,00 5.00 10.00 20.00 40.00 
BELLEVILLE, St. Clair, 11,000 fam., 97.4% 


radio, 10,710 radio fam. 


WIBV, 250w-D, 1060kc, Holman 
D 6.00 7.50 15.00 30.00 45.00 75.00 


BLOOMINGTON, Mclean, 11,000 fam., 97.9% 
radio, 10,770 radio fam. 

WJBC, 250w, 1230kc, ABC, Pearson 

D 5.00 5.00 9.00 18.00 30.00 50.00 

N 6.50 6.50 14.00 27.00 42.00 70.00 

WJBC-FM, ch. 268, 101.5mc, 32.7kw, Pearson 

Bonus 

BROOKFIELD, Cook, 3,900 Fam., 99.7% radio, 
3,890 radio fam. 





WRGK(FM) ch. 276, 103.1mc, 250kw 

D 1.60 2.00 3.50 5.00 9.00 15.00 
N 2.00 3.00 5.00 7.00 12.00 20.00 
CAIRO, Alexander, 5,900 fam., 85.2% radio, 

5,030 radio fam. 

Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 


IN CHAMPAIGN 


Or COURSE 

WDWS 

® Over 50,000 city zone 

@ CBS affiliate 

@- Buying income 131 million 

@ Per family income $5,886 

@ Market index 134 

© 1949 Conlan 43.6% 

istening homes 


Represented by 


Robt. Meeker & Assoc. 





4,380 radio fam. 

WBYS, 250w, 1560kc, Sears & Ayer, Conlan 

D 2.00 3.50 7.00 14.00 26.00 35.00 

N 2.60 5.00 10.00 20.00 30.00 50.00 

WBYS-FM, ch. 265, 100.9mc, 650kw, Sears 
& Ayer 

Bonus—days only 

N 2.00 3.50 7.00 14.00 26.00 

CARBONDALE, Jackson, 3,600 fam., 
radio, 3,370 radio fam. 

WCIL, Ikw, 1020kc, Conlan 

D 5.00 9.00 12.00 24.00 36.00 

N 6.00 11.00 15.00 30.00 45.00 

WCIL-FM, ch. 264, 100.7mc, 5.9kw 

Bonus 

CARMI, White 

(no figures on city listed) 

WROY, Ikw-D, 1460kc 

D ao 66.55 «611.28 «2119:50 2935 52:50 

CARTHAGE, Hancock, 1,000 fam., 95.7% radio, 
960 radio fam. 

WCAZ, Ikw-D, 990kc, Holman 

D .... 8.40 24.00 43.20 60.00 96.00 

CENTRALIA, Marion, 6,800 fam., 94.0% radio, 
6,390 radio fam. 

WCNT, Ikw-D, 1210kc, Sears & Ayer 

D 3.60 6.00 10.00 20.00 30.00 

CHAMPAIGN, Champaign, 10,800 
98.1% radio, 10,590 radio fam. 

WDWS, 250w, 1400kc, CBS, Conlan 

D 3.50 5.00 666 16.00 24.00 

N 4.50 6.00 10.00 24.00 36.00 

WDWS-FM, ch. 248, 97.5mc, 10kw 

Bonus 


35.00 
93.7% 


60.00 
75.00 


50.00 


fam., 


40.00 
60.00 


(Continued on page 63) 


MARKET INDICATORS FOR ILLINOIS 


CLASSIFICATIONS 


FIGURES 


Population 8,670,000 
Increase over 1940 9.8% 

% of U.S. 5.93% 
BMB Families 2,584,700 
Percent Radio 97.5% 
Radio Families 2,519,830 
Business Concerns 174,370 
Manufacturing Establishments 15,982 
Non-Agricultural Employment 2,624,340 

| Manufacturing Employment 953,000 
Income $13,636,000,000 
Increase over 1940 138% 
Per Capita Income $ 1,624 
Increase over 1940 124% 
Construction (Private) $ 672,700,000 
Residential $ 272,100,000 
Non-Residential $ 197,700,000 
Retail Sales $ 8,585,778,000 
| Value Added by Manufacture. $ 6,674,000,000 





Retail 


DATA BY COUNTIES 


Sales 


1948 ($000) 
8,258 
9,551 
5,520 
8,424 

18,081 
17,919 
6,292 
3,888 
2,957 
7,240 
7,832 
28,228 
2,687 
2,743 
8,493 
3,352 
25,799 
1,613 
46,079 
4,553 
9,641 


Administration. 


YR. 
*48 


"48 
"49 
"49 
"49 
°47 
"AT 
"47 
*47 
"47 


"47 


Mfg. 


FIGURES 
7,897,000 


6.0% 
2,330,000 
95.7% 
2,230,000 
146,731 
11,983 
2,207,000 
591,000 
5,740,000,000 


726 


224,800,000 
102,300,000 
48,300,000 
7,756,483,000 
2,187,000,000 










40 


*39 
"39 
*39 
"47 
*39 


BROADCASTING ® 


(Continued f) 


Taxable Pay- 


Employment rolls—Ist Qtr. 
Ist Qtr. 1947 Ist Qtr. 1947 
749 309 
772 390 
390 173 
904 460 
2,704 1,392 
4,574 2,794 
462 223 
497 293 
170 71 
675 268 
570 258 
3,901 2,114 
298 122 
222 84 
1,016 477 
223 82 
7,014 4,885 

84 31 
6,210 3,113 
718 379 
909 367 
Value Added, Dept. of Commerce 


See page 3 for key 
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ILLINOIS 


SPOT RATE FINDER 


(Contin from page 62) 


CHICAGO, Cook 1,099,300 fam., 98.3% 


radio, 1,080,610 radio fam. 





4 AM affiliates, average one time rate 

SB 1M 5M 15M 30M 1 Hr. 
p 72.25 80.00 125.00 210.00 325.75 543.25 
N 126.25 150.00 217.50 369.00 570.00 950.00 
10 AM non-affiliates, average one time rate 
p 14.70 18.00 37.85 61.60 96.65 136.90 
N 26.00 22.00 38.20 58.86 90.72 198.66 


WAAF, Ikw-D, 950kc Hollingbery 
p 12.00 20.00 35.00 60.00 100.00 175.00 
WAIT, 5kw-D, 820kc, Radio Reps, Hooper 
p 12.00 20.00 45.00 72.50 120.00 200.00 
N 12.00 20.00 60.00 87.00 144.00 240.00 
WBBM, 50kw, 780kc, CBS, radio sales 
p 115.00 132.00 264.00 439.00 733.00 
N 175.00 396.00 660.00 1100.00 
WBBM-FM, ch. 246, 97.1mc, 13kw 
ae ae ST 

kw, c 
_* 60.00 87.00 144.00 240.00 
time sold only to churches 
WCFL, 50kw, 1000kc, Bolling, Pulse 
D 13.50 20.00 59.09 90.00 135.00 225.00 
N 20.00 30.00 78.00 120.00 180.00 300.00 
WCEFL-FM, ch. 282, 104.3mc, 22kw, Bolling 


ee sew, 1240ke, ST 
RW, w 2 c 
_ 5.00 25.00 50.00 40.00 


N 6.00 30.00 60.00 50.00 
WEDC, 250w, 1240kc, ST 
D 10.00 12.00 24.00 36.00 60.00 
N 14.00 17.00 34.00 51.00 85.00 
WENR, 50kw, 890kc, ABC, ABC Spot Sales, 
Hooper, Pulse 
D 54.00 90.00 144.00 216.00 324.00 540.00 
N 90.00 150.00 240.00 360.00 540.00 900.00 
WENR-FM, ch. 234, 94.7mc, 40kw 
nus 
WENR (TV), ch. 7, 7kw-A; 13.1kw-V, ABC, 
Spot Sales 
Dp 45.00 45.00 120.00 180.00 270.00 450.00 
N 60.00 60.00 160.00 240.00 360.00 600.00 
WGES, 5kw, 1390kc 
D 10.00 23.62 47.25 73.50 126.00 
N 12.50 30.00 60.00 105.00 175.00 
WGN, 50kw, 720kc, MBS, Nielsen, Keenan & 


Eickleberg 
D 45.00 75.00 180.00 270.00 450.00 
N 90.00 360.00 540.00 900.00 
WGNB, ch. 254, 98.7mc, 36kw 
Bonus 


WGN-TV, ch. 9, 15kw-A, 30kw-V, CBS 

D 35.00 35.00 67.75 110.00 165.00 275.00 
N 70.00 70.00 137.50 220.00 330.00 550.00 
WIND, 5kw, 560kc, Katz, Hooper, Pulse 

D 16.00 22.00 37.50 63.00 105.00 175.00 
N 22.00 30.00 54.00 90.00 150.00 250.00 
WJJD, 50kw, 1160kc, Avery-Knodel, Pulse, 
BMB 

D 20.00 30.00 52.00 85.00 143.00 228.00 
N 50.00 50.00 72.00 124.00 208.00 338.00 
WEMF, ch. 262, 100.3mc, 33kw, Avery-Knodel 

D 10.00 10.00 20.00 30.00 50.00 
N 15.00 15.00 30.00 40.00 75.00 
WIS, 50kw, 890kc, ST, ABC, Blair, Hooper, 
BMB 

D 54.00 90.00 162.00 216.00 324.00 540.00 
N 90.00 150.00 270.00 340.00 540.00 900.00 
WMAQ, 50kw, 670kc, NBC, Hooper, Pulse 

D 75.00 75.00 90.00 180.00 270.00 450.00 
N 150.00 150.00 180.00 360.00 540.00 900.00 
WMAQ-FM, ch. 266, 101.I1mc, 24kw 

Bonus 

WNBQ-TV, ch. 5, 11.8kw-A, 21.8kw-V, NBC, 
Spot Sales 

D 75.00 75.00 95.00 150.00 225.00 375.00 

N 100.00 100.00 125.00 200.00 300.00 500.00 





Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’’, Further reproduction unlicensed. 
For complete explanation see foreword. 
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EMBRACING 
The “Big Middle” 


of Illinois 


WSOY 


DECATUR 
Since 1924 


es s 
(Plus the Biggest FM Sta- 


tion in Downstate Illinois) 


National Representatives: 
Weed & Company 
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“eeeeeeeueeveeereveuuues 
BROADCASTING e 


WSBC, 250w, 1240kc, ST, Forjoe, Pulse 

SB 1M 5M 15M 30M l Hr 
D . 10.00 16.50 36.00 60.00 100.00 
N 13.50 19.25 43.50 72.00 120.00 
WXRT-FM, ch. 270, 101.9mc, 30kw 
D 5.10 8.50 14.00 31.00 51.00 85.00 
N 6.00 10.00 16.50 36.00 60.00 100.00 
WBKB (TV), ch. 4, 7.5kw-A, 13kw-V, Weed 
D 64.80 95.50 151.00 226.50 387.50 
N 85.00 125.00 200.00 300.00 500.00 
WBIK-FM, ch. 242, 96.3mc, 19kw 
until further notice, time not available for 

commercial programs 

WMOR-FM, ch. 274, 102.7mc, 20kw 
D 5.35 7.15 10.75 21.50 32.00 54.00 
N 8.00 10.65 16.00 32.00 48.00 80.00 


CICERO, Cook, 19,600 fam., 99.1% radio 
19,420 radio fam. 

WHFC, 250w, 1450kc 

D 8.00 15.00 25.00 43.75 75.00 

N 10.00 21.00 37.50 62.50 100.00 

WEHS-FM, ch. 250, 97.9mc, lékw 

no data available 


CLINTON, DeWitt, 2,000 fam., 97.0% radio 
1,940 radio fam. 

WHOW, Ikw-D, 1520kc 

D 6.50 8.00 16.00 32.00 48.00 80.00 


DANVILLE, Vermilion, 14,900 fam., 96.6% 
radio, 14,390 radio fam 

WDAN, 250w, 1490kc, CBS, Everett-McKinney 
Conlan 

D 5.00 5.00 10.00 20.00 30.00 50.00 

N 6.00 6.00 15.00 30.00 45.00 75.00 


DECATUR, Macon, 20,900 fam., 97.9% radio 
20,460 radio fam. 

WSOY, 250w, 1340kc, CBS, Weed, Conlan 

D 4.50 5.50 9.00 18.00 30.00 50.00 

N 6.50 8.00 13.00 26.00 45.00 75.00 

WSOY-FM, ch. 271, 102.1mc, 32kw, Weed 

Bonus 


DEKALB, DeKalb, 4,000 Fam., 
3,850 radio fam. 

WLBK, 500w-D, 1360kc, Ra-Tel 

D 5.54 9.65 19.34 33.16 55.20 


EAST ST. LOUIS, St. Clair, 25,300 fam., 95.6% 
radio, 24,090 radio fam. 

WTMV, 250w, 1490kc, Weed 

D 8.00 12.00 20.00 40.00 60.00 100.00 

N 12.00 18.00 30.00 60.00 90.00 150.00 


EFFINGHAM, Effingham, 2,400 fam., 96.3% 
radio, 2,310 radio fam. 

WCRA, 250w-D, 1090kc 

D 3.00 3.85 7.66 16.00 25.70 45.00 


EVANSTON, Cook, 21,500 fam., 99.1% radio 
21,310 radio fam. 

WNMP, likw, 1590kc, Hooper 

D 10.00 12.50 15.00 22.50 45.00 75.00 
N 10.00 12.50 15.00 22.50 45.00 75.00 
WEAW (FM) ch. 286, 105.1mc, 36kw 

D 4.00 6.00 8.00 18.00 24.00 40.00 
N 6.00 9.00 12.00 24.00 36.00 60.00 


FREEPORT, Stephenson, 8,100 fam., 98.0% 
radio, 7,940 radio fam 
WEFRI, Ikw, 1570kc, Sears & Ayers, Conlan 


96.2% radio 


D 5.90 9.00 19.00 33.00 55.00 

N 8.50 13.00 28.00 50.00 80.00 

WFJS-FM, ch. 273, 102.5mc, 9kw 

D 85 1.70 5.10 8.50 10.20 17.00 

N 1.00 2.00 6.00 10.00 12.00 20.00 
(Continued on page 64) 
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EVANSTON | 
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GREATER CHICAGO 


1000 WATTS DAYTIME 
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WCFL 


The Voice of Labor 


offers all this — 


| 
| 
| 
| 
| 
| 
| 
| 
Rush Hughes | Chicago Cardinals 
Marty Hogan . Football 
Don McNeill | 
| 
| 
| 
| 
| 
1 
i 


Lynn Burton 


Notre Dame Football 
Horse Races 
Black Hawk Hockey 





Chicago Symphony 
Orchestra 
Music Lovers Hour 


Treasury of Music 


pl this Important + Factor ! 


WCFL—The Voice of Labo: offers an un- 
equalled plus factor in audience loyalty. There 
is a union member in 2 out of 3 families in the 
greater Chicago area, a foundation upon whicl 
WCFEL is building one of the most responsive 


product-buying markets in radio today 


50,000 watts * 1000 on the dial 
The Voice of Labor 
666 Lake Shore Drive, Chicago, Ill. 


Represented by the Bolling Company, Inc. 
An ABC Affiliate 
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QUAD-CITIES 


Rock Island, Moline, £. Moline, Ill. 
Davenport, lowa 
































... Reaches More Radio 
Homes at a Lower Cost! 


A quick glance at the chart below 
shows why WHBF deserves /irst con- 
sideration in the Quad-Cities. When it 
comes to sales impact, WHBF is by far 
the best buy as confirmed by 
Hooper. Compare the cost on WHBF 
with its local competition, and you will 
see why WHBF deserves a placement 
on any schedule. 













































































231,000 
Metropolitan Population 



































COST PER 1,000 RADIO HOMES IN THE QUAD-CITIES * 























15-minute 
Program 


$ 6.30..... $2.10 
it ae —— 
19.96 eee 





1-minute 
Announcement 











Morning, Mon. thru Fri. 

















Station “B”’.. . 
Station “G ... 























Afternoon, Mon. thru Fri. 
WHBF....... ae . 4 oa eee 
Station “is... ere 5 ata ive ae 
Station “C’”’ 7.58 





























Evening, Mon. thru Fri. 








BisOO. ..... 
ae... s.. 





Station ““B”’ 
Station ‘‘C”’ 
































*Cost per 1000 radio homes listening to the three full-time stations in the 
Quad-Cities is based on the Hooper Station Listening Index for March- 
April, 1949. Rates are based on the 1-time quarter-hour and one-minute 
rate as published in Standard Rate and Data. 

















MOLINE 
ISLAND 


















Les Johnson, V.P. and Gen. Mgr. 
Affiliate of Rock Island Argus 


Gai) Stat On AEPAEStatarins 
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ILLINOIS 


SPOT RATE FINDER 


(Continued from page 63) 


GALESBURG, Knox, 10,500 fam., 97.3% radio, 
10,220 radio fam. 
WGIL, 250w, 1400kc, Ra-Tel 
SB 1M 5M 15M 30M Hr. 
D 7.15 7.15 11.20 22.40 33.60 56.00 
N 8.25 8.25 15.00 30.00 45.00 75.00 


HARRISBURG, Saline, 3,800 fam., 
radio, 3,590 radio fam. 


WEBQ, 250w, 1240kc 


94.5% 


D 4.00 5.00 10.00 20.00 35.00 60.00 
N 4.00 5.00 10.00 20.00 35.00 60.00 
WEBQ-FM, ch. 260, 99.9mc, 4.2kw 

D 2.75 3.50 675 13.50 23.50 40.00 
N 2.75 3.50 6.75 13.50 23.50 40.00 
HERRIN, Williamson, 2,980 fam., 94.6% 


radio, 2,820 radio fam. 
WJPF, 250w, 1340kc, MBS, Pearson 
D 6.00 7.50 10.00 20.00 35.00 60.00 
N 6.00 7.50 10.00 20.00 35.00 60.00 
WJPF-FM, ch. 253, 98.5mc, 500w, Pearson 
D 2.00 2.50 3.33 6.67 11.67 20.00 
N 2.00 2.50 3.33 6.67 11.67 20.00 


JACKSONVILLE, Morgan, 
radio, 6,930 radio fam. 


WLDS, Ikw-D, 1180kc, Holman 
D 2.50 2.50 6.00 12.00 18.00 30.00 


WLDS-FM, ch. 263, 100.5mc, 7kc, Holman 

Bonus 

JOLIET, Will, 15,800 fam., 97.9% radio, 15,- 
470 ‘radio. fam. 


WJOL, 250w, 1340kc, 


7,200 fam., 96.2% 


McGillvra, Conlan 


D 5.40 5.40 9.70 21.60 36.00 60.00 
N 3.60 3.60 6.50 14.40 24.00 40.00 
KANKAKEE, Kankakee, 8,400 fam., 98.2% 
radio, 8,250 radio fam. 

WKAN, lIkw-D, 1320kc, Holman 

D 3.00 6.00 9.00 20.00 38.00 70.00 
N 4.00 8.00 12.00 25.00 48.00 90.00 
WKIL-FM, ch. 264, 100.7mc, 73.7kw, Holman 
D 1.00 2.20 3.40 9.00 16.00 30.00 


LASALLE, LaSalle, 3,900 fam., 97.5% radio, 
3,800 radio fam. 


WLPO, 250w-D, 1220kc 

D 4.80 6.00 10.80 21.60 36.00 60.00 

MCCOMB, McDonough, 3,400 fam., 96.6% 
radio, 3,280 radio fam. 

WKAI, 250w-D, 1510kc, Conlan 

D 5.00 5.00 10.00 20.00 30.0C 50.00 

N 6.50 6.50 13.00 26.00 39.00 65.00 

MATTOON, Coles, 6,700 fam., 96.2% radio, 
6,450 radio fam. 

WLBH, 250w-D, 1170kc, Holman, Conlan 


D 4.00 650 9.00 18.00 33.00 55.00 


WLBH-FM, ch. 245, 969mc, 23kw, Holman 
N 2.00 3.00 4.00 7.50 13.00 22.00 


MCLINE, Rock Island, 13,100 fam., 98.3% 


radio, 12,880 radio fam. 


WQUA, 250w, 1230kc, MBS, Rambeau 
D 6.50 8.00 10.00 20.00 30.00 50.00 
N 10.00 12.00 20.00 40.00 60.00 100.00 


MT. CARMEL, Wabash 
no figures on city) 


WVMC, 500w-D, 1360kc, 
D 1.00 3.00 6.00 


BMB 


12.00 18.00 30.00 








250 watts 


WJOL 


JOLIET, ILLINOIS 


The Only Station in 
WILL County 


(Established in 1926) 


Write for Our May, 1949 
Conlan Survey 


JOE GARVEY, 


Ma nager 





Joseph Hershey McGillvra, Inc. 
National Representatives 


IPP APAPIPPOM OH YH HY 


BROADCASTING ® 








MOUNT VERNON, Jeffers 1 
94.8% radio, 5,780 radio fam’ *™ 


WMIX, Ikw-D, 940kc, Pearson, Conlan 

SB IM) 5M 15M 30M 1 
D —....._ 9.00 15.00 30.00 45.00 75,99 
WMIX-FM, ch. 231, 94.1mc, 15.2kw, Pearson 
N 2.50 5.00 10.00 


15.00 25.09 


OAK PARK, Cook, 22,000 fam 
21,910 radio fam. 
WOAK-FM, ch. 252, 98.3mc, 7kw 


D 4.00 16.00 25.00 
N 6.00 24.00 36.00 on 


99.6% radio, 


OLNEY, Richland, 3,500 fam., 96.19 : 
3,360 radio fam. 7. 
WVILN, 250w-D, 740kc, Holman, Conlan 
D 3.00 5.00 8.00 15.00 27.00 45.09 
PEKIN, Tazewell, 6,900 fam., 97.89 : 
6,750 radio fam. > oe, 
WSIV, Ikw-D, 1140kc, Holman, Hooper, BMB 
D 3.75 3.75 7.50 15.00 22.50 37.50 
PEORIA, Peoria, 37,800 fam., 97.4% radio, 


36,820 radio fam. 





3 AM affiliates, average one time rate. 


D 9.33 10.33 14.08 28.16 46.66 77.66 
N 16.66 18.66 28.16 56.33 93.00 121.66 
2 AM non-affiliates, 
D , 6.87 


average one time rate 


13.12 23.75 41.25 68.75 





WEEK, Ikw, 
Hooper 


D 9.00 


1350kc, NBC, Headley-Reed, 
9.00 13.50 27.00 45.00 75.00 
N 16.00 16.00 27.00 54.00 90.00 150.00 


WIRL, Skw, 1290kc, ABC 
Hooper, BMB 

D 9.00 9.00 12.50 25.00 42.00 70.00 
N 14.00 14.00 25.00 50.00 84.00 140.00 


WMBD, 5kw, 1470kc, CBS, 
Hooper, BMB 

D 10.00 13.00 16.25 32.50 53.00 88.00 
N 20.00 26.00 32.50 65.00 105.00 175.00 


Avery-Knodel 


Free & Peter, 


WMBD-FM, ch. 223, 92.5rac, 20kw, Free & 
Peters 

Bonus 

WMMJ, Ikw-D, 1020kc, MBS, Pearson 

D 7.50 15.00 25.00 45.00 75.00 

WWXL, Ikw, 1590kc, Burn-Smith 

D 6.25 11.25 22.50 37.50 62.50 

N 12.50 22.50 45.00 75.00 125.00 

QUINCY, Adams, 14,300 fam., 95.7% radio 


13,690 radio fam. 


2 AM affiliates, average one time rate 


D 10.00 10.00 16.25 31.25 48.00 80.00 
N 12.50 12.50 25.00 50.00 75.00 125.00 


WGEM, lIkw, 1440kc, ABC, Walker 


D 8.00 8.00 12.50 22.50 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


WQDI, ch. 236, 


Bonus 


105.1mc, 3kw, Walker 





Note: All one-time. Sources: Total 
Families, copyright 1949 Sales Manage- 
ment’. Further reproduction unlicensed 


For complete explanation see foreword. 
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KANKAKEE, 
Illinois 
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dio homes in the rich | 
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or 
36.00 60.00 
50.00 100.00 


alker 


ices: Total 


s Manage- 
unlicensed. 
reword. 





ED ta- 
e rich | 
tural | 
1 Ilhi- 
t In- 


20 ke | 





































Coles eaovssce 












Crowford . 








1949 Total 
County Families 
Adams --- 21,200 
Alexander 7,300 
Bond «+++ F (asenbbeees 4,900 
BRE aang. Vee eo PENNS AEM INNC ENS 5,100 
ME ined <nsieins te ess scise se cieb's 2,600 
BOND oo nse n nc rsrcceccerccseores 12,100 
Colhoun - 2,300 
BION oo 6 gos sete sec sececesrseces 5,900 
Cass -- 5,200 
Chompaign .------- scree erereercees 23,900 
Christion ..---- sere e re eeee rece 12,000 
Cigk «..-: . ee 6,100 
Clay «+--+ errr re 5,300 
Clinton oe cece e eee e cence reeeerees 6,000 


13,500 
1,338,500 
6,900 


ILLINOIS RADIO 








Per Cent Radio 
Radio Families 
95.0 20,140 
86.2 6,290 
93.5 4,580 
98.5 5,020 
94.0 2,440 
97.6 11,810 
93.8 2,160 
97.4 5,750 
95.1 4,950 
98.1 23,450 
96.1 11,530 
94.6 5,770 
94.9 5,030 
94.9 5,690 


96.3 13,000 
1,315,750 


95.0 6,560 











Cumberland 












De Kalb .... 









De Witt . 









Douglas 

















Cent 
“Sales 


Radio 
Sales, 


Families, Per 
copyright 1949 


Sources: 















ILLINOIS 


SPOT RATE FINDER 
(Continued from page 64) 






WIAD, Ikw, 930kc, CBS, Weed 

SB 1M 5M 15M 30M 14Hr 
D 12.00 12.00 20.00 40.00 60.00 100.00 
N 15.00 15.00 30.00 60.00 90.00 150.00 
WIAD-FM, ch. 258, 99.5mc, 53kw, Weed 
Bonus 
KHMO, Ikw, 1440kc, Walker 
D 8.00 8.00 12.50 22.50 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


=. Winnebago, 41,600 fam., 98.3% 

radio 

no figures on city) 

WROK, 1,000-D, 500-N, 1440-kc, ABC, Head- 
ley-Reed, Conlan 

D 10.00 10.00 17.00 35.00 55.00 80.00 
N 12.00 12.00 22.00 50.00 76.00 120.00 

















Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 















The Woods are Full of 
Successful Advertisers 






using 


W1RL 


to crack PEORIA at Low Cost 
= 
Won’t You Join Them? 
5000 Watts ABC 


ye A odd 
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Radio, 





3,700 
12,000 
5,400 


5,700 





BMB. 
Management. 








3,540 
98.3 11,800 


96.8 5,230 





96.9 5,520 


Employment, 
Further 


Taxable Payrolls, 


reproduction unlicensed 


ROCK ISLAND, Rock Island, 17,200 
98.3% radio, 16,910 radio fam. 
WHBF, 5kw, 1270kc, ABC, Avery-Knodel 
SB 1M 5M 15M 30M lHr | 
D 10.00 12.00 18.00 36.00 54.00 90.00 | 
N 15.00 18.00 36.00 72.00 108.00 180.00 
WHBF-FM, ch. 255, 98.9mc, 10kw, 
Knodel 
Bonus | 


WHBF-TV, ch. 4, 13.6kw-A, 7.6kw-V, ABC, 


Avery-Knodel 
D 10.00 12.00 18.00 36.00 54.00 90.00 


N 15.00 18.00 36.00 72.00 108.00 180.00 


SPRINGFIELD, Sangamon, 28,300 fam., 97.5% 
radio, 27,590 radio fam. 


fam., 


Avery 


2 AM affiliates, average one time rate | 
D 5.25 5.25 9.50 18.50 30.00 50.00 | 
N 8.25 8.25 14.00 29.00 46.50 77.50 
WCVS, 250w, 1450kc, ABC, Sears & Ayer, 
Hooper 

1) 6.00 6.00 10.00 19.00 30.00 50.00 
N 10.00 10.00 15.00 32.00 48.00 80.00 
WCVS-FM, ch. 275, 102.9mc, 25kw, Sears & 
Ayer 

Bonus 

WTAX, 100w, 1240kc, CBS, Weed, Conlan, 
BMB 

D 450 4.50 9.00 18.00 30.00 50.00 
N 6.50 6.50 13.00 26.00 45.00 75.00 
WTAX-FM, ch. 279, 103.7mc, 6.7kw, Weed | 
Bonus 


TUSCOLA, Douglas, 1,000 fam., 96.8% 
970 radio fam 

WDZ, lkw-D, 1050kc, Free & Peters, BMB 

D 7.50 9.00 12.00 24.00 36.00 60.00 

N 9.50 11.00 15.00 30.00 45.00 75.00 


URBANA, Champaign, 5,900 fam., 
radio, 5,820 radio fam. 

WKID, 250w-D, 1580kc 

D 2.75 4.50 7.50 18.00 27.50 45.00 

N 2.50 4.00 6.00 14.40 21.60 36.00 


WKID-FM, Chon. 277, 103.3mc, 2.4kw 
Bonus 


radio, 


98.7% 


WAUKEGAN, Lake, 11,500 fam., 98.7% radio 
11,350 radio fam. 


WKRS, ch. 294, 105.7mc 

D 4.00 4.00 7.00 14.00 27.00 55.00 
N 4.00 4.00 7.00 14.00 27.00 55.00 
WOODSTOCK, McHenry 

WILA-FM, ch. 221, 92.1mc, Ikw 

D 3.50 450 7.50 15.00 22.00 36.00 
N 5.75 7.50 12.00 24.00 36.00 60.00 


Telecasting 





Federal Security 


MARKET DATA BY COUNTIES 


Taxable Pay- Mfg. Vaive 
Retail Sales Employment rolis—tIst Qtr. Added 

1948 ($000) Ist Qtr. 1947 1947 ($000 1947 ($000 

56,684 14,921 7,108 43,116 
17,840 3,737 1,568 
8,919 1,176 505 
16,055 2,917 1,644 
5,352 1,167 377 
29,436 4,083 1,938 
3,568 349 120 
16,055 1,358 552 
12,486 2,068 868 
91,205 13,195 6,023 
33,004 6,106 3,991 
11,595 1,419 500 
14,271 2,047 782 
12,489 2,500 1.025 


41,031 7,560 3,178 12,947 





5,001269 1,750,821 4,548 453 


15,164 2,799 1,362 


4,459 873 309 





44,599 8,809 4,675 28,084 


16,055 1,309 437 


14,271 1,583 658 





Administration Mfg. Value Added Dept of Commerce Families Retail 


(Continued on page 66) 





The FACTS prove 


You can’t cover 


ROCKFORD, [ILLINOIS 


with an outside station! 


WROK 


AM Rockford’s ONLY Station FM 


leads outside stations in listening” 


MORNING AFTERNOON EVENING 


*“Conlan Survey - May, 1949 


An ABC Affiliate - Headley-Reed Company, Nat'l Reps. 
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ILLINOIS RADIO MARKET DATA BY COUNTIES (Continued 


page 65) 
Taxable Pay- 


1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qt: a Ps 
County Families . Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000 1947 (S00 
Du Page 3 : 34.900 99.2 34,620 99,112 10,868 5,808 15,55 
Edgar . Ri aens 7,800 96.0 7,490 20,515 2,902 1,214 
Edwards ‘ 3,000 94.2 2,830 4,460 634 230 
Effingham 5,900 95.3 5,620 19,624 3,410 1,353 
Fayette 7,800 94.5 7,370 16,055 2,760 1,040 
Ford i iossacets 4,700 98.4 4,620 15,165 1,591 671 
Franklin 15,500 93.8 14,540 35,679 10,529 7,872 
Fulton .. daciviess ‘ 15,500 96.5 14,960 36,572 7,741 4,885 
Gallatin : 3,000 92.9 2,790 5,352 1,336 543 
Greene ; ee 6,500 93.8 6,100 12,487 1,388 454 
Grundy 5,700 98.1 5,590 18,732 3,004 1,707 
Hamilton ‘ 4,200 92.5 3,890 6,244 603 190 
Hancock : : r ; 9,100 95.4 8,680 16,948 2,036 704 
Hardin 2,100 92.7 1,950 3,567 (2 2 j 
Henderson . : ; aNd is 2,700 95.6 2,580 4,460 543 193 
Henry ... - gai des ; 13,200 97.5 12,870 41,592 7,737 4,220 18,35 | 
Iroquois . eae aiken 10,100 97.5 9,850 25,867 2,945 1,243 
ee reer LR Fete 11,100 93.4 10,370 28,544 5,607 2,361 
Jasper .. RA Oe ee 4,200 94.5 3,970 5,352 657 196 
Jefferson hee ; 11,000 94.1 10,350 28,544 7,005 3,686 12,305 
Jersey .... sated cielo sans 4,400 92.4 4,070 9,811 1,479 614 
Jo Daviess .. Sie Wan Wiha ea meen ee 6,200 96.1 5,960 16,055 1,946 889 
Johnson iia etait . 3,100 92.1 2,860 4,460 506 145 
Kane .... Miedo winlace natant es 44,000 98.0 43,120 161,916 42,872 26,729 136,82 
Kankakee ieee Ref ; 20,700 98.2 20,330 63,546 12,568 7,127 37,46) 
Kendall ..... awakas wbbrtend 3,400 98.0 3,330 7,135 1,109 602 
RM esceecs ‘esiareuelees semtats 17,300 97.0 16,780 53,920 10,483 5,328 21,94 
Bes O05.0 ery ee SwoesMexeee 39,200 98.7 38,690 148,159 34,793 20,874 139,3% 
NN sora kaa acoceces ; ‘ : 32,500 97.8 31,790 101,056 28,061 15,666 100.277 
oe ECE COO ie istahask 6,600 94.6 6,240 13,380 2,387 1,225 
a aes 11,700 98.4 11,510 29,436 5,180 2,807 
Livingston ........ ; viinsan es 11,800 97.7 11,530 32,112 3,828 1,535 
BI hisic 0 in de. Bi, iar pl'eherataceiane ‘ 9,300 97.2 9,040 25,868 3,237 1,351 


Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, 


Reto 
Sales, copyright 1949 “Sales Management.’ Further reproduction unlicensed. 


(Continued on page 68 
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PPP PIPPI PPP PIPPI PPP IPP PP IPP PPP OPP PP OP PP PPP OPP PP PPP PPP PPP PPP PP PPP PPP PPP PFD PPR ILI PPP PIPIFIFSS, 


AM WKRS FM 


1000 Watts, Daytime, 12,000 Watts, 
at 1220 Kilocycles at 106.7 


SSSSSSS SSS SSS SSS SSS SSS SSS SSS SSS SSS 99S 9S SSS SSS SSO SPO PPS SSS SSS SSS SSSSS 9998S SSO SSS SSSS99SS$S999SS9995555H 
‘ 


Lake County’s Only Broadcasting Station 


THE AVERAGE INCOME PER FAMILY IN WAUKEGAN, THE COUNTY SEAT OF LAKE COUNTY, FOR THE 
YEAR 1948 WAS $1,641 BETTER THAN THAT OF MOST FAMILIES IN THE UNITED STATES. RETAIL 
SALES IN WAUKEGAN WERE $8,000,000 OVER 1947. WAUKEGAN RATES 35 PER CENT HIGHER THAN 


THE AVERAGE CITY IN THE COUNTRY IN PURCHASING POWER. SALES MANAGEMENT FIGURES. 


Call or Write: 


WKERS 


POST OFFICE BOX 500 WAUKEGAN, ILLNOIS Telephone ... ONTARIO 9000 


FFF FFF FFE 
POPS PSPSPS FSS SS SS SSS SS SSS FS SOS SSS OOS SOS OS SOS OOOO OS OOSS8O (at at a a a a a a 


CO pee QSOS SSESSO 
O44 444 Oo tet etete tote tet et ete tet ete tet ete tet et et et et ete et et ete ett eee eo ee 


oo 


4.6.4 . " EF 466 
POPP PSF SPSS PSPS SPSS SFOS SOS SSS PSPS OPS SS OSS OSS SSO POSSESS SS SS SS SSSSSSSSSSSSSS999 988 QGISIN 
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Mfg. Vg 

Added” 

1947 (S009 

15,55, 


18,354 


12,30 


136,82 
37,46) 


21,94 
139,3% 
100,27 


milies, Reto 


page 68 


> 
% 
ro) 

* 
»% 
%) 

* 

_— 


aoe 


I 


eed 
oS 


ttt tote ta tate e tet et eet ete tet et et ete tet efoto te tetete tele te tote tote te fete eee eee 


699598 


casting 













Would you like to reach the equivalent of all these cities 
with just one radio station? © : 


Erie, Pennsylvania 


—_ 


TACO, UTICA, NEW YORK = Knoxville Vere Begy. 
, Wasp Tampa, Florida yer “MaMenty : Tord, Mar. 
omerville, Mas CTO New Vifoy ' 
Sachusetts. wv camde™’ PEORIA, ILLINOIS ™“ 4 yar” 
di ana .c 
Fort Wayne: — Chattanooga, Tennessee wa NIA cou WN yERSEY 
DULUTH, MINNESOTA pENNSY rons! 
4, ADING: : 2ENT k 
%s Eton, Dy. WICHITA, S albany: 
On “Ware 8 
be. 
Lip Mey GARY, INDIANA on Cambridge, Massachusetts 
xe lina * As 
4), orth Care Vv. CANTO 
‘Vey, Charlotte, N 7. N, OHIO 
fall Ry, ey SPOKANE, WASHINGTON ey, users 
” Massacp ws wansshe 
“Sets. owe 








Obviously your answer would be affirmative. 


While it is true WGN does not reach all the above 29 cities, WGN is the station 
which reaches more radio homes each week than these cities’ combined population 
of 3,271,911. 


WGN reaches 343 million radio homes in Wisconsin, Michigan, Indiana and 
Illinois .. . and WGN delivers these homes at a lower cost than any other Chicago 
network station .. . 1,000 homes for only $1.08. * 


This is just one of the reasons why advertisers have been making WGN their 


Best Buy in Chicago . . . 25 years serving the Middlewest. 
*Nielsen Radio Index 
WGN reaches more homes each week than any other Chicago station. — 1948 Nielsen Annual Report 


Chicago 11 


‘ Illinois 
A Clear Channel Station. (3 Rape 
Serving the Middle Wes. SZ Ns 720 





MBS Eastern Sales Office: 220 East 42nd Street, New York 17, N. ¥ 
West Coast Representz = s: Ke enan and Eickelberg 
235 Montgomery St... San sane -—- . 8 Wilshire Blvd., Los Angeles 5 


710 Lewis Bldg.. 3 3'sW Oak ‘St. . Portland 4 
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County 


Macoupin 


Madison 


Marshall 


Massac 
Menard 
Mercer 

Monroe 


Montgomery 


ILLINOIS RADIO MARKET 


1949 Total 
Families 


9,500 
11,200 
23,300 
29,600 
14,300 
54,500 
14,100 


4,700 
3,400 
5,800 
3,800 
10,200 
10,900 


Per Cent 
Radio 


96.4 
98.6 
97.9 
97.8 
95.0 
96.6 
93.9 
98.8 
95.3 
91.2 
95.3 
96.8 
93.6 
95.3 
95.8 
95.1 
97.7 
97.6 
93.4 
97.3 
94.2 
92.3 
90.4 
96.4 
94.5 


Radio 
Families 
9,160 
11,040 
22,810 
28,950 
13,590 
52,650 
13,240 
4,150 
4,770 
4,290 
3,240 
5,610 
3,560 
9,720 
10,440 
4,090 
9,670 
50,950 
6,350 
4,480 
6,970 
2,120 
3,710 
1,540 
9,260 


DATA BY COUNTIES 


Retail Sales 
1948 ($000) 


26,760 
45,491 
78,119 
101,759 
29,436 
148,851 
46,382 
10,704 
13,380 
7,135 
7,136 
11,595 
8,028 
27,651 
31,917 
9,812 
25,868 
201,151 
16,054 
9,812 
15,165 
2,676 
6,243 
2,676 
19,624 


Employment 
Ist Qtr. 1947 


3,867 
7,792 
16,713 
23,914 
6,296 
51,033 
6,649 
1,307 
1,514 
1,973 
769 
1,147 
1,274 
4,631 
4,880 
1,469 
4,674 
48,329 
3,510 
1,045 
1,806 
(3) 
995 
191 
5,206 


(Continued 


Taxable Pay- 
rolls—Ist Qtr. 
1947 ($000 


1,631 
4,180 
7,588 

13,511 

3,516 

30,757 
3,010 
490 
544 


711 
(3) 
302 
70 
2,796 


page 66) 


Mfg. Value 
Added 
1947 ($000 


22,248 
26,335 
82,512 


199,632 


Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retai 
Sales, copyright 1949 ‘Sales Management.” Further reproduction unlicensed. 


Here’s Proof that WQUA< is the ONLY QUAd-City Station! 


A recent study of several hundred mail orders received this 1949 season for Cubs Year Books 
4 (offered annually in connection with WQUA’s exclusive broadcasts of the Chicago Cubs— 
National League baseball games) shows an amazing parallel between orders received and the 
relative population of the four cities comprising the QUAd-City metropolitan market; as follows: 


DAVENPORT ROCK ISLAND MOLINE EAST MOLINE 
% of QUAd-Ci | 
Population (100%) 40% | 28% 23% 9% 
% of Mail Orders 


received from 36% 27% 24% | 13% 


QUAd-Cities (100%) 


UAd-City local advertisers confirm in their local advertising appropriations, this fact of truly 

QUAd-City audience in almost equal proportion to the population of the four cities. A study 
of WQUA’s revenue for May 1949 from QUAd-City advertisers reveals the following proportions 
of total QUAd-City revenue: 


DAVENPORT ROCK ISLAND MOLINE EAST MOLINE 


37% 15% 42% 6% 


HESE analyses confirm the results of WQUA’s original plan to build, program and promote this station as a 
“QUA4d-City Station” . Even WQUA’s call-letters stand for the “QUAD” in “QUAd-Cities” ... Program- 
wise: our consistent policy is to direct all of our activities to the QUAd-City Metropolitan Area in approximately 
the same proportion as the relative population of the four cities. WQUA IS THE ONLY QUAD-CITY STATION 
TO FOLLOW CONSISTENTLY SUCH A POLICY! . Promotion-wise: WQUA’s exclusive promotion-exchange 
agreement with the only Davenport newspaper allows our use of more newspaper space in Davenport papers than 
all other QUAd-City stations combined! 
WQUA is your ‘best-buy’ for truly four-city 
coverage of this otherwise highly divided 
QUAd-City market of over 225,000 population 


“The QUAd-Cities’ Station’’ 
WOUA 


RADIO CENTER 
Moline, IIl. 





BRUFF W. OLIN, Jr. 


President & Gen’l. Mgr. Represented by Rambeau 
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Taxable Pay- 
page 66) 


1949 Total Per Cent Radio Retail Sales Employment rolls—1Ist Qtr. Added 


Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000 1947 ($000 
ME County 
S. Value 


Added va 94.7 5,780 13,379 4,534 1,777 
1947 ($009) Richland - 


tock Island 98.2 40,650 126,714 45,040 27,066 127,945 
‘0 
103 96.1 55,350 150,320 46,071 27,144 122,503 
22,248 g. Clair --- 
. — : 94.1 9,880 25,868 4,824 2,780 
26,335 Saline «+ 
82,512 Sangamon aie okabeaetnn th 37,460 135,250 33,791 17,753 
ghuyler sais neucas 3,480 7,136 
199,632 : bans peace 2,450 4,459 
Srelby ++ phere heunas , 8,220 14,271 
ork... a 2,720 6,244 
Siephenson reer is 13,470 43,707 


18,846 
Tazewell . 18,780 46,206 


122,614 
Union ..-- eee 5,690 11,595 
Vermillion vee 26,770 83,824 
Wabash .. trees . 4,190 12,488 
Warren .. . . . 7,070 21,408 
Washington eee ceceeees 4,570 8,028 
Wayne ... teen ee eees 6,060 12,487 
White ...- ret eeeee 5,830 14,132 
Whiteside . teenies 13,460 42,815 
38,200 109,111 
Williamson : : 14,630 33,003 
Winnebago . ‘ 40,890 166,321 188,520 
Woodford . 5,570 16,055 
(1) Included in Brown County. (2) Included in Gallatin County 


me 3) Included in Johnson County. 
ilies, Retai 


1460 KC 1000 WATTS 


e By Critical Approval WROY 


¢ By Public Indorsement me ILLINOIS 
— SERVING — 


e By Performance Requests WHITE COUNTY 


AND 


11 ADDITIONAL WEALTHY 
TRI-STATE COUNTIES 


OF THE WABASH AND OHIO VALLEYS 
TOTAL PRIMARY POPULATION .. 368,696 
wiicindls anudeda GU ctedins ANNUAL RETAIL SALES .... ..... ++. $289,248,818 
LAST YEAR WHITE COUNTY ALONE 

Has won recognition of its pre- PRODUCED: OIL worth $25,000,000 
cision programming for the dis- CORN worth. . 5,000,000 
WHEAT worth... 1,500,000 
criminating audience. Programs SOYBEANS worth. . 900,000 
TOTAL .... $32,400,000 
good will and sales. Become one ‘ Over 2,200 Oil Wells in White County produce Petroleum 

é Worth: $ 70,000 per day 

$ 490,000 per week 

institutions who choose Chicago's y - dinate ee 

Since Oil was discovered in White County in 1939, the value 


leading FM Station. of Oil produced totals: 


$250,000,000 
THE MONEY IS HERE—GET YOUR SHARE 


“puy W ROY suey” 
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of dignity and character build 


of the select groups of business 


Radio Station IWXRT; 101.9 Megacycles—Channel 270 
nbeall SHERATON HOTEL — 505 N. MICHIGAN AVE. — CHICAGO 





———$——————— 


‘casting 



































INDIANA 


SPOT RATE FINDER 


ANDERSON, Madison, 17,600 fam., 97.9% 
radio, 17,230 radio fam. 
WCBC, 1 kw, 1470 kc, Holman, Conlan 
SB 1M 5M 15M 30M 1 Hr 
D 5.60 8.00 16.00 36.00 48.00 72.00 
N 5.60 8.00 16.00 36.00 48.00 72.00 
WCBC-FM, chan. 292, 106.3 mc, 380 kw, 
Holman 
D 1.33 1.90 3.75 8.85 15.00 27.50 
N 133.196 375 635. 1380 27.3 
WHBU, 250 w, 1240 kc, ABC, Ra-Tel, Conlan 
D 6.00 6.00 10.00 18.00 25.00 40.00 
N 8.00 8.00 15.00 25.00 40.00 60.00 
BEDFORD, Lawrence, 4,400 fam., 95.2% 
radio, 4,190 radio fam. 
WBIW, 250 w, 1340 ke, Ra-Tel, Conlan 
D 5.00 4.00 8.00 15.00 25.00 40.00 
N 5.00 5.00 12.00 20.00 30.00 50.00 


BLOOMINGTON, Monroe, 7,600 fam., 94.9°% 
radio, 7,210 radio fam. 


3 AM non-affiliates, average 1-time rates 


D 3.50 5.33 9.33 18.33 29.66 30.33 
N 3.75 666 12.33 23.33 30.00 50.00 
WSUA, 1 kw, 1010 ke. McGillvra 

D — 6.00 10.00 20.00 34.00 56.00 
N —_ 9.00 15.00 30.00 —— —— 
WTOM, 250 w, 1490 kc, Sears & Ayer 

D 3.00 4.00 8.00 15.00 25.00 45.00 
N 3.50 5.00 10.00 20.00 30.00 50.00 
WTTS, 1 kw-D, 500-w-N, 1370 kc, Rambeau, 

Conlan 

D 4.00 6.00 10.00 20.00 30.00 50.00 
N 4.00 6.00 10.00 20.00 30.00 50.00 


COLUMBUS, Bartholomew (no figures for city 
WCSI-FM, chan. 229 93.7 mc, 71 kw, Ra-Tel 
D 8.00 8.00 12.00 24.00 36.00 60.00 
N 8.00 8.00 12.00 24.00 36.00 60.00 


CONNERSVILLE, Fayette, 5,400 fam., 96.9% 
radio, 5,230 radio fam. 
WCNB, 250 w, 1580 kc, Campbell 
D 3.00 6.00 10.00 20.00 30.00 50.00 
WCNB-FM, chan. 262, 100.3 mc, 10 kw, Camp- 
bell 
Bonus days only 
N 4.55 6.82 


9.10 18.20 27.30 45.50 





Note: All Total 


one-time. Sources: 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 


rates 








In 


BLOOMINGTON 


INDIANA 


MOST People 
listen 
MOST 


to 


WTTS 


1370 ke 


1,000 
Watts (d) 


500 
Watts (n) 











Michigan 
City 


LAPORTE) 





eo 


Ha mmond ‘* a’, 


Elkhart 
A ‘ 


aR’ 
2, 








i ee ALS 
Tanne ." 
Bost Bot %[""UNDIANA, ‘ 
in the 7 weve aes * *. 
= ances a : : i 
ELKHART — SOUTH BEND yell | 4 
Area pe Se “1 _ Skokome “er, Muncie 
, = *, : 1 “, r “@, * | * ‘ 
WIRC ELKHART bra ms) @ Andarson 
‘ %, meNay 


«< 








(Established 1931) 


: a 
¢ 5, “} . Rrehnond 
4% Randianapolise | *! 






wane 


MORGAN , omen a 
AM — FM ° y-—twonaen | vs~ Connersville 
apd + ' 
ae at ‘ @Btoomngtabrue, Ha 
Hatte—{ |, \cvomes! 4 
National Representatives: ‘a, aneene Bedford ~ a“ 


acer | f 
Vie : 


Burn-Smith Co., Inc. 


+ 





3 








=nOr s + webrin 
CRAWFORDSVILLE, Montgomery, no figures JS ome | pe Jasper ' 
WFMU-FM, chan. 275, 102.9 mc, 13 kw, — weoe T cwaw- 
Campbell 4 —s Lo 
SB 1M 5M 15M 30M 1H. 7 eee ee oe. | 
D 4.50 5.50 8.00 16.00 26.00 42.00 %s ar) “A Tell City 
N 5.50 6.50 10.00 20.00 36.00 60.00 . 





ELKHART, Elkhart, 12,000 fam., 98.3% 
11,800 radio fam. 
WTRC, 250w, 1340kc, NBC, Burn-Smith 


radio, 


Eons NA 
| ’ 


D 6.00 6.00 15.00 22.00 33.00 54.00 WANE, 250 w, 1450 kc, CBS, Bolling Co. 
N 7.50 7.50 18.00 36.00 48.00 80.00 SB 1M 5M 15M 30M _ 1Hr. 
WTRC-FM, chan. 264, 100.7 mc, 33 kw, Burn- D 7.00 7.00 12.00 24.00 36.00 60.00 
» aa 1.50 4.00 5.50 825 13.50 N 10.00 10.00 20.00 40.00 60.00 100.00 
, . : : . WFTW, 1 kw, 1090 kc, Ind. Metropolitan Sales 
N 2.00 2.00 4.50 9.00 12.00 20.00 p 7.50 7.50 10.00 20.00 30.00 50.00 
EVANSVILLE, Venderburgh, 38,900 fam., N 7.50 7.50 10.00 20.00 30.00 50.00 
95.6% radio, 37,190 radio fam. WFTW-FM, chan. 279, 137 mc, 1 kw 
_ Bonus 
4 AM affiliates, average 1-time rates . + 6 1 k NBC. Headley-Reed 
8.37 9.87 19.00 36.50 57.00 95.00 me ee piel 
N 11.12 12.37 24.75 47.12 74.20 123.75 p 9.40 9.40 12.50 25.00 37.50 62.50 
wand Gib a tab ae Gk an 1400 ke CAS. a N 12.50 12.50 25.00 50.00 75.00 125.00 
’ w, Cc, , Katz, ooper 
D 00° 8.00 16.00" 32.00 48.00 80.00 | 5 ""V5.09 “T3.00" 20.06 "30.00° 40.00 90.00 
: . ; “ : ; N 15.00 15.00 30.00 60.00 90.00 140.00 
WGBF, 5 kw-d, 1 kw-n, 1280 ke, NBC, Weed, WKJG-FM 106.1 mc, 30 kw 
Conlan, Hooper Sanus ” ; . 
D 12.00 12.00 24.00 48.00 72.00 120. 
N 15.00 15.00 30.00 60.00 30.00 150.00 = kw, 1190 kc, ABC, Free & Peters, 
sy = ri 1 kw-n, 1330 ke, ABC, Robt. D 20.00 20.00 30.00 60.00 90.00 150.00 
N Si . 50.00 100.00 150.00 250.00 
D 9.50 11.50 20.00 34.00 60.00 100.00 
N 11.50 14.50 29.00 48.50 87.00 145.00 WOWO-FM, chan. 241, 96.1 mc, 10 kw 


WIKY, 250 w, 820 kc, IMS, Hooper, Conlan Bonus 


D 6.00 8.00 16.00 32.00 48.00 80.00 HAMMOND, Lake, 23,200 fam., 98.7% radio, 
= chan. 281, 104.1 mc, 20 kw, IMS 22,900 radio fam. 
ae WJOB, 250 w, 1230 kc, McGillvra, Conlan 
N 3.00 4.00 8.00 16.00 24.00 40.00 p 8.00 10.00 18.00 36.00 54.00 90.00 
—_. chan. 233, 94.5 mc, 20 kw, Transit N 10.00 12.00 24.00 48.00 72.00 120.00 
adio, Inc. > 
D 2.80 2.80 5.60 11.20 16.80 28.00 _ chan. 222, 92.3 mc, 10 kw, McGillvra 
N 4.00 4.00 8.00 16.00 24.00 40.00 
FORT WAYNE, Allen, 39,900 fam., 98.6% INDIANAPOLIS, Marion, 139,400 fam., 97.4%, 


radio, 39,340 radio fam. radio, 135,780 radio fam. 


4 AM affiliates, average 1-time rates 4 AM affiliates, average 1-time rates 
D 12.10 12.10 18.62 34.75 55.87 90.62 Dp 13.75 14.75 22.86 45.80 71.20 124.50 
N 13.12 13.12 31.25 62.50 93.75 153.75 N 


21.50 23.87 40.33 83.00 132.00 227.50 











IN THE PROSPEROUS EVANSVILLE MARKET ITS 


WGBE 


1280 KC 5 KW (D) 1KW(N) NBC Affiliate 


WGBF SHARE OF AUDIENCE 
HOOPER STATION AUDIENCE INDEX 
Evansville, Ind. City Zone 
Oct. |, 1948 thru Feb. 1949 


8:00 AM-12 NOON Mon. thru Fri. 41.3 
12 Noon-6:00 PM Mon. thru Fri. 47.8 
6:00 PM-10:30 PM Sun. thru Sat. 48.0 





WEED & COMPANY 


National Representatives 
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for the facts on WIBE 


ASK 
(JOHN “your 
(BLAIR ‘Joun 
\.£ COMPANY BLAIR 

ta MAN! 


WFBM, 5kw, 1260kc, CBS, Katz, Hooper 


SB 1M 5M 15M 30M Hr. 
D 13.00 15.00 25.00 50.00 75.00 135.00 
N 25.00 30.00 50.00 100.00 150.00 270.00 


WFBM-TV, chan. 6, 18.1 
vis., CBS, Katz 


D —— 25.00 37.50 60.00 90.00 150.00 
N —— 40.00 62.50 100.00 150.00 250.00 


WIBC, 5 kw, 1070 kc, MBS 


D 15.00 15.00 21.60 43.20 64.80 108.00 
N 20.00 22.50 36.00 72.00 108.00 180.00 


28.2 kw, 


kw aur 


WIRE, 5 kw, 1430 kc, NBC, Pearson, Hooper 

D 17.00 17.00 —— 48.00 75.00 135.00 

N 25.00 25.00 85.00 145.00 260.00 

WISH, 5 kw-d, 1 1310 ke, 
& Peters, Hooper 


D 10.00 12.00 22.00 42.00 70.00 120.00 
N 16.00 18.00 35.00 75.00 125.00 200.00 


(Continued on page 71) 


ABC, Free 


kw-n, 





SALES RESULTS 
AT LOW COST 


in 





Indiana’s Second Largest 
Wholesale and Retail Market 


WIKY EVANSVILLE 


AM-820 kc WIKY-FM 
FM-104.1 mc 


Represented by: 
Independent Metropolitan Sales 


Member of: 
Associated Independent 


Metropolitan Stations 
EE LE 





Telecasting 





aw zZzOos 


mam <«eat ae 








INDIANA | MARKET INDICATORS FOR INDIANA a" 


SPOT RATE FINDER CLASSIFICATIONS FIGURES YR. FIGURES YR. 
; : : | Population 3,909,000 7°48 3,428,000 40 Y 
(Continued from page 70) | Increase over 1940 14.1% (ireatest Buy 
; | % of US 2.689 "48 2.61% “40 oa 
Ind. M ge Deectoe gp ae k a e 
wa, hte, ‘0 Be ne wee" | BMB Families 1,170,000 49 1,048,000 "46 ‘ 
ss IM~=SOSM.~—so1SM.—-30M_—sT Hr: | Percent Radio 96.5% ‘49 93.4% "46 in the 
5.00 8.00 11.50 23.00. 34.00 59.50 Radio Families 1,129,530 ‘49 979,000 "46 
: 500 8.00 11.50 23.00 34.00 59.50 | Business Concerns 63.968 ‘47 58.476 °39 " ‘ . 
WXLW-FM, chan. 234, 94.7 mc, 12 kw. IMS | Manufacturing Establishments 5,407 °47 4,192 °39 k ‘| \\ ‘ be sh \ ‘ i] ’ 
Bonus _ | Non-Agricultural Employment 991,901 *47 773,000 *39 ile l a as a ¢\ 
JASPER, DuBois, 1,700 fam., 96.8°5 radio, | Manufacturing Employment 157,000 47 275,000 *39 e 


1,650 radio fam Income $4,936,000,000 47 1,858,000,000 “40 














kw-D, 990 ke 00 
wit 0 4.00 8.00 16.50 30.00 50.00 | Increase over 1940 166% 
KOKOMO, Howard, 12,300 fam., 97.3% | Per Capita Income $ 1.287 °47 541 40 
radio, 11 ge = aii | Increase over 1940 138% 
WIOU, I kw, 14.00 28.00 42.00 70.00 | Construction (Private) $ 279,200,000 "47 90,400,000 *39 
1 — 12:00 18.00 36.00 54.00 90.00 Residential $ 104,100,000  °47 38,700,000 °39 TERRE HAUTE 
WKMO, 250 w oy sae see sne0 | Non-Residential $ 85,300,000 47 19,800,000 39 
ee 11.300 fom, 97.4% | netail Sales $3,106,659,000 “48 3,199,643,000 °47 (Now CBS) 
tA Se ate come tom eis Value Added by Manufacture — $2,979,000,000 °47 965,000,000 = °39 
radio, ‘ x . 
WASK, 250 w, 1450 kc, MBS, McGillvra, 
Conlan AM and FM 
p 6.00 7.50 16.00 27.00 41.00 68.00 
7.50 9.00 18.00 28.00 48.00 : SOUTH BEND, St. Joseph, 36,000 fam WJVA, 250 w-D, 1580 kc, Burn Smith . _— 
WFAM (FM), chan. 236, 95.1 mc, 12 kw, Mc- 97.9% radio, 35,240 radio fam. SB) IM) «SM. 15M. 30M Hr 1480 ke 1000 watts 
ill eS te seer D 4.00 6.00 25.00 34.50 57.50 
_ 250 —— 6.00 8.80 11.80 21.80 2 Am oti a WSBT, 5 kw, 960 kc, CBS, Raymer, Hooper 
Ny 250 —— 6.00 880 11.80 21.80 affiliates, average 1-time rates D 13.00 13.00 25.00 45.00 70.00 115.00 Represented by 
IA PORTE, LaPorte, 6,400 fam., 98.8% radio, SB IM 5M 15M 30M Hr | N_ 18.00 18.00 30.00 60.00 90.00 150.00 ; 
6,320 radio fam | D 10.00 10.00 20.00 35.00 55.00 87.50 WSBT-FM, chan. 267, 101.3 mc, 20 kw, Ray The Bolling Co.. Inc. 
WLOI, 250w-D, 1540kc N 14.00 14.00 25.00 50.00 75.00 125.00 mer 
D —— — 7.20 14.40 21.60 36.00 aD EN ante ae 
LOGANSPORT, Cass (no city figures avail.) | WHAT, 250 w, 1490 kc, ABC, Bolling, Hooper ee ae 1,600 fam., 93.7 radio | 
WSAL, 250 kw, 1230 ke | D 7.00 7.00 15.00 25.00 40.00 60.00 att : ee 
' to map i) 4.50 6.00 12.00 24.00 36.00 60.00 | N 10.00 10.00 20.00 40.00 60.00 100.00 (Continued on page 72) ————————_- * 
N 6.00 8.00 16.00 32.00 48.00 80.00 
MARION, Grant, 10,600 fam., 97.4% radio, | 
10,320 fam 
WBAT, 500 w-D, 1600 kc, Conlan 
D 9.00 9.00 18.00 30.00 48.00 80.00 e 
WMRI. chan. 295, 106.9mc, 34kw, Campbell 
———— D 240 —— 600 12.00 18.00 30.00 
| N 3.20 —— 8.00 16.00 24.00 40.00 
IBC MICHIGAN CITY, Laporte, 8,700 fam., 98.6% 


radio, 8,580 radio fam. | 
WIMS, 1 kw, 1420 kc, Cooke | 


D — 8.00 17.50 28.00 42.00 70.00 | S U R |- | 

N — _ 8.00 17.50 28.00 42.00 70.00 | 

WIMS (FM), chan. 228, 93.5 mc, 1 kw, Cooke “9 

Bonus, daytime 
| 


— 150 — £5.00 10.00 20.00 | 
MUNCIE, Delaware, 18,700 fam., 97.3% : C| = s 
radio, 18,200 radio fam. some nicago stations 
WLBC, 250 w, 1340 kc, CBS, Walker, Conlan Ss | 





D 600 6.00 10.00 20.00 30.00 50.00 | | 
N 10.00 10.00 16.00 32.00 48.00 80.00 | 
WMUN, chan. 281, 104.I1mc, 8.6kw, Walker | 





Bonus . <a 5 
sid NEW ALBANY, Floyd, 10,100 fam. 95.6% Can “reac h South Bend 
1 Hr. radio, 9660 radio fam. | 
00 135.00 WLRP, 1 kw-D, 1570 kc | 
10 270.00 D 3.50 5.00 8.00 16.00 24.00 40.00 | 

ASTLE, H fam., 97.9% | Oe 
wa tea | ... but the audience | 


10 150.00 WCTW (FM) chan. 273, 102.5 mc, 4 kw, 





Scheerer 
10 250.00 D 3.00 5.00 8.97 17.96 26.93 44.89 
N 5.00 8.00 13.60 27.20 40.80 68.00 | 
RICHMOND, Wayne, 14,500 fam., 97.9% 
. heap radio, 14,200 radio fam. | 
80.00 WKBV, 250 w, 1490 kc, MBS Meeker, Conlan | 
D 6.00 6.00 10.00 22.50 30.00 50.00 | 
, Hooper N 7.00 7.00 12.00 26.00 36.00 60.00 | 
0 135.00 SHELBYVILLE, Shelby, (no city figures avail. 
0 260.00 WSRK-FM chan. 267, 101.3 mc, 5 kw, Camp- 
bell | 
BC, Free Rates on request. to WS B 
0 120.00 Note: All rates one-time. Sources: Total 
0 200.00 Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. | 
For complete explanation see foreword. 

You want listeners, not merely signal strength, 
ss AAA AAARAARARRSA | for your radio dollars. Listeners are what 
>) you get on WSBT. This station is the over- 
T whelming choice of listeners in the South 

Bend market. No other station—Chicago, 

Is T local, or elsewhere even comes close in 
st HE BEST BUY Share of Audience. Want proof? See Hooper 
rket Dollar Per Listener 
——_ in 


INDIANAPOLIS 
-M Look at these rates: Ay SB 
5 minutes: 1X-$11.50, 13X-$10.90 


26X-$10.30, 39X-$10.00, 52X-$9.15 


, ae 1 SOUTH BEND 


3 GENE KELLY, Manager 








Member 5000 WATTS +* 960 KC «+ CBS 
IMS | 
‘the nation’s popular station” | PAUL H. RAYMER COMPANY + NATIONAL REPRESENTATIVE 
— PPP APAIAY AWWW 
ting BROADCASTING ©® Telecasting August 15,1949 ®@ Page 71 


XUM 








INDIANA 























































































































(Continued from page 71) 


WTCJ, 250 w-D, 1230 kc D 8.00 
SB 1M 5M 15M 30M THe 





Sources: Radio Families, Per Cent Radio, BMB. 
Sales, copyright 1949 ‘Sales Management.” 
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2 AM affiliates, 


8.00 


SB 
SPOT RATE FINDER D 8.00 
N~ 11.00 


8.00 
N~ 10.00 


8.00 


D — 4.50 8.00 20.00 35.00 60.00 Bonus 
TERRE HAUTE, Vigo, 24,800 fam., 95.3° D 8.00 
radio, 23,630 radio fam N 12.00 
x * * 

1949 Total 
County Families 
NR as iis esas desis 6,100 
Eee : 50,300 
Bartholomew ....... : ; 10,600 
Eek taaia:s 6-6 nin tive ih eck 3,600 
Pee , ; 4,400 
Ed oe ak OW orb aia ere ai 8,200 
Mca: ST ickia ie :6-61d:4 Bn'o- ; 1,900 
os Be ae 5,000 
| eee ; 13,500 
| PEER Se ae ia 12,900 
ER eee ne : 6,800 
SR Serer 9,700 
eee eee ‘ , 2,800 
0 Er ae sass 8,100 
NE asada eine Ree ee : 7,100 
eee aes ; 6,000 
De Kalb ...... seca : 8,400 
Delaware ; ‘ 28,600 
Dubois 6,200 
Elkthart 26,100 
Fayette re 7,400 
Pr rere 13,400 
ND o'6-w-acaik-wedars 5,900 
0 ER eee cm 4,400 
SN adh 4.4 ath dace aaces ncaa 5,000 
ESE ais SARE een a reo , 9,400 
| ee canes ; 20,400 
Bd ccttaca-apbeaiee aera eT 9,300 
Greene .. peaatvanun 9,300 
eee ne. . 6,500 
ere os wee ‘ 4,800 
I ath dine aeaginOhiw'ss 7,100 
| Rarer rrr Te 14,800 
ae Scabies’ 17,000 
NUE! a nciacéionee-s ba aaah 9,500 
NE adisies sie-s0.0s's 8,700 
CE iS ose hunnéssasmemnaesrs ‘ 4,300 
eth es 6 kone ete ease 8,300 
SIS ate dvalsck-W-ece eck ant 7,100 
Se er 4,300 
DE: Kétewkenaies 8,400 
I ia acu ag i aah 13,500 
OS Rr e 9,800 
ED cascbsecne: ‘ 4,500 
GPR renee 94,900 
PND, 6 be2tdcaeewees 22,700 
SONNIED occ ccccccece 10,000 
CEN Sie 'ei/ebd:Mowe weber 33,200 
Marion .... 170,200 
eer errs 8,700 
EE eh ade tmew oar 2,900 
Bee ne ‘ 10,000 
BIE va.6.sibiciwrneise ; ; F 11,600 
Montgomery ........ ae 9,800 
reer: 6,900 
I ard 5 wid are ance cine 3,300 
REE Seisine.45-2cadonan-ni 7,500 
NU Ela nie 5 alors iniachcais aves 1,300 
EEE 4,800 
Na ic Gable eh avale aces 3,500 
NS arate io hivesbst ae ae bri ‘ 5,500 
| SERIE Sr tra Ce Tey a6 4,800 
Pike .. alas ceca inie els > 4,900 
ES EES ES RID ree ae 10,000 
Sores Gana pakh Saee Kies 6,600 
Pay re yee 3,700 
Sarre te 7,000 
na ska ea ao 8,900 
Ripley ... Seana Sickie 5,600 
SN Zien eave ope ehn de ena ; 6,500 
St. Joseph . beawaten ; : 55,300 
Seott 2.200. etn head : 3,200 
ED 24 eraresisime cele . 9,400 
ee nee ; . 4,800 
NN, “tale c 5:0ica enlace a seni 4,700 
SD” scans waresa.wkie oer ‘ 4,500 
Sullivan .... bia 7,800 
Switzerland ........ 2,700 
Tippecanoe ....... a j 7 19,400 
re Bs aan ‘ 4,800 
Rd ciSca 5,4 0cBder baths ; ‘ j 2,000 
Vanderburgh .......... ; - ; 47,300 
Vermillion ....... AEROS Eee 6,500 
NOAA ere rrr Palace alas ° 33,800 
Wabash ..........<. Pee . : 8,500 
Warren Sci dcna Sioa eats 2,800 
ESSER peer ae ; 6,200 
Washington .............. 5 5,000 
PD Keldcb duesv.0neewedeub oe : 20,300 
Wells ; cobs ae 6,200 
White .. sinkia ios i ; as 5,200 
Whitley init pied : “eu 5,900 


Employment, 
Further 


WBOW, 250 w, 1230 kc, 
16.00 
10.00 20.00 


WBOW-FM, chan. 266, 


Per Cent 


Radio 


96.7 
98.3 
96.2 
97.6 
97.1 

97.2 
90.4 
96.2 
97.3 
92.8 
94.4 
97.1 

90.9 
94.0 
95.3 
93.7 
97.0 
97.6 
93.3 
97.2 
96.6 
95.2 
96.1 

93.8 
96.9 
94.8 
97.6 
93.8 
96.9 
96.5 
92.0 
96.6 
97.7 
97.4 
97.4 
94.6 
96.5 
96.7 

93.4 
92.4 
95.6 
94.9 
96.7 
96.6 
97.8 
98.0 
94.1 

97.9 
97.5 
96.6 
92.5 
wa 
94.2 


97.7 
94.1 
95.8 
92.3 
94.3 
96.3 
94.2 
93.6 
97.5 
97.2 
96.5 
95.8 
95.5 
95.3 
97.1 
95.9 
93.3 
92.5 
97.8 
97.0 
96.3 
96.9 


average lI-time rates 
5M 


16.00 
11.00 22.00 


15M 30M 14H 


32.00 48.00 80.00 
44.00 66.00 110.00 


NBC, Weed, Conlan 
32.00 48.00 80.00 
40.00 60.00 100.00 


101.1mc, 20kw 


WTHI, 1 kw, 1480 kc, ABC, Bolling, Conlan 
16.00 32.00 48.00 80.00 
12.00 24.00 48.00 72.00 120.00 


Radio 
Families 


5,900 


Taxable Payrolls, Federal 
reproduction unlicensed. 


WTHI-FM, chan. 260, 99.9 mc, 3 kw, Bolling 


Bonus 


VINCENNES, Knox, 6,700 fam., 95.3% radio, 


6,390 radio fam. 


WAOV, 250 w, 1450 kc, MBS, Pearson 


SB 1M 5M 
D 3.60 3.60 7.20 


WABASH, Wabash, 3,600 fam., 94.0%, 3,380 


radio fam. 


WFML 


WWNI (FM), chan. 248, 97.5 mc, 71 kw, Ra-Tel 


D 8.00 12.00 18.00 24.00 36.00 60.00 
N 8.00 12.00 18.00 24.00 36.00 60.00 


Retail Sales 
1948 ($000) 


15,812 
189,840 
27,210 
9,561 
9,193 
17,650 
1,471 


26,107 
10,663 
7,723 
10,296 
22,063 
10,296 
13,237 
205,036 


6,251 
20,951 
5,883 
11,400 
10,663 
11,766 
2,575 
74,036 
10,296 
3,310 
165,582 
15,443 
107,370 
19,121 
2,942 
9,193 
6,987 
64,904 
20,960 
12,501 
12,869 


Security Administration. 


INDIANA RADIO MARKET DATA BY COUNTIES 


Employment 
Ist Qtr. 1947 


806 
1,623 
5,086 
1,976 
2,532 
70,147 


1,500 
4,574 
875 
876 
1,402 
1,612 
204 
16,627 
2,034 
450 
48,690 
1,592 
26,493 
6,967 
291 
2,370 
1,579 
19,255 
1,961 
1,793 
2,442 


Value Added, 


D 
30M 1Hr N 


14.40 21.60 36.00 
N 4.50 4.50 12.00 24.00 36.00 60.00 


D 
N 


1M 5M 
6.00 12.00 
8.00 16.00 


WASHINGTON, Daviess, 
radio, 3,640 radio fam 


(FM), chan. 293, 


5.00 8.00 
6.00 12.00 


Taxable Pay- 
rolls—Ist Qtr. 
1947 ($000) 


1,556 
42,635 


612 
55 
9,184 
985 
166 
28,554 
658 
14,898 
3,573 
98 
1,545 
598 
11,516 
945 
748 
1,102 


of Commerce. 


BROADCASTING @ 


WARSAW, Kosciusko (no cit 


WRSW, chan. 297, 107.3 n 
I 


wn 


Jures avail. 
34 kw, Camp. 
30M 1h, 


48.00 80.09 


Mfg. Value 
Added 


1947 ($000 


224,377 
32,374 


15,202 
53,969 


71,661 


106,004 
13,180 
83,167 
39,594 
15,132 


54,615 
9,844 


25,233 
51,022 
17,671 
13,584 


14,346 


587,378 
70,778 
12,314 

125,395 

484,860 


12,499 
14,150 
10,923 


11,763 


13,080 


234,908 


11,346 


37,936 
145,136 


62,213 
17,517 


72,065 


Families Retai 


Telecasting 








res avail, 


kw, Camp. 


30M 1 Hr 
36.00 60.00 
8.00 80.09 


am., 95,7° 
ne, 14 kw 


5.00 42 00 
6.00 60.06 


dded 
1947 ($000 


224,377 
32,374 


15,202 
53,969 


71,66) 


106,004 
13,180 
83,167 
39,594 
15,132 


54,615 
9,844 


25,233 
51,022 
17,671 
13,584 


14,346 


587,378 
70,778 
12,314 

125,395 

484,860 


12,499 
14,150 
10,923 


11,763 


13,080 


234,908 


11,346 


37,936 
145,136 


62,213 
17,517 


72,065 


s Retai 


sting 


FRANK EDWARDS 


News Commentator 


LUKE WALTON 


Sports Announcer 


CATHERINE DANIELS 


Home Economist 


CHUCKLES” CHAPMAN , 
Entertainer 


BILL FROSCH 





Program Director 





GENE ALLISON 


News Commentator 


BILL FAULKNER 


Disc Jockey 
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Personality pays off, we ve found, in selling 
by radio just as it does in selling in person 
Actually, we're just like the salesmen in your 


( ne to do the same thing they are 
own organization trying to do the same t 





sell more and MORE of your goods or service 
Our staff of locally famous “personalities 
each widely known individually —teams up with our sales 


give WISH a collective 


; 


and programming executives 
personality that gets amazing results for each advertiser 
Listeners like WISH. There's warmth, feeling, 
persuasive friendliness in our handling of local shows 
eration bet t and advertisers, 
There’s close co-operation between station and advertis 
a continuous driving effort— backed by a flood of extra media 
promotion—to boost your sales curve higher and higher. 
Yes—we repeat: if you WISH more sales, 


concentrate on ‘‘the Personality Station” of Indianapolis 
WISH. 
4). 


ad ; - 
FREE & PETERS, No! epresenta 
George J. Higgins, General Manager 


OF INDIANAPOLIS 
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IOWA 





SPOT RATE FINDER 





AMES, Story, 4,900 fam., 99.2 radio, 4,860 CLINTON, Clinton, 9,700 fam., 97.9°, radio, 
radio fam. 9,500 radio fam. 
KRCS, , 1340 kc, MBS, E tt-Mc- 
KASI, Ikw-D, 1430kc <a ig: es > eee 
SB. IM 5M 15M 30M 1Hr i i. ae we. om 
D 6.00 7.00 12.00 20.00 30.00 50.00 D 550 6.60 9.90 19.80 33.00 55.00 
N 6.82 8.25 15.84 31.68 52.80 88.00 
i f . 
eS. Des a aines: - 11,900 fom. | KROS-FM, chan. 241, 96.1 me, 14 kw, Everett 
McKinney 
KBUR, 250 w, 1490 kc, ABC, Taylor-Boroff aus 
Py 2.24 3.36 4.48 7.84 14.00 22.40 
N 4.48 5.60 11.20 19.60 33.60 56.00 
KBUR-FM, chan 225, 92.9 mc, 53 kw, Howe 
Borroff 
Bonus : ei 
Spencer @ 
CEDAR RAPIDS, Linn, 23,000 fam., 97.9": oom | car | 
radio, 22,520 radio fam. 
AM affiliates, average 1-time rates 


2 
D 9.50 14.75 
N 





KCRG, 5 kw, 


D 6.00 10.00 
N 10.00 


1600 kc, 


Bonus 
WMT, 5 kw, 600 kc, 

lan, BMB 
D_ 13.00 


CBS, Katz, Hooper, 


CENTERVILLE, Appanoose (no city figures 
avail.) 

KCOG, 100 w, 1400 kc 

D —— 3.00 7.20 14.40 24.00 40.00 
N — 3.00 7.20 14.40 24.00 40.00 
Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 


18.50 37.00 55.50 92.50 
15.00 22.50 31.25 62.50 107.50 187.50 


MBS, Pearson, Conlan 


13.00 26.00 39.00 65.00 
15.00 25.00 50.00 75.00 125.00 


KCRK, chan. 245, 96.9 mc, 48 kw, Pearson 


Con- 


19.50 24.00 48.00 72.00 120.00 
N 20.00 30.00 37.50 75.00 140.00 250.00 
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Storm mm ss | A 


ac Oa.mOun 


Webster 
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COUNCIL BLUFFS, 
fam., 96.6% radio, 


Pottawattamie, 14,100 
13,620 radio fam. 


KSWI, 500 w-D, 
Conlan 


1560 kc, Everett-McKinney, 


SB 1M 
D — 7.00 


241, 


5M 15M 30M 14Hr 
12.00 24.00 36.00 60.00 


KFMX, chan. 96.1 me, 


McKinney 


580 kw, Everett- 


(Storecast service) 


CRESTON, Union, 96.1 


2,790 radio fam. 
KSIB, 1 kw-D, 1520 ke, 


Conlan 


5.00 


2,900 fam., 


radio, 


Everett-McKinney, 


6.00 8.00 


14.00 24.00 40.00 
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DAVENPORT, Scott, 25,100 fay < 
radio, 24,570 radio fam om, MH, 
2 AM affiliates, average 1-tir rates 
SB 1M 5M 15M 30M 1h, 
D — 10.00 13.50 32.00 54.00 
N —— —— 25.00 50.00 90.00 ae 








KSTT, 250 w-D, 750 kc, MBS, Eve 


rett-McKinney 


Webber 
D — 8.00 12.00 24.00 36.00 69 00 
WOC, 5 kw, 1420 kc, NBC, Free & Peters 
D 12.00 12.00 15.00 40.00 72.00 1 
N 18.00 -—— 30.00 60.00 108.00 180 a 
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FIRST in tHe 


DAVENPORT, ROCK ISLAND, MOLINE, EAST MOLINE 


5,000 W 47 Kw. 


1420 Ke. 


AM FM 


103.7 Mc 


T C.P. 22.9 Kw. visual 


and aural, Channel 5 


Basic Affiliate of NBC, 


the No. 1 Network 


WOC is the 
tion... the 
tion to 
mercial copy On 

WOC’'s Research Department 
WOC advertisers’ copy for 
fectiveness thre 
human 


FIRST individual 
only Quad-Cities 
olter its chents ¢ 
analysis 


muugh listening ease 
interest iwcording 
proved formula developed — ly 
nowned analyst Dr. Rudolp! 
All WOC-written py is 

ated. Anothe in WOC's 

of “FIRST’S 


Col. B. J. Palmer, President 
Ernest Sanders, Manager 


DAVENPORT, 
FREE & PETERS, 
74 @ 


August 15, 1949 


oO 


request 


e 
” MINNEAPOLIS 
ST. PAUL 


Tests 


Flesel 


eval 


IOWA 


INC., National 


sales ef- 
and 
to 


CHICAGO @ 


QUAD.CITIES 


$¥. LOUIS 
s 


Representatives 





Pri elt wt [o-. Oavces 
~ Moi 


se. 


———— 


Tarvoe 


enandoah 





0am | 20:80" 


Creston 














@mOG0Q.0 | CECATUR, warne 


Centervi 


led 





WOC-FM, chan. 47 kw 


Bonus 


279, 103.7 mc, 


DECORAH, Winneschick, 
1,460 radio fam. 


1,500 fam., 97.0°; 


radio, 


KDEC, 
Kinney, 


250 w, 


Conlan 


1240 kc, MBS, Everett-Mc- 


8.00 
9.00 


D 4.00 
N 6.00 


5.00 
7.00 


14.00 24.00 40.00 
18.00 28.00 48.00 


DES MOINES, Polk, 57,900 fam., 
dio, 56,680 radio fam. 


97.9", ra 


4 AM affiliates, average one time rate 


D 17.33 22.75 31.00 56.50 86.00 142.50 
N 34.00 39.00 47.25 90.00 153.00 280.00 


KIOA, 
BMB 


10kw-D, 5kw-N, 940kc, MBS, Raymer, 


14.00 20.00 40.00 60.00 100.00 


N 18.00 30.00 50.00 100.00 200.00 


KRNT, 5kw, 1350kc, ABC, Katz, Hooper 


D 12.00 18.00 24.00 36.00 54.00 90.00 


N 16.00 24.00 30.00 50.00 100.00 200.00 


KRNT-FM, Ch. 283, 
Bonus 


104.5mc, 8.5kw, Katz 
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ue AsFort Madison 
& Keokuk 


See page 3 for key to map 
KSO, 5kw, 1460kc, CBS 
D 10.00 14.00 20.00 40.00 60.00 100.00 


N 16.00 24.00 25.00 50.00 100.00 200.00 
KSO-FM, Ch. 247, 97.3mc, 254kw 
(Rates not listed) 
KWDM, lIkw, 1150kc, McKinney 
D 7.00 8.00 14.00 24.00 
N 8.00 9.00 20.00 36.00 60.00 100.00 
WHO, 50kw, 1040kc, NBC, Free & Peters 
D 30.00 45.00 60.00 110.00 170.00 280.00 
N 70.00 90.00 104.00 218.00 312.00 520.00 
WHO-FM, Ch. 262, 100.3mc, 5kw 

Bonus 


Conlan 


36.00 60.00 


(Continued on page 76) 





in “Bachle of The Corn Belt” 1 


™ RADICO STATION 14.000 
eave _ e oarve 
| » KROSS # 
| Serving Eastern lowe and Western Iilinon 
CLINTON. !OWA 


In The Guat udustriial Area of The 
Mississippi Valley 
» New Transmitter Site 
Highest Poir 
@ New Wincharger Tower 
More Thar 


® New Modern Ground System 


Five Times Size of Former Syster 


Twice Old Tower Height 





§ 1,680 Square Miles Added Coney 


| George C. Davis Enginee 
| 


@ 107,000 Added Potential Listeners 


Conlan Survey — Ma 


. 


| 44 1% 
| Mutual Broadcasting System 
lowa Tall Corn Network 


H.9% 


39.7% 
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, 97.9%; 


——— 


tes 

IM Hr 
00 00 
).00 150.00 


-McKinney 


.00 60.00 


. Peters 
.00 120.00 
3.00 180.00 


600 KC., 5000 WATTS CEDAR RAPIDS DAY AND NIGHT 


Basic Columbia Network 





0.00 100.00 
0.00 200.00 


" is full of 


0.00 100.00 
Peters 

0.00 280.00 

2.00 520.00 









oe oxy > la Time Buyers 
aes 


WMT land: 1.121.782 people within WMT"s 


2.5 mv line ...a balanced market with tre- 






mendous agricultural income ... and industrial 
income nearly equaling the farm income. MT 
has greater population coverage within its 2.5 mv 
line than any other station in lowa. WMT offers 
exclusive CBS programming in Eastern lowa. WMT 
is on lowa’s best frequency —600 ke. W MT com- 
mands loyal listening. with outstanding CBS enter- 


ney 


ners 








a 


tainment coupled with complete news coverage (AP, 


UP. and INS). 





rd 


WATT is represented by the Katz Agency. Complete data from them—or us. 


-asting 
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IOWA RADIO MARKET DATA BY COUNTIES 





: : Taxable Pay- Fg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolis—Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 947 ($000 
Adair 3,700 96.7 3,580 9,988 624 211 
Adams ; 2,800 97.1 2,720 665 463 149 
8 SEA rere crs care 4,700 95.6 4,490 14,635 1,071 389 
Appanoose . 7,400 94.6 7,000 17,734 2,074 793 
Audubon 3,100 97.1 3,010 10,049 855 314 
INE 4:0: 6.4i6'0:0 6,600 97.3 6,420 21,158 1,455 505 
IR as acd. 2s Sunes otat fd ain eure veees 29,200 98.1 28,650 130,772 29,583 16,725 64,547 
Nt aig eae nabelbern a aoa h ks eat 9,700 97.6 9,470 28,313 2,681 1,051 : 
PCRs charms betes 5,200 96.9 5,040 19,833 2,020 863 
Buchanan “yee ae Pee 6,300 96.6 6,090 16,102 1,475 533 
Buena Vista ......... 6,300 98.4 6,200 23,991 2,267 883 
i la a aN canada wld aard 5,000 96.9 4,850 14,350 936 331 
te na Sawa ve Aa eK ee OR 4,900 97.9 4,800 17,224 1,588 824 
REY Sd céanaae-sakesedgnanied 6,400 98.1 6,280 25,154 2,267 952 
sc 6kin ng ead CaCeekwas sab een ta 5,900 97.0 5,720 22,789 1,951 754 
Cedar OE ERE ONE OEE EE 4,900 96.9 4,750 16,550 904 337 
Cerro Gordo ... 13,300 97.5 12,970 64,192 9,638 4,976 18,475 
a Sia. 6a wc Gy's alandcbuare & Sta sier< wok 6,200 97.9 6,070 18,712 1,614 632 es 
ID 56555550. nib. ddbioininbiarea,e"4 4,200 96.5 4,050 12,759 917 305 
EE  n.0gns Sas < 00: abeeua nbs 3,100 95.3 2,950 7,196 602 214 
inh cig itewsinns btdkekes bale haste 5,200 98.4 5,120 25,295 2,273 1,003 
Se oe eer rre 6,900 96.1 6,630 17,285 1,919 656 
i enen bagp eeeaces 14,900 97.6 14,540 51,224 10,582 5,813 31,059 
DMC cetaceabkcasen “Oeenun 5,400 97.0 2 17,123 1,262 437 
EES Ry a Soa eee aera eee 7,500 97.4 7,310 23,930 2,380 1,039 
EE Ser aS Arr tak eer 3,200 93.9 3,000 6,359 556 170 
EAS, SRI SY ip anne ee er 3,900 94.8 3,700 9,396 577 181 
ND a giles oat uso: ochs A fant: 6, tisielndtare’' Marerncetbin 4,800 96.9 4,650 14,187 1,020 332 
ES es 14,700 96.4 14,170 48,031 9,221 4,694 19,254 
rica iu i5 guia ac aalenbienécka aCere lace. ei8 3,200 97.9 3,130 13,106 1,119 385 ; 
aaa as its’ ncarkce ocd ackts 18,800 97.2 18,270 82,326 16,911 8,885 37,585 
ST Se ees 3,600 96.7 3,480 16,226 1,720 788 ‘ 
IN oak cle diac cnitewsiae sb Waren 8,600 96.9 8,330 27,313 2,458 948 
EE Sarak. ave Kray nricacahera hers eibaekaaats 6,100 97.5 5,9. 19,671 668 1,741 D 
RR ee eit ere eee 4,500 97.4 4,380 15,471 1,152 453 
EAE SAA ier en ey eee 3,900 96.6 3,770 8,214 607 221 
a a bea i a ad aah ba readin a 4,400 97.7 4,300 14,574 1,169 298 
I agile wel ars eral haaceiool xi <.s/instaraiece aie 3,900 98.6 3,850 12,536 817 327 
i hicds aid i Win acces: won Scab asin Ashe 5,000 96.6 4,830 11,885 874 276 
IN. hod die: oie gids sh. 6 orecked Khe Aides aa 5,500 98.0 5,390 19,689 2,272 1,010 
Eo Gicac Sines mb Acstee.e< acme a 4,200 98.0 4,120 13,493 841 296 
REISS SSERA A Nag oy ae ee 7,000 97.7 6,840 27,027 2,248 926 
ee re are Pres 6,300 95.0 5,990 16,368 1,246 430 
Cn alta he, Geena answer 6,200 96.1 5,960 12,680 1,342 499 
RY Oo ataa hts tae acai Sian ain Rid ae 3,600 95.8 3,450 10,822 729 232 
III sk ating arb aeistar4 a Rte eiecu: arveceleniirs 3,600 97.8 3,520 12,047 867 360 
D—Data withheld to avoid disclosing figures for individual companies. : ade . 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Reto 
Sales, copyright 1949 ‘Sales Management.’ Further reproduction unlicensed. 
ss = * -o (Continued on page 78) 
1IOW KFMY, Ch. 274, 102.7mc, 7.2kw, Everett-Mc- : 
a inney MARKET INDICATORS FOR IOWA 
SPOT RATE FINDER . SCTDTC ~ IRE , cease veaecs ar 
SCcnttebid tee 74) FORT MADISON, Lee, 5,300 fam., 97.1% ra- CLASSIFICATIONS FIGURES YR. FIGURES YR. 
a on a oe dio, 5,150 radio fam. Population 2,625,000 48 2,538,000  °49 
DUBUQUE, Dubuque, 15,000 fam., 97.4% ra- | KXGI, 500w-D, 1360ke, Ra-Tel, Conlan Increase over 1940 3.4% 
dio, 14,610 radio fam. ‘ =. = — ba > me % of U.S. 1.80% 48 1.93% ‘40 
2 AM affiliates, average one time rate . : ; : ; z BMB Families 780,100 "49 682,200 "46 
SB IM SM ISM 30M Hr WA CITY, Johnson, 6,800 fam., 98.0% ra- cs ie , co (> 
D 5.50 6.00 10.00 20.00 30.00 50.09 ‘CWA Filtr Jonnson, ai re" | Percent Radio 97.1% "49 94.5% "46 
N 670 7.20 18.00 33.50 54.00 90.00 | Kyic ikw-D, 800ke, Conlan Radio Families 757,340 °49 644,700 = °46 
KDTH, Ikw, 1370kc, MBS, Everett-McKinney, 2 7-00 7.00 10.50 21.00 35.00 56.00 | Business Concerns 48,712 °47 17,833 39 
— KEOKUK, Lee, 6,500 fam., 95.3% radio, 6,190 | Manufacturing Establishments 2,965 47 2,541 °39 
D 6.00 7.00 12.00 24.00 = 2 cestites, tise 
N 7.00 8.00 20.00 35.00 A A : Jon-/ i ¢ ¥ y 20,21: "47 ) 
KDTH-FM, Ch. 263, 100.5mc, 50kw, Everett. | KOKX, 250w-D, 1310ke, Webber, Conlan i Non Agricultural Employment 420,213 "47 106,000 39 
McKinney D_ 6.00 7.00 9.00 18. ‘ : Manufacturing Employment 112,000 47 65,000  °39 
(No rates listed) KOKX-FM, Ch. 274, 102.7mc, 3kw, Webber . $2,963.00 0 Pees ae . 
WKBB, 250w, 1490kc, ABC, Meeker Bonus daytime only Income er ,963,000,00 17 1,233,000,000 40 
D 5.00 5.00 8.00 16.00 24.00 40.00 N 3.00 4.00 10.00 17.50 30.00 50.00 Increase over 1940 .. 140% 
080 ch. SF veedee. Teen, Mosier a MARSHALLTOWN, Marshall, 7,800 fam., 97.6% | Per Capita Income $ 1,144 47 185 = *40 
Bonus 4 radio, saggy a Increase over 1940 136% 

FOnio 8270 radio fam.) ume 737% | DPB toD” 5.00 "9-00 18.00 28.00 48.00 | Construction (Private) $ 213,900,000 47 70,400,000 36 
KVFD, 250w, 1400kc, MBS, Everett-McKinney, N 6.00 7.00 16.00 28.00 48.00 80.00 Residential $ 49,900,000 47 23,700,000 "39 
Conl Jon- i i 947 97 ’ 
D 5.00 6.00 10.00 20.00 28.00 48.00 MASON CITY, Cerro Gordo, 8,700 fam., 97.4% Non Residential - $ 67,500,000 47 12,700,000 ‘3 
N 6.00 7.00 16.00 32.00 48.00 80.00 radio, 8,470 radio fam. Retail Sales $2,774,819,000 48 2,339,618,000 = °4i 
Note: All rates one-time. Sources: Total | 2 AM affiliates, average one-time rate Value Added by Manufacture $ 673,000,000 "47 243,000,000 — °39 
Families, copyright 1949 ‘Sales Manage- | D 7.50 7.87 13.75 28.90 42.50 71.25 tae 
ment’. Further reproduction unlicensed. N 9.52 10.00 22.00 46.20 66.00 110.00 2 4 


For complete explanation see foreword. 
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August 


SERVING 250,000 


in 


The Prosperous Farm and 


Allied Industrial Area 
of 
SOUTHEASTERN IOWA 
and 


NORTH WESTERN MISSOURI 


KBIZ 


OTTUMWA 









1240 KC 
250 W 


KICM, 250w, 1490kc, MBS, Everett-McKinney, 
Webber 

SB 1M 5M 15M 30M THe 

D 4.50 5.25 9.00 20.80 30.00 50.00 

N 5.25 6.00 16.00 36.40 48.00 80.00 


KGLO, 5kw, 1300kc, CBS, Weed, Conlan 

D 10.50 10.50 18.50 37.00 55.50 92.50 
N 14.00 14.00 28.00 56.00 84.00 140.00 
KGLO-FM, Ch. 266, 101.Imc, 160kw, Weed 


Bonus 
KSMN, Ikw-D, 1010kc, McGillvra 
6.00 14.00 24.00 36.00 60.00 


D 5.00 

MUSCATINE, Muscatine, 8,400 fam., 96.4% 
radio, 8,100 radio fam. 

— 250w-D, 860kc, Everett-McKinney, Con- 
an 

D 4.00 5.00 9.00 18.00 30.00 50.00 

KWPC-FM, Ch. 259, 99.7mc, O0.8kw, Everett- 
McKinney 
Bonus daytime only 

N 3.20 4.00 7.84 11.52 19.20 32.00 

OTTUMWA, Wapello, 13,000 fam., 97.0% ra- 
dio, 12,610 radio fam. 

KBIZ, 250w, 1240kc, MBS 

D 4.50 9.00 20.80 30.00 50.00 

N 6.00 16.00 36.40 48.00 80.00 

SHENANDOAH, Page, 2,700 fam., 96.2% ra- 
dio, 2,600 radio fam. 





2 AM non-affiliates, average one time rates 
D 8.00 11.50 17.60 32.00 51.50 85.00 
N 10.50 15.00 24.50 43.50 76.50 127.50 





(Continued on page 80) 
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1370 ke 


Mutual 


K DTH 


Dubuque, Iowa 


has 


@ More coverage 
@ more listeners 
@ more acceptance 
than any other station 
serving the area. 


Ask Everrett-McKinney, Inc. or 
K. S. Gordon, Manager. 


1000 watts 
Tall Corn Network 


| 
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19,254 
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A brand new approach to market analysis 
—putting food sales and other data side by 
side with BMB figures. to present a true 
picture of merchandising possibilities .. . 
Setting forth the modern conception of con- 
centrating where the wealth and population 
and buying are concentrated. 


al 
, WRITE FOR THIS USEFUL 
68-PAGE BOOKLET ... 
PAGE 30 ALONE CAN BE 
WORTH THOUSANDS OF 
DOLLARS TO YOU! 
Learn how KRNT satu- 
rate-sells this rich Iowa 
area at the lowest cost per 
listener in its history. 





FIND OUT QUICKLY, EASILY, 
AND PROFITABLY ABOUT THE 
GREAT DES MOINES MARKET 








YOUR BUDGET ON KRNT GIVES YOU THE 
BIGGEST DES MOINES AUDIENCE, BECAUSE 
KRNT OUT-HOOPERS ALL OTHER STATIONS* 


Business transactions in Des Moines hit an all-time high last year — $3,476,322,000. $ §$ 
$ $ lowa income reached an all-time peak last year — estimated at $3,159,300,000. 
Polk County (Des Moines) ranks among the nation’s top in effective buying income per family 
$ $ 1948 wos Des Moines’ biggest construction year, but 1949 will be even greater 
While lowa is the largest agricultural producing area in the world, its gain in industrial 





expansion is phenomenal, and Des Moines’ factory employment is larger than any other lowa 
city. $ $  lowa leads all other states in farm income. $ $ Des Moines (lowa’s capital) 
is the entertainment center for the entire state. $ $ All lowa looks to KRNT and its huge 
KRNT Theater for entertainment — radio, stage, concert. $ $ 98% of lowa’s homes have 
radios. A big percentage are equipped with additional sets. Des Moines’ tune-in is above 
national average. KRNT is among the top-Hooperated stations in the nation. $ $ 





a 


= 
4 CLIP THIS COUPON = #, 


a 
For a Free Market Data Booklet, Fill Out and *, 
Mail to KRNT, Des Moines 4, lowa 





. 
e 
DES MOINES OR — ASK A KATZ MAN “ 
THE REGISTER AND TRIBUNE STATION s 
- 
a a o 
cs if 
> Busi a 
2 usiness a 
*See any C. E. Hooper Share-of-Audi- *. EPR Eeaae a en nenee S mee eee ERIS eee ne snseosnrgs @ 
ence Report For Des Moines City Zone 2a a s* 
For the Past Year and a Half, ®eseaunasanansazeanas® > 
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Taxable Pay- Mfg. Val 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr hija 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000 
Iida . 2,800 98.0 2,740 10,293 775 295 
lowa 4,700 97.1 4,560 16,449 1,594 670 
Jackson ; 5,800 96.1 5,570 18,121 1,308 472 
Jasper 9,900 97.3 9,630 26,150 6,500 3,478 20,569 
Jefferson : 4,800 96.0 4,610 14,045 2,259 1,052 
Johnson 11,100 96.8 10,740 46,604 4,668 1,875 
Jones . ; 6,000 96.6 5,800 16,613 1,626 596 
Keokuk 5,700 96.6 5,510 15,532 1,032 370 
Kossuth ‘ 6,800 97.4 6,620 24,970 1,875 736 
lee ‘ 15,000 95.7 14,360 39,178 11,268 6,432 39,610 
Linn 31,700 97.5 30,910 137,536 29,708 16,974 81303 
Lovisa 3,400 96.2 3,270 9,824 752 306 si 
Lucas . 3,900 96.2 3,750 11,639 865 302 
Lyon 3,700 97.1 3,590 10,681 792 263 
Madison ; ; 4,200 95.5 4,010 11,436 778 331 
Mahaska 8,100 96.2 7,790 25,071 3,046 1,241 
Marion 7,900 96.9 7,660 22,829 2,378 874 
Marshall ; 11,500 97.8 11,250 45,571 7,012 3,804 16,641 
Mills ‘ sae 4,200 96.0 4,030 10,395 1,148 437 
Mitchell 3,800 96.4 3,660 12,536 1,151 406 
Monona ; 4,600 95.2 4,380 13,902 1,133 361 
Monroe ‘ 3,700 95.5 3,530 9,069 712 273 
Montgomery 4,700 97.5 4,580 16,694 1,651 703 
Muscatine 11,200 96.7 10,830 35,359 7,163 3,191 15,499 
O'Brien . peraicees 4,800 98.1 4,710 21,605 1,786 644 
Osceola . 2,700 97.4 2,630 9,886 771 307 
Page 7,900 96.6 7,630 34,937 3,387 1,370 
Palo Alto 4,200 97.4 4,090 15,084 1,089 379 
Plymouth tant 4 : ‘ 6,000 97.1 5,830 19,608 1,596 604 
Pocahontas : 4,200 98.3 4,130 13,901 1,314 468 
ae ; : 68,400 97.8 66,900 309,096 66,763 36,696 86,907 
Pottawattamie : 20,300 96.6 19,610 63,214 7,239 3,365 F 
Poweshiek : 5,600 97.6 5,470 18,162 1,717 647 
Ringgold ; 3,200 95.6 3,060 6,012 441 148 
Sec ... ; 4,800 97.8 4,690 16,755 1,419 533 
Scott .. , 30,500 97.8 29,830 125,689 24,894 13,466 43,148 
Shelby ‘ ‘ , 4,300 97.1 4,180 14,512 1,128 447 
Sioux 7,000 96.7 6,770 20,261 1,867 695 
Are » ; 11,400 98.4 11,220 43,804 3,657 1,464 
Tama : ; ass 6,300 97.4 6,140 18,874 1,651 637 
EY Vasssnaecneaess cies, eca%a 4,300 95.9 4,120 8,132 590 201 
Union ; ; 4,800 96.4 4,630 16,165 1,419 514 
a ee 4,000 95.8 3,830 6,665 512 157 
Wapello . 15,500 96.6 14,970 45,196 10,846 6,169 D 
Warren ... Sertat 5,200 95.8 4,980 12,046 765 288 
Washington 5,800 96.4 5,590 21,076 1,914 801 
Wayne .... a . 4,100 96.1 3,940 8,011 578 170 
Webster Ns ae 13,200 97.5 12,870 58,798 8,836 4,439 19,857 
Winnebago ; 3,500 96.7 3,380 15,185 936 352 
Winneshick 5,800 96.5 5,600 18,221 1,754 614 
Woodbury ‘ é 30,800 96.8 29,810 141,956 29,371 15,352 44,756 
Worth ; 3,000 97.3 2,920 8,254 461 145 
Wright A 3 5,500 98.1 5,400 18,773 1,707 705 
D—Data withheld to avoid disclosing figures for individual companies. 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Fede-al Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 ‘Sales Management.’’ Further reproduction unlicensed. 
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AVERAGE 5-YEAR CASH INCOME 48 ia 
PER FARM, 1944-48 Counties Served By 
nga WNAX 
Rank 
IOWA 
NORTH DAKOTA eeceeeeeeeeeeeeeeee 
NEBRASKA 
. SOUTH DAKOTA 
. MINNESOTA 
, e “4 e yf C 
“Thate Beg dam When you think of IOWA think of 
1948 RETAIL SALES PER FAMILY 
National BIG AGGIE LAND. Not a series of 
Rank 
NORTH DAKOTA 
SOUTH DAKOTA . H 
MINNESOTA isolated markets, but a unified MAJOR 
. IOWA 
. NEBRASKA 
' : yy MARKET served only by WNAX. 308 
Thats Big réggce: 


U.S.D.A. BUREAU OF AG. EC. counties in Minnesota, the Dakotas, 
1949 Sales Management Survey of 
Buying Power 







Nebraska and lOWA—the world’s 


richest agricultural area. 


ernest ‘Thats Big réggce! 
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AMERICA’S PRETTIEST 
“RADIO PICTURE’’! 
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WHO “Listened-to-Most™ Nighttime Percentages — 1949 





, . — : ; 

Nicar and day. WHO is the most “lis- The 1949 lowa Radio Audience Survey is a 
. oe “must” for every advertising. sales, or marketing 

tened-to” station in lowa. The 1948 lowa man who is interested in the lowa sales-potential. 


The 1949 Edition is the twelfth annual study of 


adi ience Survey gives “listened-to- pag ; gai 
Radio Audience Su ey’ & radio listening habits in lowa. It was conducted 


most” figures for each of lowa’s 99 coun- by Dr. F. L. Whan of Wichita University and his 
> . 2 staff, is based on personal interview of 9.116 lowa 
ties. WHO gets the highest nighttime families. scientifically selected from the city, town. 


village and farm audience. 


ee — = | ie 
rating in 68 of these counties. the second As a service to the sales, advertising and research 


highest in 14. third-highest in 6. professions, WHO will gladly send a copy of the 


1949 Survey to anyone interested in the Lowa radio 
audience and its listening habits. 


130 additional counties in 8 states and W . 


pulls year-round mail from listeners in 46 * for lowa PLUS + 


Daytime figures of course follow the 
same general pattern. 
Outside lowa, WHO scores a remarkable 


*“Plus’—has a daytime BMB audience in 





states. i 
Des Moines . . - 50,000 Watts 
This overwhelming _listener-acceptance Col. B. J. Palmer. President 
is proof of WHO's inspired and _ public- cy P. A. Lovet, Resident Manager 


spirited programming. Ask us or Free & we —> FREE & PETERS, INC. 
Peters for all the facts. National Representatives 








WHO SAYS, THERE 
ARE NO 
IN KANSAS’? 


TOPEKA! 


The City of Topeka is 
TENTH in the United States 
in per family effective 


buying income!* 


86% of the population of 


Kansas live within the 


WREN listening area!* 


MORE PEOPLE 
LISTEN 
MORE HOURS 
TO 


WREN 
THAN 
TO ANY OTHER 
STATION IN 
TOPEKA! 


In first place 


quarter-hours .. . 
STATION WREN, 30! 
Station A, 8. 
Station B, 0. 
Station C, 0. 


All day, every day!** 


*Sales Management Survey of Buying 
Power, 1949 


** Conlan Survey, May 1949 


WREN 
1250kc 5000-watts 


American Broadcasting Company 
BPRESENTED NATIONALLY BY 











SPOT RATE FINDER 
(Continued from page 76) 


KFNF, 1000kw-D, 500kw-N, 920kc, 
Borroft 

SB 1M 5M 15M 30M 14Hr 
D 6.00 8.00 16.00 32.00 48.00 80.00 
N 6.00 8.00 16.00 32.00 48.00 80.00 
KMA, 5kw, 960kc, Avery-Knodel 
D 10.00 15.00 19.20 32.00 55.00 90.00 
N 15.00 20.00 33.00 55.00 105.00 175.00 


SIOUX CITY, Woodbury, 27,900 fam., 97.0% 
radio, 27,060 radio fam. 


Taylor- 


2 AM affiliates, average one time “ae 
D 8.50 9.50 13.00 26.00 39.00 65.00 
N 15.00 16.50 28.50 57.00 85.50 142.50 









Cuavanne Rawne oncatue “ORTON 








KCOM, Ikw, 620kc 
SB 1M 5M 15M 30M 1 Hr. 
D 6.00 8.00 12.00 24.00 36.00 60.00 
N 8.00 10.00 20.00 40.00 60.00 100.00 
KSCJ, 5kw, 1360kc, CBS, Hollingbery 
D 10.00 10.00 14.00 28.00 42.00 70.00 
N 18.00 18.00 32.00 64.00 96.00 160.00 
KSCJ-FM, Ch. 235, 94.9mc, 12kw, Hollingbery 
D 1.80 1.80 2.40 4.80 7.20 12.00 
N 3.60 3.60 4.80 9.60 14.40 24.00 
KTRI, 5kw, 1470kc, MBS, Taylor-Borroff, Con 
lan 
D 7.00 9.00 12.00 24.00 36.00 60.00 
N 12.00 15.00 25.00 50.00 75.00 125.00 
SPENCER, Clay, 2,900 fam., 99.0% radio, 
2,870 radio fam. 


KICD, 250w, 1240kc, MBS, Everett-McKinney 


Webber 
10.00 20.00 30.00 50.00 


D 5.00 6.00 
N 6.00 7.00 16.00 32.00 48.00 80.00 





STORM LAKE, Buena Vista (No city figures 
available) 
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SPOT RATE FINDER 


ARKANSAS CITY, Cowley, 4,400 fam., 96.1% 
radio, 4,230 radio fam. 

KSOK, Ikw, 1280kc 

SB 1M 5M 15M 30M 14Hr 

Dd 3.50 3.50 8.40 13.45 20.15 34.00 

N 3.50 3.50 8.40 13.45 20.15 34.00 

ATCHISON, Atchison, 4,100 fam., 96.2% ra- 
dio, 3,940 radio fam. 

KVAK, Ikw, 1470kc 

D 5.00 5.00 10.00 20.00 36.00 60.00 

N 5.00 5.00 10.00 20.00 36.00 60.00 

COFFEYVILLE, Montgomery, 5,500 fam., 95.0% 
radio, 5,230 radio fam. 

KGGF, Ikw-D, 500-N, 690kc, 
BMB, Conlan 

D 4.00 5.00 9.00 15.00 25.00 45.00 

N 5.00 6.00 12.50 25.00 40.00 75.00 

COLBY, Thomas, 1,100 fam., 96.5% radio, 
1,060 radio fam. 

KXXX, 5kw-D, 790kc, Rural Radio, Conlan 

D 10.00 15.00 30.00 60.00 90.00 150.00 

CONCORDIA, Cloud, 2,100 fam., 95.7% ra- 
dio, 2,010 radio fam. 

KFRM, 5kw-D, 550kc, Free & Peters 

D 20.00 28.00 48.00 

DODGE CITY, Ford, 3,600 fam., 95.6% ra- 
dio, 3,440 radio fam. 

KGNO, Ikw-D, 250w-N, 1370kc, Haag 

D 1.50 3.00 6.00 14.00 23.00 40.00 

N 1.50 3.00 6.00 14.00 23.00 40.00 

EMPORIA, Lyon, 4,500 fam., 96.6% radio, 
4,350 radio fam. 

KTSW, 250w, 1400kc, MBS, Conlan 

D 5.00 6.00 10.00 20.00 30.00 50.00 

N 5.00 6.00 10.00 20.00 30.00 50.00 

GARDEN CITY, Finney, 2,700 fam., 93.6% ra- 
dio, 2,530 radio fam. 

KGAR lIkw-D, 1050kc 

D 7.00 9.00 15.00 25.00 40.00 75.00 

KGAR-FM, Ch. 257, 99.3mc, 250w 

KIUL, 250w, 1240kc, MBS 

D 4.30 650 9.50 17.00 26.50 45.00 

N 4.30 650 9.50 17.00 26.50 45.00 

GOODLAND, Sherman, 1,200 fam., 92.7% ra- 
dio, 1,110 radio fam. 

KWGB, Ikw-D, 730kc 

D 4.00 5.00 14.00 28.00 42.00 70.00 

GREAT BEND, Barton, 3,500 fam., 96.2% ra- 
dio, 3,370 radio fam. 

Note: All rates one-time. Sources: Total 

Families, copyright 1949 ‘Sales Manage- 

ment’. Further reproduction unlicensed. 

For complete explanation see foreword. 


ABC, Weed, 








KVGB, 5kw, 1590kc, MBS, Pearson, Conlan 
SB 1M 5M 15M 30M 1 Hr. 

D 5.00 5.00 9.00 20.00 30.00 45.00 

N 8.00 8.00 15.00 30.00 45.00 75.09 

HAYS, Ellis, 1,800 fam., 96.2% radio, 1,730 
radio fam. 

KAYS, 250w, 1400kc 

D 2.50 3.00 10.00 25.00 25.00 40.00 

N 3.00 4.00 12.00 20.00 35.00 50.00 

HUTCHISON, Reno, 10,000 fam., 96.0% ra- 
dio, 9,600 radio fam. 

KWBW, 250w, 1450kc, NBC, Conlan 

D 5.00 6.00 10.00 18.00 30.00 50.00 

N 7.00 9.00 15.00 25.00 40.00 75.00 

KWBW-FM, Ch. 226, 93.1mc 

Bonus 

KWHK, Ikw-D, 1190kc, McKinney 

D 4.00 6.00 10.00 16.00 ” 24.00 40.00 

KIMV, Ch. 289, 94.5mc, 40kw 

D 4.00 7.50 15.00 21.00 35.00 

INDEPENDENCE, Montgomery, 3,900 fam., 
93.9% radio, 3,660 radio fam. 

KIND, 250w-D, 1010kc, Conlan 

D 1.50 2.25 3.00 6.00 9.00 15.00 

N 2.00 3.00 4.00 8.00 12.00 20.00 

KANSAS CITY, Wyandotte, 44,700 fam., 
96.5% radio, 43,140 radio fam. 

KCKN, 250w, 1340kc, Capper 

D 10.00 14.00 16.00 24.00 36.00 60.00 

N 10.00 14.00 16.00 24.00 36.00 60.00 

KCKN-FM, Ch. 294, 106.7mc, 190w 

D 2.00 3.50 8.00 18.00 25.00 40.00 

N 2.00 3.50 8.00 18.00 25.00 40.00 

KSBS(FM), ~ 290, 105.9mc, 5kw 

D 1.25 5.10 11.00 20.09 

N 1.75 5.50 12.00 22.00 

LEAVENWORTH, Leavenworth, 6,700 fam., 
95.5% radio, 6,400 radio fam. 

KCLO, 500w-D, 1410kc 

D 2.75 4.00 7.00 12.50 22.00 40.00 

LIBERAL, Kansas (No figures for city listed) 

KSCB, Ikw-D, 1270kc 

D 4.25 6.00 10.50 18.75 33.00 60.00 

McPHERSON, McPherson, 2,500 fam., 96.7°% 
radio 2,420 radio fam. 

KNEX, 250w-D, 1540kc 

D 3.25 4.35 9.10 15.60 27.30 45.50 

KNEX-FM, Ch. 277, 103.3mc, 250w 

Bonus 

PARSONS, Labette, 5,400 fam., 95.3% radio, 
5,150 radio fam. 

KLKC, 250w-D, 1540kc 

D 3.00 4.00 8.00 16.00 22.75 40.00 


(Continued on page 82) 
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KAYL, ae 990kc 
1M 5M ISM 30M, 





D 3.90 485 9.35 18.7 1.20 52.00 
WATERLOO, Black Hawk, 23,3 am., 98.3% 
radio, 22,900 radio fam. Aili 
2 AM non-affiliates, average « time rate 
D 6.50 7.50 12.00 22.00 33.00 55.00 
KAYX, Ikw-D, 1090kc, Ev tt-McKi 
Webber ianey, 
D 8.00 9.00 14.00 24.00 36.00 6 00 
KWWL, Ikw-D, 1320kc , 
D 5.00 6.00 10.00 20.00 30.00 50.09 
KXEL, S50kw, 1540kc, ABC, Aver 
BMB, Conlan y-Knodel 
D 12.50 12.50 26.00 52.00 78.00 1 
N 25.00 25.00 52.00 104.00 156.00 song 
KXEL-FM, Ch. 289, 105.7mc, I8kw, Ave 
Knodel vl 


D 4 
N 4 


0 6.00 10,00 
0 6.00 10.00 
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See page 3 for key to map 
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Vichita 


K FBI 


Is 


In 


@ FIRST on the dial 
(1070 ke) 
@ FIRST in power 
(10kw day; Ikw night) 


@ FIRST in listenership 


One of the fastest 
ing markets in 


WICHITA 


gateway to the great south- 


grow- 


America. 


stands at the 


west. 


K FBI 


WICHITA 
(Established 1923 


Pr sss Vi olce of - 
\ 


i {as 
National Representative) 
Avery-Knodel 


\ 
SOO 
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52.00 
98.3% 


IMPORTANT Facts For Executives and Saces MaANnacers 





rate 


55.00 
Kinney, 


KANSAS: Predominantly agricultural. One 
60.00 


aes of America’s highest ranking farm income 


‘node! 


130.00 
260.00 
Avery. 


states. Already showing a 5°; increase ovet 
last year’s $1 billion, 200 million farm pay- 


check. Government estimates predict 1949 


10.00 
10.00 


will be the ninth consecutive year of record 
Crops and income for these already-wealthy 


Kansas farmers 





A Short Cut to Sales in the Kansas Market 


It’s WIBW—and here’s why! Sales in this area be- 
gin with the farm family. We're THE farm station 
for Kansas and adjoining states . . . have been for 25 
years. We make friends and influence sales right at 
the source of the state’s income. Dealers in adjoin- 
ing small towns whose business comes largely from 


the big-buying farm families are quick to stock and 
push WIBW advertised lines. They’ve found from 
experience that such support means volume demand 
and steady turnover. We'll show you current case 
histories to prove it! 


Modern farming is Big Business. l/,mv area. They 


<— The ‘‘by-heck” comic strip farmer make up a respon- 





ing 














has been replaced 
by a scientific 





) turist. This kind 
of farming pays off BIG. Last 

year’s corn and wheat crop, for ex- p 
ample, showed up in retail sales of K 

a billion and a half dollars. During J 
the short month of February, the 
Kansas farmer bought $6 million 
worth of implements and mechan- 
ical equipment. These are the folks 

who listen to WIBW regularly pi’ 


1,202,612 of them in our daytime 





SEEMS LIKE WE OUGHT 


w st 


SERVING AND SELLING 








Rep: CAPPER PUBLICATIONS, INC. 
BROADCASTING e Telecasting 





“THE MAGIC CIRCLE” 


WIBW - TOPEKA, KANSAS - WIBW-FM 


* BEN LUDY, 


sive, big-buying 
market . eager 
and able to pur- 





chase up to the 
minute home fur- 
nishings, conveniences and clothing 
as well as machinery and farm 
equipment. The dollar value of this 
year’s crops may easily go down as 


the greatest ever produced 


THIS YEAR, Kansas harvests an even larger wheat crop 


than the near-record one of 1947. This means real buy- 


ing power because wheat is the highest priced small 


grain crop raised. 


EQUALLY IMPORTANT is the overwhelming prefer- 
ence of Kansas farmers to WIBW for service, entertain- 
ment and buying guidance... 


year after year by independent surveys and by sales record 
of WIBW advertisers. 


a fact that is demonstrated 


GET TOGETHER—DOESN’T IT? 


Ee ww 









Gen. Mgr. * WIBW + KCKN 


August 15, 1949 ®@ 
























KTOP, 250w, 1490kc, MBS, Ra-Tel ay u x . > “AQ 
KANSAS 250w, 1490ke, MBS, Ro-Tel MARKET INDICATORS FOR KANSAS | 
D 7.50 7.50 15.00 30.00 45.00 75.00 = 
SPOT RATE FINDER N 10.00 10.00 20.00 40.00 60.00 100.00 CLASSIFICATIONS FIGURES YR. FIGURES yr Cloy 
(Continued from page 80) WIBW, 5kw, 580kc, CBS, Capper, Whan . Cloud 
: D 20.00 24.00 46.67 66.67 120.00 200.00 | Population 1.968.000 48 1.801.000 ° Coffe 
PITTSBURG, Crawford, 8,900 fam., 96.2% | N 24.00 36.00 48.00 96.00 144.00 240.00 ; q ae oe 40 Coma 
radio, 8,560 radio fam. WIBW-FM, Ch. 273, 102.5mc. 2.9kw, Capper ncrease over 1940 9.3% | Cowl 
KOAM, 10kw-D, 5kw-N, 860kc, NBC, Pear- | D 1.50 2.50 6.00 12.00 18.00 30.00 % of U.S. 1.35% 48 1.36% "49 Craw 
son, Conlan N 1.50 2.50 6.00 12.00 18.00 30.00 eee x ; ; Decat 
SB IM 5M 15M. 30M__1Hr_| WREN, 5kw, 1250kc, ABC, Weed, Conlan BMB Families 600,500 49 523,000 46 eae 
> i140 11.00 2200 sean obo ame | fuses inne leas fas fees tom | Percent Radic 95.3%  °49 906% ‘se ee 
N 15.20 15.20 28.50 47.50 85.50 142.50 : ; : : , Ste vied: 16 Edwo 
KSEK, 250w, 1340kc, Cooke, Conlan WICHITA, Sedgwick, 55,200 fam., 96.5% | Radio Families 572,000 °49 174,500 "46 = 
D 4.20 4.20 10.50 16.80 25.20 42.00 radio, 53,270 radio fam. F se sae _ 
N 6.00 6.00 15.00 24.00 36.00 60.00 a cs Business Concerns 35,220 47 37,500 39 one 
; ‘ : 4 AM affili i : ‘ , om é a 
a ee ee: D 10.37 19.50 20°03 35.75, 53.62 g9.37 | Manufacturing Establishments 1,946 47 1418 — °39 noel 
ee aa heen” sreesens Gosen, N 17.75 20.25 34.81 61.00 93.75 131.25 Non-Agricultural Employment 289,136 47 287.000 39 
N 9.00 9.00 18.00 30.00 45.00 75.00 | KAKE, 250w, 1240kc, MBS, Walker Hooper Manufacturing E loy 59,0 "a7 4 - Grah 
, , , , I F g Employment 59,000 7 31,000 *: a 
TOPEKA, Shawnee, 28,200 fam., 96.9% ra- | 2 _7.50 10.00 12.00 24.00 36.00 60.00 , he ee ke a9 Gran 
dio, 27,350 radio fam. N_ 10.00 12.50 20.00 40.00 60.00 100.00 | Income $2,531,000,000 417 757,000,000 "49 ed 
Pes hte A ae KANS, 5kw-D, Ikw-N, 1480kc, NBC, Taylor- Increas " 9 Gree’ 
3 AM affiliat ti t Borroff, Hooper, BMB ncrease over 1940 234% Greet 
afiliates, average one time rate A t : = — F 
D 12.36 13.70 27.75 43.77 75.80 126.33 | 2 2-00 11.00 15.00 24.00 36.00 60.00 | Per Capita Income $ 1,315 °47 122 49 ees 
N 1533 19:33 2916 5776 9400 15666 | N___15.00 17.50 25.00 40.00 60.00 100.00 Re: arp’ 
: KFBI, 10kw-d, Ikw-n, 1070kc, ABC, Avery- Increase over 1940 212% a 
Knodel, BMB, H , Conl : ; ‘ : cae , : 
KIAY, Skvi-D, Thw-N, 1440ke, Rambeau, Con, D 10.00 15.00 2500 50.00. 75.00 125.00 Construction (Private) $ 163,800,000  °47 10,300,000  °39 Hodg 
N 900 9.00 1800 3600 5400 90.00 | N 16.00 21.00 38.00 74.00 120.00 200.00 Residential $ 45,100,000 47 11,000,000  °39 ieffet 
o is KFH, 5kw, 1390ke, Sis, Pome ial Non-Residential $ 29,100,000 747 6,100,000 39 Jewe 
Note: All rates one-time. S : Total D 15.00 15.0) 1 45. 67. 112.50 . = ’ —— . John: 
Families, copyright 1949 Sales Manage- | N 30.00 30.00 56.25 90.00 135.00 225.00 | Retail Sales $1,926,650,000  °48 1,697,306,000 "47 Reas 
ment’. Further reproduction unlicensed. KFH-FM, Ch. 266, 100.3mc, Petry . ‘ emi i King! 
For complete explanation see foreword. Bonus Value Added by Manufacture $ 461,000,000 417 117,000,000 39 Kiow 
: . 4 a a Labe 
Lane 
leav 
KANSAS RADIO MARKET DATA BY COUNTIES line 
li 
Taxable Pay- Mfg. Value roa 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added lyon 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000 McPh 
Allen : 6,200 93.0 5,770 16,524 2,683 1,154 Mari 
Anderson = ; ar . 3,300 91.8 3,030 8,356 749 258 Mars 
Atchison ‘ iG 6,500 95.3 6,190 20,135 3,467 1,699 Meat 
Barber .... bd Fe 2,600 95.4 2,480 10,049 774 311 Mian 
Barton dine 8,200 96.2 7,890 32,966 4,638 2,316 Mitel 
Bourbon #.... Ae 6,800 92.6 6,300 19,370 2,427 947 Mon\ 
Brown .. ence 5,200 95.3 4,960 14,942 1,603 590 Morr 
Butler . 10,400 95.0 9,880 36,069 4,889 2,535 Mort 
Chase .. Bias ares pe hin 1,600 93.7 1,500 4,093 278 93 Nem 
Chautauqua ; 2,300 92.4 2,130 7,182 523 175 Neos 
Cherokee : ; 8,900 92.1 8,200 18,255 4,072 2,242 Ness 
Cheyenne 1,500 94.3 1,410 5,340 344 126 Nort 
Clark. 1,200 94.4 1,130 4,447 418 207 —_ 
— sb¢ 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail Otta 
Sales, copyright 1949 ‘Sales Management.’ Further reproduction unlicensed. Paw 
* 
@ 
Vo __—!} 
A ICHI I A KANSAS Morning Afternoon Evening Entire 
sf Periods § _Feriods  _Period  _Survey_ 
Responses 5.840 8.040 7.200 21.080 
= i- Listening Homes 1.158 1.556 2.256 4.970 
ihis Conlan Survey* tells our story! KANS’‘s 1% 
MV V Daytime coverage represents 32.21 per cent % of Potential Audience 19.8% 19 Lh 31.3% 23.68 
of the entire population of Kansas and 3.68 per 
cent of Oklahoma. Effective buying income per DISTRIBUTION OF LISTENING HOMES AMONG STATICNS: 
fomily — over $6,000 for Wichita; over $4,000 
average for entire coverage area. Population— KANS Wicnita 17.7% 31.2% 35.42 29.9% 
735,009. Radio familics—177,936. 
Station B Wichita 13.7 23.5 11.2 15.7 
May 22 through 28, 1742 
Station C Wichita 33.2 22.2 19.9 23.7 
1480 ke Station D Wichita 34.5 21.3 31.3 28.9 
5000 WATTS DAY 1000 WATTS NIGHT : 
Other 2 1.8 2.2 1.8 
Affiliated with 
NATIONAL BROADCASTING COMPANY Survey Period: Monday through Saturday 7:00 am to 11:00 pm 
Sunday 12:00 N to 11:00 pm 
Represent 
peer ed by * An analysis of the entire survey shows KANS leading in 89 Sunday throuvh Saturday 
TAYLOR-BORROFF & CO., INC. 
rated periods, whereas station B leads in 4, station C in 20 and station D in 3% 
This Conlan Survey was ordered and paid for by atl four Wichita stations—KAKE, KFBI, 
KFH, and KANS. Survey made of period May 22 through May 28, 1949. 
— 
B| 
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Taxable Pay- Mtg. Valve 


1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr Added 
County Families Radio Families 1948 ($000 Ist Qtr. 1947 1947 ($000 1947 (S000 

, Cloy -- : . : 3,600 96.2 3,460 14,030 1,112 337 
YR. ied ee: ee 4,900 95.1 4,660 17,529 2,003 809 
Coffey 3,600 93.2 3,360 9,825 607 185 
“40 Comanche 1,100 95.6 1,050 4,137 306 97 
Cowley - 11,600 95.3 11,050 42,662 4,978 2,370 
’ Crawford 17,000 94.4 16,050 49,772 6,973 3,411 
40 Decatur 1,900 94.3 1.790 4,709 368 121 
haus Dickinson 6,800 96.4 6,560 22,050 2,409 1,003 
16 Doniphan 3,700 93.6 3,460 6,028 317 7 
ae Douglas 9,500 95.2 9,040 38,590 4,565 1,929 
16 Edwards 1,800 94.9 1.710 5,229 476 171 
iii Elk ..- 2,300 93.3 2,150 5,045 400 124 
16 Ellis. 4,300 94.7 4,070 16.748 1,770 700 
oe Elisworth 2,900 96.0 2,780 7,555 822 345 
39 Finney 3,600 93.5 3,370 21,634 1991 979 
My Ford 6,100 95.9 5.850 24,154 3,242 1,484 
39 Franklin 6,700 94.5 6,330 19,986 2,518 998 
* Geary 4,800 96.7 4,640 14,068 1,836 701 
39 Gove 1,100 92.2 1,010 2,755 153 52 
° Graham 1,600 91.7 1,470 2,865 225 67 

39 Brant 800 92.3 740 1,545 790(1 477(1 
2 Gray 1,300 94.8 1,230 2,979 213 84 

10 Greeley 500 94.4 470 875 343(2 116(2 
Greenwood 4,400 93.3 4,110 14,607 1,114 367 

, Hamilton : : 800 93.2 750 2,257 52913 192(3 
40 Harper ; 3,300 95.6 3,150 11,892 1,064 404 
Harvey viet 6,500 96.2 6,250 23,670 2,448 1,072 

Haskell ‘is 1,400 94.9 1,330 1,396 1 1 
39 Hodgeman 900 94.5 850 1,508 191 76 
cee Jackson é 3,700 93.0 3,440 8,094 583 203 
39 Jefferson 3,600 92.7 3,340 5,676 473 15] 
39 Jewell ; 3,300 93.5 3,090 6,327 484 144 
Johnson : ; 16,100 96.8 15,580 22,349 2,590 1,077 

*47 Kearney ; Sok 700 96.0 670 1,470 3 3 
Kingman i 3,100 953 2,950 9,750 625 238 
29 ces. ee 1,500 96.1 1,440 3,647 276 98 
Labette 10,800 94.1 10,160 27,987 3,176 1,282 

aoe 800 96.4 770 2,364 521(4 230(4 
Leavenworth ‘ 10,300 95.2 9,810 27,024 3,592 1,568 
lincoln E 2,100 95.3 2,000 4,708 398 116 
linn . 4,000 91.0 3,640 7,295 421 122 

alue logan . ee 1,000 93.8 940 2,940 400(5 139(5 
d lyon . : 7,800 95.2 7,430 29,420 3,578 1,288 
1000) McPherson 7,100 95.9 6,810 24,228 3,282 1.537 
Marion 5,200 95.2 4,950 14,981 1,184 421 
Marshall 6,100 95.4 5,820 16,636 1,572 573 
Meade 1,600 94.2 1,510 5,378 392 143 
Miami 5,900 93.6 5,520 13,994 1,261 420 
Mitchell 3,300 95.0 3,140 11,593 975 319 

Montgomery 15,700 93.5 14,680 54,408 8,581 3,893 23.460 

Morris 3,000 94.8 2,840 7,407 592 190 

Morton 1,000 92.0 920 1,953 35116 14716 
Nemaha 4,600 95.0 4,370 10,569 1,019 332 
Neosho 7,600 93.6 7,110 20,171 2,291 969 
Ness 1,900 94.2 1,790 4,206 28) 87 
Norton 2,700 92.0 2,480 6,996 611 232 
Osage 4,400 93.9 4,130 9,564 642 189 
Osborne 2,700 95.3 2,570 7,368 805 248 
etail Ottawa 2,600 96.1 2,500 5,937 443 134 
Pawnee 2,600 95.7 2,490 10,160 975 394 

(Ce tinued ov page Si) 





‘the richest rural 


market in the world”’ 


They start young to become big business men farmers in the HIGH PLAINS. One high 
school vocational agriculture class of seventeen students began last year with a net worth 
of $29,710.05 and ended the year with a net worth of $61,773.87. The average net worth 
per student is $3,663.75 in land, livestock, equipment, etc. In addition to the increase in 
net worth, the return for management averaged $1,361.40 per student. Multiply this by 
hundreds of high schools and project it to thousands of farms under good management and 
you have the reason for “the richest rural market in the world.’ 


KXXX is the only one purchase medium that covers the entire High Plains area. 


we KXXX we 


Colby, Kansas 
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DATA BY COUNTIES 




















Continued fron ge 83 
ge 83) 
bee me» — Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—1Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 947 ($000) 
Phillips 3,400 93.9 3,190 7,760 650 od 
Pottawatomic 3,800 94.6 3,590 10,942 628 “4 
Pratt .... 3,700 96.5 3,570 15,500 1,461 62 
Rawlins 1,600 95.0 1,520 4,094 398 119 
Reno ... 16,100 95.9 15,440 0,665 10,488 5,345 17,952 
Republic 3,700 93.9 3,470 9,247 801 267 
Rice .. Aes 4,900 96.6 4,730 18,479 1,790 817 
Riley . 7,200 96.1 6,920 30,016 3,129 1,168 
Rooks 2,500 94.4 2,360 6,141 615 195 
Rush 2,200 94.7 2,080 5,677 535 190 
Russell 3,800 95.3 3,620 13,436 1,484 673 
Saline 10,800 97.1 10,490 47,634 7,818 3,676 
Scott 1,200 95.8 1,150 3,870 «jase tll er 
Sedgwick 72,700 96.5 70,160 284,794 54,473 30,964 85,367 
Seward 3,2 94.8 3,030 11,369 1,439 646 
Shawnee 37,400 96.7 36,170 150,801 23,589 12,365 29,317 
Sheridan 1,200 93.2 1,120 2,568 218 94 
Sherman 1,900 92.8 1,760 7,368 706 282 
Smith 3,000 93.2 2,800 6,290 511 170 
Stafford 2,700 96.4 2,600 9,489 630 258 
Stanton 400 92.2 370 1,359 ‘apace oa ote) 
Stevens 1,000 94.1 940 2,289 339 147 
Sumner 7,700 95.6 7,360 22,088 1,799 674 
Thomas 2,000 96.1 1,920 7,798 741 315 
Trego ... 1,500 93.9 1,410 3,945 335 129 
Wabaunsel 2,700 93.6 2,530 5,304 230 60 
Wallace 600 93.3 § 1,432 wnat oaaotee 
Washington 4,200 94.1 3,950 9,098 618 207 
Wichita .. 1,200 93.5 1,120 2/215 sees (2) er. 
Wilson 5,500 93.8 5,160 12,448 1,904 946 
Woodson 2,300 93.1 2,140 4,893 371 103 
Wyandotte 55,800 96.5 53,850 165,168 35,876 22,902 136,421 

(1) Includes Grant & Haskell. t. 

(2) Includes Greeley & Wichita. 12 beets eee Oe 

(3) ng “oe & age eed se iia ‘ (6) Includes Morton & Stanton. 

Sources: Radio Families, Per Cent Radio, ; mployment, Taxable Payrolls, Federal S$ i Admini ion. " . of Famili il 

‘ Sales, copyright 1949 ‘Sales Management.” Further ieamedetion” wea eetiiies eet a a SS S Se — i 

KENTUCKY MARKET INDICATORS FOR KENTUCKY 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
SPOT RATE FINDER Population 2,819,000 748 2,845,000 40 
ASHLAND, Boyd, 8,500 fam., 94.9% radio, | WKIC, 250w, 1340kc, MBS, Clark, BMB Increase over 1940 —0.9% 

8,070 radio fam. SB 1M 30, ’, 9140 P 

WCMI, 250w, 1340kc, CBS, Pearson, BMB 0 4 6 um ue we ol % of US. 1.93%  °48 2.16% "40 

SB. IM 5M 15M 30M Hr | N- 4.00 6.00 12.00 22.50 35.00 60.00 | BMB Families 734,400 49 688,000 "46 

i 00 32.00 60.00 a : ‘ re 

= 3 SS Ne tas fee ee HENDERSON, Henderson, 6700 fam., 89.6% | Percent Radio 89.3% 49 81% "46 

¥ $ \ 4‘ " k radio, e radio tam. ™ ‘ne em — ae 

a a ee WSON, 500m, 860k, MBS, Sears & Ayer Radio Families 655,460 49 557,000 "46 
BOWLING GREEN, Warren, 6,200 fam., 85.9% : : 00 45.00 75.00 * . ‘ Pere oan aa e77 ts 

met ogg fopee fom. WSON-FM, 258 che. 99.5mc, 3kw Business Concerns aoe 31,730 47 33,677 39 
WKCT, Ikw, 930kc, Holman no rates available | Ms turi as is s 2,244 "47 1582 ° 
v B. 7950 12 Oke MBS “bes Seth 90.00 | HOPKINSVILLE Christian, 4,600 fam. 83.4% Peaster de ymnnmssememn a : _ 
WLBJ, 250w, 7 ’ -Smit , Christian, 4, am. 83.4%, Jon-A gric ‘ : , 20,287 7 372 < 
v w,« 134Oke, 40.00" 3500 60 00 Ne radio fom. Non vi ultural Employment pee 47 372,000 °39 
N 5.0@ 10.00 r 4 K ’ w, 1230kc, CBS, Sears & Ayer, | Manufacturi y y 11 "47 62,000 °39 
WBON (FM) 266 ch., 101.1me., 8.3kw Hooper aie anufacturing Employment , hee ” 
Bonus WHOP-FM, 254 ch., 98.7 freq., 22kw Income $2,364,000,000 47 880,000,000 10 
CAMPBELLSVILLE, Todd, 1,200 fam., 91.2% onus FO tk i 

radio, 1,090 radio fam. . 6.00 6.00 7-50 14.00 25.00 42.00 Increase over 1940 169% 

WTCO, Ikw, 1150kc : 00 42.00 ae i ae ee) is 
D om 3.00 5.00 10.00 18.00 30.00 2 Per tf apita Income $ 850 47 308 10) 
CORBIN, Whitley, 1,700 fam., 91.0% radio, | ‘EXINGTON,. Fayette, 18,000 fam., 90.6%, Increase over 1940 176% 

1,550 radio fam. ‘ : Dae F a ae a a ‘ 
WwCcTT, 250w, 1400ke, AABS, BMB scan ante | 2 Ai, mevelilietes anorape one Gm sue Construction (Private) $ 133,800,000 47 44,300,000 39 
D 3.50 5.00 10. a at, - pes ‘ ‘i 
N 350 500 10.00 20.00 35.00 69.00 . 6.50 7.16 15.83 29.33 46.66 78.33 Residential $ 39,500,000 "47 19,300,000 '39 
COVINGTON, Kenton, 20,500 fam., 97.7% : : : ; 66 86.66 Non-Residential $ 35,700,000 747 9,700,000  °39 

dio, 20,030 io fam. . ai 9 a pion 
WZIP, 350w, 1050ke, Pulse, Hooper, Conlan a aw Sa, Walker Retail Sales $1,721,011,000 48 1,579,242,000 47 
D 12.00 12.00 15.00 25.00 44.00 75.00 | q 5.09 8.00_20.00 35.00 55.00 90.00 Value Added by Manufacture  $ 745,000,000 °47 186,000,000 "39 
DANVILLE, Boyle, 2,900 fam., 92.9%, 2,690 | WLAP, 250w, 1450kc, ABC, Pearson d yi : 000, ,000, ¢ 
WHIR, 250w, 1230kc, Holman, Conlan . oe th oe ae ok re 
D 4.50 4.50 7.50 15.00 27.00 45.00 | Wiey oso, 3 ‘ . : ‘ 
N 4.50 4.50 7.50 15.00 27.00 45.00 | EM, 0°40. "12:50 25.00 "40.00 70.00 See page 3 for key to map 
FRANKFORT, Franklin, 5,000 fom., 92.0%, | N 6.00 6.00 12.50 25.00 40.00 70.00 


4,600 radio fam. 
WFKY, 250w, 1490kc, MBS, Wood 
D 3.50 5.00 10.00 20.00 35.00 60.00 
N 3.50 5.00 10.00 20.00 35.00 60.00 
GLASGOW, Barren, 2,000 fam., 88.4%, 1,770 


radio fam. 


WKAY, 250w, 1490kc 
D 5.00 5.00 10.00 20.00 35.00 60.00 
N 5.00 5.00 10.00 20.00 35.00 60.00 


HARLAN, Harlan, 1,300 fam., 87.0% 
1,130 radio fam. 


WHILN, 250w, 1230kc, MBS, Burn-Smith, BMB 


radio, 





1) 3.50 5.00 20.00 35.00 60.00 

N 3.50 5.00 20.00 35.00 60.00 

HAZARD, Perry, 1,900 fam., 91.3% radio, 
1,730 radio fam. 

Note: All rates one-time. Sources: Total 

Families, copyright 1949 ‘Sales Manage- 

ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 


for the facts on WKLO 







JOHN “Your 
BLAIR JOHN 
= COMPANY BLAIR 
q _ MAN! | 
Pa - u 1949 





LOUISVILLE, Jefferson, 110,700 fam., 94.8°% 
radio, 104,940 radio fam. 





4 AM affiliate average one time rates 

D 16.75 18.01 30.25 51.75 77.82 129.37 
N 32.37. 34.25 37.67 101.50 152.25 253.75 
3 AM _ non-affiliate average one time rates 
D 7.50 10.33 11.80 31.26 49.40 80.66 





(Continued on page 86) 
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=< =A 17.1% INCREASE IN RADIO HOMES 


Ww 
o January 1947 — 588,740 Radio Homes 
January 1949 — 689,580 Radio Homes 


=~. 












WHAS HOOPER INCREASES 


MORNING 33% — AFTERNOON 31% — EVENING 8% 







WHAS AUDIENCE INCREASES 


5, MORNING 56% — AFTERNOON 60% — EVENING 26% 






SOURCES: BMB Radio Homes, 1947-8 a a niee arte _- Reports. 
AS giv 


KENTUCKIANA 2 made a. * thos in Wi es 50%-or- 
better BMB Day : in Loui a were used to projec 
RADIO HOMES rr) "AUDIENCE INC REASES” Sin  WHAS is the dominatin 
- seooh “ys rougho Ly st of r = = — where ‘th e¢ WHAS share o i 


S$ o53 


ie 
s lar, and w the par in Radio Homes has taken =. the rea 
WHAS * AUDIENCE I CREASES. are consi iderably more tha indicated 


50,000 WATTS * TA CLEAR CHANNEL * 840 KILOCYCLES 
The only radio station serving and selling 
all of the rich Kentuckiana Market 








VICTOR A. SHOLIS, Director © J. MAC WYNN, Sales Director 
REPRESENTED NATIONALLY BY EDWARD PETRY AND COMPANY 
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Jékw 


KENTUCKY WINN, 250w, 1240kc, ABC, Taylor-Borroff WMIK, 250w, 1490 kc, MBS WKYC(FM), Chan 227, 93.3mc 
te a — 1 He SB 1M SM 15M 30M 1 Hr (No rates available) 














D 8.00 8.00 16.00 32.00 48.00 80.00 | D 6.00 6.00 24.00 36.00 48.00 60.00 Count 
N 12.00 12.00 28.00 56.00 84.00 140.00 WPAD, 250w, 1450kc, CBS, Co: Merce 
SPOT RATE FINDER WKLO, 5kw-D, Ikw-N, 1080kc, Blair MURRAY SB IM SM ISM 30M Hr Metca 
D 12.50 15.00 22.50 45.00 75.00 120.00 | WNBS, 250w, 1340kc, Burn-Smith D 6.50 6.50 10.00 20.00 35.00 69.99 Monr 
er : 4 N 25.00 30.00 45.00 90.00 150.00 240.00 | D 3.60 3.60 10.00 18.00 30.00 50.00 | N 6.50 6.50 10.00 20.00 35.00 40, Monte 
(Continued from page 84) WKYW, Ikw, 900kc, Burn-Smith, Hooper N 4.00 4.00 12.00 28.00 36.00 60.00 00 Morge¢ 
WPAD-FM, Chan 245, 96.9, I8kw, 5, 
D 5.00 8.00 23.00 34.50 57.50 : i ears & Muhle 
WAVE, Skw, 970kc, NBC, Free & Peters N 5.00 8.00 23.00 34.50 57.50 | NEWPORT, Campbell, 10,300 fom., 97.1% | | “AY _ sth a Nelso 
SB. IM 5M. 15M 30M 1Hr_ | WLOU, Ikw, 1350kc, Cook radio, 10,000 radio fam. ; 00 15.00 25.00 Nicho 
D 15.00 20.00 30.00 50.00 75.00 125.60 | D 5.00 8.00 12.90 25.80 38.70 64.50 | WNOP, Ikw-D, 740kc, Forjoe N 6.00 9.00 15.00 25.99 Ohio 
N 30.00 37.50 60.00 100.00 150.00 250.00 | MADISONVILLE, Hopkins, 3,800 fam., 88.8% | 2 675 9.00 18.00 36.00 54.00 90.00 | piweyuie pi, ; Oldh« 
: 1 He 3 , » Pike (no city figures 
WRXW-FM, Ch. 236 (95.1mc) 16.7kw, Free & radio, 3,370 radio fam. OWENSBORO, Daviess, 9,500 fam 92.7% Ower 
Peters WCIF, 250w, 730kc, Sears & Ayer Sats Gini Coun Sack, By ns WISI, Tkw-D, 900kc Owsl 
D 7.50 10.00 12.00 16.00 26.00 38.00 | D 5.00 5.00 8.00 12.00 22.00 40.00 gph ; : D 7.00 8.50 16.50 30.00 45.00 75.99 Pend! 
N 10.00 15.00 18.00 22.00 35.00 50.00 | N 5.00 5.00 8.00 12.00 22.00 40.00 | WOMI, 250w, 1490kc, MBS, Burn-Smith WPKE, 250w, 1245kc, MBS Perry 
WAVE-TV, Chan 5, 24.lkw vis, 12.1kw aur, | WCIF-FM, Ch. 285 (104.9 mc) 420 kw D 4.00 4.00 8.00 20.00 35.00 60.00 | (no rates available) Pike 
Free & Peters D 2.50 2.50 4.00 6.00 11.00 20.00 N 4.00 4.00 8.00 20.00 35.00 60.00 a 
D 30.00 30.00 37.50 60.00 90.00 150.00 N 2.50 2.50 4.00 6.00 11.00 20.00 WOMI-FM, Chan. 223, 92.5mc, 60kw ° v 
N 40.00 40.00 50.00 80.00 120.00 200.00 | MAYFIELD, Graves, 3,300 fam., 89.4% radio, Bonus sa ey ng 2,000 fam., 90.1°% radio, = 
WGRC, 250w, 1400kc, MBS, Walker, Hooper 2,950 radio fam. WVJS, Ikw, 1420 kc, Rambeau wee non now 
D 6.55 655 12.50 25.00 37.50 62.50 cca “RPA IE CE D 4.50 6.00 8.00 20.00 30.00 50.00 C, 250w, 1240kc, MBS, Conlan Russe 
N 12.50 12.50 25.00 50.00 75.00 125.00 | 2 AM non-affiliate average one time rates N 600 8.00 12.00 30.00 45.00 7500 | P 5.00 5.00 10.00 20.00 35.00 60.00 Scott 
WBOX-FM, Ch. 264, (100.7mc), 30kw ad 4.50 9.00 20.00 35.00 60.00 | wyyjs.FM, Chan. 241, 96.1mc, 45kw, Ram- | N 5.00 5.00 10.00 20.00 35.00 60.00 Shell 
Bonus - beau Simp 
WHAS, 50kw, 840kc, CBS, Petry, Hooper, BMB | WNGO, Ikw, 1320ke, Priedenberg | Bonus VANCLEVE, Breathitt, no figures on city Spen 
D 37.50 37.50 62.50 100.00 150.00 250.00 | Wxtm, ikw, 1050kc, Sears & Ayer ‘ WMIC, Ikw-D, 730kc . Tay! 
N 75.00 75.00 200.00 300.00 500.00 | » 4.00 5.00 10.00. 20.00 35.00 60.00 | PADUCAH, McCracken, 12,200 fam., 87.0% | D 3.75 670 13.35 23.35 40.00 Tode 
WHAS-FM, Ch. 259, 99.7mc, 24kw ‘ 2 : ; : radio, 10,610 radio fam. ; Trig¢ 
B MAYSVILLE, Mason, 3,500 fam., 90.7% radio, eS a eS Trim 
onus 3,170 die £ ‘ ; VERSAILLES, Woodford, 800 fam., 92.6: : 
, radio ram. 2 AM affiliates, average one-time rates dio, 740 radio fam , “O'o ta Unio 
Note: All rates one-time. Sources: Total WFTM, 250w, 1240kc, Grant D 6.50 6.50 11.50 23.00 37.00 62.50 ‘ ? War 
Families, copyright 1949 ‘Sales Manage- | 2 2.95 3.60 6.00 12.00 18.00 30.00 sci habe WVLK, Ikw, 590kc, MBS, Burn-Smith Was 
ment’. Further reproduction unlicensed. MIDDLESBORO, Bell, 3,200 fam., 84.5% ra- WKYB, Ikw-D, 800kc, MBS, Ra-Tel D 5.00 6.00 14.00 28.00 42.00 70.00 Woy 
For complete explanation see foreword. dio, 2,700 radio fam. D 6.50 6.50 13.00 26.00 39.00 65.00 | N 8.00 9.00 20.00 40.00 60.00 100.00 ror 
. Whi 
es ae hee n te 
Wor 
KENTUCKY RADIO MARKET DATA BY COUNTIES “e 
Taxable Pay- 
1949 Total Per Cent Radio Retail Sales Employment rolls—1st arr. oe 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000) 
Adair ims 4,100 82.1 3,370 4,098 1,049(1) 294 (1) 
Allen. pe 3,600 83.4 3,000 5,573 1,011 297 
Anderson Dre 2,400 91.2 2,190 4,305 1,237 (2) 573 (2) 
Ballard ec 2,400 88.1 2,120 2,907 171 47 
Barren eevee 7,000 86.5 6,060 13,744 2,213 740 
Bath ; 2,700 87.0 2,350 2,858 335 (3) 126 (3) = 
Bell ... eer 9,100 85.0 7,740 20,327 6,821 3,588 
Boone ... eae 3,400 92.8 3,160 3,637 1,510(4) 625(4 
Bourbon . anna 5,000 90.9 4,550 10,513 1,638 639 
Boyd .. seat sierers 12,100 93.5 11,310 41,038 11,232 6,489 35,763 
Boyle .... : ; 4,900 91.2 4,470 13,222 2,744 1,096 
Bracken ... ES 2,600 91.2 2,370 4,065 570 194 
Breathitt . ace es 3,800 75.2 2,860 2,858 338 107 
Breckinridge oon wee 4,100 85.2 3,490 4,621 558 154 
Bullett .. RORY 2,600 87.8 2,280 2,671 625 (5) 313(5 
Butler .... Se aean 2,900 80.7 2,340 2,207 388 (6) 106(6 AB 
Caldwell . 4,000 85.5 3,420 6,860 1,358 401 
Calloway nie 5,000 86.7 4,340 8,878 1,816 570 3 
Campbell oe 22,500 97.6 21,960 65,356 10,693 6,091 20,795 KR 
Carlisle . : 1,700 88.5 1,500 2,367 2,150 (7) 678 (7 D 
Carroll .. 2,400 89.8 2,160 6,353 cone (i) wo nvll 
Carter . per 4,700 85.0 4,000 6,542 1,701 791 Al 
Casey eos 3,600 80.4 2,890 2,811 170 41 
Christian MS: 11,600 83.8 9,720 17,661 4,853 1,823 
Clark .. reek 5,400 89.3 4,820 13,133 2,125 797 3 
Clay ae Rte 3,800 79.1 3,010 3,335 975 291 D 
Clinton ies rete 2,100 81.5 1,710 2,127 777 (8) 231 (8 N 
Crittenden reawerenent 2,900 88.9 2,580 4,430 886 355 
Cumberland ; 2,200 81.6 1,800 2,605 es autO) Re | K 
Daviess. Ra EEN: 15,500 91.0 14,110 46,365 11,816 5,452 42,092 
Edmonson re oo a 2,300 82.6 1,900 2,048 ...- (6) ee D 
Elliott Rae 1,500 81.0 1,220 1,286 1,026 (9) 386 (9) N 
Estill . RTS 3,400 82.6 2,810 5,622 788 (10) 239 (10 Ki 
Fayette ‘ 26,500 92.4 24,490 125,154 22,838 9,926 12,855 
Fleming . 3,400 88.4 3,010 5,273 444(11) 141 (11 K 
Floyd i 9,600 86.6 8,310 15,960 8,468 5,112 D 
Franklin 6,800 92.4 6,280 19,549 6,444 3,076 39,036 N 
Fulton 4,200 88.0 3,700 11,958 ee «5 RI x 
Gallatin AS 1,100 87.8 970 Se 4) (4 
Garrad Sey 2,800 88.5 2,480 4,875 361 116 
Grant Ss 2.700 89.1 2,410 5,352 832 (12) 268 (12 K 
Graves 9,200 87.3 8,030 17,532 4,658 1,900 11,107 8 
Grayson a 4,200 81.9 3,440 5,065 473 144 : 
Green Sees 2,800 84.5 2,370 2,811 ee xen N 
Greenup 4,900 89.1 4,370 6099 608 242 3 
Hancock 1,500 85.8 1,290 2,283 109 31 
Hardin Se: ; 9,000 87.5 7,880 16,977 2,186 (13 804 (13 
Harlin : 13,500 89.7 12,110 38,375 16,307 9,748 K 
Harrison 3,900 90.5 3,530 11,562 944 435 D 
Hart Wesnnet 4,000 84.2 3,370 5,065 847 251 , 
Henderson 9,400 88.6 8,330 19,021 4,908 2217 
Henry 3,600 90.7 3,270 5 479 365 110 
Hickman 2,000 87.3 1,750 3,097 saves epee . 
Hopkins 10,800 87.8 9,480 20,773 6.652 3,671 : 
Jackson 2.700 79.1 2.140 2/398 249 77 ; t 
Jefferson 142,800 94.9 135 520 491,434 149,749 83,467 419,855 ' 
Jessamine 3,200 88.2 2 820 6,893 477 153 
Johnson 4,700 85.1 4,000 10,386 2,050 1,031 | 
Kenton 30,600 97.6 29,870 91,991 12,007 6,366 24,248 t 
Knott 3,300 79.4 2.620 2.084 698 414 ' 
Knox 5,100 83.1 4 240 6.636 1,424 593 
Larue . 2.600 85.9 2,230 3,534 448 158 ' 
Laurel 4,800 82.8 3,970 6,200 948 302 
Lawrence 3,000 82.8 2,480 3,335 329 104 
Lee 1,800 82.1 1,480 2367 458 (14 114(14 
Leslie 1,800 75.5 1,360 1,715 239 61 
Letcher 7,200 86.4 6,220 12.244 9,262 6,459 
Lewis 3.400 84.4 2,870 2.701 605 170 
Lincoln 4.100 86.3 3,540 6,146 448 140 
Livingston 2 200 86.2 1,900 1,922 205 104 
Logan 5,700 85.2 4,860 9,846 2,551 (15 785(15 
Lyon 2 200 87.6 1,930 2,509 230 69 
McCracken 16,200 87.7 14,210 53 497 8,957 3,860 11,736 
McCreary 3.500 84.4 2,950 5,114 724 263 
McLean 2.609 89.3 2,320 3.225 379 116 
Madison 7 909 86.2 6,810 17.008 2,037 749 
Magoffin 2,500 77.9 1,950 1954 238 95 
Marion 3.800 86.3 3,280 6.987 1,477 489 
Marshall 3 R00 87.8 3,340 5,019 727 333 
Martin 1,690 79.0 1.260 1.270 30° 113 
5 400 90.3 4,880 14.309 3,970 1,782 
2209 88.1 1,940 2.764 ee a 
1,000 79.1 790 1,032 ee bs 
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Taxable Pay- Mfg. Value 





1949 Total Per Cent Radio Retail Sales Employment rolis—Ist Qtr Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000 1947 ($000 
Mercer 3,800 89.3 3,390 7,734 1,198 410 
1 Hr Metcalfe ; 2,600 82.7 2,150 1,540 1 1 
60.00 Monroe ae 3,400 83.9 2,850 3,027 403 87 
. Montgomery 3,300 86.3 2,850 8,216 1,356 472 
60.00 Morgan : 2,800 79.4 2,220 2,510 9 9 
rs & Muhlenberg 7,900 86.0 6,790 15,356 4,133 2,195 
Nelson 4,600 87.7 4,030 7,686 1,864 925 
25.00 Nicholas 2,100 91.4 1,920 3,494 260 62 
25.00 Ohio 5,200 94.0 4,890 6,305 984 380 
Oldham 3,200 90.5 2,900 3,287 262 73 
Owen 2,400 88.9 2,130 4,130 324 129 
Owsley 1,500 78.1 1,170 1,126 14 14 
7 Pendleton 2,700 90.4 2,440 4,319 12 12 
5.00 Perry 8,400 86.4 7,260 24,233 9,649 5,497 
Pike 13,500 84.7 11,430 24,422 10,663 6,585 
Powell 1,300 80.1 1,040 890 10 10 
Pulaski 8,000 84.2 6,740 13,181 2,939 996 
adi Robertson 800 90.0 720 1,270 1 iB 
i Rockcastle 3,600 79.8 2,870 3,332 256 69 
Rowan 2 400 85.4 2,050 4,783 9 9 
Russell 3,000 89.2 2,680 2,583 8 8 
60.00 Scott 4,000 90.4 3,620 8,630 804 260 
60.00 Shelby 5.100 90.2 4,600 11,021 1,550 600 
Simpson 3,000 84.9 2,550 6,685 15 15 
Spencer 1,400 89.0 1,250 2,039 5 5 
: Taylor 3,600 87.1 3,140 5,882 896 307 
40.00 Todd 3,700 83.9 3,100 4,713 659 158 
, Trigg 2,600 83.1 2,160 3,208 293 71 
Trimble 1,300 89.3 1,160 936 100 39 
© fa Union 5,000 89.7 4,490 8,258 1,060 480 
Warren 10,300 85.5 8,810 27,175 6,609 2,550 
Washington 3,100 88.7 2,750 5,447 2 2 
70.00 Wayne 3,500 81.1 2,840 4,106 520 126 
00.00 Webster 5,000 85.3 4,270 8,559 802 367 
: Whitley 6,700 83.1 5,570 15,262 1,924 703 
Wolfe 1,600 78.2 1,250 1,175 14 14 
Woodford 3,100 91.9 2,850 6,337 647 359 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Fede-al Security Administration Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 ‘Sales Management. Further reproduction unlicensed. 
falue 
ed 1 Includes Adair, Green & Metcalfe. 6 Includes Butler & Edmonson 11 Includes Fleming & Robertson 
$000) 2 Includes Anderson & Washington. 7 Includes Carlisle, Fulton & Hickman 12 Includes Grant & Pendleton 
3 Includes Bath & Menifee. 8 Includes Clinton, Cumberland & Russell 13) Includes Hardin & Meade 
4 Includes Boone, Carroll & Gallatin 9 Includes, Elliott, Morgan & Rowan 14) Includes Lee, Owsley & Wolfe 
5 Includes Bullitt & Spencer. 10 Includes Estill & Powell 15 includes Logan & Simpson 
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Zeowenn) eg L yy {Fs (s ? 
oan / } va . 
é a itll et x 2 
SPOT RATE FINDER 'O Shyeveport |_ Arison. ye | 
| + | of “9 ssosaoe 
ABBEVILLE, Vermilion, 2,500 fam., 80.0% ra- | WJBO, 5kw, 1150kc, NBC, Hollingbery r~ ¢ oemmce | secneee cy, 4 
dio, 2,000 radio fam. SB. IM) = 5M_so1SM-—s 30M Hr | FX YS <...4-“¢ 
‘@ SB IM 5M 15M 30M Hr | D- 7.00 10.00 14.00 28.00 42.00 70.00 dese avant Jearomancornanaein’ 
),795 KROF, Ikw-D, 960kc N 10.50 15.00 28.00 56.00 84.00 140.00 | er core oy jremeas 
D 615 5.55 4.95 22.00 35.25 65.50 | WBRL(FM) Ch. 251, 98.1mc, 7.56kw, Holling +5 — LN SY 
ALEXANDRIA, Rapides, 13,300 fam., 82.6% ancl —s sarofWatchitochds fi \ 
radio, 10,990 radio fam. WLCS, 250w, 1400kc, ABC, Ra-Tel, Conlan, | ie Tie feos SJ. 
SR cma mma Hooper eanine ~~ s 4 & ( : , . 
3 AM affiliates average one time rate D 5.00 5.00 10.00 20.00 30.00 50.00 a > Le aS See page 5 tor Key to map 
D 436 5.50 8.96 16.26 23.33 38.34 | N 8.00 8.00 16.00 32.00 48.00 80.00 | ; oe 
N 8.00 10.16 16.33 30.00 45.33 75.00 | WLCS-FM, Ch. 266, 101.Imc, 3kw Sf Atexandria ain 
a hea animate amen x renee Bonus - 
KALB, 5kw-D, Ikw-N, 580kc, ABC, Weed, | BOGULUSA, Washington, 4,900 fam., 83.6 nee wn 
092 onlan radio, 4,100 radio fam ’ 7 
D 625 7.50 12.50 20.00 30.00 50.00 | WIKL, 250w, 1490kc, MBS | LOL ISIANA @=x \ 
N 12.50 15.00 25.00 40.00 60.00 100.00 | D (4.00 6.00 12.00 24.00 36.00 60.00 | <<< FCS fl mar 
KALB-FM, Ch. 245, 96.9mc, 11kw, Weed N 4.00 6.00 12.00 24.00 36.00 60.00 | \ i aN Wet & Bogalusa 
2,855 Bonus CROWLEY, Acadia, 3,500 fam., 79.0%, 2,770 sisuaai Yana d ee ) conte Ve A A 
KSYL, 250w, 1400kc, NBC, Ra-Tel, Conlan radio fam. = 2 wae delat gag een 
D 4.00 5.00 8.00 16.00 22.00 35.00 | KSIG, 250w, 1450kc, McGillvra, BMB _ r+, ome xo) a & 
036 N 6.00 8.00 12.00 26.00 40.00 6500 | D 4.65 4.20 6.00 12.50 20.00 32.00 ~tStL_—~-— J Talat eX tol, 
, N 695 620 9.00 18.75 30.00 48.00 | Werremeos| scan Y ( u 
a 970ke, MBS, Continental, Conlon, | WammMOND, Tangipahoa, 2,800 fam., 80.1 cavcamey > O88 a 
KVOB-FM, Chan. 259, 99.7mc, Ikw a Eee, see Som _ 8 Lake Chages 9 Fut 
‘aia — WIHL, 250w, 730kc = a <ao'New Orleans’ 
4. 4. 9. onan N 
D 3.15 4.00 6.40 12.80 19.20 32.00 nOUMA i as 3100 = — sas nado Abbeville # “He oe 
N 5.50 7.50 12.00 24.00 36.00 60.00 radio, 2,620 radio fam ae ts by | i. 
BASTROP, M h 3,100 f ., 80.4% KCIL, 250w, 1490kc. MBS | b ercveces \ % . 
i. 2 cade te Te Tf 1D '625 7.00 9.75 18.25 35.00 63.25 — Houma t) 
: | N 625 7.00 9.75 18.25 35.00 63.25 ne OUR . . 
KTRY, 250w-D, 730kc, Friedenberg LAFAYETTE, Lafayette, 7,600 fam., 82.1 Siti . 
D 4.00 6.00 10.00 16.00 24.00 40.00 og Pg Ty 
| radio, 6.240 radio fam ‘ 6 
BATON ROUGE, E. Baton Rouge, 34,100 fam., | KVOL, 250w, 1340ke See Kenran, Ch. 201, 104.1mc, Ikw, Taylor-Borro 
° ° nus 
iar radio, 30,620 radio fam. rA 340 750 14:50 18.00 36.00 KNOE, 5kw, 1390kc, NBC, Ro-Tel 
3 AM affiliates average one time rate KVOL-FM, Ch. 241, 96.1mc, I5kw D 4 ars 325 33.00 34.00 My-A 
D 6.00 7.00 12.00 24.00 36.00 60.00 Bonus ' ' mc, 17 Ske ’ 
_ 4 es By hy Be Ee ae eee eee N 6.25 6.25 11.00 30.00 45.00 75.00 WOSU-FM, Ch. 287, 105.3mc, 17.5kw, Blair 
| radio, 8,510 radio fam NATCHITOCHES, Natchitoches 2,900 fam WDSU-TV, Ch. 6, 15kw-a; 31kw-v, Blair 
WAFB, Ikw-D, 1460kc, MBS, Walker = ee 78.3 radio, 2,270 radio fam SB 1M 5M 15M 30M 1 Hr 
1,248 D —— 600 1200 2400 36.00 40.00 | 3 AM stiiates average one to 3408 40.00 —, os 50"32.00 18.00 30.00 N _ 25-00 25.00 30.00 40.00 60.00 100.00 
— Ch. 282, 104.3mc, 3kw, Walker N 7.33 11.33 19.00 28.25 41.58 78.33 | N 4.50 6.00 10.00 16.00 24.00 40.00 a a, a Rees — 
NUS | ——— 
WCLA, 250w-D, 1220kc KLOU, Ikw, 1580kc, CBS, Walker, BMB NEW IBERIA, Iberia, 5,100 fam., 81.6", radio N 12.50 10.00 20.00 35.00 60.00 90.00 
D 6.00 10.00 12.00 24.00 40.00 60.00 | D 6.00 8.00 12.00 18.00 30.00 50.00 4,160 radio fam WJIMR, 250w-D.990kc 
By ae | N 9.00 12.00 24.00 36.00 60.00 100.00 | KANE, 250w, 1240kc, MBS D 7.00 7.00 10.00 20.00 30.00 55.00 
ie Aik aedht- cei, =" | KPLC, Skw-D, Ikw-N, 1470kc, NBC, Weed, | 2 5-60 5.05 9.50 20.00 32.00 60.00 
ys ates . Sources: Total N 8.40 7.50 14.50 30.00 48.00 80.00 (Continued on page 88) 
Families, copyright 1949 Sales Manage Conlan 
ment Further reproduction unlicensed. | D 4.50 9.00 12.75 17.00 27.50 45.00 NEW ORLEANS, Orleans, 167,500 faom., 88.3 
For complete explanation see foreword. a, 9 gg gg 00 55.00 90.00 radio, 147,900 radio fam 
° w c 
-_ | BS 3 HS oto 00 1475 2500 | | —— —— for the facts on WDSU 
F % ee . | i 1 7 4 7 4 amiiate average one ime raTe 
|,736 x” on nein Passel ag eg B ' Poco D 17.00 17.00 26.75 47.75 79.87 130.00 
as | ” radio of i com fam = " 31.25 31.25 50.75 78.25 106.25 245.00 ASK 
B LAI We A a N iad 4 AM non-affiliates average one time rate JOHN YOUR 
: =: 0 pin qlliianns acne ene: tes wale D 656 7.31 11.65 22.80 38.00 58.33 
: 1D 435 4.35 10.13 23.50 35.00 58.00 | N 10.00 10.50 18.63 34.75 58.75 BLAIR JOHN 
‘ee N 8.13 8.13 15.00 35.00 52.50 87.50 
© a WDSU, 5kw, 1280kc, ABC, Blair, Hooper & COMPANY | BLAIR 
| KMLB, Ikw, 1440kc, ABC, Taylor-Borroff BMB a 
or t e facts on WDSU-TV 1D 6.00 6.00 12.00 24.00 36.00 60.00 | D 14.00 14.00 18.00 36.00 54.00 90.00 slic MAN! 
Bsclll N 10.00 10.00 20.00 40.00 60.00 100.00 | N 22.00 22.00 36.00 72.00 108.00 180.00 ° 
is BROADCASTING ® Telecasting August 15, 1949 © Page 87 














LOUISI ANA a egg, ye ge 3,900 fam., 83.5% MARKET INDICATORS FOR LOUISIAN / 
SPOT RATE FINDER SLO, 250w, 1230ke, MBS, Sears-Ayor CLASSIFICATIONS FIGURES YR. FIGLEPES 





































SB. IM 5M 15M 30M THe YR, 
(Continued from page 87) D 465 4.20 7.95 16.50 26.50 53.00 | Population rae 2,576,000 748 2,361,000  °49 
WRCM, Ch. 246, 97.1mc, Forjoe 5 6S 62 UR BS 48 2S Increase over 1940 9% ; 
Bonus daytime only RUSTON, Lincoln, 3,100 fam., 82.3% radio, % of USS. ... 1.76% 48 1.80% 49 
SB 1M 5M 15M 30M 1 Hr 2,550 radio fam. a ° es 
a. ms 7ap S6n0 sate 20.00 55.00 | KRUS, 250w, 1490kc, MBS, Conlan saa BMB Families 700,400 49 651,000 "46 
’ we c, » Ra-te D 3. 4.50 7.50 18.00 30.00 : ° ’ . m 
SB Ree tone 218 2500 2000 10800 | i 300 450 7:50 18.00 3000 50.00 | Percent Radio rege eed (ZAG 74g 
A : A . A A . ~ a 4 u 4 7s - 
WSMB, 5kw, 1350kc, NBC, Petry SHREVEPORT, Caddo, 37,900 fam., 87.7% Radio Families ” 6,750 49 7 wo 
D 14.00 14.00 18.00 36.00 40.00 100.00 radio, 33,280 radio fam. Business Concerns 28,131 47 26,726 °39 
2. ‘ 36.00 72. 120. a se lana att aa aaa P ° ‘ 249 ia a 
N 22.00 22.00 36 00 Mik iain eet tee, ie. cite Manufacturing Establishments 2,387 = °47 1,779 °39 
WSMB-FM, Ch. 274, 102.7mc, 56kw, Petry 9 
Bonus +4 on by J ag te rays 16290 Non-Agricultural Employment 407,889 °47 378,000  °39 
WTPS, Ikw-D, 940kc, Walker, Hooper “ 7 E aa : : : . ‘ 
MB Ba A pag il ee KENT, Ikw-D, 500w-N, 1550ke, MBS, Walker | Manufacturing Employment 111,000 47 70,000 = °39 
TO a i ‘ D 7.00 8.00 12.50 20.00 30.00 50.00 | Income ee $2,270,000,000 °47 847,000,000 40 
i N 14.00 16.00 25.00 40.00 60.00 100.00 - $ 168 
WWEZ, Ikw-D, 690kc, Hollingbery Increase over 1940 % 
9 13.80 27 46.00 KRMD, 250w, 1340kc, ABC, Taylor-Borroff 
4 +30 11,00 17.35 34°50 57.50 D 7:30 8.75 12.50 20.00 30.00 50.00 | per Capita Income $ 892 °47 357 4 
5 ; : : : N 15.00 17.50 25.00 40.00 60.00 100.00 leanne ama ee 150% : 0 
WWE, SOkw, 870kc, CBS, Katz, Hooper og | KIBS: l0kw-D, Skw-N, 710kc, NBC, Petry, ncrease over 1940 0 
N 60.00 60.00 101.00 169.00 292.00 450.00 | » °°PS5 “3'00" 17.50 27.50 45.00 75.00 Construction (Private) $ 165,800,000 °47 14,800,000 "39 
WWILH, Ch. 262, 100.3mc N 15.00 18.00 35.00 55.00 90.00 150.00 Residential $ 60,900,000 °47 24,300,000  °39 
Bonus want, Sow, 1130kc, CBS, Branham, Hooper, Non-Residential $ 40,900,000 47 9,900,000 39 
e onian ‘ s 
Note: All rates one-time. Sources: Total | D 13.75 18.00 30.00 60.00 90.00 150.00 | Retail Sales a $1,719,557,000 48 1,495,839,000 47 
Families, copyright 1949 “Sales Manage- | N 27.50 36.00 60.00 120.00 180.00 300.00 2 —_ 
ment’. Further reproduction unlicensed. | KWKH-FM, Ch. 233, 94.5mc, 13.5kw, Branham | Value Added by Manufacture... $ 692,000,000 47 199,000,000  °39 
For complete explanation see foreword. Bonus ss 
x * * x * * 
Taxable. Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000) 
2" ..i ict kgtbeuaveaewakwekeee 10,900 77.9 8,490 22,365 3,382 1,297 
tN jKiCsedepeende<teashesoaenewas 4,700 81.4 3,830 5,909 1,159 400 
A. (nice cde wecheese da mamwia 5,300 80.8 4,280 8,901 1,006 362 
RR PRP re rn 4,600 80.2 3,690 7,315 751 248 
SN Taina uidinlick ening seta cawerneraee’ 9,400 80.1 7,530 13,120 1,661 620 
IES acca tate,crainaicwana wen teaa 4,200 79.1 3,320 6,343 2,229 1,049 
—- rahi tegatana eta aad oa rr = A vey 
Codie... 49.200 87.2 42.900 186,176 33,870 17,590 30,981 
Calcasieu 22,400 86.1 19,290 68,332 15,590 9,014 53,195 
Caldwell 2,900 84.6 2,450 4,100 1,032 467 
Cameron 1,500 84.5 1,270 1,525 161 38 
Catahoula 3,500 78.7 2,750 3,471 385 127 
es 8 a8 33 1s ‘2 ge 
EE:  G.kedbinh ech acaew aurea amen ae ij § 5 ; 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Fede-al Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 ‘Sales Management.” Further reproduction unlicensed. 
) 0 | } 9 I. , 
Baton Rouge is NOW 1037 among the Nations Top 200 
Major Metropolitan Markets 
RANK NATIONALLY 
® Population . . . . . . . . 118500 93rd 
Retail Sales . . . . . . $139,411,000 104th 
Drug Store Sales . . . . $ 5,016,000 87th 
Food Store Sales . . . . $ 24,101,000 147th 
Furniture, Household, 
Radio Sales . . . . . . $ 10,417,000 93rd 
AFFILIATE ° 
1150 General Merchandise 
WJBO ON YOUR DIAL WBRL 
5,000 Watts (AM) 7800 Watts (FM) Store Sales . . . . . . $ 19,284,000 113th 
444 Florida Street, Baton Rouge, Louisiana 
Representatives: George P. Hollingbery Company 
Affiliated with State-Times and Morning Advocate 7 Tens : mE pet 
WJBO RANKS 2ND AT NIGHT — 5 TH DURING MORNING — 29 TH DURING AFTERNOON AMONG 65 NBC HOOPERATED STATIONS 
Au 1949 BROADCASTING ©® Telecasting 





Taxable Pay- Mfg. Value 





































Families Per Cent Radio Retail Sales Employment rolis—ist Qtr. Added 
. County 1949 Total Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000 1947 ($000) 
YR. paige 7,700 79.4 6,110 10,935 2,088 817 
P East Baton Rouge 35,100 89.8 31,520 141,258 23,688 12,486 132,820 
40 East Carrol 5,300 74.1 3,930 6,434 698 229 
East Felicia: ; 4,900 76.8 3,760 3,297 619 174 
49 Evangeline : 8,400 75.6 6,350 7,989 1,239 516 
Franklin 8,100 79.0 6,400 9,619 866 289 
‘4 Gront Sata 4,400 81.9 3,600 5,072 900 294 
6 therio 10,500 81.6 8,570 22,336 4,468 1,839 
"4 Iberville . 8,000 80.4 6,430 11,219 1,760 652 
6 re 4,200 85.4 3,590 9,096 2'624 1,245 
"46 Jefferson 18,300 91.0 16,650 30,728 10,160 4,762 50,676 
’ Jefferson Dav 6,600 81.2 5,360 16,033 1,913 748 
39 lafayette 12,200 79.8 9,740 29,080 6,009 2,658 
‘ Lafourche 9,100 81.4 7,410 22,635 4,042 1,246 
39 la Salle 3,400 84.9 2,890 6,253 1,589 683 
’ Lincoln 5,800 82.2 4,770 11,141 1,746 593 
39 livingston 4,200 82.5 3,470 4,818 798 279 
’ Madison 5,100 74.7 3,810 8,228 1,754 714 
39 iaarghouse 7,700 78.6 6,050 11,384 3.951 1,994 D 
40 Natchitoches 10,200 79.1 8,070 13,539 1,817 578 
Orleans 167,500 88.3 147,900 584,742 164,208 87,353 163,585(2 
Ouachita 21,200 85.8 18,190 74,324 12,251 5,651 25,646 
Plaquemines 3,000 86.1 2,580 2,872 1,298 779 
10 Pointe Coupee 3,800 79.1 3,010 8,228 711 237 
, Rapides 26,400 82.7 21,830 61,670 11,316 4,683 13,643 
Red River 3,800 80.1 3,040 4,159 365 119 
39 Richland 7,300 81.3 5,930 9,200 1,127 395 
2g Sabine 5,500 81.3 4,470 7,839 1,569 554 
Pris St. Bernard 2,100 89.2 1,870 2,125 2,496 1,159 
39 st. Charles 3,300 85.9 2,830 4,727 1,602 1,073 
ake St. Helena 2,100 78.1 1,640 1,002 99 21 
47 St. James 4,000 81.5 3,260 5,102 659 254 
’ St. John the Baptist ‘ 3,600 83.6 3,010 5,221 1,149 523 
39 $t. Landry 17,000 77.8 13,230 31,406 3,922 1,440 
St. Martin 5,600 77.7 4,350 1,854 620 201 
St. Mary : 9,100 82.0 7,460 15,243 3,962 1,413 
St. Tammany 6,800 84.2 5,730 11,219 2,342 849 
Tangipahoa 12,200 81.3 9,920 23,652 4,374 1,553 
Tensas 4,500 77.8 3,500 4,413 336 118 
Terrebonne 10,100 82.5 8,330 24,250 5,290 1,376 
Value Union 5,000 84.3 4,220 5,909 976 328 
ided Vermillion 10,400 79.0 8,220 14,751 1,752 668 
($000) Vernon fag 7,300 81.1 5,920 6,880 983 346 
Washington P 10,200 82.5 8,420 18,595 4,971 2,546 D 
Webster . 9,900 84.2 8,340 16,980 5,610 2,717 D 
West Baton Rouge 3,400 82.9 2,820 4,400 437 194 
West Carroll 4,400 83.6 3,680 7,542 367 118 
West Feliciana 3,000 77.1 2,310 2,095 424 173 
Winn 4,000 80.3 3,210 6,433 1,118 417 
30,981 D—Withheld to avoid disclosing figures for individual companies 
53.195 (2)—New Orleans is coextensive with Orleans Parish. 
See page 3 for key to map 
Retail 
% SPOT RATE FINDER 
AUGUSTA, Kennebec, 6,100 fam., 98.0% | WGUY, 250w, 1450kc, Raymer 
radio, 5,980 radio fam. SB 1M 5M 15M 30M. 1#Hr 
SEL OS SRE AROOSTOOK 
: . D 6.00 6.00 10.00 20.00 30.00 50.00 
2 AM affiliates, average 1-time rates 
TS IER SR 1 | Mout Bh, “ER 8, “Beha ae Presque Isle 
D 3.50 5.00 7.00 14.00 21.00 35.00 | e ee - ’ inane 
N 5.50 7.00 12.00 24.00 36.00 60.00 ag 
> . WJOR, 250w, 1230kc, MBS, Forjoe 
mn ew, eee, Oe, Series D 2.00 3.00 6.00 12.00 18.00 30.00 
D 3.00 6.00 8.00 16.00 24.00 40.00 N 4.00 6.00 12.00 24.00 36.00 60.00 | 
N 3.00 6.00 12.00 24.00 36.00 60.00 | WLBZ, 5kw, 620kc, NBC, Weed | 
WRDO, 250w, 1400kc, NBC, Weed D 9.00 9.00 14.00 28.00 42.00 70.00 | 
D490 4.00 $9 12.00 18.00 30.00 N 18.00 18.00 28.00 56.00 84.00 140.00 
F d ; 4. 36.00 .00 . 
F York 98.2% radio, 
Ch tee, 666 ton, 0% | Me ee ee eS ee | 
radio, 9,590 radio fam. ; | 
—————— WIDE, 250w, 1400kc, Friedenberg | 
3AM affiliates, average 1-time rates | D 5.00 6.00 10.00 15.00 28.00 50.00 erecaTaQus | 
D 6.66 8.00 12.33 21.33 37.00 61.66 N 7.50 9.00 15.00 25.00 40.00 70.00 Q | 
N 11.33 13.00 11.66 43.33 65.00 108.33 | tewisTON, Androscoggin, 11,000 fam., 99.9 | 
WABI, Skw, 910kc, CBS, Young, Kettell. | "7 10,990 radio fam. \ 
Carter | 2 AM. affiliates, average 1-time rates \ 
S an 12.00 17.00 34.00 51.00 85.00 | D 5.00 6.50 11.00 22.00 33.00 55.00 SOmeERsET ™ penoseco’ \ 
00 15.00 25.00 50.00 75.00 125.00 | N 7.50 9.00 18.00 36.00 54.00 90.00 MAINE 
Note: All rates one-time. Sources: Total WCOU, 250w, 1240kc, MBS, Bannan, Forjoe, \ 
Families, copyright 1949 “Sales Manage- Hooper \ 
ment’’. Further reproduction unlicensed. D 3.00 6.00 8.00 16.00 24.00 40.00 \ WAGIUNGTON 
For complete explanation see foreword. N 3.00 6.00 12.00 24.00 36.00 60.00 \ 
p ae : . P FRANKLIN Bangor 
MARKET INDICATORS FOR MAINE 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
mteiion 900,000 48 847,000 "40 Ne 
ncrease over 1940 6.2% ~ 
% of U.S. 6.2% paced ‘ ea: 
_s Families 251,000 49 224,100 46 UR 
ercent Radio 95.3% "49 92.2% "46 Auburn 
Radio Families 239,320 "49 206,600 "46 soo. WCOU-FM Chon 230. 93.9mc, 20k 
Business Concerns 17,687 °47 15,048 °39 ewWists “eh i . a 
Manufacturing Establishments 1,636 °47 1,118 7°39 : WLAM, 5kw, 1470kc, ABC, Everett-McKinney, 
Non-Agricultural Employment 204,754 AT 211,000 39 CUMBERLAND Conton 
Manufacturing Employment 90,000 47 74,000 °39 Pextiand . hi hed cae La a ao 
ncome $ 998 "47a 40 | 4 4 
Enewence over 1666 diets eae 47 = 431,000,000 "40 | *. N 12.00 12.00 24.00 48.00 72.00 120.00 
as g 32% + 
Per Capita Income $ 1,128  °47 5 : : 
q mb. 44 509 10 PORTLAND, Cumberland, 25,600 fam., 99.8 
Increase over 1940 122% yrorn ABiddeford radio, 25,550 radio fam 
Construction (Private) $ 32,900,000 747 12,200,000 °29 9 ae clines naan tee 
Residential $ 10,900,000 *47 4,200,000 °39 D 875 9.05 14.50 29.00 43.50 73.00 
Non-Residential $ 9,700,000 47 2,700,000 39 N 17.50 18.10 29.00 58.00 87.00 145.00 
— Retail Sales $ 752,743,000 "48 717,049,000 "47 
ee alue Added by Manufacture $ 432,000,000 47 151,000,000 °39 (Continued on page 90) 
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MAINE RADIO MARKET DATA BY COUNTIES 










1949 Total Per Cent Radio Retail Sales Employment ate = ~~ 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000) 
Androscoggin 20,800 98.6 20,510 77,960 26,969 13,482 76,536 
Aroostook ; ‘ 20,500 89.8 18,400 59,367 8,053 3,743 é 
IIL a. era Kersinieca oe eredewo — 50,300 98.5 49,550 189,718 40,859 21,797 64,204 
ES ola ove S. SAGs nee aeaa aes ‘ 5,700 93.3 5,329 13,312 5,698 3,031 14,329 
Hancock 9,700 93.0 9,020 25,387 5,344 2,229 
POAC ee oe j 22,400 94.9 21,260 69,772 21,054 10,961 51,566 
Knox Sica Shain ar el areIPIA eet palace hand Rats 8,500 93.7 7,960 23,194 5,007 2,200 
RINE tai 0 hid, Gia a verach cena been te one 5,900 93.7 5,530 13,361 1,470 584 
Oxford . ; Racncoutiks Sitesi 11,500 93.9 10,800 29,460 10,819 5,852 26,481 
Penobscot ; ae ee 27,900 96.3 26,890 92,492 24,543 13,476 47.314 
Piscatquis naraacle SERIES. Ae 5,700 93.9 5,350 10,538 3,784 1,736 
SIN? Sols: oricn caiasa- cs rasteaiaszsvhibibSlasiad 7,700 94.8 7,300 14,726 5,432 2,657 8,792 
Somerset .. re Pilea le medahod 10,500 94.0 9,870 23,701 8,615 4,168 15.201 
Ae Kec sigh ses P 5,600 91.5 5,120 11,997 2,530 1,046 
SIN rd. cS dvacers, bed-oce ako sine vn “otae 10,100 92.2 9,310 22,142 5,462 2,101 15,788 
WORK ooo iis es cece e es ry eee 28,200 96.2 27,130 75,618 22,885 11,791 75,361 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retail 

Sales, copyright 1949 Sales Management.’ Further reproduction unlicensed. 
* ok % a HK * nK 4K a a 
WPOR, 250w, 1450, Kettell-Carter, Young, 
MAI N E Hooper 











ALLEGAaNY 


SB 1M 5M 15M 30M 1 Hr ~ 
lang 


D 6.00 7.20 12.00 24.00 36.00 60.00 
SPOT RATE FINDER N 12.00 14.40 24.00 48.00 72.00 120.00 


PRESQUE ISLE, Aroostook, 2,700  fam., 
wena" — 2,570 radio fam. 
50w, 1450kc, Continental, Concan 
ba 5kw, 970kc, NBC, Weed, Hooper, 2 3.00 4.00 18.90 16.00 24.00 40.00 
a J A 4. x R 
SB 1M 5M 15M 30M 1H _— 


D 12.00 12.00 18.00 36.00 54.00 90.00 WATERVILLE, Kennebec, 5,600 fam., 91.2% 







Cumbe, 


sow 
Qannerr ge? ee 


Sroemonl ri 
AFrederick 


(Continued from page 89) 









WBMD, Ikw-D, 750kc, McGillvra 


























N 24.00 24.00 36.00 72.00 108.00 180.00 radio, 5,100 radio fam. SB. IM =5M_ 15M 30M Hr 
WTVL, 250w, 1490kc, ABC, Meeker, : : " 
WGAN, Skw, 560ke, CBS, Raymer se Age 1 Aiea eeker, Kettell D 600 7.50 19.75 33.25 46.75 75.00 
. WCAO, 5kw, 600kc, CBS, Raymer, BMB, 
D 12.00 12.00 18.00 36.00 54.00 90.00 | D 3.00 5.00 8.10 14.40 21.60 36.00 Hooper 
N 24.00 24.00 36.00 72.00 108.00 180.00 | N 5.00 7.00 13.50 24.00 36.00 60.00 | p 22.50 27.50 37.50 75.00 112.50 187.50 
WGAN-FM, Chan 270, 101.9mc, 3500w N 45.00 55.00 75.00 150.00 225.00 375.00 
Bonus WCAO-FM, chan. 274, 102.7mc, 20kw, Raymer 
Bonus A 
WMTW, 250w, 1490kc, MBS, Petry a 
D 5.00 5.00 10.00 20.00 30.00 50.00 MARYLAND CRM, Whew, 15, Sew, 1, S00he, NOS, Weed ey Salisbury 
N 10.00 10:00 20.06 4000 60.00 100.00 D 10.50 15.00 20.00 40.00 60.00 100.00 eos 
. : : : : : _ N 21.00 30.00 40.00 80.00 120.00 200.00 > 
Note: All rates one-time. Sources: Total WFBR, 5kw, 1300kc, ABC, Blair, Hooper 
Families, copyright 1949 “Sales Manage- SPOT RATE FINDER D 25.00 28.00 40.00 80.00 120.00 200.00 
ment”. Further reproduction unlicensed. N 42.00 50.00 75.00 150.00 225.00 375.00 See page 3 for key to map 
For complete explanation see forward. ANNAPOLIS, Anne, Arundel, 4,400 fam., WFBR, chan. 270, 101.9mc, 20kw, Blair 
93.9% radio, 4,130 radio fam. Bonus 
_—$—$———WM CAMBRIDGE, Dorchester (no figures available 
3 AM non-affiliates average 1-time rates WITH, 250w, 1230kc, Headley-Reed, Hooper WCMD, 100w, 1240kc 
S80 o1M) «OSM (O1SM.so30M—(ét D 9.00 11.00 23.00 40.00 57.50 98.00 ’ , 
Hr | N 14.00 16.00 46.00 80.00 115.00 195.00 SB. IM 5M 15M 30M 1H 
. SSS 10-16 17.00 0.00 46-66 | WITH (FM), chon. 282, 104.3mc, 20kw, Mead- |B 5.00 S90 1075 1775 3175 S208 
a Ikw, 1190kc, Ashcroft & Banninger a j ; , , , 
6.00 13.50 21.00 36.00 60.00 ' CUMBERLAND, Allegany, 13,300 fam., 96.4% 
N 6.00 13.50 21.00 36.00 60.00 | WSID, IkwD, 1570kc, Forjoe radio, 12,820 radio fam 
; WASL, 250w, 810kc D 8.00 10.00 18.00 36.00 54.00 90.00 pS Sa 
AM 250W FM 1000W D 4.00 9.00 14.00 24.00 40.00 | WAAM (TV), Chan. 13, 26.1kw, vis., 13.8kw, | 2 AM affiliates, average 1-time rate 
WNAV, 500w, 1430kc aur. D 5.25 5.25 10.40 20.80 33.00 55.00 
D 280 4.00 8.00 16.00 24.00 40.00 | D 46.00 52.50 105.00 157.50 262.50 | N 7.50 7.50 15.10 30.20 48.00 80.00 
Cumberland, Maryland N 5.00 6.00 9.00 18.00 27.00 45.00 | N 61.25 70.00 140.00 210.00 350.00 nt 
Jumobertana, a y WNAV-FM, chan. 256, 99.1mc, 16.6kc WMAR-TV, chan. 2, 17.1kw aur., 17.1kw vis., WCUM, 100w, 1490kc, CBS 
Bens CBS, Katz D 5.00 5.00 10.00 20.00 30.00 50.00 
: eM 7: 7.00 14.00 28.00 42.00 70.00 
: , . | D 27.50 27.50 32.50 60.00 90.00 150.00 
BALTIMORE, Baltimare, 286,200 fam., 96.9°% WCUM-FM, chan. 275, 102.9mc, Ikw, Adam J. 
frst radio, 277,330 radio fare. N 55.00 55.00 65.00 120.00 180.00 300.00 Som i. 
cise igh seat hata WMAR-FM, chan. 250, 97.9, 20kw Bonus 
last 4 AM affiliates, average 1-time rates D- 2.00 2.50 5.00 10.00 18.00 30.00 | WTBO, 250w, 1450kc,, NBC 
D 23.25 26.37 36.87 76.25 101.87 184.37 | N 3.00 3.50 10.00 20.00 30.00 50.00 | D 5.50 5.50 10.80 21.60 36.00 60.00 
N 49.50 51.25 72.50 145.00 217.50 362.50 | WMCP (FM), chan. 234, 94.7mc, 20kw N 8.00 8.00 16.20 32.40 54.00 90.00 
alw 3 non-affiliates, average 1-time rates D 14.09 14.00 14.00 14.00 25.00 42.00 WTBO-FM, chan. 295 106.9mc, Ikw 
ays D 7.00 8.75 18.87 34.62 50.38 82.50 | N .28.00 28.00 28.00 28.00 42.00 70.00 Bonus 
. h C b ] d WBAL, 50kw, 1090kc, NBC, Petry BETHESDA, Montgomery, 11,500 fam., 98.3% sag gy PO ge ag 6,600 fam., 94.9% 
D 35.00 35.00 50.00 100.00 150.00 250.00 radio, 11,300 radio fam. radio, 5, radio fam. 
In the umbertan N 70.00 70.00 100.00 200.00 300.00 500.00 | WBCC, 250w, 1120kc, Hooper WFMD, 500w, 930kc, CBS, BMB 
area... WTBO, for WBAL-TV, chan. 11, 17.2kw, aur., 32.6kw, | D 6.50 10.00 20.00 44.00 66.00 112.00 | D 6.00 6.00 12.00 24.00 36.00 60.00 
iia; HC Pay ‘ ‘ ’ | N 13.50 20.00 40.00 88.00 132.00 224.00 © eae 10.60 = 2 — 100.00 
21 years, has been the D 32.50 32.50 40.00 80.00 120.00 200.00 | WBCC-FM, chan. 103.1, 276mc, 500w a a th ae sae 6 


N 65.00 65.00 80.00 160.00 240.00 400.00 Bonus 


preference with ad- N 1.00 1.00 2.00 4.00 6.00 10.00 


vertisers and listeners ‘HAGERSTOWN, Washington, 11,900 fam 


MARKET INDICATORS FOR MARYLAND ee ee ee oe 





























: P " - 2 AM affiliates, average 1-time rates 
CLASSIFICATIONS FIGURES YR. FIGURES YR. | D 5.52 5.65 12.30 24.60 36:99 “2 
Population 2,148,000 "48 ame ai? eS 
Increase over 1940 17.9% wank, 250w, 1490k¢, ABC, — adi 
% of U.S. 1.47% "48 1.38% "40 6.00 5.00 12.00 24.00 
~—S BMB Families 596,400 749 aan etn th wee” OO 
is. oe Percent Radio 95.7% 49 93.3%  °46 | D 5.04 6.320 12.60 25.20 37.80 63.00 
Aveiciare: Radio Families 570,650 49 525,000 46 | N 7.20 9.00 18.00 36.00 54.00 90.00 
. Business Concerns 33,360 "47 29.185 *39 (Continued on page 92) 
Manufacturing Establishments 2,825 °47 2252. “39 
—_ . Non-Agricultural Employment 535,176 47 186,000 7°39 
the most listened to Manufacturing Employment 189.000 °47 141.000 "39 for the facts on WFBR 
station* in the lead- Income $2,934,000,000 47 1,222,000,000 *40 un 
; Increase over 1940 140% c< . 
ma, market between | Per Capita Income $ 1,465 7°47 713. 7°40 JOHN: ASK 
Pittsburgh and Bal- Increase over 1940 105% YOUR 
' Construction (Private) $ 166,500,000 "47 61,400,000 °39 : 
| Seer: Residential $ 84,600,000 47 39,100,000 °39 \ BLAIR JOHN 
| * Survey data on request Non-Residential $ 51,000,000 7°47 13,400,000  °39 Ne COMPANY | BLAIR 
} Retail Sales $1,876,479,000 7°48 1,753,631,000 "47 “ “ MAN! 
Value Added by Manufacture $1,140,000,000 "47 421,000,000 39 ms 
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ded 
($000) 
_ WCAO 

col 
WCAO ano WCAO-FM 
51,566 Ve Votce of Gallimore 
26,481 Greater penetration than ever in America’s 6th market! 
— 600kc.-5000 watts * BASIC CBS * 102.7mc.-20,000 watts 
8,792 
_ @ HARRISBURG 
5,788 __ 
2 7 >>. ~PHILADELPHIA 


@YORK 1p», 







wr MINGTON 


@SALISBUR) 


POCOMOKE 
@ cr 


| CAPE 
90 HARLES 


@NORFOLK 







AM COVERAGE 
—-—-— FM COVERAGE 





a Represented by Raymer 
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MARYLAND RADIO MARKET DATA BY COUNTIES 




















Taxable Pay- 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. We. Veles 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 947 ($000 
Allegany 27,300 96.0 26,210 79,886 23,133 14,376 8 
Ann Arundel 23,300 95.0 22,140 48,053 6,676 3,038 7 ae 
Baltimore 325,100 97.1 315,670 1,222,323 39,782 24,004 
Calvert 3,000 85.7 2,570 5,766 798 "328 225,799 
Caroline 5,800 92.2 5,350 11,855 4,096 1,908 
Carroll 13,200 95.5 12,610 26,983 6,267 2.585 1 
Cecil 8,400 94.3 7,920 17,894 3,424 1 674 7,601 
Charles 5,000 86.0 4,300 9,390 1,299 "563 
Dorchester 8,700 89.1 7,750 15,762 4,986 2,062 1 
Frederick 17,200 94.1 16,190 48,532 7,494 3,245 13,352 
Garrett 5,900 89.9 5,300 12,017 1915 803 2,130 
Harford 12,100 94.4 11,420 26,623 4,229 1,972 
Howard 4,900 94.2 4,620 13,201 2,859 1,658 
Kent 4,600 90.4 4,160 12,352 1,552 "559 
Montgomery 34,500 97.6 33,670 89,671 11,045 5,880 
Prince Georges 34,200 96.1 32,870 67,559 9,055 4,768 
Queen Annes 4,700 89.9 4,230 8,541 940 ‘280 
St. Marys 5,300 82.7 4,380 6.911 889 341 
Somerset 6,500 88.1 5,730 8,990 2,421 882 
Talbot 6,000 90.9 5,450 19,850 3,085 1,214 
Washington 21,500 95.3 20,490 60 972 21,753 10,452 46 
Wicomico 12,200 92.3 11,260 36,997 9,691 4,200 in 
Worcester 7,000 90.9 6,360 22,351 3,661 1,344 29 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Famili 
Sales, copyright 1949 “Sales Management.”’ Further reproduction unlicensed. . . mnee, ‘Gate 
* * * + &, & * * x x x 
MARYLAND CHICOPEE, Hampden, 12,200 fam., 99.4: 
MASSACHUSETTS ACE, Tkw-D,_ 750k: 
WACE, lkw-D, 730kc, Ra-Tel, Conlan 
SPOT RATE FINDER SB 1M 5M 15M 30M Hr 
(Continued from page 90) WACE-FM Ch. 262, 100-300 San hem 
7 Tro ge: -FM, . ° -3mc, 3.2kw, Ra-Tel 
SPOT RATE FINDER Banus : 
WJEJ-FM, chan. 284, 104.7mc, Ikw, Frieden- | BosTON, Suffolk, 224,000 fam., 98.8% radio, | WBMS-FM, Ch. 281, 104.Imc, 3kw FALL RIVER, Bristol, 31,800 fam., 98.52; 
B — 221,610 radio fam. Bonus—daytime only radio, 31,320 radio fam 
onus ae ae of AM rates WALE, 250w, 1400kc 
HAVRE DE GRACE, Hartford, 2,400 fam., 1 SO0kw, 1030kc, NBC, Free & Peter, | D 5.00 6.00 12.00 24.00 36.00 60.0 
Shae andin SERB padie dies 4 AM affiliates, average one time rate Hooper, BMB N 10.00 12.00 24.00 48.00 72.00 120.00 
, 2, SB IM «=5M_ 15M 30M_—T Hr cB’. IM) «SO SM_—s«1SM-s(30M_—so1H 
WASA, 500w-D, 1600kc, Continental D 38.16 38.87 58.62 117.25 175.87 293.13 | » 3500 35.00 56.00 112.00 168 3 aT ayerhil 
SB IM SM SM =30M—oV Hr | NN 68.00 58.00 87.50 172.50 288.75 481.25 | yy 59:00 Jo; ao conan Seeee eo’ sae 
D 3.00 6.00 12.00 24.00 36.00 60.00 00 70.00 112.00 224.00 336.00 560.00 Lawrence 
| 5 AM non-affiliates, average one time rate awre 
SALISBURY, Wicomico, 5,300 fam., 92.8% D 12.15 14.05 19.80 47.80 74.70 124.50 ESSEX 
























radio, 4,920 radio fam. -affili i AGreenfield 
WBOC, Ikw, 960kc, MBS, B-S Co., BMB ag ae ee ge ge ye FRANKLIN | a 4 Fitchburg 652"" See page 3 for 
D 6.00 7.50 14.00 28.00 42.00 70.00 e cordnet Pe enenent ivan key to map 
N 7.00 9.00 16.00 32.00 48.00 80.00 % re "004 
= / 
WBOC-FM, chan. 248, 97.5me, 3kw, Burn- | WBMS; IkwD 109K | | og @ Pittsfield ae MASS vie 3 
‘ Smith ail : : : : ‘ . %\ HAMPSHIRE bs WORCESTER ham k 
onus ' 
Note: All rates one-time. Sources: Total . Worcester * MORFOLK A 
SILVER SPRING, Montgomery, 17,200 fam., Families, copyright 1949 ‘Sales Manage- Holyoke ‘achicopee 76 h Quinc 
98.3% radio, 16,910 radio fam. ment’. Further reproduction _ unlicensed. mMAMPOEN Framingham alas 
WGAY, lkw, 1080 ke (see D.C. listing) For complete explanation see foreword. W Springfield € 











WBZ-FM, Ch. 225, 92.9mc, 20kw 


Bonus 
WBZ-TV, Ch. 4, 7.13kw-a; 14.3kw-v, 


9 
NEW ENGLAND Sat lon 
; D 50.00 50.00 85.00 140.00 210.00 350.00 
N 50.00 50.00 85.00 140.00 210.00 350.00 
WCOP, 5kw, 1150kc, ABC, Katz, Hooper, BMB 
37.50 37.50 60.00 120.00 180.00 300.00 


NBC, 


WCER, Ch. 228, 93.5% 


radio, 250w 


+ 





LEADING 2 


INDEPENDENT* 


in 


50.00 50.00 80.00 160.00 240.00 400.00 
264, 100.7mc, 20kw, ABC, 


Bonus 
WSAR, 5kw, 1480, MBS, Kettell-Carter 


WCOP-FM, Ch. D 8.00 8.00 24.00 48.00 72.00 120.00 
WEEL, Skw, 590kc, CBS, Radio Sales, Pulse | N_.12.00. 12.00 32.00 64.00 96.00 160.00 


D 42.00 50.00 52.50 105.00 157.50 262.50 

N 84.00 70.00 70.00 210.00 315.00 525.00 

WEEI-FM, Ch. 277, 103.3mc, 20mc, 20kw, 
Radio Sales, Bonus 

WHDH, 50kw, 850kc, Blair, Hooper, Pulse 

D 27.50 27.50 40.00 80.00 120.00 200.00 

N 37.50 37.50 60.00 120.00 180.00 300.00 





FITCHBURG, Worcester, 12,700 fam., 

radio, 12,550 radio fam. 

WEIM, 250w, 1340kc, Kettell-Carter 

D 6.25 6.25 10.00 20.00 30.00 40.00 

N 10.00 10.00 16.00 32.00 48.00 80.00 

WEIM-FM, Ch. 284, 104.7mc, 250w, Kettell- 
Carter, Bonus 

FRAMINGHAM, Middlesex, 7,300 fam., 99.7% 


98.9% 


NEW EN AND’S WHDH-FM, Ch. 233, 94.5mc, 10kw, Blair in, TEE cole ton. 
4 xl i Bonus WKOX, Ikw, 1190k 
WNAC, Skw. 1260kc, MBS, Petry oe ee gone wee 
D 33.00 66.09 132.00 198.00 330.00 | y 500 1800 3600 54.00 90.00 
N 44.00 88.00 176.00 264.00 440.00 | GaRDNER, Worcester, 6,200 fam., 96.0% 
THIRD LARGEST WNAC-TV, Ch. 7, 22.7kw-a; 32.7kw-v, ABC, mets agg PM pein mage iy 
CBS, DuMont, Petry 4 M 
D 33.75 45.00 90.00 135.00 225.00 | HOB .250w, 1490ke Rambeau, BOMB 00 
N 45-00, 60-00, 120.00 180.00 300.00 | ny 5.00 8.00 16.00 32.00 48.00 80.00 
“IMEX. 5kw, c, Rambeau 4 - 
MARKET! © 960 Te) MO) 5000 7500 12000 | CABINS, franklin, 300 fom, WA 
* NM 10.00 12.00 50.00 100.00 190.00 290.00 | radio fom. 
WORL. Ikw-D, err ee ane eee BMB 4 4 4 
ol a ie ; D 9.00 11.00 16.00 35. ; 
Never less than No. 2 station in Worcester in com- WVOM. 5kw, 1600ke, McGillvra 4 rye - aa bey ae 40.00 
petition with 4 network stations. > tan thas re ae ab sanae WHAI-FM, Ch. 252, 96.3mc, Walker, Bannan 
BROCKTON, Plymouth, 20,700 fam., 97.6% | HAVERHILL, Essex, 14,200, 98.1% radio 


“Hooper Unaffiliated Indexes . . . May 1948 thru April 1949 


radio, 20,200 radio fam. 








13,930 radio fam. 
WHAV, 250w, 1490kw, Kettell-Carter, Frieden- 


Check With Our Reps For More Facts and Figures 2 AM non-affillates, average one time rate “eevee 
6.75 13.50 27.00 40.50 67.50 D 8.00 8.00 16.00 32.00 48.00 80.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 
WBET, 250w, 990kc, Bannan HOLYOKE, H den, 16,100 fam., 99.2% 
D 7.50 1500 30.00 45.00 75.00 a a 


WORCESTER MASSACHUSETTS 


D 690 6.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 > 
BROOKLINE, Norfolk, 15,700 fam., 99.9% C 
radio, 15,680 radio fam. ven ‘JOHN ASK 
WVOM (See Boston) YOUR 
Represented By CAMBRIDGE, Middlesex, 33,200 fam., 99.9% { 
eanionie “ radio, 33,170 ‘audio te. mis p \ BLAIR JOHN 
WTAO, 250w. 740 kc, Cook ‘ 
ADAM J. YOUNG JR., INC. AND KETTELL-CARTER =| WTAO; 250w. 740 ke. Cook | ok a eee BLAIR 
a N_ 8.00 8.00 20.00 35.00 60.00 100.00 MAN! 
Dees ONES 








August 5, 1949 





N 7.50 15.00 30.00 45.00 75.00 
WBET-FM. Ch. 249, 97.9mc, Bannan 
Bonus—Daytime 

Niaht rates on request 

WBKA. 250w, 1450kc, Kettell-Carter 


WXHR, Ch. 245, 96.9mc, 20kw Bonus 


BROADCASTING ® 


(Continued on page 94) 


for the facts on WHDH 
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Sannan 

radio 
Frieden- 
) 80.00 


) 80.00 
99.2% 
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_ WSAR PLACES MORE THAN 
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T ° by 
* PAWTUCKET HEADLEY-REED CO. 
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S - PROVIDENCE ~~ 


\ 


\ WESTPORT 


NARRAGANSETT 
BAY 


< 
© 
2 
w& 
KINGSTON = 


BROADCASTING 


© Telecasting 


August 15,1949 © Page 93 






























MASSACHUSETTS | eB SM SM 30M THe MARKET INDICATORS FOR MASSACHUSE?'TsS 
D 5.00 7.00 15.00 30.00 45.00 75.00 CLASSIFICATIONS FIGURES YI 
| WLYN-FM, Ch. 288, 105.5mc, 0.6kw, Bannan sASSIFIC: NS ‘IGURES TR. FIGURES y 
SPOT RATE FINDER | See transit FM listing : : i : IGURES YR. 
(Continued from page 92) | NEW BEDFORD, Bristol, 33,300 fom., 98.2% | Population 1,718,000 18 1,317,000 49 
‘ radio, 32,700 radio fam. "reac eo rs 20 
ili ili lie silk tale | WNBH, 250w, 1340kc, ABC, Walker, BMB, Increase over 1940 9.37% 
_ 7 4 os “es ain ‘ia | Conlan % of U.S. 3.23% 18 28% 40 
S M M M M r | D 7.50 7.50 14.40 28.00 43.20 72.00 : Nom itiioc cae ; 
D 6.00 6.00 8.00 16.00 24.00 40.00 | N_ 12.00 12.00 24.00 48.00 72.00 120.00 BMB Families 1,294,700 19 1,183,400 46 
N 8.00 8.00 16.00 32.00 48.00 80.00 | — Ch. 251, 98.1mc, 20kw, Walker Percent Radio 98.9% "49 97.9% "46 
v P “ | onus ° ~ one P 4 ’ 
ee ee WBSM. Ch. 247, 97.3mc, 20kw Radio Families 1,280,650 19 1,158,900 °4¢ 
D 2.38 3.15 6.30 12.60 18.90 31.50 3 : wre pikes 
siness re Ss 5 G9 Y« 
LAWRENCE, Essex, 24,800 fom., 98.4% radio, | N 3.98 5.25 11.50 21.00 31.50 5250 | Business Concerns —__ pineal — 
24,400 radio fam. | NORTH ADAMS, Berkshire, 6,400 fam., 98.4% Manufacturing Establishments 10,516 17 8,445 °g9 
WCCM, Ikw-D, 800kc, Wood radio, 6,300 radio fam. ace ia alas al FE ee gear ase ms hs 
WECM, Ikw-D, 8 ee om ots an | Soe Non Agric ultural Employment 425,192 17 1,347,000  °39 
WLAW, 50kw, 680kc, ABC, Raymer, Conlan | D 3.00 4.00 8.00 1600 24.00 40.00 | Manufacturing Employment 601,000 47 159,000 39 
B 25.00 25.00 40.00 80.00 120.00 200.00 | ¥ 400 600 12.00 24.00 36.00 60.00) , $6.718.000.000 47 3.309.0¢ bn 
N 5.00 50.00 80.00 160.00 240.00 400.00 | PITTSFIELD, Berkshire, 15,100 fam., 98.8% e te le £ 9,999,990,000 — °49 
WLAW-FM, Ch. 229, 93.7mc, 20kw, Raymer | radio, 14.930 fam. Increase over 1940 103% 
pat 2 AM affiliates, averge one time rate Per Capita Income $ 1,449 "47 766 40 
LOWELL, Middlesex, 28,700 fam., 99.9% | D 5.40 5.40 10.80 21.60 32.40 54.00 sis ke 29 07 
radio, 28,670 radio fam. | N 9.00 9.00 18.00 36.00 54.00 90.00 _Increase over 1940 89% 
WLLH, 250w, 1400kc, MBS, Petry | oe ae ee Construction (Private) $ 311,100,000 747 98,800,000  °39 
D 8.00 8.00 12.00 24.00 36.00 60.00 ‘ w, 1490kc, , Evere*t-McKinney s . » or 24° ‘ a 
N 16.00 16.00 24.00 48.00 72.00 120.00 D 4.80 4.80 9.60 19.20 28.80 48.00 Residential $ 139,700,000 17 19,300,000 39 
WLLH-FM, Ch. 258, 99.5mc, P N .00 .00 16.00 32.00 48.00 80.00 Non-Residenti:z $ 45 °AT 26 % 
ee mc, Petry WBEC-FM, Ch. 232, 94-3mc, Tkw 2 tee —- } ee 47 26,600,000  °39 
B etail Sales $4,225 ; 3,905,862 ‘40 
LYNN, Essex, 33,000 fam., 98.0% radio, | —  , .. ns : an ; fe pening a: ee Si 
39-490 radio fam. (Continued on page 96) Value Added by Manufacture $3,333,000,000 47 1,181,000,000  °39 





MASSACHUSETTS RADIO MARKET DATA BY COUNTIES 




















Taxable Pay- Mfg. Value 
e 1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S000 
Barnstable : 13,000 96.2 12,510 52,984 5,546 2,597 7,161 
Berkshire 36,900 98.0 36,160 119,734 41,257 24,024 136.878 
Bristol 109,400 98.4 107,650 288,070 122,353 66,843 361,489 
Dukes 1,600 95.6 1,530 7,943 692 315 
Essex 150,500 98.6 148,330 416,716 156,622 89,465 468,362 
Franklin 15,700 97.4 15,290 46,130 14,068 8,115 37,047 
Hampden 100,600 99.3 99,900 388,895 123,679 77 ,638 346,414 
Hampshire 21,600 98.1 21,190 61,426 15,247 8,160 41,533 
Middlesex 286,600 99.8 286,030 746,077 214,901 124,468 635,588 
Nantucket 900 99.1 890 3,475 439 204 
Norfolk 100,300 99.7 100,000 305,447 65,049 37,391 139,294 
Plymouth 57,000 98.2 55,970 168,452 40,419 21,959 89,236 
Suffolk........... : 251,800 98.8 248,780 1,173,295 401,903 248,329 572,645 
Worcester 148,800 98.4 146,420 450,374 174,176 105,994 534,227 




















Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 “Sales Management.’ Further reproduction unlicensed. 




















4,357,300 people live in 20 of New England’s richest counties which WLAW serves 





*Special Market Analysis pre- 
from Portland, Maine, to Newport, Rhode Island . . . folks who last year spent *$1,160,643,000.00 
pared by Sales Management, 


based on 0.5 MV/M Listening for FOOD . . . $110,602,000.00 in DRUG STORES . . . $194,437,000.00 for HOUSEHOLD 
Area — 1948. FURNISHINGS AND RADIOS . . . $514,930,000.00 FOR GENERAL MERCHANDISE. 


We’re telling you, it’s really so . 













. . you'll get results on 6-8-0. 


STUDIOS IN LAWRENCE, 


BOSTON, LOWELL 50,000 WATTS - 680 KILOCYCLES 
Boston Sales Office: 
216 Tremont St. 





alii, NEW ENGLAND'S MOST POWERFUL RADIO STATION 
altace WLAW-EM 20,000 WATTS - 93.7 MEG. 








ABC BASIC STATION, LAWRENCE, MASS. 








ist 15, 1949 BROADCASTING ® Telecasting 
















ever MONTH NV THE HAR 
WHOM aesrarr 


Number of Greater Boston Radio Homes 
Reached for Each Dollar Spent’ 


41,533 
635,588 
139,294 


Retail NETWORK NETWORK 
| STATION A STATION D 
NETWORK NETWORK 
STATION B STATION C 


*Based on the latest 12 months Hooper “Share of Audience” Reports April-May 1948 — 
April-May 1949 and average cost per spot on the four network stations and WHDH. 


\.. you buy WHDH you will reach NOW 50,000 WATTS 


50% more Greater Boston radio homes 
than on Network Station A; 77% more 
than Network Station B; 78% more than 
Network Station C; and 54% more than 
Network Station D. Ask your John Blair 
man for the complete information on 


how to get more for your radio dollar 
in Boston. THE BOSTON HERALD-TRAVELER 


OWNED AND OPERATED BY 


Represented Ncectionally by John Blair & Co. 
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MASSACHUSETTS 
SPOT RATE FINDER 
(Continued from page 94) 


WBRK, 250w, 1340kc, MBS, Walker 
SB 1M 5M 15M 30M 


D 6.00 6.00 12.00 24.00 36.00 
N 10.00 10.00 20.00 40.00 60.00 


1 Hr 


60.00 
100.00 


QUINCY, Norfolk, 23,400 fam., 98.8% 
23,350 radio fam. 

WJDA, Ikw-D, 1300kc 

D 6.00 6.00 12.00 24.00 36.00 


radio, 


60.00 


SALEM, 12,100 fam., 
11,810 radio fam. 


Essex, 97.6% radio, 


WESX, 250w, 1230kc 
D 3.50 5.00 10.00 20.00 27.00 
N 3.50 5.00 15.00 30.00 40.00 


50.00 
75.00 








SPOT RATE FINDER 


ADRIAN, Lenawee, 6,400 fam., 98.4% 
6,300 radio fam. 


radio, 


WABJ, 


only 


250w, 1500kc, Ra-Tel, Conlan, day 


SB 
D 4.00 


1M 
6.00 


5M 15M 30M 1Hr 
12.00 24.00 36.00 60.00 





ALMA, Gratiot (no figures on city) 


WFYC, Ikw, 1280kc, 
D 5.25 7.00 13.00 27.00 45.00 70.00 
N 5.77. 7.70 14.30 29.70 49.50 77.00 


ALPENA, Alpena, 4,100 fam., 96.3% 
3,950 radio fam. 


radio, 


WATZ, 250w, 1450kc, MBS, Holman 
D 3.35 3.35 6.40 13.60 20.00 33.00 
N 4.00 4.00 8.00 19.20 32.00 48.00 


ANN ARBOR, Washtenaw, 12,900 fam., 98.9% 
radio, 12,760 radio fam. 


WHRV, Ikw, 1600kc, ABC, Forjoe, Hooper 
D 6.40 8.00 14.40 28.80 38.40 48.00 
N 8.00 10.00 18.00 36.00 48.00 60.00 


WPAG, Ikw, 1050kc, Holman, Conlan 
D 7.00 10.00 16.00 32.00 48.00 80.00 


WPAG-FM, chan. 254, 98.7mc, 2.2kw, Holman, 
Bonus, daytime only 


N 4.00 4.00 16.00 24.00 40.00 


BATTLE CREEK, Calhoun, 16,300 fam., 98.3% 
radio, 16,020 radio fam. 





2 AM affiliates average 1-time rates 
D 5.75 13.00 24.00 37.00 161.00 
N 7.75 17.50 33.00 49.50 82.50 





WBCK, Ikw, 930kc, MBS, Ra-Tel, Conlan 


D 7.00 7.00 17.50 28.00 42.00 70.00 
N 10.00 10.00 25.00 40.00 60.00 100.00 
Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
‘t Further reproduction unlicensed. 
\plete explanation see foreword. 
Pag e August 15, 1949 





MICHIGAN 


SPRINGFIELD, Hampden, 47,800 fam., 99.5% 
radio, 47,560 radio fam. 





2 AM affiliates, average one time rate 

SB 1M 5M 15M 30M I14Hr 
D 8.75 10.00 15.00 30.00 45.00 75.00 
N 17.50 20.00 30.00 60.00 90.00 155.00 


WMAS, 250w, 1450kc, CBS, Petry, Hooper 
D 10.00 10.00 15.00 30.00 45.00 75.00 
N 20.00 20.00 30.00 60.00 90.00 150.00 
WMAS-FM, Ch. 234, 94.7mc, 3.2kw, Petry 


Bonus 


WSPR, Ikw, 1270kc, ABC, Bannan, Holling- 
bery, Hooper 
D 7.50 10.00 15.00 30.00 45.00 80.00 


N 15.00 20.00 30.00 60.00 90.00 160.00 
WSPR-FM, Ch. 250, 97.9mc, 13kw 


Bonus 









WELL, 250w, 1400kc, ABC, Burn-Smith, Conlan 


SB 1M 5M 15M 30M 1 Hr 
D 4.50 8.50 20.00 32.00 52.00 
N 5.50 10.00 26.00 39.00 65.00 
WELL-FM, chan. 271, 102.1mc, 45kw 
D 4.00 10.00 16.00 24.00 40.00 
N 6.00 14.00 20.00 30.00 50.00 


BAY CITY, Bay, 15,500 fam., 98.3% radio, 
15,240 radio fam. 
WBCM, Ikw-D, 500w-N, 1440kc, ABC, Hol- 


lingbery, Hooper 
D 8.50 8.50 16.00 30.00 44.00 75.00 
N 12.00 12.00 24.00 44.00 66.00 110.00 


WBCM-FM, Chan. 
lingbery 
Bonus 


241, 96.1mc, 41kw, Hol- 


BENTON HARBOR, Berrien, 6,600 fam., 97.4% 
radio, 6,430 radio fam. 


WHEB, Ikw, 1060kc, Holman, Conlan 
D 6.00 7.00 10.00 15.00 30.00 50.00 


WHFB-FM, Chan. 260, 99.9mc, 9.2kw, Holman 


D (Simultaneous 10% of AM 
rate) 


N 2.00 


broadcast, 


4.00 8.00 12.00 20.00 


CADILLAC, Wexford, 3,700 fam., 96.9% radio 
3,590 radio fam. 

WATT, 250w, 1240kc, MBS, Holman 

D 3.35 3.35 640 13.60 20.00 33.00 
N 4.00 4.00 8.00 19.20 32.00 48.00 
COLDWATER (no city figures avail.) 

WTVB, Ikw-D, 1590kc 

D 5.00 5.00 9.00 16.00 24.00 40.00 


DEARBORN, Wayne, 22,400 fam., 99.1% 
dio, 22,200 radio fam. 


ra- 


WKMH, Ikw, 1310kc, Weed 
D 11.00 13.50 27.00 48.00 80.00 135.00 
N 15.00 17.50 35.00 60.00 100.00 175.00 


WKMH-FM, Chan. 262, 100.3mc, 25.5kw 
Bonus 








WBZA, Ikw, 1030kc, NBC 
(See WBZ, Boston) 


WALTHAM, Middlesex, 11,900 fam., 99.99% 
radio, 11,890 radio fam. 


WCRB, 500w-D 1330kc, Brannan 
SB 1M 5M 15M 30M 14Hr 
D 5.00 5.00 10.00 20.00 30.00 50.00 


WARE, Hampshire, 7,400 fam., 97.6% radio, 
7,220 radio fam. 


WARE, Ikw-D, 1250kc, Noonan 
D 6.00 10,00 20.00 30.00 50.00 


Ww. SPRINGFIELD, Hampden—No figures on 
city 

WTXL, 250w, 1490kc, Walker 

D 6.00 6.00 12.00 24.00 36.00 60.00 

N 10.00 10.00 20.00 40.00 60.00 100.00 


WEST YARMOUTH, Barnstable (no city figures 
available) 


WOCB, 250w, 1240kc, ABC, Walker, Bannan 


D 4.00 4.00 8.00 16.00 24.00 40.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 
WOCB-FM, Ch. 232, 94.3mc, Ikw, Walker, 


Bannan 
Bonus 
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WORCESTER, Worcester, 57.6 





m., 98.0% 
radio, 56,450 radio fam 

3 AM affiliates, average one rate 

SB 1M 5M 15N 30M (1 Hr 
D 10.83 11.33 19.66 39.32 59.00 98.33 
N 21.66 22.66 39.33 78.66 118.00 196.66 
WAAB, 5kw, 1440kc, MBS, Pe 
D 8.00 8.00 16.00 32.60 48.90 80.00 
N 16.00 16.00 32.00 64.00 96.00 160.00 
WNEB, 250w, 1230kc, Kette!! ter 
D 7.50 9.00 18.00 36.00 54.00 90.00 
N 10.00 12.00 24.00 48.00 72.00 120.00 
WORC, Ikw, 1310kc, ABC, Weed, Hooper 
D 7.50 9.00 18.00 36.00 54.00 90.09 
N 15.00 18.00 36.00 72.00 108.00 180.00 
WTAG, 5kw, 580kc, CBS, Raymer 
D 17.00 17.00 25.00 50.00 75.00 125.09 
N 34.00 34.00 50.00 100.00 150.00 250.00 
WTAG-FM, Ch. 274, 96.1mc, Ikw Raymer 


Bonus 









macumac 






raverse City 


a eatilae 


rotmas 


'MICHIGANg midland 


“ecoets 















newaveo Alina ci Gian == Bay City 
t P Saginaw & vecors | same 
or | | Flint  PortHue 
Muskegon Owossod So, 4" 
Holt ovraws 6 ome | ron ane Lapeer ae 
Olland a _™Grand Rapids 2p. Pontiad 
mh Royal Oak 
Battle Yr, An 
= mao == 2 Arbor 
+, Creek® Jackson » D 
vameueen) %y BS | aca acne etrojt 
Benton Te ell ee " 
Harbor) } Katamazoo™ Dea ndsor 
‘ 4 é Case [81 s088eW BmaMoH ok] Lemqwee oe 
2 Adrian 
See page 3 for key to map. 
DETROIT, Wayne, 532,100 fam., 98.7% ra- CKLW, 5kw, 800kc, MBS, Young 
dio, 525,180 radio fam. SB 1M 5M 15M 30M. 1H 





3 AM affiliates average 1-time rates 

SB 1M 5M 15M 30M 1Hr 
D 53.33 63.33 86.40 172.80 259.20 432.00 
N 101.16 101.16 164.00 328.00 492.00 820.00 


3 AM non-affiliate average 1-time rates 
D 20.00 21.33 43.33 76.66 115.00 191.33 
N 27.66 31.66 63.33 126.66 190.00 316.66 








BROADCASTING ® 


D 17.50 22.50 45.00 90.00 135.00 225.00 
N 35.00 45.00 90.00 180.00 270.00 450.00 


WJBK, 250kw, 1490kc, Katz 
D 25.00 25.00 50.00 100.00 150.00 250.00 
N 25.00 25.00 50.00 100.00 150.00 250.00 


WJBK-FM, Chan. 226, 93.1mc, Ikw 
D 25.00 25.00 50.00 100.00 150.00 250.00 
N 25.00 25.00 50.00 100.00 150.00 250.00 


(Continued on page 98) 


Telecasting 

















hoe Rig b, Pa 
analyze HOOPERS 


STATION 1 TIME RATE | 260 TIME RATE 


Compare WKMH | 5.26 | 5 81 


Costs per thousand C 
Families before you 36 


1.05 


buy the Detroit ms 


1.38 


Market* 


* Based on Share of Detroit Audience—May Hooper Report. 


WKMH GIVES YOU MORE LISTENERS 1000 WATTS 
PER DOLLAR IN METROPOLITAN 


STATION Mus... 1310 KC Weed 


A BON US of Ann Arbor, Fred A Knorr 
and compaay 


President and Gen. Mo: 
Nations! Representatives 


Ypsilanti, Pontiac & Toledo! 
BROADCASTING e Telecasting August 15, 1949 @ Page 97 











MICHIGAN 


SPOT RATE FINDER 


(Continued from page 96) 


WJBK-TV, Chan. 2, 7.5]kw aur., 14.26kw vis., 
CBS, DuMont, Katz 

SB 1M 5M 15M 30M 1 Hr 

N 50.00 50.00 70.00 140.00 210.00 350.00 


WJLB, 250w, 1400kc, Rambeau 
D 17.50 17.50 35.00 40.00 60.00 100.00 
N 25.00 25.00 50.00 100.00 150.00 250.00 


WJLB-FM, Chan. 250, 97.9mc, 30kw 
D 6.00 12.00 18.00 24.00 36.00 60.00 


WJR, 50kw, 760kc, CBS, Petry, Hooper 
D 62.50 62.50 100.00 200.00 300.00 500.00 
N 125.00 125.00 200.00 400.00 600.00 1,000 


WJR-FM, Chan. 242, 96.3mc, 24kw, Petry 


Bonus 


WWJ, 5kw, 950kc, NBC, Hollingbery, Hooper 
D 96.00 96.00 160.00 320.00 480.00 800.00 
N 48.00 48.00 80.00 160.00 240.00 400.00 


WW4J-FM, Chan. 246, 97.1mc, 10.5kw, Holling- 
bery 
Bonus 


WW45J-TV, Chan. 4, 8.55kw aur., 17. 1kw vis., 
NBC, Hollingbery 
D 50.00 50.00 70.00 140.00 210.00 350.00 


N 60.00 60.00 84.00 168.00 252.00 420.00 


WXYZ, 5kw, 1270kc, ABC, ABC Spot Sales 
D 49.50 49.50 79.20 158.40 237.60 396.00 
N 82.50 82.50 132.00 264.00 396.00 660.00 


WXYZ, Chan. 266, 101.1mc, 30kw 





Bonus 

Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’’. Further reproduction unlicensed. 


For complete explanation see foreword. 
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WDET (FM), Chan. 270, 101.9mc, 52kw 


SB 1M 5M 15M 30M THe 
D 5.00 13.40 20.10 26.80 40.20 67.00 
N 7.50 20.00 30.00 40.00 60.00 100.00 
WLDM(FM), Chan. 238, 95.5mc, 20kw 
D 10.00 17.50 45.00 70.00 120.00 
N 12.50 22.50 50.00 80.00 140.00 
ESCANABA, Delta, 4,800 fam., 97.1% radio, 


4,660 radio fam. 


WDBC, 250w, 1490kc, MBS, Walker 
D ° 4.50 4.50 11.25 22.50 33.75 56.25 
N 6.00 6.00 15.00 30.00 45.00 75.00 


FLINT, Genesee, 46,600 fam., 
45,810 radio fam. 


98.3% radio, 





3 AM affiliate average 1-time rates 

D 11.33 11.33 19.26 36.70 58.46 91.33 
N 17.50 17.50 33.33 62.33 92.66 153.33 
2 AM non-affiliate average 1-time rates 


D 6.64 11.75 23.75 37.50 60.00 


WBBC, Ikw, 1330kc, MBS, Forjoe 
D 8.50 8.50 16.00 32.00 50.00 80.00 
N 13.00 13.00 28.00 56.00 84.00 140.00 


WFDF, Ikw, 910kc, ABC, Katz, BMB, Hooper 
D 15.00 15.00 25.00 45.00 75.00 110.00 
N 22.00 22.00 45.00 75.00 110.00 180.00 


WMRP, 250w-D, 1510kc 
D 5.75 10.00 20.00 30.00 50.00 


WTAC, Ikw-D, 500w-N, 600kc, NBC, Raymer 
D 10.50 10.50 16.80 33.60 50.40 84.00 
N 17.50 17.50 28.00 56.00 84.00 140.00 
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WILS 


Complete Home- 
Coverage of 


on 


LL THE LANSING MARKET 


Cover Michigan’s Capital City and 
all its trading area with the only 
station giving blanket primary 
service to this entire bustling market 
from within. Use WILS . . . the sta- 
tion serving more than half a million 
people in the heart of Michigan! 


Represented by William G. Rambeau Co. : 
E 


LANSING BROADCASTING CO. 


W. A. POMEROY, General Manager 


COTTE 








WWOK, lIkw, 1470kc, Burn-Smith 
SB 1M 5M 15M 30M 1 Hr 
7.50 13.50 27.50 45.00 70.00 


11.00 22.50 45.00 70.00 115.00 


GRAND RAPIDS, Kent, 54,800 fam., 98.3% 


radio, 53,870 radio fam. 


3 AM affiliates, average 1-time rates 
D 8.93 10.16 17.00 33.66 49.33 81.66 
N 14.50 16.83 29.66 57.66 85.66 110.00 


2 AM non-affiliates, average 1-time rate 


D 5.00 5.50 11.25 24.08 36.13 60.00 
WFUR, Ikw-D, 1570kc 

D 5.00 5.00 10.50 24.15 36.25 #60.40 
WGRD, Ikw-D, 1410kc, MvGillvra 

D 5.00 6.00 12.00 24.00 36.00 60.00 
WJEF, 250w, 1230kc, CBS, Avery-Knodel, 

Hooper 

D 8.50 10.00 15.00 25.00 40.00 65.00 
N 11.50 13.50 25.00 45.00 65.00 110.00 


WLAV, 250w, 1340kc, ABC, Pearson, Hooper 
D 8.00 8.00 16.00 36.00 48.00 80.00 
N 12.00 12.00 24.00 48.00 72.00 120.00 


WLAV-FM, chan. 245, 96.9mc, 3kw, Pearson 


Bonus 


WLAV-TV, 
ABC, Pearson 


chan. 7, 10kw aur., 20kw vis, 


N 30.00 36.00 72.00 108.00 180.00 


WOOD, 5kw, 1300kc, NBC, Katz, Hooper 
D 10.00 12.50 20.00 40.00 60.00 100.00 


N 20.00 25.00 40.00 80.00 120.00 200.00 


WFRS (FM), chan. 223, 92.5mc, 10.5kw 
D 3.00 4.00 5.00 9.00 18.00 30.00 
N 4.00 6.00 8.00 16.00 24.00 40.00 


HOLLAND, Ottawa, 4,900 fam., 99.1% radio, 


4,860 radio fam. 


WHITC, 250w, 1450kc, W. S. Grant, Conlan 


D 4.00 4.00 8.00 16.00 24.00 40.00 


N 6.00 6.00 12.00 24.00 40.00 60.00 


HOUGHTON, Houghton (no city figures avail.) 
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WHDF, 250w, 1400kc, MBS, Conlan 
SB 1M 5M 15N A TH 

D 3.50 3.50 8.00 15.0 00 36.00 

N 5.00 5.00 12.00 24.0 00 60.00 

IRON MOUNTAIN, Dickinso 800 fam 

96.7% radio, 3,670 radio 

WIKB, 250w, 1230kc, MBS, Walker 

D 4.50 4.50 9.00 18.00 27.00 45.00 

N 6.00 6.00 15.00 30.00 45.00 75.00 

WMIQ, 250w, 1450ke 

D 6.00 6.00 10.00 16.00 24.00 40.00 

N 8.00 8.00 14.00 24.00 36.00 60.00 

IRONWOOD, Gogebic, 3,800 fam., 97.4% 


radio, 3,700 radio fam. 


WJMS, Ikw, 630kc, MBS, Walker, Conlan 
D 6.00 6.00 
N 9.00 9.00 


12.00 24.00 36.00 60.00 
18.00 36.00 54.00 90,00 


ISHPEMING, Marquette, 3,200 fam., 97.3% 


radio, 3,110 radio fam. 


WJPD, 250w, 1240kc 


N 2.25 3.50 8.00 15.00 22.00 36.00 

D 3.25 5.00 12.00 24.00 36.00 60.00 

JACKSON, Jackson, 18,400 fam., 98.3% 
radio, 18,090 radio fam. 


WIBM, 250w, 1450kc, ABC, Forjoe 
D 7.50 7.50 
N 7.50 7.50 


12.00 22.50 37.50 75.00 
12.00 22.50 37.50 75.00 


KALAMAZOO, Kalamazoo, 18,500 fam, 98.3% 
radio, 18,190 radio fam. 

WGFG, Ikw, 1360kc, Meeker, Conlan 

D 6.00 6.00 17.50 28.00 42.00 70.00 

N 10.00 10.00 25.00 40.00 60.00 100.00 


WKZO, 5kw, 590kc, CBS, Avery-Knodel, 
Hooper 


D 10.00 12.00 18.00 36.00 54.00 90.00 


N 17.00 20.00 30.00 60.00 90.00 150.00 


(Continued on page 100) 


WHEB's 


PRIMARY 
AREA 


Sells Michigan's Richest Rural 


Market: (Berrien, Cass, Van 


Buren, Allegan Counties) 


@ 212,000 PEOPLE 

®@ $250,000,000 NET INCOME 
® 62,000 RADIO HOMES 

© $164,000,000 RETAIL SALES 


B is 
WHEE :: 


BENTON HARBOR, MICHIGAN 
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36.00 

214 WLAU-TU 

fam, Gives 
The First 
Primary 
Television 
Reception 

45.00 To 

75.00 The Rich 
WESTERN 
MICHIGAN 

40.00 MARKET. 


1} WLAU-TU 
- 55 Mile Radius The Eyes Have It 


60.00 Embraces 
90.00 Over 


™ phe sg for the first time in 
From Its e ° 
Western Michigan 
Television 


Antenna 
ied WLAU TU CHANNEL 7 
— id 


1240 Feet Above 
Gives The 


Sea-level. 
First and Only 


75.00 Primary TV 
vase ( overage 
MO s « « 
— Grand Rapids i— 
Kalamazoo 
Battle Creek 
70.00 South Haven 
Saugatuck 


100.00 
Holland 
iadlan Zeeland . 
Muskegon and K 
Grand Haven af 

es Newaygo 

150.00 Greenville 

Ionia 


Portland 
Hastings 


American Broadcasting Co. 
Dumont Television Network 
Local News and Events 





ral L 
a ae * had 
Grand Rapids 2, Michigan 
RAPIDS DETROIT Leonard A. Versluis, Owner Hy M. Steed, Manager 
Lee G. Stevens, Chief Engineer 
Represented by The John E. Pearson Company 
} 
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MOUNT CLEMENS, 5,200 fam., 
98.2% radio, 5,110 radio fam. 


Macomb, 


MICHIGAN 


SPOT RATE FINDER 
WMILN (FM), chan. 292, 106.3mc, 34kw 


Continued from page 98 
(Co mued from page ) ion eek 


SB 1M 5M 15M 





D 4.17 9.80 14.80 23.20 40.00 
6.25 14.70 22.30 34.80 60.00 
LANSING, Ingham, 27,500 fam., 98.7% 
radio, 27,140 radio fam. 
MUSKEGON, Muskegon, 23,300 fam., 98.3% 
WILS, 500w-D, 1430kc, MBS radio, 22,900 radio fam. 
SB 1M 5M 15M 30M 1 Hr. 
WKBZ, Ikw, 850kc, ABC, Burn-Smith 
D 7.00 7.00 15.00 24.00 36.00 60.00 
D 6.00 6.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 
WJIM, 250w, 1240kc, Hooper 
D 5.00 5.00 12.00 24.00 36.00 60.00 | wkBZ-FM, chan. 293, 106.5mc, Tkw, Burn- 
N 8.00 8.00 18.00 36.00 54.00 90.00 Smith 
Bonus 
LUDINGTON, Mason, 2,900 fam., 97.0% | WMUS, Ikw-D, 1090kc 
D 4.00 4.00 8.00 16.00 24.00 40.00 


radio, 2,810 radio fam. 

WMUS-FM, Chan. 263, 100.5mc, 3.2kw 

WKLA, 250w, 1450kc, ABC, Burn-Smith 

D 2.00 4.00 8.00 12.00 20.00 | 
N 4.00 8.00 16.00 24.00 40.00 


Bonus 


2.00 
4.00 


OWOSSO, Shiawassee, 5,300 fam., 98.3°% 


radio, 5,210 radio fam. 


MARQUETTE, Marquette, 4,800 fam., 97.8% 


radio, 4,690 radio fam. WOAP, 250w, 1080kc 





D 4.50 4.50 9.00 18.00 27.00 45.00 
f A 24. ‘ ‘ 
WDMS, 250w, 1340kc, MBS, BMB, Conlan “ oe 6 2S 00 36.00 0.00 
D 6.00 6.00 10.00 16.00 24.00 40.00 
WOAP-FM, chan. 276, 103.Imc, Ikw, Mc- 
N 8.00 8.00 14.00 24.00 36.00 60.00 
Gillvra 
Bonus 
MIDLAND, Midland, 4,700 fam., 98.6°% radio, 
4,630 radio fam. 
PETOSKEY,, Emmet, 2,200 fam., 96.2% radio, 
WMDN, 250w, 1490kc ree Se sae. 
D 4.00 4.00 8.00 16.00 24.00 40.00 WMBN, 250w, 1340kc, MBS, Holman 
N 5.00 5.00 12.00 24.00 36.00 60.00 D 3.35 3.35 6.40 13.60 20.00 33.00 
N 4.00 4.00 8.00 19.20 32.00 48.00 
Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. PONTIAC, Oakland, 22,900 fam., 98.3% 


For complete explanation see foreword. radio, 22,510 radio fam. 
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MARKET INDICATORS FOR MICHIGA) 


CLASSIFICATIONS FIGURES YR. FIGURES yp 
Population 6,195,000 48 9,256,000 49 

Increase over 1940 17.9% 

% of U.S. 4.24% "48 1.0% 49 
BMB Families 1,774,800 49 1,596,000 "46 
Percent Radio 98.1% °49 96.4% 46 


Radio Families 1,740,560 °49 1,538,000 46 
Business Concerns 101,602 7°47 74,321 39 
Manufacturing Establishments 9,889 47 5,961 °39 
Non-Agricultural Employment 1,769,739 747 1,308,000  °39 


Manufacturing Employment 822,000 47 520,000 = °39 


Income $8,641,000,000 "47 = 3,425,000,000 49 
Increase over 1940 152% 

Per Capita Income $ 1,424 °47 649 49 
Increase over 1940 119% 


Construction (Private) $ 557,400,000 7°47 191,900,000  °39 
300,600,000 °47 118,000,000 °39 


$ 144,500,000 747 


ha 


Residential 


Non-Residential 35,800,000 739 


Retail Sales $6,520,257,000 7°48 5,605,338,000 °47 


Value Added by Manufacture. . $5,187,000,000 7°47 1,794,000,000  * 


w 


9 


WCAR, Ikw-D, 1130kc, Pearson | WKNX, Ikw-D, 1210kc, Holman, Conlan 
SB 1M 5M ISM 30M |1HR SB IM 5M ISM 30M IHR 
D 15.60 45.00 65.00 95.00 130.00 | D 8.00 10.00 12.00 25.00 45.00 75.0 


WCAR-FM, chan. 258, 99.5mc, 25kw 


Bonus 


WSAM, 250w, 1400kc, NBC, Headley-Reed 
D 8.40 8.40 15.60 30.00 48.00 72.00 
N 12.00 12.00 21.60 42.00 72.00 120.0 


PORT HURON, Saint Clair, 11,900 fam., 98.3% 


radio, 11,700 radio fam. WSAM-FM, chan. 251, 98.1mc, 1.7kw 

Bonus 

WHLS, 250w, 1450kc, MBS, Grant 

D 4.00 6.00 12.00 24.00 36.00 60.00 

as 4.00 6.00 12.00 24.00 36.00 60.00 SAULT ST. MARIE, Chippewa, 4,600 fam 

WITH, Ikw, 1360ke 97.4% radio, 4,480 radio fam 

D 2.88 672 9.60 19.60 28.00 40.00 

N 4.00 6.00 12.01 24.50 35.00 50.00 WSOO, 250w-D, 100w-N, 1230kc, ABC 

Northern Network, Conlan 

D 6.00 6.00 10.00 16.00 24.00 40.0 

ROGERS CITY, Presque Isle (no city figures N 8.00 8.00 14.00 24.00 36.00 60.00 


available) 


, Ikw- i 
Sone Tae, Sea, SAN TRAVERSE CITY, Grand Traverse, 6,000 fam 


D 3.50 3.50 7.00 14.00 23.50 35.25 96.4% radio, 5,780 radio fam 
ROYAL OAK, Oakland, 9,800 fam., 99.6% | WTCM, 250w, 1400kc, MBS, Holman 
radio, 9,760 radio fam. D 10.50 10.50 20.00 42.50 62.50 105.0 
N 12.50 12.50 25.00 60.00 100.00 150.00 
WEXL, 250w, 1340kc, Friedenberg. 
D 8.00 12.50 20.00 40.00 60.00 100.00 
N 8.00 12.50 20.00 40.00 60.00 100.00 WYANDOTTE, Wayne, 10,300 fam., 99.1 


WEXL-FM, chan. 282, 104.3mc, 18kw radie, 10,210 radio fom 


Bonus 
WJJW (FM), chan. 276, 103.1mc, Ikw, Radio 
Reps. 
SAGINAW, Saginaw, 28,400 fam., 97.9% D 5.00 5.00 8.00 16.00 24.00 40.00 
radio, 27,800 radio fam. N 5.00 5.00 12.00 24.00 36.00 60.00 
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BULL’S-EYE! @, 
on the 
MOST Listeners 
For Your 
Radio Dollar 





ROYAL OAK, MICHIGAN 


Primary Coverage 
900,860 RADIO HOMES 


More than half the total radio homes in Michigan—1,7 74,800— 
with a retail buying power (1948) of over 31/2 billion dollars 


REPRESENTED NATIONALLY BY THE FRIEDENBERG AGENCY, INC. 
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MICHIGAN RADIO MARKET DATA BY COUNTIES 


Taxable Pay- 








1947 ($000 


16,760 


50,767 
89,819 


12,268 
126,630 


14,285 


155,054 
17,159 


87,913 
150,412 


104) 


1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 
Alcona 1,400 95.4 1,340 2,554 199 82 
Alger : 2,600 93.3 2,430 7,023 1,634 845 
Allegany 12,200 97.1 11,850 28,091 5,296 3,110 
Alpena 5,900 94.9 5,600 20,430 4,281 2,197 
Antrim 3,000 94.1 2,820 6,384 405 139 
Arenac 2,500 93.8 2,350 7,061 556 263 
Baraga 1,800 95.2 1,710 5,107 889 388 
Barry 7,500 97.2 7,290 15,961 3,597 2,081 
Bay 23,500 97.9 23,010 86,788 19,340 11,051 
Benzie 2,000 95.9 1,920 5,746 549 201 
Berrien 34,200 97.6 33,380 115,675 29,052 18,131 
Branch 9,400 97.2 9,140 21,069 4,843 2,548 
Calhoun 34,000 98.3 33,420 121,967 31,527 19,702 
Cass 8,100 96.6 7,820 17,237 3,526 1,908 
Charlevoix 3,600 94.9 3,420 10,216 1,374 613 
Cheboygan 3,500 93.2 3,260 10,854 1,486 701 
Chippewa 8,300 95.8 7,950 24,899 6,174 3,471 
Clare . 2,600 95.4 2,840 8,938 842 305 
Clinton 9,000 TT 8,790 15,323 b824 816 
Crawford 900 95.8 860 3,023 363 142 
Delta 10,200 95.8 9,770 28,739 5,412 2,660 
Dickinson 8,800 96.9 8,530 21,070 6,481 3,806 
Eaton 11,900 97.4 11,590 25,537 4,010 1,859 
Emmit 4,500 94.4 4,250 18,514 2,372 1,206 
Genesee 72,800 98.3 71,560 287,914 81,333 53,801 
Gladwin 2,300 96.0 2,210 5,746 527 273 
Gogebic 8,200 96.6 7,920 23,623 5,818 3,177 
Grand Traverse 8,600 95.8 8,240 33,554 4,511 2,288 
Gratiot ...... i . 10,000 96.7 9,670 30,007 5,623 4,892 
Hillsdale . 10,100 96.9 9,790 21,707 4,296 2,341 
Houghton . 11,600 97.4 11,300 33,199 8,217 3,991 
Huron . = 8,600 96.9 8,330 24,261 3,087 1,496 
Ingham .... : : 46,500 98.6 45,850 205,456 49,695 31,943 
lonia ........ 12,000 97.0 11,640 27 453 5,446 2,784 
losoc . 3 : 2,500 96.2 2,410 8,938 964 434 
ae : . 5,200 95.8 4,980 14,046 3,648 1,950 
Isabella rae 7,700 96.1 7,400 19,792 3,402 1,810 
Jackson . : = : 33,800 98.2 33,190 118,483 30,405 20,017 
Kalamazoo = 35,600 98.5 35,070 141,876 35,179 22,260 
Kalkoska ............. ane 1,100 93.0 1,020 1,916 201 80 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 ‘Sales Management.’’ Further reproduction unlicensed. 
(Continued on page 
~ 
BATTLE CREEK'S BEST BUY 


IS 


WELL 


Conlan survey made May 8-14, 1949, shows WELL with an average (day & night) rating 





of 


43.7 


WELL dominates the Calhoun Metropolitan County Market of 112,200 
population, which spent $121,967,000 in retail sales (1948). The effective 
buying income is $162,241,000 (net). Per capita income is $1,446. Per 
family income is $4,772.00. 


WELL ABC WELL-FM 


250 watts—1400 ke Michigan Radio Network 45,000 watts—102.1 mc 


i i i i i i i i in tn ei ee ey ey a atin at ey et ate et i te i 


—— 


Represented by The Bolling Company 
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@ As usual, the most listened-to station in Flint is WFEDF—had two to five times as many listeners 
WFDEF! That's what Mr. Hooper’s figures show in throughout the day as any local station. 
the Winter-Spring Report, 1949. A glance at the WFDF’s quarter of a million audience spends over 


chart above, will give you a quick idea of WFDF's $288,000,000 retail annually in Flint. Get your share 


popularity with the Flint audience. And, just for the way Flint’s own merchants and national advertis- 


the record: ers do by presenting your sales story over Flint’s 
WFDF—registered more listeners than the other four consistent audience dominator—W FDF. It’s a natural, 


local stations combined in every time period. because it’s a favorite with Flint folks. 


910 Kiloc;cles 


AMERICAN BROADCASTING COMPANY 
FLINT, MICHIGAN 


REPRESENTED BY THE KATZ AGENCY 
Associated with: WOOD Grand Rapids—WFBM Indianapolis —WEOA Evansville 
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Taxable Pay- 


















1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 947 ($000) 
Kent 78,900 98.3 77,560 342,639 93,884 56,851 255.2 
Keweenaw 800 95.1 760 1,277 325 120 one 
Lake 1,500 90.5 1,360 2,553 175 48 
Lopees 9,900 97.7 9,670 21,069 2,535 1,226 
Leelana 2,100 94.0 1,970 3,193 335 140 
Lenawee 19,100 97.9 18,700 57,134 13,986 8,421 50,005 
Livingston 6,900 98.0 6,7€0 17,876 2,989 1,615 : 
Luce : 2,000 93.1 1,860 5,108 1,110 524 
Mackinac .. 2,000 93.2 1,860 6,384 820 296 
Macomb . 43,700 98.8 43,180 120,027 12,526 7,204 104,792 
Manistee 5,500 96.4 5,300 14,684 3,070 1,397 ‘ 
Marquette .. 12,900 96.7 12,470 38,306 9,793 5,282 10,318 
Mason 5,700 96.3 5,490 16,600 2,762 1,279 , 
Mecosta ......... 4,900 94.9 4,650 12,130 2,078 928 
Menominee .... 6,600 97.0 6,400 12,769 4,597 2,240 12,376 
Midland .. 9,700 97.0 9,410 26,177 11,248 9,973 ? 
Missavkee . 2,000 93.5 1,870 3,192 235 74 
ae 18,600 97.8 18,190 53,092 10,687 7,679 44,630 
Montcalm ................ 9,200 96.5 8,880 22,346 5,037 2,640 22.041 
Montmorency 800 92.2 740 3,193 214 102 ‘ 
Muskegon ......... 36,000 98.2 35,350 124,037 43,658 31,921 142,616 
Newaygo ......... 6,000 95.3 5,720 13,407 1,846 919 ‘ 
Oakland 93,400 99.0 92,470 358,144 69,200 45,758 261,462 
Oceana ........... 4,600 95.4 4,390 10,215 1,369 581 
BI aiasciincatsecctosacmceataccnscies 2,100 93.5 1,960 8, 625 223 
Ontonagon 2,800 95.9 2,690 7,023 1,534 857 
Osceola ..... 4,100 95.6 3,920 9,577 1,179 493 
Oscoda 700 92.9 650 1,916 103 35 
Otsego .... 1,500 93.4 1,400 5,107 491 231 
Ottawa eitclanl 19,300 98.7 19,050 56,183 15,240 9,104 55,873 
Presque Isle . 2,800 93.5 2,620 7,661 1,341 744 
Roscommon .......... 1,300 94.5 1,230 4,320 359 128 
Saginaw ‘000 97.8 42/050 156,824 40,234 25,548 113,885 
St. Clair 26,400 98.1 25,900 95,327 20,208 12,212 53,504 
SEE ee ae 10,700 97.3 10,410 32,561 8,589 4,799 33,028 
SEES RRR Ee 8,700 97.0 8,440 21,707 1,566 632 
UII. ciccishnsnnnosnisinenanasnsecssehebinninissesisasinah 2,300 94.8 2,180 7,023 1,921 861 
Shiawassee . 13,100 97.8 12,810 32,560 8,327 12,206 20,209 
IIT Tosicsi ss de alba hcanssnmsdiaxmannniaciabessadeesekaes 10,900 96.5 10,520 25,537 2,705 1,306 
Van Buren ......... estckiecheseassubecsvnaiandata 11,800 97.1 11,460 29,368 5,133 2,412 12,206 
I is cae cess ases sassshaeueceeennil 34,600 98.7 34,150 140,311 32,854 20,594 120,298 
Wayne . 702,200 98.7 693,070 2,948,128 906,465 643,290 2,544,396 
Wexford 5,700 96.2 5,480 18,516 4,028 1,994 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 
Sales, copyright 1949 “Sales Management.” Further reproduction unlicensed. 
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on Radio advertisers 
recognize WOOD as 
a Western Michigan’s 
ka leading Station. 
2 Again in 1949—as at all 
- times for 25 years — 
WOOD has more local 
and national advertisers 
. \g than any other Station 
“=| in the market. 
i AVOOD 25TH ANNIVERSARY 
° Outstate Michigans Greatest Station 
/ NBC THE KATZ AGENCY, INC. 
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Minnesota’s 
Radio Station 
in over 70,000 
homes in this rich agri- 
cultural district—the Gar- 
den Spot of the North- 
west. 


Central 
Dominant 
is heard 


An affiliate of the Na- 
tional Broadcasting Com- 
pany and Northwest 
Network, KFAM’‘s pro- 
grams are broadcast 
from 6:00 a.m. to mid- 
night on both standard 
and its FM station with 


50,000 radiated power. 


In these eleven counties 

the heart of Minne- 
sota’s beautiful lake re- 
there live 295,743 
people, but Radio Sta- 
tion KFAM-FM is heard 
beyond St. 
Cloud's trading area. 


in 


gion 


even far 


The 3,212 farms_ in 
Stearns County alone pro- 
duce more dairy products 
than any other county in 


the United States. 


St. Cloud is the second 
greatest granite produc- 
ing center in the United 
States. 
tributed product can af- 


No nationally dis- 


ford to overlook this 
market. 
* For Availabilities, wire or write 





KFAM-FM 


ST. CLOUD, 
MINNESOTA 


Sy My, 
> 


=: 





The NBC Affiliate for 
Central Minnesota 


¢ + 4 ‘ys 


1949 





| D 2.80 


| KBZY, 250w, 


| D 5.40 
| N 7.20 





MINNESOTA 





MARKET INDICATORS FOR MINNESOTA 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Population 2,940,000 °48 2,792,000 °40 

Increase over 1940 5.3% 

% of US. 2.01% "48 2.12% "40 
BMB Families 829,300 "49 723,500 "46 
Percent Radio 97.7% "49 95.2% "46 
Radio Families 810,010 "49 689,000 "46 
Business Concerns 52,329 "47 50,286 °39 
Manufacturing Establishments 4,567 °47 3,735 6°39 
Non-Agricultural Employment 571,749 °47 522,000 739 
Manufacturing Employment 145,000 °47 78,000 39 
Income $3,450,000,000 7°47 1,424,000,000 740 

Increase over 1940 142% 

Per Capita Income $ 1,195 47 509 7°40 
Increase over 1940 135% 

Construction (Private) $ 213,000,000 °47 76,400,000 °39 
Residential $ 104,200,000 747 38,700,000 °39 
Non-Residential $ 41,400,000 747 12,000,000 ’39 

Retail Sales $2,988,947,000 7°48 2,741,469,000 747 

Value Added by Manufacture . $1,024,000,000 °47 307,000,000 °39 

* * 
SB 1M 5M 15M 30M 1H 
es D 4.00 6.00 12.00 24.00 36.00 60.00 

ALBERT LEA, Freeborn, 4,900 fam., 98.1% N 6.00 8.00 16.00 32.00 48.00 80.00 
radio, 4,810 radio fam. KYSM-FM, chan. 278, 103.5mc, 47kw, Pearson 

KATE, 250w, 1450kc, ABC, Pearson, Corlan Bonus 

SB 1M 5M 15M 30M 1 Hr MARSHALL, Lyon, 1,600 fam., 97.8% radio, 

D 6.00 7.00 12.00 24.00 36.00 60.00 1,560 radio fam. 

N 7.00 8.00 16.00 32.00 48.00 80.00 KMHL, 250w, 1400kc, MBS, Pearson 

AUSTIN, Mower, 8,200 fam., 98.7% radio, D 4.00 6.00 12.00 24.00 36.00 60.00 
8,090 radio fam. N 6.00 8.00 16.00 32.00 48.00 80.00 


KAUS, Ikw, 1480kc, MBS, Conlan 

| OD 7.20 7.20 12.00 24.00 36.00 60.00 
N 12.00 12.00 20.00 40.00 60.00 100.00 
BEMIDJI, Beltrami, 4,300 fam., 95.1% radio, 
4.090 radio fam. 
KBUN. 250w, 1450kc, MBS 
D 2.50 3.00 6.00 12.00 18.00 30.00 


N 4.50 6.00 12.00 24.00 36.00 60.00 

BRAINERD, Crow Wing, 4,700 fam., 96.9% 
radio. 4,550 radio fam. 

KLIZ, 250w-D. 1400kc 

D 4.00 5.00 9.00 14.00 30.00 50.00 


BRECKENRIDGE, Wilkin (no city figures avail.) 


KBMW, 250w, 1450kc 
D 2.55 2.55 5.00 10.50 21.00 36.00 
N 3.40 3.40 6.60 14.00 28.00 48.00 


CROOKSTON, Polk, 2,300 fam., 97.5% 
2,240 radio fam. 


radio, 


KROX, Ikw, 1050kc 
D 4.00 5.00 10.00 20.00 35.00 60.00 
N 4.00 5.00 16.00 20.00 35.00 60.00 


DULUTH, St. Louis (South), 32,800 fam., 98.3%. 
radio, 32,240 radio fam. 

3 AM affiliates average 1-time rates 

D 6.15 6.15 10.15 17.50 35.00 60.79 

N 12.30 12.30 20.30 39.00 70.00 121.66 


KDAL, 5kw, 
Hooper 
D 7.20 7.20 12.00 24.00 36.00 
N 14.40 14.40 24.00 48.00 72.00 
WDSM, 250kw, 1230kc, Free & Peters 
SB 1M 5M 15M 30M 
D 6.00 6.00 10.00 20.00 30.00 
N 10.00 10.00 20.00 40.00 60.00 
WEBC, 5kw, 1320kc, NBC 
D 6.00 6.00 9.00 18.75 
N 12.00 12.00 18.00 37.50 
WREX. Ikw-D, 500w-N, 1080kc, 
Conlan, Hooper 
D 5.25 5.235 
N 10.50 10.50 
ELY. St. Lonis (Central), 
radio, 1,850 radio fam. 
WXLT. 250w, 1450kc 
D 3.50 3.50 7.00 14.00 21.00 
N 6.00 6.00 12.00 24.00 36.00 
EVELETH, St. Louis, 2,200 fam., 97.1% 
2,140 radio fam. 
WEVE. 250w, 1340kc, 


Conlan 

5.29 1940 19.50 
10.40 19.50 36.40 
4,700 fam., 97.3% 


610kc, CBS, Avery-Knodel, 
60.00 


120.00 


1 Hr 
50.00 
100.90 


70.00 
140.00 
Weed, 


52.50 
105.00 
97.3% 


37.50 
75.00 
MBS, 


9.45 15.75 
18.90 31.50 
1,900 


31.50 
63.00 


fam., 


35.00 
60.00 
radio, 
ABC, Free & Peters, 
36.40 
65.00 


radio, 


3.15 
N 5.20 
FARIBAULT, Rice, 
4.570 radio fam. 
KDHL, Ikw, 920kc, Walker, Conlan 
D 5.00 7.00 13.00 26.00 39.00 
N 7.00 10.00 20.00 40.00 60.00 
FERGUS FALLS, Otter Tail, 3,900 fam., 
radio, 3,800 radio fam. 
KGDE, 250w, 1230kc, MBS 
3.75 9.00 18.00 
N 3.75 5.00 12.00 24.00 
GRAND RAPIDS, Itasca, 2,000 
radio, 1,960 radio fam. 
1490kc, MBS 
D 3,00 3.00 5.00 10.00 
N 4.00 4.00 7.00 14.00 
HIBBING, St. Louis, 5,500 fam., 
5.410 radio fam. 
WMFG, 250w, 1240kc, NBC 
5.40 8.10 16.20 
7.20 10.80 21.60 72.00 
MANKATO, Blue Earth, 6,100 97.5% 
radio, 5,950 radio fam. 
a 250w, 1230kc, NBC, Pearson, Conlan, 


65.00 
100.00 
97.4% 


27.00 
36.00 


fam., 


45.00 
60.00 
97.9% 


15.00 
21.00 
98.3% 


25.00 
35.00 
radio, 


29.70 
39.00 


fam., 


54.00 














a Thret Rewer Fa 


a crookston 


“aivace 
a. afe . 
Breckenridge 


MINNEAPOLIS, 
98.7% radio, 


4 AM affiliate average 1-time rates 


174,100 
171,840 radio fam. 


Hennepin, 


D 25.37 36.12 45.23 82.37 123.56 205.93 
N 55.00 55.00 64.37 167.50 251.25 418.75 


MINNESO'TA 


fam., 


3 AM non-affiliates average I-time rates 


D 6.83 
N 10.25 


9.00 21.33 36.00 56.00 100.00 
13.00 34.50 55.50 82.50 150.00 


KEYD, 5kw-D, 1440kc, Adam Young 
D 


6.00 
KSTP, 50kw, 


8.00 


1500kc, NBC, Petry 


D 40.00 50.00 60.00 100.00 150.00 250.00 
200.00 300.00 500.00 


N 80.00 100.00 

KSTP-FM, chan. 271, 102.1mc, 2kw 

Bonus 

KSTP-TV, chan. 5, 
NBC, Petry 


17.3kw-aur., 


14.00 28.00 48.00 80.00 


24.7kw-vis., 


' D 2000 30.00 37.50 60.00 90.00 150.00 
N 40.00 60.00 75.00 120.00 180.00 300.00 


for the facts on WLOL 
‘ JOHN 


ASK 


| YOUR 
BLAIR 


\. & COMPANY 
\ dj 


ie » 


JOHN 
BLAIR 
MAN! 
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WCCO, 50kw, 830kc, CBS, Rx 


Diary ales, CBS 
SB 1M 5M —15N M 1H 
D 47.50 60.00 60.00 120. 00 300.00 
N 95.00 240. 00 600.9 
WDGY, 5kw, 1130kc, Avery-t ama 
D 7.50 10.00 30.00 40 00 100.00 
N 10.50 14.00 42.00 56 4.00 140°00 
WLOL, 5kw, 1330kc, MBS, Bic one 
D 9.00 12.00 30.94 49 4.25 123.75 
N 15.00 20.00 68.75 110. 00 275.00 
WMIN, 250w, 1400kc, Radio R , 
D 7.00 9.00 20.00 40< 00 120.00 
| N_ 10.00 12.00 27.00 55 ).00 160.00 
WMIN-FM, 99.5mc, 6.5kw, R« Reps 
Bonus 
WTCN, 5w-D, Ikw-N, 1280k Free 8 
Peters, Hooper 2 
D 15.00 22.50 30.00 60.0 70.00 150.00 
N 30.00 45.00 60.00 120.c 00 300.00 
WTCN-FM, chan. 246, 97.1mc 2kw, Free & 
Peters 
| Bonus 
KBTR (FM), chan. 253, 98.5mc, 4.7kw 
(rates on request 
MOORHEAD, Clay, 4,100 fam., 98.2% radio 





4,030 radio fam. 


KVOX, 250w, 1340kc, MBS, Walker, Conlon 
| D 3.95 5.25 12.00 24.00 36.00 60.00 

N 5.25 7.00 17.00 34.00 51.00 85.00 

NORTHFIELD, Rice, 1,500 fam., 98.3% radio 

1,470 radio fam. 

WCAL-FM, chan. 239, 95.7mc, 49kw 

D 3.50 5.00 10.00 20.00 30.00 50.00 
| N 6.00 8.00 16.00 32.00 48.00 80.00 

RED WING. Goodhue, 3,500 fam 97.7 


radio, 3,420 radio fam 


| KAAA. Ikw, 1250kc 


| ROCHESTER. Olmstead, 


D 5.00 5.00 10.00 20.00 30.00 50.00 


10,100 fam., 98.7 
radio, 9,970 radio fam. 


2 AM affiliates average one-time rates 
D 4.50 6.00 12.00 24.00 36.00 60.00 
N 5.50 8.00 16.00 32.00 48.00 80.00 


See page 3 for key to map 


KLER, 500w LS, Ikw-N, 970kc, ABC, Young 
D 4.00 6.00 12.00 24.00 36.00 60.00 
N 600 8.00 16.00 32.00 48.00 80.00 


(Continued on page 108) 


WORTHINGTON, MINN. 


Delivers 


effective coverage 
consistently 


Most economical, 
of one of the nation’s 
wealthy farm areas. 


Primary (0.5mv/m) area population 
1940 census 1,336,949; Minn: 26 coun- 
ties; lowa: 21 counties; $. Dak: 22 
counties; Nebr: 3 counties 


Total (O/Imv/m) area excluding Twin 
Cities & Des Moines 103 counties: 
3,204,779 population. 


For proof of KWOA’s rural coverage 
& penetration ask 


BULMER & JOHNSON, INC. 
Exclusive Nat'l. Representatives 


326 WCCO Bidg. Minneapolis, Minn. 
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ales, CBs 


00 saat 

300.00 

00 600.09 
BMB 


00 100.09 
00 140.09 


Oper 
25 123.75 
00 275.09 


00 120.00 
00 160.00 
2s 


Free & 


00 150.00 
90 300.00 
Free & 


radio, 


» Conlan 
0 60.00 
0 85.00 


C radio 


10 50.00 
10 80.00 


97.7 


10 50.00 
, 98.7 


0 60.00 
0 80.00 





The Twin Cities Radio Picture is Changing! 


Big developments... some already completed, some 
still in progress ...are raising long-established WDGY to a position 


of far greater prominence. Look what WDGY offers: 


POWER — Our new 50.000-watt. 9-tower trans 


mitter is the only one of its kind. 

FREQUENCY — Desirable channel— 1130 K.C 
Young 
) 60.00 1 PROGRAMMING — far-reaching plans for full- 


) 80.0 ) A 
; , time operation, now being carried out, will continue 


y) 


4 


to attract more listeners month after mont} 


<e es ' PROMOTION — \geressive campaign in 1949-50 
a i to let the public know about the good things WDGY 
ws is bringing them. 


Keep Your Eye on... DGY 


MINNEAPOLIS - ST. PAUL 


Represented Nationally by AVERY-KNODEL, INC 
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(Continued from page 106) 


KROC, 250w, 
SB 

D 5.00 

N 6.00 


KROC-FM, chan 


Bonus 


County 
Aitken 
Anoka 
Becker 
Beltrami 
Benton . 


Big Stone 
Blue Earth 


Brown 
Carlton 
Carnes 
Cass 


Chippewa 
Chisago .... 


Clay 


Clearwater 


Cook 


Cottonwood 
Crowg Wing 
ae 


Dodge 


Douglas .. 
Faribault . 


Fillmore 
Freeborn 
Goodhue 


Grant ...... 
Hennepin . 
Houston .... 


Hubbard 


Isante... 


Itasca ..... 


Jackson 


Kanabec ...... 
Kondiyohi 


Sources: 








MINNESOTA 


SPOT RATE FINDER 


NBC, Pearson 


12.00 24.00 36.00 


16.00 32.00 48.00 WSHB, 250w, 


234, 94.6mc, 250w 





Employment, 


Management.’ Further 


WW 
yi 


everyday. 


5000 WATTS 
DAY and NIGHT 


ST. CLOUD, Stearns, 7,800 fam., 98.0% radio, 
7,640 radio fam. 


KFAM, 250w, 1450kc 


5M 


10.90 27.75 40.80 
13.60 34.00 51.00 


KFAM-FM, chan. 284, 104.7mc, 10kw 
Washington 


1220kc 
9.00 20.00 30.00 50.00 


THIEF RIVER FALLS, Pennington, 2,200 fam., 
radio, 2,110 radio fam. 


95.7 
97.6 
96.7 
94.3 
96.1 
98.3 
97.7 
97.5 
97.0 
97.8 
94.9 
97.9 
96.9 
97.9 
95.1 
94.4 
98.1 
96.7 
98.4 
97.6 
96.7 
98.1 
97.0 
97.9 
97.7 
97.8 
98.7 
96.9 
93.9 
96.5 
96.3 
97.9 
95.8 
97.9 


W LoL 1s presently 


Accounts. And more of these accounts are renewing on WLOL 


gratifying results. 


KTRF, 250w, 1230kc, 
SB 1M 


Taxable 
reproduction 


handling 


5M 
8.00 


Bulmer Johnson, Conlan 
1 Hr 
18.00 25.00 40.00 


9.00 20.00 30.00 50.00 


VIRGINIA, St. Louis, 4,000 fam., 98.7% radio, 
3,950 radio fam. 
WHLB, 250w, 1370kc, NBC, Hollingbery, Bul- 
mer & Johnson 


(see WMFG, Hibbing, for 


combination rate) 


WADENA, Wadena (no city figs. avail.) 
KWAD, Ikw, 920kc., Bulmer & Johnson 


9.50 21.00 31.00 52.00 
13.50 28.00 42.00 70.00 


WILLMAR, Kandiyohi, 3,000 fam., 97.8% 
dio, 2,930 radio fam. 


Retail Sales 
1948 ($000) 


9,051 
11,911 
15,014 
21,030 
10,506 
10,351 
46,036 
24,861 
17,789 
12,846 

9,657 


Administration. 


an unsurpassed 







Value 


ra- 


MINNESOTA RADIO MARKET DATA BY COUNTIES 


Per Cent 


Employment 
Radio 


Ist Qtr. 1947 


771 
1,559 
1,612 
2,545 


2,281 


or NATIUNAL ADVERTISERS 


number 


sec, hear and feel, day by day, results produced by WLOL. 


WLOL 


C. T. HAGMAN, Pres. & Gen’l Mgr. 


KWLM, 250w, 1340kc, ABC, 


Conlan 


Added, 


SB 1M 5M 15M OM 
4.00 6.00 12.00 24.00 36.00 
6.00 8.00 16.00 32.00 48.009 


WINONA, Winona, 8,300 fam., 96.7 
8,030 radio fam. 
KWNO, 250w, 1230kc, ABC, Pearson, Con| 
4.20 6.00 10.20 20.40 30.60 5] 0n 
6.00 8.00 17.00 34.00 51.00 aso 
KWNO-FM, chan. 248, 97.5mc . 
Bonus 
WORTHINGTON, Nobles, 2,400 fam 98.3°; 
radio, 2,360 radio fam. ; lita 
KWOA, lkw, 730kc, Bulmer, J 


nson 


4.30 675 10.80 21.60 


* * 


Taxable Pay- Mfg. 
rolls—Ist Qtr. x aie 
1947 ($000) 1947 (S000 


279 
735 


646 
1,038 
420 
293 
3,339 


2,363 16,719 


4,430 32,567 


3,450 17,026 


130,790 386,144 


939 


Dept. of Commerce Families, 


IN MINNEAPOLIS—ST. PAUL 


of Local 


, ‘hat means National Accounts on WLOL are enjoying the same 


Proof rests with those local accounts who can 


Represented 
by 
JOHN BLAIR & CO. 


BROADCASTING ©® Telecasting 


Pearson, 


2°kw, Pearson 


31.40 
5.00 8.50 16.00 31.40 4860 Bry 








Kitts 


Locq 
Loke 
Loke 
le - 
Linc 
Lyon 
Mele 
Mah 
Mar: 
Mar 
Mee 
Mill 
Mor 
Mo 
Mur 
Nic 
Not 
Nor 


Ott 
Pen 
Pin 


Pol 
Por 


nnrnanrrnD 
errr rT tt ee eee 





Pearson, 


SOM 1 Hp 


4 .00 
$8.00 80.09 
5.7%, radio, 


Son, Conla 
30.60 $1.99 
1.00 85.00 
KW Pearson 
am., 98.307 
ison 


1.40 54.00 
8.60 81.09 


Mfg. Value 
Added 
1947 (S000 


16,719 


32,567 


17,026 


386,144 


s, Retail 


UL 





County 
Kittson -.. 
Koochiching 
Locqui Parle 
4 of the Woods 
Le Sueur 
Lincoln 
Lyon 
McLeod 
Mahnomen 
Marshall 
Martin . 
Meeker . 
Mille Lacs 
Morrison 
Mower . 
Murray - 
Nicollet - 
Nobles . 
Norman 
Olmstead 
Otter Tail 
Pennington 
Pine ...-.---- 
Pipestone 
Polk .... 
Pope ...- 
Ramsey 

Red Lake 
Redwood 
Renville 
Rice . 
Rock 
Roseau 

St. Louis 
Scott ... 
Sherburne 
Sibley 
Stearns . 
Steele 
Stevens 
Swift 

Todd 
Traverse 
Wabasha 
Wadena 
Waseca . 
Washington 
Watonwan . 
Wlikin 
Winona . 
Wright . ws 
Yellow Medicin 





1949 Total Per Cent Radio 
Families Radio Families 
2,700 96.4 2,600 
4,700 92.5 4,350 
3,800 98.6 3,750 
2,400 91.7 2,200 
1,200 95.5 1,150 
5,400 97.5 5,270 
2,600 73.2 1,960 
5,800 94.1 5,460 
5,800 94.8 5,500 
1,700 94.8 1,610 
4,000 97.1 3,880 
6,900 98.2 6,780 
5,000 97.2 4,860 
4,200 95.8 4,020 
6,600 95.8 6,320 
11,900 98.3 11,700 
3,600 98.3 3,540 
5,100 98.2 5,010 
6,100 98.6 6,010 
3,200 97.1 3,110 
13,000 98.0 12,740 
14,000 96.6 13,620 
3,400 95.9 3,260 
bites 5,300 95.8 5,080 
3,800 98.3 3,740 
9,200 97.1 8,930 
3,400 97.6 3,320 
109,900 98.7 108,470 
1,700 96.5 1,640 
5,800 98.1 5,690 
6,100 98.3 6,000 
9,400 97.2 9,140 
2,600 97.9 2,550 
3,700 95.6 3,540 
62,200 97.8 60,840 
4,100 97.0 3,980 
2,600 96.0 2,500 
3,900 97.7 3,810 
16,000 97.1 15,540 
5,800 97.6 5,660 
2,900 97.0 2,810 
3,600 97.7 3,520 
6,500 96.4 6,270 
2,200 98.7 2,170 
4,800 97.1 4,660 
3,500 95.6 3,350 
4,100 97.3 3,990 
8,400 98.0 8,230 
3,800 98.5 3,740 
2,600 97.8 2.540 
11,200 96.9 10,850 
7,700 96.6 7,440 
4,400 98.6 4,240 


Taxable Pay- 





Mfg. Value 


Retail Sales Employment rolis—Ist Qtr. A 
1948 ($000) Ist Qtr. 1947 1947 (S000 1947 ($000) 
8,409 430 148 
14,494 3,878 2,174 
10,091 1,033 437 
6,206 526 190 
2,491 339 108 
13,143 1,974 1,034 
6,206 537 161 
23,301 2,494 968 
18,984 2,030 875 
3,692 246 79 
9,605 633 238 
24,272 2,880 1,300 
13,921 1,579 653 
11,910 1,021 379 
15,846 1,735 695 
41,991 7,357 4,902 
9,275 838 298 
9,795 1,150 504 
21,862 2,025 798 
9,258 576 206 
53,397 9,317 5,372 
32,160 4,161 1,761 
13,143 1,515 654 
11,668 1,048 408 
15,170 1,498 606 
28,849 3,037 1,347 
7,991 780 283 
4,385 112,552 66,035 281,832 
18,482 332 136 
18,742 1,802 688 
18,742 1,486 547 
25,850 3,731 1,759 
9,067 898 348 
8,443 782 280 
237,723 49,111 26,771 24,127 
11,304 1,293 555 
5,860 409 157 
10,350 1,049 452 
52,705 7,576 3,518 
19,522 2,993 1,455 
9,675 923 361 
12,397 1,185 438 
14,355 1,317 523 
6,276 574 216 
12,812 1,462 636 
10,819 1,293 554 
11,962 1,407 583 
20,753 3,163 1,639 6,316 
12,639 1,616 598 
7,075 596 216 
38,696 7,594 3,841 5,986 
18,152 1,979 821 
12,500 994 344 


D—Withheld to avoid disclosing figures for individual companies 








KDAL-EVATOR 


DULUTH, MINN—‘Nothing surprising about it,” shrugs 


BROADCASTING 


Otto Mattick, whose empensnoot and 
prop-boscis help him keep track of the 
KDAL soaring Hooper Ratings where- 
of he speaks. Otto says, “KDAL’s 
Hoopers—always way on top in Du- 
luth-Superior—come Otto Mattickally, 
but not automatically. They’re a 
result of KDAL and CBS personal- 
ities, plus continuing long-range pro- 
motoion. That’s why KDAL is the 
buy for you in the Duluth-Superior 
Market.” ie 





Avery-Knodel, Inc., will be glad to tell you 
about current availabilities that can sell for 
you in Duluth-Superior. 





Telecasting 








1,007 LETTERS FROM ONE 

ANNOUNCEMENT ON ONE PROGRAM 

KEYD’s popular Slim Jim played a “mystery tune” on his regular 
12 to 12:30 noon program of January 19, 1949. In response to 


his request for the title of the number, 1,007 listeners sent in letters. 
Mail came from 54 counties in Minn., S. Dak., Iowa and 


Wisconsin. 
—YOUR KEY TO FAMILY LISTENING IN 


key THIS GREAT MARKET 


Get greater advertising results with KEYD, because KEYD gives 
more listeners and better coverage per dollar invested. KEYD’s 
family interest programming produces loyal audience response 
from all age groups in both farm and city homes. Take ad- 
vantage of this natural key to family listening. Reach a profitable 
market for your product in these rich metropolitan and rural 
counties by using KEYD. 

LEE WHITING, General Manager 

HAROLD A. WINTHER, Com’! Mgr 


5,000 K ia Y D 1440 
WATTS (d) be 
FAMILY BROADCASTING CORP. 


NINTH AND HENNENPIN @ MINNEAPOLIS 2, MINN. 





August 15, 1949 @ Page 109 





MISSISSIPPI 


SPOT RATE FINDER 



































































BILOXI, Harrison, 10,600 fam., 84.1% radio, WCMA, 250w, 1230kc, MBS, Burn-Smith 
8,910 radio fam. SB 1M 5M 15M 30M 1 Hr 


























Coun 
D 4.00 5.00 8.00 13.00 24.00 45.00 
N 5.00 6.00 11.00 25.00 40.00 70.00 | ade 
GREENVILLE, Washington, 10,800 fam., 75.8% Alcor 
radio, 8,190 radio fam. Amit 
2 AM affiliates, average 1-time rates WGVM, lkw, 1260kc, Friedenberg < 
SB IM «Oo5M_s«(1SM.)s30M_—sC«T Hr | O 4.50 6.00 12.50 20.00 35.00 : 
WJPR, 250w, 1340kc, MBS, Sears & Ayer ent 
D = 3.50 3.50 7.00 14.00 21.00 35.00 | A's 50 ”’6.50 10.00 18.00 36.00 60.00 Bolis 
WJPR-FM, chan. 270, 101.9mc, 20kw, Sears & —e 
Ayer Chic 
WGCM, 250w, 1240kc, ABC, Sears & Ayers, Bonus hi 
Conlan GREENWOOD, Leflore, 7,200 fam., 80.5% ~ 
D 3.50 3.50 7.00 14.00 21.00 35.00 ps gl radio fam. a 
WGRM, 250w, 1240kc, NBC C 
N 6.00 6.00 12.00 24.00 36.00 60.00 | )'*''E'og 6.00 9.00 22.50 40.00 75.00 Cla 
N 3.50 3.50 9.00 22.50 40.00 75.00 | wewron |Lauoeepare ~ 
WGCM-FM, Ch. 268, 101.5mc, 3kw, Sears & | GRENADA, Grenada, 2,300 fam., 78.3% ra- {Meridian 4 ® Cor 
Ayers Bonus dio, 1,800 radio fam. | Cov 
WNAG, 250w, 1400kc, MBS, Sears & Ayer De 
D 4.00 4.00 8.00 20.00 30.00 50.00 
er a, Rigas Bigeye“ 35.00  N 400 4.00 8.00 20.00 30.00 50.00 ei was 
_ S ; Laure ra 
HATTIESBURG, Forrest, 12,800 fam., 79.0% a 
N 6.00 6.00 12.00 24.00 36.00 60.00 soli, GATEe enti feos. ca | aan Ge 
WFOR, 250w, 1400, NBC, Hollingbery, BMB, p= ~~ 
Conlan angen | vena Grockinawen on 
WVYMI, Ikw, 570kc D 4.50 4.50 9.00 18.00 27.00 45.00 = “a 
(no rates available N 7.50 7.50 15.00 30.00 45.00 75.00 McCo te) 
WFOR-FM, chan. 250, 97.9mc, 2kw, Holling- ” mnnaon | — %, | Ha 
: . bery ee | _——- Hirt 
BROOKHAVEN, Lincoln, 2,300 fam., 81.6% D 3.00 3.00 6.00 12.00 18.00 30.00 az te 
radio, 1,880 radio fam mast oss 5.00 10.00 20.00 30.00 50.00 sm -| cronn | 00008 
4 w day, Okc, BMB — | — 
D 2.70 8.15 16.50 24.00 43.00 See page 3 for key to map Re ae - 
WIMB, 250w, 1340 ke, Continenta JACKSON, Hinds, 27,300 fam., 86.2% radio, ; It 
D 2.70 3.50 6.15 14.50 24.25 45.50 | 23530 radio fam. he 
N 2.70 3.50 6.15 14.50 24.25 45.50 eS ee “ 
4 AM affiliate average 1-time rate J 
D 7.85 8.35 11.87 20.18 30.81 53.12 5 
CLARKSDALE, Coahoma, 6,100 fam., 76.4 N 11.12 12.62 20.00 37.31 57.00 95.00 Je 
i he a a ) 
a: Se Sneee ee WJDX, 5kw-d, Ikw-n, 1300kc, NBC, Holling- “ 
bery ¢ _ Y r\ } Al Al ‘ ‘ 
WROX, 250w, 1450kc, MBS, Sears & Ayer D 10.00 10.00 15.00 24.00 36.00 60.00 MARKET INDICATORS FOR MISSISSIPPI Le 
7 2 ee oe oe WOK: tg 05, 1S, Siw weiss CLASSIFICATIONS FIGURES YR FIGURES YR \ 
’ chan ’ mc, w ad Oe y rs s » 4 wT . y 7 “a . le 
N 5.00 5.00 10.00 24.00 36.00 60.00 ye ee ie : : 
N 1.50 3.00 5.00 10.00 15.00 | Population 2,121,000 18 2,184,000 10 ‘ 
COLUMBIA, Marion, 2,700 fam., 76.3% radio, _. _. wae Pe i aie Increase over 1940 —2.9% ; 
; ; ? : : poe eg =o 148 66% ° l 
2,060 radio fam N 5.00 5.00 10.00 21.25 36.00 60.00 7o of U.S. 1.45% 4 JI wo'x heed l 
WJXN, 250w, 1450kc BMB Families 569,600 19 541,000 16 t 
WCJU, 250w, 1450kc, MBS, BMB D 5.00 600 8.00 15.00 25.00 40.00 ee adj 79.89 49 66.2% 46 
D 2.89 5.51 10.71 16.32 27.68 | N_ 8.20 10.00 15.00 30.00 50.00 85.00 cunean Same Pospcind 49 sane = 
N 4.48 8.02 15.92 25.71 42.85 bag te 5kw-d, Ikw-n, 620kc, MBS, Branham, | Radio Families a2 54,7 ‘ 358, 6 , 
D 8.00 8.00 10.00 20.00 30.00 50.00 Business Concerns 20,403 "47 19,139 *39 , 
COLUMBUS, Lowndes, 5,800 fam., 77.6% | WSLI Suw, Sidbc, Mae Wot? 60-00 100.00 | Manufacturing Establishments 1,981 °47 1,235 "39 7 
radio, 4,500 radio fam. D 10.00 12.00 15.00 24.00 36.00 60.00 Non-Agricultural Employment 220,909 17 205,000 °39 
I Age . gp pay a Manufacturing Employment 70,000 47 16,000  °39 | 
, ala, 2, am., 3% radio, 947 ’ 
WCBI, 250w, 1340kc, MBS, Sears & Ayer =| “1 619 ‘radio fam. oe | Tneome $1,382,000,000 17 444,000,000 40 
D oe a — ro to WKOZ, 250w, 1340kc Increase over 1940 . 211% | 
N 5. ; ‘ ; H D 2.00 5.00 7.20 12.60 22.50 ee ery : - 147 99 =? 
ON 2:50 7.50 15.00 25.00 50.00 | Per Capita Income $ a =O 22 8 
. | LAUREL, Jones, 10,100 fam., 79.9% radio, Increase over 1940 os 226% 
a a a Construction (Private) $ 88,100,000 47 22,600,000 °39 
860 radio fam Pg nagar oe geo Residential $ 31,700,000 °47 9,500,000 739 
a D 4.00 4.00 10.00 20.00 30.00 50.00 Non-Residential $ 17,200,000 17 2,300,000 39 
wn eine: | tn Bee $1,086,286,000 48 1,008,419,000 °47 
Note: All rates one-time. Sources: Total WAML, 250w, 1340kc, NBC, Hollingbery r, , . . , ‘ o4n 73.000.000 739 
Families, copyright 1949 ‘Sales Manage | D 4.00 4.00 8.00 16.00 2400 40.00 | Value Added by Manufacture $ 300,000,000 of as 7 








- i; _| N 600 6.00 12.00 24.00 36.00 60.00 
ment’. sagged tegen un = WLAU, 250w, 1490kc, MBS 
For complete explanation see foreword. D 4.00 4.00 8.00 16.00 24.00 40.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 WTOK, 250w, 1450kc, ABC, Headley-Reed, | WELO, 250w, 1490kc, MBS, Sears-Ayer 
MACON, Noxubee, 900 fam., 82.4% radio Conlan SB 1M 5M 15M 30M 1 Hr 
| 740 — fam. a SB. IM SM 15M 30M Hr | D 5.00 5.00 10.00 24.00 36.00 60.00 
wee Pag Paes 42.50 | D 3.50 3.50 7.50 12.75 21.00 40.00 | N 5.00 5.00 10.00 24.00 36.00 60.00 
Proud to be local, og Fang oe Pr oe M500 5.00 10.00 21.00 36.00 60:00 | vicxsaunG, Worren, 11,400 fom., 78.9% 
c ’ e,. be 1% io, 5 é 
Fulltime voice of 2.840 radio fam. aa ran: | NATCHEZ, Adams, 8,100 fam., 74.8% radio, radio, 8,950 radio fam 
; Se 6,060 radio fam. WQBC, Ikw-d, 500w-n, 1420kc, MBS, Sears 
A ° 2 AM non-affiliates, average one-time rates BA aod 
progressive D 5.50 5.50 13.75 25.00 42.50 65.00 | wmis, 250w, 1240kc, NBC yer, Conlan 
APF, 250 —— > 600 600 000 2250 4000 7500 | 400 400 12.00 18.00 32.00 60.00 
¢ | W ’ w, 1010ke . . ° ° ° . 90 00 
Community. . D 3.00 4.00 12.50 20.00 35.00 50.00| N 6.00 6.00 9.00 22.50 40.00 75.00 | N $00 6.00 15.00 25.00 50.00 


| = 5kw-d, 500w-n, 1250kc, Gene, Grant, WVIM, 250w, 1490kc 


| p 8.00 6.00 15.00 30.00 50.00 80.00 | PHILADELPHIA, Neshoka, 1400 fam., 77.9% D 3.50 3.50 7.00 14.00 21.00 35.00 
N 10.00 7.50 20.00 40.00 70.00 120.00 radio, 1,090 radio fam. N 5.00 5.00 12.00 24.00 36.00 60.00 
a ey 415.700 fom., 78.5% | wuoc, 250w, 1490ke WEST POINT, Clay, 2,000 fam., 76.3 





—. D 4.00 4.00 8.00 12.00 24.00 40.00 radio, 1,530 radio fam 
| 3 AM affiliates, average 1-time rate 
’ : D 396 3.96 11.66 1650 26.08 47.33 | “ 600 600 12.00 18.00 36.00 40.00 WROB, 250w, 1450kc, MBS, Sears & Ayer 
Brookhaven’s own station N 5.00 5.00 10.00 26.08 36.00 60.00 ’ 5 D 5.00 5.00 10.00 24.00 36.00 60.00 
STARKVILLE (no cify figures avail.) 60.00 
1340 KC 250 Wat | WCOC, Skw-D, Tkw-N, 910ke, CBS N 5.00 5.00 10.00 24.00 36.00 60. 
—_ atts [| b~ 3.40 3:40 7.50 12.75 21.25 42.50 | WSSO, 250w, 1230kc YAZOO CITY. Yazoo, 2800 fam. 67.6 
| ft | Woe 9, 10.00 21.25 36.00 60.00 | D 3.00 5.00 10.00 24.00 36.00 60.00 5 gy aie ng 
* ° . . , 250w, 40kc, radio, , radio tam 
| Brookhaven, Mississippi |B $00 $00 10.00 24.00 36.00 60.00 nsdn Meee Cr ee 
N j 5.00 10.00 24. 6. i ? , 
| WMOX-FM, Ch. 253, 98.5mc, 5kw TUPELO, Lee, 4,000 fam., 83.1% radio, 3,320 D 3.00 5.00 10.00 24.00 36.00 60.00 
= = — Bonus radio fam. N 3.00 5.00 10.00 24.00 36.00 60.00 





BROADCASTING ® Telecasting 









YR. 
"40 


Ayer 

1 Hr 
60.00 
60.00 


78.5% 


Sears 


60.00 
90.00 


35.00 
60.00 


76.3 


er 


60.00 
7.6 


60.00 
60.00 





Countv 


Adams 
Alcorn 
Amite 
Attala 
Benton 
Bolivar 
Calhoun 
Carroll 
Chickasaw 
Choctaw 
Claiborne 
Clarke . 
Clay 
Coahoma 
Copiah . 
Covington 
De Soto 
Forrest 
Franklin 
George 
Greene 
Grenada 
Hancock 
Harrison 
Hinds . 
Holmes 
Humphreys 
ssaquina... 
Itawamba . 
Jackson 
Jasper 
Jefferson 
Jef Davis 
Jones 
Kemper 
Lafayette 
Lamar 
Louderdale 
Lawrence 
Leake 

Lie 

Leflore 
Lincoln 
Lowndes 
Madison 
Marion 
Marshall . 
Monroe 
Montgomery 
Neshoba 
Newton 
Noxubee 
Oktibbeha 
Panola .... 
Pearl River 
Perry 

Pike .... 
Pontotoc 
Prentiss 
Quitman 
Rankin 
Scott . 
Sharkey 
Simpson 
Smith . 
Stone 
Sunflower 
Tallahatchie 
Tate 
Tippoh 
Tishomingo 
Tunica 
Union 
Walthall 
Warren 
Washington 
Wayne 
Webster 
Wilknison 
Winston 
Yalobusha 
Yazoo 


Sources 


Radio 
Sales 


Families, 
copyright 


Per 
1949 


Cent 
“Sales 


Radio 


1949 Total 
Families 


9,000 
6,400 
4,500 
6,400 
2,000 
18,700 
4,500 
4,000 
4,900 
2,600 
3,400 
4,600 
4,800 
15,600 
7,800 
3,700 
6,600 
15,000 
2,700 
2,100 
1,800 
5,100 
2,800 
20,200 
35,400 
9,800 
6,800 
1,600 
3,900 
10,900 
4,300 
3,400 
3,500 
13,400 
4,400 
4,800 
3,100 
18,800 
3,000 
4,900 
10,500 
14,600 
6,100 
10,200 
9,100 
5,800 
6,100 
8,600 
4,000 
6,400 
5,000 
5,600 
4,900 
8,100 
4,400 
1,900 
8,800 
4,600 
4,700 
6,900 
6,400 
5,200 
4,300 
4,500 
3,500 
1,500 
15,700 
8,700 
4,700 
4,200 
3,700 
6,700 
5,000 
3,600 
13,300 
21,200 
3,500 
2,800 
4,600 
4,600 
4,500 
9,900 


BMB 


Management.” 


Per Cent 
Radio 


Employment 
Furthe 


D—Withheld to avoid disclosing figures for individual companies 


BROADCASTING 





Telecasting 





75.0 
85.1 
79.7 
78.0 
79.2 
77.8 
84.2 
79.4 
81.9 
81.1 
73.7 
81.4 
76.7 
75.8 
78.8 
82.2 
75.8 
80.6 
83.4 
81.2 
79.6 
78.5 
81.8 
84.1 
84.0 
75.4 
75.0 
74.4 
80.3 
86.3 
79.0 
75.5 
779 
81.5 
77.8 
80.6 
81.9 
78.7 
78.9 
79.5 
83.0 
78.4 
80.1 
85.0 
76.5 
77.7 
75.0 
79.9 
80.4 
79.1 
81.3 
749 
78.4 
80.4 
83.0 
80.8 
83.6 
83.2 
83.4 
81.3 
81.6 
82.7 
80.3 
82.4 
81.6 
83.2 
78.3 
79.6 
79.3 
83.6 
83.9 
75.9 
82.7 
79.3 
78.7 
757 
79.0 
83.1 
80.4 
78.5 
77.1 
73.7 


Taxable 


r reproduction 


Payrolls 


Radio 
Families 


6,750 
5,450 
3,590 
4,990 
1,580 
14,550 
3,790 
3,180 
4,010 
2,110 
2,510 
3,740 
3,680 
11,820 
6,150 
3,040 
5,000 
12,090 
2,250 
1,710 
1,430 
4,000 
2,290 
16,999 
29,740 
7,390 
5,100 
1,190 
3,130 
9,410 
3,400 
2,570 
2,730 
10,920 
3,420 
3,870 
2,540 
14,800 
2,370 
3,900 
8,720 
11,450 
4,890 
8,670 
6,960 
4,510 
4,580 
6,870 
3,220 
5,060 
4,070 
4,190 
3,840 
6,510 
3,650 
1,540 
7,360 
3,830 
3,920 
5,610 
5,220 
4,300 
3,450 
3,710 
2,860 
1,250 
12,290 
6,930 
3,730 
3,510 
3,100 
5,090 
4,140 
2,850 
10,470 
16,050 
2,770 
330 
700 
610 
470 
30¢ 


NWWW)NW 


Federal 


unlicensed 


Security 


Retail Sales 
1948 (S000 


22,440 
16,359 
4,076 
12,147 
1,222 
30,128 
5,182 
3,609 
6,053 
3,047 
5,141 
5,976 
8,150 
27,497 
14,127 
5,201 
7,024 
43,080 


222 


726 
698 
393 
4,734 
57,263 
131,950 
15,194 
9,061 
1,069 
2,698 
11,197 
5,141 
4,114 
4,579 
34,288 
4,191 
8,713 
2,699 
52,163 
4,191 
8,150 
22,315 
34,852 
13,720 
21,171 
12,187 
11,896 
6,890 
16,766 
6,228 
9,431 
8,402 
7,955 
9,218 
14,788 
10,749 
2,347 
22,083 
5,841 
6,986 
8,267 
5,977 
10,905 
7,043 
6,385 
3,513 
3,085 
20,473 
9,217 
6,016 
5,395 
3,376 
8,849 
7,414 
6,889 
32,345 
47,129 
4,891 
5,956 
7,143 
7,606 
7,025 
16,669 


oN WwW 


Administration 


MISSISSIPP! RADIO MARKET DATA BY COUNTIES 


Emp! 
Ist OQ 


6 
3 


1 
2 


1 
2 
1 
3 


joyment 
tr. 1947 


850 
289 
202 
479 
152 
557 
849 
279 
780 
494 
202 
356 
736 
151 


2,531 


9 
1 





776 
408 
680 
011 
487 
883 


791 


12,559 


593 
668 


4,299 


4,084 


2,606 
5,500 
2,625 
2,836 

570 
2,841 
1,090 
1,949 
1,505 
1,048 


1,353 
2,689 
527 
4,043 
459 
1,063 
505 
828 
1,562 
290 
988 
881 
364 
1,744 
667 
419 
511 


503 
1,448 
383 


6,995 
6 459 


934 
495 
1,795 
1,818 
526 


2,137 


Mfg. Value 


Added 


Taxable Pay- 
rolls—Ist Qtr 
1947 ($000 


3,121 
1 


1,312 
734 
216 
128 

3,888 

279 

164 

297 

949 

251 

169 

230 

416 

502 


> & 


1,923 


888 


911 
898 
152 
876 
297 
580 
432 
294 
280 
465 
1,239 
165 
1,333 
159 
298 
168 
236 
452 
120 
295 
202 
128 
623 
204 
130 
128 
80 
188 
477 
97 
071 
790 


Nw 


257 


131 
624 
650 
150 


836 


of Commerce 


August 15, 1949 





Mfg. Value 
Added 
1947 ($000 


9,106 


16,489 


7,778 
30,373 


18,561 


Families, Retail 
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Population 
7 BMB Families 
* re | re | . 
independent station on 
Business Concerns 
Manufacturing Employment 
Increase over 1940 
Non-Residential 


ad Increase over 1940 
Percent Radio 
your schedule eee Manufacturing Establishments 
Income 
Construction (Private) 
Retail Sales 


CLASSIFICATIONS 
to include St.Louis’ largest af % of US, 
Radio Families 
Non-Agricultural Employment 
5000 WATTS a, ee 
Residential 
Value Added by Manufacture 







CAPE GIRARDEAU, Cape Girardeau, 









SB 1M 5M 15M 30M 


D — 8.50 17.50 35.00 50.00 
N — _ 8.50 47.50 35.00 50.00 








| KFVS-FM, Ch. 239, 95.7mc, 20kw 
| 20% of AM rate 


CARTHAGE, Jasper, 4,800 fam., 94.5% r 
4,540 radio fam. 





MISSOURI 


SPOT RATE FINDER 


fam., 94.8% radio, 6,160 radio fam. 


MARKET INDICATORS FOR MISSOURI 


FIGURES 
3,947,000 
4.3% 

2.70% 
1,194,200 
94.4% 
1,127,530 
70,526 

5,724 

901,012 
270,000 
$4,671,000,000 
144% 
1,197 
137% 
35,500,000 
73,800,000 
72,300,000 
28,304,000 
23,000,000 


on 


a 


23% 


5) 
3 
2 


RRR HR 


3,5 
$1,6 
x * 





6,500 JEFFERSON 


radio, 7,460 radio fam. 


YR. FIGURES yp. 


"48 3,785,000 49 
48 2.88% ’ 

*49 1,089,100 = 
"49 89% ~=—°4G 
"49 969,100 46 
"47 66,264 29 
"47 1487  °39 
"47 777,000  °39 
"47 176,000  °39 
"47 =1,914,000,000 "49 
"AT 505 7°49 
17 78,200,000 39 
17 37,000,000 39 
"47 15,700,000  °39 
"48 =3,262,467,000 47 
47 58,000,000  °39 







CITY, Cole, 7,700 tam., 96.9 








KFVS, Ikw-d, 500w-n, 960kc, MBS, Pearson KWOS, 250w, 1240kc, MBS, 


KWOS-FM, Ch. 253, 98.5mc, 9.2kw, Sears- 


1 Hr Conlan 
80.00 SB 
80.00 D 4.00 
N 5.00 
adio, Ayer 


Bonus 











KDMO, 250w, 1490kc, KBS, Conlan 


D 2.75 3.45 6.00 10.00 16.50 
| N 4.00 5.00 10.00 16.00 24.00 

























| CLAYTON, 
St. Louis 


St. Lovis—See listing 





(See St. Louis listing) 













COLUMBIA, Boone, 8,500 fam., 94.5% 
8,030 radio fam. 





r 





D 2.50 3.50 8.00 16.00 24.00 
N 3.50 5.00 12.00 24.00 36.00 















FARMINGTON, St. Francois, 1,500 
88.4% radio, 1,330 radio fam. 


KREI-FM, 100.1mc,290w 
D 3.75 4.50 7.50 18.75 37.50 


KREI-FM, 100.1mc, 290w 


Bonus 








radio, 1,720 radio fam. 


KFMO, 250w-d, 1240kc 
D 6.00 12.00 24.00 36.00 




















HANNIBAL, Marion, 72,000 
radio, 6,800 radio fam. 


KHM9O, 5kw-d, Ikw-n, 1070kc, MBS, Pea 
Conlan 


D 15.00 15.00 25.00 37.50 70.00 1 


fam., 


radio, 7,850 radio fam. 
KIMO, Ikw-d, 1510kc 


N 10.00 15.00 25.00 50.00 75.00 1 





Note: All rates one-time. Sources: 












fe . ASK 
(JOHN “your 
BLAIR |) JOHN 
\. & COMPANY BLAIR 
ad MAN 


WIL-+ HOTEL CHASE - ST. LOUIS, MO. 
»  NATIQNAL REPRESENTATIVE: WILLIAM G. RAMBEAU CO. 















under 


KXLW-FM, Ch. 266, 101.I1mc, Ilkw, Forjoe 


KFRU, 250w, 1400kc, ABC, Blair, Conlan 





FLAT RIVER, St. Francois, 1,800 fam., 95.6% 


94.4% 


INDEPENDENCE, Jackson, 8,100 fam., 96.9°% 


D 8.00 12.00 20.00 35.00 55.00 90.09 


Sears-Ayer, 


1M 5M 15M 30M Hr 
5.50 10.00 20.00 30.00 50.00 
7.00 15.00 25.00 45.00 75.00 








30.00 


40.00 JOPLIN, Jasper, Newton, 15,700 fam., 92.9 
14,630 radio fam. 


radio, 





D 7.25 


2 AM affiliates, average one time rate 
8.00 13.50 20.00 35.00 55.00 
N 8.50 10.00 16.50 27.50 45.00 75.00 




















adio, 


BMB 
40.00 


60.00 D 10.00 10.00 14.00 30.00 50.00 90.00 
N 15.00 15.00 25.00 40.00 65.00 110.00 





fam., 


WMBH, 250w, 1450kc, MBS, Sears-Ayer, 


D 8.50 

60.00 
Conlan 
D 6.00 


Ayer 
60.00 


Bonus 






9 6 9 6 Se 6 


| KSTL 


ST. LOUIS 


20.09 


N 18.00 18.00 35.00 50.00 90.00 150.00 


1000 
25.00 


Total 


Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction —unlicénsed. 
For complete explanation see foreword. 


for the facts on KXOK 
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KFSB, 5kw-d, Ikw-n, 1310kc, Walker, Conlan 


KSWM, 250w, 1230kc, CBS Rambeau, Conlan 
8.50 15.00 20.00 35.00 50.00 
N 10.00 10.00 18.00 30.00 45.00 75.00 


7.50 12.00 20.00 35.00 60.00 
N 7.00 10.00 15.00 25.00 45.00 75.00 


WMBH-FM, Ch. 241, 96.1mc, 740kc, Sears- 


HARD HITTING 


8th Largest Retail 
Trading Center 


LOW COST 


Independent Metropolitan Sales 


CHICAGO NEW YORK 
75E. Wacker Dr. 55 W. 42 St. 
AN. 3-7169 Longacre 3-674] 


9 6 8 6 8 Se 6 8 8 ee 















WATTS (d) — 690 KC 


COVERAGE 


of the 


Represented by: 





KCMO 


Rat 
KMBC, 
Con 
n 5 


KMBC 
Pete 


=z 2°e 
= oS se 
re ae. ae flO 


zox z0ez°0 
o 
La 
—_ 


ate 
55.00 
75.00 


‘onlan, 


90.00 
110.00 


onlan 
50.00 
75.00 


Ayer, 


60.00 
75.00 


Sears- 


KANSAS CITY Jackson, 152,900 fam., 96.9% 
radio, 148,160 radio fam. 
as 
4 AM affiliate average one time rate 
SB TA 5M 15M 30M 1 Hr 
50.90 76.50 137.50 252.25 
87.55 129.40 233.00 430.50 


KCKN, 250w, 1340kc 
p 10.00 14.00 16.00 24.00 36.00 60.00 
n 10.00 14.00 16.00 24.00 36.00 60.00 


KCKN-FM, Ch. 294, 106.7mc, 250w 
p 2.00 3.50 8.00 18.00 25.00 40.00 
y 2.00 3.50 8.00 18.00 25.00 40.00 


KCMO, 50kw-d, 10kw-n,.810kc, ABC, Pearson 
p 39.00 60.00 64.80 108.00 180.00 300.00 
N 52.00 80.00 86.40 144.00 240.00 400.00 


KCMO-FM, Ch. 235, 94.9mc, 54kw, Transit 
Radio 

Rates not available 

KMBC, 5kw, 980kc, CBS, Free & Peters, 


Conlan 
p 30.00 48.00 43.20 72.00 144.00 288.00 
N 50.00 70.00 72.00 120.00 240.00 480.00 


KMBC-FM, Ch. 263, 100.5mc, 40kw, Free & 
Peters 
Bonus 


WDAF, 5kw, 610kc, NBC, Petry 
D 30.00 66.00 58.40 73.00 133.00 266.00 
N 60.00 132.00 117.60 147.00 266.00 532.00 


WDAE-TV, Ch. 4, 1]kw-a, 22kw-v, Petry 

D 18.00 25.00 33.00 50.00 75.00 125.00 
N 35.00 50.00 65.00 100.00 150.00 250.00 
WHB, 10kw-d, 5kw-n, 710kc, MBS, Blair 

D 16.00 26.60 37.20 53.00 93.00 155.00 
N 31.80 53.00 74.60 106.60 186.00 310.00 
KOZY (FM), Ch. 251, 98.1mc, 10kw 

D 2.40 3460 625 9.60 14.40 24.00 
N 4.00 6.00 10.40 16.00 24.00 40.00 


KENNETT, Dunklin, 2,700 fam., 87.3°% radio, 
2,360 radio fam. 

KBOA, Ikw-D, 830kc 

D — 6.00 15.00 25.00 45.00 


KBOA-FM, Ch. 255, 98.9mc, 6.9 kw 
Bonus 


KIRKSVILLE, Adair, 4,900 fam., 94.8° radio, 
4,650 radio fam. 


KIRX, 250w, 1450kc, Sears-Ayer, Conlan 
D 6.00 6.00 18.00 30.00 40.00 60.00 
N 6.00 6.00 18.00 30.00 40.00 60.00 


LEBANON, Coclede, 2,400 fam., 90.1°% radio, 
2,160 radio fam. 

KLWT, 250w, 1230kc, MBS 

D 440 565 9.40 18.75 31.25 

N 440 5.65 9.40 18.75 31.25 


MEXICO, Audrain, 3,600 fam., 94.7°% 
3410 radio fam. 


KXEO, 250w, 1340kc, MBS 
D 9.00 9.00 12.00 24.00 36.00 
N 9.00 9.00 12.00 24.00 36.00 


POPLAR BLUFF, Butler, 5,300 fam., 
tadio, 4,940 radio fam. 


KWOC, 250w, 1340kc, MBS, Pearson 

D — 4.50 12.00 20.00 30.00 50.00 
N —— 4.50 12.00 20.00 30.00 50.00 
Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 


ment’, Further reproduction unlicensed. 
For complete explanation see foreword. 


for the facts on WHB 


goun “3% 
BLAIR) ‘Jon 


JOHN 
se COMPANY / B L A | R 
MAN! 


KWOC-FM, Ch. 233, 94.5mc, 16kw, Pearson 
Bonus 


ROLLA, Phelps, 3,900 fam., 91.8°, 
3,580 radio fam. 


KTTR, 250w, 1490kc 

SB 1M 5M 15M 30M 14Hr 
D 3.20 3.20 7.00 14.00 24.00 40.00 
N 3.20 3.20 7.00 14.00 24.00 40.00 


STE. GENEVIEVE, Ste. Genevieve, 1,100 
97.3°% radio, 1,070 radio fam 


KSGM, 250w, 1450kc 
D 2.00 4.25 8.10 15.30 27.00 45.00 
N 2.00 4.25 8.10 15.30 27.00 45.00 


ST. JOSEPH, Buchanan, 27,600 fam., 94.8 
radio, 26,160 radio fam 


KFEQ, 5kw, 680kc, MBS, Headley-Reed 
D 10.00 10.00 18.00 36.00 54.00 90.00 
N 15.00 15.00 28.00 56.00 84.00 140.00 


KFEQ-FM, Ch. 222, 92.3mc, 250w, Headley- 


Reed 
No time sold 


KRES, 250w, 1230kc, Ra-Tel 
D 4.89 4.89 8.05 17.25 31.63 57.50 
N 4.89 4.89 8.05 17.25 31.63 57.50 


ST. LOUIS, St. Louis, 292,500 
radio, 283,730 radio fam. 


4 AM affiliates, average one time rate 
D 33.62 49.12 62.50 99.50 152.75 248.75 
N 61.25 77.83 —— 177.50 283.75 463.75 


4 AM non-affiliates average one-time rate 


D 8.77 12.83 20.17 35.30 56.15 96.50 


KMOX, 50kw, 1120kc, CBS, Radio Sales, 
Hooper, CBS Diary 

D 54.00 78.00 69.00 138.00 207.00 345.00 

N 90.00 —— -—— 230.00 345.00 575.00 


KSD, 5kw, 550kc, NBC, Free & Peters 

D 32.50 46.50 —— 100.00 170.00 250.00 
N 65.00 93.50 —— 200.00 340.00 500.00 
KSD-FM, Ch. 241, 96.I1mc, 10.5kw, Free & 


Peters 
Bonus 


KSD-TV, Ch. 5, 10kw-a; 20kw-v, NBC, Free 
& Peters 

D 30.00 30.00 48.00 72.00 108.00 180.00 

N 50.00 50.00 80.00 120.00 180.00 300.00 

KSTL, Ikw-D, 690ke 

D 8.00 12.00 15.00 30.00 45.00 75.00 


KWK, 5kw, 1380kc, MBS, Raymer, Hooper 
D 24.00 36.00 80.00 120.00 200.00 
N 45.00 70.00 140.00 225.00 380.00 


KWK-FM, Ch. 256, 99.1mc, 70kw 
No rate listing 


KXLW, Ikw-D, 1320kc, Forjoe, Hooper 
D 7.50 15.00 22.50 30.00 55.00 100.00 


KXLW-FM, Ch. 266, 101.I1mc, 11.2kw, Forjoe 
D 1.50 3.00 4.50 6.00 11.00 20.00 
N 1.50 3.00 4.50 6.00 11.00 20.00 
KXOK, 5kw, 630kc, ABC, Blair, Hooper 

D 24.00 36.00 56.00 80.00 120.00 200.00 
N 45.00 70.00 98.00 140.00 225.00 400.00 


KXOK-FM, Ch. 229, 83.7mc, I6kw, Transit 
Radio 
See Transit FM listing 


WEW, Ikw-D, 770kc, Pearson 
D 7.50 9.40 22.50 45.00 67.50 112.50 


WEW-FM, Ch. 236, 95.1mc, 68kw, Pearson 
D 3.00 5.00 6.00 12.00 18.00 30.00 
N 3.00 5.00 10.00 20.00 30.00 50.00 


WIL, 5kw, 1430kc, Rambeau 
D 12.08 14.95 20.70 36.23 62.10 103.50 
N 17.83 22.43 27.60 48.30 82.00 138.00 


(Continued on page 114) 
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K XL 


3 Best 


1 st and only 


Negro Dise Jockey 


Specific 
Audience 


Buys 


. Spider Burks does a terrific 


sell job seven days a week .. 


in St. Louis .. 
. so terrific that 
after three years he has no local competition, 


Today delivers top Hoopers & specific results ! 


1 st and only 


Hillbilly Dise Jockey in St. Louis 
Roy Queen has been playing and emceeing in 
these parts for 19 years. For the last 3 years 
as the first and only Hillbilly D. J. 


he has been selling furniture, autos, 


fried chicken and such daily 6 am to 8 am. 


1 st and only 


Children’s Dise Jockey program in St. Louis 
Janet Dailey’s Musical Storybook 
at + every afternoon for 3 years 
has presented the best children’s albums, 
kept kids busy while mom cooked supper, and sold 


milk, photos, cakes, clothing, cabbages and kings. 


National Rep 


FORJOE 
1320 


Kilocycles 


1000 
Watts 


AM K X LW FM 
Phone Delmar 1320 
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MISSOURI 


SPOT RATE FINDER 


(Continued from page 113) 
SEDALIA, Pettis, 8,200 fam., 93.5% radio, 
7,670 radio fam 
KDRO, 250w, 1490kc, Forjoe, Conlan 
SB 1M 5M 15M 30M 1#Hr. 
D 4.00 10.00 17.50 30.00 55.00 
N 4.00 10.00 17.50 30.00 55.00 
SIKESTON, Scott, 3,000 fam., 90.0% radio, 
2,700 radio fam. 
KSIM, 250w, 1400kc 
D 6.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 


SPRINGFIELD, Greene, 


23,800 fam., 
radio, 22,560 radio fam. 


94.8° 





| JOnNBON eerr Louis 
; le ae at “ 
4 AM affiliates, average one time rate | 
D 8.50 8.50 14.75 24.75 43.00 73.75 od 
N 11.31 11.31 22.00 34.93 61.00 102.50 nanny 
BENTON 
KGBX, 5kw, 1260kc, NBC, Hollingbery } \S 
D 10.00 10.00 15.00 28.00 45.00 80.00 Be % ; 
N 16.00 16.00 25.00 40.00 70.00 120.00 ARol| b, ‘a Genevieve 
KICK, 250w, 1340kc, MBS r a a agiacs % % | dN weve / 
D 4.00 4.00 9.00 16.00 27.00 45.00 if ——| | a tebanon -—— Hat River, ren 
N 5.25 5.25 13.00 23.50 39.00 65.00 oueae Joarcas) cacceoe \ a ee ee 8 Farming CAPE 
KTTS, 250w, 1400ke ,CBS, Sears-Ayer a — eae — ae = saaiate 4 
D 5.00 5.00 10.00 17.50 30.00 50.00 eanton | | — ] au 
N 6.00 6.00 15.00 26.25 45.00 75.00 wm Fos ae roxanne rmono|_ _}Cape Girardeat : 
KTTS-FM, Ch. 234, 94.7mc, 11.3kw, Sears-Ayer erent WEBSTER, waignt ) 4 an = jEAUY 
Bonus bs sasren | Cal “ms d | axannon f waves og ‘m ¢ 
KWTO, 5k k @ Joplip--n  pringfiel aL oor 
Conian ee a eae eee ee nN i on anigitiak 2 ie eee cartes} anil a Sikeston sole 
D 15.00 15.00 25.00 37.50 70.00 120.00 Soe ae ee i ae Popla Bl fhe 
N 18.00 18.00 35.00 50.00 90.00 150.00 _| Bt rots | ] su saline 
Pit sanny [STONE “ | ozann OREGON mpvey 
WARRENTON, Warren (No Data on City as eee Awe st Plaing } we 
KWRE, 250w-D, 730kc hes yas 
D 1.00 5.00 8.00 15.00 24.00 45.00 3 
WEST PLAINS, Howell, 2,200 fam., 91.2% ra f\? 
dio, 2,010 radio fam. 
KWPM, 250w, 1450kc 
D 1.50 3.00 6.00 15.00 24.00 42.00 Kennett 
N 1.50 3.00 6.00 15.00 24.00 42.00 
Taxable Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolis—Ist Qtr Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000 
Adair 6,000 93.7 5,620 15,359 2,564 1,030 
Andrew 3,500 95.5 3,340 4,508 474 151 
Atchison 3,200 96.0 3,070 7,662 1,272 407 
Audrain 7,800 94.1 7,340 15,637 5,719 2,673 14,129 
Barry 6,400 92.5 5,920 9,441 1,393 444 
Barton 3,800 92.2 3,500 5,991 896 348 
Bates 5,700 92.1 5,250 9,090 1,156 461 
Benton 3,000 90.4 2,710 4,358 333 93 
Bollinger 2,700 85.5 2,310 2,431 228 50 
Boone 12,600 89.3 11,250 42,892 6,149 2,449 
Buchanan 35,000 94.9 33,220 112,364 27,039 15,143 52,734 
Butler 9,400 86.1 8,090 16,713 3,271 1,160 
Caldwell 3,500 94.0 3,290 6,252 500 129 
Callaway 6,900 91.4 6,310 10,369 2,099 873 
Carnden . 2,000 90.3 1,810 2,300 409 125 
Cape Girardian 10,800 93.9 10,140 38,674 8,117 3,486 11,183 
Carroll 4,100 94.1 3,860 9,052 925 281 
Carter . 1,400 86.4 1,210 1,688 923 309 
Cass . 6,600 92.9 6,130 10,740 1,471 525 
Cedar 3,200 90.0 2,880 3,932 8464 2294 
Chariton 4,600 93.9 4,320 7,586 774 274 
Christian 3,200 91.7 2,930 3,728 1,053 310 
Clark 3,100 92.5 2,870 4,488 1,062' 370 
Clay 12,700 . 95.5 12,130 29,308 11,485 6,770 51,712 
Clinton 3,800 93.7 3,560 8,960 999 304 
Cole 10,300 95.1 9,800 37,040 6,663 2,853 
Cooper 5,100 917 4,680 10,740 2,088 816 
Crawford 3,000 87.5 2,630 5,231 683 227 
Dade 2,900 92.0 2,670 3,412 1,187 361 
Dallas 2,900 90.6 2,630 2,783 233 61 
Daviess 3,600 92.8 3,340 4,822 559 159 
DeKalb . 2,600 94.4 2,450 3,727 281 67 
Dent 3,100 89.8 2,780 5,713 841 262 
Douglas 3,000 89.0 2,670 3,579 374° 123° 
Dunklin 11,700 89.9 10,520 23,520 2,986 1,013 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retai 
Sales opyright 1949 Sales Management Further reproduction unlicensed. ’ . 19h 
(Continued on page } 
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Advertisers bought 4.837 hours of time on KXOK in 1948. This is a lot of In cooperation with the St. Louis Public 
Service Company, KXOK-FM is install 


TIME — 302!% days of 16 hours each in one year. Excellent testimonial to 
. i ing receiving equipment on 1000 buses 


the effectiveness of KXOK as a selling force! Alert advertisers are aware of ond 300 stecamliner strect care. Over 


KXOK’s consistent share-of-audience gains reported by Hooper month after 40,000,000 rides a month is the guar 
Rasa geneoea - ‘i eal , anteed passenger count. Here is a new 

month... they value KXOK’s BMB “plus” coverage in 115 counties daytime. ™ 
’ . : medium with unexcelled sales potential 












a 98 counties night time... they are gratified by KXOK’s low-in-St. Louis rates Riders hear the advertising message 
34 J 
which means more coverage...more Hooper -.. per dollar of advertising while in transit to points of pure hase 
oe at ad . ; ; ; } For further information on rates and 
money! KXOK’s list of renewals and the growing number of new advertisers schollcles on EXOR.TM consuls 
attest this fact! KXOK saturates the greater St. Louis market . . . economically! our Transit Radio Sales offices in 
— New York, Chicago, or Cincinnati 
. or KXOK-FM direct 
KXOK IS ALERT TO ITS COMMUNITY RESPONSIBILITY 
KXOK-FM Is Affiliated with 
Since opening day KXOK has demonstrated its alert- | es Transit Radio 
ness to community and area service ...a requirement of . Aware; < 
a successful radio station. Many air hours are devoted News > AAR 
51,712 to programs with educational. religious, agricultural and anaes <a 
social import. We have learned through experience how La | VaRiT 
to balance program types in the interest of the listener. Avcars 
Billboard’s award for News Commentary and Variety's | pene - « 
award for “Responsibility to the Community” are evi- re E 
dences of KXOK’s progressive ideas on programming ae ; e St. Louis ABC Affiliate 
* ta j +4 Fs Owned and ope rated by the 
| res te ‘S. : f on 
Pe ¥ B é . St. Louis Star-Times 
630 KC *5000 WATTS «FULL TIME ¢CHESTNUT 37007 y : : Represented by John Blair & Co. 
Retai A = 2 — 
; 
ting : 
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1949 Total 
County Families 
Franklin 10,300 
Gasconade 3,600 
Gentry 3,300 
Greene 30,700 
Grundy 4,700 
Harrison 4,800 
Henry 6,500 
Hickory 1,500 
Holt 3,000 
Howard 3,600 
Howell 6,100 
Iron 2,600 
Jackson 183,900 
Jasper 27,000 
Jefferson 9,400 
Johnson 6,700 
Knox 2,600 
Laclede 5,800 
Lafayette ... 8,400 
Lawrence . 7,500 
Lewis 3,600 
Lincoln 4,600 
Linn 6,000 
Livingston 5,100 
McDonald 4,100 
Macon 5,500 
Madison 2,800 
Maries ..... 1,700 
Marion . 10,200 
Mercer 2,400 
Miller 4,000 
Mississippi . 7,200 
Moniteau 3,400 
Monroe 4,000 
Montgomery 3,700 
Morgan 3,200 
New Madrid 11,000 
Newton 9,600 
Nodaway 7,600 
Oregon 2,900 
Osage 2,900 
Ozark 2,300 
Pemiscot 13,100 
Perry 3,800 
Pettis 10,300 
Phelps 7,100 
Pike 5,600 
Platte . 4,200 
Polk 4,900 
Pulaski .. 3,400 
Putnam 3,000 
Ralls 2,900 
Randolph . 7,800 
Ray 5,100 
Reynolds 1,800 
Ripley 3,000 
St. Charles .. 8,400 
es Ge escccs 3,400 
St. Francois . 9,900 
St. Louis . 363,900 
Ste. Genevieve 2,800 
Saline 8,700 
Schuyler 1,800 
Scotland .. 2,400 
Scott 8,300 
Shannon 2,200 
Shelby 3,300 
Stoddard . 8,700 
Stone 3,000 
Sullivan 3,400 
Taney 2,600 
Texas 5,600 
Vernon 7,700 
Warren .. 2,300 
Washington 3,900 
Wayne 2,800 
Webster 4,200 
Worth 1,500 
Wright 4,400 
1 Includes Atchison & Holt. 
2 Includes Camden & Hickory. 
Includes Carter, Reynolds & Wayne. 
‘Includes Sedar & St. Clair. 
Includes Christian, Stone & Taney. 
rc Radio Families, Per Cent Radio, BMB. 
Sale opyright 1949 Sales 
L1¢ ° fu t 15, 1949 


Management.’’ 


Per Cent 
Radio 


92.7 
89.9 
95.8 
94.5 
93.6 
93.6 
92.9 
91.1 
94.6 
92.2 
87.0 
86.5 
97.0 
93.3 
94.7 
92.3 
93.5 
89.3 
92.9 
92.3 
94.6 
93.1 
93.6 
94.2 
90.2 
92.9 
87.2 
84.7 
94.6 
94.0 
90.2 
85.1 
91.9 
93.6 
93.0 
90.7 
89.6 
92.0 
94.6 
86.6 
86.4 
83.0 
85.4 
88.7 
93.1 
87.5 
93.0 
94.2 
91.2 
92.4 
92.9 
93.8 
93.7 
93.5 
84.3 
86.2 
94.7 
90.6 
94.3 
97.4 
919 
93.0 
94.8 
94.7 
92.2 
85.6 
94.3 
90.4 
86.6 
92.9 
86.6 
89.2 
91.7 
91.7 
84.6 
86.1 
92.1 
94.7 
89.9 


® Includes 
7 Includes 
8 Includes 
® Includes 
10 Includes 


Employment, 
Further 


Taxable 


reproduction 


Radio 
Families 


9,550 
3,240 
3,160 
29,010 
4,400 
4,490 
5,990 
1,370 
2,840 
3,320 
5,310 
2,250 
178,380 
25,190 
8,900 
6,180 
2,430 
5,180 
7,800 
6,920 
3,410 
4,280 
5,620 
4,800 
3,700 
5,110 
2,440 
1,440 
9,650 
2,260 
3,610 
6,130 
3,120 
3,740 
3,440 
2,900 
9,860 
8,830 
7,190 
2,510 
2,510 
1,910 
11,190 
3,370 
9,590 
6,210 
5,210 
3,960 
4,470 
3,140 
2,790 
2,720 
7,310 
4,770 
1,520 
2,590 
7,950 
3,080 
9,340 
354,440 
2,570 
8,090 
1,710 
2,270 
7,650 
1,880 
3,110 
7,860 
2,600 
3,160 
2,250 
5,000 
7,060 
2,110 
3,300 
2,410 
3,870 
1,420 
3,960 


Clark & Lewis. 
Dade & Polk. 
Douglas & Ozark. 
Gentry & Worth. 
Harrison & Mercer. 


Payrolls, 
unlicensed. 


Federal 


Retail Sales 
1948 ($000) 


21,146 
6,456 
6,158 

106,613 
9,312 
8,700 

12,873 
1,280 
5,657 
6,029 

10,740 
3,414 

808,854 

92,447 

17,752 

11,520 
3,321 
8,626 

16,305 

10,368 
5,214 
7,457 

13,471 

12,206 
5,899 

13,557 
4,470 
1,094 

31,541 
3,487 
6,456 

10,462 
6,066 
6,939 
5,547 
5,211 

14,692 

12,261 

15,934 
3,951 
3,006 
1,503 

20,998 
7,419 

28,109 

10,665 

10,389 
6,528 
7,271 
4,712 
3,524 
2,652 

16,732 
7,755 
1,723 
3,673 

17,065 
3,691 

23,244 

1,385,426 
4,934 

16,435 
3,190 
4,100 

16,454 
2,597 
6,252 

10,112 
2,896 
4,025 
3,324 
7,474 

13,005 
3,339 
4,693 
3,981 
7,328 
2,930 
7,569 


Security 


Administration. 






MISSOURI RADIO MARKET DATA BY COUNTIES 


Employment 
Ist Qtr. 1947 


6,451 
1,998 
13449 
18,807 
1,271 
1,011 
2,578 


806 
2,303 
2,180 

188,848 
17,718 
5,337 
1,855 

63232 
2,023 
2,673 
1,616 


1,186 
1,939 
2,118 

571 
1,402 


292 
6,537 
10 
1,117 
1,885 
870 
1,122 
947 
4,469 
1,881 
2,487 
1,707 
1,024 14 
705 
2,649 
1,882 
4,956 
2,353 
2,348 
550 
718 
392 
220 
3,370 
966 


312 
3,790 


7,207 
23,389 
1,183 
3,901 
190 


3,788 


889 
1,874 


409 
2,181 18 
1,724 

836 
1,057 


590 


(Continued from 


Taxable Pay- 
rolis—Ist Qtr. 
1947 ($000) 


2,864 
796 
491° 

8,563 
437 
307 

1,193 


252 
713 
1,005 
107,236 
8,590 
2,993 
662 
185° 

681 
1,004 
565 


365 
668 
794 
189 
485 


86 
2,920 


419 
714 
278 
384 
293 
150 
677 
1,026 
605 
38914 
254 


968 
767 
2,018 
793 
820 
190 


210 
106 
59 
1,353 


85 
1,832 


3,970 
11,473 
484 
599 
65 


~ 


_ 


,526 


329 
640 


117 
647 
626 
328 
414 


183 


11 Includes Iron & Madison. 

12 Includes Knox & Scotland. 
Includes Texas & Wright. 

14 Includes Oregon & Shannon 


Mfg. Value 


Added, 


Dept. of 


BROADCASTING ® 





Commerce. Families 





ge 114) 
Mfg. Value 

Added 
1947 (Seo9 
10,238 
18,992 
280,146 
25,216 
30,560 
9,566 
58,596 
Retail 


Telecasting 


ge 11h) 
Mfg. Val 
Added” 
10,238 
18,992 


280,146 
25,216 


30,560 


‘|TELEVISION 


58,59 


Retail 



















* 
the St. Louis Post-Dispatch Television Station 


DELIVERS THE Amuse 

a 
ENTIRE Agee 
KILOCYCLES 


AUDIENCE ALP. e 
TH LARGEST 


IN AMERICA'S 9 TH MARKET 


LARGEST MARKET 








e 
NBC CBS ABC 
) and DUMONT 
NETWORKS 


The St. Louis Post-Dispatch "AM" Station 


NBC PROGRAMS - AP NEWS 


BROADCASTING ©® Telecasting 























MONTANA 





SPOT RATE FINDER 


ANACONDA, Deer Lodge, 4,400 fam., 98.0% 
radio, 4,310 radio fam. 

KANA, 250w, 1230kc, W. S. Grant, Donahue 

SB 1M 5M 15M 30M 1 Hr 

D 4.50 6.00 6.00 12.00 18.00 30.00 

N 6.00 8.00 8.00 16.00 24.00 40.00 

BILLINGS, Yellowstone, 9,900 fam., 97.5% 
radio, 9,650 radio fam 





2 AM affiliate, average one-time rate 
D 7.87 7.02 13.50 20.50 30.75 51.25 
N 8.75 9.50 12.50 28.00 42.00 70.00 


KBMY, 250w, 1240kc, MBS, Avery Knodel 

D 2.75 4.15 7.00 11.00 16.50 27.50 
N 4.50 6.00 10.00 16.00 24.00 40.00 
KGHL, 5kw, 790kc, NBC, Katz 

D 13.00 10.00 20.00 30.00 45.00 75.00 
N 13.00 13.00 15.00 40.00 60.00 100.00 
BUTTE, Silver Bow, 17,100 fam., 96.9% radio, 

16,650 radio fam. 


3 AM affiliate, average one time rate 
D 10.72 10.72 17.01 20.52 47.71 88.41 
N 12.01 12.01 19.00 31.33 53.66 98.33 


KBOW, 250w, 1490kc, CBS. Cooke. Conlan 

D 8.00 8.00 10.00 20.00 30.00 50.00 

N 8.00 8.00 10.00 20.00 30.00 50.00 

KOPR. Ikw, 550kc, ABC, Hollingbery, Conlan 

D 7.18 7.18 11.05 22.10 33.15 55.25 

N 11.05 11.05 17.00 34.00 51.00 85.00 

KXLF, 5kw, 1370kc, NBC, Pacific Northwest, 
Walker 

D 17.00 17.00 30.00 40.00 80.00 160.00 

N 17.00 17.00 30.00 40.00 80.00 160.00 

GLENDIVE. Dawson (No city figure available 

KXGN, 250w. 1400kc 

D 5.40 6.00 900 16.00 24.00 

N 6.00 660 9.90 17.60 26.40 

GREAT FALLS. Cascade, 13,400 fam., 97.8; 
radio, 13,110 radio fam. 

2 AM affiliate, average one-time rate 

D 9.22 9.22 13.00 20.50 42.00 67.50 

N 11.50 13.00 20.00 40.00 60.00 100.00 


KFBB, 5kw, 1310kc, CBS, Weed Co., Conlan 
D 10.00 13.00 1500 3000 45.00 70.00 
N 10.00 13.00 20.00 40.00 60.00 100.00 
KMON, 5kw, 560kc, MBS, Avery Knodel 
D 8.45 8.45 1300 26.00 39.00 65.00 
N 13.00 13.00 20.00 40.00 60.00 100.00 
KXLK, 250kw, 1400kc. NBC 

(See Z Bar Net or KXLF Butte 
HAVRE, Hill, 3,200 fam., 98.4% radio, 3,150 
radio fam. 








2 AM non-affiliate, average one-time rate 


D 4.297. 512 7.45 13.37 22.75 40.00 


KAVR. 250w, 1240kc, Grant 
D 2.75 3.25 4.90 8.75 17.50 35.00 
N 2.75 3.25 4.90 8.75 17.50 35.00 
KOJM, Ikw-D. 730kc. Friedenbura. Griffith 
D 6.00 7.00 10.00 18.00 28.00 45.00 
HELENA, Lewis & Clark, 6,500 fam., 96.9% 
radio, 6,300 radio fam. 
KXLJ, 250w, 1240kc, NBC, Walker 
(See Z Bar Network) 


KALISPELL, Flathead, 4,600 fam., 97.4 radio, 
4.480 radio fam. 

KGEZ, 250w, 1340kc, Conlan 

D 3.00 3.00 500 9.00 15.00 

N 3.00 3.00 6.00 12.00 20.00 


Note: All rates one-time. Sources: Total 
Families, copvright 1949 “Sales Manage- 
ment’. Further reproduction unlicensed. 
For complete explanation see foreword. 

* * * 














MONTANA RADIO 


LEWISTON, Fergus, 2,300 fam., 96.9% radio, 


D 
N 


LIVINGSTON, Park, 
2,620 radio fam. 


2,230 radio fam. 
KXLO, 250w, 1230kc, Freidenberg 


SB 1M 
2.50 4.00 
2.50 4.00 


KPRK, 250w, 1340kc, Griffith 


D 
N 


3.00 4.50 
3.00 4.50 
MILES CITY, Custer, 
3,100 radio fam. 


5M 15M 
5.50 9.00 
5.50 9.00 
2,700 fam., 
7.50 12.00 
7.50 12.00 
3,200 fam., 


30M 1 Hr 
15.00 25.00 
15.00 25.00 
97.2 radio, 


18.00 30.00 
18.00 30.00 
96.9 radio, 


KRJF, 250w, 1340kc, BMB, Avery-Knodel 


D 
N 


2.50 3.75 
3.00 4.50 


7.00 
8.50 


10.50 20.00 37.50 
12.50 23.75 45.00 


MISSOULA, Missoula, 7,700 fam., 97.1 radio, 


7,480 radio fam. 


KGVO, 5kw-D, Ikw-N, 1290kc, CBS, Donahue, 
Grant, Conlan 


D 
N 


7.88 10.50 
10.50 14.00 


KXLL, 250w, 1450kc, Walker 
See Z Bar Network) 
SHELBY, Toole, 1,100 fam., 96.2 radio, 1,060 


KIYI, 250w, 1230kc, W. S. Grant 
4.90 8.75 


radio fam. 
D 2.75 3.25 
N 2.75 3.25 


SIDNEY, Richland, 
1.450 radio fam. 
KGCX, 5kw-D, Ikw-N, 1480kc, MBS, Biddick, 


BMB 
D 3.50 4.50 
N 4.50 6.00 

















































































Missoula gy 


4.90 8.75 


ey 


. 
o” 


10.50 21.00 31.50 52.50 
14.00 28.00 42.00 70.00 


17.50 35.00 
17.50 35.00 
1,500 fam., 96.6% radio, 


10.00 20.00 30.00 50.00 
13.00 26.00 40.00 65.00 





roma. 
oy 


MARKET INDICATORS FOR MONTAN 


CLASSIFICATIONS 
Population 

Increase over 1940 

% of U.S. 
BMB Families 
Percent Radio 
Radio Families 

susiness Concerns 
Manufacturing Establishments 
Non-Agricultural Employment 
Manufacturing Employment 
Income 

Increase over 1940 
Per Capita Income 

Increase over 1940 
Construction (Private) 

Residential 


Non-Residential 
Retail Sales 


Value Added by Manufacture 


MONTANA 
feeaus 


~ 


a Helefia\ 


Pa 
th tee0= 


* WeButte 










































T tsonee 


ePOsowaree / 


FIGURES 
511,000 
—8.6% 

0.35% 
155,600 
97.2% 
151,260 
11,683 

745 

86,723 
17,000 
801,000,000 
150% 

1,641 

186% 
10,100,000 
10,200,000 
9,200,000 
614,274,000 
108,000,000 


RR 


Rw 


Alewston 





See page 3 for ke 


MARKET DATA BY COUNTIES 


Radio 
Families 
1,890 
2,120 
1,930 
570 
2,420 
680 
13,570 


1,840 


Taxable Payrolls, Federal 


1949 Total Per Cent 
County Families Radio 
Beaverhead ..... eld teks Sacer 2,000 94.7 
Big Horn (éndbaeeeanade ; 2,200 96.4 
RR Tre tenn bie oe a 2,000 96.6 
INN os 6.4 saa 4p: 3 ora bbteie cowed 600 95.6 
SS nes ere 2,500 96.8 
RONtOr 2... : ‘ pane ee 700 96.6 
Cascade .. ethers csletta td vaws 13,900 97.6 
Chouteau. - me apne 1,600 98.2 
Custer *v Rive eatiehrintmaine 4,200 96.5 
Daniels pine alase.ahulaianes ara Knees 1,100 98.4 
NN ais aru cialle'ea wele.oe lens re 2,000 97.9 
eee “<a 4,500 97.8 
Fallon wales Kew ac 900 96.6 
Fergus adie haters picAtewameeave : 3,700 97.4 
Flathead . sick ake aie ahehece 7,900 97.6 
Gallatin. : maveovaieh " 5,400 96.9 
SO te ieca ke akan ctiaseseh eee ; 600 96.4 
Glacier .. ae pametnm aerate P 2,200 95.3 
Golden Valley : a aieistarares 400 100.0 
Granite . cae tee 6 Sieh 1,000 96.7 
Hill : pieeeinape ese 4,109 97.7 
Jefferson ete ewe 1,000 97.2 
Judith Basin és ee y Rn 97.3 
ee n.c's 5 Ochi cwibce a dele Madar 2,800 97.3 
Lewis & Clarke iradkcapade ie ee ee 7,800 97.0 
Liberty e0 paracets 60 96.8 
Lincoln aA ae p bel oracaseaaen 1,900 96.9 
Sources: Radio Families, Per Cent Radio. BMB. Employment, 

Sale copyright 1949 “Sales Management.” Further reproduction 


» avoid disclosing figures for individual companies, 


18 © August 15, 1949 


unlicensed. 


Retail Sales Employment 
1948 ($000) Ist Qtr. 1947 
9,268 683 
7,362 610 
9,217 659 
2,982 231 
6,774 732 
1,028 65 
67,789 10,714 
4,818 350 
11,677 1,686 
3,421 247 
7,648 973 
15,120 3,927 
2.679 279 
13,565 1,825 
26,414 3,710 
24,979 2,573 

910 74 
10,009 1,150 

523 18 
3,303 393 
16.433 1,643 
3.125 218 
2,359 108 
8.457 1,094 
36,551 5,554 
1.618 75 
4,969 1,308 


Security Administration. Mfg. Value 





YR. FIGURES 
"48 000 
748 12% 
"49 118,400 
"49 2.3% 
49 137,000 
"47 8&9 
"47 552 
"47 112,000 
"47 9,000 
"47 321,000,000 
"47 574 
"47 14,300,000 
"47 4,900,000 
"47 2,200,000 
"48 «553,493,000 


"47 39,000,000 





Taxable. Pay- 
rolis—Ist Qtr. 
1947 ($000) 


252 
217 
266 
98 
405 
17 
6,035 
127 
805 
97 
375 
2,347 


Added, Dept. of Commerce 








y to map 


Mfg. 
1947 




























Value 
($000 


Added 


Families 


(Continued on page 120) 


BROADCASTING ©® Telecasting 





15,792 


6,985 


Retail 








POWER 
+ FREQUENCY 
+ CONDUCTIVITY 


No station in Montana or Wyoming has 


greater power than KGHL. 


KGHL is the only NBC station in Montana and 
FREQUENCY 790 kc. 
Wyoming with a frequency under 1200 kc. 
The KGHL signal encounters less soil resist- 
CONDUCTIVITY | FAVORABLE! ance than any other regional channel 
station in Montana. 


No other station can match KGHL's cover- 
COVERAGE age* of Montana and Northern Wyoming. 
KGHL Primary Area 
*Population 326,777 
Retail Sales $ 224,033,000 
Radio Homes 79,641 
Source: Katz Research Bureau 


K GHL 


THE DOMINANT STATION 
in MONTANA and NORTHERN WYOMING 
Represented by THE KATZ AGENCY 













































1949 Total 





MONTANA RADIO MARKET 





DATA BY COUNTIES 


(Continued f uge 118) 


Taxable Pay- 


Te Per Cent Radio Retail Sales Employment rolls—Ist Qtr Mfe. Valve 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ne 
McCone 700 96.6 680 2,528 28 
Madison 1,700 97.0 1,650 3,656 187 
SS ein ere ee re 600 96.9 580 2,189 86 
Mineral 600 96.7 580 1,197 95 
NT ies atau an hata alls 9,300 97.3 9,050 44,883 6,401 3,244 
Musselshell 1,400 97.3 1,360 4.853 692 9,639 
Park 3,000 96.6 2,900 11,713 1,334 568 
Petroleum 300 97.3 290 573 54 
Phillips 1,800 96.9 1,740 6,234 406 171 
Pondera 1,400 97.2 1,360 6,470 470 208 
Powder River 700 96.0 670 1,095 31 
ES ios diel ano ohare .4)aisrerr dad-b-4seie 2,000 97.1 1,940 5,409 636 370 
nny ere ert 500 96.1 480 1,602 45 
Ravalli 3,000 97.0 2,910 8,979 1,147 447 
SAR ro rere 2,200 97.1 2,140 8,189 901 392 
Er aA Ie ee 2,200 97.4 2,140 8,509 710 273 
IIE, J acestla Asari wai nGin nlalalog aces 1,500 96.0 1,440 4,904 455 277 
Sanders 1,900 96.0 1,820 3,724 258 
MSc chc sax akacecacna 1,500 97.8 1,470 4,145 160 
Silver Bow 17,500 97.4 17,050 76,357 13,853 8,642 
ME = (c34 lotic Kensie cwlemens 1,400 97.5 1,370 3,943 272 116 
NII 6 5-4:0,0.5.0 premieres 900 96.8 870 2,863 62 
MR et a ssoi eds isie nc onausvaceoan 1,900 97.7 1,860 5,425 428 149 
Toole 1,600 97.5 1,560 7,616 472 
NN 2G ia w's sa hoe a avg otesale' 400 94.7 380 960 37 
ae Sr re 2,700 97.7 2,640 14,820 929 395 
Wheatland 800 97.8 780 3,488 219 105 
INS anc ac5 Gc prot te pevareces ae 500 100.0 500 926 32 
III, Takats’ arcsec Gv6, cans. saa ve 13,200 97.6 12,880 64,016 9,594 5,046 14,068 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retai 
Sales, copyright 1949 “Sales Management.” Further reproduction unlicensed, : 



































ALLIANCE, Box Butte 
able) 


No city figures avail- 







KCOW, 250w, 1400kc 

SB 1M 5M 15M 30M 1 Hr 
D 5.00 10.00 20.00 30.00 50.00 
N 4.00 8.00 15.00 25.00 45.00 





COLUMBUS, Platte, 2,700 fam., 96.1% 
2,590 radio fam. 


radio, 


KJSK, Ikw-D, 900kc, Davis 


D 2.80 4.90 10.50 24.85 38.85 59.50 


FREMONT, Dodge, 5,300 fam., 96.8°7 
5,130 radio fam. 


radio, 


KFGT, 100w, 1340kc, MBS, Conlan 
D 5.00 5.00 10.00 18.33 30.00 
N 6.00 6.00 13.00 19.50 37.50 


50.00 
65.00 


NEBRASKA 


SPOT RATE FINDER 









sor eure 


ee 


See page 3 for key to map 
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GRAND ISLAND, Hall, 7,800 fam., 96.5% ra- 
dio, 7,530 radio fam. 


KMMJ,  Ikw, 
BMB, Conlan 
D 10.00 10.00 20.00 40.00 60.00 100.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


750kc, ABC, Headley-Reed, 


HASTINGS, Adams, 6,900 fam., 97.2% 
6,710 radio fam. 


radio, 


KHAS, 250w, 1230kc, MBS, Pearson 
D 2.65 5.00 10.00 20.00 30.00 50.00 
N 4.00 8.00 16.00 32.00 48.00 80.00 


KEARNEY, Buffalo, 2,900 fam., 94.2% 


radio, 
2,730 radio fam. 


KGFW, 250w, 1340kc, MBS 
D 4.00 6.00 12.00 30.00 50.00 80.00 
N 4.00 6.00 12.00 30.00 50.00 80.00 


for the facts on WOW 
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LINCOLN, Lancaster, 32,200 fam., 97.8% ra- 
dio, 31,490 radio fam. 


2 AM affiliates, average one-time rates 


SB 1M 5M 15M 30M 14Hr 
D 6.13 10.25 15.38 31.25 57.50 
N 11.25 20.00 30.62 61.25 112.50 


KFOR, 250w, 1240kc, ABC, Petry, Hooper 

D 7.25 7.25 10.50 15.75 32.50 65.00 

N 12.50 12.50 20.00 31.25 62.50 125.00 

KFOR, Ch. 275, 102.9mc, 22kw 

Bonus 

KOLN, 250w, 1400kc, MBS, Ra-Tel 

D 5.00 10.00 15.00 30.00 50.00 

N 10.00 20.00 30.00 60.00 100.00 

McCOOK, Red Willow, 2,600 fam., 96.0% 
radio. 2,500 radio fam. 

KBRL, 250w, 1450kc, MBS, Conlan 

D 3.30 5.00 10.00 20.00 30.00 50.00 

N 5.00 8.00 15.00 25.00 45.00 80.00 


for the facts on KODY 
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NORFOLK, Madison, 3,800 fam., 
dio, 3,660 radio fam. 


WJAG, lkw-D, 780kc, Walker, BMB, Conlan 
SB 1M 5M 15M 30M = 14Hr 
D 8.00 8.00 16.00 32.00 48.00 80.00 


96.3% ra- 


NORTH PLATTE, Lincoln, 96.4% 


radio, 5,010 radio fam. 


KODY, 250w, 1240kc, NBC, Blair, Conlan 
D 5.00 5.00 10.80 18.00 30.00 50.00 
N 8.00 8.00 15.00 25.00 45.00 80.00 


5,200 fam., 


OMAHA, Douglas, 81,400 fam., 97.3% 
79,200 radio fam. 


radio, 


4 AM affiliates, average one-time rates 
D 16.00 16.00 29.27 51.43 86.62 147.50 
N 31.00 31.00 58.18 100.38 174.50 285.00 


KBON, 250w, 1490kc, MBS, Ra-Tel, Conlan 
6.50 6.50 13.00 19.50 39.00 65.00 
N 13.00 13.00 26.00 39.00 78.00 130.00 


KBON-FM, Ch. 224, 98.7mc, 8.7kw 
Bonus 


KFAB, 50kw, 1110kc, CBS, Free & Peters 
D 20.00 20.00 40.00 80.00 120.00 200.00 
N 40.00 40.00 80.00 160.00 240.00 400.00 


KOIL, 5kw, 1290kc, ABC, Petry, Hooper, BMB 
D 12.50 12.50 21.88 31.25 62.50 125.00 
N 21.00 21.00 36.75 52.50 105.00 210.00 


o 


im | weseren |pucnowce 





rmavem \vereaneon pawn 


KOWH, 500w-D, 660kc, 
SB 1M 5M 


Hollingbery 
15M 30M THe 


D 10.00 10.00 25.00 36.00 60.00 100.0 
N 10.00 10.00 25.00 36.00 60.00 100. 
KOAD (FM) Ch. 225, 92.9mc, 68kw 

D 2.00 2.00 4.50 6.00 9.00 15% 
N 3.00 3.00 675 9.00 13.50 22.50 


WOW, 5kw, NBC, 590kc, Blair, Hooper 

D 25.00 25.00 45.00 75.00 125.00 200.0 

N 50.00 50.00 90.00 150.00 275.00 400.0 

WOW, 5kw, 590kc, NBC, Blair, Hooper 
NBC, Blair 

D 30.00 30.00 38.00 60.00 90.00 150.0 

N 40.00 40.00 50.00 80.00 120.00 200.0 


SCOTTSBLUFF, Scotts Bluff, 4,600 fam., 94.5% 
radio, 4,350 radio fam. 

KNEB, Ikw-D, 970kc, Holman 

D 7.00 7.00 16.00 32.00 48.00 80.0 

KOLT, 5kw-D, Ikw-N, 1320kc, CBS, Donahue 
Conlan 

D 9.00 9.00 

N 9.00 9.00 


16.50 30.00 50.00 90.0 
16.50 30.00 50.00 90.0 





for the facts on WOW-TV 
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% 
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Perce! 
Radio 
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Non- 


County 
Adoms 
Antelog 


Arthur 





Banner 
Blaine 
Boone 


Box Bt 










Boyd 
Brown 
Buffalo 
Burt . 
Butler 
Cass 
Cedor 
Chase 
Cherry 
Cheyer 
Clay . 


Colfax 





Cuming 
Custer 


Dakote 





Source 





















BR 


age 118) 


Mfg. Value 
Added 
1947 (S000 


IM 1H 


1.00 100.00 
}.00 100.00 


1.00 15.0 
50 22.0 
per 

|.00 200.0 
00 400.0 


ooper 


.00 150.0 
.00 200.0 


m., 94.5% 
.00 80.0 
Donahue 


.00 90.00 
00 90.0 


CLASSIFICATIONS 


Population 
Increase over 1940 


% of U.S. 

BMB Families 

Percent Radio 

Radio Families 

Business Concerns 
Manufacturing Establishments 


Non-Agricultural Employment 


FIGURES 
1,301,000 
—1.1% 
0.89% 
384,200 
95.8% 
368,180 
24,937 
1,343 
200,548 


MARKET INDICATORS FOR NEBRASKA 
YR. 
"48 


FIGURES YR. 
1,316,000 °40 


CLASSIFICATIONS 
Manufacturing Empleyment 


Income 


"48 1.% *40 Increase over 1940 


350,800 °46 
91.6% "46 
321,200 ‘46 
27,008 ‘39 
1,093 39 
203,000 °39 


Per Capita Income 
Increase over 1940 

Construction (Private) 
Residential 
Non-Residential 

Retail Sales 

Value Added by Manufacture 


FIGURES 
37,000 
$1,589,000,000 
179% 

1,238 

186% 
87,300,000 
30,900,000 
15,200,000 


$1,276,204,000 
$ 260,000,000 


NEBRASKA RADIO MARKET DATA BY COUNTIES 


1949 Total 


County 
Adoms 
Antelope 
Arthur 
Bonner 
Blaine 
Boone 

Box Butte 
Boyd 
Brown 


Buffalo ... 


Butler 

Cass 
o_o 
Chase 

Cherry 


Cheyenne 


Radio 
Sales, 


Cent 
“Sales 


Sources: Families, Per 


copyright 1949 


Radio, 


Families 
9,100 
3,300 

200 

400 

500 
2,800 
3,800 
1,500 
1,500 
7,800 
3,300 
3,400 
4,800 
3,600 
1,300 
2,000 
2,700 
3,300 
2,900 
3,300 
5,300 
2,500 


BMB. 
Management.” 


Employment, 


Retail Sales 
1948 ($000 


28,290 


Radio 
Families 


8,740 
3,130 
180 
390 


Per Cent 
Radio 
96.0 
94.8 7,963 
92.0 244 
97.6 155 


95.1 480 662 
94.9 
96.2 


93.5 


2,660 7,406 
3,660 


1,400 


13,473 
4,033 
94.3 1,410 4,849 
94.2 
96.8 


93.6 


7,350 24,195 


3,190 9,196 
3,180 6,121 


95.3 4,570 8,814 


96.4 3,470 9,144 


94.4 1,230 5,425 


94.5 7,632 
96.1 
94.8 
94.6 
96.4 


94.3 


1,890 
2,590 10,535 
3,130 4,937 
2,740 
3,180 
5,000 


2,360 


8,414 
10,413 
15,837 


94.4 5,059 


Taxable Payrolls, Federal Security Administration Mfg 


Further reproduction unlicensed 


Value 


Employment 
Ist Qtr. 


1947 

4,617 
527 

15 

15 

30 


511 


Added, Dept 


Taxable. Pay- 
rolls—Ist Qtr 
1947 ($000 


(Continued or 


FIGURES 
18,000 
569,000,000 


433 


30,200,000 
10,400,000 
3,900,000 


1,170,892,000 
68,000,000 


2,182 
161 
3 

6 

7 


200 


Commerce Families 


page 


Winning Combination! 


In Nebraska’s No. 2 Market 


Lincoln 


Hooperwise and otherwise, KFOR is the dominant 


In Nebraska’s No. 1 Market 


Omaha 


KOIL is loaded with loyal listeners and always at 
the tip top in promotion and merchandising helps. 


No. 2 market. 


station in Nebraska’s Capital City . 


. Nebraska’s 


Mfg. Value 
Added 
1947 ($000) 


3,886 


Retail 


122) 


More advertisers 


use KOIL than 


oth 


her radio 


any 


Nebraska’s No. 1 market. 


Buy wisely, buy economically, buy KOIL. 


KOIL 


© Telecasting 


station in Omaha 


Combination Rates Available 


5000wW ABC 250w 
Represented by Edward Petry & Co 


Serving the central Nebraska urban and farm sec- 
tions, KFOR presents an excellent midwestern test 
market. In combination with KOIL, Omaha, it’s 
even a better buy. Petry will tell you. 


August 15, 1949 
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County 


Dawes 
Dawson 
Devel 
Dixon 
Dodge 
Douglas 
Dundy 
Fillmore 
Franklin 
Frontier 
Furnas 
Gage 
Garden 
Garfield 
Gosper 
Grant 
Greeley 
Hall 
Hamilton 
Harlan 
Hayes 
Hitchcock 
Holt 
Hooper 
Howard 
Jefferson 
Johnson 
Kearney 
Keith 
Keya Paha 
Kimball 
Knox 
Lancaster 
Lincoln 
Logan 
Loup 
McPherson 
Madison . 
Merrick 
Morrill 
Nance 
Nemaha 
Nuckolls 
Otoe 
Pawnee 
Perkins 
Phelps 
Pierce 
Platte 
Polk 
Red Willow 
Richardson 
Rock 
Saline 
Sarpy 
Saunders 
Scotts Bluff 
Seward 
Sheridan 
Sherman 
Sioux 
| Stanton 
Thayer 
Thomas 
Thurston 
Valley 
Washington 
| Wayne 
Webster 
Wheeler 
York 


Families, 


opyright 


1 


1949 Total 
Families 


3,100 
4,800 
800 
2,600 
7,900 
87,900 
1,200 
3,300 
2,100 
1,500 
2,700 
8,900 
1,100 
800 
700 
700 
1,500 
9,600 
2,700 
1,700 
690 
1,600 
3,800 
400 
2,009 
4,300 
2,300 
1,800 
1,900 
600 
1,100 
4,200 
33,800 
7,800 
700 
600 
300 
7,000 
2,600 
2,100 
1,700 
3,000 
2,709 
4,900 
2,000 
1,300 
2,500 
2,300 
5,200 
2,300 
3,500 
4,800 
800 
4,600 
3,490 
5,300 
10,000 
3,600 
2,600 
1,700 
800 
1,509 
3 300 
1,000 
2,100 
2,200 
2,909 
2,509 
2,100 
499 
4,230 


Per Cent 
Radio 


96.5 
95.5 
96.8 
96.3 
96.5 
97.3 
93.0 
94.5 
93.1 
93.2 
94.2 
95.8 
95.2 
93.4 
93.3 
95.3 
93.6 
95.8 
94.2 
94.7 
92.5 
94.4 
94.9 
93.9 
94.0 
95.2 
95.5 
96.3 
94.1 
94.9 
97.3 
94.0 
97.3 
95.4 
93.3 
93.5 
90.9 
96.1 
95.9 
95.4 
94.8 
96.1 
93.1 
95.8 
95.3 
95.9 
95.4 
95.4 
94.9 
95.8 
94.7 
95.6 
94.3 
93.8 
Se 
95.5 
94.8 
94.5 
95.1 
92.0 
93.9 
95.2 
94.9 
95.2 
92.9 
94.4 
96.2 
97.3 
93.4 
93.8 
95.6 


Radio 
Families 


2,990 
4,580 
770 
2,500 
7,620 
85,530 
1,120 
3,120 
1,960 
1,400 
2,540 
8,530 
1,050 
750 
650 
670 
1,400 
9,290 
2,540 
1,610 
560 
1,510 
3,610 
380 
1,880 
4,090 
2,200 
1,730 
1,790 
570 
1,070 
3,950 
32,890 
7,440 
650 
560 
270 
6,730 
2,490 
2,000 
1,610 
2,880 
2,510 
4,690 
1,910 
1,250 
2,390 
2,190 
4,930 
2,200 
3,310 
4,590 
750 
4,310 
3,300 
5,060 
9,480 
3,400 
2,470 
1,560 
750 
1,430 
3,130 
950 
1,950 
2,080 
2,790 
2,430 
1,960 
380 
4,020 


Cent Radio. BMB. Employment, Taxable Payrolls, Fede ral 


Per 
1949 ‘Sales 
15, 1949 






Management.” 


Further reproduction 


unlicensed. 


Retail Sales 
1948 ($000) 


10,848 
20,454 
3,101 
5,720 
29,308 
366,951 
3,425 
6,257 
4,346 
3,320 
7,320 
24,070 
2,469 
2,312 
1,512 
1,721 
3,459 
38,421 
5,198 
3,633 
557 
3,999 
10,535 
2,487 
4,033 
12,622 
4,729 
3,547 
10,483 
800 
3,895 
8,745 
138,354 
30,920 
973 
437 
260 
25,567 
6,466 
6,694 
3,999 
8,623 
6,450 
14,934 
4,537 
4.903 
8 622 
6,362 
16,655 
4,207 
14,936 
15,751 
2,764 
10,344 
4.137 
12 256 
46,144 
8,483 
10,935 
3,424 
869 
2,764 
8,328 
1,008 
5,198 
4,903 
6,571 
6919 
5,355 
504 
12,464 


Security Administration. 


NEBRASKA RADIO MARKET DATA BY COUNTIES 


Mfg. 


Employment 
Ist Qtr. 1947 


1,044 
2,054 
311 
374 
4,065 
86,509 
314 
581 
376 
213 
681 
4,436 
182 
177 
96 

74 
214 
5,984 
458 
629 

32 

386 
884 
102 
331 
1,505 
456 
431 
814 

38 

348 
668 
20,408 
2,956 
37 

47 

7 
3,065 
644 
524 
370 
732 
854 
1,566 
328 
273 
116 
487 
2,116 
344 
1,466 
1,513 
163 
1,451 
390 
2,045 
4,285 
920 
669 
260 
29 
201 
902 
23 
500 
482 
929 
658 
437 
12 
1,395 


Value Added, Dept. 


Taxable Pay- 
rolls—Ist Qtr 
1947 ($000 


of 


414 
842 
93 
109 
1,684 
48,795 
97 
296 
103 
58 
194 
1,912 
55 

47 

24 

47 

61 
2,786 
156 


10 
120 
286 

45 
101 
604 
147 
165 
342 

13 
121 
206 

12,495 
1,253 


10 


1,245 
192 
229 
130 
245 
337 
639 

97 
103 
471 
165 
890 
103 
568 
560 

46 
614 
146 
890 

2,040 
389 
221 

76 

1 

63 
317 

6 
186 
151 
344 
243 
115 

2 
534 


Commerce 
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Mfg. Value 
Added 
1947 (S000 


It’s only a me Billion Dollars..but 


| Sg 0 ~ MUL YOM BET, 


“A CRs oN 


| = sae = YOUR SHARE] 


— 4 ~  $2,995,897,000.00... 


1948 Retail Sales* in WOW-LAND counties (BMB) 
“<9 SERRE RRR ERIN REE Siemens EET Ra aEEEES 


All authorities agree this year’s retail sales may be slightly 










mv 





lower... BUT... they also say.. 


of 1949 retail sales will be made in the 
third quarter—July, August, September; 


of 1949 retail sales will be made in the 
fourth quarter—October, November, December. 











34,653 
GET YOUR share of the... 
22% Spent in food stores; 11% Spent in stores selling motor vehicles & parts; 
6% Spent in apparel stores; 10% Spent in lumber and building material retail outlets; 
30% Spent in general merchandise stores; 18% Spent in other retail outlets. 
4% Spent in furniture stores; 
RADIO STATION 
Se SS EF 
You WILL get Your share if you use the 
advertising facilities of Radio WOW —the 
ONLY single advertising medium that covers OMAHA, NEBRASKA 
the vast territory within 150 miles of Omaha in 590 KC + NBC - 5000 WATIS 
every direction—450,000 families who listen to Owner and eens of 
WOW (BMB figures)—who spent $4,000.00 
ae per family in 1948, and will, in the most pessi- 
mistic view, spend only a little less in 1949. 
For availabilities see your John Blair man, John J. Gillin, Jr., President & Gen'| Mgr. 
or telephone Omaha, Webster 3400. John Blair & Co., Representatives 
* (Based on SALES MANAGEMENT'S figures—May 10, 
Survey of Buying Power—except for lowa, which is based 
on state tax receipts.) 
ies, Retoi 
asting 
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NEVADA 


MARKET INDICATORS FOR NEVADA 













CLASSIFICATIONS FIGURES YR. FIGURES 
Population 142,000 48 110,000 °40 

Increase over 1940 28.4% 

% of U.S. 0.10% 48 0.08% 40 
BMB Families 45,300 °49 45,800 °46 
Percent Radio 96.3%  °49 89.3% 46 
Radio Families 43,640 749 40,900 °46 
Business Concerns 3,804 "47 2,170 ’39 
Manufacturing Establishments 125 °47 94 ‘S 
Non-Agricultural Employment 36,805 °47 34,000 39 
Manufacturing Employment 2,000 °47 1,000 °39 
Income $ 256,000,000 °47 92,000,000 40 

Increase over 1940 178% 

Per Capita Income $ 1,842 °47 836 °*40 
Increase over 1940 120% 

Construction (Private) $ 25,800,000 "47 7,300,000 *39 
Residential $ 16,900,000 °47 4,000,000 °39 
Non-Residential $ 4,800,000 °47 1,800,000 °39 

Retail Sales $ 171,124,000 °48 166.051,000 °41 

Value Added by Manufacture $ 


28,000,000 47 11,000,000 °39 


SPOT RATE FINDER 


ELKO, Elko, 1,900 families, 95.3% radio, | KLAS. 250w, 1230kc, CBS, Cooke, Scott, Con- 
ype gga "cs mM SM OSM Om OM 
r 
EER, 250w, 1340ke D 6.00 600 8.40 16.50 25.50 42.00 
SB 1M SM 15M 30M oT Hr = oy 10.00 10.00 14.00 28.00 42.00 70.00 
D 4.40 5.65 9.40 15.00 22.50 37.50 

N 4.40 5.65 9.40 15.00 22.50 37.50  KRAM, Ikw-D, 920kc, Avery-Knodel 
D 3.38 5.20 10.40 15.60 26.00 
LAS VEGAS. Clark, 7,200 fam., 94.9% radio, | N 5.20 8.00 16.00 24.00 40.00 
6,800 radio fam. 











2 AM affiliates, average one-time rates RENO, Washoe, 11,800 fam., 97.7% radio, 
D 5.00 6.00 9.20 16.25 24.75 41.00 11,530 radio fam. 
N 8.00 9.50 14.50 ° 26.00 39.00 65.00 





ae ee ee ae eT 4 AM affiliates, average one-time rates 

KENO, 250w, 1400kc, ABC, W. S. Grant D 3.33 3.33 675 11.00 16.50 27.50 
D 4.00 6.00 10.00 16.00 24.00 40.00 N 3.25 5.25 11.00 .20.50 31.50 52.50 
N 6.00 9.00 15.00 24.00 36.00 60.00 EA Tea RK Rak sa eae ae 
KENO-FM, Chan. 260, 103.9mc, 250kw, W. S. 

Grant KATO, 250w, 1340kc, MBS, Pearson, Conlan 

Bonus D 3.00 3.00 4.00 8.00 12.00 20.00 
N 4.00 4.00 8.00 16.00 24.00 40.00 


Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- KOH, ikw, 630kc, NBC, Raymer 


ment’. Further reproduction unlicensed. D 4.00 4.00 9.00 16.00 24.00 40.00 
For complete explanation see foreword. N 8.00 8.00 18.00 32.00 48.00 80.00 









* * % # 








1949 Total Per Cent Radio 
County Families Radio Families 
CRETE Cre ee ree 1,500 96.3 1,440 
SRE Sees ee aan Khe 12,200 95.6 11,660 
IS. 6s ag 50 x6 wine MRM Rasas bee a eke 600 95.7 570 
aes Stee alt bina. his acs 2,800 95.7 2,680 
ED Ci ue Nain aR. c a ah getdate 500 95.2 480 
> cinseieceketanas ee eS 1,300 95.6 1,240 
Lander 900 94.7 850 
Lincoln 1,000 98.0 980 
Lyon 1,100 96.7 1,060 
Mineral 2,500 95.1 2,380 
| ae 1,200 94.2 1,130 
RS IS aa ar cee ie a ar Fe le 1,500 98.4 1,480 
Pershing PARES sae Rmne de tenes enoses 1,000 95.0 950 
Se humvee iDisk ale wikve ats 400 98.1 390 
EE TA, 2 yy Set ee 13,400 97.6 13,080 
SSRIS SESE Se Gre ae ae peng 3,400 96.2 3,270 


D—Withheld to avoid disclosing figures for individual companies. 








Sources: Radio Families, 





NEW HAMPSHIRE 





SPOT RATE FINDER 


BERLIN, Coos, 5,400 fam., 97.3% radio, 5,250 WTSV, 250w, 1230kc, MBS, Bolling, Noonan 


radio fam. SB 1M 5M 15M 30M 14Hr 
WMOU, 250w, 1230kc, Kettell-Carter : — Me pees peben pwd vey 
SB 1M 5M 15M 30M Hr . , . ‘ ‘ : 
N 6.00 6.00 12.00 24.00 36.00 60.00 Bonus 


CLAREMONT, Sullivan, 4,800 fam., 96.7% ra- | CONCORD, Merrimack, 9,000 fam., 99.7% ra- 
dio, 4,640 radio fam. dio, 8,970 radio fam. 
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wentt Pine 


4 tly 








CemcRacoa 


See page 3 for key to map. 


KOLO, Ikw, 920kc, CBS, Hollingbery 
SB 1M 5M 15M 30M 

D 3.00 3.00 4.00 8.00 12.00 

N 4.00 4.00 8.00 16.00 24.00 


1 Hr 
20.00 
40.00 


KWRN, 250w, 1490kc, ABC, Walker, Conlan 


D 3.00 3.00 6.00 12.00 18.00 
N 5.00 5.00 10.00 20.00 30.00 


NEVADA RADIO MARKET DATA BY COUNTIES 


30.00 
50.00 


LNCOLN 


= 











Taxable. Pay- Mfg. Value 
Retail Sales Employment rolls—Ist Qtr. Added 
1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000) 
6,190 733 420 D 
38 200 11,032 7,461 6,616 
1,823 224 122 D 
11,316 1,648 961 
1,217 59 33 
5,674 529 310 
1,888 251 135 
3,096 736 500 
2,791 177 77 
1,924 554 318 
4,961 389 230 
3,752 504 288 
2,626 678 337 
808 53 23 
68,532 13,798 8,556 6,015 
15,518 2,783 1,864 D 





WKXL, 250w, 1450kc. MBS, Walker 
SB 1M 5M 15M 30M 


D 5.00 5.00 10.00 20.00 30.00 
N 7.50 7.50 15.00 30.00 45.00 


KEENE, Cheshire, 4,400 fam., 98.9% 
4,350 radio fam. 


1 Hr 
50.00 
75.00 


radio, 


WKNE, 5kw, 1290kc, CBS, Kettell-Carter, 


Young, BMB 
D 6.70 8.00 13.40 26.80 40.20 


67.00 


N 10.00 12.00 20.00 40.00 60.00 100.00 


LACONIA, Belknap, 5,300 fam., 98.9% 


dio, 5,240 radio fam. 


WLNH, 250w, 1340kc, MBS, Ra-Tel, Kettell- 


Carter, Noonan 
D 4.50 4.50 8.00 16.00 24.00 
N 6.00 6.00 12.00 24.00 36.00 





40.00 
60.00 








Per Cent Radio, BMB. Employment, Taxable Payrolls, Fede-al Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 
Sales, copyright 1949 ‘Sales Management.” Further reproduction unlicensed. 










MANCHESTER, Hillsboro, 24,100 fam., 97.4% 
radio, 23,470 radio fam. 





3 AM affiliates, average one-time rate 

SB 1M 5M 15M 30M TH 
D 5.66 5.66 10.66 21.33 32.00 53.3 
N 10.66 10.66 20.00 40.00 60.00 100.0 





WFEA, 5kw, 1370kc, CBS, Young, Kettell-Cor- 
ter, Hooper 

D 6.00 6.00 12.00 24.00 36.00 60.00 

N 12.00 12.00 24.00 48.00 72.00 120.0 


WKBR, 250w, 1240kc, MBS, Bolling, Noonan, 
Conlan, Hooper 

D 5.00 5.00 10.00 20.00 30.00 50.0 

N 8.00 8.00 16.00 32.00 48.00 80.0 


WKBR-FM, Ch. 261, 10.1mc, Ikw, Bolling 
Bonus 
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Afg. Value 
Added 
947 ($000) 


D 
6,616 
D 


6,015 
D 


ate 


M 1H 
00 53.3 
00 100.0 


ettell-Car- 


00 60.0 
00 120.0 


Noonan 


00 50.00 
00 80.00 


aIling 


asting 





Ikw-N, 610kc, ABC, Weed, 





MARKET INDICATORS FOR NEW HAMPSHIRE 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 


wMuR, 5Skw D 


Hooper, BMB 
SB. OM) SMO 1SM—s30M_—sT Hr 


» 6.00 6.00 10.00 20.00 30.00 50.00 
y 12.00 12.00 20.00 40.00 60.00 100.00 





























Population 548,000 48 192,000 40 
\. 239, 95.7mc, 3.3kw, W. Tn co 
wMUR-FM, “ Be as “a ~ a bee cee 2 Oe Increase over 1940 11.6% 
p 1.50 key to map. % of U.S. 0.37% ‘48 0.37% 40 
















y 3.00 3.00 5.00 10.00 15.00 25.00 
NASHUA, Hillsboro, 9,200, 98.7% radio, 9,080 


radio fam 


BMB Families 159,400 "49 135,200 "46 
Percent Radio 96.7% "49 94.2% "46 


Radio Families 154,080 "49 27,400 46 




















wOTW, Ikw-D, 900kc, Bannan, Walker 
p 5.00 8.00 16.00 32.00 48.00 80.00 
ny 5.00 8.00 16.00 32.00 48.00 80.00 










Business Concerns 10,960 47 10,077 39 


























WOTW-FM, Ch. 292, 106.3mc, Ikw, Bannan, Manufacturing Establishments 1,124 "47 772 «4°39 

ang Non-Agricultural Employment 141,401 "47 141,000 *39 

PORTSMOUTH, Rockingham, 6,600 fam., 96.87 Manufacturing Employment 66,000 °47 55,000 °39 

radio, 6,390 radio fam. Income $ 613,000,000 ‘47 269,000,000 7°40 
BeLunae Increase over 1940 128% 








WHEB, Ikw, 750kc, Bannan 
p 7.50 7.50 12.00 24.00 36.00 60.00 
N 12.00 12.00 20.00 40.00 60.00 100.00 








Laconia & 
Ony Rochester& 


mERRIMACK 






1,148 "47 546 "40 
Increase over 1940 110% 


Cc 


wR 


Per Capita Income 





< 

q 
% 
%, 




















_ Oe, ee, Se Construction (Private) $ 26.200.000 ‘47 12.000.000 °39 
a Residential $ 10,700,000 "47 1,600,000 39 
ROCHESTER, Strafford, 4,200 fam., 97.7% ra- Non-Residential $ 7,200,000 47 2,700,000 °39 







dio, 4,100 radio fam. 





Retail Sales $ 470,789,000 "48 104,018,000 "47 








WWNH, Ikw-D, 930kc, Bolling 
p 5.00 5.00 10.00 18.00 27.00 46.00 


* 





Value Added by Manufacture $ 307,000,000 ‘47 104,000,000 °39 


* * * * a». @& © 


NEW HAMPSHIRE RADIO MARKET DATA BY COUNTIES 





















Taxable Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr Added 
County Families Radio Families 1948 ($000 Ist Qtr. 1947 1947 ($000 1947 (S000 
Belknap . PE PCE ewe 8,200 96.2 7,890 23,848 7,53) 3,955 19,186 
Carroll .. —— basaiss 4,600 94.2 4,330 11,934 2,355 968 
Cheshire. meses aa 12,100 96.4 11,660 30.193 10,785 5,793 24 001 
Coos ... 10,100 96.3 9,730 30.973 8.494 4.518 D 
Grafton. PURE 13,900 95.2 13,230 43,728 9,092 4,465 15,932 
Hillsborough ‘ 46,800 97.5 45,630 146 269 55,336 29,482 132,176 
Merrimack ; : ‘ 17,900 96.8 17,330 59,943 12,057 5,465 26,135 
Rockingham cack , 21,500 96.7 20,790 60,821 11,197 5 201 14 995 
Strafford ‘ 15,100 97.0 14,650 47,707 14,562 7,443 35.727 
Sullivan 9,200 96.1 8,840 24,313 5,862 3,252 17,293 







D—Withheld to avoid disclosing figures for individual companies. 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration Mfg. Value Added, Dept. of Commerce Families, Reta’l 
Sales, copyright 1949 ‘Sales Management.’ Further reproduction unlicensed 



















































WCAM, 250w, 1310kc WPAT, Ikw-D, 930kc, Cooke, Pulse 
N EW JERSEY SB 1M 5M 15M 30M 14Hr SB 1M 5M 15M 30M. 14Hr 
D 6.00 9.00 13.00 27.50 40.00 65.00 D 18.00 28.00 56.00 84.00 140.00 
; N 9.00 12.00 18.00 36.00 54.00 90.00 WPAT-FM, Ch. 278, 103.5mc, 10kw 
WKDN, Ikw-D, 800kc Bonus 
SPOT RATE FINDER D 10.00 14.00 25.00 50.00 75.00 125.00 PLAINFIELD, Union, 11,700 fam., 96.8% ra 
. i 11 i 
ASBURY PARK, Monmouth, 6,400 fam., 92.9% | CAMDEN, Camden, 36,800 fam., 94.5% ra- ELIZABETH, Union (No figures for city wah, Ch ane tea tec, thw 
radio, 5,950 radio fam. dio, 34,780 radio fam WPOE(FM), Ch. 244, 96.7mc, Ikw D 2.60 3.90 5.20 10.40 15.60 26.00 
WCAP, 250w, 1310kc ————_—————————— Rates not available N 3.90 5.20 6.50 13.00 19.50 32.50 
SB 1M 5M 15M 30M 1 Hr 2 AM non-affiliates, average one-time rate JERSEY CITY, Hudson 89,500 fam 97.6 TRENTON, Mercer, 33,400 fam., 96.1 radio, 
D 6.00 8.00 15.00 22.50 45.00 75.00 ‘i. a th ae Be ee radio, 87,350 radio fam 32,100 radio fam 
; a om te 2 D 8.00 11.50 19.00 38.75 57.50 95.00 WHOM, 5kw, 1480kc WINJ, 500w. 1310kc 
. oe Se incense omneetereatnntion D 10.00 12.50 57.50 75.00 137.50 250.00 p 450 97S 1675 2800 4200 
WCAP-FM, Ch. 296, 107.1mc, 7.7kw N 15.00 25.00 63.00 105.00 192.50 350.80 w 675 1375 2750 4250 72.50 
gpd MORRISTOWN, Morris, 1,949 fom., 96.8 WTTM, Ikw, 920kc, NBC, Forjoe 
WJLK, Ch. 232, 94.3mc, Ikw radio, 4,740 radio fam D 8.00 8.00 12.00 24.00 36.00 60.00 
D 2.50 4.00 7.50 14.50 21.50 36.00 WMTR, 500w-D, 1250kc N 16.00 16.00 24.00 48.00 72.00 120.00 
N 3.00 4.80 10.00 19.00 28.00 48.00 D 5.75 675 16.00 32.00 48.00 80.00 WTOA-FM, Ch. 248, 97.5mc, 13.7kw 
NEWARK, Essex, 127,000 fam., 95.3°. radio No rates available 
ATLANTIC CITY, Atlantic, 22,700 fam., 94.5": 121.030 radio fam. VINELAND, Cumberland, 2,300 fam., 96.3% 
radio, 21,450 radio fam. radio, 2,210 radio fam 
4 AM non-affiliates, average one-time rate WWBZ, Ikw-D, 1360kc, McGillvro 








D 14.42 20.12 42.88 64.31 118.62 221.00 10) 5.00 8.00 15.00 35.00 55.00 80.00 


3 AM affiliates, average one-time rate 
N 17.12 23.25 53.20 71.23 144.25 264.75 


D 3.51 4.58 9.85 18.33 34.50 58.33 
N 5.91 8.33 15.91 34.33 56.00 95.00 












WAAT, 5kw-D. Ikw-N. 970kc, Weed 

D 17.50 25.00 52.80 66.00 13200 264.00 

N 17.50 25.00 52.80 66.00 132.00 264.00 

WAAT-FM, Ch. 234, 94.7mc, 13.5kw, Weed 
Bonus 

WHBI, 2 5kw-D. 1,000kw-N (ST-WOV), 1280kc 

D 15.00 15.00 50.00 80.00 120.00 200.00 








WBAB, 250w, 1490kc, CBS, Headley-Reed 

0 3.75 5.00 12.50 25.00 45.00 75.00 

N 7.00 9.50 18.75 45.00 75.00 125.00 

— Ch. 264, 100.7mc, 3kw, Headley- 
ee 









Bonus 
00 25.00 81.50 140.00 210.00 350.00 
a Te AES, Beth, Cote, Wha Skw. 1430kc. Avery-Knodel. Pulse 
ome D 16.20 22.50 33.75 56.25 112.50 225.00 






D 3.50 4.50 9.00 18.00 30.00 50.00 
N 5.50 7.50 15.00 30.00 48.00 80.00 





N 18.00 25.00 37.50 62.50 125.00 250.00 
WNJR-FM, Ch. 274, 102.7mc, 3kw, Avery 12 SPOT ANNOUNCEMENTS 











— Ch. 253, 98.5mc, 15.6kc, Ra-Tel Knodel 
onus 
Bonus 
WMID, 250w, 1340kc, MBS, Forjoe WVNJ. 5kw, 620kc, Hollingbery SOLD 17 $8,000 HOMES FOR 
p 320425 8.55 17.00 28.50 50.00 ee Ry Be 
25 8.00 14.00 28.50 45.00 80.00 N 9.00 18.00 35.00 5 . 
WATV, Ch. 13, 25kw-a, 50kw-v, Weed ONE REALTOR* .. . PROOF 





D 70.00 85.00 102.00 170.00 250.00 360.00 
N 80.00 100.00 120.00 200.00 300.00 450.00 THAT WWBZ CAN SELL! 
NEW BRUNSWICK, Middlesex, 12,000 fam 


BRIDGETON, Cumberland, 7,200 fam., 94.6% 
radio, 6,810 radio fam. 


WSNJ, 250w, 1240kc, Clark 






























% radi 11, radio fam. 
480 G00 1200 1800 3009. S896 were, 2500 i430k«. Conlan WWBZ 1000 warts VINELAND, W. 
1) 7.00 11.55 17.35 31.50 57.75 
WSNJ-FM, Ch. 255, 98.9mc, 9.25kw, Clark N 7.00 11.55 17.35 31.50 57.75 
cia 4 WCTC-FM, Ch. 252, 98.0mc, Ikw Represented by 
Note: All rates one-time. Sources: Total Bridgeton WDHIN. (FM), Ch. 228 93 Se, hw _— JOSEPH HERSHEY McGILLVRA, INC. 
Families, copyright 1949 ‘‘Sales Manage- eg a 4 Lyd rr 13.50 22.50 35.00 *We ll gladly send you his name 
ment’. Further reproduction unlicensed. : PATERSON, Passaic, 43,800 fam., 96.1 ra 









For complete explanation see foreword. dio, 42,090 radio fam. 
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CLASSIFICATIONS 
Population 
Increase over 1940 
% of U.S. 
BMB Families 
Percent Radio 
Radio Families 
Business Concerns 
Manufacturing Establishments 
Non-Agricultural Employment 
Manufacturing Employment 


* 





1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr ty ete 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S000 
Atlantic - 42,300 94.2 39,850 158,303 32,711 17,164 23,212 
Bergen . = 130,100 97.9 127,370 360,093 84,459 54,190 324,458 
Burlington ............. 29,000 97.0 28,130 69,153 16,752 9,341 58.388 
IN Sa sis siscadasansanichinnieedincenassaesecta 78,300 96.0 75,170 224,456 72,213 45,805 227'997 
Cape May ...... 11,400 95.4 10,880 47,311 5,530 2,687 p 
Cumberland 25,900 95.0 24,610 78,646 25,883 13,059 71,069 
BI <icsniscn 260,200 96.2 250,310 1,052,399 309,822 206,260 804'594 
Gloucester 24,300 96.5 23,450 48,833 11,362 7,077 49.037 
Hudson .......... 206,700 96.9 200,290 597,644 244,698 167,727 883.325 
Hunterdon 12,000 96.8 11,620 31,730 6,116 3,453 24,056 
Mercer 60,800 96.5 58,670 235,866 69,723 43,262 208,485 
Middlesex 67,800 96.5 65,430 223,595 76,435 51,332 331.348 
Monmouth ........ 59,900 95.4 57,140 211,770 31,735 17,078 56,589 
(a P a 





: 112,464 77,296 434,282 

a snciaicoascheadons 16,600 96.5 16,020 41,726 13,641 8,128 41,066 

Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 
Sales, copyright 1949 ‘Sales Management.” Further reproduction unlicensed. 





CLASSIFICATIONS 
Population 
Increase over 1940 
% of U.S. 
BMB Families 
Percent Radio 
Radio Families 
Business Concerns 
Manufacturing Establishments 
Non-Agricultural Employment 
Manufacturing Employment 
Income $ 
Increase over 1940 
Per Capita Income 
Increase over 1940 
Construction (Private) 
Residential 
Non-Residential 
Retail Sales 
Value Added by Manufacture 


he 


RRR RR 





NEW MEXICO 


MARKET INDICATORS FOR NEW MEXICO 








FIGURES YR. FIGURES YR. CLASSIFICATIONS FIGURES YR. FIGi RES YR 

1,729,000 "48 1,160,000 ce Bens $6,740,000,000 "47 «3,138, { Pete 

13.7% Increase over 1940 115% an 
3.24% 48 3.16% °40 | 5. Capita I - $ —_— 

anes | antane os | OE SO ee. 1,542 747 803 °49 
96.5% 49 97.5%  °46 ; Increase over 1940 92% 

1,283,770 "49 1,186,000 "46 | Construction (Private) $ 401,100,000 47 = 114,:50,000 39 
91,457 °47 82,529 °39 | Residential teens $ 188,000,000 "47 70,200,000 — °3g 
10,751 47 7.438  °39 Non-Residential $ 159,500,000 47 25,100,000 — °3g 

1,362,348 "47 1,198,000 39 | Retail Sales Lh shat $4,395,971,000 "48 4,034,374,000 47 

602,000 °47 432,000 °39 | Value Added by Manufacture . $4,174,000,000  °47 


NEW JERSEY RADIO MARKET DATA BY COUNTIES 

















FIGURES YR. FIGURES 
571,000 48 532,000 40 
74% 
0.39% 48 0.40% 40 
168,000 49 133,400 746 
90.9% 49 73.5% °46 
152,740 49 98,000 46 
9,569 47 7,406 39 
432 °47 262 39 
79,506, °47 72,000 ’39 
6,000 = °47 3,000 39 
576,000,000 °47 190,000,000 °40 
203% 
1,053 "47 356 40 
196% 
68,900,000 747 14,400,000 39 
20,300,000 47 5,100,000 39 
10,200,000 47 1,800,000 39 
493,876,000 7°48 361,775,000 47 
55,000,000 °47 9,000,000 39 





SPOT RATE FINDER 


ALBUQUERQUE, Bernilo, 21,500 fam., 95.7% 
radio, 20,580 radio fam. 


3 AM affiliate, average I-time rates 

SB 1M 5M ISM 30M IHR 
D 3.98 5.91 8.08 10.83 21.33 38.33 
N 4.98 7.08 10.58 17.50 27.66 48.33 
KGGM, 5kw, 610kc, Taylor-Boroff 
D 7.00 10.00 15.00 24.00 36.00 60.00 
N 14.00 20.00 30.00 48.00 72.00 120.00 
KOAT, 250w 1450kc, ABC, Donahue 
D 5.00 8.50 12.50 2000 30.00 50.00 
N 8.00 12.00 20.00 32.00 48.00 80.00 
KOB, 50kw,-D, 26kd-N, 770kc, NBC, MBS 
D 2.45 3.25 6.75 12.50 20.00 35.00 
N 2.45 3.25 6.75 12.50 20.00 35.00 
KOB-TV, Skw.aur., 2.5ikw-vis., Chan. 4, Du- 

mont, NBC 
N 12.00 12.00 30.00 45.00 90.00 150.00 
KVER, 250w, 1340kc, MBS, Forjoe 
D 450 6.00 5.00 8.00 15.00 30.00 
N 450 6.00 5.00 8.00 15.00 30.00 
ARTESIA, Eddy, 1,200 fam., 92.7% radio, 
1,110 radio fam 

Note: All rates one-time. Sources: Total 
Families,  « 1949 “Sales Manage- 
ment Fu roduction unlicensed. 
F nplete ex n see foreword. 
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KSVP, 250w, 1450kc, MBS 


SB 1M 5M 15M 30M 14Hr 
D 2.45 3.25 6.75 12.50 20.00 35.00 
N 2.45 3.25 6.75 12.50 20.00 35.00 


CARLSBAD, Eddy, 4,400 fam., 93.8% radio, 
4,130 radio fam. 

KAVE, 250w, 1240kc, CBS, Taylor-Boroff 

D 5.00 


5.00 12.00 16.00 24.00 40.00 
N 8.00 8.00 15.00 24.00 36.00 60.00 
CLOVIS, Curry, 6,600 fam., 94.1% radio, 
6,210 radio fam. 
KICA, 250w, 1240kc, MBS 
D 11.25 13.50 22.50 36.00 54.00 90.00 
N 11.25 13.50 22.50 36.00 54.00 90.00 
DEMING, Luna, no city figs. avail. 
KOTS, 250w, 1230ke 
D 2.00 3.25 8.00 14.00 24.00 40.00 
N 2.00 3.25 8.00 14.00 24.00 40.00 
GALLUP, McKinley, 2,800 fam., 93.0% radio, 
2,600 radio fam. 
KGAK, 250w, 1230kc, ABC, Donahue 
D 2.00 2.00 4.00 8.00 12.00 20.00 
N 2.00 2.00 4.00 8.00 12.00 20.00 


HOBBS, Lea, 6,600 fam., 91.8% radio, 6,060 
radio fam. 

KWEW, [00kw, 1490kc, MBS, Taylor-Boroff 

D 5.00 12.00 16.00 24.00 40.00 
N 8.00 15.00 24.00 36.00 60.00 


MARKET INDICATORS FOR NEW JERSEY 

















1,518,000,000 39 
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Taxable Pay- 
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HOT SPRINGS, Sierra, 1,300 fam., 85.3% LAS VEGAS, San Miguel, 4,100 fam., 78.9% 
radio,, 1,110 radio fam. radio, 3,230 radio fam. 
KCHS, 250w, 1400kc, MBS SB IM 5M ISM 30M p... 
SB 1M 5M 15M 30M 1 Hr D 4.50 4.50 7.50 12.00 18.00 r 
N 4.50 4.50 7.50 12.00 18.00 30.00 
D 2.00 2.00 4.00 8.00 14.00 24.00 ° H 
N 2.00 2.00 4.00 8.00 14.00 24.00 RATON, Colfax, 2,800 fam., 91.5% radio 
bs 2,560 radio fam. 
LAS CRUCES, Dona Ana, 3,600 fam., 87.7% KRTN, 250w, 1490kc, BMB 
radio, 3,160 radio fam. D 3.00 3.00 6.00 9.60 14.40 24.00 
KOBE, 250w, 1450kc, MBS N 3.00 3.00 6.00 9.60 14.40 24.00 
D 5.00 5.00 10.00 18.00 25.00 45.00 ROSWELL, Chaves, 7,200 fam., 9!.3% radio, 
N 7.50 7.50 15.00 25.00 40.00 60.00 6,570 radio fam. 




















BROADCASTING ® 


Telecasting 

















Hardin: 
Hidelg 
Leo .... 
Lincoln 
Lune . 
McKinl 
More . 
Otero 

Quoy 

Rio A\ 
Roose’ 
Sando 
San J 
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Sante 
Sierra 
Socor 
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434,282 
41,066 


Ss, Retail 


—————__ 


NEW MEXICO 


SPOT RATE FINDER N 


ySWS, 250w 
SB 
p 3.00 


y 450 


McKinley 
Mora ... 
Otero - 
Quoy -- 
Rio Arriba 
Roosevelt .. 
Sandoval ... 
San Juan 
San Miguel . 
Sante Fe .... 
Sierra .... 
Socorro 

Toos 
Torrance 
Union ... 


Valencia 


Sources: 
Sal 


1M 
3 


5.25 


Radio 


es, 


Oke, ABC, Donahue 


Families, 
copyright 


5M 
5.25 


8.25 


15M 
9.50 


15.00 


30M 2 
18.75 D 
N 


30.00 


KGFL, 250w, 


SANTE FE, 
radio, 6,800 radio fam 


AM affiliates, 


SB 


6.75 
9.00 


1M 


6.76 
9.00 


Sante 


4.50 
5.25 


6.00 
7.13 


average 
10.00 
11.87 


1400kc, Taylor-Borroff 
5M 


12.00 
15.00 


Fe, 


15M 


18.00 
24.00 


7,600 


30M 


fam., 


I-time rates 
16.00 
19.00 


27.00 
36.00 


24.00 
28.50 


KTRC, 250w, 
SB 


3.00 
4.50 


1400kc 
1M 


4.50 
6.75 


1 Hr 


45.00 
60.00 


89.5% 


5M 


7.50 
11.25 


Tkw 
6.00 
6.00 


1260kc 
7.50 
7.50 


CBS 
12.50 
12.50 


40.00 
47.50 SILVER CITY, 


radio 


Grant, 
1,870 radio fam 


15M 


12.00 
18.00 


ABC, Donahue 


30M 


18.00 
27.00 


250w, 1340kc 
SB 1M 
4.00 4.00 


5.00 


5.00 


1 Hr 


30.00 D 
45.00 N 


5M 
7.50 
12.00 


15M 
12 00 


2.00 


16.00 


Tay lor-Borroff 


20.00 
20.00 


2,100 


30.00 
30.00 


fam., 


TUCUMCARI, Quay, 2,900 
2,680 radio fam 


50.00 
50.00 


fam 


BMB 
10.00 
0.00 


88.9% 


NEW MEXICO RADIO MARKET DATA BY COUNTIES 


1949 Total 
Families 


30,900 
1,100 
8,000 
5,100 
7,600 
1,500 
8,800 

10,800 
6,800 
2,100 

900 
1,600 
8,300 
2,400 
3,100 
6,400 
2,200 
3,900 
3,300 
5,800 
4,400 
3,400 
3,000 
7,000 

10,700 
1,900 
2,700 
4,200 
2,900 
2,100 
5,100 


Per 
1949 


Cent Radio, 
“Sales 


BMB. 
Management.” 


Per Cent 
Radio 


94.1 

91.0 
92.1 

92.7 
93.9 
92.7 
87.2 
92.5 
92.2 
88.2 
90.5 
90.6 
93.4 
92.2 
90.2 
88.7 
86.0 
89.5 
92.3 
86.8 
919 
87.8 
89.5 
85.7 
89.3 
87.8 
86.7 
87.2 
93.5 
92.1 
88.2 


Employment, 
Further 


Taxable 
reproduction 


Payrolls, 


Radio 
Families 


29,080 
1,000 
7,370 
4,730 
7,140 
1,390 
7,670 
9,990 
6,270 
1,850 
810 
1,450 
7,750 
2,210 
2,800 
5,680 
1,890 
3,490 
3,050 
5,030 
4,040 
2,990 
2,690 
6,000 
9,560 
1,670 
2,340 
3,660 
2,710 
1,930 
4,500 


Retail Sales 
1948 ($000 


118,802 
1,304 
35,952 
17,842 
31,255 
2,711 
18,724 
29,288 
17,698 
5,320 
2,443 
6,105 
30,836 
5,112 
8,011 
24,454 
2,152 
8,321 
12,646 
6,292 
10,889 
3,105 
7,473 
15,607 
35,645 
4,119 
5,257 
6,252 
4,511 
7,202 
8,548 


Federal Security 


unlicensed 


Administration 


Mfg 


Value 


Taxable Pay- 
rolis—Ist Qtr 
1947 ($000 


Employment 
Ist Qtr. 1947 


19,101 
187 
4,267 
2,327 
3,349 
330 
2,157 
6,972 
4,542 
381 
119 
690 
4,026 
447 
1,020 
2,308 
185 
962 
1,105 
513 
1,008 
3,759 
658 
1,854 
4,839 
614 
594 
697 
393 
394 
137 


9,008 
73 
2,057 
1,307 
1,360 
142 
&63 
4,336 
2,714 
116 
39 
318 
1,978 
153 
463 
948 
49 
493 
424 
187 
402 
2,516 
268 
650 
2,200 
199 
213 
222 
122 
142 
459 


Added, Dept of Commerce 


Families 


CBS, Taylor-Borroff 


30M 
8.00 


24.00 


92.49 


° ré 


35.00 
35.00 


Mfg. Value 
Added 
1947 ($000 


8,743 


2,567 


Retail 


' 
ITT TTT TTT TTT 
BROADCASTING ®@ 


*% Population 
* Retail Sales 


109,600 
$118,802,000 


* Effective Buying Income 


$169,385,000 


METROPOLITAN MARKET 


Sales Management Estimates, January 1, 1949 


5000 WATTS 
610 KC 
CBS 


And in SANTA FE, State Capitol and New Mexico’s Second Major Market It’s... 
KVSF - 1000 WATTS» 1260 KC «CBS 


National Representative, Taylor-Borroff & Co., Inc. 


Telecasting 


Affiliated with KGGM; operated by the SANTA FE BROADCASTING CO. 
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NEW YORK 


SPOT RATE FINDER 
ALBANY, Albany, 45,100 fam., 96.8% radio, WROW-FM, chan.230, 93.9mc, Ikw, Bolling 








43,660 radio fam. Bonus 
WXKW, |l0kw, 850kc, ABC, Katz 
3 AM non-affiliates, average I-time rates SB 1M 5M 15M 30M _ 14Hr 
IM SM ISM 30M IHR | D 14.00 18.00 27.00 54.00 81.00 135.00 
D 8.00 8.33 16.00 31.66 53.00 80.33 | N 24.00 30.00 45.00 90.00 135.00 225.00 
N 13.83 14.66 27.00 54.00 97.00 143.06  WRWR, chan. 238, 95.5mc, 500w. 
2 AM affiliates, average |-time rates (no data avail) 
D 12.00 17.00 24.30 48.70 46.50 127.50 
‘ ’ 43. 1. Z : AMSTERDAM, Montgomery, 10,000 fam., 
N 20.50 28.00 3.00 81.00 127.50 200.12 97.6% radic, 9,760 radio fam. 
WABY, 250w, 1/400kc, Everett-McKinney, WCSS, 250w, 1490kc 
Hooper D 3.60 5.00 10.00 20.00 30.00 50.00 
D 5.00 6.00 15.00 30.00 60.00 75.00 N 5.00 8.00 15.00 30.00 45.00 75.00 
WOKO. Tew SOO te Matec, mitt 100-00 | AUBURN, Cayuga, 11,100 fam., %.3% radio, 
D 9.00 13.00 25.00 39.00 66.00 10,690 radio fam. 
N 16.00 26.00 52.00 78.00 131.00 ‘“"MBO, 250w, 1740ke. MBS. Clark 
WPTR, 50kw, 1540kc, Rambeau D 5.50 12.00 24.00 36.00 60.00 
Dd 10.00 10.00 20.00 40.00 60.00 100.00 N 8.10 16.00 32.00 54.00 90.00 
ma: dente tier tae to BATAVIA, Genesee, 5,600 fam., 98.7% radio, 
: ——e 2 Pe Gar 5 radio fam. 
beau Bonus S 
% . : WBTA, 250w, 1490kc. MBS, Wood & Colton 
— oe he is ae ee Oe 
D 10.00 16.00 21.60 43.20 72.00 120.00 | N 5.00 6.00 9.00 18.00 25.00 45.00 
N 17.00 26.00 36.00 72.00 120.00 200.00 | BINGHAMTON, Broome, 26,300 fam., 96.1% 
radio, 25,270 radio fam. 
Note: All rates one-time. Sources: Total -  —WA 
Families, copyright 1949 ‘Sales Manage- 4 AM affiliates, average |-time rates 
ment’. Further reproduction unlicensed. D 8.20 9.25 15.70 30.50 45.75 76.25 
For complete explanation see foreword. N 12.00 14.95 26.25 51.00 76.50 127.50 
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WENE, 250w, 1450kc, ABC, Walker, BMB 
SB 1M 5M 15M 30M 14Hr 


D 6.00 6.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


WENE-FM, chan.269, 101.7mc, 540kw, Walker 
Bonus 








WINR, 250w, 1490kc, NBC, Hollingbery, 
Conlan 

SB IM 5M 15M 30M IHR 
D 8.00 10.00 14.00 28.00 42.00 70.00 
N 10.00 15.00 24.00 48.00 72.00 120.00 
WKOP, Ikw, 750kc, MBS, Burns-Smith 
D 8.00 10.20 17.00 34.00 51.00 85.00 
N 10.00 16.80 28.00 56.00 84.00 140.00 
WNBF, 5kw, 1290kc, CBS, Bolling 
D 10.80 10.80 19.80 36.00 54.00 90.00 
N 18.00 18.00 33.00 60.00 90.00 150.00 


the Only 
COMPLETE 
Radio 
Institution 
in 
Central New York 
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NEW| YORK 


| o 10.40 


















a.’ a Malone 
Ogdensburg | van lattsburg 
 \eweeest \ ee 

















Glen 





3 fe 


Key 10 map 


*0Ce.as0 tercwenre 


White Plains 4 





WNBF-FM, chan. 263, 100.5mc, 12kw, Bolling 
Bonus 


WNBF-TV, chan.!2, |2kw-aur., I lkw-vis. Boll. 
ing. No rates available 

erry CENTER, Ontario (no city fig, 
avail. 

WVBT-FM, Ch. 270, 101.9mc, 13kw, Ruro 


Radio, Inc. (for rates see Rural Radio lis: 
ing) 
BUFFALO, Erie, 171,900 fam., 


98.4% radio 
169,150 radio fam. 


4 AM affiliate, average I-time rates 

SB 1M 5M 15M 30M IHR 
D 15.25 26.75 24.50 54.87 68.25 138.42 
N 32.37 53.50 81.33 114.50 174.25 2462 


3 AM non-affiliate average |-time rates 


D 9.10 15.83 33.33 43.33 78.33 118% 
WBEN, 5kw, 930kc, NBC, Petry, Hooper 

D 18.00 27.50 53.00 80.00 133.0 
N 20.00 50.00 64.00 106.00 
WBEN-FM, chan.293, 106.5mc, 3kw, Petry 
Bonus 

WBNY, 250w, 1400kc. Young 

D 7.50 15.00 35.00 45.00 56.00 105.0 
N 7.50 15.00 40.00 80.00 110.00 190.00 
WBNY-FM, chan.225, 92.9mc, 5Okw, Adam 
Young, Jr. Bonus 

WEBR, Skw, 970kc, MBS, Katz, Conlan- 
Hooper 

D 17.50 35.00 41.25 55.00 82.50 137.0 
N 30.00 50.00 82.00 110.00 165.00 275.0 
WEBR-FM, chan.245, 96.9mc, |8kw, Katz 
Bonus 


WGR, 5kw, 550h-, CBS. Free & Peters 

D 15.00 22.00 28.00 56.00 84.00 140.0 
N 42.50 56.00 70.00 140.00 210.00 350.0 
WKBW, 50kw, 1520kc, ABC, Avery-Knodel 

Hooper 

D 18.00 32.50 36.00 72.00 180.00 
N 37.00 58.00 72.00 144.00 360.0 
WWOL, Ikw-D, 1120kc, Forjoe 
D 10.00 20.00 45.00 85.00 
WXRA. Ikw-D. 1080kc, Cooke 

12.50 20.00 40.00 
N 10.40 12.50 20.00 40.00 
WXRC, chan.277, 103.3mc, 4.3kw, 
Bonus 


(Continued on page 129) 


for the facts on WNEW 


108.00 
216.00 
110.00 150.00 
60.00 100.0 
60.00 100.0 
Cooke 


ME ASK 
(JOHN your 
_BLAIR® JOHN 
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wvCn 
Rad! 
(See 


CORN 
radi 


WKNP 
Co. 


coRT 
radi 


CHERRY VALLEY, Otsego County, (no WENY 250w, 1230kc, NBC, MBS, McKinney GLOVERSVILLE, Fulton, 8.400 fam., 96.1% 


SB IM SM 15M 30M IHR radio, 8,070 radio fam. 
.. angina D 8.00 14.00 28.00 42.00 70.00 
WVCM-FM, Chan. 270, 101.9mc, 13kw, Rural | Wy 9.00 18.00 27.00 36.00 90.00 WENT, 250w, 1340kc, CBS, Young, Conlon 
roe pura Radio fer rates) WENY-FM, chan.295, 106.9mc, 5.Ikw SB IM =65SM ISM 30M_— IHR 
ee : 


ese D 3.00 5.00 7.50 15.00 24.00 40.00 
i. - seep fom 96.0% N 6.00 8.00 12.00 24.00 36.00 60.00 0 A 
RNING, Steuben, 4 “1 Oe 
ee. 5,380 -adio fam. ENDICOTT, Broome, (no city figures) Q Q 


WKNP-FM, chen 291, 106.imc, 4.2kw, Walker WENE, (see Binghamton, N. Y.) 





HEMPSTEAD, Nassau, 7,300 fam 97.6% 
Co. radio, 7,120 radio fam. 
sB. IM = SM TSM 30M—oT Hr =) FLORAL PARK, Nassau, (no city figures) iin, ‘abla. teeta seu 
5.75 9.60 19.20 28.80 48.00 A . 250w ¢, Conlan 
m 500 6.00 12.80 25.60 38.40 64.00 | WSHS-FM. chan.2I2, 90.3me, 3kw, (No data 9 "''s.99"'12.00 20.00 32.00 48.00 80.00 
n 8. N 8.00 12.00 20.00 32.00 48.00 80.00 
, Cortland, 5,800 fam., 6.7% ’ 
cORTLAN radio tem. FREEPORT, Nossau, 6,200 fam., 97.7% radio,  WHLI-FM, chan. 252, 98.3°% radio, Tkw We're back to 
ee 6.060 radio fam. onus 
T, Ikw-d, 500w-n, 920kc, Hooper 
= gam 9:00 (260 20Gb Blo conn | WOSB, 10v, Ie =| ; 
ew ee a oe SS | a 12.59 25.00 45.00 85.00 selling. 
: . . ‘ HORNELL, Steuben, 5,300 fam., 96.2% radio 
WKRT-FM chan.260, 99.9mc, I5kw, McGillvra = fhe sails Sass 
Bonus GENEVA, Ontario, 6,300 fam., 96.8% radio, 
UYTER, Madison, (no city figures avail.) 6,100 radio fom: WLEA, Ikw-D, 1320kc, Forjoe YOUR BEST BET 
ae - . 286, 105.1mc, 13kw, Ruro! | WEVA, 250w, 1240kc, MBS, Cooke, BMB D750 7.50 12.00 24.00 36.00 60.00 
WVCN-FM, Chan , 105.1mc, 13kw, Rural p 5.00 5.00 10.00 20.00 30.00 50.00 . 
Radio S (2 (8 Gh Me Se G8 | Qe Oe 2  ., TO SELL 
See Rural Radio for rates. 5 5 0 5.00 
age 3 { N 10.00 20.00 30.00 50.00 
; : o GLENS FALLS, Warren, 6,000 fam., %.3% 
io ma IRA, Chemung, 16,500 fam., 96.1% a = 1 & ‘ 
’ ae. 15,860 radio fam. radio, 5,780 radio fam iS 
Aili Sa ica 2 AM affil iti , HUDSON, Columbia, 3,500 fam 94.7% 
2 AM affiliates averaqge one-fti e A a iliate average -time rates radio 3.310 radio fam 
D .. 7.50 13.00 26.00 39.00 65.00 | p 6.00 685 9.00 18.62 38.50 51.25 
N .... 8.50 17.00 29.50 42.00 85.00 | y 7.75 8.75 12.00 25.13 40.50 67.50 WHUC, 250w, 1230kc 


D 1.75 3.45 8.65 17.25 28.75 51.75 
WELM, 250w, /400kc, ABC, Walker, Conlan ——_—. 4 2 te in un aa 2 
p 7.00 7.00 12.00 24.00 36.00 60.00 | WGLN, 100w, 1230kc, ABC, Everett-Mc- 
N 8.00 8.00 16.00 32.00 48.00 80.00 


Kinney 960 Nn 
— D 5.00 5.00 8.00 16.00 24.00 40.00 ABC j 
Note: All rates one-time. Sources: Total N 7.50 7.50 12.00 24.00 36.00 60.00 ITHACA, Tompkins, 6,900 fam., 97.0% radio 
‘il 1949 ’’Sales WWSC, 250w, 1450kc, 6,690 radio fam 
D 7.00 


families, copyright Manage- MBS, Cooke, Conlan 
BP” Further . reproduction unlicensed. 8.75 10.00 21.25 37.50 62.50 Plattsb  * 
{ ir asegiete pd see foreword. N 8.00 10.00 12.00 26.25 45.00 75.00 —- kw, 870kc, CBS, Kettell-Carter, Con j urg, N Y 
an . 
“oP D 6.00 9.00 15.00 30.00 45.00 75.00 oseph Hershey McGilvra 
N 6.00 9.00 25.00 50.00 75.00 125.00 Nat. Rep. 


WHCU-FM, chan.247, 97.3mc, 40kw 
Rates on request 





y , NEW Y c WVFC-FM, chan.236, 95imc, |.3kw 
MARKET INDICATORS FOR NEW YORK D 10.50 15.75 21.00 42.00 63.00 105.00 —AND— 
N 14.00 21.00 28.00 56.00 84.00 140.00 
CLASSIFIC ATIONS FIGURES YR. FIGURES YR.  jamestown, Chautauqua, 14,000 fam.. 
kw, Bolling 96.1% radio, 13,450 radio fam 
ye Population 14,386,000 48 13,479,000 °40 = wuoc, ikw, 1470kc, Friedenber JOHNSTOWN -GLOVERSVILLE 
-vis. Boll ’ ° : 9 
D 4.50 6.00 11.00 22.00 33.00 55.00 
e. Increase over 1940 6.7% N 4.50 6.00 11.00 22.00 33.00 55.00 Adam J. Young, Jr. 
i Nat. Rep. 
a % of U.S. 9.85% "48 10.24% "40 WJTN, 250w, 1240kc, ABC, Rambeau, Conlan 


Ru D 5.00 ‘7.00 12.00 24.00 36.00 60.00 1340 
Radio lis. N 7.00 9.00 18.00 36.00 54.00 90.00 CBS 
4% radio BMB Families 4,205,700 49 3.759.000 °46 


WJTN-FM, chan. 227, 93.3mc, 9.5kw, Ram- 
beau Bonus 


ae Percent Radio 96.8% 49 97.6% "46 

8.25 138.47 KENMORE, Erie, 7,500 fam., 99.8% radio, Remember when a man 

4.25 246.3 7,490 radio fam. had ¢ , d d ~ 
vases Radio Families 4,069,840 49 3,667,000 "46 wxRa, Ikw-d. 1080ke. Cook ad to plead anc argue to 

8.33 1183 - 12.50 20.00 40.00 60.00 100.00 buy more than one shirt? 

ooper ; ; ee ‘alii . In most consumers items 

133.0 Business Concerns 341,215 47 253.623 39 today it’s a BUYERS MAR- 

6.00 KINGSTON, Ulster, 9,600 fam., 95.3% radio, 

kw, Petry 9,150 radio fam. KET. 

me Manufacturing Establishments 47,701 "47 32,672 39 WEMY, 250, 1490ke, MBS, MecGillvra, Conlan 
6.00 00 — : 

a N 4.00 6.00 12.00 24.00 36.00 60.00 Today — selling assumes 
Non-Agricultural Employment 4,590,015 47 1,006,000 °39 major importance — so 
Conlar- does ADVERTISING. 

2.50 137.50 LACKAWANNA, Erie, 7,300 fam, 96.7% ro 

; , ) . 3 , 2 947 949, 36 dio, 7,060 radio fam : 

5.09 275 fanufacturing Employment 1,426,000 47 49,000 39 onthe WEAV-—WENT offers air- 

' » tkw—D, 1120ke, Forjoe 

D = 10.00 20.00 45.00 85.00 110.00 150.00 tested program ready for 
$00 140.00 Income $25,624,000,000 °47 11,830,000,000 40 immediate and profitable 

9.00 350.00 a : 

ry-Knodel Increase over 1940 117% LIBERTY, Sullivan, 1,400 fam., 95.2% radio, sponsorship at costs that 

1,33 radio fam. carry out the theme of 

3.00 180.00 

: ae ‘ WVOS, 250w, 1240kc, Cook MORE FOR YOUR MONEY. 
00 360.0 Per Capita Income $ 1,781 47 863 10 D aoe 5.00 ~~ 5 * 25 15.50 30.00 
1.00 150.00 N 6.00 7.25 9.25 17.50 34.00 
all Increase over 1940 106% You owe it to yourself to 

1.00 

00 100.8 LOCKPORT. Niagara, 7,900 fam., 97.6% find out why WEAV — 

_— Construction (Private) $ 676,200,000 47 495,400,000 "39 801% 21710 Fadi fam WENT is a good buy for 

»¢ . WUSJ, 250w, 1340k 

29} Residential $ 300,600,000 47 320,100,000 °39 | D 6.00" 7.00 14.00 29.00 41.00 52.00 the BUYERS MARKET. 

N 8.00 10.00 18.00 33.00 46.00 69.00 
Non-Residential $ 222,200,000 "48 1 13,000,000 *39 WUSJ-FM, chan. 257, 99.3mc, B10kw ‘ 
Bonus | 
Retail Sales $13,695,420,000  °48 11,931,236,000 47 


1000 | 
MALONE, Franklin, 3,400 fam., 94.4% radio WATTS | 
3,210 radio fam. j 
V ae ‘a WICY, 250w, 1490kc, MBS 250 | 
alue Added by Manufacture $ 9,636,000,000 47 3,314,000,000 39 D 3.00 5.00 10.00 20.00 30.00 50.00 WATTS 
N 6.00 8.00 15.00 30.00 45.00 75.00 


. (Continued on page 130) 


BROADCASTING ®@ Telecasting 





August 15,1949 © Page 129 







































































































































































































































































































































































































































































WFBL 


Syracuse, N.Y. 


To Advertisers 
with a 


LIMITED 





4 outstanding participat- 
ing shows with ready- 
made audiences—emceed 
by 3 of the most popular | 
radio personalities in 
Central New York. 


The Musical Clock 


7:30 to 9:30 A.M. Monday 
thru Saturday 


Coffee with Curtis 


9:35 to 10:00 A.M. Monday 
thru Friday 


10:00 to 10:30 A.M. Saturday 


Jim DeLine Show 


4:45 to 5:30 P.M. Monday 
thru Friday 


4:30 to 5:00 P.M. Saturday 


Date with Decker 


6:15 to 6:45 P.M. Monday 
thru Friday 


Save Money 
by calling 






SINCE 
1927 


N SYRACUSE THE NO STATION 
WITH THE TOP SHARE OF AUDIENCE 
MORNING. AFTERNOON OR EVENING 
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| D 6.00 


NEW YORK 


SPOT RATE FINDER 
(Continued from page 129) 


MASSENA, St. Lawrence, 
radio, 3,380 radio fam. 


3,500 fam., 96.7% 


WMSA, 250w, 1340kc, ABC, Weed 


SB IM 5M ISM 30M IHR 

D 2.00 4.00 7.00 14.00 24.00 40.00 

N 2.50 5.00 10.00 20.00 30.00 50.00 

WMSA-FM, chan. 287, 105.6mc, |3kw, Weed 
(no data available) 

MIDDLETOWN, Orange, 7,200 fam., 96.8% 


radio, 6,870 radio fam. 


WALL, 250w, 1340kc, McGillvra, Conlan 


D 4.00 4.00 7.20 16.80 28.80 48.00 
N 5.00 5.00 9.00 21.00 36.00 60.00 
NEWBURGH, Orange, 10,600 fam., 96.1% 


radio, 10,190 radio fam. 


WGNY, |kw—D, 1220kc, BMB 


8.00 14.00 28.00 42.00 70.00 


NEW ROCHELLE, Westchester, 
97.6% radio, 15,520 radio fam. 


15,900 fam., 


WGNR-FM, chan. 228, 93.5mc, Ikw 


D 2.50 3.00 6.00 12.00 
N 2.50 3.00 6.00 12.00 


18.00 
18.00 


30.00 
30.00 


NEW YORK CITY, New York, 2,331,500 fam., 
96.9% radio, 614,490 radio fam. 


4 AM affiliates, |-time rates 


D 94.33 104.00 
N 175.00 213.33 


144.75 289.50 398.20 723.75 
240.00 495.00 742.50 1237.50 


1! AM non-affiliate average |-time rates 


154.23 261.07 
197.43 331.23 


D 18.44 25.79 47.66 98.73 
N 25.53 35.50 70.50 124.75 


WABD, TV DuMont, Skc 


D = 100.00 100.00 187.50 300.00 450.00 750.00 
200.00 200.00 275.00 600.00 900.00 1500.00 


WABF (FM), chan. 258, 99.5mc, 20kw 


D 100.00 
150.00 


WBNX, 5kw, 1380kc, King, Pulse 


D 18.00 32.00 45.00 80.00 141.75 
N 24.00 45.00 80.00 141.75 257.25 
WCBS, 50kw, 880kc, CBS, Radio Sales, Pulse, 
Nielsen 
D 100.00 135.00 270.00 405.00 675.00 
N 540.00 810.00 1350.00 
WCBS-FM, chan. 266, 10!.Imc, 5.8kw, Radio 
Sales 
Bonus 
WCBS-TV, chan. 2, 6.9kw aur., 13.8kw-vis., 


CBS, Radio Sales 





D 150.00 195.00 270.00 360.00 540.00 900.00 
N 250.00 320.00 450.00 600.00 900.00 1500.00 
WEVD, Skw, 1330kc 

D 15.00 35.00 75.00 125.00 215.9 
N 25.00 65.00 115.00 200.00 300.00 
Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 
For complete explanation see foreword. 


WHOM, 5kw, 1480kc 
(Jersey City, N. J.) 

SB 1M 5M 115M 30M tI14Hr 
D 10.00- 17.50 45.00 75.00 127.50 250.00 
N 15.00 25.00 63.00 105.00 192.50 350.00 
WINS, 50kw-D, lO0kw-N, 1010kc, Pulse 
D 18.00 25.00 100.00 150.00 250.00 
N 11.25 15.00 50.00 75.00 125.00 
WJZ, SOkw, 770kc, ABC, ABC Spot Sales, 

Pulse, BBM 


D = 108.00 108.00 144.00 288.00 432.00 720.00 
N 200.00 200.00 240.00 480.00 720.00 1200.00 


WJZ-FM, chan. 238, 95.5mc, é6kw, Bonus 


WJZ-TV, 
ABC 


chan. 7, 14.8kw aur., 29.5kw-vis., 


D =: 120.00 150.00 300.00 450.00 675.00 1111.25 
N = 150.00 200.00 400.00 600.00 900.00 1500.00 


WLIB, Ikw-D, 1190kc, 
D 16.00 38.00 


Young 
76.00 


(L-WOWO) 
114.00 190.00 


WMCA, 5Skw, 570kc, Free & Peters 


D 24.00 40.00 60.00 120.00 
N 24.00 40.00 60.00 120.00 


180.00 300.00 
180.00 300.00 


WMCA-FM, chan. 222, 92.3mc, I8kw, Free & 
Peters 


Bonus 

WMGM, 50kw, 1050kc, Gene Grant, Radio 
Reps 

D 30.00 50.00 100.00 200.00 300.00 500.00 


N 45.00 75.00 150.00 300.00 450.00 750.00 


WMGM-FM, Chan. 262, 100.0mc, 19kw, Radio 
Reps 


D 5.00 
N 5.00 


30.00 45.00 
40.00 60.00 


75.00 
100.00 


WNBC, 50kw, 660kc, NBC, NBC Spot Sales 


D 180.00 360.00 540.00 900.00 
N 240.00 480.00 720.00 1200.00 


WNBC-FM, chan. 246, 97.1mc, |.6kw 
(no data available) 


WNBT (TV), chan. 4, 5.75kw aur., 18.5 kw- 
vis., NBC 


D 175.00 200.00 
N 250.00 250.00 


400.00 600.00 1000.00 
600.00 900.00 1500.00 


WNEW, 10kw, 1130kc, Blair 


D 
N 200.00 300.00 500.00 


WOR, 50kw, 710kc, MBS, BMB, Hooper, Pulse 


D 75.00 100.00 120.00 240.00 360.00 600.00 
N = 150.00 200.00 240.00 480.00 720.00 1200.00 


WOR-FM, chan. 254, 98.7mc, |5kw 


D 3.00 6.00 10.00 20.00 30.00 50.00 
N 5.00 10.00 20.00 40.00 60.00 100.00 
WOR--TV, chan. 9, Ilkw, aur., 9.5kw, vis., 
MBS 
Rates not available. 
WOV, 5Skw, 1280kc, Bolling 
D 25.00 25.00 45.00 90.00 150.00 250.00 
N 40.00 40.00 45.00 90.00 150.00 250.00 





WOXR, l0kw, 1560kc, Rayme: 


SB IM) 5M 15M 30M 
D 10.00 25.00 60.00 80 120.00 200.09 
N 20.00 40.00 120.00 160.00 240.00 409.99 
WOXR-FM, chan. 242, 96.30 20kw, Raymer 
Bonus 
WWRL, 250w, 1600kc 
D 14.00 25.00 40.00 75.99 
N 16.00 27.50 45.00 @9.09 
WGHF (FM), chan. 270, 101.9mc, 20kw 
D 7.50 11.25 15.00 30.00 45.00 75.00 
N 10.00 15.00 20.60 40.00 60.00 100.99 
WGYN (FM), chan. 250, 97.9 mc. 20kw 
D 7.00 7.00 2.00 18.00 30.00 
N 12.00 12.00 24.00 36.00 36.09 
WPIX (TV), chan. Il, 9.25kw. aur . 18. Skw 
vis., Free & Peters, Inc ‘ 


D 75.00 150.00 200.00 290.00 


430.00 720.00 
N 125.00 250.00 340.00 480.00 


720.00 1200.00 





WYNE (FM), chan. 218, 91.5mc, 20kw 
(no rates available) 
WEFUV (FM), chan. 214, 90.7mc, 3.5kw 
no rates available 
NIAGARA FALLS, Niagara, 24500 fam., 
97.6% radio, radio fam 
aia icity 
2 AM non-affiliating average |-time rates 
D 5.00 6.00 6.25 24.00 40.00 75.00 
WHLD, Ikw, 1290kc, Headley-Reed 
D 6.00 6.00 12.50 24.00 40.00 75.00 
N 6.00 6.00 12.50 24.00 40.00 75.00 
WHLD-FM, chan. 253, 98.5mc, 48.7kw, Head- 
ley-Reed 
D 3.00 4.00 7.00 20.00 30.00 50.00 
N 3.00 4.00 7.00 20.00 30.00 50.00 
WJJL, Ikw-D, 1440kce, McGillvra, Conlan 
D 5.00 6.00 12.00 24.00 40.00 75.00 
OGDENSBURG, St. Lawrence, 4,800 fam., 


96.0% radio, 4,610 radio fam 


WSLB, 250w, 1400kc, MBS, Walker 
D 5.00 10.90 20.00 30.00 40.00 
N 5.00 10.00 20.00 30.00 40.00 


WSLB-FM, 291, 3kw, Walker 
Co. 
(see Rural Radio Network) 


chan. 106.1mc, 


OLEAN, Cattaraugus, 
radio, 6,730 radio fam. 


7,000 fam., 6.1% 


WHDL, 250w, 
D 5.00 
N 6.00 


1450kc, ABC, Everett-McKinney 
5.00 10.00 20.00 30.00 50.00 
6.00 12.00 24.00 36.00 60.00 


WHODL-FM, chan. 239, 95.7mc, 43kw, Everett. 
McKinney 
Bonus 


ONEONTA, Otsego, 4,600 fam., 
4,430 radio fam. 


WDOS, 250w, 


96.2% radio, 


1400kc, MBS, Walker 
D 6.00 6.00 12.00 24.00 36.00 
N 8.00 8.00 16.00 32.00 48.00 


WDOS-FM, chan. 


Bonus 


60.00 
80.00 


256, 99.1mc, 3kw, Walker 


95.9°; radio, 


OSWEGO, Oswego, 6,700 fam. 
6,430 radio fam. 


WOPT-FM, chan. 284, 104.7mc, 
D 7.50 15.00 
N 10.00 20.00 


3kw 
20.00 
30.00 


35.00 
50.00 


fam 98.8%, 


OYSTER BAY, Nassau 
radio, 2,570 radio fam 


WKBS, 250w-D, 1520kc 
D 9.00 16.00 


2,600 


32.00 42.00 80.00 


PEEKSKILL, Westchester (no city figures 


WLNA, 500w, 1420kc 
D 5.00 7.00 12.00 24.00 36.00 60.00 
N 5.00 7.00 12.00 24.00 36.00 60.00 


(Continued on page 132) 
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M He 
00 200.09 
00 400.09 


|. Raymer 


00 75.09 
00 80.00 


Okw 
00 75.00 
00 100.00 
20kw 


00 30.00 
00 36.00 


» 18.5kw, 


00 720.00 
00 1200.00 


00 fam., 


e rates 
00 75.00 


00 75.00 
00 75.00 


w, Head- 


00 50.00 
00 50.00 


onlan 
00 75.00 
00 fam., 


00 40.00 
00 40.00 


. Walker 


1 96.1% 


McKinney 
00 50.00 
00 60.00 


_ Everett. 


1%, radio, 


00 60.00 
00 80.00 


Walker 


;, radio, 


00 35.00 
00 50.00 


., 98.8% 


00 80.00 


res 


00 60.00 
00 60.00 


> 
) 


isting 





















WHAM in ey cer — Y. 


COVERS THE 
SAME BUYING Y, 

POWER AS ANY ) more! 
OTHER LOCAL 

STATION ... 



























H . Lh) jeu’? = Effective buying income in WHAM 
Upstate New York is not just “big city” ter ying $1,492,973,000 


15-county primary (0.5 m.v.) area 


ritory. The counties surrounding Rochester 
Effective buying income in ‘*5-county 


house a rural population whose net annual rea” iwhich actually is not entirely 
covered by the 0.5 m.v. night-time 


income is one of the highest in America! contour of any other Rochester station) $ 951,285,000 


WHAM—the 50,000-watt, clear-channel WHAM BONUS $ 541,688,000 


station—has primary coverage in 15 New 
York counties whose net effective buying x 





is 
income totals nearly one-and-a-half billion * < coveros® 
dollars—almost twice the spending power 
reached by any other Rochester station! 



















* Based on Sales Management's survey 


of buying power for 1947 ... this year's figures S 
, 


will be even higher! 


ROCHESTER RADIO CITY 
—— \ * “The Stromberg - Carlson Station” 
AM-—FM=—and TV in '49! 


GEORGE P. HOLLINGBERY COMPANY + NATIONAL REPRESENTATIVE 
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NEW YORK 


SPOT RATE FINDER 


(Continued 


from page 30) 


PLATTSBURG, Clinton, 5,600 fam., 95.4% 
radio, 5,340 radio fam. 
WEAV, Ikw, 960kc, ABC, McGillvra 
SB IM 5M 15M 30M IHR 
D 5.00 5.00 10.00 20.00 30.00 50.00 
N 8.00 10.00 20.00 30.00 45.00 75.00 
POUGHKEEPSIE, Dutchess, 13,500 fam., 
95.3% radio, 12,870 radio fam. 
WKIP, 250w, 1450kc, ABC, Conlan 
D 4.00 5.00 10.00 20.00 30.00 50.00 
N 6.00 7.00 14.00 28.00 42.00 70.00 
WHVA (FM), chan. 284, 104.7mc, 2300kw 
Bonus 
ROCHESTER, Monroe, 101,000 fam., 97.6% 
radio, 98,580 radio fam. 
3 AM affiliates, average I-time rate 
D 20.25 22.25 32.00 61.50 96.00 157.50 
N 36.25 40.00 56.00 109.50 165.50 273.75 
2 AM non-affiliates, average |-time rates 
D 9.50 10.50 17.00 34.00 51.00 85.00 
WARC, Ikw, 950kc, ABC, Katz, Hooper 


D 17.00 
N 30.00 
WHAM, 
Hooper 
D 30.00 
N 55.00 
WHFEM 
lingbery 
D 3.00 
N 6.00 


50kw, 


20.00 
35.00 46.00 92.00 
1180ke, 


30.00 44.00 
55.00 
(FM), chan. 255, 98.9mc, 20kw, Hol- 


3.00 
6.00 


30.00 60.00 90.00 150.00 
138.00 230.00 
NBC, Hollingbery, 


88.00 132.00 220.00 


88.00 176.00 264.00 440.00 


6.00 
12.00 


12.00 
24.00 


18.00 30.00 
36.00 60.00 


WHEC, Skw, 1460kc, CBS, McKinney, Hooper, 
B 


BM 
D 17.00 
N 30.00 


County 


Albany 
Allegany 
Bronx 
Broome 
Cattaraugus 
Cayuga 
Chautauqua 
Chemung 
Chenango 
Clinton 
Columbia 
Cortland 
Delaware 
Dutchess 
Erie . 

Essex 
Franklin 
Fulton 
Genesee 
Greene 
Hamilton 
Herkimer 
Jefferson 
Kings . 
Lewis . 
Livingston 
Madison 
Monroe 
Montgomery 





Radio 
Sales, 


Sources: 


20.00 
35.00 50.00 90.00 


30.00 50.00 90.00 140.00 


140.00 225.00 


* * 


WHEC-FM, chan. 243, 96.5mc, 65kw, Everett- 


McKinney 
Bonus 
WRNY, 250w-D, 680kc, Forjoe 
SB 1M 5M 15M 30M 14#Hr 
D 4.00 6.00 10.00 20.00 30.00 50.00 


WRNY-FM, chan. 250, 97.9mc, 7.9kw, Forjoe 


WSAY, Iikw, 1370kc, Walker, Hooper 

D 15.00- 15.00 24.00 48.00 72.00 120.00 
N 25.00 25.00 40.00 80.00 120.00 200.00 
WVET, 5kw, 1280kc, MBS, Weed, Hooper 

D 17.00 20.00 24.00 48.00 72.00 120.00 
N 30.00 35.00 40.00 80.00 120.00 200.00 
ROME UTICA, Oneida, 42,900 fam., 96.1% 


radio, 41,23 radio fam. 
See Utica 


SARANAC LAKE,, Essex and Franklin, 2,600 
fam., 95.6% radio, 2 480 radio fam. 

WNBZ, 250w, 1450kc, ABC, Clarke, Inc. 

D 4.00 5.00 10.00 20.00 30.00 50.00 

N 6.00 8.00 15.00 30.00 45.00 75.00 

SCHENECTADY, Schenectady, 30,000 fam., 
97.6% radio, 29,280 radio fam 

WGY, 50kw, 810kc, NBC, NBC Spot Sales, 
Hooper 

D 35.00 35.00 44.00 88.00 132.00 220.00 

N 70.00 70.00 88.00 176.00 264.00 440.00 

WGFM (FM), chan. 258, 99.5mc, b6kw 
(No time sold or offered for sale.) 

WSNY, 250w, 1240kc. Young 

D 6.00 8.00 15.00 30.00 45.00 75.00 

N 9.00 12.00 22.50 45.00 67.50 112.50 

WBCA (FM), chan. 266, [0l.Imc, 3.5kw, 
Rambeau 

D 2.50 2.50 5.00 10.00 15.00 25.00 

N 5.00 5.00 10.00 20.00 30.00 50.00 

SYRACUSE, Onondaga, 66,600 fam., 97.6% 
of radio, 65,000 radio fam. 

4 AM affiliates, average |-time rates 

D 9.20 12.93 22.97 46.25 71.62 115.00 

N 18.40 28.37 45.95 92.50 140.00 231.25 


2 *« * 


ee Ikw-N, 620kc, ABC, Petry, | 3 AM affiliates, average I-time rates 
SB. IM 5M 15M 3 

so 1M SM 15M 30M THe | mM it25 12.66 20.66 34.66 aot Lit 
D 8.80 13.75 20.90 48.00 72.00 120.00 jw 15.33 16.66 27.66 45.64 73.09 80.00 
N 17.60 27.50 41.80 86.00 144.00 240.00 | wearinwis S00GN T3lGio ee 
WAGE-FM, chan. 253, 98.5mc, Ikw es 9.50 18.00 25.00 "S00" 
Bonus N 12.00 25.00 40.00 70.00 i269 
WFBL, 5kw, 1390kc, CBS, Free & Peters WIBX, Skw, 950kc, CBS, Wood & Co 
D 10.00 15.00 °25.00 45.00 70.00 110.00 Hooper on 
N 20.00 30.00 50.00 90.00 140.00 225.00 | D 12.75 15.00 25.00 40.00 50.00 0. 
WNDR, 5kw, 1260kc, MBS, Raymer, Hooper . 00 | 50.00 75.00 125.09 
D 8.00 * 8.00 20.00 “40.00 60.00 100.00 | WIBX-FM, chan. 245, 96.9mc, kw 
N 16.00 16.00 40.00 80.00 120.00 200.00 aa 


WNDR-FM, chan. 273, 102.5mc, 8.5kw, Raymer p 6.00 '8.00 12.00 
Bonus N 8.00 10.00 18.00 
WOLF, 250w, 1490kc, Walker WRUN, 5kw-D, Ikw-N, 
D 6.00 ‘6.00 12.00 24.00 45.00 75.00 Hooper 
N 12.00 12.00 30.00 60.00 90.00 150.00 > 15.00 15.00 25.00 
WSYR, / ‘ 00 35.00 
a. 570kc, NBC, Headley-Reed, Ket WRUN-FM, chan. 289, 
D 10.00 15.00 26.00 52.00 78.00 130.00 Knodel 
N 20.00 40.00 52.00 104.00 156.00 260.00 Bonus 


WSYR-FM, chan. 233, 94.5mc, 9kw 


Bonu 


s 
WSYR-TV, 12.5kw, aur., 23.0kw vis., chan. 5, 


radio, 


40.00 
60.00 


WKAL, 250w, 1450, MBS, Cooke 
24.002 
27.00 

1150kc, Avery-Knode 


36.00 49 00 
54.00 90.00 


60.00 100.09 
90.00 150.09 


105.7mc, 4.3kw, Avery. 


WATERTOWN, Jefferson, 
10,670 radio fam. 
WATN. 250w, 1240kc, MBS, Wood & Co! 


11,200 fam., 95.39, 


ton 


NBC, Headiey-Reed D 3.00 6.00 12.00 24.00 36.00 6000 
D = 21.00 27.00 36.00 51.00 75.00 120.00 N. 5.00 10.00 20.00 40.00 60.00 100.09 
N 35.00 45.00 55.00 85.00 125.00 200.00 WWNY, Ikw, 790kc, CBS, Weed, BMB 

WHEN(TV), 7.5kw aur., I5kw vis., chan. 8 D 4.00 8.00 14.00 28.00 48.00 80.00 


40.00 


N 50.00 
TROY, Rensselaer, 22,500 fam., 96.8% radio, 


100.00 150.00 250.00 | N 6.00 12.00 


24.00 48.00 
_ chan. 26 


72.00 120.00 


3, 100.5mc, 14.4kc, Weed 


21,780 radio fam. 2.50 5.00 8.00 15.09 
WTRY, 5kw, 980kc, CBS, Headley Reed, | N 3.75 7.50 12.00 20.00 

Hooper WETHERSFIELD, Wyoming (no city figures 
D 12.75 16.00 25.00 50.00 75.00 125.00 available) 

N 24.00 30.00 45.00 90.00 135.00 225.00 | WFNF(FM), chan. 299, 107.7mc, Ikw, Rural 
WTRI(FM), chan. 274, 102.7mc, 3.5kw, Radio , 

Headly-Reed (See Rural Radio listing.) 

Bonus WHITE PLAINS, Westchester, 12,800 fam 
WELY, chan. 222, 92.3mc, 5.4kw 98.4% radio, 12,600 radio fam. 
D 1.88 2.81 3.75 7.50 11.25 18.75 | WEAS, 250w, 1230kc, Headley Reed, Conlan 
N 2.50 3.75 5.00 10.00 15.00 25.00 | D 8.50 11.00 22.00 49.00 65:50 93.00 
UTICA, Oneida, 11,600 fam., 96.1% radio, N 8.50 11.00 22.00 49.00 65.50 93.00 

11,150 radio fam. WFAS-FM, chan. 280, 103.9mc, |kw, Headley- 

(includes Rome, N.Y.) Reed Bonus 

* * * 
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IT PAYS TO BUY 


Your Best Buy in Elmira— 


Reaching a 250 million area 


American Broadcasting Company 


222 East Market Street 


Page 132 





August 15, 1949 


WELM 


. Taxable Pay- 
1949 Total Per Cent Radio Retail Sales Employment rolils—Ist Qtr. 
Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 
71,600 96.8 69,310 284,036 58,439 34,482 
12,600 96.4 12,150 25,424 6,377 3,103 
423,200 97.8 413,890 886,367 2,953,972 12,092,606 
51,400 97.0 49,860 160,543 59,571 36,716 
23,000 96.7 22,240 66,639 16,006 8,972 
20,600 97.0 19,980 61,767 15,220 8,913 
39,100 97.1 37,970 100,218 34,523 19,568 
25,300 96.4 24,390 83,273 28,086 17,417 
11,900 97.3 11,580 31,556 6,424 3,209 
13,300 95.0 12,640 34,708 7,381 3,981 
14,000 96.6 13,520 31,319 6,642 3,451 
11,800 96.9 11,430 32,810 8,690 4,501 
13,000 96.0 12,480 34,725 6,204 3,470 
31,800 96.1 30,560 117,236 25,522 15,649 
245,100 98.0 240,200 772,602 256,915 163,579 
9,700 95.4 9,250 26,136 5,022 2,667 
11,700 93.8 10,970 34,538 5,532 2,335 
15,500 95.9 14,860 48,123 15,088 7,358 
13,700 96.1 13,170 35,436 10,516 5,896 
8,800 95.1 8,370 21,174 2,952 1,427 
1,300 93.1 1,210 3,116 1,111 747 
19,000 96.0 18,240 42,737 19,433 11,928 
26,600 94.5 25,140 75,844 15,636 8,737 
773,100 97.1 750,680 1,905,701 1 ; 
6,500 93.2 6,060 12,349 2,520 1,431 
10,400 95.0 9,880 24,612 4,721 2,429 
13,500 94.5 12,760 32,726 5,610 2,897 
137,000 97.3 133,300 463,754 180,428 121,809 
18,400 96.5 7 51,102 19,729 10,768 
Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce 
copyright 1949 ‘Sales Management.” Further reproduction unlicensed. 


Mfg. Value 
Added 
1947 ($000) 


111,726 
14,334 
2 185,659 
159,879 
45,334 
48,081 
109,776 
74,571 
20,525 
19,664 
23,302 
27,357 
14,762 
70,248 
753,534 


37,506 
33,795 
7,089 


61,178 
31,782 
21,169,293 
12,103 
9,993 
510,225 
74,023 


Families, Retai 


(Continued on page 134) 


ELMIRA, N. Y¥. 


Chemung County—1948 


$83,273,000 Retail Sales 
83,400 Population 


$5,182 Buying Income per Family 
$5,375 for Elmira 


115 Quality of Market Index 
130 for Elmira 


Represented by The Walker Company 
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800 fam., sample page from new WINS brochure a 
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50 93.00 
50 93.00 
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this is the sto~ 


WINS WINS 
Primary Secondary 
Mail Area Mail Area 


POPULATION ..-..------. 13,791,600 1,286,500 
RADIO FAMILIES.....-. 3,840,200 349,170 
TOTAL RETAIL SALES $12,158,549,000 $1,079,767,000 
ze FOOD SALES. .- -- $ 3,836,082,000 $ 338,079,000 

DRUG SALES $ 317,209,000 $ 30,616,000 
GEN'L MODSE. SALES ----$ 1,402,865,000 $ 113,958,000 


37,506 
33,795 
7,089 


12,103 
9,993 
510,225 
ans From 20,489 pieces of mail for client sales received 
,  Retai during four weeks of day and night operation, 
1) WINS has designed a mail map. Base is ratio of 
—— mail response to 1948 BMB radio families in the 
five boroughs of New York City. Counties with mail 
ratio 25% of New York City or better are shown 
as primary; those with ratio of 10% or better as 

secondary. 









CROSLEY BROADCASTING CORPORATION 
SOKW NEW YORK 
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County 
Nassau 
New York 
Niagara 
Oneida 
Onondaga 
Ontario 
Orange 
Orleans 
Oswego 
Otsego 
Putnam 
Queens .. 
Rensselaer 
Richmond .. 
Rockland 
St. Lawrence 
Saratoga 
Schenectady 
Schoharie .. 
Schuyler 
Seneca ... 
Steuben ... 
Suffolk ..... 
Sullivan 
Tioga . 
Tompkins ..... 
Ulster 
Warren 
Washington 
Wayne ... 
Westchester .. 
Wyoming .. 
Yates 





Sources: Radio 


Sales, 


Page 134 


1949 Total 


Families 
131,400 
648,200 
51,400 
€4,000 
94,700 
17,600 
42,400 
9,300 
22,000 
15,900 
4,900 
435,300 
37,000 
51,700 
19,800 
26,200 
22,300 
42,200 
7,200 
4,000 
7,600 
27,400 
62,000 
11,900 
9,300 
14,200 
27,300 
12,200 
12,900 
18,100 
167,300 
9,500 
5,600 


1 Includes Bronx, Kings, New York, Queens and Richmond. 
A borough of New York City. 


Cent Radio, BMB. 
“Sales Management. 


3 out of every 4 homes in Nassau County listen regularly daytime to WHLI’s 
programs of Familiar Music and Long Island news. Among the top 50 counties 
of the United States, Nassau County is 42nd in population, 35th in total net 
income, 12th in net income per family, 45th in retail sales, 29th in food store 


sales, 49th in drug store sales (Sales Management 1949 Survey of Buying 


Power.) 


August 15, 1949 


Employment, 
Further 


Per Cent 
Radio 


98.4 
94.8 
96.8 
95.6 
97.0 
95.7 
95.7 
94.1 
94.8 
93.6 
96.4 
98.6 
96.3 
97.1 
96.7 
92.6 
95.5 
97.4 
92.2 
93.2 
94.2 
94.2 
97.2 
94.2 
92.6 
95.7 
94.6 
95.5 
93.3 
94.9 
98.0 
94.6 
94.1 


@ More listeners per dollar in Nassau 
County than any other station—includ- 
ing- the New York City 50,000 watters. 


@ Of course WHLI has Hooper, Conlan and 
L. I. Radio Survey. 


@ long Island’s top local retailers use 
WHLI regularly. 


Taxable 
reproduction 


Payrolls, 


Radio 
Families 


129,300 
614,490 
49,760 
61,180 
91,860 
16,840 
40,580 
8,750 
20,860 
14,880 
4,720 
429,210 
35,630 
50,200 
19,150 
24,260 
21,300 
41,100 
6,640 
3,730 
7,160 
25,810 
60,260 
11,210 
8,610 
13,590 
25,830 
11,650 
12,040 
17,180 
163,950 
8,990 
5,270 


Federal 
unlicensed. 


Retail Sales 
1948 ($000) 


485,121 
3,767,124 
161,346 
174,225 
303,624 
43,279 
134,838 
17,581 
50,411 
40,603 
18,073 
1,205,754 
99,979 
137,913 
52,493 
61,318 
46,071 
131,201 
14,162 
7,673 
12,433 
59,524 
179,229 
41,686 
18,073 
44,581 
73,094 
48,101 
24,393 
37,417 
674,104 
19,294 
10,131 


Administration. 


NEW YORK RADIO MARKET DATA BY COUNTIES 


Employment 
Ist Qtr. 1947 


76,065 


63,590 
58,420 
106,347 
10,151 
26,905 
3,925 
13,396 
5,847 
1,604 


27,704 


12,799 
15,602 
11,663 
54,184 

1,863 
1,820 
3,702 
19,197 
24,030 
4,830 
4,714 
10,706 
15,418 
11,422 
6,747 
7,308 
108,538 
4,781 
2,276 


Mfg. Value Added, 


47,930 


45,070 
35,483 
65,143 
5,872 
14,453 
1,802 
7,502 
2,652 
859 


15,470 


7,490 
8,854 
6,089 
36,068 
853 
1,030 
1,970 
11,009 
13,269 
2,384 
2,247 
5,942 
7,507 
6,364 
3,503 
3,905 
66,916 
2,246 
1,097 


Commerce 


BROADCASTING 


(Continued from page 132) 


Taxable Pay- 
rolls—Ist Qtr. 
1947 ($000) 











Added 
1947 (S009 


115,152 
*3,484 47) 
269,697 
169,83) 
275,257 
23,577 
58,645 


52,610 


° 584,142 
77,099 
96,860 
53,255 
41,95) 
38,854 
133,347 


10,798 
55,447 
49,115 


21,827 
24,76 


Families Reta 








Telecasting 
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Mfg. Vai 
Added. 
1947 (S009 


1 15,159 
*3,484 47) 
269,697 
169.83) 
275,257 
23,577 
58,645 


52,610 


584,142 
77,099 
96,860 
53,255 
41,95) 
38,854 

133,347 


10,798 
55,447 
49,115 


21,827 
24,760 


Ss, Retai 


ing 





BROADCASTING e 


They may come BIGGER.... 





April, 1949 Conlan Radio Report in Westchester shows S out in front gainst all « 
ag! con to 6 P. M.; and doing nicely, thauk y 3 periods 
watts and where-with-all in the nation 
CONLAN RADIO REPORT 
SUMMARY 
Basic Calls 4,106 7,166 
Listening Homes 838 1,370 
% of Potential Audience 20.4° 19 
Distribution of Listening Homes Among Stations: 
“A” Network 50,000 w. 23.9% < 
W FAS Independent 16.9 19.4 
"B” Independent—50,000 w. 7 » 
C’' Network—50,000 w. 9.] 12.3 
"D" Independent—5,000 w. bw 2.8 
“E Independent—50,000 w. L7 3.1 
'F’’ Network—50,000 w. 13.7 18.5 
"G" Independent—10,000 w. 20 2.3 
“H" Network—50,000 w. 13.4 13.2 
“T' Independent—5,000 w. 6 a 
"J" Independent—10,000 w. A 8 
Other—FM—TV 6.0 7.9 
Survey Periods: Monday through Saturday 
For selected concert and classical music—news—and attention to local happenings, Westchester 


of 18 years; and more of them are doing so now 


but they don’t come BETTER 
than WFAS in Westchester 


Telecasting 


Page 2 
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WESTCHESTER BROADCASTING CORPORATION 
OFFICES and STUDIOS in the Reporter Dispatch Building, WHITE PLAINS, N.Y. 


Represented by HEADLEY-REED CO., New York, N. Y. 
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NORTH CAROLINA 





SPOT RATE FINDER 


AHOSKIE, Hertford, 900 fam., 89.4% radio, 
800 radio fam. 
WRCS, Ikw-D, 970kc 
SB 1M 5M 15M 30M I14Hr 
D 5.00 5.00 10.00 24.00 36.00 60.00 


ALBEMARLE, Stanly, 
3,930 radio fam. 


WABZ, Ikw-D, 1010kc 
D 3.00 5.00 10.00 20.00 30.00 50.00 


ASHEBORO, Randolph, 2,500 fam., 91.2% ra- 
dio, 2,280 radio fam. 


4,100 fam., 95.8% radio, 


WGWR, Ikw-D, 1260kc, BMB 
D 5.00 5.00 10.00 20.00 30.00 50.00 
ASHEVILLE, Buncombe, 16,900 fam., 90.0% 


radio, 15,210 radio fam. 





3 AM affiliates, average one-time rate 


CHARLOTTE, Mechlenberg, 36,800 fam., 88.1% 
radio, 32,420 radio fam. 


3 AM affiliates, average one-time rate 
SB 1M 5M 15M 30M 1 Hr 
D 18.96 20.63 33.45 52.74 79.10 131.84 


| N 32.13 35.47 62.34 96.67 146.67 241.67 


D 7.16 7.15 12.34 19.15 36.34 60.35 

N 10.50 10.50 18.00 39.00 61.00 101.67 | 

WISE, 250w, 1230kc, NBC, Ayery-Knodel 

D 6.00 10.00 18.00 28.00 47.00 

N 8.00 16.00 32.00 48.00 80.00 

WLOS, 5kw-D, Ikw-N, 1380kc, MBS, Taylor- 
Borroff, Keenan & Eickelberg 

D 7.00 7.00 12.00 22.00 36.00 60.00 

N 10.00 10.00 18.00 40.00 60.00 100.00 

WSKY, 250w, 1490kc, Friedenberg 

D 4.50 6.00 12.00 20.00 32.50 

N 5.00 8.00 18.00 30.00 50.00 

WWNC, 5kw, 570kc, CBS, Headley-Reed, 
Hooper 

D 8.50 8.50 15.00 27.50 45.00 75.00 | 

N 13.50 13.50 20.00 45.00 75.00 125.00 


BURLINGTON, Alamance, 7,300 fam., 94.8% 
radio, 6,920 radio fam. 


2 AM non-affiliates, average one-time rate 


D 413 5.50 11.00 21.75 35.25 53.75 

WBBB, Ikw-D, 920kc, MBS, McGillvra, Gene 
Grant 

D 5.25. 7.00 14.00 28.00 43.00 70.00 


WBBB-FM, Ch. 267, 101.1mc, 34kw, McGillvra 
Bonus, days only 
N 3.00 3.50 


7.00 14.00 21.00 35.00 


WENS, Ikw-D, 1150kc 
D 3.00 4.00 8.00 


WENS-FM, 


Bonus 


Ch. 230, 93.9mc, 2kw 


Note: All one-time. Sources: Total 
Families, copyright 1949 ‘Sales 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 
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Manage- | 


15.50 27.50 37.50 | 





WAYS, 5kw-D, Ikw-N, 610kc, ABC, MBS, 
Avery-Knodel 


D 14.40 14.40 21.60 43.20 64.80 108.00 
N 14.40 14.40 36.00 72.00 108.00 180.00 


WAYS-FM, Ch. 299, 107.7mc, 7.7kw 


Bonus 
WBT, 50kw, 1110kc, CBS, Radio Sales, Hooper, 
BMB 


D 35.00 40.00 63.75 85.00 127.50 212.50 
N 70.00 80.00 127.50 170.00 255.00 425.00 


WBT-FM. Ch. 260, 99.9mc, 54.6kw, Radio Sales 
D 2.50 4.00 7.50 14.50 21.50 36.00 
N 3.00 4.80 10.00 19.00 28.00 48.00 










SuTmanrono 


4 ern erso 





(See page 3 for 


WBTV, Ch. 3, 8.2kw-a; 16.3kw-v, Radio Sales, 


CBS 
SB 1M 5M 15M 30M 1Hr 
D 15.00 18.00 27.00 36.00 54.00 90.00 
N 25.00 30.00 45.00 60.00 90.00 150.00 


WGIV, Ikw-D, 1600kc, Forjoe, Conlan, Hooper 
D 6.00 6.00 12.00 24.00 36.00 60.00 


WSOC, 250w, 1240kc, NBC, Headley-Reed, 
BMB 

D 7.50 7.50 15.00 30.00 45.00 75.00 
N 12.00 12.00 24.00 48.00 77.00 120.00 


WSOC-FM, Ch. 276, 103.5mc, 38kw, Headley- 


Reed 


Bonus 

— ee. Ch. 295, 106.9mc, 75kw, Headley- 
ee 

D 2.50 2.50 5.00 10.00 15.00 25.00 

N 5.00 5.00 10.00 20.00 30.00 50.00 


WIST(FM), Ch. 284, 104.7mc, 50kw 
D 7.50 10.00 16.00 32.00 48.00 80.00 
N 9.50 12.50 20.00 40.00 60.00 100.00 


- s & 


MARKET INDICATORS 


key 





| CLINTON, Sampson, 1,500 fam., 83.0% 
1,250 radio fam. 


WRRZ, Ikw-D, 880kc, ABC, Forjoe, BMB 
SB hy 5M 15M 30M 
6.00 


CONCORD, Cabarrus, 
dio, 4,460 radio fam. 


D 6.00 


WEGO, Ikw-D, 780kc, Clarke 
D 4.00 6.00 17.50 30.00 
DUNN, Harnett, 1,800 fam., 85.2% 


1,530 radio fam. 


D 4.00 


_—— Ikw-D, 780ke 
5.00 


3 AM affiliates, average one-time rate 


D 7.16 
N 10.86 


7.16 





radio, 


IHR 


12.00 24.00 36.00 60.00 
4,800 fam., 92.9% 


ra- 


50.00 


radio, 


10.00 25.00 40.00 60.00 


DURHAM, Durham, 20,000 fam., 90.2% radio, 
18,580 radio fam. 


14.25 25.00 38.50 62.50 
10.86 23.75 41.67 62.50 104.17 


2 AM non-affiliates, average one-time rate 


D 4.87 


D- 10.00 
N~ 15.00 


to map.) 


5.38 


10.00 


W 


10.00 21.25 38.00 67.50 


WODNC, 5kw-D, Ikw-N, 620kc, CBS, Raymer 
15.00 30.00 45.00 75.00 
15.00 25.00 50.00 75.00 125.00 


| WDNC-FM, Ch. 286, 105.1mc, 36kw, Raymer 
} Bonus 
| WDUK, Ikw-D, 500w-N, 1310kc, ABC, Avery- 
Knodel, Conlan, Hooper 
| SB 15M 30M _ 14Hr 
| D 7.00 7.00 18.00 30.00 45.00 
N 10.00 10.00 30.00 45.00 75.00 
| WHHT, lkw, 1590kc, MBS, Burn-Smith 
D 4.50 4.50 13.50 27.00 40.50 67.50 
N 7.50 7.50 22.50 45.00 67.50 112.50 
| WSSB, 250w, 1490kc, Friedenberg, Hooper 
| D 4.00 5.00 10.00 20.00 36.00 60.00 
N 5.00 6.00 15.00 30.00 45.00 75.00 
WTIK, Ikw-D, 730kc, Forjoe, Hooper 
D 5.75 5.75 10.00 22.50 40.00 75.00 
ELIZABETH CITY, Pasquotank, 4,000 fam., 
86.6% radio, 3,460 radio fam. 
| —— 250w, 1400kc, MBS, Burn-Smith, Con- 
an 
D 4.20 5.20 8.75 20.00 37.35 65.00 
| N 4.20 5.20 8.75 20.00 37.35 65.00 


x 


* 


FOR NORTH CAROLINA 


CLASSIFICATIONS FIGURES 
Population ... 3,715,000 
Increase over 1940 4.0% 
% of US. .. 2.55% 
BMB Families 898,500 
Percent Radio 87.1% 
Radio Families 782,830 
Business Concerns 40,104 
Manufacturing Establishments 5,320 
Non-Agricultural Employment 681,047 
Manufacturing Employment 350,000 
Income ........ $3,290,000,000 
Increase over 1940 191% 
Per Capita Income  % 890 
Increase over 1940 182% 
Construction (Private) $ 215,400,000 
Residential ...... $ 188,500,000 
Non-Residential $ 61,000,000 


Retail Sales 


Value Added by Manufacture 


$2,294,535,000 
$1,646,000,000 


YR. 


"48 


"48 
"49 
"49 
"49 
*47 
*47 
"47 
"47 
"47 


"47 


*47 
"47 
"47 
*48 
°47 


FIGURES 
3,572,000 


2.71% 
817,000 
78.3% 
640,000 
33,852 
3,158 
616,000 
270,000 


1,131,000,000 


316 


67,700,000 
35,900,000 
15,700,000 


2,171,729,000 


544,000,000 


BROADCASTING ® 


¥R. 
"40 


40 
"46 
"46 
"46 
"39 
*39 
*39 
*39 
"40 


*40 
°39 


semrson 


a Clinton — me," 


hité <Te 


My mee 
J cnvewee @ 


Wey —— 
Al .s0en g 
er bencee 


WGAI, 500-D, 560kc, Sears-Ayer 
SB 1 





| M 5M 154 30M 
D 4.50 5.50 12.00 24.00 36.00 gotta 
| FAYETTEVILLE, Cumberland, 13, 
81.6% radio, 11,340 radio fam. *™ 
2 AM non-affiliates, average one-ti 
| 0 4.25 5.00 7.25 16.25 27°00 "3p 
N 4.25 475 7.75 1675 30.00 5209 
San, 3 250w, be Continental 
4 7.00 15.00 24. 
N 4:30 5.50 8.00 1600 30.00 an 
WENC, 250w, 1450kc, MBS, Walker 
D 4.50 4.50 10.00 25.00 48.50 7299 
N 4.50 4.50 10.00 25.00 48.50 729 
WENC-FM, Ch. 251, 98.1mc, 12kw 
Bonus 
WWNF, 250w, 1230kc, Friedenberg 
D 4.00 6.00 7.50 17.50 30.00 50.00 
|N 4.00 6.00 7.50 17.50 30.00 50.00 


FOREST CITY, Rutherford, 
radio, 


1,500 fam. VA 
1,280 radio fam om., S05 






Our im 


Morehead City 









lecksoneiile 


2 Wilmington 


WBBO, Ikw-D, 780kc 

SB 1M 5M 15M 30M Hr 
D 5.00 10.00 22.00 36.00 60.00 
N 5.00 10.00 22.00 36.00 60.00 
WBBO-FM, Ch. 227, 93.3mc, 1.5kw 


Bonus, days only 
N 2.50 5.00 11.00 18.00 30.00 
GASTONIA, Gaston, 6,000 fam., 90.2% radio 
5,410 radio fam. 
WGNC, 250w, 1450kc, ABC, Continental 
D 3.50 3.50 5.50 15.00 25.00 45.00 
N 4.00 4.00 6.50 20.00 30.00 50.00 
WGNC-FM, Ch. 270, 101.9mc, 11.1kw 
Bonus 
WLTC, Ikw-D, 1370kc, Clark 
D 3.50 5.20 10.40 20.80 31.20 52.00 
GOLDSBORO, Wayne, 7,000 fam., 84.2% ra- 
dio, 5,890 radio fam. 
WGBR, 250w, 1400kc, Forjoe 
D 5.00 5.00 11.00 22.00 33.00 55.00 


N 5.00 5.00 11.00 22.00 33.00 55.00 
WEQR-FM, Ch. 277, 93.3mc, 35kw, Forjoe 

D 3.50 3.50 6.00 12.00 18.00 30.00 
N 3.50 3.50 6.00 12.00 18.00 30.00 


(Continued on page 137) 
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» 85.0% 


beth City 


55.00 








GREENSBORO Guilford, 21,400 fam., 91.1% 





radio, 19,5 radio fam. 

fiiliates. overage one-time rate 
2AM im.) SM. OSM. SOM. 1 Hr 

8.50 8.50 16.00 32.50 47.50 80.00 
0 1400 14.00 25.50 51.50 78.50 130.00 
wBIG, 5kw, 1470kc, CBS, Hollingbery, BMB, 
» "E50 8.50 17.00 35.00 50.00 85.00 
N 14.00 14.00 27.00 55.00 85.00 140.00 
wcoG, Ikw, 1320kc, ABC, Avery-Knodel, 
0 "$50 8.50 15.00 30.00 45.00 75.00 
N 14.00 14.00 24.00 48.00 72.00 120.00 


WGBG, Ikw-D, 980kc, Burn-Smith 
p 6.00 6.00 15.00 30.00 45.00 75.00 


nN 6.00 6.00 15.00 30.00 45.00 75.00 
WGBG-FM, Ch. 262, 100.3mc, 37kw, Burn- 
Smith 
Bonus 
WFMY, Ch. 247, 97.3mc, 23kw 
p 1.50 1.50 3.10 625 8.75 13.75 
N 2.00 2.00 4.00 8.00 12.00 20.00 


GREENVILLE, Pitt, 4,700 fam., 85.5% radio, 
4,020 radio fam. 


WGTC, 250w, 1490kc 
D 3.50 5.94 16.20 27.00 
N 4.00 7.92 21.60 36.00 


45.00 
60.00 


HENDERSON, Vance, 4,100 fam., 85.8% ra- 
dio, 3,520 radio fam. 


WHNC, Ikw-D, 890kc, MBS, Griffith 
D 5.25 6.25 12.50 25.00 37.50 56.25 


HENDERSONVILLE, Henderson, 
89.4% radio, 1,970 radio fam. 


2,200 fam., 


WHKD, 250w, 1450kc, MBS, Continental 
D 3.96 3.96 7.20 14.40 21.60 36.00 
N 3.96 3.96 7.20 14.40 21.60 36.00 


| LAURINBURG, Scotland, 2,000 fam., 





HICKORY, Catawba, 4,700 fam., 91.9% 
4,320 radio fam. 


radio, 


WHKY, 5kw-D, Ikw-N, 1290kc, ABC, Dodson, 


BMB, Hooper 
SB 1M 5M 15M 30M 4H 
D 5.00 680 13.40 26.80 40.20 67.00 
N 5.00 680 13.40 26.80 40.20 67.00 


WHKY-FM, Ch. 275, 102.9mc, 180kw, Doason 
Bonus 


WIRC, Ikw-D, 630kc, McGillvra 
D 3.50 5.00 10.00 20.00 30.00 50.00 


HIGH POINT, Guilford, 12,800 fam., 88.7% 
radio, 11,350 radio fam. 

WHPE, lIkw-d, 1070kc 

D 3.75 4.50 12.00 24.00 36.00 60.00 


WHPE-FM, Ch. 238, 95.5mc, 37 kw 


Bonus—Days only 


N 1.88 2.25 6.00 12.00 18.00 30.00 
WMER, 250w, 1230kc, ABC, Burn-Smith, Con- 


lan 
D 4.00 4.00 12.00 24.00 36.00 60.00 
4.00 12.00 24.00 36.00 60.00 


N 4.00 
WMFR-FM, Chan. 258, 99.5mc, 38kw 


Smith 
Bonus 


JACKSONVILLE, Onslow, 900 fam., 
radio, 780 radio fam. 


Burn- 


86.7% 


WJNC, 250w, 1240kc, MBS, Forjoe, Conlan 
D 2.75 2.75 9.00 18.00 27.00 45.00 
N 2.75 2.75 9.00 18.00 27.00 45.00 


KANNAPOLIS, Cabarrus, 8,100 fam., 95.7% 
radio, 7,760 radio fam. 


WGTL, Ikw-D, 870kc 
D 2.94 4.20 8.40 16.80 29.40 42.00 
N 4.20 6.00 12.00 24.00 42.00 60.00 


KINSTON, Lenoir, 5,500 fam., 85.5% 
4,700 radio fam. 


radio, 


WFTC, 250w, 1230kc, ABC, Burn-Smith 
D 4.20 4.20 8.75 20.00 37.35 65.00 
N 4.20 4.20 8.75 20.00 37.35 65.00 


80.5% 
radio, 1,610 radio fam. 





columbia 





BROADCASTING e 









WEWO, Ikw-D, 1080kc, BMB 
SB 1M 5M 15M 30M l Hr 
D 5.00 5.00 10.00 25.00 40.00 60.00 


LEAKSVILLE, Rockingham, 1,200 fam., 92.9 
radio, 1,110 radio fam 


WLOE, 250w, 1490kc, MBS 
1) 3.00 4.00 8.00 16.00 24.00 40.00 
N 3.00 4.00 8.00 16.00 24.00 40.00 


LENOIR, Caldwell, 2,700 fam., 88.1 
2,380 radio fam. 
SB 1M 5M 15M 30M 1 Hr 


radio 


WJRI, 250w, 1340kc, MBS 
D 4.00 4.00 9.00 18.00 30.00 50.00 
N 4.00 4.00 9.00 18.00 30.00 50.00 


LEXINGTON, Davidson 
radio, 3,510 radio fam. 


3,900 fam., 90.0 


WBUY, 250w, 1450kc, Continental 
D 2.80 4.00 8.00 16.00 24.00 40.00 
N 3.75 5.00 10.00 20.00 30.00 50.00 


LUMBERTON, Robeson, 1,500 fam., 86.7% 
radio, 1,300 radio fam 

WTSB, 250w, 1340kc, MBS, Continental 

D 5.00 5.00 11.00 22.00 33.00 55.00 

N 5.00 5.00 11.00 22.00 33.00 55.00 

MONROE, Union, 2,500 fam., 83.9 radio, 
2,100 radio fam 

WMAP, 250-w-D, 1060kc 

D 2.50 3.35 8.35 16.65 30.00 50.00 

MOREHEAD CITY, Carteret 1,900 fam 


81.1% radio, 1,540 radio fam 


WMBL, Ikw-D, 740kc 
D 4.50 4.50 


McGillvra 


15.35 28.10 42.45 70.40 


MORGANTON, Burke 
radio, 2,290 radio fam 


2,500 fam 91.7% 


WMNC, 250w, 1490kc, MBS 


D 3.00 4.00 6.00 12.00 18.00 30.00 
N 3.00 4.00 6.00 12.00 18.00 30.00 
MT. AIRY, Surry, 1,800 fam., 92.4% radio 


1,660 radio fam. 


WPAQ, Ikw-D, 740kc, Clark 
1) 1.50 3.45 12.00 24.00 36.00 60.00 


W BIG 


“The Prestige Station of the Carolinas” 


HOOPER 
WINTER, 1949 


Monday 


Monday 
12:00 

Sunday 
6:00 


affiliate 


Telecasting 


STATION AUDIENCE INDEX 
CITY ZONE 


Greensboro, N. C. 


WBIG 


thru ; Friday 
8:00 AM—l2 N 


46.0 


thru Friday 
N—6:00 PM 


thru Saturday 
PM—10:00 PM 


41.2 


59.8 





NEW BERN, Craven, 5,500 fam., 79.4 radio 
4,370 radio fam 
WHIT, 250w, 1450kc, MBS, Forjoe 
SB 1M 5M 15M 30M 1 Hr 
D 5.50 5.50 18.00 36.00 54.00 90.00 
N 5.50 5.50 18.00 36.00 54.00 90.00 
NEWTON, Cotawba, 1,900 fam., 94.1 radio, 


1,790 radio fam 


WNNC, 250w, 1230kc 
D 2.00 3.60 5.50 
N 2.50 4.00 6.50 


MBS, Continental 
15.00 25.00 45.00 
20.00 30.00 50.00 


NORTH WILKESBORO, Wilkes, 1,700 fam., 


88.8 radio, 1,510 radio fam 
WKBC, Ikw-D, 810kc, BMB 
D 6.40 14.00 22.00 36.00 60.00 
OXFORD, Granville (No data on city 
WOXF, 250w, 1340kc 
D 75 3.50 8.00 15.00 20.00 32.00 
N 75 6.00 10.00 20.00 32.00 48.00 
RALEIGH, Wake, 15,300 fam., 93.4 radio 


14,290 radio fam 


3 AM affiliates, average one time rate 
D 11.18 12.92 18.67 37.34 56.00 91.67 
N 20.16 23.50 32.67 65.00 99.00 164.00 


WNAO, 5kw 
D 8.75 
N 12.50 


850kc, ABC, Avery-Knodel 
8.75 14.00 28.00 42.00 70.00 
12.50 20.00 40.00 60.00 100.00 


WNAO-FM, Ch. 241 
Knodel 
Bonus 


96.1mc, 25kw, Avery- 


WPTF, 50kw 

BMB, Hooper 
D 20.00 25.00 32.00 64.00 96.00 160.00 
N 40.00 50.00 64.00 128.00 192.00 320.00 


WPTF-FM, Ch. 233 
Peters 
Bonus 


680kc, NBC, Free & Peters 


94.5mc, 12kw, Free & 


WRAL, 250w, 1240kc, MBS, Weed 
D 5.00 5.00 10.00 20.00 30.00 
N 8.00 8.00 14.00 27.00 


45.00 
45.00 72.00 


(Continued on page 188) 


5000 w. day & nite 


Greensboro, North Carolina 
represented by hollingbery 
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Dominates Winston-Salem! 


























@ 1ST IN LISTENING (Hooper) 












@ 1ST IN NETWORK (NBC) 










@ 1ST IN POWER (5000 watts) 
















@ 1ST ON THE DIAL (600) 

















@ 1ST ON THE AIR (1930) 

















1s 


Naturally,-_ it that WSJS 
FIRST in Advertising! -Local-General-Network 


follows 






















Your First and Best Buy! 
































PROOF POSITIVE!: 


Average Hooperatings 
wsuJS — “ss 

















MORNING: 8 to 12 Noon 










(Monday thru Friday) 7.3 5.4 2.0 
AFTERNOON: 12 to 6 PM | 
(Monday thru Friday) 9.9 5.2 1.9 | 
EVENING: 6 to 10:30 PM 16 4 9.9 si aad | 





(Sunday thru Saturday) 















of Audience 
| WSJS | — — 















MORNING 45.2. Be) 12.5 
AFTERNOON | 50.6 pF 9.7 
EVENING 58.0 34.7 No evening 





City Hooperatings, Fall-Winter, 1948-1949 









Represented 
Affiliated 






by | 
—_ HEADLEY- | _ 
NBC Tam RV Te FM REED | 


COMPANY 


THE JOURNAL-SENTINEL STATIONS 




















15, 1949 


Jugust 


| WREV (FM), 
| N 1.00 


| N 3.00 
| WEED-FM, Ch. 221, 92.1mc, 250w 


| D 7.50 


| D 4.00 


N 5.00 


| WTNC, 


| D 3.00 4.00 8.00 


NORTH CAROLINA 


SPOT RATE FINDER 
(Continued from page 137) 


REIDSVILLE, Rockingham, 3,700 fam., 88.9% 
radio, 3,290 radio fam. 
WEFRC, Ikw, 1600kc 
SB 1M 5M 15M 30M 
6.00 10.00 25.00 40.00 
6.00 10.00 25.00 40.00 
Ch. 271, 102.1mc, 1. ‘ kw 
D 1.00 1.50 2.50 5.00 9.50 
‘y 50 2.50 5.00 9.00 


1 Hr 
75.00 
75.00 


D 4.00 
N 4.00 


18.00 
18.00 


ROANOKE RAPIDS, Halifax, 
89.1% radio, 2,490 radio fam. 
WCBT, 250w, 1230kc, MBS, Burn-Smith 
D 4.20 8.75 20.00 37.35 
N 420 8.75 20.00 37.35 


2,800 


fam., 


65.00 
65.00 


| WCBT-FM, Ch. 254, 98.5mc, 15kw, Burn-Smith 


Bonus 


ROCKINGHAM, Richmond, 1,110 radio 


fam., 


85.0% radio, 940 radio fam. 
WAYN, Ikw-D, 900kc 
D 4.00 6.00 7.50 15.00 27.50 50.00 






ROCKY MOUNT, Nash, 8,700 fam., 
radio, 7,700 radio fam. 

WCEC, Ikw-D, 810kc, Ra-Tel 

D 4.50 6.00 12.00 27.00 45.00 75.00 

WCEC-FM, Ch. 264, 100.7mc, 33kw, Ra-Tel 

D 3.00 4.00 8.00 18.00 30.00 50.00 

N 3.00 4.00 8.00 18.00 30.00 50.00 

WEED, 250w, 1450kc, ABC, BMB 

D 3.00 4.00 10.00 20.00 32.00 

4.00 10.00 20.00 32.00 


88.5% 


54.00 
54.00 


Bonus 


ROXBORO, Person (no city figures) 
WRXD, Ikw-D, 1430kc 
(no rates available) 


SALISBURY, Rowan, 7,400 fam., 92.3% 
6,830 radio fam. 

WSAT, Ikw-D, .1280kc, Dodson 

7.50 15.00 30.00 45.00 
N 7.50 7.50 15.00 30.00 45.00 
WSTP, 250w, 1490kc, MBS, Burn-Smith 
D 5.00 5.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 
WSTP-FM, Ch. 293, 106.5mc, 27kw, Burn-Smith 
D 2.50 2.50 5.00 10.00 15.00 25.00 
N 3.00 3.00 6.00 12.00 18,00 30.00 


radio, 


75.00 
75.00 


SANFORD, Lee, 2,000 fam., 
1,840 radio fam. 

WWGP, 1050kc 

6.00 12.00 24.00 36.00 60.00 

6.00 12.00 24.00 36.00 60.00 


92.2% radio, 


lkw, 
N 4.00 


SHELBY, Cleveland, 4,600 fam., 87.7% radio, 
4,030 radio fam. 
WOHS, 250w-D, 730kc, 
D 5.00 5.00 10.60" 20. 00 30.00 50.00 
WOHS-FM, Ch. 241, 96.1mc, 2.6kw 
Bonus—Days only 
N 2.50 2.50 5.00 10.00 15.00 25.00 
SOUTHERN PINES, Moore, 1,200 fam., 84.2% 
radio, 1,010 radio fam. 
WEEB, Ikw-D, 1360kc. MBS, Forjoe 
D 4.00 4.00 12.00 24.00 36.00 60.00 
_ Ikw-D, 990kc, Cooke 
4.00 10.00 21 .00 32.50 50.00 


STATESVILLE, Iredell, 5,400 
radio, 4,760 radio fam. 
—, 250w, 1400kc, MBS, Continental 
5.00 ‘5.00 10.00 20.00 30.00 50.00 
5.00 10.00 20.00 30.00 50.00 


88.1% 


fam., 


TARBORO, Edgecombe, 2,200 fam., 
radio, 1,800 a fam. 

WCPS, lIkw-D, 760 

D 5.25 6.00 


82.0% 


12:00 27.00 45.00 75.00 


THOMASVILLE, Davidson, 3,500 fam., 
radio, 3,210 radio fam. 

Ikw-D, 790k 

D 3.00 4.00 6.00 17.00 35.00 60.00 


WTNC-FM, Ch. 252, 98.3mc, 450w 
Bonus—Daytime only 
N 1.50 1.50 5.00 


WADESBORO, Anson, 
radio, 940 radio fam. 


WADE, Ikw-D, 1210kc 


91.6% 


10.00 20.00 36.00 
1,100 fam., 85.3% 


15.00 27.50 50.00 
WASHINGTON, Beaufort, 2,800 fam., 81.8% 
radio, 2,290 radio fam. 
WHED, 250w, 1340kc, Continental 
D 5.00 6.00 -9.50 18.00 35.00 
N 6.00 8.00 12.00 25.00 40.00 
WRRF, 5kw-D, 930kc, ABC, Forjoe 
D 8.00 8.00 15.00 30.00 45.00 
N 8.00 8.00 15.00 30.00 45.00 


60.00 
70.00 


75.00 
75.00 





Note: All 
Families, 
ment’. 

For 


rates one-time. Sources: Total 
copyright 1949 ‘Sales Manage- 
Further reproduction unlicensed. 
complete explanation see foreword. 





| 


| WAYNESVILLE, Haywood, 9% 
radio, 780 radio fam. 
| WHCC, 250w, 1400kc 
SB 1M 5M 15h 
D 1.75 2.25 4.00 9.0 
N 1.75 2.25 4.00 9.06 


WHITEVILLE, Columbus 
1,060 radio fam 


radio, 


WENC, 250w, 1240kc, 


D 4.50 
| N 4.50 


WILMINGTON, 
84.6% radio, 


2 AM affiliates, 
D 5.25 
N 6.80 


5.25 
6.80 


MBS, C 


7.50 
7.50 


New Hanover 


1,200 


12.5C 
12.50 


87.1% 


OM THe 


00 30.00 
’.00 30.00 


88.07, 


0.00 35.00 
20.00 35 00 


14,900 fam . 


12,610 radio fa 


average one t 


11.50 23.00 
12.90 25.80 34.50 55.25 


me rate 


31.00 51.75 


WGNI, 250w, 1340kc, MBS McGillvra, Conlan 


WMEPD, Ch. 242, 96.3mc 


Bonus 


| D 4.50 4.50 9.00 
N 450 4.50 9.00 
WMFD, 250w, 1400kc, ABC 
Hooper 
D 6.00 6.00 14.00 
N 9.10 9.10 16.80 


WILSON, Wilson, 6,700 fam 
5,590 radio fam. 
WGTM, 5kw, 590kc MBS, 
| D 8.50 8.50 15.00 
N 10.00 10.00 25.00 
WGITM-FM, Ch. 294, 
Bonus 


WINSTON-SALEM, 


Forsyth 


18.00 27.00 40.50 
18.00 27.00 40.50 


Burn-Smith, 


28.00 35.00 63.00 
33.60 42.00 70.00 


T1kw, Burn-Smith 


83.4% radio, 


Weed, Conlan 
30.00 45.00 75.00 
50.00 75.00 100.00 


106.7mc, 8.6kw, Weed 


28,500 


fam., 


88.3% radio, 25,170 radio fam. 








Avery-Knodel, 


Avery- 


3 AM affiliates, average one time rate 
D 7.33 7.33 14.00 26.34 45.00 76.67 
N 11.00 11.00 21.00 42.50 65.00 110.00 
WAIR, 250w, 1340kc, ABC 
Hooper 
D 6.00 6.00 10.00 20.00 40.00 70.00 
N 8.00 8.00 15.00 30.00 45.00 80.00 
| WAIR-FM, Ch. 226, 93.1mc, 32kw, 
Knodel 
Bonus 


WSJS, 5kw, 600kc, 


D 8.50 8.50 
| N~ 14.00 
WSJS-FM, Ch. 281, 104.1mc, 
Reed 
Bonus 
WTOB, Ikw-d, 710kc, MBS 
| Conlan 
D 7.50 7.50 






NBC, Headley-Reed 
17.00 35.00 50.00 85.00 
14.00 27.00 55.00 85.00 140.00 


48kw, Headley- 


Tay lor-Borroff, 


15.00 30.00 45.00 75.00 


SCSOSOOOOSCEOOOOOOOOSOOOECE 
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250 Watts 
Full Time 
NAB Member FMA Member 


Serving N. Carolina’s 
highest per capita re- 
tail sales market. 
“Where the Ad- 


- * vertiser Meets 
the Buyer” 


SALISBURY, NORTH CAROLINA 
Established 1938 


27,000 Watts 
Full Time 


National Rep: 


Burn-Smith 


casting 
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Alamo 
Alexa! 
Allegh 
Anson 
Ashe 
Avery 
beaut 
Bertie 
Blade 
Bruns 
Bunce 
burke 
Cabo: 
Calds 
Came 
Carte 


Casw 
Cate 
Chat 
Cher 
Chor 
Clay 
Clev 
Colt 
Cra’ 
Cun 
Cur 
Dar 
Dar 
Da 
Du; 
Dui 
Edi 


For 





NORTH CAROLINA RADIO MARKET DATA BY COUNTIES 


: Taxable Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr Added 
County Families Radio Families 1948 ($000 Ist Qtr. 1947 1947 ($000 1947 (S000 


Alomance 16,500 92.4 15,250 52,914 22,666 11,379 76,454 
Alexander 2,900 86.0 2,490 3,727 1,076 367 
Alleghany 1,900 82.3 1,560 1,990 248 72 
Anson - 6,100 83.8 5,110 10,314 2,489 953 
ag 4,600 83.2 3,830 4,161 602 170 
Avery 2,600 83.3 2,170 1,881 365 91 
feoufort 8,100 82.2 6,660 19,035 3,078 098 
hertie 5,400 82.6 4,460 8,937 1,223 354 
Bladen 5,800 82.5 4,790 9,609 2,686 899 
srunswick 4,100 81.9 3,360 3,547 637 197 
suncombe 31,700 89.8 28,470 110,054 27,896 160 56,697 
lie cs ; 8,700 90.0 7,830 18,365 8,154 330 25,041 
Cobarrus 16,700 93.7 15,650 48,504 26,382 670 106,016 
Caldwell 7,900 88.1 6,960 18,457 9,240 026 29,766 
Camden 1,400 86.2 1,210 705 386 121 


Carteret 4,500 83.8 3,770 10,096 1,997 700 
Caswell 4,000 83.0 3,320 3,509 542 239 
Catawba 13,200 92.0 12,140 36,802 19,022 8,382 
Chatham 5,500 86.6 4,760 9,193 2,421 876 
Cherokee 3,900 84.4 3,290 5,736 1,160 423 
Chowan 2,600 81.1 2,110 5,862 1,324 

Clay .. 1,100 83.6 920 579 512 

Cleveland 14,200 87.6 12,440 30,905 10,385 

Columbus 10,300 82.6 8,510 2,164 2,847 

Craven .. 10,000 81.2 8,120 22,486 4,262 

Cumberland 17,400 83.4 14,510 41,538 9,637 

Currituck 1,600 82.7 1,320 1,647 1 

Dare .. 1,200 90.2 1,080 2,697 108 

Davidson 14,600 91.0 13,290 27 846 13,990 

Davis .. 3,100 89.0 2,760 5,447 1,513 

Duplin .. 8,800 82.6 7,270 13,117 1,571 

Durham 25,800 90.1 23,250 101,350 26,780 

Edgecombe 10,600 84.5 8,960 30,146 7,193 

Forsyth ..... 36,600 89.8 32,870 120,379 40,597 


177,425 


D—Withheld to avoid disclosing figures for individual companies. 


Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security 


Administration Mfg. Value Added, Dept. of Commerce Fami 
Sales, copyright 1949 “Sales Management.” Further reproduction unlicensed. 


ies, Retail 


(Continued on page 140) 


) 76.67 
| 110.00 


an In Eastern North Carolina. . 


70.00 
80.00 


ns y ) Tobacco is King! 


85.00 
140.00 


eadley- 


Borroff, 


75.00 ' > | Pe | 


WGTM 


\\ iT \| Covers this rich market with 
a King Size Voice 


Wilson N i (Mutual Exclusive in this area) 
yi NiNe. 


The Voice of the Golden Plain 5000 Watts 
Serving 1,125,000 People Full Time 


Represented Nationally by Weed & Co. 590kc 
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County 
Franklin 
Gaston 
Gates . 
Graham 
Granville 
Greene 
Guilford 
Halifax . 
Harnett .. 
Haywood 
Henderson 
Hertford 
Hoke ... 
Hyde .. 
Iredell 
Jackson 
Johnston 
Jones 
ee 
Lenoir 
Lincoln . 
McDowell 
Macon .... 
Madison 
Martin 
Mecklenburg 
Mitchell 
Montgomery 
Moore ... 
Nash ... 
New Hanover 
Northampton 
Onslow . 
Orange . 
Pamlico 
Pasquotank 
Pender .... 
Perquimans 
Person 
re 
Polk .. 
Randolph . 
Richmond . 
Robeson .. 
Rockingham 


Rowan ... 
Rutherford . 
Sampson 
Scotland 
Stanly ... 
Stokes .......... 


Transylvania 
Tyrrell ... 
Union ... 
Vance .. 
Wake .. 
Warren 
Washington 
Watauga 
Wayne . 
Wilkes . 
Wilson .... 
Yodkin 


Yancey 


1949 Total 
Families 


6,700 
24,100 
2,200 
2,600 
6,500 
3,500 
45,000 
12,000 
9,700 
7,500 
7,100 
3,900 
3,200 
1,600 
14,400 
3,600 
13,500 
2,100 
4,500 
10,200 
5,400 
5,000 
3,400 
4,200 
5,400 
46,200 
3,100 
3,900 
7,800 
13,900 
23,700 
5,900 
6,700 
5,600 
2,200 
6,400 
3,900 
2,400 
5,300 
14,000 
2,600 
10,000 
8,900 
17,700 
14,500 
18,700 


9,600 
9,900 
5,200 
8,500 
4,600 

10,000 
2,700 
3,100 
1,300 
8,800 
6,900 

29,000 
4,700 
2,800 
3,700 

14,700 
8,700 

12,700 
4,400 
3,100 


Includes Camden and Currituck. 


Sources Radio 


Families, Per Cent Radio, BMB. 


Per Cent 


Radio 
82.6 
91.8 
82.1 
82.2 
83.1 
86.8 
90.8 
83.4 
85.9 
86.6 
88.6 
84.8 
82.9 
83.1 
88.8 
82.1 
84.9 
82.0 
89.5 
85.5 
89.1 
87.0 
82.0 
82.0 
82.2 
89.2 
87.3 
87.3 
86.3 
84.5 
86.4 
82.5 
84.0 
90.1 

81.8 
86.0 
81.2 
83.6 
84.2 
84.2 
87.7 
90.1 
86.6 
82.6 
90.1 
92.9 


88.7 
81.6 
81.8 
919 
85.9 
88.4 
82.7 
87.4 
84.5 
86.5 
84.5 
89.9 
79.2 
85.6 
85.0 
84.2 
82.8 
84.1 
87.1 
81.9 


Employment, Taxable 


Radio 
Families 


5,530 
22,120 
1,810 
2,140 
5,400 
3,040 
40,860 
10,010 
8,330 
6,500 
6,290 
3,310 
2,650 
1,330 
12,790 
2,960 
11,460 
1,720 
4,030 
8,720 
4,810 
4,350 
2,790 
3,440 
4,440 
41,200 
2,710 
3,400 
6,730 
11,750 
20,480 
4,870 
5,630 
5,050 
1,800 
5,500 
3,170 
2,010 
4,460 
11,790 
2,280 
9,010 
7,710 
14,620 
13,060 
17,370 


8,520 
8,080 
4,250 
7,810 
3,950 
8,840 
2,230 
2,710 
1,100 
7,610 
5,830 
26,070 
3,720 
2,400 
3,150 
12,380 
7,200 
10,680 
3,830 
2,540 


Payrolls, Federal 


Sales, copyright 1949 “Sales Management.” Further reproduction unlicensed 
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Retail Sales 
1948 ($000) 


9,246 
63,513 
2,225 
1,248 
12,214 
5,076 
173,623 
27,303 
18,709 
18,456 
18,618 
8,576 
4,596 
1,429 
31,092 
6,858 
25,475 
2,117 
12,648 
31,968 
10,260 
9,717 
5,627 
4,396 
13,444 
196,974 
5,446 
7,763 
15,994 
32,781 
69,325 
5,483 
5,175 
11,762 
1,574 
16,864 
4,505 
4,018 
10,294 
39,705 
3,511 
19,234 
20,211 
37,343 
35,138 
56,225 


18,004 
17,515 
11,182 
20,627 
4,940 
24,100 
2,660 
6,170 
1,429 
16,609 
18,565 
115,169 
7,743 
4,307 
6,206 
40,027 
15,199 
36,192 
4,126 
2,316 


Security Administration. 


Value 


NORTH CAROLINA RADIO MARKET DATA BY COUNTIES 


Employment 
Ist Qtr. 1947 


1,557 
35,213 
289 
263 
1,998 
205 
57,023 
8,286 
4,471 
5,836 
3,513 
2,090 
478 
227 
12,550 
1,060 
3,922 
391 
3,580 
5,184 
4,619 
4,195 
713 
376 
2,113 
58,388 
1,763 
3,187 
5,981 
3,386 
12,009 
928 
1,613 
2,562 
379 
3,752 
803 
563 
3,072 
4,059 
1,072 
10,773 
7,722 
6,378 
13,569 
12,272 


8,295 
2,111 
3,629 
8,372 
525 
9,495 
463 
3,257 
454 
2,943 
4,819 
21,153 
1,124 
2,069 
562 
7,033 
4,267 
5,022 
363 
290 


BROADCASTING 


Added, Dept. 


Taxable Pay- 
rolls—Ist Qtr. 
1947 ($000) 


662 
18,306 
96 

71 
688 
66 
27,847 
3,475 
1,830 
3,697 
1,406 
713 
152 
55 
5,773 
465 
1,481 
137 
1,402 
2,023 
1,777 
1,646 
231 
112 
650 
29,577 
572 
1,053 
2,089 
1,357 
5,125 
279 
747 
1,017 
95 
1,478 
223 
204 
1,261 
1,684 
434 
4,718 
3,511 
2,594 
7,045 
5,442 


3,827 
700 
1,570 
3,750 
173 
4,030 
134 
1,823 
144 
1,208 
2,109 
10,120 
357 
1,066 
152 
2,920 
1,522 
2,185 
108 
79 


Commerce. 








(Continued from page 139) 


Mfg. Value 
Added 
1947 ($000 


120,617 


126,578 
21,930 


22,221 


34,605 


10,397 
11,213 


80,465 


10,649 
13,366 


31,577 
14,372 
11,879 
72,658 
33,757 


30,980 


21,544 


21,592 


16,016 


10,747 
15,499 


9,006 


7,529 


Families, Retail 


Telecasting 





ye 139) 
Fg. Value 
Added 
7 ($000 


120,617 


More Proof That WPTF Is 
The No. 1 Salesman In North Carolina 
The South’s No. 1 State 


WPTF 50-100% BMB WPTF 10-50% BMB 
DAYTIME COUNTIES DAYTIME COUNTIES TOTAL 


Population a ey ee ee 2,705,600 1,896,500 4,602,100 
Families Se ae 633,700 451,900 1,085,600 
Retail Sales . . . . . *$1,516,145,000 $1,017,917,000 $2,534 ,062,000 
Food Sales . . .. . 298,537,000 212,118,000 510,655,000 
Gen. Mdse. Sales . . . 192,427,000 128,164,000 320,591,000 
Drug Sales . . . ; 42,122,000 27,315,000 69,437,000 
Furn. House Radio Sales : 89,304,000 59,636,000 148,940,000 
Eff. Buying Income . . . 72,279,852,000 1,524,140,000 3,803 ,992,000 


“$45,000,000 Increase Over Last Year 
a bei '$75,000,000 Increase Over Last Year 


= WATTS 
‘ Raleigh, et Carolina 


Xe 
x FREE & PETERS, INC., wationat representatives 


= 
Pomd 


Ye - 
_~ NORTH 


Retail 
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NORTH DAKOTA 


SB. IM 5M ISM 30M IHR | 
a » OD 675 9.00 15.00 30.00 45.00 75.00 
BISMARCK, Burleigh, 5,800 fam. 97.8% WN 6.00 8.00 13.00 26.00 39.00 65.00 
KEYR, 'Skw. 550ke, NBG. Blair, BMB, Conlon MINOT, Ward, 6,300 fam., 97.6% radio, 6,170 
SB. IM 5M I5M 30M IHR radio fam. | 
D 10.00 10.00 20.00 40.00 60.00 100.00 KLPM, Skw-D, Ikw-N, 1390ke, MBS, Walker, 
N 15.00 15.00 34.00 80.00 120.00 200.00 Conlan 
DEVILS LAKE, Ramsey, 2,400 fam., 97.2% D 4.20 7.00 14.00 28.00 42.00 70.00 
radio, 2,330 1adio fam. ‘ N 6.00 10.00 20.00 40.00 60.00 100.00 | 
KDLR, Ikw, 1240kc, MBS, BMB, Conlon q 2.0 fam.. 97.49 
D  5.00' 5.00 9.50 17.50 30.00 50.00 =. ie tebe ton mn . 
N 5.00 5.00 9.50 17.50 30.00 50.00 de 


DICKINSON, Stark, 2,100 fam., 96.1% radio, 
2,020 radio fam. 


for the facts on KFYR 






KOVC, 250w, 
SB 1 


q @emvice 


Minot 4 | 


MARKET INDICATORS FOR NORTH DAK‘ 


M 5M 
2.80 3.75 9.00 
3.75 5.00 12.00 


WAHPETON, Richland (no city figures avail.) 
KBMW, 250w, 1450kc. Bulmer & Johnson, BMB 
21.00 °36.00 | 
14.00 28.00 48.00 | N 


2.55 2.55 5.00 
3.40 3.40 6.60 
surtimtay 

| 0 ~tnae 





KDIX, 250w, 1230kc, Lawson 
D 7.50 7.50 13.50 22.50 37.50 57.00 : ‘ 
N 9.00 9.00 16.00 27.00 45.00 68.40 _ A S K 
FARGO, ge 11,600 fam., 98.5% radio, JOHN 
11,430 radio fam. j 
2 AM affiliates, average I-time rates YOUR 
. 28 28 ee 88 22 22 || (eee y JOHN 
15.5) 5 5. 4 ‘ j 
KFGO, 5kw, 790kc, ABC, Raymer ‘ & mmateng a B LA | R 
D 7.50 7.50 15.00 30.00 45.00 75.00 4 i 
N 15.00 15.00 30.00 60.00 90.00 150.00 MAN! 
KVNJ, Ikw-D, 900kc 
D 8.00 8.00 24.00 48.00 72.00 120.00 
N 8.00 8.00 24.00 48.00 72.00 120.00 owe event 
WDAY, 5kw, 970kc, NBC, Free & Peters, 
Hooper, Conlan 
D 8.00 12.00 20.00 40.00 60.00 100.00 
N 16.00 24.00 40.00 80.00 120.00 200.00 
GRAND FORKS, Grand Forks, 7,700 fam., ee Sart 
97.8% radio, 7,530 radio fam. a Williston 
2 AM _ affiliates, average I-time rates wounraan 
D 2.73 5.73 10.50 22.25 33.38 55.63 
N 7.50 7.50 13.85 29.00 43.50 72.50 
KILO, Ikw-D, 500w-N, 1440kc, CBS, Avery- 
Knodel, BMB, Conlan wc aenge 
D 6.25 6.25 12.50 25.00 37.50 62.50 
N 8.00 8.00 16.00 32.00 48.00 80.00 
KNOX, 250w, 1400kc, MBS, Walker 
D 5.20 5.20 8.50 19.50 29.25 48.75 
N 7.00 7.00 11.70 26.00 39.00 65.00 
JAMESTOWN, Stutsman, 3,200 fam., 98.1% 
radio, 3,140 radio fam. 
KSJB, 5kw, 600kc CBS, Hollingbery, BMB, 
Conlan 
D 10.00 13.00 23.45 46.90 70.35 117.25 
N 12.00 15.00 35.00 70.00 105.00 175.00 
MANDAN, Morton, 2,100 fam., 98.2% radio, 


2,060 radio fam. 
KGCU, Ikw-D, 250w-N, MBS, 1270kc, Walker 








Note: All rates Total 


one-time. Sources: 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 


NORTH DAKOTA RADIO MARKET DATA BY COUNTIES 


1949 Total 
County Families 
Adams 1,100 
Barnes 3,900 
Benson 2,400 
Billings 400 
Bottineau 3,100 
Bowman 1,000 
Burke 1,800 
Burleigh 7,100 
Cass 14,500 
Cavalier 2,900 
Dickey 2,000 
Divide 1,700 
Dunn . 1,500 
Eddy . 1,300 
Emmons 1,900 
Foster 1,100 
Golden Valley 800 
Grand Forks 9,000 
Grant .. 1,700 
Griggs 1,100 
Hettinger 1,700 
Kidder 1,200 
La Moure 2,200 
Logan 1,400 
McHenry 3,200 
Mcintosh 1,800 
McKenzie 1,700 
McLean 3,700 
Mercer . 1,700 
Morton 4,500 
Mountrail 2,600 
Nelson 1,900 
Oliver 600 
Pembina 3,200 
Pierce .. 1,800 
Ramsey 4,100 
Ransom 2,100 
Renville 1,600 
Richland 4,200 
Rolette 2,100 
Sargent 1,800 
Sheridan 1,300 
Sioux 700 
Slope 600 
Stark 3,300 
Steele 1,000 
Stutsman 5,500 
Towner 1,600 
Traill 2,900 
Walsh 4,300 
Ward 8,700 
Wells 2,500 
Williams 4,100 






D—Withheld to avoid disclosing figures for 


ources Radio Families, Per Cent Radio, 
yright 1949 “Sales M 
Page i2 °@ dueust 15, 1949 











individual 
BMB. 
anagement.”’ 





companies. 
Employment, 
Further 


towman 


Per Cent 
Radio 
93.8 
97.0 
96.8 
92.0 
97.0 
95.8 
96.1 
97.4 
98.5 
96.7 
97.0 
97.7 
95.3 
98.3 
95.0 
96.1 
93.8 
97.8 
94.2 
97.2 
95.7 
96.9 
97.1 
95.6 
96.5 
94.6 
96.2 
96.2 
94.5 
97.4 
96.9 
97.0 
96.6 
97.6 


96.7 


Taxable 
reproduction 


Radio 
Familie $ 
1,030 
3,780 
2,320 


3,960 


Payrolls, 
unlicensed. 


Fede-al 


eueton 


Our 


Retail Sales 


1948 ($000) 

3,789 
17,997 
6,515 
393 
9,610 
4,112 
4,437 
36,996 
83,431 
9,312 
7,809 
4,690 
2,956 
5,754 
5,198 
5,868 
3,326 
55,726 


Security Administration. 


1490kc, MBS, Conlon 


4 Bismatck 


Non-Agricultural Employment 


15M 30M THr 
18.00 27.00 45.00 
24.00 36.00 60.00 


10.50 


L eaquerre 


| ‘owns 





semeer 


eeneon 


soeres 


wee 










«0008 s'vTeman 


amestown & 









oC = OGe 


Employment 
Ist Qtr. 1947 
309 
1,255 
295 
13 
542 
294 
244 
3,886 
13,320 
338 
664 
355 
145 
309 
355 
421 


5,920 
177 


241 
387 
152 
397 
169 
528 
338 
187 
538 
302 
1,477 
428 
427 
36 
604 
428 
1,501 
428 
189 
1,769 
332 
194 


1,523 


Mfg. Value 


BROADCASTING 


Covaue 


ocatr 


Added, Dept. of 


CLASSIFICATIONS FIGURES = _ YR. 
Population P 560,000 °48 
Increase over 1940 —12.8% 
BMB Families 145,900 49 
Percent Radio 97.0% 49 
Radio Families ............. 141,480 °49 
Business Concerns ........ 9,461 °47 


55,066 47 


Manufacturing Employment. . 4,000 7°47 

feoome ..:..... Reena hein aig $9,800,000,000 "47 
Increase over 1940 283% 

Per Capita Income ss $ 1,678  °47 

Construction (Private) .... $ 38,600,000 °47 

Retail Sales . os $ 598,487,000 °48 

Value Added by Manufacture.. $ 29,000,000 47 


WILLISTON, Williams, 
radios, 2,020 radio fam. 





SB 1M 5M 15M 
3.60 6.00 9.00 12.00 
4.80 8.40 12.60 16.80 

= See 
wae key 


4 Deyils La 


“1.600 


Gra 





erege 





A Valley City 


eenatn” 


FIG! 


237,000,000 40 


9,400,000 — °39 
564,675,000 "47 
11,000,000 — °39 


2,100 


KWBM, 250w, 1450kc, Holman 





Taxable Pay- 
rolls—tIst Qtr. 


1947 ($000) 


132 
522 
117 
3 
196 
101 
112 
1,906 
6,826 
120 
228 
156 
39 
123 
123 
134 
81 
2,790 
57 
86 
149 
50 
142 
54 
220 
108 
68 
233 
100 
615 
131 
151 
9 
215 
161 
624 
140 
74 
684 
112 
60 
41 
14 
7 
653 
50 
871 
105 
258 
378 
2,287 
174 
642 


Commerce. 


Telecasting 
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Families 


eS YR. 
00 49 
(00 "46 
T  *46 
500 "4g 
755 "39 
000 39 
000 = °39 








368 40 


fam., 6.4%, 


30M Hr 
18.00 30.00 
25.20 42.00 


t es 
Oo map 


















Mfg. Value 
Added 
1947 ($000 


1,626 


8,392 


6,970 


3,528 











Retail 





“"Let’S HAVE PHEASANT 


as 


FER BREAKFAST, ELMIREY! 


00 30.00 
20 42.00 


Us hayseeds in the Red River Valley really love 
our native pheasant, but we’ve also got the dough 
for lots of “*boughten”’ luxuries that most city folks 
can’t afford! 

When it comes to choosing a brand, or deciding 
wliat to buy, persuasive, 26-year-old WDAY gets to 
most of us, the most often! This fabulous station 
now gets more than a 66.0% Share of Audience 
Weekday Mornings, Afternoons and Evenings 
against a 16.8% “tops” for Station B, C or D 
(Fargo-Moorhead Hoopers, Dec. °48—Apr. °49). 
And WDAY’s coverage of the whole Red River 


Valley is just as impressive. 


HERE ARE THE FIGGERS! 
[SC WAY] “BY | "CSC 
menses 66.2 | 168 | 7.7 FARGO, NW. D. 


WEEKDAY | 


AFTERNOONS | 66.1 | 11.4 | WG | 3. NBC e@ 970 KILOCYCLES © 5000 WATTS 


EVENINGS | | 
(SUN. THRU_SAT.) 67.5 14.1 9.2 


Whatever you sell, WDAY will help you sell ‘ 


more! Write to us. or ask Free & Peters for all the FREE & PETERS, INC., 
facts. Exclusive National Representatives J 
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SPOT RATE FINDER 





























AKRON, Summit, 88,600 fam., 98.3% radio, , WATG (FM), chan. 267, 101.3mc, 10.2kw N 
82,090 radio fam. SB 1M 5M 15M 30M 14Hr 
aR = D 3.10 3.10 4.30 860 15.00 21.50 
3 AM affiliates, average |-time rates. 
SB IM 5M 15M 30M 1H N 4.30 4.30 7.20 14.40 25.20 36.00 
D 11.17 U1.17) 21.50 38.67 58.00 96.67 ASHTABULA, Ashtabula, 8,900 fam., 97.9% 
N 18.75 18.75 37.50 73.67 110.50 185.50 radio, 8,710 radio fam. 












































































BS. Hollingb WICA, 5kw-D, Ikw-N, 970kc, Conlan 
oe ae, ae, Sa ee D 9.00 9.00 15.00 26.00 26.00 70.00 
D 12.50 12.50 25.00 44.00 66.00 110.00 | by . i5'99 15,00 25.00 50.00 75.00 125.00 
N 22.50 22.50 45.00 88.00 132.00 220.00 . : z 
WAKR, 5kw, 1590kc, ABC, Weed, Hooper BELLAIRE, Belmont, 4,000 fam., 95.3% radio, 
D 15.00 15.00 27.50 48.00 72.00 120.00 | _ 3:8!0 radio fam. 
N 22.50 22.50 45.00 88.00 132.00 220.00 | WTRF,Ikw, 1290kc, Walker, Conlan 

D 9.00 10.00 15.00 25.00 40.00 70.00 
WHKK, Ikw, 640kc, MBS, Raymer N 10.00 12.50 18.00 36.00 60.00 110.00 
D 6.00 6.00 12.00 24.00 36.00 60.00 | WTRF-FM, chan. 263, 100.5mc, 20k, Walker 
N 11.25 11.25 22.50 45.00 67.50 112.50 N 4.50 6.00 10.00 15.00 25.00 40.00 
ALLIANCE, Stark, 9,300 fam., 97.4% radio, | CAMBRIDGE, Guernsey, 6,600 fam., 95.3% 
9,060 radio fam. radio, 6,290 radio fam. 
WFAH, chan. 269, 101.7mc, | kw WILE, Ikw-D, 1270kc 
D 155 3.10 430 8.60 15.00 21.50 | 6 (15.30 2.0 BO 6600 
N 2.15 4.30 7.20 14.40 25.20 36.00 CANTON, Stark, 37,500 fam., 98.1% radio, 
ASHLAND, Ashland, 5,000 fam., 98.3% radio, 36,790 radio fam. 
4,920 radio fam. meneame 
2 AM non-affiliates, average |-time rates 

Note: All rates one-time. Sources: Total D 7.00 7.00 12.50 28.00 44.00 70.00 
Families, copyright 1949 ‘Sales Manage- | -_—_ 
ment’. Further reproduction unlicensed. WAND, 500w-D, 900kc, Continental 
For complete explanation see foreword. D 8.00 8.00 12.00 30.00 45.00 75.00 


















COLUMBUS- 
ideal test city 


Columbus, Ohio, and WBNS offer you all of the 
elements fora successful test of youradvertising. 


1. Columbus and the rich surrounding area, both 
effectively covered by WBNS, have an above average 
buying power that quickly rings cash registers when 
a new product is introduced. 



































2. Columbus is the -apital of Ohio with diversified 
industry plus a prosperous agriculture in the trading 


zone. This assures a consistent, predictable economy. 










3. Columbus, in the center of Ohio, with a network of 
railroads and highways to all parts of the state and 
nation. The city is the distributive outlet for 32 
counties. 












4. The most consistently listened to station in the 
Columbus area is WBNS with its 163,550 families who 
have the money to buy and BUY WBNS ENDORSED 
PRODUCTS. (During 1948-49 period WBNS has been 
successfully used by five advertisers for test campaigns). 

































IN COLUMBUS IT’S 
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POWER 5000 D-1000°-N CBS 





















ASK JOHN BLAIR 


fugust 15, 1949 
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WCMW, Ikw-D, 1060kc, Burn-Smith, Conlan 
SB 1M 5M 15M 30M 1 Hr 
D 6.00 6.00 13.00 26.00 39.00 65.00 
N 6.00 6.00 13.00 26.00 39.00 65.00 
WHEC, 5kw, 1480kc, Taylor-Borroff, Hooper 
D 7.50 7.50 15.00 30.00 45.00 75.00 
N 15.00 15.00 30.00 60.00 90.00 150.00 
CHILLICOTHE, Ross, 8,400, 97.0% radio, 


8,150 radio fam. 


WBEX, 250w, 
D 6.00 
N 6.00 


1490ke, W. S. Grant, Conlan 
6.00 12.00 24.00 36.00 60.00 
6.00 12.00 24.00 36.00 60.00 


CINCINNATI, Hamilton, 


165,000 fam., 97.0% 
radio, 160,540 


4 AM affiliates, average |-time rates 


D 26.05 45.39 56.46 109.38 163.00 258.75 
N 55.75 68.25 108.63 208.75 316.00 505.00 
WCKY, 50kw, 1530kc, Pulse 

D 20.00 25.00 30.00 60.00 90.00 150.00 
N 30.00 40.00 60.00 120.00 180.00 300.00 
WCPO, 250w, 1230kc, MBS, Branham 

Hooper 

D 15.25 17.75 40.00 70.00 100.00 175.00 
N 23.00 27.50 50.00 100.00 160.00 300.00 
WCPO-FM, chan. 286, 105.lmc, 20kw 


Bonus 


WCPO-TV, Chan 7, 21.0kw vis, 12.0kw aur., 
ABC, Branham 
D 20.00 20.00 50.00 85.00 130.00 210.00 


N 35.00 35.00 90.00 140.00 210.00 350.00 


WKRC, 5kw-D, 
Hooper, BMB 


D 30.00 30.00 42.50 
N 60.00 60.00 85.00 


Ikw-N, 550kc, CBS, Katz, 


68.00 102.00 170.00 
136.00 204.00 340.00 


WLW, 50kw, 700kec, NBC, Hooper 
D 65.00 110.00 119.75 239.50 360.00 540.00 
N 110.00 150.00 239.50 479.00 720.00 1080.00 


WSAI, _5kw, 
BMB, Pulse 


D 20.00 23.80 30.00 60.00 90.00 
N 30.00 35.50 60.00 120.00 


1360kc, ABC, Avery-Knodel, 


150.00 
180.00 300.00 








1025 Chester Avenue 
Cleveland, Ohio 


BROADCASTING ® 





Cleveland’s Big 


Industrial Market 
with 


WCUO-FM 


Ohio’s First 
Labor Station 


Now on the Air 


103.3 MEGACYCLES 
15,000 WATTS 


Serving Cleveland and Northeastern Ohio 


Owned and Operated by 
UAW-CIO Broadcasting Corporation of Ohio 





















Telecasting 


© ~— WRED, OHIO’S ONLY 
"RURAL STATE-WIDE STATION 


An impressive list of national advertisers has recog- 
nized that WRFD consistently DELIVERS MORE OHIO 
RURAL LISTENERS PER DOLLAR THAN ANY OTHER OHIO 
RADIO STATION. 


Highly specialized RURAL programming does the 
trick. A recent rural survey of all 88 Ohio counties 
shows that WRFD is in second place (11.1) in share 
of audience. First place (24.1) is a 50-kw station 
with a rate EIGHT TIMES ours. Third (8.8) and 
fourth (6.7) places are high-rate fifty-killowatters. 
Trailing along in fifth, sixth and seventh places are 


5-kw stations. 


A little simple arithmetic proves that WRFD delivers 
more Ohio rural listeners per dollar THAN ANY OTHER 
OHIO RADIO STATION. Another rural survey of all 
88 Ohio counties is now in progress. Complete re- 


sults will be ready soon and will be furnished on request. 


For availabilities and information, write or call DR: , 


J. D. Bradshaw, 


Commercial Manager 
Robert L. Burns, 


Peoples Broadcasting Corporation 


National Sales Manager W 0 R T o | hb G T 0 N P 0 H i 0 


Edgar Parsons, 


Station Manager 5000 WATTS ON 880 KC 


BROADCASTING ©® Telecasting 
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ONE OF AMERICA’S: 


FIRST IN AKRON 


NOW IN 2th YEAR 
SERVING NORTHEASTERN OHIO 













’JOLDEST STATIONS 


DC 


INT NEW WADE BUILDING 
conn MAIN & MILL STS., AKRON, OHIO 
Owned and operated by ALLEN T. SIMMONS 
Notional Represent ve GEORGE P. HOLLINGBERY CO. 


sting BROADCASTING ®@ Telecasting 








































OHIO CLEVELAND HEIGHTS, Cuyahoga, 19,100 MARKET INDICATORS FOR OHIO 


fam,. 99.6% radio, 19,020 radio fam. 
WSRS, 250w, 1!490kc, Forjoe 








SPOT RATE FINDER SB IM 5M ISM 30M. JHR CLASSIFICATIONS FIGURES YR. , FIGURES YR. 
(Continued from page 144 N 10.00 10.00 20:00 40.00 60.00 100.00 Population 7,799,000 °48 6,908,000 49 
CLEVELAND, Cuyahoga, 272,200 fam., 97.9% | Coruapys, Franklin, 19400 § ies gg over 1940 ae a 
di 266,480 ; \ ranklin, 19, am., 1% J.S. 5. 5.260 : 
ee ee radio, 107.320 radio’ fam: % of U.S © 5% "40 
4 AM affiliates, |-time rates . ai 2.311.300 "49 2.085 ‘ 
SB IM 5M 15M 30M IHR 3 AM affiliates, average !-time rates BMB Families ‘ si 000 46 
D 37.50 37.50 54.25 108.50 162.75 271.25 | D 13.70 13.70 41.88 69.72 104.03 164.67 | 
N 60.00 60.00 87.00 174.00 261.00 435.00 | N 27.00 27.00 46.08 76.25 115.25 183.33 | Percent Radio 97.4% 49 95.4% "4g 
WGAR, 50kw, 1220kc, CBS, Petry ’ ; , i all ‘lillie i ‘ 
D 76.25 56.25 75.00 150.00 225.00 375.00 | WBNS, Skw-D. lkw-N. la6dke, CBS. Blair | | Radio Families 2,251,560  °49 1,989,000  *45 
N 75.00 75.00 100.00 200.00 300.00 500.00 | § 40:00 4000 6675 99-75 14175 21000 
+ 5Skw, 1420kc, MBS, Raymer si a s 128,654 °47 113.527 ie 
21.00' 21.00 ' 36.00° 72.00 108.00 180.00 | WELD-FM, Chan 246, 97.Imc, 35kw Business Concerns ‘ 27 739 


N 4200 42.00 72:00 144.00 26:00 360.00 | . ~ ae ee oe oe 
WJMO, Ikw-D, 1540kc, Young, Hooper : : ; ; ; ° Manufacturing Establishments 12,299 °47 9,543  °39 
D 10.50 10.50 17.00 44.00 66.00 110.00 | WBNS-TV, Chan 10, 28.4kw vis, I4kw aur, 

ABC, CBS, Blair TV 
WJW, 5kw, 850kc, ABC, Headley-Reed ; T s , 9¢§ 5 °AT ” ’ 
D 3375 33.75 54.00 108.00 162.00 270.00 > 20.00 20.00 40.00 60.00 95.00 120.00 | Nop-Agricultural Employment 2,218,359 47 1,744,000 —°39 


N 45.00 45.00 72.00 144.00 216.00 360.00 50.00 60.00 120.00 200.00 


WTAM, 50kw, 1100kc, NBC, NBC Spot Sales, | WCOL, 250w, 1230kc, ABC, Headley-Reed, Manufacturing Employment 989,000 747 596,000 °3g 
Hooper, BMB Hooper, BMB ’ 


D 397.00 39.00 52.00 104.00 156.00 260.00 | D 12.60 12.60 18.90 29.40 50.40 84.00 


N 78.00 78.00 104.00 208.00 312.00 520.00 | N 21.00 21.00 31.50 49.00 84.00 140.00 | treome $11,061,000,000  °47 4,448,000,000 49 
—— Chan 289, 105.7mc., 10kw WCOL-FM, Chan 222, 92.3mc, 33kw Headley- Increase over 1940 149% 

Read 
WCUO-FM, Chan 277, 103.3bc, I5kw Bonus 


aay ae an ee 
Nake com S08 4e:0j 20.00 40-00 | WHKC, Skw, 610kc, MBS, Raymer, BMB, | Per Capita Income 1,441 4% 643 *40 


; Hooper Increase over 1940 124% 
WNBK-TV, Chan 4, 19.8kw vis, 5kw aur, NBC D 6.70 6.70 13.25 26.70 40.00 66.70 


D 25.00 25.00 25.00 40.00 60.00 100.00 | N 20.00 20.00 40.00 80.00 120.00 200.00 


he 





N 50.00 50.00 60.00 80.00 120.00 200.00 Construction (Private) $ 555,000,000 °47 213,900,000 °39 
WEWS-TV. Chan 5. 16.3kw vis, @.1Skw eur, — Chan 254, 98.7mc, |Skw, Raymer Residential $ 279,500,000 47 125,400,000  °39 
‘ , DuMon 
D 20.00 24.00 42.80 64.00 9.00 160.00 | Non-Residential $ 170,300,000 °47 42,100,000  °39 
WVKO-FM, Chan 234, 94.7mc, 52kw ? . R 
N 50.00 60.00 107.00 160.00 240.00 400.00 | D 1.69 1.69 6.00 12.00 18.00 30.00 
Note: All rates one-time. Sources: Total ‘ — = a — i Retail Sales $ 7,372,726,000 "48 6,372,210,000 "47 


| 
Families, copyright 1949 ‘Sales Manage- | WLW-C-TV, Chan 3, 15.2kw vis, 12.8kw aur 

ment’. Further reproduction unlicensed. D 15.00 15.00 30.00 50.00 75.00 120.00 = > oF ’ ’ 
For complete explanation see foreword. | N 20.00 20.00 50.00 80.00 120.00 200.00 | Value Added by Manufacture. $ 6,379,000,000 47 2,116,000,000 °39 





HERE IS THE NATION'S 6th MARKET AS COVERED 
BY WJIMO-CLEVELAND’'S MUSIC AND NEWS STATION 


SS 


LAKE ERIE 














LORAIN ae 


SHEFFIELD si ss = 
€ ee 
ELYRIA i 5s a Lae 
. ‘ S< —S2->-- 
LORAIN ae 
“OBERLIN COUNTY 


CATES MULLS 


te: 
yw,’ ~ © RUSSELL 


~s 
4 
P PORTAGE 
xO BAINBRIOGE COUNTY RR 
, P Qo < GAA Lane eunton J | 
¥ 


SSO 
oe AURORA 
sf MIDOLEFIELO 


CHARDON 


a ADY LAKE 


RAM 
LEGEND oe 
ARSON 
PRIMARY COVERAGE Population 1,378,451° , st 
" RAVENNA 
0.5 MV/M contour as computed by 
; Fa xin e: 


actual field strength measurements 


GEAUCA 
: he e naseardiie / NEWTON FALLS 
SECONDARY COVERAGE Population 602,679 erwarne ; 
(Area from which mail is regularly 
received computed by check of 6000 Ictters) We 7 
TOTAL 1,981,110 y 
fr / me 
~ 


* Cleveland Real Property Inventory—1948 Market Data Handbook 










1000 WATTS Adam J. Young, Jr., 
1540 Kilocycles National 


Representative 
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Where is US.A.? If 
there were a town so named, it un- 
doubtedly would be located in the 
heart of WLW-land. For here is an 
area that presents a cross-section of 


Crossroads, 


America. 


Nearly fourteen million people 
live in this area which embraces 
parts of seven states. And WLW 
covers this vast territory just as a 


network covers the nation. Thus, 
when a selling theme works in 
WLW. land, it’s pretty certain to be 
sound for the entire U.S.A. 


Yet, The Nation's Station offers 
more than the ideal proving ground 
for new products and advertising 
campaigns. 


WLW also provides facilities un- 
equalled by any other radio station. 
Providing ‘‘air-time’”’ is not the start, 
nor the finish, of services WLW can 
render manufacturers and advertis- 


Telecasting 


ing men. Before advertising can be 
effective, many other factors must 
be right. And because of adequate 
manpower, coupled with a ‘‘know- 
how” peculiar to this territory, The 
Nation's Station is in a position to 
help solve problems relating to dis- 
tributing, packaging, product and 
consumer attitudes. 


Many success stories can be told 
of products and advertising cam- 
paigns that were launched in 
WLW's Merchandise-Able Area. 
And while selling 10% of the na- 
tion, these advertisers have also 
gained invaluable knowledge which 
helped make campaigns successful 
elsewhere. 


When you are ready to introduce 
a new product or launch a cam- 
paign, talk it over first with The 
Nation's Station. 


August 15, 1949 


Page 149 





OHIO 


SPOT RATE FINDER 


(Continued from page 14) 


COSHOCTON, Coshocton, 4,300 fam., 97.3%, 
4,180 radio fam. 


WTNS, Ikw-D, 1560kc 
SB 1M 5M 


D 6.00 6.00 10.00 


1 Hr 
50.00 


15M 30M 
20.00 30.00 


DAYTON, Montgomery, 78,300 fam., 98.0% 


radio, 76,730 


|-time rates 
55.00 78.33 
60.00 156.67 


2 AM affiliates, 
D 14.00 
N 22.00 


average 
26.00 
36.67 


123.33 
160.00 


WHIO, 
Hooper 


D 16.00 
N 26.00 45.00 


5kw, 1290kc, CBS, Hollingbery, 


28.00 45.00 
90.00 


65.00 100.00 
130.00 200.00 


WHIO-FM, Chan 256, 22.imc, 
D 3.00 15.00 
N 3.00 15.00 


Hollingbery 


WHIO-TV, Chan 
NBC, Katz 


N 30.00 


13, 26.6kw vis, 12.6kw aur, 


30.00 50.00 80.00 120.00 -200.00 


WING, 5kw, [410kc, ABC, Weed 
D 20.00 60.00 
N 25.00 75.00 


80.00 150.00 
120.00 200.00 


WONE, 5kw, 980kc, MBS, 
D 21.00 12.00 30.90 
N 18.00 18.00 40.00 


Headley-Reed 
60.00 80.00 
75.00 120.00 


120.00 
180.00 


WTWO-FM, Chan 284, 
Reed 


D 12.00 
N 18.00 


104.7mc, Headley- 


120.00 
180.00 


80.00 
120.00 


12.00 
18.00 


30.00 
40.00 


60.00 
75.00 


WLW-D, Chan 5, 8kw aur. Du- 


Mont-NBC 
D 15.00 
N 20.00 


Iékw, vis, 


30.00 
50.00 


75.00 120.00 
120.00 200.00 


50.00 
80.00 


Note: All 
Families, 


one-time. Sources: Total 
copyright 1949 ‘Sales Manage- 
Further reproduction unlicensed. 
For complete explanation see foreword. 


rates 


AM 1450 — 103.5 au 
HAMILTON—OHIO 


Ohio 

and a tri-state area— 
Ohio’s 9th largest market— 
billion dollar 
1948 
for any 


WMOH—AM&FM 
—MBS_ AFFILIATE— 


Serving Southwestern 


retail sales in 
a fast growing market 


product or service! 


for the facts on WBNS 


ASK 
YOUR 
JOHN 
BLAIR 
MAN! 


1949 


JOHN 
BLAIR 


& COMPANY , 


DEFIANCE, Defiance, 3,600 fam., 97.8% radio, 
3,520 radio fam. 


WONW, 500w-D, 1260kc 
SB 1M 5M 
1) 4.50 6.75 12.00 


15M 
24.00 


30M 
45.00 


1 Hr 
75.00 


EAST LIVERPOOL, Columbiana, 
97.4% radio, 7,600 radio fam. 


7,800 fam., 


WLIO, Ikw, 1570 
D 8.40 9.50 
N 8.40 9.50 


WEOL, Ikw, 930kc, 
D 10.00 11.50 
N 12.00 14.00 


15.40 
15.40 


BMB 
16.00 
25.00 


30.80 
30.80 


46.20 77.00 
46.20 77.00 


32.00 
50.00 


48.00 
75.00 


80.00 
125.00 


FINDLAY, Hancock, 8,200 fam., 98.4% radio, 
8,070 radio fam. 


WEIN, Ikw, 1330kc, BMB 


D 6.00 8.00 15.00 30.00 50.00 90.00 


FOSTORIA, Senca, 
4,300 radio fam. 


4,400 fam., 97.8% radio, 


WFOB-FM, Chan 288, 105.5mc, 250 
D 1.00 4.00 4.00 7.50 13.50 


N 2.00 4.00 5.00 10.00 17.00 30.00 


FREMONT, Sandusky, 5,600 fam., 97.9% radio, 
5,480 radio fam. 


WFRO-FM, Chan 257, 99.3mc, Ikw 
D 3.00 4.80 9.00 
N 3.00 6.00 12.00 


16.20 
21.00 


27.00 
36.00 


HAMILTON, Butler, 


18,100 fam., 97.0% radio, 
17,560 radio fam. 


WMOH, 250w, 1450kc, MBS, Conlan 
D 4.75 6.80 11.55 23.10 34.65 57.75 
N 6.00 6.50 17.00 34.00 51.00 85.00 


LANCASTER, Fairfield, 
radio, 7,490 radio fam. 


7,700 fam., 97.3% 


WHOK, 500w, 1320kc 


D (only) 4.50 8.00 16.00 30.00 50.00 


| D 
N 10.00 


| N 10.00 


| WLOK, 250w, 
| D 7.00 
N 10.00 


| N 778 «67.8 


22.50 


| WMRN, 250w-D, 1490kc, 


| WPFB, 
| D 7.00 9.00 


| D 6.55 7.90 


LIMA, Allen, 
radio fam. 


16,900 fam., 98.3% radio, 16,610 


2 AM affiliates, average |-time rates 
SB IM 5M ISM 30M IHR 


7.25 14.50 29.00 43.50 72.00 
20.00 40.00 60.00 100.00 


WIMA, lkw, 1150kc, MBS, Weed, Conlan 
D 7.50 7.50 15.00 30.00 45.00 
10.00 20.00 40.00 60.00 


75.00 
100.00 


1240kc, NBC, Avery-Knodel 
14.00 28.00 42.00 
20.00 40.00 60.00 


70.00 
100.00 


MANSFIELD, Richland, 

radio, 13,860 radio fam. 
WMAN, 250w, 1|400kc, ABC, Taylor-Borroff, 
BMB 


D 5.75 5.75 9.75 48.75 
13.00 65.00 


14,100 fam., 98.3% 


19.50 
26.00 


29.25 
39.00 


MARIETTA, Washington, 
6,060 radio fam. 


WMOA, 250w, 1490kc, MBS 
D 4.00 5.00 9.00 
N 6.00 7.00 12.00 


MARION, Marion, 
10,700 radio fam. 


6,300., fam 96.2%, 


18.00 
24.00 


11,000 fam., 


27.00 45.00 
36.00 60.00 


97.3% radio, 


ABC, Stovin, Hooper, 
12.00 24.00 36.00 


Butler, 12,800 fam., 
12,530 radio fam. 


100w-N, 910kc, Cooke, 
20.00 43.00 66.00 
25.00 50.00 75.00 


BMB 
D 6.00 6.00 


MIDDLETOWN, 
97.9% radio, 


Ikw-D, 


60.00 
97.9% 


Conlan 
110.00 
125.00 


N 10.00 12.00 


| NEWARK, Licking, 12,600 fam., 97.3%, 12,260 


radio fam. 


WCLT, 500w, 1430kc 


12.00 24.00 36.00 
N 9.00 10.80 15.00 30.00 45.00 


WCLT-FM, Chan 262, 100.3mc, 3kw 
Bonus (days only) 





£ 
oe) 
“St. Vernon 





GUERNSEY 








Zanesville is the ninth largest trading area in the State of Ohio with 
a total population of 273,000 and retail sales in excess of $182,000,000. 


Four cities alone in the primary service area of WHIZ have in 


excess of 120,000 population. 


WHIZ dominates in this rich industrial agricultural trading area with 


a 60% 
John E. Pearson. 


NBC 


share of audience according to latest Hooper reports. See 


ZANESVILLE, 
OHIO 


BROADCASTING °®° 


| WJEM, Chan 280, 


| STEUBENVILLE, Jefferson, 


2 
D 11.25 
‘oN 


| D ‘ 3.00 6.00 


PIQUA, Miami, 
6,520 radio fam. 
WPTW, 250w-D, 1570kc, W. ¢ rant, Conlon 
SB 1M 5M 15M 30M 1 Hr 

D 4.00 6.00 10.00 25 40.00 60.09 


6,600 fam. 98.8% radio, 


PORTSMOUTH, Scioto, 13,5 


‘ 
radio, 12,990 radio fam. am., 96.2% 


WPAY, 250w, 1400kc CBS, Tay 
Conlan 

D 6.00 6.00 

N 7.50 7.50 


r-Borroff, BMB 


12.00 24.00 


6. 
15.00 3000 ay 0 


45.00 75.09 


WPAY-FM, Chan 281, 
Borroff 
Bonus 


104.1 7kw, Taylor. 


SANDUSKY, Erie, 
9,720 radio fam. 


9,900 fam., 98.2% radio 


WLEC, 250w, 
Griffith 

D 5.40 5.40 8.10 

N 9.00 9.00 13.50 


1450kc, MBS, Everett-McKinney 
12.60 


21.60 36.09 
21.00 


36.00 60.00 


SPRINGFIELD, Clark, 29,400 fam., 


97.49 . 
dio, 28,640 radio fam. 7.4% ta 


——$———— 
2 AM independents, 
D 6.25 7.00 


average |-time rates 
15.00 24.00 37.25 53,75 


—— ee 


WIZE, 250w, 1340kc, ABC, Weed 


D 30.00 


40. 
N 7.00 37.50 . ae 


60.00 100.00 


WJEL, 500w-D, 1600kc, 
D 7.50 7.50 


Friedenberg 
15.00 25.00 40.00 50,00 


103.9mc, Ikw 
Bonus (day only) 


N 2.00 6.75 10.50 18.00 30.00 
WwWSO, 250w-D, 


politan Sales 
D 5.00 6.50 


1210kc, Independent Metro- 


23.00 34.50 57.50 


11,700 fam., 97.0% 


radio, 11,350 radio fam. 


WSTV, 250w, 1340kc, MBS, McGillvra 


D 4.75 5.50 11.00 22.00 33.00 55.00 
N 7.00 8.00 16.00 32.00 48.00 80.00 


WSTV-FM, Chan 278, 


103.5mc, 
Bonus 


2kw, McGillvra 


TIFFIN, Seneca, 


6,200 fam., 
6,070 radio fam. 


97.9% radio, 


WTFM-FM, Chan 252, 98.3mc, 450w 


D 1.00 1.50 4.00 7.50 13.50 22.50 
N 1.00 1.50 5.00 10.00 17.50 30.00 


TOLEDO, Lucas, 96,500 fam 


98.7% radio, 
92,250 radio fam. 


AM affiliates, average |-time rates 


11.25 21.00 38.50 57.50 96.00 


22.50 22.50 36.00 72.00 108.00 180.00 


WSPD, 5kw, 


D 15.00 
N 30.00 


1370kc, NBC, Katz 


15.00 27.00 48.00 
30.00 48.00 96.00 


72.00 120.00 
144.00 240.00 


WSPD-FM, Chan 268, 


Bonus 


101.5mc, 3kw 
WTOD, Ikw, 1560kc, Headley-Reed 
D 6.00 6.00 14.00 28.00 42.00 70.00 


WTRT-FM, Chan 260, 99.9mc 


Reed 


23kw, Headley- 


17.00 23.00 30.00 
WTOL, 250w, 1230kc, ABC, 


D 7.50 7.50 15.00 
N 15.00 15.00 24.00 


Raymer, Hooper 
29.00 43.00 72.00 
48.00 72.00 120.00 


(Continued on page 152) 
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8% radio, 
Int, Conlan 
OM 1 Hr 
0.00 60.09 
™m., 96.2% 
>rroff, BMB 


6.00 60.00 
5.00 75.09 


iw, Taylor. 


2% radio, 
‘McKinney, 
1.60 34.09 
6.00 60.00 
97.4% ra. 


> rates 
1.25 53.75 


ent Metro- 


150 57.50 


im., 97.0% 


of 
— 


ra 


00 55.00 
3.00 80.00 


McGillvra 


SR tc te S= 
ee eee 


1%, radio, 


= z. 


50 22.50 
50 30.00 


1%, radio, 


aS 
50 96.00 
00 180.00 


00 120.00 
00 240.00 


i Harmony 
ist llars work together in Perfect 
pi Meh Ae WSPD-TY. For ner’ _— hese has 
b ' i ) cael 
i dcast medium in the Tole 
ot rae ompetlig For the BEST coverage value, 


OTH. 
ae WSPOH TOLEDO, OHIO buy WSPD-AM or WSPD-TV, OR B 


lotemtmamee: © WES) BA aati 


Nationally by 


CHANNEL -J/3 KATZ 


00 70.00 
Headley- 


00 30.00 
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OHIO WOOSTER, Wayne, 4,400 fam., 98.3% YOUNGSTOWN, Mahoning, 45,600 fam., SB IM 5M I5M = 30M IHR 
4,330 radio fam. radio, 44,410 radio fam. D 12.00 12.00 19.20 3840 57.69 6.00 
N 16.00 16.00 32.00 64.00 96.00 1499p 
SPOT RATE FINDER WWST, 500w-D, 960kc 
(Continued from page 150) 4,330 radio fam. 
SB 1M 5M 15M 30M THe 2 AM affiliates, average |-time rate WKBN, 5kw, 570kc, CBS, Raymer 
WARREN, Trumbull, 18,100 fam., 98.3% radio, SB 1M 5M 15M 30M 1 Hr D 12.00 15.00 19.00 38 
. 4.56 4.6 9.35 18.75 31.25 50.00 ' . : 57.00 95 
17,790 radio fam. D . . D 12.00 13.50 19.10 38.20 57.30 95.50 N 18.00 20.00 38.00 76.00 114.99 a 
N 7.00 7.00 14.05 28.15 46.85 75.00 wy = 17.00 18.00 35.00 70.00 105.00 175.00 = 
WHHH, 250w, |400kc, MBS, Ra-Tel, Conlan WWST-EM., Chan 283, 104.5mc. I3kw 
SB 1M 5M 15M 30M 1Hr 7 eae ; : 
~ 6.00 6.00 9.75 19.50 29.50 48.75 Bonus (FM alone, 50% AM rates ee ae ee Muskingum, 9 radio, 12,999 
N 8.50 8.50 13.00 26.00 39.00 65.00 seme Som. 
WORTHINGTON, Franklin, |,700, 98.1% radio, 
jee 1,670 radio fam. WBBW, 250w, 1240kc, Forjoe, Conlan 
Note: All rates one-time. Sources: Total D 6.00 8.00 12.00 25.00 35.00 55.00 WHIZ, 250w, 1240kc, NBC, Pearson, Hooper 
Families, copyright 1949 ‘Sales Manage- WRED, 5kw, 880kc, Hooper N 8.00 11.00 22.00 45.00 65.00 100.00 BMB 





ment’. Further reproduction unlicensed. D 10.00 10.00 15.00 30.00 53.00 88.00 WFMJ, 250w, 1450kc, ABC, 


Headley-Reed, D 6.50 8.00 11.00 
For complete explanation see foreword. 


22 
N 20.00 20.00 30.00 60.00 105.00 175.00 Hooper N 9.50 11.00 16.00 32 






00 33.00 55.09 
00 48.00 80.09 
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i : Taxable Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added 

County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S000 
Adams ... 5,900 92.5 5,460 8,805 920 350 

Allen.......... 3 27,400 98.0 26,850 86,443 24,929 14,907 73,106 
Ashland ...... : 9,600 97.2 9,330 30,936 6,121 3,988 28,086 
Ashtabula .. . : 2 22,600 97.6 22,060 69,526 12,793 6,573 37,151 
Athens ......... = 13,100 95.1 12,460 34,191 6,015 3,120 

Auglaize ...... " mt 9,100 97.4 8,860 21,415 5,489 2,791 16,729 
Belmont ...... . 26,100 95.8 25,000 61,627 15,457 9,270 19,037 
Brown .......... , : 6,700 94.1 6,300 11,261 2,138 1,083 

Butler ........ ee . 41,700 97.4 40,620 125,095 39,451 25,920 137,406 
Carroll ...... ‘ 4,900 95.9 4,700 9,048 1,784 937 

Champaign 8,900 96.8 8,620 20,195 3,122 1,605 

| 36,200 97.5 35,300 104,050 32,383 18,957 113,247 
Clermont ... 11,200 95.9 10,740 21,106 2,470 1,046 

Clinton ...... 9,500 96.6 9,180 22,148 3,103 1,473 

Columbiana 28,100 97.2 27,310 86,998 20,954 11,901 59,129 
Coshocton . 10,200 96.0 9,790 24,539 6,109 3,417 22,351 
Crawford . 12,300 97.5 11,990 34,468 9,152 5,388 33,018 
Cuyahoga 420,200 98.3 413,060 1,550,676 503,528 343,363 1,488,276 
Darke .. 13,000 96.6 12,560 30,757 3,985 1,806 

Defiance...... 8,200 97.0 7,950 21,171 4,437 2,437 12,936 
Delaware .. 8,500 - 96.7 8,220 20,912 3,010 1,361 

Erie ...... ‘ 15,200 97.9 14,880 48,235 14,242 8,455 43,834 
Fairfield .......... 15,000 96.6 14,490 36,429 9,333 5,116 24,487 
Fayette ........... 6,800 94.6 6,430 21,122 2,937 1,346 

Franklin .......... 137,900 98.2 135,420 542,792 137,669 78,635 277,809 
Fulton .......... 8,000 97.1 7,770 21,465 3,550 1,646 

Gallia....... ; 7,200 919 6,620 12,954 1,361 514 

Geauge ...... 5,300 96.1 5,090 13,181 2,125 1,227 

Greene ........... : 15,300 96.3 14,730 26,868 4,569 2,310 

Guernsey ... - 12,700 95.4 12,120 25,627 4,857 2,266 

Hamilton ...... 230,300 97.4 224,310 788,167 262,162 164,032 732,158 
Hancock .......... 12,500 97.9 12,240 34,823 8,871 4,774 21,495 
Hardin ......... 9,200 96.4 8,870 19,772 2,994 1,184 

Harrison ......... 5,900 95.7 5,650 10,530 2,237 1,261 

PERRI aneecessee- 7,400 97.3 7,200 17,592 2,225 982 

Highland ..... 9,200 95.1 8,750 . 21,887 3,200 1,293 

Hocking ..... 5,200 94.5 4,910 12,581 2,163 1,060 

Holmes ......... 5,100 92.1 4,700 10,562 878 404 

Huron .......... 10,400 97.8 10,170 33,604 5,799 2,922 13,853 
Jackson ..... : . 7,500 93.8 7,040 19,139 3,882 1,808 

Jefferson .... 7 26,000 96.6 25,120 88,170 21,241 12,809 53,652 
Knox .......... 10,300 97.1 10,000 27,861 7,129 4,270 23,045 
VS eee Boo 18,100 98.8 17,880 52,970 12,359 7,354 57,841 
Lawrence ... 12,600 93.8 11,820 22,383 6,193 3,372 30,046 
Licking ..... 22,300 96.9 21,610 57,718 14,821 8,203 31,571 
Logan ....... 10,100 97.1 9,810 25,533 3,846 1,802 

Lorain ....... 37,300 98.2 36,630 114,551 41,096 26,007 131,638 
Lucas .... 115,600 98.3 113,630 423,960 135,548 89,063 390,032 
Madison .......- 7,000 95.0 6,650 17,559 1,994 782 


























we + 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retai 
Sales, copyright 1949 “Sales Management.” Further reproduction unlicensed. 
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OM IHR 
1.60 9.09 


.00 95.09 
1.00 190.09 


io, 12,999 


, Hooper 


00 55.09 
00 80.09 


113,247 


59,129 
22,351 
33,018 
| 488,276 


12,936 


43,834 
24,487 


277,809 


13,853 


53,652 
23,045 
57,841 
30,046 
31,571 


131,638 
390,032 


what Media facts 


are important to you? 


Par puyins 
Half of Ohic more whan 


peP390 000 peor 


Whatever you want in a sales 
medium ...WGAR delivers... 
Coverage, Power, Listeners, Pro- 
grams, Market... and results! 
Be critical. Buy carefully. Compare! 


Ask any Petry man for all the facts. 


Represented Nationally 
by EDWARD PETRY | Cleveland 


& COMPANY 
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OHIO RADIO MARKET DATA BY COUNTIES (Continued from page 152) 








Taxable Pay- Mfg. Valy, 
1949 Total Per Cent Radio Retail Sales Employment rolls—tIst Qtr. poe, 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 


1947 (S009 





Mahoning 







66,100 





64,250 





259,979 79,797 50,261 232,043 





Marion 






15,700 





15,2¢0 43,900 12,227 7,120 


36,837 





Medina 






11,300 











11,070 32,987 6,841 3,624 


18,652 





Meigs 6,800 





6,350 





14,712 1,801 746 










Mercer 7,500 97.2 7,290 









20,293 3,723 1,888 





Miami 





17,800 





17,480 





50,584 12,274 7,132 






44,606 








Monroe 4,900 92.5 4,530 6,347 725 






193 








Montgomery 109,600 98.0 














107,410 385,595 147,726 98,813 






487,755 





Morgan 3,700 3,510 










7,192 





750 300 











Morrow 5,200 96.1 5,000 





7,860 1,255 676 









Muskingum 22,800 





22,050 





68,524 18,518 9,572 












44,687 






Noble 3,600 








3,330 





5,793 787 364 





Ottawa 










8,220 21,920 3,787 2,167 







Paulding 4,600 96.5 4,440 9,862 1,239 561 








Perry 





8,400 8,030 





17,494 4,419 2,249 









Pickaway 





9,200 





8,690 





16,533 1,805 816 









Pike 3,700 





3,370 








6,119 454 145 









Portage 





16,200 








15,780 





37,120 10,900 6,486 


32,8% 














Preble 





8,200 7,940 





18,031 





1,765 727 


Putnam 





6,700 







6,520 





16,713 





1,792 672 





Richland 24,600 





24,030 





82,147 28,000 17,896 









NK 














Ross 15,800 95.0 15,010 38,578 









6,783 3,501 16,376 





Sandusky 14,100 








13,780 





39,390 9,779 





5,547 





















Scioto 





23,400 





22,280 





65,094 18,661 9,998 40,023 










Seneca 





































14,600 14,220 43,197 11,748 6,330 49,819 q 
Shelby 8,000 7,810 20,488 6,231 3,671 21,93 7 
Stark 81,400 79,610 275,070 87,189 52,280 280,24) ® 








Summit 


120,200 








118,160 





420,278 148,161 101,515 4£0,377 













Trumbull 





42,100 








41,090 118,682 46,005 28,617 213,734 















Tuscarawas 20,900 96.5 20,170 





60,277 13,909 7,449 41,29% 















Union 





6,700 






6,510 





17,445 1,830 875 








Van Wert 





7,600 





7,420 21,514 4,350 2,084 









Vinton 


2,600 







2,390 





3,629 732 





352 








Warren : 10,700 96.7 10,350 











21,969 4,802 2,761 20,422 











Washington 





13,500 





12,730 





28,829 6,446 2,931 14,96! 











Wayne 







15,600 





15,050 48,593 11,205 6,253 32,85 














Williams 8,800 97.6 8,590 





24,312 4,607 2,355 









Wood 15,700 97.7 15,340 





37,413 4,822 2,340 43,581 













Wyandot 5,800 





96.6 





5,600 





16,941 





1,957 844 











Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable 
Sales, copyright 1949 ‘Sales Management.” Further 

















Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retai 
reproduction unlicensed. 





Page 154 @® August 15, 1949 





BROADCASTING ©® Telecasting 








J. 


es 
ae8 


ge 152) 


2 


@9 
o? 


Mfg. Value 
Added 
1947 ( $000 


60000009 


232,043 
36,837 


18,652 


| 0900000000000008 


487,755 


CROSBY 


7G“ W§HKBINI 
HOOPERS (dc chese: 


3.6 Radio Theater 
31.5 Godfrey Talent Scouts 
31.0 Jack Benny 
22 Mr. Keen 
8 FBI in Peace & War 
Suspense 
Jack Smith 
Mr. and Mrs. North 
Mystery Theater 


aah ne : , Amos ‘n° Andy 





40,023 


49,819 


Re #8 ; 25.4 Lowell Thomas 
280,241 A es 

ee 24.7 Crime Photographer 
40,37 _ 


~ : 24. Club 15 
213,734 Ja , 


SHARE OF AUDIENCE 


morning afternoon evening 





41,29 





NETWORK 


NETWORK 
NETWORK 


NETWORK 
represented by 


Source: Youngstown, Ohio, Fall-Winter Report, October 
RAYMER 1948 through February 1949 of C. E. Hooper, Inc. 


»s, Retail 


asting BROADCASTING e 
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; KGLC, Ikw, 910kc, Young KMUS-FM, Ch. 268, 101.5kc is 
OKLAH OMA SB. IM 5M 15M 30M. 14Hr Bonus Kocy-F 
D 4.00 6.00 11.25 18.00 27.00 45.00 OKLAHOMA CITY, Oklaho 74,500 § Bonus 
‘ N 6.00 9.00 15.00 24.00 36.00 60.00 93.3% radio, 69,510 radio fam. ‘am KOMA 
MUSKOGEE, Muskogee, 14,200 fam., 88.8% Se ee —__ Conia 
SPOT RATE FINDER radio, WAG sacle fam: 4 AM affiliates, average one-time rates S 
ADA, Pontotoc, 5,600 fam., 92.3% radio, | EL RENO, Canadian, 3,600 fam., 92.9% radio, b mA 1435 mK Le SOM 1 Hr p 1 
5,170 radio fam. 3,340 radio fam. 2 AM affiliates, average one time rates N 25.00 23.75 30.00 4 : 64.75 110.0 yn 30. 
KADA, 250w, 1230kc, ABC, Taylor-Borroff, KCHE, 500w-d, 1590kc D 4.00 6.25 10.50 17.00 25.50 42.50 3 AM poet affiliates see ’ > 114.50 193.75 KOMA- 
Conlan, BMB SB 1M 5M 15M 30M 14Hr N 4.50 7.00 11.50 18.50 30.00 50.00 D 6.00 9.67 14.33 "33 ppe-time rates KTOK, 
SB IM) =5SM_ ISM 30M Hr op 4,00 7.00 12.50 22.00 40.00 iapaeseadaabaitiant 41.67 am Fo 2. 
D 4.50 4.50 7.50 12.00 18.00 30.00 ENID, Garfi id 12.200 93.4° di KBIX, 250w, 1490kc, ABC, Taylor-Borroff KBYE, Ikw-d, gB90ke, Radio R« N 12. 
N 4.50 4.50 7.50 12.00 18.00 30.00 og peer aay Wy am., 93.4% radio,  p 4.00 “6.00 10.00 16.00 24.00 40.00 p 6099 15.00 24 & KTOK-F 
KADA-FM, Ch. 244, 96.7mc, 44kw ‘ racio ram. N 4.00 6.00 10.00 16.00 24.00 40.00 KLPR, =. d, <n ‘ 40.00 60.00 a 
Bonus KCRC, 1 kw, 1390kc, ABC, Taylor-Borroff, | KMUS, Ikw-d, wen i- , xTO 
ALTUS, Jackson, 3,900 fam., 88.9% radio, + ye . ane eee: Te. Sie Cae Dias se , Fig 0 f0-00 > 6 
eniazo radio fom. pon D 6.00 6.00 12.50 20.00 30.00 50.00 D 4.00 6.50 1 11.00 18.00 27.00 45.00 D 7.00 1250 25.00 3500 60.00 we 
, w, i, i 9. 18.75 30.00 45. : N 5.00 8. ; ' : c 
aaa aay Pe hs tee eee | ™ 00 00 18 30.00 45 0 00 13.00 21.00 36.00 60.00 N 10.00 20.00 4 70.00 120°0) . 3 
N 5.00 7.50 20.00 30.00 50.00 wky-T 
ARDMORE, Carter, 6,200 fam., 88.2% radio, n 45 
5,470 radio fam. } — OKMU! 
KVSO, 250w, 1240kc, ABC, gy ae A mannon cain | | amiaé = 
D 4.50 4.50 7.50 12.00 18.00 30.00 a beaver wats wo | axoncwa |g Onae" “Ml wowara] casio [Orme KHBG, 
N 450 4.50 7.50 12.00 18.00 30.00 A Guymor one | Ponca Ci ve “i Bartlesville i «& . 4 
KVSO-FM, Ch. 229, 93.7mc, 8.2kw osact 1 n 5 
Bonus pAULS 
BARTLESVILLE, Washington, 6,900 fam., wooowano radi 
95.5 radio, 6,590 radio fam. KCRC-FM, Ch. 274, 102.7mc, 5.2kw | KVLH, 
KWON, 250w, 1400kc, MBS (Do not sell time on FM) sca eee } 
D 4.00 4.00 9.00 20.00 36.00 60.00 FREDERICK, Tillman (no city figures avail.) | T - PONC 
N 4.00 4.00 9.00 20.00 36.00 60.00  KTAT, 250w-d, 1570kc ya va stad | radi 
CHICKASHA, Grady, 6,300 fam., 89.3% radio, | D 2.25 5.00 9.00 18.00 30.00 51.00 a { | | seni ~— WBBZ 
5,630 radio fam. GUYMON, Texas, (no data on city) a -—__—____} sms ] ) beaters 2 Dp 
KWCO, 250w, 1560kc, MBS, Continental KGYN, Ikw-d, 1220kc eo OKLAH A Muskogee - a 
D 400 4.50 9.00 18.00 27.00 45.00 D 3.95 5.70 10.00 18.00 33.00 57.00 roots wna! coerce | EI Reno | mc. Ba SEMI 
N 4.00 4.50 9.00 18.00 27.00 45.00 HOBART, Kiowa, 2,000 fam., 89.6% radio, AClin —- | =) rad 
DUNCAN, Stephens, 5,000 fam., 92.4% radio, 1,790 radio fam. et | t Oki ah oma — a 2 voran KSMI, 
4,620 radio fam. KTJS, 250w-d, 1420kc ity * ors shah’ = on Si - 
KRHD, 250w-d, 1350kc, MBS, BMB D 4.60 6.10 11.00 17.50 33.00 56.00 etCaman ii Man A|rortawate, ti Tw N 
D 3.00 3.00 6.00 11.00 18.00 30.00 HUGO, Choctaw, 2,000 fam., 83.7% radio, a qa | rows ‘ ASeminole — ment 
N 3.00 3.00 6.00 11.00 18.00 30.00 1,670 radio fam. +S aHobort } ( 
DURANT, Bryan, 4,100 fam., 90.1% radio, | KIHN, 250w, 1340kc a ee | o ey 4 McAlester | } 
3,690 radio fam. D 3.00 3.75 6.30 12.60 21.00 35.00 f., es =o 4 “aa wvseure | carmen J us oem 
KSEO, 250w-d, 750kc, Conlan N 3.00 3.75 6.30 12.60 21.00 35.00 i ey ee aS ofa s a Is ‘igh 
D 3.00 4.50 6.00 12.00 18.00 30.00 | LAWTON, Comanche, 10,700 fam., 88.7% *) Altusé eae cote ag ne 1 sls 
KSEO-FM, Ch. 296, 107.3mc, Ikw radio, 9,490 radio fam. ee al ton Ss — Coun 
Bonus KSWO, Ikw, 1380kc, ABC, Taylor-Borroff, " { L_ al pails A 
ELK CITY, Beckham, 2,500 fam., 95.3% radio, Conlan Pn) Oe oa S| eremygne | oe scadiiciaderaiadah Adaii 
2,380 radio fam. D 600 6.00 10.00 16.00 24.00 40.00 O corron | Duncan} a eh ae Alfal 
KASA, 250w, 1240ke, MBS, Friedenburg -_ N 9.00 9.00 15.00 24.00 36.00 60.00 a +o 
: 4. 00 16.00 24.00 40. McALESTER, Pittsburg, 6,600 fam., 89.2% eaten | “A = ae “| wc curren ) 
N 3.50 4.50 9.00 16.00 24.00 40.00 vadie, 5,090 radio tom. - Atmore — a a moctan Beck! 
= KTMC, 250w, 1400kc, ABC, Taylor-Borroff envan & Hugo Blair 
spate All rates one-time. Sources: Total D 4.50 4.50 7.50 12.00 18.00 30.00 ras 
amilies, copyright 1949 ‘Sales Manage- N 450 4.50 7.50 12.00 18.00 30.00 ne 2s “ “ , 
ment’. Further reproduction unlicensed. MIAMI, Ottawa, 4,900 fam., 90.8% radio, See page 3 for key to map. Canc 
For complete explanation see foreword. 4,450 radio fam. — 









We're Mighty Busy These Days 


7 


RINGING ALL KINDS OF DOOR BELLS | HOUSEWIFE 
































HERS : 


To be sure... we're ringing door- 






Yes, YOURS to be sure! We aren’t 








bells in thousands of ‘‘able-to-buy” 





kidding anybody . . . we have time 










for sale and we'd like mighty well to homes in this big, fine, rich Okla- 





let you have some, so your cash homa market of ours. With top-rated 
——— 









register will ring in Oklahoma. So, if shows from ABE and local features 








one of us, or somebody from Taylor- that folks want to hear, why say— 





Borroff rings your door bell — give we've got an audience that Mr. 





us a listen, won't you? Hooper says is a honey. 
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’ fOCY-FM, Ch. 254, 94,7me, 7Okw, Wolker | SHAWNEE, Pottawatomie, 8,800 fom., 91.3 MARKET INDICATORS FOR OKLAHOMA 


jonus 

74,500 fam, oa 50kw, 1520kc, CBS, Avery-Knodel, KGFF, 250w, 1450kc, ABC, Taylor-Borroff CLASSIFICATIONS FIGURES YR FIGURES 
aii Conlan, Hoo; SB 1M 5M 15M 30M 1+Hr ‘ : : 
ne rates SB 1M 5M 15M 30M = 14Hr 4 rr} 4.30 72 12.09 eae 30 0 Population 2,362,000 {8 2,336,000 
30M 20.00 30.00 40.00 80.00 150.00 4. 4. . : 0.00 TE oC 

6475 rio, | % 339 40.00 50.00 90.00 160.00 275.00 | STILLWATER, Payne, 5,100 fam., 94.9 Increase over 1940 pen an _ 
14.50 193.75 KOMA-FM, Ch. 290, 105.9mc, 2.10kw radio, 4,840 radio fam. % of U.S. 1.61% 4s 1.77% 
‘time rates KTOK 250w, 1400kc, ABC, Taylor-Borroft | KSPI, 250w, 780kc, MBS, Ra-Tel BMB F: ilie 673.300 "49 571.000 
41.67 67.59 9. 9.00 15.00 24.00 36.00 60.00 | D 4,00 6.00 9.00 15.00 25.00 40.00 i amilles Dé d,s : oil, 
— W 12.00 12.00 20.00 32.00 48.00 80.00 | N_ 6.00 9.00 12.00 20.00 30.00 50.00 | Percent Radio 89.5% 82.7% 
KIOK-FM, Ch. 282, 104.3mc, 43kw KSPI-FM, Ch. 230, 93.9mc, 1lkw, Ra-Tel ‘ Prcvgie ee 3 oa 

no rates available Bonus Radio Families 602,930 19 172,000 


, 250w-D, 800ke TULSA, Tul 1,400 fam., 94. i ; Conce 5 °47 : ; 
KTOW: > 10.00 16.00 27.00 45.00 75.00 te —_ ge am., 94.9% radio, | Business Concerns 34,415 17 34,816 


Skw, 930kc, NBC, Katz Manufacturing Establishments 1,740 °47 530 
way 00. 25.00 64.00 108.00 170.00 a ani E ae Establis . oe hes ee 
N 33.00 120.00 180.00 300.00 D “N3 $6 13-67 5.67. 41.33 62 00 103 ,, | Non-Agricultural Employment 318,780 17 315,000 
WAYATV, 6.2 out 30° 120.00 180.00 “300.00 | N 25.33 25.33 49.67 82.67 124.00 206.67 | Manufacturing Employment 14,000 ‘47 28,000 
’ Okmulgee, 6,500 far 87.7% | 2 AM affiliates, average one-time rates : $2,124,000,000 829,000,000 
ne SE aie aa. iis | D550 10.50 1600 26.50 4200 70.00 | [ncome $2,124,000,8 cneaie 
“HBG, 250w, 1240kc, MBS, Walker Increase over 1940 156% 
480 6.00 9.60 16.00 28.00 48.00 | KAKC, Ikw-d 1570kc, Walker > ‘anit: . ; 930 °47 356 
0 $60 8.00 12.00 20.00 36.00 60.00 | D 6.00" 9.00 12.00 21.00 36.00 60.00 | Per Capita Income —_ | ota 
PAULS VALLEY, Garvin, 2,700 fam., 87.6% | KFMJ, Ikw-d, 1050kc, Forjoe Increase over 1940 161% 
dio, 2,370 radio fam. | D_ 8.00 12.00 20.00 32.00 48.00 80.00 . oe Tigh a kale ‘ 
KVIH, 250w-d 1470ke Conlon, : KOME, 250w, 1340kc, ABC-MBS, Taylor Construction (Private) $ 177,600,000 47 14,400,000 39 
3.00 9.00 12. 4.00 40.00 Borroft sidentiz $ 75,200,000 ‘47 22,600,000 °39 
DONCA CITY, Kay, 6,600 fam., 94.3% | D 9.00 9.00 15.00 24.00 36.00 60.00 Residential - . a i 500,000 = 3! 
radio, 6,220 radio fam. N 12.00 12.00 24.00 48.00 72.00 120.00 Non-Residential , 25,300,000 17 1,600,000 39 
7, 250w, 1230, MBS KTUL, 5kw, 1430kc, CBS, Avery-Knodel ce — ; " Py mans 
6.00 3 00 15.00 30.00 45.00 75.00 BMB, Hooper Retail Sales $1,681,429,000 {8 1,454,679,000 17 
6.00 8.00 15.00 30.00 45.00 75.00 | D 12.00 12.00 20.00 40.00 60.00 100.00 | Value Added by Manufacture $ 341,000,000 ‘47 102,000,000 "39 
SEMINOLE, Seminole, 4,700 fam., 90.6% | N 24.00 24.00 40.00 80.00 120.00 200.00 
radio, 4,260 radio = KVOO, 50kw, 1170kc, NBC, Petry, BMB 
KSMI, 500w-d, 1260kc, M Hooper ” , a + Sih 
p 3.00 4.00 7.00 11.00 20.00 35.00 | D 20.00 2000 42.50 60.00 90.00 150.00 | WOCDWARD, Woodward, 2,200 fam., 91.0 


D 3.5 
N 3.00 4.00 — — 20.00 35.00 | N 40.00 40.00 85.00 120.00 180.00 300.00 cuits SORR wedin Sim N 35 


OKLAHOMA RADIO MARKET DATA BY COUNTIES 


1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr Added 
County Families Radio Families 1948 ($000 Ist Qtr. 1947 1947 (S000 1947 (S000 
Adair 3,700 81.3 3,010 3,286 450 115 
Alfalfa 3,700 93.0 3,440 7,923 687 227 
Atoka 4,300 81.0 3,480 5,187 1,908 997 
Beaver 2,300 90.1 2,070 3,073 271 110 
Beckham 5,800 88.4 5,130 15,933 1,880 697 
Blaine . 4,500 88.5 3,980 11,315 1,451 667 
Bryan . 9,700 87.9 8,530 18,652 1,901 647 
Caddo . 10,300 88.4 9,110 22,150 2,043 817 
Canadian 7,100 92.6 6,570 19,397 2,069 930 





KSIW, 250w, 1450kc, MBS 

SB 1M 5M 15M 30M 1 Hr 
0 5.25 8.00 16.00 24.00 40.00 
0 5.25 8.00 16.00 24.00 40.00 





Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls Federal Security Administration Mfg. Value Added, Dept Commerce Families, Retail 
Sales, copyright 1949 ‘Sales Management. Further reproduction unlicensed 
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SSS <x 
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SS << 5555 —> —— 


RETAIL SALES $682,310,000 POPULATION 


FOOD SALES 156,427,000 
DRUG SALES 24,420,000 RADIO HOMES 


FARM INCOME 199,710,000 
K T I F TULSA'S EXCLUSIVE RADIO CENTER 
AVERY-KNODEL, IN¢ 
Radi Station Representatives 
JOHN ESARE View Pies, GGen. Mi 


mA 


i 


Estimates from SRDS 
Consumer Markets, 1949-50 


il 


—_ 


he) 
iil 
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County 
Carter 


OKLAHOMA RADIO MARKET DATA BY COUNTIES 


1949 Total 
Families 


11,200 


Per Cent 
Radio 


87.8 


Radio 
Families 


9,830 


Retail Sales 


1948 ($000) 
26,782 


Cherokee 
Choctaw 
Cimarron 
Cleveland 
Coal 
Comanche 
Cotton 
SSS 
Creek 
Custer 
Delawore 
Dewey . 
Ellis 
Garfield 
Garvin 
Grady 
Grant 
Greer 
Harmon 
Harper . 
Haskell .. 
Hughes 
Jackson 
Jefferson 
Johnston 


Kingfisher 
Kiowa 
Latimer 

Le Flore 
Lincoln 
Logan ... 
Love 
McClain 
McCurtain 
Mcintosh 
Major 
Marshall 
Mayes ... 
Murray . 
Muskogee 
Noble 
Nowata 
Okfuskee 
Oklahoma 
Okmulgee 
Osage 
Ottawa 
Pawnee .... 
Payne 
Pittsburg 
Pontotoc 
Pottawatomie 
Pushmataha 
Roger Mills 
Rogers .. 
Seminole 
Sequoyah 
Stephens 
Texas 
Tillman 
Tulsa ....... 
Wagoner 
Washington 
Washita 
Woods .. 
Woodward . 


5,300 
6,900 
1,100 
8,200 
3,100 


15,900 


2,900 
5,700 


12,400 


6,100 
4,500 
2,900 


15,500 


_ 


~ 
NONORROWUDR— 


~ 


~ 
PEWDWRWWANORDN 


7,500 


33383383383 


$3338 


EEEEEEEEE 


8 


° 
- N56 


DROW OS 
38888ssssee 


80.0 
82.1 
89.7 
92.0 
84.5 
88.3 
89.7 


4,240 
5.660 

990 
7,540 
2,620 


N20 =NQUN=ANANDROBNONRROOORAUONG 


HOUNWORWNNWN OHO =BWAANWO=O=UANUNLDUDORNAODDNADYUWUWARO UH DARWO DOW: 


90 
8. 
8 
8 
8 
8 
9 
9 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
9 
8 
8 
9 
8 
9 
8 
8 
9 
8 
90 
90 
78 
86. 
86 
89 
81 
88 
91 
89 
93 
81 
93 
90. 
92 
90 


Employment 
Ist Qtr. 1947 


1,267 


(Continued f) 


Taxable Pay- 
rolls—tst Qtr. 
1947 ($000) 


2,171 


ge 157) 

Mfg. V. 
hdded” 

1947 ($000) 


Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 


unlicensed. 


Taxable 


Employment, 
reproduction 


Cent Radio. BMB. 
Further 


“Sales Management.” 


OREGON 


SPOT RATE FINDER 


Per 
1949 


Families, 
copyright 


Radio 
Sales, 


Sources: 


MBS, ww & Grant, KOOS, 2, —, MBS, Keating 


D 3.50 5.25 7°00 ‘00 2100 in 
15M 30M Hr 5 . A 14.00 21. ' 
10.00 15.00 25.00 N 4.00 6.00 


8.00 16.00 24.00 40.00 
14.00 21.00 35.00 COQUILLE, Coos, 1,600 fam., 97.9% radio, 
1,570 fam. 


KBND, 250w, 


1M 
3.45 
4.50 


1340kc, 


5M 
6.00 


N 4.50 8.50 


ALBANY, Linn, 5,300 fam., 97.3% 
5,160 radio fam. 

KWIL, 250w, 1240kc, MBS, Keating 

SB 1M 5M 15M 30M 

D 4.12 4.12 6.00 10.00 15.00 

N 5.50 5.50 8.50 14.00 21.00 

KWIL-FM, Ch. 269, 101.7mc, 710kw 
Bonus 

ASHLAND, Jackson, 2,700 fam., 96.8% 
2,610 radio fam. 

KWIN, 250w, 1400kc, Grant 

D 3.09 4.12 6.00 12.00 18.00 

N 4.12 5.50 8.50 16.00 24.00 


ASTORIA, Clatsop, 6,300 fam., 97.1% 
6,120 radio fam. 

KAST, 250w, 1230 kc, MBS, Keating 

D 4.12 6.00 10.00 15.00 

N 5.50 8.50 14.00 21.00 

BAKER, Baker, 3,800 fam., 95.9% 
3,640 radio fam. 

KBKR, 250w, 1490kc 


radio, 


1 Hr 
25.00 
35.00 


radio, 


30.00 
40.00 


radio 


25.00 
35.00 


radio, 


COOS BAY, Coos—(No data on city) 


See page 3 for 


key 


to 


map. 


ees 
ewport® 
a 


vmcovn! 
| 


| 
Corvallis 


ee 


The Dalles 


JEFFERSON 


(Continued on page 160) 


Pendleton 
A 


ee 


UNION 


WALLOWA 


a Baker 


BAKER 


D 3.75 3.75 5.50 -10.75 

N 3.75 3.75 5.50 10.75 

BEND, Deschutes, 4,300 fam., 
4,180 radio fam. 


18.00 
18.00 
97.3% 


30.00 
30.00 
radio, 


Bend Ontario 


OESCHUTES 


@ Eugene 


LANE 


Note: All ‘4 Reedsport 


Families, 
ment’. 
For 


one-time. Sources: Total 
copyright 1949 ‘Sales Manage- 
Further reproduction unlicensed. 
complete explanation see foreword. 


for the facts on KPOJ 
Goun *S* 


YOUR 
BLAIR) JoHN 
& COMPANY > BLAIR 


MAN! 


August 15, 1949 


rates 


coos] Bay 


coos 


Cofdille 


OREGON 


OOuGa.Las 


ARosebulg 


MALMEUR 


HARNEY 


ot 





KLAMATH 


JOSEPHINE : N 
S Pass& GNediord 


AAshiand @ Klamath) Falls 
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‘ge 157) 

Mfg. V, 
Addea® 

1947 ($000) 


17,732 


24,612 


71,998 
13,743 


96,462 


s, Retail 





sting 


“> °q ‘uosBuiysom u! 


‘ssgauiBua o1pos paiyionb 
sdow snojuor JJOANIW-z}OY ‘JO!1214jO 340 asay] 


sKkaasns Ayisuajur Plat, wos 40 


Aq apow 


PORTLAND, OREGO 


AFFILIATED > IN 4 
WITH 


Dds 24s YM PPity 


WHEN BUYING SPOT RADIO 
IN THE PORTLAND, OREGON MARKET 
IT WILL PAY YOU TO GET THESE 


NOolivis 
NOlLWIS 
NOLIWIS 


SHOM 000'S 
SHOM 000'0S 
SHOM 000'S 


Dy OLEL 
Dy O6LL 
Dx 026 


sayiw ‘bS OOr'8E 
sayiw “bs 00S'62 
sajiw ‘bs OOS’SOL 


REPRESENTED NATIONALLY 
BY EDWARD PETRY & CO. 


BROADCASTING 
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Dx 029 SuOM 000'S 


sayiw ‘bs OOF'6LL 


10jUdIIOM 


| 
| 


| 
E 


NOSIYVdWO) 
a9VuUFIAO) 


GNW1LUOd wt AHL 10 


Vilve Vile 


3 
a 
43 
° 


FREQUENCY IS MORE IMPORTANT THAN POWER 


Actual engineering tests prove that KGW’s 620 frequency provides a great- 
er coverage area than any other Portland radio station, regardless of power. 
This is due to a basic rule of radio engineering: lower frequencies are more 
efficient than higher frequencies— under equal conditions. This official con- 
tour map also shows that KGW is beamed to cover the population concen- 
tration in Oregon’s rich Willamette Valley southward from Portland... 
clinching, visual proof of KGW’s area-wide coverage superiority. 
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OREGON RADIO MARKET DATA BY COUNTIES 


Taxable Pay- 





ME 
1949 Total Per Cent Radio Retail Sales Employment rolls—tIst Qtr. Saahe 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($009 
Baker 5,400 96.3 5,200 24,029 2,290 1,292 
Benton 8,400 97.8 8,220 26,178 4,410 2,441 
Clackamas 26,800 98.2 26,320 43,765 7,713 4,371 23,315 
Clatsop 12,700 97.4 12,370 38,175 7,116 4,080 17673 
Columbia 8,200 97.9 8,030 17,663 4,102 2,639 22118 
Coos 11,900 97.0 11,540 39,023 8,694 6,157 26.633 
Crook 2,300 97.5 2,240 4,945 1,146 789 , 
Curry 1,600 96.3 1,540 2,765 432 179 
Deschutes 7,400 97.0 7,180 28,584 4,022 2,612 
Douglas 15,400 97.0 14,940 26,001 8,602 5,574 38,162 
Gilliam 800 97.4 780 4,427 258 120 
Grand 2,300 97.7 2,250 6,431 1,023 617 
Harney 1,800 95.6 1,720 5,530 1,015 870 
Hood River 4,200 97.9 4,110 12,572 1,585 869 
Jackson 16,900 97.2 16,430 46,388 8/420 5,080 22,604 
Jefferson 1,000 96.8 970 1,843 353 232 
Josephine 11,600 95.6 11,090 17,662 3,869 2,245 
Klamath 14,000 97.6 13,660 67,246 9,091 5,858 20,239 
Lake 2,400 95.8 2,300 8,419 838 531 
Lane 33,500 97.6 32,700 96,392 21,703 17,090 59,346 
Lincoln 6,300 97.0 6,110 14,106 4,073 2,452 
Linn 14,300 96.7 13,830 27,842 9,045 5,726 32,799 
Malheur 5,400 96.1 5,190 17,049 1,923 1,004 
Marion 27,300 97.9 26,730 75,571 14,379 8,425 30,257 
Marrow 1,500 98.2 1,470 4,024 379 232 
Multnomah 184,000 97.3 179,030 679,812 148,561 97,218 225,966 
Polk 8,200 97.6 8,000 12,297 2,982 1,831 
Sherman 700 98.9 690 2,069 130 
Tillamook 5,300 97.4 5,160 12,863 3,260 1,917 
Umatilla 12,000 97.1 11,650 33,011 4,847 2,687 
Union 5,400 97.2 5,250 20,860 2,550 1,473 
Wallowa 2,200 97.8 2,150 7,481 761 400 
Wasco 5,000 96.9 4,850 21,555 1,840 952 
Washington 18,700 97.9 18,310 30,718 4,743 _— 
Wheeler 1,000 96.0 960 2,148 537 ry 
Yamhill .. 11,100 97.8 10,860 27,131 4,709 2,515 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable _Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 
Sales, copyright 1949 ‘Sales Management.” Further reproduction unlicensed. 
OREGON KYJC, 250w, 1230kc, ABC, W. S. Grant, Mc- | ROSEBURG, Douglas, 6,100 fam., 97.7% ra- | THE DALLES, Wasco, 2,900 fam., 96.8% 
eR MSM 30M 1H MR, 85 1e90ke MBS, Keati reaaenugiente 
} J KRNR, , 14 ; , Keating P 
SPOT RATE FINDER D 5.00 5.00 7.20 14.40 21.60 36.00 SB IM. SM.—O1SM. 30M. Hr KODL, 250w-d, 100w-n, 1230ke, Keating 
wees : = N 0:00 6.00 12.00 24.00 36.00 60.00 p 3.25 4.65 9.50 12.00 16.00 25.00 Griffith on a 
(Continued. from page 158) NEWPORT, Lincoln, 1,800 fam., 97.7% radio, N 5.00 6.25 11.50 14.00 21.00 35.00 , 38, 1M SM ISM 30m 1H 
em, ee, on | KNPT. 2500" 1230ke, Keating ae at a fam., 98.1% radio, | & 175 2:30 7:50 12.00 20.00 35.00 
r | ’ . 
D 300 4.50 6.00 12.00 18.00 30.00 | H 409 6.00 8.00 16.00 2400 40.00  KOC®, 200W, J0°10.00°'1600 24.00 40.00 | TILLAMOOK, Tillamook, 1,500 fam., 96. 
CORVALLIS, Benton 4,900” fom” 98.1% | ONTARIO, Malheur, 1,700 fam., 95.7% radio, | 6.00 12.00 20.00 30.00 50.00 radio, 1,450 radio fam. 
CORVALLIS, Benton, 4,900 fam., 98.1% ao be Ue * ea ee cee V1, 
wu S509 tase, W's KSRV, 250w, 1450ke, Conlan McHugh | je pes Ding ely ‘| KTIL, 250w, 1590kc, Keating 
D450 4506.50 1400 2100'S D 375 (375 5.50 10.75 18.00 30.00 |p 500 6.00 10.00 18.00 24.00 40.00 | D 2.20 265 5.60 10.55 16.50 2.40 
N 360 360 520 11:20 1680 2800  N_. 375. 375 5.50 10.75 18.00 30.00 |W 7.50 9.00 15.00 2400 36.00 60.00| N 310 3.55 6.60 13.20 19.80 33.00 
FORE be VS fee pS? 280 | OREGON CITY, Clackamas, 3,100 fam., 97.8% eo « 
EUGENE, am 11,900 fam., 98.1% radio, radio, 3.030 \ dies “naga ae a . 2 2 : ’ 
ae Bo ¥.00 "4.00 13.00 24.00 36.00 60.00 MARKET INDICATORS FOR OREGON 
2 AM affiliates, average one time rate : . ‘ : See a airs ee eecieenin , WOTTDEG , 
D 3.58 3.83690 11.00' 16.50 27.50 | NiV/,00,, 7.00 12.00 24.00 36.00 60.00 CLASSIFICATIONS FIGURES YR. FIGURES YR. 
5.50 5.50 10.00 16.00 24.00 40.00 | Ladio, 5,120 radio fam. ; Population 1,626,000 7°48 1,090,000 *40 
KASH, kw, 1600kc, Gene Grant, Cooke mp eo’ _ wT) Increase over 1940 49.2% “ 083% 4 
D 7.50 15.00 22.00 38.00 60.00 | y 39 2:90 8165 1380 2300 4025 % of U.S. 1.11% K B37 
N 10.00, 21.30 | 32.00 48.00 80.00 | poRTLAND, Multnomah, 150,300 fam., 98.0% | BMB Families 497,000 49 112,000 "46 
—, 250w, 1450kc, MBS, Everett-McKinney, | radio, 147,290 radio fam. i pation Percent Radio 97.4% 49 93.7% 46 
onlan 4 — ’ q 46 
D 4.15 4.15 6.90 11.00 16.50 27.50 2 : Radio Families 483,830 49 386,000 “4 
N 6.00 6.00 10.00 16.00 24.00 40.00 3 AM affiliates, average one time rate Busi C : 29 587 “47 22863 39 
KUGN, 250w, 1400kc, ABC, WS. Grant, | 2 18-33 27.50 32.50 39.17 69.33 124.00 usiness Concerns 87 47 a 
IGN, | 250w, ¢, ; Ww 3 | N 36.67 55.00 65.00 78.33 139.00 248.33 Manufacturing Establishments : 3,075 “47 mt... - 
D 3.00 3.50 690 11.00 16.50 27.50 | D 768. 7.30 1580 37.85. 4692.87.95 | Non-Agricultural Employment 314,015 "47 292, ‘ 
ne 5.00 "s 10.00 — — Re | 3 AM ‘non-affiliates, ‘average one time rate Manufacturing Employment 92,000 ‘47 . 57,000 h 
eee Ot 2 TO lme, Siw, W. S| i 128 WWF SAF RMF PSED 14167 | Income $1,936,000,000 °47 633,000,000 40 
Bonus ; | Inerease over 1940 206% ae 
GRANTS PASS, Josephine, 3,700 fam., 95.2% | D1 409" "7.50 1500 24.00 39-0 6600 | Per Capita Income $ 1,253 7°47 579 "40 
radio, 3,5 radio fam. | P 7 3 - 7 : Z 
KUIN, 250w, 1340ke, MBS, W. S. Grant a Increase over 1940 3 ot b% “47 30.000.000  °39 
D 4.32 4.32 648 10.80 16.20 27.00 D 20.00 25.00 40.00 67.00 112.00 | Construction (Private) $ 154,000,000 ae ou, ’ oe 
Sane ch. ee aa tt A OS ae 80.00 135.00 225.00 Residential $ 76,400,000 "47 14,400,000 "39 
Pa ae, Se, Ew | KEX-FM, Ch. 222, 92.3me, Sékw, Free & Non-Residential $ 49,000,000 °47 $000,008 = 
KLAMATH FALLS, Klamath, 6,600 fam., 97.0% oe Retail Sales $1,506,575,000 — °48 Berry oone = 
paper actrees KGW, 5kw, 620ke, NBC, Petry, BMB Value Added by Manufacture _$_673.000,000 "47_157,000, 36 





2 AM affiliates, average one time rate 
D 





4.50 5.00 9.50 15.00 23.00 35.00 | 
N 485 5.43 10.38 16.25 25.50 37.50 | KGW-FN 
| KOIN,  5kw 
KFJI, 100w, 1240kc, MBS, W. S. Grant ' 
D ‘4.00 ' 4.00 9.00 15.00 21.00 35.00 | , Hooper, BMB 


4.00 


N 4.00 
KFLW, 250w, 1450kc, ABC, Everett-McKinney, 
Hooper, Conlan 


9.00 15.00 21.00 35.00 | 3 


Bonus 


D 5.00 6.00 10.00 15.00 25.00 35.00 | 
N 5.70 6.85 11.75 17.50 30.00 40.00 
LAGRANDE, Union, 3,000 fam., 96.8% radio, | D 8.00 


2,900 radio fam. 
KLBM, 250w, 1450kc 
3.75 
3.75 
MC MINNVILLE, Yamhill, (No data on city) 
KMCM, a oe 
4. 
MEDFORD, Jackson, 5,800 fam., 97.4% radio, | 

5,650 radio fam. 


D 3.75 
N 3.75 


D 3.75 





2 AM affiliates, average one time rate 








D 7.00 f 7.60 15.20 22.80 38.00 Bonus 
N 7.50 7.50 14.00 28.00 42.00 70.00 KXL, 10kw, 750kc, Walker 
| D 8.50 8.50 15.00 30.00 

_ a4 ns 1440kc, NBC N 8.50 8.50 15.00 30.00 

A 9.00 00 16.00 24.00 40.00 h 
N 9.00 9.00 16.00 32.00 48.00 80.00 | prrM Ch. 246, 97.Ime, 1.6kw 
- | N 8.00 20.00 
Note: All rates one-time. Sources: Total REEDSPORT, Douglas—(No data 
Families, copyright 1949 ‘Sales Manage- KWGN, 250w, 1340kc 
ment’ Further reproduction unlicensed. D 3.50 3.50 7.00 14.00 
For complete explanation see foreword. N 4.00 4.00 8.00 16.00 
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5.50 - 10.75 
5.50 10.75 


18.00 30.00 
18.00 30.00 | N 


8.50 Bonus 


14.00 21.00 35.00 
, 7.50 
“— N 7.50 





August 15, 1949 


KPDQ, Ikw-d, 800kc, Rambeau 


CBS, 


D 20.00 27.50 32.50 40.00 66.00 110.00 
N_ 40.00 55.00 65.00 80.00 132.00 220.00 
KGW-FM, Ch. 262, 100.3mc, 10kw, Petry 

970kc, Avery-Knodel, 
15.00 30.00 32.50 37.50 75.00 150.00 


30.00 60.00 65.00 75.00 150.00 300.00 
KOIN-FM, Ch. 266, 101.1mc, 3kw 


14.00 24.00 40.00 70.00 | 


KPOJ, 5kw, 1330kc, MBS, Blair, Hooper, Con- 
I 


an 
D 10.00 15.00 20.00 30.00 45.00 90.00 
20.00 30.00 40.00 60.00 90.00 180.00 


KPOJ-FM, Ch. 254, 98.7mc, 50kw, Blair 
KW4JJ, 10kw, 1080ke, Burn-Smi 
D 6.25 31.2 


15.00 


10.00 25.00 50.00 
KWJJ-FM, Ch. 235, 95.5mc, 3kw, 


50.00 93.75 
75.00 125.00 


Burn-Smith 








PENNSYLVANIA 





SPOT RATE FINDER 








BROADCASTING ® 











ALLENTOWN, Lehigh, 29,900 fam., 97.6% WSAN, 5Skw, 1[470kc, NBC, Headley-Reed 
radio, 29,180 radio fam. Hooper 
SB 1M 5M 15M _. ie 
i $f D 10.00 15.00 18.00 36.00 A A 
| 9 -At suitotee, eveees cote. | 8 6 RO Be he ae ee 
| D 9.00 J1.17 17.67 35.33 55.00 91.67 | WSAN-FM, Chan. 260, 99.9mc, 8kw, Headley- 
| 14. 17.19 29.00 58.00 87.00 145.00 Reed 
” a D 2.00 3.00 3.60 = a4 bey 
| N 3.20 4.80 6.40 12.80 : / 
wy ~ Se —— oe, Se oe. Chan. 264, 100.7mc, 20kw 
10.00 10.00 20.00 40.00 60.00 100.00 | (See Transit FM listing) “er 
N 15.00 15.00 30.00 60.00 90.00 150.00 ALTOONA, Blair, 24,300 fam., 96.1% radio, 
WHOL, 250w, 1230kc, CBS, Meeker 23,350 radio fam. 
D 7.00 8.50 15.00 30.00 51.00 85.00 | E : 
N 12.50 12.50 25.00 50.00 75.00 125.00 3 AM ee mere ym ope ai 
q D 6.66 . 5 m J . 
| BYR APS lewd leelkc, Forioe 36.00 60.00 | M 10.00 10.00 24.67 42.67 67.33 106.67 
N 6.00 8.00 12.00 24.00 36.00 60.00 
° Headley-Reed, 
WKAP-FM, Chan. 292, 106.3mc, Forjoe =, 250w, 1340kc, NBC, He 
=— D 8.00 8.00 16.00 32.00 48.00 80.00 
Note: All rates one-time. Sources: Total N 12.00 12.00 24.00 48.00 “4 - ye 
Families, copyright 1949 ‘Sales Manage- WFBG-FM, Chan. 279, 103.7mc, Ikw, Headley 
ment’. Further reproduction unlicensed. Reed 
For complete explanation see foreword. Bonus 


Telecasting 








bd 
= 


o~ 


zvo=xs vs 





Mfg. Val 
Added. 
1947 ( $000 


23,315 
17,673 
22115 
26,63) 


38,162 


22,604 


20,232 
59,346 
32,799 
30,257 
225,966 


lies, Retail 


c, Keating, 


30M so Hr 
0.00 35.00 
0.00 35.00 


m., 96.6% 


6.50 26.40 
9.80 33.00 


ES 
00 


Mo 
00 
1% 
00 
63 
103 
100 
00 
100 


79 


00 
100 
100 
00 
00 





»adiey-Reec 


OM 1 Hr 
54.00 90.00 
6.00 160.00 


v, Headley- 


10.80 18.00 
19.20 32.00 


1%, radio, 


—— 


» rate 
16.00 76.67 
7.33 106.67 


adley-Reed, 
8.00 80.00 


2.00 120.00 
y, Headley- 


-asting 


wisw, Ikw 500w-N, MBS, Burn-Smith, 
Conlan 
SB 5M 15M 30M 14H 
6.00 20.00 30.00 45.00 75.00 
N 9.00 25.00 40.00 65.00 100.00 
wJsw-FM, 243, 96.5 me 
= 16.00 32.00 48.00 80.00 
nN 12.00 24.00 48.00 72.00 120.00 
, 250w 240kc, ABC, Meeker 
_ 6.00 0 20.00 30.00 45.00 75.00 
N (8.00 0 25.00 40.00 65.00 100.00 
, kw 430kc, Weed 
wa, 90 21.25 32.20 48.90 80.50 
nN (10.35 35 28.75 46.00 69.00 115.00 
APOLLO, Armstrong, 1,000 fam., 96.9% 
radio, 970 radio fam 
L, Ikw-D, 910ke Rural Radio 
- 4.50. 6.00 10.00 20.00 34.00 56.00 
N 4.50 6.00 10.00 20.00 34.00 56.00 
BEAVER FALLS, Beaver, 5,900 fam., 96.8% 
radio, 5,710 radio fam. 
WP, 250w, 1230kc 
. 5.25 5.25 12.00 25.00 40.00 60.00 
\ 8.00 8.00 15.00 30.00 50.00 90.00 
BETHLEHEM, Northampton, 19,600 fam 
99.2% radio, 19,150 radio fam. 
WGPA, 250-D, |100kc 
0 5.75 8.75 17.50 28.00 42.00 70.00 
WGPA-FM, Chan. 236, 95.1mc, |lOkw 
Bonus—Days only 
~ 2.00 2.50 5.00 10.00 15.00 25.00 


BLOOMSBURG, Columbia, 3,400 fam., 
3,250 radio fam. 


95.5% 








2 AM non-affiliates, average one-time rate 
D 6.75 7.25 11.70 19.90 31.35 53.50 
WCNR, 500w-D, 930kc 

) 3.50 4.50 10.00 13.00 22.50 40.00 
WLTR, Ikw, 690kc 

D 10.00 10.00 13.40 26.80 40.20 67.00 
N 15.00 15.00 20.00 40.00 60.00 100.00 
Note: All rates one-time. Sources: Total 
families, copyright 1949 ‘’Sales Manage- 
ment Further reproduction unlicensed. 


see foreword. 


For complete explanation 





















BROADCASTING ®@ 





BRA MDOCK. Allegheny, 5,400 fam., 94.5% 
radio, 5,100 radio fam 
WLOA, Ikw-D, 1550kc, Friedenberg 
SB 1M 5M 15M 30M 1 Hr 
D 6.00 9.00 20.00 40.00 60.00 100.00 
BRADFORD, McKean, 5,900 fam 96.1% 
radio, 5,670 radio fam 
WESB, 250w, 1490kc, MBS, Ra-Tel, Conlan 
D 4.00 5.00 10.00 20.00 30.00 50.00 
N 5.00 6.00 12.00 24.00 36.00 60.0 
WESB-FM, Chan. 248, 97.5mc, 2.8kw 
Bonus 
BUTLER, Butler, 7,400 fam., 95.8% radio 


7,090 radio fam 





2 AM non-affiliates, average one-time rate 








D 4.00 17.25 21.00 42.50 72.50 
WBUT, 500w-D, [580kc 
D 2.50 4.00 12.00 17.00 35.00 60.00 
N 2.50 4.00 12.00 17.00 35.00 60.00 
WBUT-FM, Chan. 280, 103.9mc 
Bonus—Days only. 
83 1.33 4.00 5.67 11.67 20.00 
WISR, 250-w-D, 680kc, Forjoe, Hooper, BMB 
D 10.00 22.50 25.00 50.00 85.00 
N 10.00 22.50 25.00 50.00 85.00 
WISR-FM, Chan. 249, 97.7mc, 0.56kw, Forjoe 
Bonus 

CHAMBERSBURG, Franklin, 5,700 fam., 95.2% 
radio, 5,430 radio fam. 

YWICHA ‘kw-D. “O0kc. Forjoe, Con'an 

D 7.50 7.50 14.40 28.80 43.20 72.00 

WCHA-FM, Chan. 240, 95.9mc, Forjoe 
Bonus—Days only. 

N—!s of Am rates 

CHARLEROI, Washington, 3,500 fam., 96.9% 
radio, 3,390 radio fam. 

WESA, 250w-D, 940kc, Friedenberg 

D 5.75 6.75 10.00 20.00 30.00 50.00 

CHESTER, Delaware, 19,900 fam., 95.3% 
radio, 18,960 radio fam 

2 AM non-affiliates, average one-time rate 

D 8.70 10.00 19.00 - 38.00 57.00 95.00 

WPWA, Ikw-D, 1590kc, Conlan 

D 7.50 10.00 18.00 36.00 54.00 90.00 

WVCH, 250w-D, 740kc 

D 10.00 10.06 20.00 40.00 60.00 100.00 


The 


ONLY 
CBS 


Primary CoverAGE 


Represented Nationally by: Robert Meeker 


ts ‘Se, = 


serving the 


122,555 RADIO HOMES 


in the 


ALLENTOWN BetHuenem-E aston Metropouitan Area 


which ranks 


41st Nationally in Population 
42nd Nationally in Retail Sales 


49th Nationally in Effective Buying Power 


Telecasting 














CLEARFIELD, Clearfield 
radio, 3,670 radio fam 
WCPA, Ikw-D, 900kc 
SB 1M 5M 
D 5.00 5.00 15.00 


CONNELLSVILLE, Fayette 


3,800 fam., 96.6% 











radio, 4,100 radio fam N A \ _ er . 
WCVI, 250w, 1340kc N A | i. \ [ 
D 4.00 5.00 10.00 20.00 30.00 50.00 N fALN _ = ee 
N 6.00 7.00 16.00 32.00 48.00 80.00 WN _ ? 

NS > o 
DOYLESTOWN, Bucks, 1,800 fam, 974% NV VOME thing 

radio, 1,760 radio fam 'S to Crow 
WBUX, 250w-D, 1570ke N : 

D 4.50 6.00 12.00 24.00 36.00 60.00 N tbout 
learfi 4 fam., 95.49 d 'S) 

a RE N HOOPER—December '48—April 49 

WCED, 250w, 1230kc, CBS, McGillvra N WERC 36.9 

D 5.00 6.25 12.90 22.40 36.40 56.00 WV 

N 5.00 6.25 12.99 22.40 36.40 56.00 Station B 29.5 

WCED-FM, Chan. 27!, 102.|mc, 9.5kw, Mc- N Station C 16.6 

Gillvra t : 

Bonus CONLAN—May 15, 1949 
EASTON, Northampton 2,100 fam 96.8%, 
radio, 11,710 radio fam WERC 35.3 
WEST, 250w, |400kc, NBC, Meeker, Conlan N . 

D 5.00 6.00 12.25 27.50 40.00 60.00 NN Station B 27.1 
N 9.00 9.00 18.00 35.00 55.00 90.00 f§ Station C 24.6 
WEST-FiM, Chan. 300, 107.9mc, Iékw, Meeker {J 
Bonus N ° 
N Yes... we are crowing 
WEEX, Chan. 252, 98.3mc, kw N ; : ‘ 
D 3.50 3.50 6.00 10.00 15.00 25.00 iS because we did this with 
N 4.50 4.50 7.00 16.00 25.00 25.00 N¥ 950 watts. 
ERIE. Erie, 39,000 fam., 96.8% radio, 37,750 N g , 
radio fam N Soon we will move up 
le — 
it N to 5.000 watts. 
3 AM affiliates, average one-time rate t 
D 7.33 7.67 14.67 26.00 46.00 73.33 | 
N 12.00 13.33 24.33 49.67 75.67 126.67 
WERC, 250w, 1230kc, NBC, Weed, Conlan R | . R ( 

Hooper ' 

D 7.00 8.00 15.00 30.00 50.00 70.00 & 

N 9.00 13.00 25.00 50.00 75.00 125.00 | 5 ° 

’ “ - ri 
WERCG-FM, Chan. 260, 99.9mc K Eri Ce, Pa , 
Bonus iS 
: si N 
(Continued on page 162) 6-OOOOOOOOOO0O6 200000000? 


ALLENTOWN, PENNSYLVANIA 
* Hub of the Keystone State’s 3rd Ranking Industrial Area 
* Hub of the Keystone State’s 3rd Ranking Population Area 
* Hub of the Keystone State’s 3rd Ranking Market Area 





250 Watts — Day and Night — 1230 Kc 


Established in 





1948 


The Allentown Broadcasting Corporation 
842 Hamilton St 


Allentown 





Penna 


Associates, Inc. 


we 


August 15, 


1949 ®@ 
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PENNSYLVANIA 


SPOT RATE FINDER 
( Continued from page 161) 
WIKK, 5Skw, 1330kc, ABC, Taylor-Borroff 


D 8.00 8.00 16.00 32.00 48.00 80.00 
N 14.00 14.00 28.00 56.00 84.00 140.00 
WLEU, 250w, 1450kc, MBS 

SB 1M 5M 15M 30M 1 Hr 
D 7.00 7.00 13.00 22.00 40.00 70.00 
N 13.00 13.00 20.00 43.00 68.00 115.00 
WLEU-FM,Chan. 250, 97.9mc, 9kw 
D 5.00 5.00 10.00 20.00 30.00 50.00 
N 7.00 7.00 20.00 30.00 40.00 60.00 


WICU, Chan. 12, 4kw-vis., 2kw-aur., Headley- 

Reed 

D 22.50 22.50 37.50 60.00 90.00 150.00 

N 30.00 30.00 50.00 80.00 120.00 200.00 
5,500 fam., 


GREENSBURG, Westmoreland, 
96.8% radio, 5,320 radio fam. 
WHJB, Ikw-D, 500w-N, 620kc, Cooke 
D 5.60 7.00 17.00 34.00 51.00 
N 8.00 10.00 25.00 50.00 75.00 


HANOVER, York (No city data avail.) 


WHVR, Ikw-D, 1280kc 

D 7.00 7.00 14.00 28.00 42.00 
N 10.00 10.00 20.00 40.00 60.00 
HARRISBURG, Dauphin, 28,300 fam., 
radio, 27,620 radio fam. 


85.00 
125.00 


70.00 
100.00 
97.6% 


3 AM affiliates, average one-time rate 
D 8.66 9.00 18.00 36.33 55.33 90.00 
N 13.00 13.17 27.50 52.50 80.00 133.33 


WHGB, 250w, |400kc, ABC, Weed, Conlan 
D 7.50 7.50 17.00 34.00 51.00 85.00 
N 9.50 9.50 25.00 50.00 75.00 125.00 
WHP, 5kw-D, Ikw-N, 1460kc, CBS, Bolling 
(Eff. Sept. 1, 5kw dav & night, on 580kc) 


D 12.00 12.00 20.00 40.00 60.00 100.00 
N 18.00 18.00 30.00 60.00 90.00 150.00 
WKBO, 250w, 1230kc, NBC, Meeker, Conlan 
D 6.50 7.50 17.50 35.00 55.00 85.00 
N 12.00 12.00 27.50 47.50 75.00 125.00 
HAZLETON, Luzerne, 10,500 fam., 6.8% 


radio, 10,160 radio fam. 
WAZL, 250w, 1490kc, NBC, Meeker 
D 4.00 4.00 10.00 20.00 30.00 45.50 
N 5.90 5.90 14.00 30.00 46.00 70.00 
WAZL-FM, Chan. 250, 97.7mc, 3kw, Meeker 
(No rates avail.) 


HOMESTEAD, Allegheny, 4,000 fam., 94.5% 
radio, 3,780 radio fam. 





Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’’. Further reproduction unlicensed. 


For complete explanation see foreword. 











WHOD, 250w, 860kc, Ortale 
SB M 5M 


| ISM 30M IHR 

8.50 8.50 17.00 34.00 51.00 85.00 

N 8.50 8.50 17.00 34.00 51.00 85.00 

HUNTINGDON, Huntingdon, 2,700 fam., 

97.0% radio, 2,620 radio fam. 

WHUN, 250w, 1400kc, MBS 

D 3.00 4.50 10.00 13.00 22.50 40.00 

N 5.00 6.00 12.00 20.00 35.00 60.00 

INDIANA, Indiana, 3,800 fam., 97.7% radio, 


3,710 radio fam. 
WDAD, 259w, 1450kc, CBS, McGillvra, Conlan 


D 5.00 6.00 12.90 22.40 36.40 56.00 
N 5.00 6.00 12.90 22.40 36.40 56.00 
JOHNSTOWN, Cambria, 17,900 fam., 94.5% 
radio, 16,920 radio fam. 
3 AM affiliates, average one-time rate 
D 6.33 6.67 18.17 30.00 45.17 75.00 
N 9.00 10.67 32.67 50.67 65.67 106.67 
WARD, 250w, 1490kc, CBS, Weed 
D 5.00 6.00 18.50 28.00 42.50 70.00 
N 6.00 9.00 25.00 40.00 60.00 100.00 
WCRO, 250w, 1230kc, ABC, MBS, Young 
D 6.00 6.00 20.00 30.00 45.00 75.00 
N 9.00 9.00 25.00 40.00 65.00 100.00 
WJAC, 250w, 1!400kc, NBC, Headley-Reed, 
Conlan 
D 8.00 8.00 16.00 32.00 48.00 80.00 
N 12.00 24.00 48.00 72.00 72.00 120.00 
WJAC-FM, Chan. 238, 95.5mc, 2.4kw, Head- 
ley-Reed 
Bonus 


| KITTANING, Armstrong, No data on City 


2 AM non-affiliates, average one-time rate 
D 2.75 4.70 10.50 19.00 31.00 52.50 


WACB, 500w, 1380kc 

D 1.50 4.00 

N 1.50 — 4.00 

WKIN, Ikw-D, 
Ss 


9.00 18.00 
9.00 


18.00 
1600kc 
B M 5M 15M 
D 4.00 5.40 12.00 20.00 
LANCASTER, Lancaster, 20,600 
radio, 19,630 radio fam. 


27.00 
27.00 


30M 
35.00 


fam., 


45.00 
45.00 


IHR 
60.00 


95.3% 


2 AM affiliates, average one-time rate 
D 6.75 7.75 13.75 37.50 57.50 87.50 
N 12.00 12.00 28.75 48.75 77.50 127.50 
WGAL, 250w, 1490kc, NBC, Meeker, Conlan 
D 6.50 7.50 17.50 35.00 55.00 85.00 
N 12.00 12.00 27.50 47.50 75.00 125.00 
— Chan. 257, 101.3mc, Meeker 
onus 


WLAN, Ikw, 1390kc, ABC, Headley-Reed 
D 7.00 8.00 20.00 40.00 60.00 90.00 
N 12.00 12.00 30.00 50.00 80.00 130.00 


WLAN-FM, Chan. 245, 96.9mc, 20kw, Headley- 
Reed 
Bonus 


| LOCK HAVEN, Clinton, 





MARKET INDICATORS FOR PENNSYLVANIA 


CLASSIFICATIONS 


FIGURES 


YR. 


FIGURES yp 
Population 10,689,000 48 9,900,000 49 

Increase over 1940 8.0% 

% of U.S. 7.31% °48 754% 149 
BMB Families 2,898,500 °49 2,624,000 46 
Percent Radio 95.5% "49 15.7% 146 
Radio Families 2,767,200 49 2,512,000 46 
Business Concerns 159,481 °47 166,602 — °39 
Manufacturing Establishments 116,787 47 13,116  °39 
Non-Agricultural Employment 2,903,465 °47 2,580,000 99 
Manufacturing Employment 1,221,000 °47 853,000 — °39 
Income $14,426,000,000 = 7°47 6,225,000,000 — °49 


Increase over 1940 
Per Capita Income 
Increase over 1940 
Construction (Private) 
Residential 
Non-Residential 
Retail Sales 
Value Added by Manufacture 


PARRA R 


LEBANON, Lebanon, 8,600 fam., 96.2% radio, 
8,270 radio fam. 


WLBR, Ikw, 1270kc, Rambeau, Conlan 
SB IM 5M 15M 30M IHR 
D 6.50 7.50 18.00 35.00 55.00 85.00 
N 7.50 9.50 27.50 47.50 75.00 125.00 
WiBR-FM, Chan. 261, 100.lmc, Rambeau 
Bonus 
‘YLAB, Chan. 281, 104.Imc, 4.4kw 
D 4.00 4.00 8.00 12.00 18.00 30.00 
N 6.00 6.00 12.00 18.00 24.00 40.00 
LEMOYNE, Cumberland, 1,600 fam., 98.7% 
radio, 1,580 radio fam. 
WCMB, Ikw-D, 960kc, Cooke 
D 9.00 9.00 18.00 37.50 55.00 90.00 
N 9.00 9.00 18.00 37.50 55.00 90.00 


LEWISTOWN, Miffin, 4,500 fam., 95.3% radio, 
4,290 radio fam 


| WMRF, 250w, 1490kc, NBC, Burn-Smith, 
| Hooper, Conlan, BMB 
D 4.50 4.50 10.00 13.00 22.50 40.00 
N 6.00 6.00 12.00 20.00 35.00 60.00 


WLTN-FM, Chan. 250, 97.9mc, Burn-Smith 
40% of AM rates 


4,100 fam., 94.6% 


radio, 3,380 radio fam. 


| WBPZ, 250w, 1230kc, MBS, McGillvra, Hooper 


D 4.50 
N 6.00 


4.50 
6.00 


10.00 13.00 22.50 40.00 
12.00 20.00 35.00 60.00 


559,900,000 °47 
238,400,000 °47 
198,600,000 °47 
,807,421,000 748 


8 7 
6,950,000,000 47 2 


| WMGW, 250w, 
(Dp 415 
ON 


| MORRISVILLE, 


132% 

1,372 "AT 628 °49 

118% 

220,100,000 39 

128,700,000 39 
41,600,000 — °39 

9825,805,000 47 

477,000,000 — °39 


McKEESPORT, Allegheny, 


16,900 fam., 96.1% 
radio, 16,240 radio fam. ws 





2 AM non-affiliates, average one-time rate 
SB 1M 5M 15M 30M IH 
D 7.50 10.50 20.50 45.00 67.50 107.59 





WEDO, Ikw-D, 810kc, Ra-Tel 
D 9.00 13.00 25.00 50.00 
WMCK, lIkw, 1360kc 
D 6.00 8.00 16.00 40.00 
N 6.00 8.00 16.00 40.00 
WMKC-FM, Ch. 285, 
Bonus 
MEADVILLE. Crawford, 
radio, 6,830 radio fam. 
1490ke 
5.00 12.25 
6.75 18.00 
Bucks, 
radio, 1,860 radio fam. 


WBUD, 250w. 1490kc, McGillvra 
D 6.00 10.00 24.00 40.00 


75.00 125.00 


60.00 90.00 
60.00 90.00 
104.9mc, 500w 


7,100 fam., 96.2% 


27.50 
35.00 


1,900 


40.00 60.00 
55.00 90.00 


fam., 98.1% 


70.00 120.00 


WMGW-FM, Chan. 262, 100.3mc, !Okw 


(No data available.) 
(Continued on page 164) 
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25 YEARS IN 
HARRISBURG 


... & greater, improved 





GOON takes the air with 5,000 watts day and night 


in industrially-rich South-Central Pennsylvania. 


HE station that has consistently scored high in 
Harrisburg radio listening, will continue to bring 

the same high quality programs to a wider area than 
ever before. 


WHP 


THE BOLLING COMPANY 
NATIONAL REPRESENTATIVES 


on 580 kc 
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BROADCASTING ® 


Telecasting 





00 
00 
100 
100 


am., 96.1% 


ime rate 
OM Hr 
7.50 107.50 


—_. 


5.00 125.00 


0.00 90.00 
0.00 90.00 





asting 


Established 1922 
HARRISBURG, PENNA. 


ae 


Established 1936 
Som EASTON, PENNA. 


IORK 


Established 1932 
YORK, PENNA. 


STEINMAN 
STATIONS 


BROADCASTING ® Telecasting 


Consistent Performers 


in producing sales 


These five Pennsylvania Stations can present your sales 
message directly in the homes of people who have 

money to spend . . . can create business for you. 

Farsighted local programming and NBC network shows 
have developed steady listener popularity for each of these 
stations. Many smart advertisers depend on them for 


profitable selling. Write for sales success stories and rates. 


Represented individually and as a unit by 


ROBERT MEEKER ASSOCIATES 


Chicago San Francisco New York Los Angeles 


AFFILIATES 


15, 1949 © Page 163 





WKST 


Neweastle, Penna. 


DOMINATES 


THE 
$400,000,000 MARKET 
IN 


Western Pennsylvania 
AND 
Eastern Ohio 
Conlan Radio Rep 


MORNING 51.9 
AFTERNOON 49.6 
- EVENING 37.2 


Averaging for 
entire survey: 


44.7 


WKST 


Represented by 
THE KATZ AGENCY 


At KQV, 


it’s a 


24-hour-a-day 


PENNSYLVANIA 


SPOT RATE FINDER 


(Continued from page 162) 


NANTICOKE, 


radiv, 


WHWL, 


Luzerne, 6,600 fam., 
v.40 radio ram 
Ikw-D, 730kc, Forjoe 
SB IM 5M 15M 30M IHR 
5.00 650 8.21 22.78 37.80 63.00 
7.50 10.00 14.00 36.00 60.00 96.00 
NEW CASTLE, Lawrence, 
radio, 13,800 radio fam. 
WKST, Ikw, 1280kc, Katz, Conlan 
D 5.60 7.00 20.00 40.00 60.00 100.00 
N 8.00 10.00 14.00 28.00 42.00 70.00 
WKST-FM, Chan. 266, 10!.Imc, 3kw, Katz 
D 1.40 2.50 5.00 10.00 15.00 25.00 
N 2.00 1.75 3.50 7.00 10.50 17.50 
NEW KENSINGTON, Westmoreland, 7,800 
fam., 96.1% radio, 7,500 radio fam. 
WKPA, 250w-D, 1150kc, Continental 
D 6.00 12.00 25.00 38.00 
NORRISTOWN, 
97.6% radio, 10,830 radio am. 
WNAR, 500w-D, I110kc, W. S. Grant 
D 6.50 7.50 21.00 42.00 63.00 105.00 
OIL CITY, Venango, 6,400 fam., 
6,100 radio fam. 
WKRZ, 250w, 1340kc, McGillvra, Conlan 
D 2.00 4.50 9.00 18.00 26.50 48.00 
N 2.00 5.25 11.00 22.50 33.00 60.00 


PHILADELPHIA, Philadelphia, 596,100 fam., 
96.1% radio, 572,850 radio fam. 


95.3% 


14,800 fam., 93.8% 


68.00 


Montgomery, 11,100 fam., 


95.3% radio, 


4 AM affiliates, average one-time rate 
D 25.33 41.25 66.75 133.25 200.00 329.75 


N 48.00 56.00 87.00 172.00 261.25 430.00 
6 AM non-affiliates, average one-time rate 


D 10.80 12.42 20.33 39.17 61.17 101.67 
N 15.50 16.63 31.25 60.25 97.50 153.75 


Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


For complete explanation see foreword. 


job aggressively 


promoting in the right places for its advertisers. 
Carefully planned promotion—billboard, newspaper, 
and special theater tie-ins—is one reason why our 


ratings are consistently good. 


And spot revenue- 


wise, KQV is among the top five Mutual stations 


of the nation. 


KQV 


fugust 15, 1949 


PITTSBURGH'S AGGRESSIVE 
RADIO STATION 
Basic Mutual Network : Natl. Reps. WEED & CO. 


Erie 


it 
ericaeec 


| vamanoo } 


sm : 


Po 


ng ns 
~~ Fa 


Ja 1% 


Mckeest bart Gres ne 
ashe 4 


; eowtneny Pes, 


Connelisville wa ne 


KYW, 50kw, 1060kc, NBC, 
BMB, Hooper 


SB IM 5M 15M 30M IHR 
D 30.00 30.00 50.00 100.00 150.00 250.00 
N 60.00 60.00 100.00 200.00 300.00 500.00 
KYW-FM, Chan. 223, 92.5mc, 20kw, Free & 


Peters 
Bonus 


WCAU, 50kw, 1[210kc, CBS, Radio Sales 
D 55.00 75.00 150.00 225.00 375.00 
N 70.00 100.00 200.00 300.00 500.00 


WCAU-FM, Chan. 251, 
Bonus 


Free & Peters, 


98.I1mc, Iikw 


WDAS, 250w, !400kc, Forjoe 

D 5.00 6.00 12.00 24.00 36.00 60.00 
N 7.50 9.00 18.00 36.00 54.00 90.00 
WDAS-FM, Chan. 


Bonus 


243, 96.5mc, 20kw, Forjoe 


WEIL, Skw, 560kc, ABC, Katz, 
D 30.00 30.00 50.00 
N 44.00 44.00 


Pulse 
99.00 149.00 248.00 
66.00 132.00 198.00 330.00 


WFIL-FM, Chan. 271, 
Bonus 


WEIL-TV, Chan. 6, 25kw-aur., 
Katz 

D 60.00 60.00 112.50 180.00 270.00 450.00 

N 70.00 70.00 137.50 220.00 330.00 550.00 


102.1mc, 4.4kw, Katz 


50kw-vis., ABC, 


WHAT, 1900w 1340k- A. L. Kina, Pulse 
D 4.50 4.50 12.00 30.00 51.00 90.00 
N 4.50 4.50 12.00 30.00 51.00 90.00 


WHAT-FM, Chan. 287, 
(No rates.) 
WIBG, l0kw, 990kc, Young, Pulse 


D 9.50 15.00 32.00 68.00 105.00 180.00 
N 15.00 30.00 50.00 100.00 185.00 285.00 


WIBG-FM, Chan. 231, 
Bonus 


105.3mc, 20kw 


94.1mc 


WIP, Skw, 610kc, MBS, Petry, BMB 


D 16.00 20.00 42.00 84.00 126.00 196.00 
N 40.00 50.00 82.00 156.00 247.00 390.00 


WIP-FM, Chan. 
Bonus 


WJMJ, Ikw-D, 1540kc, McGillvra 
D 10.00 15.00 20.00 40.00 


WPEN, 5kw, 950kc, Rambeau 


D 25.00 25.00 35.00 50.00 
N 35.00 35.00 


WPEN-FM, Chan. 275, 
beau 
Bonus 


227, 93.3mc, lO0kw, Petry 


60.00 


75.00 
45.00 75.00 100.00 


102.9mc, 20kw, 


WTEL, 250w, | ga 


D 9.00 1.00 25.00 40.00 
N 9.00 1.00 25.00 40.00 


WPTZ, Chan. 3, 
NBC Spot Sales 
D 60.00 60.00 112.50 180.00 270.00 
N 70.00 70.00 137.50 220.00 330.00 


9kw-aur., I8kw-vis., 


PITTSBURGH, Allegheny, 202,400 fam., 
radio, 194,510 raa.o 1am. 


4 AM affiliates, average one-time rete 
D 23.00 28.75 46.75 90.00 138.75 
N 46.00 57.50 93.75 180.00 277.50 
4 non-affiliates, average one-time rate 
D 7.66 11.88 20.13 41.25 62.50 
N 7.83 12.50 35.00 46.33 75.00 


BROADCASTING ®* 


rmamacim 


A oma 


Convene ts 


-V, ylestown 
Phi adelphia 


See page 3 for key 


KDKA, 50kw, 
BMB, Hooper 
SB IM 5M 15M 30M IHR 
40.00 60.00 120.00 180.00 399, 00 
80.00 120.00 240.00 360.00 600.00 


KDKA-FM, Chan. 
Bonus 


KQV, 5Skw, I410kc, MBS, Weed Hooper 
D 14.00 20.00 35.00 70.00 105.00 175 00 
N 28.00 40.00 70.00 140.00 210.00 350 00 


KQV-FM, Chan. 251, 
Bonus 


WCAE, 5kw, 
Hooper 

D 19.00 27.50 47.56 95.00 150.00 237.59 
N 38.00 55.00 95.00 190.00 300.00 475.09 


WCAE-FM, Chan. 241, 
Bonus 


1020kc, NBC, Free & Peters 


D 40.00 
N 80.00 


225, 92.9mc, Free & Peters 


98.1mc, 20kw, Weed 


1250kc, ABC, Katz, BMB 


96.I1mc, I2kw 


WJAS, 5kw, 
Hooper 
D 19.00 27.50 45.00 75.00 120.00 192.00 
N 38.00 55.00 90.00 150.00 240.00 384.00 


WJAS-FM, Chan. 259, 99.7mc, 
bery 
Bonus 


WPGH. Jtkw-D 1080kc. Radio Reps 
D 8.00 12.50 18.00 40.00 60.00 100.00 


WPIT, Ikw-D, 730kc, McGillvra, 
D 7.50 12.50 25.00 50.00 


WPIT-FM, Chan. 268, 
Gillvra 
Bonus 


WWSW, 250w, 1490kc, Forjoe, Hooper 
D 7.50 10.00 12.50 25.00 40.00 70.00 
N 8.00 12.00 20.00 45.00 75.00 125.00 


WMOT, Chan. 
Bonus 


WKJF, Chan. 229, 93.7mc, 20kw 
D 5.00 6.75 9.00 18.00 27.00 45.00 
N 6.00 7.50 15.00 30.00 45.00 75.00 


WDTV, Chan. 3, 2.5kw-aur., Skw-vis., DuMont 
D 20.70 24.00 37.50 60.00 90.00 150.00 
N 40.00 48.00 75.00 120.00 180.00 300.00 


POTTSVILLE, Schuylkill, 6,800 fam., %.0% 
radio, 6,530 radio fam 


WPAM, 250w, 


ney, Conlan 
SB 


1320kc, CBS, Hollingbery, BMB 


20kw, Holling- 


Hooper 
75.00 125.00 


101.5mc, |9kw, Mc 


233, 94.5mc, Ikw, Forjoe 


1450kc, MBS, Everett-McKin 
IM 5M 15M 30M 'HR 
D 2.80 4.20 9.60 19.60 28.00 40.00 
N 4.20 6.00 12.01 24.50 35.00 50.0 


WPAM-FM, Chan. 238, 95.5mc, 5.lkw 
Everett-McKinney 

Bonus 
WPPA, Ikw-D, 500w-N, 1360kc 

D 5.80 16.00 32.00 48.00 80.0 
N 7.25 20.00 40.00 60.00 100.0 


WPPA-FM, Chan. 270, |0!1.9mc : 
D 2.55 9.60 19.20 36.4 
N 3.40 12.00 24.00 48.0 


(Co ntinued cn age 


i 


for the facts on WGBI 


JOHN “Your 
BLAIR 


JOHN 
£ COMPANY / 
di 
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BLAIR 
MAN! 


Telecasting 


~au 
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Pai adelphia 


& Peters 


30M —sIHIR 
30.00 300.00 
0.00 600.00 


e & Peters 
looper 
5.00 175.00 
10.00 350.00 
, Weed 


atz, BMB 


50.00 237.50 
00.00 475.00 


dkw 


jbery, BMB 


20.00 192.00 
40.00 384.00 


ww, Holling- 


2s 


60.00 100.00 


Hooper 
75.00 125.00 


19kw, Mc 


ooper 
40.00 70.00 
75.00 125.00 


Forjoe 


27.00 45.00 
45.00 75.00 


vis., DuMont 
90.00 150.00 
180.00 300.00 


fam., 6.0% 


rerett-McKin 


30M 
28.00 
35.00 


BROADCASTING 


Telecasting 


bettgh? 


Tue ANSWER: all four! Pittsburgh is one of America’s great cities. And Pitts- 


burgh’s greatness extends far beyond the city limits.. into extensive suburban 
areas, into hundreds of rural communities, throughout millions of acres of 


farmland. 


Pittsburgh, notes the National Geographic Magazine, is “more than the center of 


a metropolitan area; it is a regional capital.” 


And the unusual fact to remember about this vast Pittsburgh market-area is that 
it can be reached through one medium: KDKA. With a daytime coverage of 117 
BMB counties, KDKA reaches an area with more than seven million people. In 


KDKA’s 194 BMB nighttime counties, the population exceeds nine million! 


KDKA’s record for salesmanship matches its phenomenal coverage, too. Not 
just at normal listening hours, as might be expected, but in the early-morning 
hours (3 announcements recently pulled 3,000 orders) and late at night (6 after- 


midnight announcements pulled 1,800 one-dollar orders from 105 counties). 


For further proof, check KDKA or Free & Peters. 


PITTSBURGH 
50,000 WATTS 


NBC AFFILIATE 


WESTINGHOUSE RADIO STATIONS Inc 


WBZ © WBZA © WOWO + KEX © KYW © KDKA © WBZ-TV 


Representative Free & Peters, except for WBZ-TYV f Spot 
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TOUTED AVA ATU COTA CAAT EAA TU TEU 
} 


WSCR 


SCRANTON, PA. 


oP es Ben RTE ett nd 
i[he\ 
| One Ghand 
| Statvon 

WSCR covers a market of 
| 1,190,156 population which 


annually spends 850 mil- 
lion in retail sales. 






















































































| Programming is especially 
attuned to large Slav and 
other foreign populations 
in Lackawanna (Scranton) 
and Luzerne (Wilkes-Barre) 
counties. Slav population 
alone totals 286,735; Ital- 
ian 59,706. 


1000 WATTS (d) 
on 1,000 kc 


FRANK BLAIR, 
General Manager 


THE WALKER CO. 
Nat'l. Representatives 
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PENNSYLVANIA 


SPOT RATE FINDER 


(Continued from 


READING, Berks, 
33,400 radio fam. 


page 


154) 


34,500 fam., 96.8% radio, 


3 AM affiliates, average one-time rate 


SB 1M 5M 15M 30M 1 Hr 

D 7.00 8.33 18.17 35.00 55.00 86.67 
N 12.00 12.00 27.17 51.67 79.00 131.67 
WEEU, Ikw, 850kc, ABC, Headley-Reed, 

wor 
D 8.00 8.00 20.00 40.00 60.00 100.00 
N 12.00 12.00 30.00 60.00 90.00 150.00 
WEEU-FM, Chan. 225, 92.9mc, 9kw 

Bonus 
WHUM, 250w, 1240kc, CBS, Hollingbery 
D 6.50 7.50 17.00 30.00 50.00 75.00 
N 12.00 12.00 24.00 48.00 82.00 120.00 
WRAW, 250w, 1340kc, NBC, Meeker, Conlan 
D 6.50 7.50 17.50 35.00 55.00 85.00 
N 12.00 12.00 27.50 47.50 75.00 125.00 


ROCHESTER, Beaver (No city figures avail.) 
WRYO, 250w, 1050kc : 
D 5.00 5.00 10.00 20.00 30.00 50.00 


SCRANTON, Lackawanna, 38,400 fam., 96.1% 
radio, 36,900 radio fam. 





2 AM affiliates, average one-time rate 
D 9.50 9.50 15.50 27.50 41.50 
N 15.00 15.00 31.00 55.00 82.50 


69.00 
137.50 


2 AM non-affiliates, average one-time rate 
D 10.00 10.00 18.00 36.00 56.00 90.00 





1400kc, ABC, Hollingbery 
6.00 6.00 10.00 20.00 30.00 
N 10.00 10.00 20.00 40.00 60.00 


WARM-FM, Chan. 229, 105.7mc, Hollingbery 


Bonus 


WARM, 250w, 
D 50.00 
100.00 


one-time. Sources: Total 

1949 ‘Sales Manage- 
reproduction unlicensed. 
see foreword. 


Note: All 
Families, copyright 
ment’. Further 

For complete explanation 


rates 
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WISL 


Shamokin 
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- THE — 
Anthracite 
Group 


covers the 


Pennsylvania 
Anthracite 
Market 


For group rates inquire: 


WPAM 


Pottsville 


































































































WHWL 


Nanticoke 








W-BI, Ikw-D, 500w-N, 910kc, CBS, Blair, 
Hooper 

Do 13.00 13.00 21.00 35.00 53.00 88.00 
N 20.00 20.00 42.00 70.00 105.00 175.00 
WGBI, Chan. 267, 101.3mc, |.8kw, Blair 
Bonus 

WSCR, Ikw-D. 1000kc, Walker 

D 10.00 10.00 18.00 36.00 56.00 90.00 
SHAMOKIN, Northumberland, 5,100 fam., 


96.8% radio, 4,940 radio fam. 


WISL, Ikw, 1480kc, MBS, Forjoe, Conlan 
Dd 5.00 6.50 20.00 35.00 50.00 80.00 
N 6.50 10.00 25.00 45.00 70.00 110.00 


SHARON, Mercer, 7,900 fam., 97.6% radio, 
7,710 radio fam. 


WPIC, Ikw-D, 790kc, Young, Hooper 


D 7.50 12.00 24.00 36.00 60.00 


WPIC-FM, Chan. 275, 102.9mc, 26kw, Young 
D 3.00 6.25 12.50 20.00 30.00 
N 5.00 10.00 20.00 30.00 50.00 


STATE COLLEGE, Centre, 2,600 fam., 97.6% 
radio, 2,540 radio fam. 


WMAJ, 250w, 1450kc, MBS 

o 4.50 3.45 11.50. 15.00 25.00 46.00 
N 5.00 4.75 14.00 23.00 40.00 69.00 
STROUDSBURG, Monroe, 2,600 fam., 97.0% 

radio, 2,520 radio fam. 

WVPO, 250w-D, 840kc, Walker 

D 5.00 5.00 10.00 20.00 30.00 50.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 


SUNBURY, Northumberland, 5,600 fam., 97.5% 
radio, 5,470 radio fam. 


WKOK, 250w, 1240kc, Continental 


D 4.50 4.50 10.00 13.00 22.50 40.00 
i 6.00 6.00 12.00 20.00 35.00 60.00 
WKOK-FM, Chan. 231, 94.lmc, 4.4kw, Conti- 


nental 
Bonus 


UNIONTOWN, Fayette, 6,800 fam., 94.4% 

|! radio, 6,420 radio fam. 

WMBS, Ikw, 590kc, CBS, Meeker 

D 4.50 7.50 15.00 30.00 45.00 75.00 
N 7.50 12.50 25.00 50.00 75.00 125.00 
WMBS-FM, Chan. 289, 105.7mc, Meeker 
Bonus 

WNIQ,Chan. 293, 106.5mc, 2.2kw 

D 1.30 1.46 4.80 9.60 14.40 24.00 
N 1.46 1.63 5.60 12.80 20.00 32.00 


WARREN, Warren, 4,800 fam., 95.5% radio, 
4,580 radio fam. 
‘WNAE, Ikw-D, 1310kc, MBS, Conlan 
D 6.00 6.00 10.00 16.00 24.00 40.00 
WNAE, Chan. 221, 92.1mc 
| D 1.50 1.50 2.50 4.00 6.00 10.00 
WASHINGTON, Washington, 7,300 fam., 


95.3% radio, 6,960 radio fam. 


WJPA,250w, 1450kc, MBS, McGillvra, Conlan 
D 3.60 5.40 10.80 21.60 32.40 54.00 
N 5.40 7.20 14.40 28.80 43.20 72.00 


WJPA-FM, Chan. 282, 104.3mc, McGillvra 
Bonus 


WILKES-BARRE, Luzerne, 22,600 fam., 96.1% 
radio, 21,720 radio fam. 


3 AM affiliates, average one-time rate 
D 7.50 7.50 13.08 26.17 38.33 62.67 
N 9.83 9.83 18.67 37.33 55.33 91.67 


BROADCASTING ® 


WBAX, 250w, 1240kc, MBS 
SB IM 


5M | 30M 
D 6.50 13.00 26 38.00 an 
N 9.50 17.00 37 55.00 90.09 
WBRE, 250w, 1340kc, NBC, Hoope 
D 9.00 | 9.00 13.75 2750 39 os. 
N 11.00 11.00 20.00 39.00 52.00 95:99 
WBRE-FM, Chan. 253, 98.5m 
Bonus 
WILK, 250w, 1450kc, ABC, Avery-Knode| 
D 7.00 7.00 12.50 25.00 38.00 63,09 
N 9.00 9.00 18.00 36.00 54.00 99.99 
WILK-FM, Chan. 297, 107.3mc, Avery-Knode| 
Bonus : 
WIZZ, Chan. 277, 103.3mc 20kw, Transit 
Radio : 
D 5.00 5.00 12.00 24.00 36.09 
N 2.00 2.00 4.80 9.460 14.49 m4 
WILLIAMSPORT, Lycoming, 15.50 
%5.3% radio, 14,770 redio'tam.”*™ 
ee ee 
2 AM affiliates, average one-time rate 
D 6.15 7.65 13.95 28.15 41.60 68,50 
N 8.50 9.90 19.80 39.10 59.90 99.00 


-_ 


WRAK, 250w, 1400kc, NBC, Everett-McKinney 
Hooper, Conlan 


D 4.80 7.80 14.40 28.80 43.20 72.00 

N 7.20 10.80 21.60 43.20 64.80 108.00 

| WRAK-FM, Chan. 262, 100.3mc, 3.2kw 

Everett-McKinney 
Bonus 


WWPA, 250w, 1340kc, CBS, Burn-Smith 
D 7.50 7.50 13.50 27.50 40.00 65.00 
N 9.00 9.00 18.00 35.00 55.00 90.00 


YORK, York, 18,700 fam 


‘ , 96.1% radio, 17,970 
radio fam. 





2 AM affiliates, average one-time rate 

D 6.75 7.75 17.25 34.50 53.00 55.00 

N 10.00 10.75 26.25 48.75 75.00 125.00 
| “YNOW. Tkw-D. 1250ke. Young, Conlan 

D 6.00 7.50 19.75 33.25 46.75 75.00 

N 8.00 10.00 26.50 44.50 62.50 100.00 

WNOW-FM, Chan. 289, 105.7mc, |8kw, Young 


Bonus 


WORK, Ikw, 1350kc, NBC, Meeker, Conlan 
D 6.50 7.50 17.50 35.00 55.00 85.00 
N 12.00 12.00 27.50 47.50 75.00 125.00 





WSBA, Ikw-D, 900kc, ABC 


D 7.00 8.00 17.00 34.00 51.00 85.00 
N 8.00 9.50 25.00 50.00 75.00 125.00 
WRZE, Chan. 253, 98.5mc, 3kw 

D 1.25 2.00 5.00 15.00 30.00 60.00 
id 1.25 2.00 5.00 15.00 30.00 60.00 












Serving | 
Pennsylvania's 


Sth 
Market 


with 
an average 


67.4 


(Conlan) 


WISL 
Shamokin, Pa. 


Telecasting 


0 72.00 
10 108.00 


0 90.00 


o, 17,970 


ate 
00 55.00 
00 125.00 


Han 
75 75.00 
50 100.00 


w, Young 


Conlan 
00 85.00 
00 125.00 


00 85.00 
00 125.00 


00 60.00 
00 60.00 


50,000 WATTS 


“UMBRELLA COVERAGE"—IN 
ALL DIRECTIONS 


NATION'S THIRD LARGEST MARKET 


FIRST IN EVERY PHILADELPHIA 
LISTENERS’ SURVEY EVER MADE 


CBS AFFILIATE 











THE PHILADELPHIA BULLETIN STATIONS 


Represented by WCAU Sales Staff in Philadelphia and New York... 
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elsewhere by RADIO SALES. 
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PENNSYLVANIA RADIO MARKET DATA BY COUNTIES 


































































































‘ : Taxable Pay- Mfg. Val 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr Adde 9 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000 1947 sone 
Adams 12,800 93.7 11,990 20,370 7,550 3,334 
Allegheny 411,700 96.3 396,470 1,468,537 472,869 302,434 1 a 229 
reo cell 21,500 94.4 20,300 45,462 20.919 13,766 ae 
Beciver 45,300 94.6 42,850 123,120 52/603 34,136 one 
Bedford 10,800 90.8 9,810 21,324 3,367 1,421 3,149 
Berks 72,000 96.2 69,260 223,472 81,891 45,065 23 
Blair 42,600 94.9 40,430 121,821 20.651 9°134 ~ 962 
Bradford 15,500 93.2 14,450 34,671 6,854 3/357 $3,152 
Bucks 35,000 97.5 34,130 71.758 24,244 13,615 ae 
Butler 25,100 95.0 23,850 68,723 17,597 10,351 7340s 
Cambria 57,100 94.) 53,730 171.766 51.960 30,155 Pron 
Cameron 2,300 92.5 2,130 5,435 2,657 1,469 5.7% 
Carbon . 16,900 96.5 16,310 32,351 17,657 9,953 3 
Centre 14,900 94.5 14,080 40,423 16,086 7/510 wae 
Chester 40,200 95.2 38,270 112,692 27,372 15,523 nee 
Clarion 10,900 93.0 10,140 23,295 5,547 3,109 - 
Clearfield 23,200 93.9 21,780 51,483 16,535 8,790 20 
Clinton . 10,200 94.3 9,620 23,978 9,807 5,148 % 350 
Columbia 14,900 94.3 14050 32,081 14,605 7,618 ‘San 
Crawtord 24,400 94.3 23,010 62,484 16,055 8,830 oan 
Cumberland 24,900 94.8 23,610 55,090 14,402 6,881 30 7 
Dauphin . 59,200 96.1 56,890 192,693 52,587 28,513 114.307 
Delaware 107,000 97.8 104,650 296,427 70,051 45,602 257.82 
Elk 9/800 94.8 9,290 20,339 9.835 5,506 ry 
Erie 60,100 95.4 57/340 178,243 66,572 38.767 224.906 
Fayette 51,800 93.9 48,640 130,390 34,944 22,511 48.93 
Forest 1:700 93.4 1,590 2/463 852 494 4 
Franklin 21,800 92.8 20,230 46,939 13,896 6,612 34,856 
Fulton 3,200 91.6 2,930 3,384 436 210 
Greene 12,500 92.6 11,580 20,768 9,907 7,750 
Huntingdon 11,600 91.9 10,660 23,660 7,992 4,116 13,440 
Indiana 21,300 94.0 20,020 46,335 7,942 3,884 
Jefferson 13,400 93.4 12,520 34,322 8,622 4,202 83,654 
Juniata 4,400 91.3 4,020 7,135 1,648 607 , 
Lackawanna 68,500 94.6 64,800 204,432 67,291 36,536 
Lancaster 64,800 93.5 60,590 200,461 63,931 32,900 177,087 
Lawrence 27,700 - 95.1 26,340 82,292 24,881 15,061 77,733 
Lebanon 24,000 95.4 22,900 65,372 20,501 9,935 49,44) 
Lehigh 56,100 96.5 54,140 188,572 60,086 31,898 148,402 
Luzerne 105,900 95.5 ‘ 101,150 300,216 106,952 60,514 126,075 
Lycoming 30,300 94.1 28,510 82,250 25,430 12,893 58,645 
McKean : 16,500 95.7 15,790 49,599 18,646 11,083 33,089 
Mercer 29,500 95.3 28,110 88,721 30,663 19,056 121,530 
Mifflin 11,800 93.1 10,990 31,732 9,263 4,676 32,055 
Monroe 8,700 94.9 8,260 29,508 7,833 3,583 16,937 
Montgomery 90,000 97.3 87,570 303,048 84,113 50,353 283,815 
Montour 4,500 919 4,140 7,405 1,725 804 
Northampton 52,600 96.3 50,650 159,376 62,280 34,400 170,846 
Northumberland 34,400 94.7 32,580 80,402 30,127 16,208 51,416 
Perry : 6,600 93.9 6,200 10,424 2,004 775 
Philadelphia 596,100 96.1 572,850 2,207,063 727,923 461,685 1,759,264 
Pike 2,500 “94.6 2,370 4,307 611 245 
Potter : 5,200 919 4,780 12,854 1,704 709 
Schuylkill 54,200 94.8 51,380 136,067 39,697 20,973 49,863 
Snyder 5,900 92.3 5,450 7,406 2,229 823 
Somerset .. 21,200 92.6 19,630 50,244 11,607 6,312 
Sullivan .... 2,100 91.7 1,930 2,606 901 362 
Susquehanna 9,700 93.3 9,050 17,384 2,362 956 
Tioga 10,300 93.5 9,630 21,912 5,292 2,724 20,223 
Union .. 6,100 94.3 5,750 10,822 2,614 1,070 
Venango . 18,500 94.2 17,430 45,898 15,473 8,508 49,414 
Warren 12,100 94.2 11,400 45,445 10,556 5,777 24,540 
Washington 56,500 94.8 53,560 149,947 57,694 36,413 101,574 
Wayne 8,500 93.7 7,960 19,528 3,688 1,508 
Westmoreland 81,000 95.3 77,190 205,982 71,384 42,463 234,027 
Wyoming 4,900 93.7 4,590 11,901 1,510 724 
York ; ; 61,800 95.3 58,900 160,811 62,406 32,676 189,358 








2 Philadelphia city is co-extensive with Philadelphia county. 


Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 “Sales Management.” Further reproduction unlicensed. 


FIRST in WYOMING VALLEY WB = I. 


PENNSYLVANIA’S THIRD LARGEST MARKET 





AM-FM 











The April, 1949 Conlan Shows: NBC Basic Supplementary Affliate 







The FIRST 22 and 46 of the Ist 50 NIGHTTIME SHOWS and 


9 of the Ist 10, 36 of the 1st 50 DAYTIME SHOWS ARE ON WBRE WILKES-BARRE, PENNA. 
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230,962 
33,152 


177,087 
77,733 
49,44) 

148,402 

126,075 
58,645 
33,089 

121,530 
32,055 
16,937 

283,815 


170,846 
51,416 


1,759,264 


49,863 


20,223 
49,414 
24,540 
101,574 
234,027 


189,358 


lies, Retail 


WIP Produced Sales for These 


55 FOOD and GROCERY STORE 
Products Advertisers in the First Six 


Months of 1949! 


Allied Foods 

A & P Stores 

J. W. Beardsley 

Best Foods 

Booth Bottling 

Bon Ami 

Borden's Cheese 
Breyer Ice Cream 

H. C. Brill 

California Lima Bean 


California 
Packing Co. 


California Prune 
& Apricot 


Carr-Consolidated 
Chunk-E-Nut 
Colgate 

Cudahy Packing 
Doyle Packing 


Durkee-Mower 
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Fisher Dairy & Cheese 
Fleischmann’s Bread 
Food Fair Stores 

J. Frank & Son 
General Foods 
General Mills 

Girard Packing 

B. E. Glick & Son 


I. J. Grass Noodle 
Soup 


Hoyt Brothers 
Hygrade Foods 
Illinois Canning Co. 
Ivins’ Bakeries 

S. C. Johnson 
Kellogg Co. 

Lamont, Corliss & Co. 
Lever Brothers 


Marcalus Paper Co. 


Minot Food Products 
Modern Food Sales 
Wm. Montgomery Co. 
National Biscuit Co. 
Nestle’s 

Mrs. Paul's Kitchen 
Pepsi Cola 
Plantation Chocolate 
Porto Rico 

Proctor & Gamble 
Quaker Oats 
Ralston-Purina 

Mrs. Schlorer’s 
Simoniz 

Standard Brands 

J. Stromeyer 

Wm. Underwood 
Wander Company 
Wise Potato Chip 


Philadelphia’s Basic Mutual Station 


Represented Nationally by EDWARD PETRY CO. 
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MARKET INDICATORS FOR RHODE 







RHODE ISLAND sae 






CLASSIFICATIONS FIGURES FR. FIGURES YR 
SPOT RATE FINDER 
Population 748,000 7°48 713,000 


Increase over 1940 4.8% 









PROVIDENCE, Providence, 74,400 fam., 
99.1% radio, 73,730 radio fam. 















Woonsocket™ 
Pawtucket a 







% of U.S. 0.51% "48 0.54% 


4 AM affiliates, average one-time rate 












SB. IM 5M I5M 30M IHR 2 BMB Families 214,600 49 205,100» 
D 11.25 12.00 22.00 44.00 66.90 110.00 Providenc = : 46 
N 22.50 25.00 44.00 88.00 132.00 220.00 2 Pore Radi o a z 
3 AM non-affiliates, average one-time rate PROVIDENCE 2 ercent Radio 98.8% 19 97.7% 4g 
D 5.00 8.00 16.00 32.00 46.00 60.00 


Radio Families 211,970 "49 200,300 4g 





WEAN, 5Skw, 790kc, MBS, Petry, Hooper 
D 11.00 11.00 22.00 44.00 66.00 110.00 
N 22.00 22.00 44.00 88.00 132.00 220.00 





Business Concerns 14,709 47 12,509 













WEFCI, 5Skw, 1420kc, 


Hooper (Pawtucket) 
D 10.00 10.00 20.00 40.00 60.00 100.00 
N 20.00 20.00 40.00 80.00 120.00 200.00 


ABC, Avery-Knodel, 








Manufacturing Establishments 2,213 7°47 1,399 















Non-Agricultural Employ 257,32% "47 2 
WASHINGTON gricultura mployment 7,323 17 244,000 






WHIM, Ikw, I110kc, Young, Ketell-Carter 
D 5.00 9.00 18.00 36.00 54.00 90.00 






















Manufacturing Employment 128,000 747 106,000 — °39 

WJAR, 5kw, 920kc, NBC, Weed See page 3 for key to map. 
D 9.00 12.00 22.00 44.00 46.00 110.00 i had , — e- a 
N 18.00 24.00 44.00 88.00 132.00 220.00 [os Income $1,133,000,000 17 = 511,000,000 "49 
WJAR-TV, I5kw-aur., 30kw-vis., Chan, 11,  WPJB-FM, Chan. 286, 105.lmc, 20kw, Walker Increase over 1940 122% 
NBC, Weed SB 1M 5M 15M | 30M 1 He 

D 3.00 3. 6.00 12. i 00 ad. * 
WN 40.00 40.00 65.00 100.00 150.00 250.00 | 4 00 6.00 12.00 24.00 36.00 60.00 Per Capita Income $ 1,521 °47 715 "49 
WNAF, 500w-D, 1290kc, Friedenberg WLIV-FM Chan. 299, 107.7mc, 20kw Increas ‘ 
D 4.00 6.00 12.00 24.00 36.00 60.00 p» 49 eee anee Te ee 


3.00 5.00 15.00 20.00 30.00 
N 4.80 6.00 10.00 30.00 40.00 60.00 






WPRO, 5Skw, 630kc, CBS, Raymer, Hooper 




















, . ti rive 4 947 ‘ ’ 
B 15.00 15.00 24.00 40.00 "72.00 120.00 | WESTERLY, Washington, 3,700 fam., 98.5% Construction (Private) $ 54,900,000 47 19,200,000  °39 
N 30.00 34.00 48.00 96.00 144.00 240.00 | "2d, 3,640 radio fam. Residential $ 30,400,000 °47 10,300,000 39 
we . WERI, 250w, 1230kc N I 
RIB, 250w, 1220ke D 3.50 4.50 9.00 18.00 30.00 50.00 Non-Residential $ 12,600,000 °47 , 
D 6.00 9.00 18.00 36.00 60.00 90.00 N 5.50 7.50 15.00 30.00 48.00 80.00 % ; —— 
— WOONSOCKET, Providence, 15,700 fam., 1a ror ’ - 
; 98.5% radio, 15,460 radio fam. Retail Sales $ 735,869,000 18 700,802,000  °47 
Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- WWON, 250w, 1240kc, Ra-Tel. 
ment’. Further reproduction unlicensed. D 5.85 7.20 14.40 25.92 43.20 72.00 , . ie mae 
For complete explanation see foreword. N 6.50 8.00 16.00 32.00 48.00 80.00 Value Added by Manufacture $ 657,000,000 17 238,000,000  °39 








RHODE ISLAND RADIO MARKET DATA BY COUNTIES 










: Taxable Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S000 

















Bristol 6,600 99.2 6,550 15,887 7,542 4,888 27,181 


RN aga! an toa ds ceaseennaniiion P 18,500 98.7 18,260 47,197 12,138 6,589 35,112 
15,900 98.7 15,690 49,645 5,531 2,539 2,719 
Providence . as : 161,600 98.9 159,820 582,158 216,557 123,442 575,385 
12,000 97.1 11,650 40,982 




















Newport 























Washington 








7,613 4,192 18,022 











Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. 
Sales, copyright 1949 ‘Sales Management.”’ Further reproduction unlicensed. 





of Commerce Families, Reta 

















in New England’s 2nd Largest Market 


BIGGEST AUDIENCES LISTEN TO WPRO 


HOOPER STATION AUDIENCE INDEX* 





CITY: Providence, Pawtucket, R.1. MONTHS: Dec., 1948 thru Apr., 1949 
SHARE OF AUDIENCE » 4 ©) V | D E N Cc E 


TIME WPRO Sta. B | Sta. C | Sta. D| Sta. E | Sta. F | Sta. G 


Pde | 38.5 |17.5|209/13.5| 45] 20] 1. BASIC CBS 5000 WATTS 


31.8 | 20.0| 18.8 11.8/11.2| 5.7) 





. thru FRI. 


eee _.| a Sa ll AM & FM 630 KC. 
330 P.M. 


35.4 | 26.9 | 14.8 | 18.3 (Of Local Sunset 











Represented by Raymer 


“Ail latest seasonal reports (available on request) show WPRO FIRST in Share of Audience. 
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SOUTH CAROLINA 
YOUR 
3,000 


34% wito Pl RAL | ~ A ICC] sneer voeeaheetaty 


SeMeCa 7 smoensos\\)  @layens Chester artsyilleg 
Bago ANeWHIGH nN rape a 
nse) - C 
ed ge te 


1.79, 

1.7% IN SOUTH 
: C CAROLINA'S 

),300 a i fa ; ia Myrtle Beach 


509 The rich, Carolina * gamaell CAROLINA 


Piedmont Area! soonest: leousees SK Mey, { FIRST MARKET 


1,399 Gs 


1,000: ’ 


algeryoro 
The largest, eager-to- See page 3 for key to map WFEBC 


000° buy audiences* are 
ready with more than 


nis $596,485,000** a Serves 
‘ to spend! 
SPOT RATE FINDER 853, y 00* 


ANDERSON, Anderson, 7,600 fam., 85.1% COLUMBIA, Richiand, 21,400 fam., 86.0% People 
radio, 6,470 fam. radio, 18,400 radio fam 


VER 





ES O 


GE: 


WAIM, 250w, 1230kc, CBS, Burn-Smith, BMB 


GY p SB 1M 5M ISM 30M IHR whose 


D 7.00 7.00 18.00 36.00 54.00 90.00 * AM — ae yea ped = 
N 7.00 7.00 18.00 36.00 54.00 90.00 5 ° 


D 6.25 6.25 12.13 21.75 35.75 57.75 h 
WCAC-FM, Chan 109, [0l.Imc, 4ikw, Burn- N 9.50 9.50 14.75 35.00 56.25 93.75 purc ases 


Smith 


citi in 1948 
WCOS, 250w, /400kc, ABC, Taylor-Boroff 





WANS, Ikw, 1280kc. ~ seat 
, 
D 2.00 9.00 22.00 44.00 65.00 pes ore 


. . - D 5.00 5.00 12.50 20.00 36.00 60.00 

The Dominant Station With The ein: in te tm, |% te te ue ee Oe oe were 
80.1% radio ,1,280 radio fam. 

Only CBS Coverage For South , WIS, Skw, 5é0kc, NBC, Free & Peters, 


ae 
WBSC, 250w, 1400kc, MBS, McGillvra Hooper, BMB $507 606 000 
Carolina’s Primary Market i D 4.00 4.00 8.00 16.00 24.00 40.00 D 10.00 10.00 16.00 32.00 48.00 80.00 y 


N 4.00 4.00 8.00 16.00 24.00 40.00 N 17.00 17.00 28.00 56.00 84.00 140.00 


Mfg. Value Spartanburg-Greenville! CAMDEN, Kershaw, (no city data available) | WKIX, Ikw-D, 500w-N, 1320kc, CBS, Avery- 
1907 ta WACA, Ikw-D, 1590kc Knodel, BMB, Hooper 
D 3.00 8.40 14.40 2420 38.40 D 5.00 5.00 8.00 15.00 23.00 38.00 


27,181 *HOOPER RATING -- Winter 1949 CHARLESTON, 25,500 N 7.00 7.00 15.00 30.00 45.00 75.00 


Charleston, fam., 
35,112 80.6% radio, 20.550 radio fam. WNOK, 250w, 1230kc, MBS, Forjoe, Hooper 
2,719 8:00 AM -- 12:00 N. : D 5.00 5.00 12.00 20.00 36.00 60.00 
575,385 (Mon. thru Fri.) So N 7.00 7.00 16.00 32.00 48.00 80.00 
98) , a . ‘U. S. Cen 
eon J | ON | 5 AM sfiliones, overage ‘gin? "Gita si.eg CONWAY, Horry, 2,100, 79.0% radio, 1,660 RR Ay EFS 
Mon. thru Fri.) N 10.66 10.67 21.67 40.00 61.67 108.27 radio fam S. C. Counties where WFBC en- 


. joys greater listening popularity 
ilies, Retai 6:00 PM -- 10:00 PM d WLAT 250w 1490ke MBS McGillvra than any other station! 


Sun. thru Sat.) Conlan i a a arg 1949 Survey 
" re) uying Power, Estimated Re- 
WCSC, 5kw, 1390, CBS, Free & Peters, BMB, D 3.00 4.00 8.00 16.00 24.00 40.00 tall Sales th Shows Goumiian. 
Hooper N 3.00 4.00 8.00 16.00 24.00 40.00 
D 6.00 6.00 12.00 20.00 32.50 62.50 
N 12.00 12.00 25.00 40.00 65.00 125.00 DILLON, Dillon, 1,300 fam., 81.0% radio 
a a aces 1,050 radio fam 
John Blair & Company WFAK, Ikw-D, 730kc, MBS, Forjoe = . FOR ALL 


Harry E. Cummings ie) 4.50 4.50 8.00 15.00 24.00 45.00 wise, ikw, 800kc, MBS, McGillvra, BMB THREE 
Rell 


Represented By: 


Southeastern Representative WHAN, 250w, 1340kc, ABC, Young, BMB, 2 5.00 10.00 20.00 30.00 50.00 
Roger A. Shaffer Hooper N 5.00 10.00 20.00 30.00 50.00 GREENVILLE-SPARTANBURG- 


ging Irec 4. 4.00 0 16.00 24.00 40.00 ANDERSON MARKETS 
se ig rena N 800 8.00 16.00 32.00 48.00 60.09 FLORENCE, Florence, 7,300 fam, 82.0% 
Guy Vaughan, Jr.. Sales Manager radio, 5,990 radio fam 
WTMA, 5kw-D, Ikw-N, 1250kc, NBC, Holling- 


CBS Station For The bery WJMX, 5kw-D, 970kc, Walker, BMB 


D 6.00 6.00 12.00 24.00 36.00 60.00 0 5.00 7.50 15.00 25.00 35.00 65.00 


TRL eC | 17:00 12.00 24.00 48.00 72.00 120.00 


WwoLs, 250w, 1230kc, ABC McGillvra 
WUSN, 250w, |450kc, MBS, Cooke, Hooper Conlan 


5,000 Watts - D 4.00 4.00 8.00 15.00 23.00 38.00 Dp 3.460 4.80 9.60 19.20 28.80 48.00 


950 On Your Dial N 7.00 7.00 15.00 30.00 45.00 75.00 N 450 6.00 12.00 24.00 36.00 60.00 5000 Watts 19 Hours Daily 
fam., 86.7% and WFBC-FM 


radio, 1,990 radio fam. 93.7 Channel * 60,000 Wortts 


; CHESTER, Chester, 2,700 fam., 83.1% radio, GAFFNEY, Cherokee, 2,300 
WSPA-AM and WSPA-FM [* 2,240 radio fam. 


tre Sold As A Single Service WGCD, 250w, 1490ke, MBS, McGillvra 


D 4.00 4.00 8.00 16.00 24.00 40.00 WFGN, 250w, 1570kc GREENVILLE, S.C. 


* Check BMB and Hooper! D 1.80 1.80 3.35 6.65 


** Sales Management's 1949 Note: All rates one-time. Sources: Total N 1.95 1.95 3.70 7.25 THE NEWS-PIEDMON f STATION 
Survey of Buying Power Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 


-asting ; for coumiets explanation sob Sesvunsd. (Continued on page 172 REPRESENTED BY AVERY-KNODEL, INC. 
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CLEAR 
CHANNEL 





Coastal Carolina's 


below 


. 
Charleston’s 
only station 


1200 ke 


Strongest Voice 





F A 


Radiating From 


CHARLESTON 
730 ke 


One of America’s 


GREAT 


MAIL-PULL 


Stations 


Ask Forjoe 








County 


Abbeville 
Aiken 
Allendale 
Anderson 
Bamberg 
Barnwell 
Beaufort 
Berkeley 
Calhoun 
Charleston 
Cherokee 
Chester 
Chesterfield 
Clarendon 
Colleton 
Darlington 
Dillion 
Dorchester 
Edgefield 
Fairfield 
Florence 
Georgetown 
Greenville 
Greenwood 
Hampton 
Horry 
Jasper 
Kershaw 
Lancaster 
Laurens 

Lee 
Lexington 
McCormick 
Marion 
Marlboro 
Newberry 
Oconee 
Orangeburg 
Pickens 
Richland 
Saluda 
Spartanburg 
Sumter 
Union 
Williamsburg 
York na 


SPOT RATE FINDER 
(Continued from page 171) 


GREENVILLE, Greenville, 
radio, 16,760 radio fam. 


3 AM affiliates, average |-time rate 











SOUTH CAROLINA 


20,000 fam, 83.8% 


SB IM 5M 15M 30M IHR 
D 7.07 7.07 13.33 28.00 38.00 63.33 
N 12.00 12.00 24.00 48.00 72.00 120.00 
WESC, 5k-v, 660kc, MBS. McGillvra, Conlan 
D 7.00 7.00 15.00 28.00 42.00 70.00 
WESC-FM, Chan. 223, 92.5mc, I2ke, Mc- 
Gillvra 
Bonus—Days onl 
3.50 3.50 7.50 14.00 21.00 35.00 
WFBC, 5Skw, 1330kc, NBC, Avery-Knoaei, 
Conlan 
D 7.50 7.50 15.00 28.00 42.00 70.00 
N 14.00 14.00 28.00 56.00 84.00 140.00 
WMRC, 5kw, 1440kc, ABC, Burn-Smith 
| D 7.00 7.00 10.00 20.00 30.00 50.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 
GREENWOOD, Greenwood, 5,000 fam., 
83.5% radio, 4,180 radio fam. 
WCRS, 250w, 1450kc, NBC, McGillvra 
D 4.00 4.00 7.00 15.00 25.00 40.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 
WCRS-FM, Chan. 239, 95.7mc, 8.6kw, NBC, 
McGillvra 
D 4.00 4.00 7.00 15.00 25.00 40.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 
HARTSVILLE, Darlington, 1,800 fam., 76.7% 
radio, 1,380 radio fam. 
WHSC, 250w, 1450kc, MBS 
D 3.00 3.00 8.00 16.00 24.00 40.00 
N 3.00 3.00 8.00 16.00 24.00 40.00 
LAURENS, Laurens, 2,700 fam., 84.0% radio, 
2,270 radio fam. 
WLBG, 250w, 860kc 
D 5.00 5.00 659 15.00 25.00 40.00 
MYRTLE BEACH, Horry, (No city data 
avail.) 
WMRA, 250w, 1450kc. McGillvra 
D 3.00 3.00 6.00 12.00 21.00 30.00 
N 3.00 3.00 6.00 12.00 21.00 30.00 
MULLINS, Marion, (No city data avail.) 
WJAY, Ikw, 1280kc 
D 3.00 3.50 9.00 18.00 27.00 45.00 
NEWBERRY, Newberry, 2,700 fam., 84.2% 
radio, 2,270 radio fam. 
Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
' ment’. Further reproduction unlicensed. 
For complete explanation see foreword. 


D—Data withheld to avoid disclosing figures for individual companies. 
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MARKET INDICATORS FOR SOUTH CARO; 


CLASSIFICATIONS 
Population 

Increase over 1940 

% of U.S. 
BMB Families 
Percent Radio 
Radio Families 
Business Concerns 
Manufacturing Establishments 
Non-Agricultural Employment 
Manufacturing Employment 
Income 

Increase over 1940 
Per Capita Income 

Increase over 1940 
Construction (Private) 

Residential 

Non-Residential 
Retail Sales 
Value Added by Manufacture 


WKDK, 250w, 1240kc, 
SB 1M 5M 


D 2.30 3.16 5.06 
N 2.30 3.16 5.06 


ORANGEBURG, Orangeburg, 
78.0% radio, 4,060 radio fam. 

WRNO, 250w, /1450kc, MBS 

D 4.00 4.00 8.00 18.00 25.00 
N 5.00 5.00 10.00 20.00 30.00 

WTND, Ikw-D, 1270kc, Continental 

D 4.50 4.50 10.00 20.00 30.00 


ROCK HILL, York, 6,500 fam., 89.3% 
5,800 radio fam. 
WRHI, 250w, 1340kc, 
D 4.00 4.50 
N 4.00 4.50 
WTYC, Ikw, 1150kc 
D 6.00 8.00 12.00 24.00 
SPARTANBURG, Spartanburg, 
86.1% radio, 10,500 radio am. 


MBS, Conlan 
15M 30M 


11.50 21.95 
11.50 21.95 


5,200 


MBS 
9.00 
9.00 


17.00 
17.00 


30.00 
30.00 


36.00 
12,200 


2 AM affiliates. averacre 1-time rates 
D 6.75 6.75 13.50 27.00 40.50 
N 9.75 9.75 21.25 39.00 58.50 


WORD, 250w, 
D 5.00 
N 7.00 


5.00 
7.00 


10.00 
17.50 


20.00 
28.00 


30.00 
42.00 


$1,5 


$ 
$ 
$ 
$ 


$1,1 
$ 7 


* 


1 Hr 


41.40 
41.40 


fam., 


35.00 
50.00 


50.00 


radio, 


INA 
FIGURES YR. FIG! RES YR 
1,991,000 7°48 1,900,000 49 
4.8% 
1.36% "48 14% 149 
489,400 749 195,000 = *46 
83.2% 49 1.2% 46 
406,950 749 124,000 "46 
21,358 "47 15,448 99 
2,138 "47 1,300 °39 
336,331 °47 292,000 — °39 
176,000 47 126,000 — °39 
17,000,000 "47 = 545,000,000 "4p 
178% 
778 8°47 286 "49 
172% 
87,600,000 "47 30,300,000 — °39 
33,100,000 7°47 16,500,000 — °39 
33,100,000 "47 6,900,000 39 
01,783,000 "48 = 1,095,071,000 "47 
95,000,000 747 169,000,000 — °39 
WSPA, 5kw, 950kc, CBS, Blair, BMB, Hooper 
SB 1M 5M 15M 30M 1 Hr 
8.50 8.50 17.00 34.00 51.00 85.99 
N 12.50 12.50 25.00 50.00 75.00 125.00 
SENECA, Oconee, (No city data avail.) 
WSNW, Ikw, 1150kc. 
D 5.00 10.00 25.00 35.00 60.00 
SUMTER, Sumter, 8,600 fam., 80.1% radio 
6,890 radio fam. : 
WFIG, 250w, 1340kc, MBS, McGillvra, Conlan 
D 5.00 5.00 10.00 18.00 28.00 40.00 
N 6.00 6.00 14.00 24.00 30.00 50.00 
WATERBORO, Colleton, 1,500 fam., 80.8% 
radio, 1,210 radio fam. 
WALD, 250w, 1490kc, MBS 
D 5.00 15.00 25.00 40.00 60.00 
N 5.00 15.00 25.00 40.00 60.00 


50.00 
50.09 


67.50 
97.50 


1400kc, ABC, Taylor-Boroff 


50.00 
70.00 





\ © COMPANY | 


for the facts on WSPA 


‘JOHN 
_ BLAIR 


ASK 


YOUR 
JOHN 


BLAIR 
MAN! 








SOUTH CAROLINA RADIO MARKET DATA BY COUNTIES 


1949 Total Per Cent Radio Retail Sales Employment 
Families Radio Families 1948 ($000) Ist Qtr. 1947 
4,800 80.2 3,850 7,947 2,442 
13,100 84.0 11,000 19,884 8,631 
2,800 78.1 2,190 3,990 756 
22,100 86.3 19,070 48,144 20,091 
3,900 77.7 3,030 8,143 1,607 
4,200 77.7 3,260 6,622 749 
6,600 76.6 5,060 7,996 1,329 
5,800 78.8 4,570 6,148 1,550 
3,300 77.6 2,560 5,673 838 
51,900 82.0 42,560 116,756 27,849 
7,000 86.3 6,040 13,964 5,219 
6,900 84.2 5,810 16,057 5,965 
7,100 81.5 5,790 13,391 2,819 
5,800 77.2 4,480 9,336 1,197 

6,300 77.3 4,870 
10,700 80.7 8,630 22,779 6,760 
6,000 80.7 4,840 12,152 1,805 
5,100 80.0 4,080 7,684 1,538 
3,900 80.0 3,120 6,181 1,253 
5,000 79.7 3,990 8,371 3,329 
17,300 81.5 14,100 46,387 7,705 
6,500 79.1 5,140 12,459 6,513 
41,500 89.2 37,020 130,923 45,544 
11,400 85.4 9,740 29,985 16,303 
4,100 78.0 3,200 4,562 2,138 
11,300 79.6 8,990 25,916 3,737 
2,200 78.4 1,720 2,027 911 
8,500 79.0 6,720 12,148 3,482 
5,400 86.8 4,690 15,517 6,860 
9,300 84.2 7,830 20,801 8,349 
4,400 75.8 3,340 9,124 621 
9,200 85.1 7,830 12,756 3,443 
2,000 77.8 1,560 2,763 1,013 
6,600 79.1 5,220 16,332 2,615 
6,900 79.4 5,480 13,685 2,869 
7,800 82.8 6,460 17,512 6,860 
7,600 84.8 6,440 13,555 2,974 
16,600 78.3 13,000 30,568 5,096 
9,100 RR5 2150 15,468 7,094 
36,600 86.4 31,620 121, 518 28,783 
3,500 80.6 2,820 3,646 669 
35,200 88.5 31,150 94,680 33,175 
13,300 78.6 ~ 10,450 34,140 6,946 
6,000 84.4 5,060 16,923 6,571 
8,100 76.2 6,170 12,133 1,644 
16,700 85.9 14,350 34,523 12,581 
Radio, BMB Employment, Taxable Payrolls, Fede-al Security Administration. Mfg. Value Added, Dept. 
Management. Further reproduction unlicensed. 


Taxable Pay- 
rolls—Ist Qtr 
1947 ($000 


1,199 
3,822 
264 
8,673 
584 
265 
421 
486 
241 
12,560 
2,044 
2,682 
967 
441 


3,222 
622 
537 
432 

1,400 

2,890 

2,895 

22,251 

7,426 
784 

1,291 
277 

1,408 

3,253 

4,059 

184 
1,231 
261 
977 
1,128 
3,000 
1,091 
2,015 
2,946 
12,907 
182 
15,814 

2,820 

3,155 
494 

5,890 


of Commerce 


BROADCASTING ® 


Mfg. Value 
Added 
1947 ($000) 


Families 


12,479 
19,499 


64,476 


39,617 
17,568 
15,701 


18,367 


D 
128,045 
48,723 


26,128 
30,590 


18,349 
14,920 

8,975 
17,629 
28,011 


113,225 
9,546 
28,660 


41,665 


Retail 


Telecasting 





NA 
-ES YR 
000 40 
1% — *49 
000 46 
2% = "46 
000 "46 
148 39 
300 © "39 
100 39 
100 = *39 
00°49 
86 "40 
100 = °39 
100 = 3g 
00 39 
00°47 
00°39 
iB. H r 
OMT He 
00 85. 
5.00 128.00 
avail.) 

5.00 60.00 
1% radio, 
ra, Conlan 
B.00 40.00 
0.00 50.00 
m., 80.8% 
1.00 60.00 
1.00 60.00 





47 ($000) 


12,479 
19,499 


64,476 


18,367 


D 
128,045 
48,723 


26,128 
30,590 


18,349 
14,920 

8,975 
17,629 
28,011 


113,225 














KELO, Skw, 1320kc, NBC, Pearson, Conlan WATERTOWN, Codington, 3,800 fam., 97.0% 


SOUTH DAKOTA SB 1M 5M 15M 30M 1 Hr radios 3,690 radio fam 


D 10.00 10.00 18.00 36.00 54.00 90.00 
N 15.00 15.00 26.00 52.00 78.00 130.00 KWAT, 250w, 1240kc, Lawson 








SPOT RATE FINDER SB 1M 5M 15M 30M 14H 
M y ID 00 5 
ABERDEEN, Brown, 6,400 fam., 98.5% radio, | SIOUX FALLS, Minnehaha, 14,800 fam., pit kw. oe Saat oe wo.00 | © 355 680 (10.00 a BS 6S 
$300 radio fam 97.5% radio, 14,430 radio fam. N 8.00 10.00 18.00 36.00 54.00 9.00 N 3.50 6.00 10.00 20.00 30.00 40.00 
2 AM affiliates, -tim t . ee = w endt 
iy er, 130, SOS, Sones GB Ager SB IM SM. 15M. SOM. 1 Hr“ KISD, 250w, 1230ke, Conlon YANKTON, Yankton, 2700 fam., 96.9% radio 
SB 1M 5M 15M 30M IHR D 7.50 8.00 15.00 30.00 45.00 75.00 0 4.00 5.00 8.00 16.00 24.00 40.00 2620 radio fam 
D 6.25 6.25 12.50 25.00 37.50 62.50 N 10.15 12.50 22.00 44.00 66.00 110.00 N 6.00 8.40 17.50 28.00 42.00 70.00 
N 8.00 8.00 16.00 32.00 48.00 980.00 2 AM non-affiliates average one-time rates WNAX, Skw, 570kc. ABC tz. BMB 


Ka 
D 4.50 5.75 11.50 23.00 34.00 75.00 KSOO, Skw, |140kc, Avery-Knodel, Conlan 
D 14.00 21.00 26.00 52.00 78.00 130.00 
| fam., 94.4% ra- | N 6.00 8.20 17.75 32.00 48.00 80.00 oD 5.00 6.50 15.00 30.00 45.00 75.00 
ee Leeanen, SANy San, SN N 6.00 8.00 18.00 36.00 54.00 90.00 N 18.00 27.00 37.50 75 





, 00 140.00 275.00 
dio, 1,320 radio fam 


KDSJ, 250w, 1450kc, Clark 
: 5.00 6.00 9.00 18.00 27.00 45.00 
N 6.00 7.00 10.00 20.00 30.00 50.00 


HURON, Beadle, 3,900 fam., 97.3% radio, 
3,790 radio fam 


KUV, 250w, 1340kc, MBS 
D 3.00 5.00 12.00 24.00 36.00 60.00 








MITCHELL, Davison, 3,100 fam., 96.8% radio, 


: A Watertown 
3,000 radio fam. — 





ates ’ re ee | 
KORN, 250, 1490kc, MBS oo one | | | 
p 3.75 5.00 10.00 20.00 30.00 50.00 —J weave _SOUTH DAKOTA | Nureaa, | ! , 
N 450 6.00 12.00 24.00 36.00 60.00 | Bl o ———} «vee urd saa 
aoa ne J >TANLEY — b “ “rs aemeeauey 
PIERRE, Hughes, 1,700 fam., 96.7% radio, Ro apeadwood f er see ot A Pherre | ; | 
1,640 radio fam coe 2 4 


= ( = r . . 
@ Rapit City Dl  eusrane ennui Perens |aRaee en ane | 
PENNINGTON 


KGFX, 200w-D, 630kc, Continental, BMB 
) 2.00 2.50 10.00 25.00 36.00 60.00 


NY ones 












~ aor | an ) ? | alMitchell 
RAPID CITY, Pennington, 7,700 fam., 95.8 CUSTER | a RE ie wre, S$ emt auRone |. com|nansod wc coos | » menos | Falls 
i ‘aad —_ j } ' * Sioux ails 
radio, 7,380 radio fam. - sntranieiaatias Poe \ | |} = { 
KOTA, 5kw, 1380kc, CBS, Donahue, Hooper 7 eer 1 a | _ _ _) vores = nn ° 
D 7.50 9.00 18.00 36.00 54.00 90.00 | vom Bs j 
N 9.00 12.50 25.00 50.00 75.00 125.00 FALL RIVER ss ee ; ews | 
— _ co y 
Note: All rates one-time. Sources: Total Yankton ~_ & | 
families, copyright 1949 “Sales Manage- hie Grain tic ete ee Vermilion 
ment’’. Further reproduction unlicensed. 


for complete explanation see foreword. 
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CLASSIFICATIONS 
Population 

Increase over 1940 

% of U.S. 


BMB Families 

Percent Radio 

Radio Families 

Business Concerns 
Manufacturing Establishments 
Non-Agricultural Employment 


County 
Aurora 
Beadle 
Bennett . 
Bon Homme 
Brookings 
Brown 
Brule ... 


Buffalo 
Butte 


Campbell 
Charles Mix 
Clark 

Clay . 
Codington 
Corson 
Custer 
Davison ...... 
Day 

Devel 
Dewey 
Douglas 
Edmunds . 
Fall River 
Faulk 
Grant 
Gregory 
Haakon 


Hamlin 
Hand 
Hanson 
Harding 
Hughes 
Hutchinson 
Hyde 
Jackson 
Jerauld 
Jones 
Kingsbury 
lake 
Lawrence 
Lincoln 
Lyman 
McCook 
McPherson 
Marshall 
Meade 
Mellette 
Miner 
Minnehaha 
Moody 
Pennington 
Perkins 
Potter 
Roberts 
Sanborn 
Shannon 
Spink 
Stanley 
Sully 
Todd 
Tripp 


‘Turner 

Union 

Walworth 
‘Washabaugh 
Washington 
Yorkton 
Zieback 


FIGURES 
623,000 
—3.2% 

0.43% 


170,700 
95.9% 
163,660 
10,806 
494 
67,606 


1,300 
5,600 

800 
2,700 
4,000 
8,300 
1,600 

600 
2,200 
1,100 
3,100 
2,200 
2,900 
4,700 
1,700 
1,400 
4,800 
3,400 
1,800 
1,300 
1,500 
1,700 
1,900 
1,300 
2,600 
2,300 
1,000 
1,800 
1,700 
1,300 


2,000 
2,800 

800 
1,000 
1,100 


2,700 
3,100 
4,100 
3,500 
1,200 
2,300 
1,800 
2,000 
2,500 
800 
1,700 
19,400 
2,500 
9,100 
1,500 
1,200 
4,100 
1,400 
1,600 
3,300 


1,700 
2,400 
3,500 
2,800 
1,900 
400 
590 
4,900 
900 


YR. 
"48 


"48 


MARKET INDICATORS 


FIGURES 
643,000 


0.49% 
150,600 
91.4% 
137,700 
12,057 
450 
80,000 


Per Cent 


Radio 
94.1 
96.3 
89.4 
95.1 
97.1 
97.9 
95.1 


91.7 
96.0 


94.7 
93.3 
96.5 
96.8 
96.8 
96.0 
93.2 
96.4 
96.3 
96.7 
93.3 
94.7 
95.6 
94.5 
96.7 
97.7 
93.9 
95.8 
96.3 
96.8 
95.6 
93.5 
96.0 
95.0 
96.3 
94.1 
96.2 
95.2 
96.0 
96.9 
96.4 
97.1 
94.9 
95.8 
93.4 
96.1 
93.8 
90.3 
95.9 
97.5 
97.2 
95.5 
94.8 
96.4 
95.8 
94.7 
87.0 
97.5 
96.2 
95.6 
88.7 
94.8 
96.4 
96.5 
96.9 
86.8 


95.3 
92.3 


D—Withheld to avoid disclosing figures for individual companies. 


Sources: Radio Families, Per Cent Radio, BMB. 
Sales, copyright 1949 ‘Sales Management.” 
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Employment, 


Further 


Taxable 
reproduction 


Payrolls, 





YR. 
"40 


39 


Radio 
Families 


1,220 
5,390 

720 
2,570 
3,880 
8,130 
1,520 


550 
2,110 


1,040 
2,890 
2,120 
2,810 
4,550 
1,630 
1,300 
4,630 
3,270 
1,740 
1,210 
1,420 
1,630 
1,800 
1,260 
2,540 
2,160 
960 
1,730 
1,650 
1,240 
750 
1,920 
2,660 
770 
940 
1,060 
570 
2,590 
3,000 
3,950 
3,400 
1,140 
2,200 
1,680 
1,920 
2,350 
720 
1,630 
18,920 
2,430 
8,690 
1,420 
1,1€0 
3,930 
1,330 
1,390 
3,220 
480 
570 
1,510 
2,280 
3,370 
2,700 
1,840 
350 


4,670 
830 


Federal 


unlicensed. 


FOR SOUTH DAKOTA 
CLASSIFICATIONS 








Manufacturing Employment 


Income 


Increase over 1940 


Per Capita Income 
Increase over 1940 


Construction (Private) 


Residential 
Non-Residential 


Retail Sales 


Value Added by Manufacture 


Retail Sales 
1948 ($000) 


a 


3,143 
26,672 
1,847 
6,990 
20,217 
44,704 
6,507 


396 
12,817 


1,847 
6,638 
5,803 
8,663 

30,818 
3,144 
6,002 

28,185 

11,783 
4,617 
3,120 
3,694 
4,331 
7,826 
3,605 
8,178 
6,178 
3,561 
4,947 
5,320 
2,264 
1,430 

10,729 
8,266 
3,034 
1,957 
3,957 
2,155 
8,926 

13,125 

22,277 
9,014 
3,276 
6,002 
3,890 
7,936 
7,936 
1,340 
4,068 

110,903 

7,322 

50,004 
5,409 
4,463 
11,432 
3,561 
1,165 
10,376 
1,230 
1,452 
1,583 
10,047 
8,618 
8,575 
7,431 
307 
2'5 
15.257 
835 


Ba 


SOUTH DAKOTA RADIO MARKET DATA BY COUNTIES 


1949 Total 
Families 


Security Administration. 


FIGURES YR. 
8,000 47 
$ 779,000,000 °47 
222% 
$ 1,348 747 
259% 
$ 39,400,000 °47 
$ 12,100,000 47 
$ 4,000,000 °47 
$ 663,370,000 48 
$ 51,000,000 47 


Employment 
Ist Qtr. 1947 


114 


846 
557 
125 
129 
258 
94 
566 
967 
3,692 
639 
108 
431 
270 
408 
480 
38 
257 
16,716 
415 
5,382 
452 
255 
694 
259 
29 
774 
59 
87 
12 
776 
567 
524 
614 


1,761 


Mfg. Value Added, 


BROADCASTING 


Dept. 


Taxable Pay- 
rolls—Ist Qtr. 
1947 ($000) 


45 
1,668 
43 
141 
522 


140 
261 


304 
101 
67 
101 
115 
33 
21 
324 
185 
43 
38 
75 
34 
181 
384 
1,935 
198 
32 
143 
95 
146 
160 


84 
8,809 
138 
2,382 
160 
87 
212 
74 


283 
19 
26 


278 
174 
173 
220 


747 


of Commerce 


FIGURES 
5,000 
242,000,000 


376 
9,000,000 


2,500,000 
1,300,000 


554,577,000 
20,000,000 


Families 





YR, 






ided 
1947 ($000 


D 


2,958 


3,749 


27 462 


4,499 


Reta’! 


Telecasting 














MARKET INDICATORS FOR TENNESSEE 
TENNESSEE 


ee CLASSIFICATIONS “IGURES YR FIGURES YR. 
Population 3,149,000 "48 2,916,000 
Increase over 1940 0.8% 
% of U.S. 2.16% "48 2.22% 
AIMENS, McMinn, 3,000 fam., 89.1% radio, WBAC, 250w, 1340kc, MBS re 
2670 radio fam. SB. IM 5M 15M 30M Hr '5BMB Families 830,800 49 770,000 
— D 2.50 250 7.50 1250 21.88 37.50 py Radi oc aw ; anaes 
WIAR, 250w, 1450kc, N 2.50 2.50 7.50 12.50 21.88 37.50 ercent Radio 87.0% 49 19.2% 
sB IM) «OSM. OSM. 30M_—sodT' Hr 


> 2.50 3.00 5.00 9.00 16.00 30.00 Radio Families 722,52 "49 610,000 
’ COLUMBIA, Maury, 4,700 fam., 87.0% radio, : 
n 3.00 4.00 8.00 18.00 32.00 60.00 4,090 radio fam. Business Concerns 


oa WKRM, 250w, 1340kc, MBS 
BRISTOL, | So rodio — W2% 240 3.00 4.20 8.40 14.40 24.00 
aan N 3.20 4.00 5.60 11.20 19.20 32.00 Non-Agricultural Employment 


SPOT RATE FINDER 


30,090 


Manufacturing Establishments 


447,000 
worl, 250w, 1490kc, NBC, Burn-Smith 


p 5.46 5.46 13.65 21.84 32.76 54. COOKEVILLE. Putnam, 1,800 fam. 92.07% Manufacturing Employment 192,000 7 131,000 
: : f ; dio, 1,660 radio fam. fase ai a 
m 790 780 17.55 27.0 46.80 — Spcneioagns Income $2,830,000,000 927,000,000 
WOPI-FM, Ch. 245, 10.4kw, 96.9me,, - | WHUS, 250w, 1400kc, CBS, Continental Increase over 1940 205% 
D 3.00 3.00 6.00 12.00 18.00 30.00 
2.00 6.00 12.00 F N 3.00 3.00 6.00 12.00 18.00 30.00 Per Capita Income 916 317 
2.50 7.50 15.00 Increase over 1940 189% 
DYERSBURG, Dyer, 4,300 fam., 85.7°% radio, : 5 = 
io fam. s : ‘ 9 947 9 
CHATTANOOGA Homilton, 40,600 3,690 radio fam Construction (Private) 149,200,000 47 412,000,000 
89.7% radio, 36,420 radio fam. WDSG, 250w, 1450kc, MBS Residential 59,100,000 20,900,000 
ae amen aaalaga D 5.50 6.50 10.00 18.00 36.00 60. Non-Residential 53,900,000 47 9,300,000 
. . N 5.50 6.50 10.00 18.00 36.00 
4AM affiliates, average one time rate ath Ss ; $2.0 =¢ ) ’ ce 
sa12 9.00 12.63 22.00 38.00 65.00 Retail Sales 2,011,761,000 1,845,698,000 


N 14.12 15.00 24.75 52.00 79.00 130.00 ELIZABETHTON, Carter, 3,600 fam., 91.9% Value Added by 


Manufacture 956,000,000 ° 318,000,000 
radio, 3,310 radio fam. 


ee 


WAGC, 250w, 1450kc, MBS, Rambeau, WBEJ, 250w, 1240kc, MBS 

Hooper D 3.75 3.75 9.38 17.50 31.25 
co 2 oS ee So |e 8 ee Oe Oe Oe WDXI, Skw-d, Ikw-n, 1310kc, MBS, Burn-  WBIR, 250w, 1240kc, ABC, Bolling 

N 8.00 10.00 18.00 40.00 60.00 100.00 Smith = a si a oa = 

. SB 1M 5M 15M 30M 1H 

WAPO, Skw-d, Ikw-n, 1150kc, NBC, Headley- FAYETTEVILLE, Lincoln, 1,900 fam., 2% D 3.00 6.00 8.00 18.00 30.00 phn D 7.00 10.00 24.00 36.00 60.00 
Reed, Hooper, Conlan radio, 1,680 radio fam. N 400 800 12.00 30:00 45.00 75,00 N 9.00 15.00 30.00 60.00 120.00 
D 10.00 10.00 14.00 28.00 42.00 70.00 


WEKR, 250w, 1240kc, MBS WPLI, 250w, 1490kc, McGillvra WIBK, Ikw-d, 800kc, Cook 
N 18.00 18.00 28.00 56.00 84.00 140.00 aan” aan” eam eaten ee ae we om ae won e 
WOEF, Skw-d, Tkw-n, 1370ke, ABC, Bran- N 3.25 3.25 7.50 14.50 26.00 40. NM 3.50 5.00 (900 18.00 30.00 52.00 | p 5.30 10.20 18.70 29.80 51.00 
ham, Hooper, Conlan WTJS, Ikw, ao fo Branham, Conlan N 7.19 13.80 22.00 40.00 69.00 
, D 4.00 5.00 00 16.00 24.00 40.00 

7.50 10.00 12.50 28.00 42.00 70.00 
7 12.50 14.00 25.00 56.00 84.00 140.00 GALLATIN, Sumner, 2,000 fam., 86.1% ’ N 6.00 7.00 16.00 32.00 48.00 80.00 WKGN, 250w, 1340kc, MBS, Forjoe, Hooper 


1,720 radio fam. WTJS-FM, Ch. 264, 100.1mc, 50kw, Branham DB 6.00 6.00 9.00 20.00 30.00 50.00 
Bonus 

is lei wean tae ats mai oS So 2 a a 
: 18.00 18.00 28.00 56.00 84.00 140.00 > — oo eS JOHNSON CITY, Washington, 8,300 fam., WNOX, 10kw, 990kc, CBS, Branham, Hooper 
" ; P ‘ ' q , 89.6", radio, 7,440 radio fam D 15.00 15.00 25.00 50.00 75.00 125.00 
WDXB, 250w, 1490kc, Forjoe, Hooper GREENVILLE. Greene. 2,600 fom., 87.1% ETB, 100w-D, 790ke on so.99 NN 30.00 30.00 50.00 100.00 150.00 250.00 
a ee ee ee oe ar ee a WJHL, Skw-d, Ikw-n, 910kc, ABC, Pearson WROL, 5kw, 620kc, NBC, B 
N 5.00 6.00 11.05 21.45 35.75 61.75 , Skw c lair 


Cummings 
Conl 
WGRV, 250w, 1340kc, MBS D 10.00 10.00 15.00 25.00 50.00 100.00 © 12.00 12.00 16.00 32.00 48.00 80.00 


WVUN-FM, Ch. 251, 4.2kw, 98.1mc 1°) 3.75 3.75 9.38 17.50 31.25 , N 12.00 12.00 20.00 30.00 60.00 120.00 N 24.00 24.00 32.00 64.00 96.00 160.00 
D 41.25 1.25 2.00 5.50 10.00 15.00 N 3.75 3.75 9.38 17.50 31.25 WJHL-FM, Ch. 264, 100.7mc 


N 2.00 2.00 3.25 8.50 15.00 25.00 Bonus WROL-FM, Ch. 247, 7ékw, 97.8mc, Blair 


Bonus 

HARRIMAN, Roane, 1,900 fam., 87.8% io, 

cas cates Gam “i KINGSPORT, Sullivan, 5,000 fam., 93.1 
CLARKSVILLE, Montgomery, 5,100 fam., ‘ : radio, 4,660 radio fam. 
85.4% radio, 4,360 radio fam. ’ 

WHBT, 250w, 1230kc, Continental WKPT, 250w, 1400kc. NBC, Cooke, Dobson LEWISBURG, Marshall, 2,400 
WJZM, 250w, 1400kc, MBS, Rural Radio, Con- Dp 5.00 5.00 8.00 15.00 24.00 40. D 5.00 (5.00 9.30 18.00 30.00 50.00 radio, 2,130 radio fam 
van m S60 86> G60 0880 Sano N 7.50 7.50 13.75 27.00 45.00 75.00 
D 4.00 4.00 7.00 12.50 24.00 40.00 WKPT-FM, Ch. 253, 98.5mc, 44kw, Lorenzen W4JJM, 250w, 1490kc, ABC 
N 4.00 4.00 7.00 12.50 24.00 40:00 & Thompson BMB 

JACKSON, Madison, 11,200 fam., , D 3.00 3.00 6.50 11.50 22.50 35.00 

radie, 9,430 radio fam. KNOXVILLE, Knox, 40,700 fam., 91.1 N 3.00 3.00 6.50 11.50 22.50 35.00 
CLEVELAND, Bradley, 4,900 fam., 91.0% : - ; 

“ : ————— radio, 37,080 radio fam 

radio, 4,460 radio fam. 


Hooper, O’Con- 


fam., 88.9% 


Continental, 


2 AM affiliates, average one time rate 


FFili 
Note: All rates one-time. Sources: Total D 3.50 5.50 8.00 17.00 27.00 45, Sa ee ee eee ee MARYVILLE, Blount 
amilies, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. ” — 
For complete explanation see foreword. } 


3,000 f 9 
D 11.00 10.00 15.00 31.50 47.25 91.25 2.780 radio fam ., TESS Oe 


14.00 31.00 46.50 77. N 20.66 17.75 27.50 54.75 89.00 145.00 


WGAP, 250w, 1400kc, MBS 
D 5.00 5.00 8.90 14.70 
N 6.00 6.00 11.90 19.80 


ey 
at. MC MINNVILLE, Warren, 1,800 fam., 87.4% 
- =o gsp ae: 
or 


— oa eee Piva ag a . ( + soent ; a * sbethton radio, 1,570 radio fam 


F. ~_ Y Vvemveree> © Pd 


AUnion City @P i ny patfatin BE Jone ‘ aS Tc City WMMT, 250w, 1230kc, MBS 


- wank, Pie a. Sp 1 D 65 3.50 7.50 15.00 


N 1.65 3.50 7.50 15.00 


< A. 


bn Narre, 


ou a - “0, wet? menue Ldgeeney NS “TB = Se oe 


A r ee0- ‘ aes re . . enva® nued on page 
F Rea __ TENSES “jill, ane DS” aM 


“A Humboldt*, % Calymb ya . ao > fants 


e Sf oanes ee od ul p ; 
rom Shatsot AGoeter ae for the facts on WROL 
a oe \ Eee Apne 


‘ aru ki\" a Winch : ASK 
Yossie | a | JOHN YOUR 
BLAIR) JOHN 


See page 3 for key to map & COMPANY BLAIR 


MAN! 


BROADCASTING © Telecasting August 15, 1949 ®@ Page 175 











TENNESSEE WMCF, Ch. 259, 99.7mc, 260kw, Branham WKDA, 250w, 1240kc, Forjoe, Hooper WATO, 250w, 1490kc, M55, Burn-Smis 
Bonus SB. IM 5M 15M 30M. 1Hr O'Conner ™ 
_ | D- 7.00 8.00 16.00 32.00 48.00 80.00 SB. IM 5M 15M 30m 
SPOT RATE FINDER “— 10kw-D, 5kw-N, 680kc, ABC, Radio N 10.00 12.00 24.00 48.00 72.00 120.00 D 6.00 6.00 9.00 18.0 27.00 a 
(Continued from page 175) SB 1M 5M 15M 30M 14Hr N 8.50 8.50 14.40 26.00 39.00 65.00 
a : D 23.00 28.00 34.00 68.00 102.00 170.00 WLAC, 50kw, 1510kc, CBS, Raymer, BMB PARIS, H 3,200 ¢ : 
MEMPHIS, Shelby, 104,900 fam., 86.9% radio, 1 33.99 38.00 48.00 96.00 144.00 240.00 D 12.50 15.00 30.00 60.00 90.00 150.00 ae ee OS 
91,160 radio fam. radio fam. 
N 25.00 30.00 60.00 120.00 180.00 300.00 
WREC, 5kw, 600ke, CBS, Katz i ae 
D 20.00 25.00 40,00 56.00 100.00 150.00 Mic xigiaiters ¢, Holme 
N 35.00 aa 50.00 aa 130.00 200.090 | WMAK. Skw, 1200kc, MBS, Weed, Hooper D 3.00 4.00 6.00 12.50 22.59 
4 AM affiliates, average one time rate : ‘ ; . : 2 D 9.60 9.60 19.20 38.40 57.60 96.00 ; 40.00 
SB IM 5M ISM 30M Hr | Water, Ch. 4, 13.6kw vis.; 7,12kw-aur., NBC, N 16.00 16.00 32.00 64.00 96.00 160.00 PULASKI, Giles, 1,700 fam., 85.2% radi 
D 19.12 27.38 33.88 55.68 91.50 144.00 ~ win TNO celitc Gaia, io 
N 30.25 35.50 45.50 87.50 135.00 240.00 4, 95.90 30.00 38.00 60.00 90.00 150.00 | WSIX, Skw, 980kc, ABC, Katz, Conlan, 
Hooper WKSR, 250w-D, 730kc, MBS 
3 AM non-affiliates, average one time rate MORRISTOWN, Hamblen, 3,400 fam., 85.7% |p 10.00 12.00 24.00 48.00 72.00 120.00 D 2.50 2.50 7.50 12.50 21.88 37.50 
D 7.50 8.43 13.27 22.48 35.93 60.67 radio, 2,910 radio fam. N 17.00 20.00 40.00 80.00 120.00 200.00 , 
N 8.50 11.10 19.40 31.00 50.00 84.50 SHELBYVILLE, Bedford, 3,900 fam., 86.3% 
WCRK, 250w, 1450kc, MBS, Holman dio, 3,370 radio f we 
D 4.00 6.00 16.00 24.00 36.00 60.00 | WSIX-FM, Ch. 248, 97.5mc, Katz a i ea 
(No rates available) 
WDIA, 250w-D, 730kc, Pearson, Conlan " 4.00 6.00 16.00 24.00 36.00 60.00 WHAL, 250w, 1400kc, MBS 
D 3.00 3.00 7.50 13.00 
D 7.00 8.00 9.60 16.80 30.00 51.00 MURFREESBORO, Rutherford, 3,900 fam., | WSM, 50kw, 650kc, NBC, Petry, BMB, wy 399 3.0 7.50 13.00 aoe 40.00 
WHBQ, 5kw-D, Ikw-N, 560kc, MBS, Walker, 86.0% radio, 3,350 radio fam. Hooper ‘00 40.00 
Hooper D 32.50 37.50 57.50 90.00 137.50 210.00 


WGNS, 250w, 1450 kc, MBS, Holman, Conlan 
D 5.00 6.00 9.00 28.80 30.00 50.00 
N 6.00 8.00 16.00 36.40 48.00 80.00 


WHHM, 250w, 1340kc, Hooper NASHVILLE, Davidson, 54,300 fam., 90.0% 
D 8.00 12.00 20.00 32.00 48.00 80.00 | radio, 48,870 radio fam. 


UNION CITY, Obion, 2,800 fom., 86.3% 


D 13.50 16.50 21.50 42.70 64.00 106.00 N 65.00 75.00 115.00 180.0 275.00 420.00 dio, 2,420 radio fam. ia 


N 18.00 24.00 34.00 64.00 96.00 160.00 


WSM-FM, Ch. 277, 103.3mc, Petry WENK, 250w, 1240kc, MBS, Burn-Smith 
D 2.50 2.50 7.50 10.00 15.00 25.00 | D 2.50 3.00 5.00 9.00 16.00 30,09 





N 10.00 15.00 25.00 40.00 60.00 100.00 N 5.00 5.00 7.50 12.50 20.00 35.00 N 3.00 4.00 8.00 18.00 32.00 60.09 
WHHM-FM, Ch. 295, 106.9mc, 10kw WSM-TV, Ch. 4, 14.4kw,-vis; 7.2kw-aur. WINCHESTER, Franklin, 800 fom., 87.5% ro. 
Bonus 4 AM affiliates, average one time rate (No rates available) dio, 700 radio fam. 
D 16.15 18.53 32.68 57.35 89.25 144.00 
WMC, 5kw, 790kc, NBC, Branham, BMB N 30.75 35.25 61.75 111.00 167.75 270.00 WCDT, 250w, 1340kc, MBS 
D 20.00 25.00 40.00 56.00 100.00 150.00 OAK RIDGE, Anderson, 9,800 fam., 90.6% D 3.00 3.00 7.50 14.00 25.00 40.00 
N 35.00 40.00 50.00 95.00 150.00 280.00 radio, 8,880 radio fam. N 3.06 3.00 7.50 14.00 25.00 40.00 


TENNESSEE RADIO MARKET DATA BY COUNTIES 





: Taxable Pay- 

1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. ~ 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000 
Anderson 13,000 88.0 11,440 26,012 24,729 17,526 
Bedford 6,900 88.3 6,090 11,405 3,419 1,449 
Benton 3,300 82.3 2,720 3,443 280 73 
Bledsoe 1,900 81.5 1,550 1,697 510 129 
Blount 12,000 90.7 10,880 20,904 11,620 7,459 D 
Bradley 8,900 88.7 7,890 13,720 5,901 2,478 14,788 
Campbell ‘“ 7,300 86.1 6,290 12,088 3,310 1,693 
Cannon 2,500 81.1 2,030 1,714 259 70 
Carroll 7,700 85.4 6,580 8,565 1,777 484 
Carter 8,900 88.8 7,900 14,324 7,370 3,886 D 
Cheatham 2,300 85.6 1,970 2,577 202 44 
Chester 2,700 84.0 2,270 2,870 773 225 
Claiborne , 5,600 84.2 4,720 4,471 1,747 1,040 
Clay 1,900 81.2 1,540 1,370 163 27 
Cocke ..... 5,300 83.8 4,440 6,151 1,604 596 
Coffee . 7,400 85.5 6,330 7,472 3,276 1,162 
Crockett . 4,600 85.0 3,910 4,780 412 123 
Cumberland 3,800 82.5 3,140 4,226 841 249 
Davidson 83,300 91.8 76,470 313,470 83,064 40,840 134,030 
Decatur 2,500 85.5 2,140 2,333 776 249 
De Kalb . - 3,200 82.8 2,650 3,280 442 133 
Dickson 4,800 84.9 4,080 7,620 1,312 320 
Dyer ..... 10,100 86.8 8,770 21,284 3,639 1,345 
Fayette . 7,100 75.5 5,360 5,564 612 201 
Fentress 2,800 80.2 2,250 3,361 753 239 
Franklin 6,100 87.1 5,310 8,369 2,735 977 
Gibson 13,200 84.3 11,130 18,433 4,528 1,644 7,273 
Giles 7,300 84.4 6,160 10,980 2,169 910 
Grainger ; 2,900 80.2 2,330 2,381 172 48 
Greene .. 10,000 85.8 8,580 14,782 3,318 1,266 
Grundy . 2,700 86.0 2,320 2,202 1,125 636 
Hamblen 5,000 84.9 4,250 10,947 3,420 1,321 
Hamilton 55,300 90.1 49,830 205,006 60,506 29,764 128,851 
Hancock 2,400 79.1 1,900 1,174 93 16 
Hardeman 5,900 81.5 4.810 6,199 821 175 
Hardin .. 3,700 84.4 3,120 3,768 947 282 
Hawkins 7,000 85.6 5,990 6,803 1,299 495 
Haywood 6,900 76.6 5,290 8,304 1,073 298 
Henderson 4,300 84.1 3,620 5,384 822 263 
Henry ? 7,600 84.4 6,410 11,568 1,983 679 


D—Data withheld to avoid disclosing figures for individual companies. ; P 
Sources: Radio Families, Per Cent Radio. BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retai 
Sales, copyright 1949 ‘Sales Management.’ Further reproduction unlicensed. 
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Look 

at the 
record 
when it 
comes to 
Memphis 





2% radio, 
















WHHM 





Vv 
Added 


More Listeners Per Dollar 


ienemmenedl ; ' 
in Memphis 


More of Those Happy, 
Happy Hoopers 


More and More 


Repeat Business 


| W§5 4 HM NATIONAL REPS: We) 


«| INDEPENDENT - - BUT NOT ALOOF a een 
Memphis, Tennessee 








Patt McDonald, Manager 
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than two pages |. 


DO YOU BUY= 


MARKET Ss ? This Marketbook is crammed with market data. We’ll be glad to elabo- 
rate on it for the WSM coverage area at your convenience. We'll be talking 
about more than just Nashville or Tennessee, though, when we discuss WSM. 


we RO & ge ARM & ? Programs are one of the secrets of the WSM success story. We produce 

175 live shows each week. These WSM shows offer all types of radio 
entertainment and service, and musically they range from the finest in the classical repertoire to 
the tops in the folk fields. It would take most of the space in this Marketbook to tell you about them. 
Write us. 











PEOPLE ? People are everywhere. They may or may not buy 

your goods, depending on whether or not they know 
about your product .. . and have been convinced of its worth. We’ll 
be glad to tell you how WSM makes buyers out of people. 


LISTENERS ? Listeners are fine—if they are listening to 


your programs. The 24 year record of WSM 
and its service to its coverage area demonstrates the consistent loy- 
alty of its listeners. We’ll be glad to show you the record. 






Zt 
= FE Le 
re) ST ZZILTLILL Lol 





HARRY STONE, GEN. MGR. e IRVING WAUGH, COMMERCIAL MGR. EDWARD PETRY & CO., 
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DO YOU BUY= 


GRAB ? Where are the WSM listeners? How many listen and when do they listen? 
Write for one of our BMB daytime and nighttime coverage maps for this part 
of the WSM story. 


# re] oP eR ? We now have available the results of a recent Hooper Area Coverage 

Index for part of the WSM coverage area. A survey of 100 counties 
in 4 states, it will give you an indication of the loyalty and interest of listeners — and 
buyers—under our big 50,000 watt WSM umbrella. Like to see it? 


RESULTS ? Results are, of course, what pay off. For 24 years hundreds of adver- 
tisers have been more than pleased with the results of programs 
over WSM. Results show up in mail pull and in sales. Query us on this part of the story. 





Cco., 


NAT‘L REPRESENTATIVES e 50,000 WATTS * 650 KILOCYCLES ° CLEAR-CHANNEL e NBC AFFILIATE 
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TENNESSEE RADIO MARKET DATA BY COUNTIES 


(Continued from page 176) 


, Taxaile Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S099 
Hickman 3,200 85.0 2,720 2,888 685 275 
Houston 1,500 86.1 1,290 1,370 306 72 
Humphreys 2,700 84.3 2,280 3,525 821 238 
Jackson 3,000 81.6 2,450 2,773 194 40 
Jefferson 4,600 88.8 4,080 4,748 1,356 512 
Johnson 2,700 82.2 2,220 1,974 266 59 
Knox 58,700 91.1 53,480 217,622 52,183 26,018 74,962 
Lake ..... 3,700 82.0 3,030 4,633 1,047 421 . 
Lauderdale 6,900 82.0 5,660 10,328 1,317 400 
Lawrence 6,700 83.9 5,620 10,458 1,815 567 
Lewis . 1,200 86.8 1,040 1,959 817 325 
Lincoln 6,900 86.7 5,980 10,735 2,039 743 
Loudon .. 5,700 87.9 5,010 7,962 2,768 920 
McMinn 7,600 87.1 6,620 14,031 4,234 1,487 
McNairy 4,300 83.0 3,570 4,795 1,048 307 
Macon 3,600 84.0 3,020 2,758 453 98 
Madison 17,000 85.5 14,540 42,215 9,244 3,788 15,166 
Marion 4,700 88.0 4,140 6,770 2,014 764 : 
Marshall 4,800 88.1 4,230 8,469 2,959 1,215 
Maury 11,600 87.4 10,140 24,513 5,956 2,508 15,113 
Meigs . 1,300 84.3 1,100 587 203 63 ; 
Monroe 5,600 83.9 4,700 6,020 1,602 514 
Montgomery 9,900 85.1 8,420 16,463 5,857 2,202 
Moore 900 85.6 770 506 167 44 
Morgan 3,300 85.3 2,810 2,692 798 253 
Obion 8,400 88.0 7,390 15,271 3,323 1,192 
Overton 3,800 78.5 2,980 bd 3,280 853 199 
Perry 1,500 85.9 1,290 1,811 236 43 
Pickett 1,200 79.5 950 914 155 31 
Polk 3,300 87.9 2,900 6,655 2,596 1,420 
Putnam 5,800 83.6 4,850 8,877 2,799 804 
Rhea ... 3,700 87.3 3,230 6,705 1,708 549 
Roane . 8,000 85.9 6,870 9,969 4,325 1,647 7,620 
Robertson 6,500 84.3 5,480 10,522 2,648 795 
Rutherford 11,600 85.8 9,950 20,144 3,185 1,219 
Scott . 3,500 82.8 2,900 4,241 1,297 422 
Sequatchie 1,200 84.2 1,010 947 324 119 
Sevier . 5,300 83.9 4,450 6,265 928 302 
Shelby 127,100 86.7 110,200 498,972 115,312 58,881 198,873 
Smith . 3,700 86.6 3,200 4,992 615 197 
Stewart 2,500 86.6 2,170 2,219 205 37 
Sullivan 21,200 91.2 19,330 63,694 23,310 16,364 96,089 
Sumner . 8,400 85.6 7,190 9,904 3,412 1,136 
Tipton 7,800 82.0 6,400 9,935 1,516 580 
Trousdale 1,500 87.3 1,310 1,811 237 69 
Unicoi 3,300 86.6 2,860 4,585 2,094 873 
Union . 1,900 81.2 1,540 1,273 44 13 
Van Buren 900 83.0 750 342 53 10 
Warren 5,000 84.2 4,210 7,554 2,061 642 
Washington 13,500 88.7 11,970 43,810 10,041 4,484 12,085 
Wayne .... 3,100 82.2 2,550 2,561 1,033 340 
Weakley 7,600 85.4 6,490 10,849 1,894 589 
White 3,800 82.0 3,120 3,916 924 265 
Williamson 6,300 85.5 5,390 8,762 1,467 556 
Wilson .. 7,200 86.2 6,210 9,186 2,432 773 
Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 
Sales, copyright 1949 ‘Sales Management.’ Further reproduction unlicensed. 


KFDA 


—[AMARILLO|— 


is the station the 
farmers and the 
“‘cily folks” listen 
toin the fast grow- 
ing Amarillo mar- 
ket. Ask a John E. 
Pearson repre- 
sentative for 
Hooper statistics 
and other facts 
about this *‘sales- 
producer” 


5000 Wattso 
1000 Wattsin). 


KFDA 


—A NUNN STATION-— 
ABC AFFILIATE 


Howard P. Roberson, Mgr 
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TEXAS 





SPOT RATE FINDER 


ABILENE, Taylor, 16,000 fam., 93.2% radio, 
14,910 radio fam. 





2 AM affiliates, average 1-time rates 

1M 5M 15M 30M 14Hr 
D 8.25 13.00 24.00 36.00 60.00 
N 8.25 13.00 24.00 36.00 60.00 








KRBC, 5kw-D, Ikw-N, 1470kc, ABC, Pearson, 


Hooper, Conlan 
14.00 28.00 42.00 70.00 


D 10.00 10.00 
N 10.00 10.00 14.00 28.00 42.00 70.00 


KRBG-FM, chan. 245, 96.9mc, 46kw, JEP Co. 
Bonus 


KWKC, 250w, 1340kc, MBS, Taylor-Boroff, Con- 


lan, Hooper 
12.00 20.00 30.00 50.00 


D ra 
N «+ 650 12.00 20.00 30.00 50.00 


ALICE, Jim Wells, 5,100 fam., 80.5% radio, 
4,110 radio fam. 


KBKI, Ikw-D, 1070kc, Cooke, G. Grant 
D 4.00 5.00 8.00 16.00 24.00 40.00 


ALPINE, Brewster, 1,200 fam., 79.8% radio, 
960 radio fam. 


KVLF, 250w, 1240kc, Taylor-Borroff 


D 4.00 4.00 7.50 12.00 18.00 30.00 
N 4.00 4.00 7.50 12.00 18.00 30.00 
AMARILLO, Potter, 22,700 fam., 98.5% 


radio, 21,780 radio fam. 


3 AM affiliates, average 1-time rates 
D 10.12 10.38 18.13 28.50 44.75 78.75 
N 19.66 19.67 33.00 54.00 82.50 140.00 





Note: All 
Families, 
ment’. 

For 


Total 
Manage- 

unlicensed. 

see foreword. 


one-time. Sources: 
copyright 1949 ‘Sales 
Further reproduction 

complete explanation 


rates 


KAMQ, lkw-D, 1010kc, Forjoe 
SB 1M 5M 115M 30M = 14Hr 
D 9.00 10.00 20.00 30.00 50.00 80.00 


KFDA, 5kw-D, Ikw-N, 1440kc, ABC, Pearson, 


Hooper 
: 10.00 18.00 28.00 45.00 95.00 
N --- 18.00 30.00 50.00 80.00 140.00 


KFDA-FM, chan. 262, 100.3mc, 3.4 kw, Pearson 


Bonus 


KGNC, 10kw, 710kc, NBC, Taylor-Borroff 

D 13.50 13.50 22.50 36.00 54.00 90.00 
N 27.00 27.00 45.00 72.00 108.00 180.00 
KLYN, lIkw, 940kc, CBS, Blair, Girard 

D 8.00 ......... 12.00 20.00 30.00 50.00 
N 14.00 24.00 40.00 60.00 100.00 


ATHENS, Henderson, 2,000 fam., 85.2% radio, 
1,700 radio fam. 
KBUD, 250w-D, 1410kc 


D 3.50 4.00 6.00 12.50 20.00 35.00 


AUSTIN, Travis, 40.900 fam., 
36,650 radio fam. 


89.6% radio, 





3 AM affiliates, average 1-time rates 
D 6.75 7.83 13.00 23.33 36.00 56.67 
N 11.16 12.67 24.66 43.33 65.00 108.33 





for the facts on KLYN 
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BLAIR JOHN 
\ 8 COMPANY BLAIR 
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KNOW, 250w, 1490kc, ABC, Pearson, Hooper 

SB 1M 5M 15M 30M Hr 
D 5.25 6.00 12.00 20.00 30.00 40.00 
N 9.00 10.50 20.00 32.00 48.00 80.00 


KTBC, 5kw-D, Ikw-N, 590kc, CBS, Taylor-Bor 


roff 
D 9.00 9.00 15.00 26.00 42.00 70.00 
N 13.50 13.50 30.00 50.00 75.00 125.00 
KTXN, Ikw-D, 1370kc 
D 3.00 4.00 8.00 16.00 24.00 40.00 
KVET, Ikw, 1300kc, MBS, Forjoe, Conlan, 
Hooper 
D 6.00 7.50 12.00 24.00 36.00 60.00 
N 11.00 14.00 24.00 48.00 72.00 120.00 


KT BC 


Austin, Texas 
590 5000 


KC Watts-ls 


CBS Network 
Lone Star Chain 
© 


National Representative 
Taylor-Borroff & Co., Inc. 


a 3 SS 
Tele« asting 














) 
N 


zox 


zox 










age 176) SALLINGER, Runnels, 1,800 fam., 85.3% radio, | KTRM, 250w-D, 990kc, Hooper MARKET INDICATORS FOR TEXAS 


iets oi th te oe BS Lt 
KRUN, 250w, 1400kc, MBS N 300 5.00 12:50 17.50 25.00 45.00 CLASSIFICATIONS FIGURES YR. FIGURES 


3.10 é 64 1440 34.00 py Population 7,230,000 "48 6,415,000 


D BIG SPRING, Howard, 5,700 fam., 90.0% Increase over 1940 12.7% 
10 8.64 14.40 24.00 40.00 
nN 3. . radio, 5,130 radio fam. % of U.S. 1.95% *48 1.86% 
TY, Mctagorda, 3,700 fam., 81.5% ¥ ilies 2,183,7 "49 846 
“SS 3,020 radio fam. ae 250w, 1490kc, ABC, Pearson, BMB, eel oar arr a I, ‘13% 
onian < . ‘ -* 
1270ke, MBS, Girard D 5.00 5.00 9.00 18.00 27.00 45.00 Radio Families 1,848,840 ‘49 1,500,000 
So 3S ee ee oe en | Se 8 8 Be 2S SS | Basins Conceres 125,146 *47 98,215 
5 50 ne ° 1, P - ose ” oan 
nN 400 5.50 8. ; ; : BONHAM, Fannin, 3,000 fam., 91.0% radio Manufacturing Establishments 7,124 47 5,085 
BAYTOWN, Horris, 7,600 fam., 94.2% radio, 2730 radio fam. abla ; Non-Agricultural Employment 1,347,276 "47 
7,160 —_ eed Manufacturing Employment 242,000 47 125,000 
ae KFYN, 250w, 1420kc Income $8,014,000,000  °47 2,652,000,000 
2 non-affiliates omens o- —. — D 3.05 3.90 6.50 14.30 21.45 35.75 Increase over 1940 202% 
5.70 11.4 . 25 57. inate Wie a 2 . 9 47 ‘ 
dD 47 45°50 13.00 26.00 39.00 65.00 BORGER, Hutchinson, 6,700 fam., 93.7% radio, Per Capita Income ' L128 4 413 
" ———— 6,280 radio fam. Increase over 1940 173% 
KRCT, 250w-D, 650kc, McGillvra Construction (Private) $ 889,500,000 "47 199,400,000 
p 500 6.00 12.00 24.00 35.00 60.00 KHUZ, 250w, 1490kc, MBS, Girard, Conlan Residential 129,900,000 °47 96,200,000 
: 00 10.00 15. : ; sand o49 P 
REL, Ikw, 1360kc, Conlan >. te ist ae ue ee oe Non-Residential $ 232,300,000 "47 41,300,000 
p 4.50 5.40 10.80 21.60 31.50 54.00 Retail Sales $6,231,784,000 48 5,417,949,000 
ag a Pe Fong — BRADY, McCulloch, 2,300 fam., 86.6% radio, Walue Added by Manufacture $1,716,000,000 "47 449,000,000 
KREL-FM, cho ii ai 1,990 radio fam. 


Mfg. Vo 
And 
1947 (S099) 


10X, Ikw, 
: 4.00 


Bonus 


BEAUMONT, Jefferson, 32,000 fam., 88.8%  KNEL, 250w, 1490kc 
Meie, 28,420 radio. fam. D 3.00 ‘3.00 6.00 15.00 25.00 50.00 BROWNWOOD, Brown, 7,600 fam., 89.2% CLEBURNE, Johnson, 5,700 fam., 89.2% 
ee N 3.00 3.00 6.00 15.00 25.00 50.00 radio, 6,780 radio fam 5,080 radio fam 
-affiliates, 1-time rates 4 4 KCLE, 250w-D, 1120kc 
a AM 3 6.33 10.50 18.17 29.00 40.00 BRECKENRIDGE, Stephens, 2,200 fam., 88.9%  KBWD, Ikw-D, 500w-N. 1380kc, MBS, Walker ‘3.90 §'20 8.45 16.25 22.75 


- “ 3.25 6.25 9.00 18.00 27.00 43.00 
radio, 1,960 radio fam SB 1M 5M 15M 30M 1 Hr KCLE-FM, Ch. 232, 94.3mc, 330kw 


Bonus days only 
N 5.00 10.00 13.50 20.00 38.50 65.00 SB 1A 5M 15M 30M 
kw, 560kc, ABC, Free & Peters, KSTB, 500w-D, 1430kc “ 
p 8.00 10.00 18.75 28.00 42.00 70.00 5,250 radio fam oy pete we 
198,873 N 15.00 18.00 37.50 56.00 84.00 140.00 BRENHAM, Washington, 2,500 fam., 82.2%  KBRZ, Ikw-D, 1440kc KSTA, 250w-D, 1000kc 
seen. Rest radio, 2,060 radio fam. D 2.00 3.00 7.00 11.00 1650 2850 Dp 3.00 500 9.00 18.00 30.00 
SOM, thw-D, TION eee see COLLEGE STATION, Brazos, 1,300 fam 
96,089 . 3S oS te sas ae KWHI, lkw-D, 1280kc KORA, 250w, 1240kc, MBS radio, 1,190 radio fam 
N 5.50 ; : ; D 4.20 5.00 15.00 25.20 42.00 70.00 D 1.78 3.90 8.32 13.65 20.48 32.50 raw ikw-D. 1150kc. ABC 
N 2.30 7.15 10.93 19.11 27.30 4483 5" "é09'”" 900 1500 24.00 36.00 60.00 
KRIC, 250w, 1450kc, Branham BROWNSVILLE, C n, 8,800 f 73.7° 
D 5.00 6.00 9.00 18.00 27.00 45.00 di 6,490. as Sear dies om CENTER, Shelby (No city figures available CORPUS CHRISTI, Nueces, 36,500 fam., 86.1% 
N 600 7.00 10.00 20.00 30.00 50.00 ee a KDET, Ikw-D, 930kc radio, 31,430 radio fam 
, D 6.00 6.00 12.00 24.00 36.00 60.00 
ee KBOR, Ikw-D, 1600kc 2 3 AM affiliates, average 1-time rates 
D 6.50 8.50 12.50 25.00 37.50 62.00 CHILDRESS, Childress, 2,600 fam 88.7 D 6.33 7.20 11.33 22.00 34.00 56.67 
Note: All rates one-time. Sources: Total radio, 2,310 radio fam N 11.33 12.60 33.00 42.00 64.00 106.67 
Families, copyright 1949 “Sales Manage- KVAL, 250w, 1490kc, ABC, Free & Peters KCTX, 250w, 1510kc, MBS, Girard 
ment’. Further reproduction unlicensed D 5.00 6.25 10.00 20.00 30.00 50.00 D 2.50 3.50 7.00 14.00 21.00 35.00 , He 
for complete explanation see foreword. N 10.00 12.50 20.00 40.00 60.00 100.00 N 2.50 3.50 7.00 14.00 21.00 35.00 (Continued on page 182) 


lies, Retail 


in, Hooper 

OM 1H 
0.00 40.00 
8.00 80.00 


eae Ge. | fp The only Gus Advertising 
Taylor-Bor- mo ee AE - Medium that covers the Entel 


2.00 70.00 


5.00 125.00 


Amarillo trade territory. 


Conlan, q ot A Es f ~. A$ = : ‘ pee oe <t e OM ‘east o y a 
00 60.00 ii tO a CN, ES ot et ok pe } 
00 120.00 = vat ce Ne ee te Ne ee ye ge 





AMARILLO, TEXAS 10000 WATTS 


NBC AFFILIATE 
MEMBER OF LONE STAR CHAIN 
Represented Nationally By 
TAYLOR-BORROFF AND CO.., INC. 
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30M } 
36.00 5 


ible 


23.85 37.25 
88.6% radio 
———— 
rates 
36.85 63, 
$1.50 102) 
———— 


30.00 50.00 

32.40 54, 

54.00 90.00 
Borroft 


48.00 89, 
72.00 120.9 


27.00 45 
48.00 80.09 


Port Arthur 


- 


SC, Holling- 
0.00 75.00 
2.00 120.00 
um., 92.8% 


‘ates 

6.00 160.00 
4.00 306.67 
re rates 
3.80 71.00 
9.00 94.00 


3.00 80.00 


2.00 80.00 
3.00 88.00 


oper 
2.00 120.00 
).00 200.00 


40 54.00 
.40 54.00 


$4) 


DELIVERS THE 


yy, 
THE STARTELEGRAM STATION WW 
AREA 
SINCE : 


<< DD cnwest's YF] 
‘WBAP-570. iw 
Lone Siar ‘Chain Market 


Population oe 4,528,200 Te — 99. . ° 
Retail Sales $3,722.862.000 With radio since 1922 and with tele 


Radio Homes... 1,123,538 vision since Sept. 29, 1948, WBAP 
i 5 liv Ww . 
WBAP-820 continues to deliver the Fort Worth 


50,000 watts NBC Dallas area, the Southwest’s FIRST 


Lone Star Chain , 
(0.5 mvjm area) : Market. 


Population 5,435,500 Compare the statistics at the left. 
Retail Sales $4,329,307 ,000 : 
Radio Homme. 1.253.162 More coverage, more listeners and 


WBAP-FM : _ more sure-fire results with WBAP 


50,000 watts E.R.P. radio or television. 
ABC & NBC 
WBAP-570 and WBAP-820_ programs Complete recording and film com- 
duplicated as a bonus to advertisers. mercial production facilities are 
WRAP ae now available in WBAP’s recently 
ABC & NBC completed Radio and Television cen- 
Population 1,035,571 ter. In addition there are nine spa- 
Retail Sales $1,288,703,550 cious studios (6 AM, 3 TV) to serve 
Television Homes 11,500 sets (as you in this 70,000 square foot Center. 


of July 1, 1949, increase steady over 


1,000 per month) Rate cards and coverage maps fur- 


nished on request. Contact the sta- 


*Population and retail sales from tion or Free & Peters. 
SALES MANAGEMENT, 1949. 

Radio homes from SRDS 1949-50 

CONSUMER MARKETS. 


‘ 
u 
: 
i 
: 


FORT WORTH STAR-TELEGRAM 
BROADCAST WBAP tetevision 


= Shee 


39 ; Ss Fort Worth 
AMON CARTER 3900 Barnett St. sf GEORGE CRANSTON 


President Telephones—Fort Worth, LOckwood 1981 Dallas Tremont 7-9757 Manager 


HAROLD HOUGH F 2 9 P ha bal Py on ‘ ii , ROY BACUS 
Director REE x 4 E TERS, IN ee Exclusive National Representatives Commercial Manager 
Fort Worth Detroit Atlanta San Francisco Chicago New York Hollywood 
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TEXAS 


SPOT RATE FINDER 
(Continued from page 


KXOL, Ikw, 1360, Pearson, Hooper 

SB 1M 5M 15M 30M 1 Hr 
D 5.00 7.00 14.00 28.00 42.00 70.00 
N 8.00 10.00 20.00 40.00 60.00 100.00 
WBAP, 50kw, 820kc, NBC, ABC, Free & Peters 
D 13.50 18.00 25.00 48.00 72.00 120.00 
N 27.00 36.00 50.00 96.00 144.00 240.00 
WBAP, 5kw, 570kc, NBC, ABC, Free & Peters 
D 27.50 36.00 60.00 96.00 144.00 240.00 
N 55.00 72.00 120.00 192.00 288.00 480.00 


182) 


WBAP-FM, Chan. 263, 100.5kc, 50kw, Free & 
Peters 

Bonus 

FREDERICKSBURG, Gillespie, 1,200 fam., 
84.6% radio, 1,020 radio fam. 

KNAF, 250w, 1340kc, MBS 

D 2.00 3.00 7.00 11.00 18.00 31.00 

N 2.00 3.00 7.00 11.00 18.00 31.00 

GAINESVILLE, Cooke, 3,700 fam., 89.2% 
radio, 3,300 radio fam. 

KGAF, 250w-D, 1580kc, Holman 

D 3.60 5.00 10.00 15.00 22.00 40.00 


GALVESTON, Galveston, 25,200 fam., 92.3% 
radio, 23,330 radio fam. 
KGBC, Ikw, 1540kc, Conlan 


D 6.00 8.00 8.00 16.00 34.00 40.00 
N 6.00 8.00 8.00 16.00 34.00 40.00 
KLUF, 250w, 1400kc, MBS, Rambeau 

D 4.15 4.25 6.50 13.00 19.50 32.50 
N 8.30 8.50 13.00 26.00 39.00 65.00 


KLUF-FM, chan.254, 98.7mc, 3kw 

Bonus 

GLADEWATER, Gregge Upshur (No city figures 
available 

KSIJ, Ikw-D, 1430kc 

D §25 3.50 


Note: All 


7.00 14.00 21.00 35.00 





rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed 
For complete explanation see foreword. 


for the facts on KTRH 
























A ASK 

{ JOHN YOUR 

\ BLAIR) = JOHN 
\ -& COMPANY BLAIR 





MAN! 





GONZALES, Gonzales, 


1,800 fam., 
radio, 1,440 radio fam. 


80.0% 


KCTI, 250w, 1450kc, Gene Grant, Cooke 

SB 1M 5M 15M 30M 14Hr 
D 1.90 3.15 4.35 8.95 15.00 24.80 
N 1.90 3.15 4.35 895 15.00 24.80 


GRAHAM, Young, 2,200 fam., 91.8% radio, 
2,020 radio fam. 
KSWA, 500w, 1330kc 
D 3.00 4.00 7.00 14.00 20.00 34.00 
N 3.00 4.00 7.00 14.00 20.00 34.00 


GREENVILLE, Hunt, 5,900 fam., 90.7% radio, 
5,350 radio fam. 


KGVL, 250w, 
D 3.50 


1400kc, MBS 
4.50 9.00 18.00 27.00 45.00 
N 3.50 4.50 9.00 18.00 27.00 45.00 


HAMILTON, Hamilton, 1,600 fam., 91.0% 
radio, 1,460 radio fam. 

KCLW, 250w-D, 900kc 

D 2.50 3.50 7.50 

HARLINGEN, Cameron, 
radio, 6,110 radio fam. 


KGBS, 250w, 1240kc, CBS, Ra-Tel, Conlan 
D 4.00 6.00 10.00 16.00 24.00 40.00 
N 6.00 10.00 15.00 24.00 36.00 60.00 


KGBS-FM, Ch. 243, 94.7mc, 3kw 

Bonus 

HENDERSON, Rusk, 3,000 fam., 83.3% radio, 
2,500 radio fam. 

KGRI, 250w-D, 1000kc 

D 3.00 4.50 8.50 15.00 26.00 40.00 


HEREFORD, Deaf Smith. No city figures avail- 


able 
KPAN, 250w-D, 860 
D 5.00 7.50 


14.00 21.00 35.00 
7,400 fam., 82.6% 


ke 
12.50 20.00 30.00 50.00 


HILLSBORO, 3,000 fam., 85.1% radio, 2,550 
radio fam. 

KHBR, 250w-D, 1560kc 

D 3.00 3.50 5.00 10.50 18.00 29.00 


HOUSTON, Harris, 182,500 fam., 92.8% radio, 
169,360 radio fam.* 
Includes all annexations to corporate city 
limits as of January 1, 1949. 


4 AM affiliates, average 1-time rates 
D 16.00 18.63 32.93 53.50 87.78 146.25 
N 32.00 37.25 65.76 107.50 175.50 292.50 


4 AM non-affiliates, average 1-time rates 


D 6.96 11.73 19.86 31.55 49.75 60.58 
N 9.63 14.20 23.73 38.42 61.19 102.20 
KATL, Ikw, 1590kc, Weed 

D 5.64 9.40 15.66 26.10 43.50 72.50 
N 11.27) 18.79 31.32 52.20 87.00 145.00 
















KCOH, Ikw, 1430kc, Hooper 
SB 1M 5M 15M 
4.62 9.90 16.57 28.08 
4.85 10.40 17.40 29.48 
LEE, 5kw, 610kce, Walker 
9.60 16.00 28.00 40.00 60.00 100.00 
9.60 16.00 28.00 40.00 60.00 100.00 
UZ, 250w, 1230kc, Forjoe, Hooper 
8.00 11.60 19.20 32.00 48.00 80.00 
8.00 11.60 19.20 32.00 48.00 80.00 
PRC, 5kw, 950kc, NBC, Petry, Hooper, BMB 
20.00 20.00 37.50 54.00 90.00 150.00 
N 40.00 40.00 75.00 108.00 180.00 300.00 
KPRC-FM, Chan. 275, 102.9mc, 57kw, Transit 
Radio 
D 9.50 
N 14.50 


KTHT, 5kw, 790kc, MBS, Avery-Knodel, Hooper 
& Conlan 
12.00 24.00 42.00 72.00 120.00 


30M 1 Hr 


47.40 79.80 
49.77 83.79 


ZOA Z0A ZS 
a z 


OA 


D_ 10.00 
N 20.00 24.00 48.00 84.00 144.00 240.00 
KOPY (FM), Chan. 253, 98.5mc, 2kw, Avery- 
Knodel 

Bonus 

KTRH, 50kw, 740kc, CBS, Blair, Hooper, BMB 
D 20.00 25.00 42.00 70.00 105.00 175.00 
N 40.00 50.00 84.00 140.00 210.00 350.00 
KTRH-FM, Chan. 266, 101.I1mc, 33kw 

Bonus 


KXYZ, 5kw, 1320kc, ABC, Free & Peters, 
Hooper 
D 14.00 17.50 28.00 48.00 84.00 140.00 


N 28.00 35.00 56.00 96.00 168.00 280.00 


KXYZ, Chan. 243, 96.5mc, I5kw, Free & 
Peters 

Bonus 

HUNTSVILLE, Walker, 2,200 fam., 90.2% 
radio, 1,980 radio fam. 

KSAM, 250w, 1490kc, MBS 

D 3.00 4.50 7.50 12.00 18.00 30.00 

N 4.50 6.00 10.00 16.00 24.00 40.00 


JACKSONVILLE, Cherokee, 3,000 fam., 84.4% 
radio, 2,530 radio fam. 

KEBE, 250w, 1400kc, Ra-Tel, BMB 

D 3.00 6. 12.00 18.00 36.00 

N 3.00 6.00 12.00 18.00 36.00 

JASPER, Jasper, 


1,600 fam., 80.1% 
1,280 radio fam. 

KTXJ, 250w, 1240kc 

D 3.00 3.00 5.00 10.00 15.00 

N 6.00 6.00 10.00 20.00 30.00 


KILGORE, Gregg, 4,400 fam., 89.5% 
3,940 radio fam. 
KOCA, 250w, 1240kc 
D 2.50 3.00 6.00 
N 2.50 3.00 6.00 


60.00 
60.00 


radio, 


25.00 
50.00 


radio, 


17.50 28.75 
17.50 28.75 


55.00 
55.00 


| KINGSVILLE, 


Kleberg, 3,700 
radio, 3,100 radio fam. 


KINE, Ikw-D, 1330kc 


am., 83,89, 


SB 1M 5M 15M 30M 14, 
D 3.00 6.00 15.00 24.00 36.00 60.00 
LAMESA, Dawson, 3,100 fam., 85.29 , 
2,640 radio fam. © same, 
KPET, 250w-D, 690ke 
| D 3.00 4.50 7.50 12.00 18.00 30.00 
LAMPASAS, Lampasas, 1,900 fam., 84.0% 
radio, 1,600 radio fam. ~—— 
= 1450kc 
D 10 5.18 8.64 14.40 24.00 
N 3.10 5.18 8.64 14.40 24.00 an 
LAREDO, Webb, 13,000 fam., 72.2% radio 


9.390 radio fam. 
KPAB, 250w, 1490kc, MBS, Pearson 
D 3.40 5.25 7.50 15.00 22.50 37.5 
N 6.75 10.50 15.00 30.00 45.00 75:99 
LITTLEFIELD, Lamb, 2,300 fam., 83.3% rad; 

1,920 radio fam. re 7 
KVOW, 250w, 1490kc 
5 ... 490 730 1200 
N. 4.50 7.50 12.00 


LONGVIEW, Gregg, 8,800 fam., 
7,620 radio fam. 


KFRO, Ikw, 
Conlan 


18.00 30.00 
18.00 30.00 


86.6% radio, 


1370ke, ABC, BMB, 


D 6.00 7.20 12.00 24.00 36.00 60.00 
N 12.00 14.50 24.00 48.00 72.00 120.00 
KLTI, Ikw-D, 1280kc, Girard 

D 4.50 660 11.25 22.50 35.00 56.00 


KLTI-FM, Chan. 290, 105.9, 10kw 
Bonus 


LUBBOCK, Lubbock, 17,800 fam., 92.3% radio 
16,430 radio fam. ; 


Cooke, 





2 AM affiliates, average 1-time rates 
D 5.81 7.13 10.63 19.00 28.50 47.50 
N 11.62 14.25 21.25 38.00 57.00 95.00 





KCBD, Ikw, 1590kc, MBS, Pearson, Conlan 


D 6.00 6.75 10.00 20.00 30.00 50.00 

N 12.00 13.50 20.00 40.00 60.00 100.00 

KFYO, 250w, 1340kc, ABC, Taylor-Borroff, 
Conlan 

D 5.62 7.50 11.25 18.00 27.00 45.00 

N 11.25 15.00 22.50 36.00 54.00 90.00 


KFYO-FM, 99.5mc, 3kw, Taylor-Borroff 

Bonus 

KSEL, Ikw-D, 500w-N, 950kc, Holman 

D 9.00 14.00 25.00 40.00 75.00 
9.00 14.00 25.00 40.00 75.00 


(Continued on page 186) 
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HAS A TOTAL POPULATION OF 


288,200 


LUBBOCK—tthe seat of all this area has $82,020,000 





Ws 
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IN THE COUNTIES WHERE BMB SURVEY NO. 1 INDICATES LISTENERS 


Te 





“ 


LUBBOCK, TEXAS 





AND 


in Retail 


Sales—Almost 1/3 of the total! 


250 Watts Day & Night 


AFFILIATED WITH 
AMERICAN BROADCASTING CO. & LONE STAR CHAIN 


1340 KC 


* As set forth in Sales Management Survey of Buying Power, May 10, 1949. 


BROADCASTING ® 


RETAIL SALES TOTALING 


$17,722,000 


TAYLOR-BORROFF & CO., INC. 





WN 
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REPRESENTED BY 


Telecasting 






















5 
z 
oa. 


om., 83.89, 


30M } Hr 


35.2% radio, 


18.00 30.09 
fam., 84.0¢ 


24.00 40.00 
24.00 40.00 


2.2% radio, 
on 


45.00 75.09 


33.3% radio, 


18.00 30.00 
18.00 30.00 


6.6% radio, 


ke, BMB, 


36.00 60.00 
72.00 120.00 


5.00 56.00 


2.3% radio, 


—— 


rates 
8.50 47.50 
7.00 95.00 


Conlan 

: 50.00 
0.00 100.00 
‘lor-Borroff, 
7.00 45.00 
1.00 90.00 
Toff 


).00 75.00 
.00 75.00 


36) 


ZZ 


BROADCASTING 


Telecasting 


FIRST in Hooper... FIRST in BMB... 
FIRST in the South's First Market 


KPRS. 


950 Kilocycles 5000 Watts ss 
Nati l Representatives: Edward Petry and Compe 
ational kk imi 
{ffiliuted with NBC and TG 
Jack Harris. General Manager. 
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TEXAS 


SPOT RATE FINDER 


(Continued from page 184) 


LUFKIN, Angelina, 6,100 fam., 86.5% radio, 
5,280 radio fam. 

KRBA, 250w, 1340kc, Continental 

SB 1M 5M 15M 

6.00 8.00 17.50 

N 6.60 7.20 12.00 24.00 

KBRA-FM, Chan. 238, 95.5mc, 
nental Sales 

Bonus 

KTRE, Ikw, 1420kc, MBS, Taylor-Borroff, Con- 
lan 

D 5.00 5.00 10.00 20.00 30.00 59.00 

N 7.50 7.50 15.00 30.00 45.00 75.00 

MARSHALL, Harrison, 7,600 fam., 83.3% radio, 
6,330 radio fam. 

KMHT, 250w, 1450kc, MBS 

D 4.00 6.00 10.00 20.00 30.00 50.00 

N 4.00 6.00 10.00 20.00 30.00 50.00 

McALLEN, Hidalgo, 6,000 fam., 79.0% radio, 
4,740 radio fam. 

KRIO, Ikw, 910kc, MBS, Weed, Conlan 

D 5.00 6.00 12.00 24.00 36.00 60.00 

N 6.00 10.00 20.00 32.00 48.00 80.00 

McKINNEY, Colin, 5,000 fam., 88.7% radio, 
4,440 radio fam. 

KMAE, Ikw-D, 1600kc, BMB 

D 5.50 8.00 11.00 20.00 30.00 50.00 


MIDLAND, Midland, 8,100 fam., 88.6% radio, 
7,180 radio fam. 

KCRS, 5kw-D, Ikw-N, 550kc, ABC, Pearson 

D 10.00 10.00 16.00 28.00 48.00 70.00 

N 10.00 10.00 16.00 28.00 48.00 70.00 

MINERAL WELLS, Palo Pinto, 3,100 fam., 
94.3% radio, 2,920 radio fam. 

KORC, 250w-D, 1140kc 

D 2.20 3.70 6.15 


Note: All 


30M 1 Hr 
27.00 45.00 
36.00 60.00 
lkw, Conti- 


D 5.00 


14.40 24.00 40.00 
rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 


ment’. Further reproduction unlicensed. 
For complete explanation see foreword. 


for the facts on KABC 


JOHN “3S 
BLAIR | YOUR 


JOHN 
& COMPANY | BLAIR 
= MAN! 


MONAHANS, Ward, 2,500 fam., 89.6% radio, 
2,240 radio fam. 


KVKM, 250w, 1340kc, Taylor-Borroff 
SB 1M 5M 15M 30M = 14Hr 


D 4.00 4.00 7.50 12.00 18.00 30.00 
N 4.00 4.00 7.50 12.00 18.00 30.00 


MT. PLEASANT, Titus, 
able) 

KIMP, Ikw-D, 960kc 

D 5.00 6.00 15.00 20.00 35.00 60.00 


NACOGDOCHES, 4,000 fam., 
87.7% radio, radio fam. 


No city figures avail- 


Nacogdoches, 
3,510 


2 AM non-affiliates, average 1-time rates 
D 3.62. 4.13 10.13 20.00 32.10 58.50 


KOSF, 250w, 1230kc 
D 3.50 4.50 9.00 18.00 27.00 45.00 
N 3.50 4.50 9.00 18.00 27.00 45.00 


KSFA, lkw-D, 860kce, Girard 
D 3.75 3.75 11.25 22.00 43.20 72.00 


ODESSA, Ector, 13,000 fam., 90.5% radio,, 
11,900 fam. 


2 AM affiliates, average 1-time rates 
D 6.37. 7.88 13.13 21.00 31.50 52.50 
N 8.50 10.50 17.50 28.00 42.00 70.00 


KECK, Ikw-D, 920kc, Girard, Conlan 
D 4.00 5.00 10.00 20.00 30.00 50.00 


KOSA, 250w, 1230kc, CBS, Taylor-Borroff 
D 6.75 675 11.25 18.00 27.00 45.00 
N 9.00 9.00 15.00 24.00 36.00 60.00 
KRIG, Ilkw, 1410kc, MBS, Conlan 

D 6.00 9.00 15.00 24.00 36.00 
N 8.00 12.00 20.00 32.00 48.00 


ORANGE, Orange, 7,200 fam., 84.2% 
6,060 radio fam. 


KOGT, Ikw, 1600kc 
D 2.00 2.00 
N 2.00 16.00 24.00 


2.00 
PALESTINE, Anderson, 5,700 fam., 
radio, 4,900 radio fam. 


KNET, 250w, 1450kc, MBS, Ra-Tel 
D 4.50 6.00 10.00 16.00 24.00 
N 6.00 9.00 15.00 24.00 36.00 


PAMPA, Gray, 5,700 fam., 93.8% 
5,350 radio fam. 


KPDN, 250w, 1340kc, MBS, Girard 
D 4.50 665 9.25 18.50 28.00 
N 4.50 665 9.25 18.50 28.00 


60.00 
80.00 


radio, 


6.00 
8.00 


12.00 18.00 30.00 


40.00 
85.9% 


40.00 
60.00 


radio, 


46.50 
46.50 


PARIS, Lamar, 7,100 fam., 
6,180 radio fam. 


KPLT, 250w, 1490kc, ABC, Pearson, 
SB 1M 5M 15M 30M 


D 2.40 2.75 8.00 16.00 24.00 
N 2.40 2.75 8.00 16.00 24.00 


87.1% radio, 


Conlan 
l Hr 


40.00 
40.00 


PECOS, Reeves, 2,500 fam., 
2,070 radio fam. 


KIUN, 250w, 1400kc, 
D 4.00 


4.00 
N 4.00 4.00 


82.6% 


radio, 


Taylor-Borroff 
7.50 .00 18.00 
7.50 12.00 18.00 


30.00 
30.00 


PERRYTON, Ochitree 
(No city figures available) 


KEYE, 250w-D, 1400kc, MBS 
D 


3.00 4.00 10.00 15.00 25.00 40.00 


PLAINVIEW, Hale, 5,400 fam., 91.7% 
4,950 radio fam. 


KVOP, 250w, 1400kc, 
D 3.00 4.50 
N 3.00 4.50 


radio, 


MBS 
7.50 12.00 
7.50 12.00 


18.00 
18.00 


30.00 
30.00 


PORT ARTHUR, 21,000 fam., 
19,280 radio fam. 


KOLE, 250w, 1340kc, 


Conlan 
D 3.42 3.60 6.00 14.76 25.20 38.40 
N 4.15 7.00 


3.95 17.00 29.00 45.00 
KPAC, 5kw-D, 100-N, 1250kc, MBS, Hooper 


D -. 8.00 15.00 25.00 40.00 65.00 
N --. 13.00 25.00 45.00 65.00 110.00 


91.8% radio, 


Friedenberg, Hooper, 


ROSENBERG, Fort Bend (No city figures avail- 
able) 


KFRD, 500w-D, 980kc 


D 3.00 4.00 9.00 18.00 27.00 45.00 


SAN ANGELO, Tom Green, 15,500 fam., 89.7% 
radio, 13,900 radio fam. 


2 AM affiliates, average 1-time rates 


D 8.25 8.25 13.00 24.00 36.00 60.00 
N 8.25 8.25 13.00 24.00 36.00 60.00 


| KGKL, 5kw-D, Ikw-N, 960kc, ABC, Pearson, 


Conlan, BMB 
D 10.00 10.00 14.00 28.00 42.00 70.00 
N 10.00 10.00 14.00 28.00 42.00 70.00 
KTXL, 250w, 1340kc, MBS, Taylor-Borroff 


D 6.50 6.50 12.00 20.00 30.00 50.00 
N 650 6.50 12.00 20.00 30.00 50.00 


SAN ANTONIO, Bexar, 113,80 
radio, 100,370 radio fam 


fam., 88.20, 
4 AM affiliates, average 1-tin 
SB 1M 5M 15M 
D 19.23 22.18 31.00 48.85 
N 38.46 44.35 67.08 104.5 


4 AM non-affiliates, average | 
D 475 7.06 14.00 28.38 
N 4.15 13.00 25.00 49.50 


10kw-N, 680kc 


rates 
30M Hr 
73.28 122) 
156.75 261.2 
' vr Eee 
. 54, 
80.50 ys 


KABC, 50kw-D, ABC, Blair 
Hooper 

D 21.42 25.20 35.00 56.00 84.00 140.00 

N 42.84 50.40 70.00 112.00 168.00 280.00 


KCOR, 5kw-D, 

Kinney 
D 5.55 
N 11.00 


Ikw-N, 1350kc Everett-Mc. 
9.00 24.00 48.00 75.00 
18.00 38.00 75.00 125.00 


KITE, Ikw-D, 930kc, Independent Metropolitan 
Hooper 

D 4.50 7.00 11.00 22.50 35.00 50. 

KIWW, 250w-D, 1540kc, McGillvra, Hooper 


D 3.25 4.25 9.00 19.00 32.00 540 


KMAC, 5kw, 630kc, MBS, Pearson 
D 9.00 12.00 20.00 40.00 60.00 100.09 
N 18.00 24.00 40.00 80.00 120.00 200.00 


KONO, 250w, 1400kc, Forjoe, Hooper, BMB 
D 5.60 8.00 12.00 24.00 36.00 60.0 
N 5.60 8.00 12.00 24.00 36.00 60.0 


KONO-FM, 92.9mc, 3kw, 
Bonus 


Forjoe 


KISS (FM), chan. 258, 99.5mc, 3kw, Pearson 
Bonus 


KTSA, 5kw, 550kc, CBS, Taylor-Borroff, Hooper 


Conlan 
D 19.00 19.00 28.20 45.00 67.50 112.50 


N 38.00 38.00 56.30 90.00 135.00 225.00 


KTSA-FM, chan. 281, 104.1mc, 18kw, Taylor. 
Borroft 
Bonus 


WOAI, 50kw, 1200kc, NBC, Petry, BMB 
Hooper 

D 27.50 32.50 40.80 54.40 81.60 136.00 
N 55.00 65.00 102.00 136.00 204.00 340.00 


WOAI-FM, chan. 273, 102.5mc, 
(No FM time sold) 


3kw 


KYFM (FM), chan. 268, 101.5mc, 72kw 
D 3.00 4.00 15.00 28.00 40.00 
N 4.00 7.00 30.00 45.00 75.00 


90,000 Watts on 680... 


ABC’s Strongest Voice 
in the Southwest 


aa 


"I hs 
Eel g 


MAIL MAP 


Based qr 10,878 Pieces 
of Marl Rec 4 
om 30-Day Perved 


LEGEND 
PRIMARY INTENSE 
‘response per 1,000 ra 
dio homes 50% as great 
as home county! 


PRIMARY EXCELLENT 
'25-50%! 

al] SECONDARY GOOD 
$10-25%' 


ST] TERTIARY 
Sad 10-10%! 


NATIONAL REPRESENTATIVES: 
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JOHN BLAIR AND 


COMPANY 


Yes, in Texas when you think of “ABC” you 
naturally think of “KABC” and it’s not 


merely the call letter similarity. 


For the 


combination of this powerful voice and a 
fine network makes a strong selling tool 
for network and spot advertisers alike. 
Hundreds of thousands of Texans welcome 
ABC into their homes via KABC and buy 
merchandise accordingly.- If you’re think- 
ing of ABC and KABC in pre-war terms for 
Texas, we suggest you take a look at the 
map at left. We've both come a long way 


together. 


—« 
~e) 
50,000 WATTS DAY - - - 


BROADCASTING ® 


SAN ANTONIO 
10,000 WATTS NIGHT 


Telecasting 


STEPHE 
radic 
KSTV, 

p 3 
Note: 

Fomilie 
ment . 
for co 





























fam., 88 SAN MARCOS, Hays, Guadalupe SULPHUR SPRINGS, Hopkins, 3,500 fam., TYLER, Smith, 13,200 fam., 90.6% radio KWTX, 250w, 1230kc, MBS, Everett-McKinney 
Oe FS city figures available) 86.6% radio, 3,030 radio fam. 11,960 radio fam. D 4.50 6.00 10.00 16.00 24.00 40.00 
N 6.00 9.00 15.00 24.00 36.00 60.00 


— KENY, 250w-D, 1470kc KSST, 250w, 1230kc tiene latin 
rates SB 1 wad j~ Le vl ae sane SB 1M 5M 15M 30M 1 Hr 2 AM non-affiliates, average 1-time rates WACO, Ikw, 1460kc, Weed 
am wee oe ee” : ‘ D 195 293 6.24 12.48 18.72 31.20 SB. IM 5M 15M 30M. 1Hr SB. IM «5M. 15M. 30M. Hr 
73.28 122.13 sEGUIN, Guada upe, 3,300 fam., 82.5% radio, N 1.95 2.93 6.24 12.48 18.72 31.20 D 5.00 5.00 11.00 22.00 38.00 65.00 D 6.00 7.00 10.00 18.00 30.00 50.00 
156.75 261.25 2720 radio fam. N 9.00 10.00 15.00 35.00 60.00 100.00 


, 1580ke SWEETWATER, Nolan, 4,500 fam., 88.4% 


"ane 0 bam 4.35 8.95 15.00 24.80 radio, 3,980 radio fam. KGKB, 250w, 1490kc, MBS, Gene Grant, Pear 
q bay ‘ ; i ; son Hidal 2 fam 7% radi 
— cK, W ty B98 T800 MABE KXOK, 250w, 1240ke, MBS és eee een anne | aa 
— heeler 
SHAMROCK, D 2.50 4.00 9.00 18.00 27.00 45.00 
ABC, Bloi,, J (Ne city figure en N 250 4.00 9.00 18.00 27,00 45.00 “ 4.00 4.00 10.00 20.00 40.00 70.00 kprey tkw, 1290ke, Toylor-Borroff 
250w, 1580ke D 6.00 10.00 15.00 24.00 36.00 60.00 
84.00 140.09 vA 70 3.75 6.00 12.00 22.50 45.00 TAYLOR, Williamson, 2.800 fam., 85.3% radio, "BB, 500w-D, 600kc, Taylor-Borroff Conlan N 12.00 20.00 30.00 48.00 72.00 120.00 
168.00 280.0) f § 270 375 6.00 12.00 22.50 45.00 Sp ghee nag eee D 6.00 6.00 12.00 24.00 36.00 60.00 : 
‘ WICHITA FALLS, Wichita, 20,600 fam., 92.3% 
Everett-Me. | SHERMAN, Grayson, 8,300 fam., 91.6% KTAE, Ikw-D, 1260kc [oe 2 ee oe ee ee radio, 19,010 radio fam 


radio, 7,600 radio fam. D 5.00 7.50 10.00 20.00 30.00 50.00 


75.00 EE 
‘ ms A ffiliates v 1-ti s 
125.00 | 2AM a oS 995. 1600 25.50 43 00 ‘TEMPLE, Bell UVALDE, Uvalde, 2,900 fam., 79.0% radio, 9 My 06 S5 “15'39" 2900 45.67 78.33 
Metropolitan | lhe cll lem: No city figures available 2,290 radio fam N 10.93 12.60 22.66 45.33 71.33 121.66 
Pearson KTEM, 250w, 1400kc, MBS, BMB LS 
35. xrev, Ikw, 9 10kc, ' ‘ ' ' KVOU, 250w, 1450kc, MBS, Griffith 
5.00 50.00 p 7.50 7.50 12.50 18.00 30.00 50.00 D 3.08 4.40 660 11.20 19.80 33.00 D 2.50 3.50 8.00 14.00 21.00 35.00 KFDX, Skw-D, Ikw-N, 990kc, ABC, Taylor 
0: ta w 10.00 10.00 15.00 21.60 36.00 60.00 N 462 6.60 9.90 19.80 29.70 49.50 Borroff, Conlan 
32.00 "$4.09 KTAN, 250w-D, 1500kc ecaeeh. chen, 2 . N 2.50 3.50 8.00 14.00 21.00 35.00 p 600 6.00 12.00 24.00 36.00 60.00 
> 400 5.00 7.00 14.00 21.00 36.00 EM-FM, chan. 298, 107.5mc, 1.9kw N 10.00 10.00 20.00 40.00 60.00 100.00 


Bonus 
n ‘ 
STAMFORD, Jones, 2,000 fam., 88.6% radio, VERNON, Wilbarger, 4,700 fam., 88.6% radio KTRN, 5kw-D, Ikw-N, 1290kc, MBS, Pearson 


60.00 100.09 io f 
20. 1770 radio fam. wi fam. radi 4 f Conlan 
0.00 200.09 OWT, 250w, 1400kc, MBS, Conlan =... 9,700 fam., 86.2 adio 160 radio fam D 5.20 5.20 12.00 24.00 36.00 60.00 
oper, BMB 250 4.00 9.00 18.00 27.00 45.00 250w, 1490ke, Clark N 7.80 7.80 18.00 36.00 54.00 90.00 
36.00 eo NX 250 4.00 9.00 18.00 27.00 45.00 Ba eS, See, Sen, Coe 

‘ D 3.60 4.50 7.50 15.00 KTRN-FM, chan. 247, 97.3mc, 10kw, Pearson 


36.00 60.00 f 9 2A fFili 1-ti 
. STEPHENVILLE, Erath, 2,900 fam., 90.5% M affiliates, average 1-time rates Bonus 
radio, 2,620 radio fam. D 4.00 5.00 11.00 22.00 35.50 60.00 * mo 48 1S EOS 
KSTV, 250w-D, 1510kc N 5.00 8.00 16.00 32.00 48.00 80.00 KWEFT, Skw, 620kc, CBS, Blair 
p 3.50 4.50 9.00 18.00 27.00 45.00 D 10.00 13.00 22.00 39.00 65.00 115.00 
SS VICTORIA, Victoria, 6,800 fam 5 N 15.00 20.00 30.00 60.00 100.00 175.00 


kw, P, — R 
learson Note: All rates one-time. Sources: Total KCMC, 250w, 1230kc, ABC, Taylor-Borroff, 6,280 radio fam 


fomilies, copyright 1949 “Sales Manage- Conlan KWET-FM, chan. 260. 99.9mc, 10kw. Blair 
roff, Hooper ment’. Further reproduction unlicensed. D 4.00 6.00 12.00 24.00 36 KNAL, 500w-D, 1410kc Bonus 
67.50 sas for complete explanation see foreword. N 600 8.00 1600 32.00 << oe . bao" 7 40 1555 2000 2600 50.00 
35.00 225.00 KCMC-FM, chan. 251, 98.I1mc, 40kw, Taylor KVIC, 250w, 1340kc, MBS, Griffith, Conlan 


ew, tov. 11 fOr the facts on KEPQ | soncv°* > 383 510 800 1300 m0 x00 || for the facts on KW! 


KTFS, 250w, 1400kc, MBS, Sears & Ayer, 


: A ASK Conlan WACO, oo 24,200 fam., 89.2% radio ASK 

etry, BMB ‘JOHN D 4.00 4.00 10.00 20.00 35.00 60.00 21,590 rad JOHN 

Be: YOUR N 4.00 4.00 10.00 20.00 35.00 60.00 ee YOUR 

0 136.00 LAIR EIRP EET BLAIR 

14.00 340.00 5 JOHN TEXAS CITY, Galveston, 7,500 fam., 91.5% 2 AM non-affiliates, average 1-time rates JOHN 

3k w \e company | BLAIR radio, 6,860 radio fam. D 5.25 6.50 10.00 17.00 27.00 45.00 & COMPANY BLAIR 
Ye MAN! Sank Sineth: Cte N 7.50 9.50 15.00 29.50 48.00 80.00 MAN! 

2kw ° D 3.00 5.00 6.50 12.00 20.00 40.00 ! 

8.00 40.00 

15.00 75.00 


HAVE YOU EVER SEEN 


500,000 BALES of COTTO, 


IN A FIELD THAT'S A COTTON PATCH A LITTLE LARGER THAN THE STATE OF 
RHODE ISLAND! IF LAID END TO END THE BALES WOULD REACH FROM NEW 
YORK TO CLEVELAND ... OR... CHICAGO TO PITTSBURGH ... OR... DALLAS 
TO KANSAS CITY!!! 


CONVERTED TO MONEY, THAT MEANS, 


$ 75, 000,000.00 


In KRGV‘s Primary Coverage area it 1290 1000 
* means that the Valley’s population is off KC WATTS 
on the dangdest SPENDING SPREE Texas 


has ever seen!! 


You don’t have to live here to cash in on WESLACO, TEXAS 


this BONANZA! Just call your nearest : : : ; 
TAYLOR-BORROFF Representative . . . Afiiiated yg ee —e Co. 
HE’LL CUT YOU IN! one Se Sone ar Sram 
' REPRESENTED BY 


TAYLOR-BORROFF & CO., INC. 
SOON 5,000 WATTS! 
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1949 Total Per Cent Radio 
County Families Radio Families 
Anderson 10,300 84.3 8,680 
Andrews 400 93.3 370 
Angelina 10,400 86.2 8,960 
Aransas 800 87.0 700 
Archer 1,600 92.9 1,490 
Armstrong 600 93.2 560 
Atascosa 3,900 82.4 3,210 
Austin 4,200 82.7 3,470 
Bailey 1,900 89.0 1,690 
Bandera 1,100 88.1 970 
Bastrop 5,800 81.5 4,730 
Baylor 1,800 87.6 1,580 
Bee . 3,800 83.4 3,170 
Bell 19,500 87.7 17,100 
Bexar 124,000 88.8 110,110 
Blanco 1,000 88.4 880 
Borden 400 87.8 350 
Bosque 3,500 90.6 3,170 
Bowie 19,600 85.9 16,840 
Brazoria 12,900 88.6 11,430 
Brazos 10,300 84.7 8,720 
Brewster 2,100 80.6 1,690 
Briscoe 1,000 89.9 900 
Brooks 1,400 80.5 1,130 
Brown 10,400 88.8 9.240 
Burleson . 4,000 81.9 3,280 
Burnet 2,500 89.2 2,230 
Caldwell 4,900 83.0 4,070 
Calhoun 1,600 87.5 1,400 
Callahan 2,600 90.0 2,340 
Cameron 25,200 78.6 19,810 
Camp 2,400 80.5 1,930 
Carson 1,500 96.2 1,440 
Cass 7,500 84.0 6,300 
Castro 800 92.6 740 
Chambers 2,000 89.5 1,790 
Cherokee . 9,600 83.3 8,000 
Childress 3,800 88.6 3,370 
Clay . 2,600 89.8 2,330 
Cochran 1,400 89.1 1,250 
Coke 700 86.9 610 
Coleman 4,600 “88.8 4,080 
Collin 13,700 90.0 12,330 
Collinsworth 2,500 86.7 2,170 
Colorado 4,400 84.2 3,700 
Comal 3,500 86.0 3,010 
Comanche 4,200 88.4 3,710 
Concho 1,200 89.6 1,080 
Cooke 7,000 89.9 6,290 
Coryell 5,600 81.9 4,590 
Cottle 2,400 86.4 2,070 
Crane 500 95.2 480 
Crockett 500 89.3 450 
Crosby 3,200 91.5 2,930 
Culberson 600 86.0 520 
Dallom . 2,400 91.1 2,190 
Dallas . 169,700 93.5 158,670 
Dawson 6,000 87.2 5,230 
Deaf Smith 4,000 92.1 3,680 
Delta 2,700 89.6 2,420 
Denton . 10,800 91.0 9,830 
De Witt 6,500 81.7 5,310 
Dickens .. 2,400 90.1 2,1€0 
Dimmit . 1,800 81.9 1,470 
Donley 1,800 93.1 1,680 
Duval 3,600 83.8 3,020 
Eastland 7,000 88.1 6,170 
Ector 13,800 91.7 12,650 
Edwards 500 89.7 450 
Ellis . 14,200 87.6 12,440 
El Paso . 48,900 88.4 43,230 
Erath 4,500 86.7 3,900 
Falls 7,200 82.3 5,930 
Fannin 9,000 89.9 8,090 
Fayette 6,700 81.8 5,480 
Fisher . 2,800 89.2 2,500 
Floyd 3,000 91.0 2,730 
Foard . 1,400 89.8 1,260 
Fort Bend 8,100 82.7 6,700 
Franklin 1,700 88.8 1,510 
Freestone 4,300 82.5 3,550 
Frio 1,900 76.6 1,460 
Gaines 2,100 89.1 1,870 
Galveston 33,300 92.3 30,740 
Garza 2,000 92.4 1,850 
Gillespie 2,500 84.4 2,110 
Glasscock 200 94.1 190 
D—Data withheld to avoid disclosing figures for individual companies. 
rces: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal 
Sales copyright 1949 “Sales Management.’’ Further reproduction unlicensed 
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Security 


Retail Sales 
1948 ($000) 


17,957 
928 
17,807 
1,828 
3,493 
1,304 
6,325 
7,675 
3,627 
1,544 
8,020 
5,411 
13,026 
35,916 
402,750 
2,458 
59 
6,431 
38,830 
18,705 
22,168 
5,501 
2,204 
3,957 
29,301 
5,981 
5,216 
15,963 
2,938 
5,471 
61,937 
3,658 
4,886 
13,505 
2,503 
5,306 
19,096 
10,656 
5,457 
1,783 
1,694 
10,507 
22,393 
6,234 
11,482 
10,267 
6,280 
3,298 
15,978 
7,150 
5,366 
2,458 
3,223 
5,396 
1,889 
7,150 
799,204 
12,065 
7,134 
4,242 
23,216 
16,938 
6,130 
2,833 
4,961 
10,178 
19,291 
43,654 
1,304 
25,825 
* 156,156 
10,342 
13,984 
16,173 
13,040 
4,766 
7,179 
2,909 
19,830 
2,833 
8,169 
3,657 
8,588 
112,595 
"4,452 
7,434 
286 


Administration. 


TEXAS RADIO MARKET DATA BY COUNTIES 


Mfg. 


Employment 
Ist Qtr. 1947 


7,522 

* 3,060 
7,561 
19,891 
862 
6,623 

© 2,208 
6,022 

* 5,099 
8 2,519 
4,298 
5,154 


& 7,262 
85,786 
2 4,292 
*8 4,673 
*4 3,132 
8,565 
9,783 
‘9,740 
*8 3,801 
= 1,761 
8 5,927 


13,275 
13,595 
°° 4,223 
2,595 

" 1,984 
486 


2,627 
* 263 


3,277 


' 5,534 
2,862 
®12,620 


76,266 
510,071 


6 713 
11,074 
195,428 


14 


* 2,370 
3,672 
7,504 


* 2,935 


88 6,010 
8° 4,697 
© 3,227 
3,920 
30,191 
1,852 
23,154 
2,044 


4 


#8 4,128 


2,509 


441,285 
34,442 
© 4,934 


Value Added, 


BROADCASTING °®° 


Dept. 


of 


Taxable Pay- 
rolls—Ist Qtr 
1947 ($000 


2,911 
1,376 
3,574 
4,025 

316 
3,173 

700 
2,547 
1,998 
* 957 
1,391 
2,046 


*1 2,738 
39,142 
= 1,348 
2,011 

* 1,166 
3,140 
6,346 
‘3,268 
1,490 
% 735 
* 2,158 


4 


- 


5,745 
5,619 
© 1,466 


862 
786 
204 


985 


77 
1,210 


* 2,098 


993 
5,181 


2,672 
*4,850 


* 375 
6,313 
109,500 


‘ 


932 
1,334 
2,481 

949 


2,616 
1,917 
1,134 
1,424 
14,747 
591 
1,048 
746 


1,862 


1,059 


14 394 
17.288 


* 2,775 


Commerce 





e 


68,931 


8719 


238,995 


35,175 


73,580 


Retail 


Telecasting 



















































































Coun 









Golia 
Gonz¢ 
Gray 
Groys 
Gregs 
Grime 


Guad 
Hale 
Hal! 
Ham! 
Hons 
Hard 
Hard 
Horr! 
Horr’ 
Hart! 
Hask 
Hay: 
Hem 
Hen« 
Hide 
Hill 
Hocl 
Hoo 
Hop 


Hou 































68,93) 


8719 


238,995 


35,175 


73,580 


s, Retail 





sting 








County 


Goliad - 
Gonzales 
Gray - 
Grayson 
Gregg 
Grimes 
Guadalupe 
Hale 

Hall 
Hamilton 
Hansford 
Hardeman 
Hardin 
Horris - 
Harrison 
Hartley 
Haskell 
Hays 
Hemphill 
Henderson 
Hidalgo 
Hill 
Hockley 
Hood 
Hopkins 
Houston 
Howard 
Hudspeth 
Hunt . 
Hutchinson 
Irion 

Jock 
Jackson 
Jasper 
Jef Davis 
Jefferson 
Jim Hogg 
Jim Wells 
Johnson 
Jones 
Karnes 
Kaufman 
Kendall 
Kenedy 
Kent 

Kerr 
Kimble 
King 
Kinney 
Kleberg 
Knox 
lamar 
lamb 
Lampasas 
La Salle 
lovaca 
lee 

Leon 
Liberty 
Limestone 
Lipscomb 
live Oak 
Llano 
Loving 
Lubbock 
Lynn 
McCulloch 
McLennan 
McMullen 
Madison 
Marion 
Martin 
Mason 
Matagorda 
Maverick 
Medina 
Menard 
Midland 
Milam 
Mills 
Mitchell 
Montague 
Montgomery 
Moore 
Morris 
Motley 


eee 


footnotes on page 190 


BROADCASTING 


1949 Total 
Families 


1,700 
5,300 
7,600 
22,600 
18,300 
4,300 
6,000 
6,300 
3,400 
3,100 
700 
3,000 
4,600 
220,900 
14,200 
500 
3,700 
4,000 
1,000 
5,500 
27,100 
9,000 
5,700 
1,500 
7,600 
6,100 
8,600 
1,500 
14,300 
7,900 
400 
2,200 
3,200 
4,400 
500 
63,800 
1,200 
6,300 
9,800 
5,900 
3,700 
8,900 
1,500 
200 
700 
3,000 
1,200 
400 
1,200 
4,000 
2,700 
14,800 
5,600 
2,690 
1,500 
5,900 
2,700 
3,500 
6,100 
6,700 
800 
1,900 
1,500 


23,300 
5,600 
3,600 

35,600 

300 
2,500 
2,600 
1,700 
1,200 
7,400 
2,500 
4,400 
1,000 
8,700 
6,600 
1,700 
3,200 
4,400 
5,600 
2,600 
2,400 
1,400 


Telecasting 


Per Cent 


Radio 


82.0 
81.8 
94.6 
91.0 
89.0 
78.4 
82.7 
91.7 
86.8 
87.8 
94.2 
89.9 
85.6 
92.5 
81.4 
93.1 
87.8 
84.0 
91.5 
86.4 
76.6 
87.3 
89.8 
86.2 
87.2 
79.7 
90.7 
84.5 
90.3 
94.4 
88.4 
88.9 
84.0 
82.2 
83.5 
91.1 
85.1 
81.6 
89.3 
89.5 
81.3 
85.5 
86.9 
87.5 
88.4 
89.1 
89.5 
92.3 
76.5 
84.2 
89.1 
86.6 
88.4 
86.9 
71.3 
82.2 
81.8 
81.7 
84.9 
84.2 
94.5 
87.2 
86.3 
92.3 
92.0 
91.8 
87.5 
88.6 
84.1 
82.0 
77.9 
90.2 
90.2 
82.4 
73.9 
86.1 
89.6 
88.4 
83.4 
88.3 
86.3 
88.5 
84.1 
97.0 
83.9 
89.0 


Radio 


Families 


1,390 
4,340 
7,190 
20,570 
16,290 
3,370 
4,960 
5,78) 
2,950 
2,720 
660 
2,700 
3,940 
204,330 
11,560 
470 
3,250 
3,360 
920 
4,750 
20,760 
7,860 
5,120 
1,290 
6,630 
4,860 
7,800 
1,270 
12,910 
7,460 
350 
1,960 
2,690 
3,620 
420 
58,120 
1,020 
5,140 
8,750 
5,280 
3,010 
7,610 
1,300 
180 
620 
2,670 
1,070 
370 
920 
3,370 
2,410 
12,820 
4,950 
2,260 
1,070 
4,850 
2,210 
2,860 
5,180 
5,640 
760 
1,660 
1,290 


21,440 
5,140 
3,150 

31,540 

250 
2,050 
2,030 
1,530 
1,080 
6,100 
1,850 
3,790 

900 
7,690 
5,500 
1,500 
2,760 
3,890 
4,710 
2,520 
2,010 
1.250 


Retail Sales 


1948 (S000 


3,282 
10,792 
28,029 
58,406 
72,094 
8,439 


7,134 
8,259 
4,017 
12,951 
54,005 
17,117 
7,344 
2,412 
15,004 
10,373 
27,039 
1,319 
30,548 
26,020 
854 
5,156 
5,831 
8,409 
720 
208,733 
4,107 
15,843 
17,806 
15,783 
8,978 
17,387 
3,688 
59 
1,260 
12,650 
3,626 
540 
1,873 
9,848 
5,741 
29,099 
12,365 
6,310 
3,133 
9,368 
4,317 
6,100 
16,863 
13,159 
2,833 
4,062 
4,017 
105 
89,934 
8,678 
10,402 
104,532 
300 
6,626 
4,481 
3,028 
3,912 
14,869 
5,741 
6,040 
3,747 
38,354 
12,260 
3,808 
259 
10,597 
12,516 
3,852 
3,387 
3,178 


Employment 
Ist Qtr. 1947 


17,926 
* 7,618 


802 


4,893 


13,701 


3,568 


3,947 


3,254 


2,778 


54,731 


5,198 


1,034 


795 


2,504 





Taxable Pay- Mfg. Value 
rolis—Ist Qtr Added 
1947 ($000 1947 (S000 


4 


n 
o w 
is) 


130,702 385,549 
2,611 7,977 


2,025 
5,297 10,303 


1,433 
69,171 


34,296 177,508 


2,069 


6,686 


9,970 32,621 


1,020 


(Continued on page 190) 
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County 


Nacogdoches 
Navarro 
Newton 
Nolan 
Nueces 
Ochiltree 
Oldham 
Orange . 
Palo Pinto 
Panola . 
Parker 
Parmer 
Pecos 
Polk 
Potter 
Presidio 


Rains 
Randall 
Reagan 
Real 


OR ceo ck, 


Reeves 
Refugio 
Roberts 
Robertson 
Rockwall 
Runnels 
Rusk .. 
Sabine 








San Augustine . See he 


San Jacinto ... 
San Patricio ... 
San Sabe ....... 
Schleicher . 
Scurry : 
Shackelford 


Somervell 
aS 
Stephens .... 
Sterling 
Stonewall 
Sutton 
Swisher 
Tarrant ....... 





See 


Terrell ... 
Terry 


Throckmorton 


Titus . 


Tom Green 


Travis 
Trinity 
Tyler 
Upshur . 
Upton 
Uvalde 
Val Verde 
Van Zandt 
Victoria 
Walker 
Waller . 
Ward 


Washington ee 


Webb ... 
Wharton ...... 
Wheeler .......... 
Wichita ? 
Wilbarger .. 
Willacy 
Williamson 
Wilson 
Winkler 
Wise ........ 
Wood ...... 
Yoakum . 











Young ... ees 


Zapata . 
Zavala 


Families 
9,500 
13,600 
2,700 
5,500 
46,000 
1,200 
400 
13,200 
5,600 
4,400 
5,500 
1,300 
2,300 
4,200 
26,500 
2,000 
1,300 
2,100 
500 
600 
6,100 


3,500 


3383888 


83388 


n 
Aa~K~WOWOKUNDS UH 
ro) 


ite 
88 


8 


sesgees 


1 Includes Aransas, Bee, Calhoun, Goliad, Jackson, Refugio & Victoria. 


2 Includes Armstrong, Briscoe, Carson, Donley, Gray & Hall. 
® Includes Austin, Colorado, Waller & Wharton. 

‘ Includes Brazos, Burleson, Fayette, Lee, Milam, Robertson & Washington. 
5 Includes Callahan, Jones, Shackelford & Taylor. 
® Includes Cooke & Grayson. 
7 Includes Cottle, Crosby, Dickens, Floyd, Garza, Hale, King & Motley. 
8 Includes Crane, Ector, Loving, Reeves, Ward & Winkler. 


® Includes Dallam, Hansford, Hartley, Hemphill, Hutchinson, Lipscomb, Moore, Ochiltree, 


Roberts & Sherman. 
10 Includes DeWitt, Gonzales, Karnes & Lavaca. 
11 Includes Gregg, Rusk & Upshur. 
12 Includes Potter & Randall. 
13 Includes Anderson & Cherokee. 
14 Includes Andrews, Dawson, Gaines & Martin. 
1 Includes Archer & Clay. 
16 Includes Atascosa, Frio & Medina. 
17 Includes Bailey, Cochran, Hockley, Lamb, Lynn & Terry. 
18 Includes Bandera, Kendall & Kerr. 
18 Includes Bastrop, Caldwell & Hays. 
» Includes Baylor, Foard, Hardeman, Knox & Wilbarger. 
*1 Includes Bell & Coryell. 
*2 Includes Blanco, Burnet, Gillespie, Lampasas, Llano, Mason, Mills & San Saba. 
23 Includes Borden, Howard & Mitchell. 
4 Includes Bosque & Hill. 
2 Includes Delta & Hopkins. 
°° Includes Brewster, Crockett, Jeff Davis, Pecos, Presidio, Reagan, Terrell & Upton. 
“7 Includes Brooks, Kenedy & Willacy. 
* Includes Brown, Coleman & Comanche. 
* Includes Camp, Franklin, Morris, Red River & Titus. 
“Includes Castro, Deaf Smith, Oldham, Parmer & Swisher. 


Sources Radio 
Sales 
Page 190 ® 


Per Cent 
1949 


Families, 


copyright “Sales 


August 15, 1949 


Radio, 


BMB. 
Management.” 


Employment, 


Per Cent 
Radio 


84.5 
86.0 
81.1 
89.6 
85.2 
95.9 
95.8 
86.8 
91.8 
82.4 
87.0 
93.9 
86.7 
84.7 
95.9 
77.6 
86.0 
94.8 
96.0 
85.5 
83.7 
83.2 
87.1 
95.2 
82.1 
88.7 
89.3 
86.5 
82.6 
79.7 
76.4 
85.2 
86.2 
89.7 
87.7 
93.3 
82.1 
95.8 
87.9 
85.5 
77.4 
89.5 
93.5 
88.7 
94.0 
94.7 
92.6 
92.4 
86.0 
87.8 
90.3 
85.1 
89.7 


Taxable 


Further reproduction 


Payrolls, 


Radio 
Families 
8,030 
11,700 
2,190 
4,930 
39,190 
1,150 
380 
11,460 
5,140 
3,630 
4,790 
1,220 
1,990 
3,560 
25,410 
1,550 


1,120 
1,990 
480 
510 


TEXAS RADIO MARKET DATA BY COUNTIES 


1949 Total 


Retail Sales 

1948 ($000) 
18,346 
25,915 
3,357 
16,173 
124,254 
5,396 
1,154 
9757 
11,481 
5,921 
9,758 
3,866 
7,704 
9,983 
109,092 
5,785 


1,110 
4,107 
1,589 
825 
10,476 
10,147 
8,724 
1,214 
9,368 
2,803 
12,876 
27,789 
3,297 


3,537 


Taxable Pay- 


Employment rolls—Ist Qtr. 
Ist Qtr. 1947 1947 ($000) 
57 13,466 &7 8,207 

5,107 2,132 
43 3 
30,021 14,866 

6,663 3,399 
54 
8 5,347 58 1,840 
19,148 2 10,290 
* 1,852 591 
2,704 1,105 
67 87 
11,958 5,795 
408 131 
90,301 48,981 
‘2,755 1,060 
8,191 3,683 
25,702 11,183 
o o 
we 49 
wi 
: 8 
7,362 2,502 
19,289 9,798 
20 20 
3,658 1,404 
a4 a“ 
et & 
302 108 


31 Includes Childress, Collingsworth & Wheeler. 


82 Includes Coke, Irion & Sterling. 


Includes Collin & Rockwall. 
34 Includes Comal, Guadalupe & Wilson. 
Includes Concho, McCulloch & Runnels. 
® Includes Culberson & Hudspeth. 

37 Includes Dimmit, LaSalle, Maverick & Zavala. 


“8 Includes Duval, Jim Wells & Kleberg. 
8° Includes Eastland & Stephens. 


#9 Includes Edwards, Kinney, Real, Uvalde & Val Verde. 
41 Includes Erath, Hood & Somervell. 


42 


Includes Falls & Limestone. 


43 Includes Fisher, Nolan & Scurry. 


44 


Includes Glasscock & Midland. 


Includes Freestone & Leon. 


© Includes Grimes, Liberty & Montgomery. 
‘7 Includes Harrison, Marion & Panola. 

48 Includes Haskell, Kent & Stonewall. 

4° Includes Henderson & Van Zandt. 

" Includes Houston, Madison & Walker. 

"1 Includes Jack & Palo Pinto. 
52 Includes Jasper & Newton. 


53 Includes Jim Hogg & Zapata. 


54 Includes Johnson, Parker & Wise. 
55 Includes Kimble, Menard, Schleicher & Sutton. 


56 Includes Live Oak & McMullen. 


57 Includes Nacogdoches, Sabine, San Augustine & Shelby. 
58 Includes Polk, San Jacinto, Trinity & Tyler. 

5° Includes Rains & Wood. 
* Includes Throckmorton & Young. 


Fede x1 
unlicensed. 


Security Administration. 


Mfg. Value Added, Dept. 


BROADCASTING 


(Continued fro) 


of Commerce 
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Mfg. Vo 
Added 
1947  (Soqg 


41,599 


16,598 


146,501 


11,793 


21,648 





Families, Retail 


Telecasting 
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UTAH 
MARKET INDICATORS FOR UTAH 


——— 


CLASSIFICATIONS 


ulation 
"iherease over 1940 


% of U. Ss. 
BMB Families 
Percent Radio 
Radio Families 


County 
Beover 
Box Elder 
Cache 
Carbon 
Daggett 
Davis 
Duchesne 
Emery 
Garfield 
Grand 
Iron 

Juab . 
Kone 
Millard 
Morgan .. 
Piute 

Rich . 
Salt Lake 
Son Juan 
Sanpete 
Sevier . 
Summit . 
Tooele 
Uintah 
Utah .. 
Wasatch 
Washington 
Wayne 
Weber 


Sources: Cent 


“Sales 


Per 
1949 


Radio 
Sales, 


Families, 
copyright 
aa aa * 


SPOT RATE FINDER 


BRIGHAM CITY, Box Elder, 
98.7% radio, 1,680 radio fam. 
KBUH, 250w-D, 800ke, Gillham 
SB 1M 5M 15M 30M 
2.05 5.75 9.50 13.75 
CEDAR CITY, Iron, 1,900 fam., 97.9% 
1,860 radio fam. 
KSUB, 250w, 1340kc, CBS 
D 4.00 5.00 7.50 15.00 
n 4.00 5.00 7.50 15.00 
LOGAN, Cache, 4,400 fam., 
4330 radio fam. 
KYNU, Ikw, 610kc, 
D 450 5.00 
N 5.00 6.00 
OGDEN, Weber, 
17,020 radio fam. 


1,700 fam., 


IHR 
21.50 
radio, 


25.00 
25.00 
98.5% 


50.00 
50.00 
radio, 
MBS, Avery-Knodel 

8.00 13.50 21.50 32.50 
9.50 14.50 23.00 40.00 
17,300 fam., 98.4% radio, 


2 AM non-affiliates, 
D 4.45 5.77 


KLO, 5kw, 
D 


average one-time rate 
9.46 17.35 32.50 52.50 


1430kc, MBS, Avery-Knodel 
8.45 13.00 26.00 39.00 
N 13.00 20.00 40.00 60.00 
KOPP, Ikw-D, 730kc, Friedenberg 
D 4.70 6.15 10.10 18.04 
KVOG, 250w, 1490kc 
8.82 16.66 


D 4.20 5.39 
10.08 19.04 


N 490 6.16 
PRICE, Carbon, 2,300 fam., 
1230ke, 


2,210 radio fam. 

KOAL, 250w, 

. 3.00 = 3.75 6.00 12.00 18.00 
3.75 6.00 12.00 18.00 

PROVO. Utah, 7,600 fam, 98.6% radio, 


3.00 
radio fam. 
KCSU, 250w, 1490kc, Biddick 
D 2.00 250 460 9.20 13.80 
N 3.00 3.80 7.20 14.50 21.50 
KOVO, Ikw, 960kc, MBS, Avery-Knodel 
: 3.31 3.31 5.52 11.04 17.66 27.60 
5.00 5.00 7.60 14.80 23.20 40.00 
RICHFIELD, Sevier, 1,300 fam., 97.8% radio, 
1,270 radio fam. 
KSYC, a kw-D, 960kc, MBS, ¥ ae Knodel 
o 3.90 3.90 6.00 12.00 18.00 30.00 
SALT LAKE CITY, Salt Lake, 54,000 fam., 
8.7% radio, 53, 300 radio fam. 


65.00 
100.00 


56.00 
49.00 


56.00 
radio, 


33.60 


29.40 
34.00 
96.2% 


MBS, Avery-Knodel 


23.00 
36.00 


4 AM affiliates average one-time rates 
D 15.12 15.06 23.08 41.50 85.00 99.38 
N 28.50 28.63 43.10 76.22 118.62 188.12 
KALL, |kw, 910kc, MBS, Avery-Knodel 
1°) 850 8.50 17.50 30.00 50.00 80.00 
N 15.00 15.00 25.00 45.00 72.00 125.00 


for the facts on KDYL-AM-TV-FM 


BROADCASTING 


Radio, 


FIGURES 
655,000 


19% 
0.45% 
175,200 
98.5% 
172,500 


YR. 
"48 


*48 
"49 
"49 
*49 


FIGURES 


550,000 


0.42% 
166,700 
95.9% 
159,800 


CLASSIFICATIONS 
Business Concerns 
Non-Agricultural Employment 
Manufacturing Employment 
Income 

Increase over 1940 
Per Capita Income 

Increase over 1940 
Construction (Private) 

Retail 


Value 


Sales 
Added by Manufacture 


FIGURES 


773,000,000 


UTAH RADIO MARKET DATA BY COUNTIES 


1949 Total 


1,300 
4,800 
7,800 
6,000 

100 
6,200 


22,300 


KDYL, Skw, 
SB 


KNAK, 


BMB. 
Management.” 


Families 


Furt 


18.50 
36.00 


1M 
8.00 
12.00 


RO 


Employment, 


18.50 
36.00 
Ikw-D, 500w-N, 
SB 


12.00 
15.00 


Per Cent 
Radio 


98.8 


CDODDDDOOODODOOOODODODOND 
D2 HC  — CO NNN OO 00 & NOON ¢ 
De —mWNNDWAR RN —O—NN OW 


her 


— NBC, Blair, 
IM 


5M 
25.00 
50.00 


5M 
20.00 
25.00 


mLargo 


~ 


Cedar Citya 


WASHINGTON 


Telecasting 


Taxable 
reproduction 
. 


1280kc, 


Radio 
Families 
1,260 
4,740 
7,720 
5,810 
90 
6,150 
1,730 
1,370 
670 
470 
2,260 
1,670 
490 
3,930 
680 
880 
490 
73,110 
550 
3,650 
2,460 
2,000 
3,630 
2,020 
19,460 
1,480 
1,810 
390 
22,010 


Payrolls, 
unlicensed. 


BMB, Hooper 
30M \HR 
75.00 110.00 
150.00 220.00 
W. S. Grant 
ISM 30M IHR 
32.00 48.00 80.00 
40.00 60.00 100.00 


15M 
50.00 
100.00 


Fede-g| 


Retail Sales 
1948 (S000 


3,377 
13,553 
26,571 
22,113 

183 

8,332 

3,975 

2,063 

1,646 

1,413 
11,443 

5,006 

1,546 

6,587 

1,463 
149 
548 
321,955 
1,365 

8,017 

9,696 

5,057 

6,820 

5,672 
54,986 

4,142 

5,672 

415 
83,084 
Administration 


Security Mfg. 


1160kc 
1M 


CBS, Radio Sales 
5M 15M 30M 
40.00 65.00 100.00 
80.00 


KSL, 50kw 
SB 

D 25.00 25.00 

N 50.00 50.00 


KUTA, 5Skw, 57kc, 
D 8.50 8.25 
N 13.00 12.75 


11.00 
17.50 


21.00 
30.00 


35.00 
52.50 


OaGGErrT 


aa? 


aVernal 


UINTan 


OUCHESNE 


GaRFiELO 


Value 


Employment 
Ist Qtr 


376 
1,358 
2,925 
4,809 

7 
1,563 

394 
1,353 

285 

165 
1,002 

541 

174 
438 
200 
52 

36 
63,949 
48 

883 

841 

576 
1,591 

662 

11,236 

674 

708 

69 
11,811 


1 Hr 
150.00 


130.00 200.00 300.00 
ABC, Hollingbery, Hooper 


57.50 
87.50 


52,200,000 
617,251,000 
129,000,000 


1947 


Added 


VERNAL, 


KJAM, 


FIGURES 
7,965 
112,000 
11,000 
265,000,000 


10,461 
113,334 
20,000 


192¢ 
1,208 
152% 


180 


18,200,000 
516,666,000 
43,000,000 


Taxable Pay- 
roll-—Ist Qtr 
1947 (S000 


145 
584 
1,306 
3,594 
3 
714 
150 
958 
154 
59 
464 
184 
52 
165 
123 
17 
12 
36,677 
14 
335 
309 
306 
986 
305 
6,143 
387 
290 
24 
6,111 


Mfg. Value 
Added 
1947 ($000 


6,902 


4,440 


14,943 


Dept. of Commerce Families, Retail 


> o - 
Uintah 
adio fam 
250w, 1340kc, 

1M 

3.50 

3.50 


1,100 


fam 96.6% radio, 

1,060 
W. S. Grant 

5M 15M 30M 
4.50 7.50 18.00 


4.50 7.50 18.00 


1 Hr 
30.00 
30.00 


The case of the 
bonus customer! * 


Seems the man was starting 
down town in his car with a 
certain purchase in mind. Had 
his radio turned on—you can't 
measure the listening in car 
radios, you know, that's ail 
bonus when it comes to summer 
time buying—when he heard a 
KDYL mid-morning program 
advertising just what he wanted 
at a better price. Result: That 
program sponsor picked up a 
new and substantial customer 
— a bonus customer! 


In Sale Lake City, KDYL 
and KDYL-TV provide plenty 
of bonuses when it comes to 
describing and showing your 
products. 


* Abbreviate 
KDYL 


ee 


National Representative: John Blair & Co. 
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MARKET INDICATORS FOR VERMON’ 
VERMONT 































; . CLASSIFICATIONS FIGURES YR. FIGURES YR 
> « ; Q°7 ’ - 
SPOT RATE FINDER Population 374,000 7°48 59,000 "4g 
Increase over 1940 1.1% 
IPUINSTOAN ; 9 » ares ono ; 
ae “is'iGk ae 9,290 fam., 98.9%, % of US. 0.25% 18 ' 279%, “i 











2 AM affiliates, average one-time rates 
SB 1M 5M 15M 30M 1 Hr 












BMB Families 101,900 7°49 88,600 





























D 5.87 7.00 13.50 30.00 45.00 75.00 Percent Radio 95.7% "49 93.6% — r4¢ 
N 11.25 11.25 17.50 35.00 52.50 87.50 

—— aes ‘ae y Radio Families 97,550 749 52,900 4¢ 
WCAX, Skw, 620kc, CBS, Weed 


D 6.75 9.00 15.00 30.00 45.00 75.00 
N 15.00 15.00 25.00 50.00 75.00 125.00 
— 250w, 1230kc, ABC, Rambeau, Conlan 
5.00 5.00 12.00 30.00 45.00 50.00 
4 7.50 7.50 10.00 20.00 30.00 75.00 
MONTPELIER, Washington, 2,400 fam., 96.9% 
radio, 2,330 radio fam 
WSKI, 250w, 1240kc, W. S. Grant, Kettell- 
Carter 










Business Concerns 7,156 "47 6,957 











Manufacturing Establishments 830 47 659 





















Non-Agricultural Employment 75,974 "47 77,000 


















a 2 . ; y y , : r 47 ») - 
D 4.00 4.00 8.00 16.00 24.00 40.00 Manufacturing Employment 30,000 17 0,000 — *39 
a i a oo oe Soe Income $ 433,000,000 "47 — 187,000,000 “49 
RUTLAND, Rutland, 5,000 fam., 98.3% radio, 2907 

4,920 radio fam. Increase over 1940 132% 





WSYB, Ikw, 1380kc, MP®S, McGillv-a Banran 












D 2.00 3.00 6.00 12.00 18.00 30.00 Per Capita Income $ 1,183 °47 521 *49 
N 4.00 5.00 12.00 18.00 36.00 60.00 one 
WHWB, Ikw-D, 1000kc Increase over 1940 127% 


D 4.50 5.60 6.90 13.80 20.70 34.50 






















ST. ALBANS, Franklin, 2,500 fam., 99.5% Construction (Private) $ 15,600,000 47 6,600,000 — °39 
radio, 2,490 radio fam. nat * @ 947 9 « 
Fn - sag —— ee aan Residential 5 4,900,000 17 2,300,000  °39 
D 6.00 12.00 24.00 ' 36.00 60.00 


Non-Residential 


ed 


3,400,000 "47 1,800,000 — °39 
WATERBURY, Washington, 1,300 fam., 95.9% 


radio, 1,250 radio fam. 
WDEV, Ikw, 550kc, MBS, Walker, Bannan 
D 6.00 6.00 12.00 24.00 36.00 60.00 


N 6.00 6.00 12.00 24.00 36.00 60.00 See page 3 for key to map. Value Added by Manufacture $ 150,000,000 47 50,000,000 








Retail Sales 


he 


344,656,000 "48 328,196,000  °47 

















* 


VERMONT RADIO MARKET DATA BY COUNTIES 






















Taxable Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolils—Ist Qtr Added 

County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S000 
Addison 4,700 93.6 4,400 13,141 1,801 772 
Bennington 7,100 96.7 6,870 20,975 5,847 2,871 11,719 
Caledonia 7,300 95.4 6,960 25,085 4,311 2,037 
Chittenden 14,900 97.6 14,540 61,467 12,910 6,449 23,708 
Essex 1,600 93.7 1,500 2,646 1,858 991 
Franklin 7,800 96.0 7,490 22,591 3,860 1,726 
Grand Isle 1,000 95.3 950 1,683 167 69 
Lamoille 2 900 94.6 2,740 6,985 1,469 656 
Orange 5,500 92.7 5,100 12,087 1,705 896 
Orleans 5,500 95.4 5,250 18,691 2,664 1,112 
Rutland 12,300 95.7 11,770 47,976 10,168 5,099 13,74 
Washington 11,600 95.8 10,540 41,904 9,112 4,735 14,80 
Windham 8,700 95.6 8,320 31,796 7,055 3,405 16,887 
Windsor . 11,600 95.9 11,120 37,629 10,587 6,227 26,662 




















Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of 
Sales, copyright 1949 ‘‘Sales Management.” Further reproduction unlicensed. 





Commerce Families, Reta 







a ee ee rpr>ve>?O«©O OO O00 oooOooooooonemesész 





FARMVILLE, Prince Edward, 1,100 fam., 87.8% FREDERICKSBURG, Spotsylvania 


VIRGINIA radio, 970 radio fam. 96.5% radio, 3,090 radio fam. 


WFVA, 250w, 1230kc, ABC, Burn-Smith, Conlan 
a? — WFLO, lkw-D, 870kc, Clark SB 1M 5M 15M 30M lHr 


SB 1M SM 15M 30M 14Hr D 4.00 5.00 10.00 17.50 22.50 40.0 
SPOT RATE FINDER D 4.00 6.00 14.00 24.00 30.00 50.00 N 4.00 5.00 10.00 17.50 22.50 40.0 





3,200 fam 
























BLACKSTONE, Nottaway, 1,200 fam., 83.8% CULPEPER, Culpeper 
radio, 1,010 radio fam. WCVA, 250w, 1490kc 
WKLV, 250w, 1490kc, MBS SB 1M 5M 15M 30M 14Hr 
SB 1M 5M 115M 30M = 14Hr D 3.25 4.00 10.00 22.50 27.50 35.00 

D 2.00 3.00 6.00 15.00 25.00 40.00 N 3.25 4.00 10.00 22.50 27.50 35.00 


N 2.00 3.00 6.00 15.00 25.00 40.00 DaNviLte, Pittsylvania, 10,700 fam., 86.0% 





No city data available 




























BRISTOL, Washington, 3,700 fam., 87.8% radio, 9,200 radio fam. See page 3 for key to map 
radio, 3370 radio fam. —. Alexandria 
WCYB, 10kw-D, 690kc, BMB 2 AM affiliates, average 1-time rate exa 
DB 113.25 11.25 17.25 33.25 53.00 92.50 D 5.75 6.50 11.00 22.00 33.00 55.00 
WFHG, Ikw-D, 860kc, MBS, O'Connor N 9.25 10.00 16.25 32.00 50.00 87.50 





D 1.85 3.05 7.60 12.00 18.00 36.00 


CHARLOTTESVILLE, Albemarle, 7,400 fam., | “BTM, Skw-D, Ikw-N, 1330kc, ABC, Holling- 


: - bery 
89.6% radio, 6,630 radio fam. D 6.00 7.50 12.00 24.00 36.00 60.00 





































WCHV, 250w, 1240kc, ABC, McGillvra, Conlan- N 10.00 12.50 20.00 40.00 60.00 100.00 c ) ; Aameentr ; /aanot sPoTsy 
BMB WBTM-FM, Ch. 250, 97.9mc, 32kw Waynesptyoa 4 Staunton _—Z_ sn 
D 4.00 5.00 8.00 16.00 24.00 40.00 Bonus earn Bicsemene REMY HS: 
N 5.00 7.00 10.00 20.00 30.00 50.00 wpva, Skw-D, Ikw-N, 1250ke, MBS, Mc m Poe 
Gillv r : anais Lexington , Ghat ttesvil Fg 
COVINGTON, Alleghany, 1,900 fam., 94.1% illvra, Conlan _ —— Jers uy iW 
vevila, 1790. radio fam. D 5.50 5.50 10.00 20.00 30.00 50.00 or 4 (%6 
WKEY, 250w, 1340kc, ABC N 7.50 7.50 12.50 24.00 40.00 75.00 “agovi tonvVIRGINIA™ Ne 
D 3.00 5.00 7.00 15.00 20.00 30.00 ah nena Eh yor” Fy B 
N 5.00 6.00 8.00 18.00 24.00 45.00 a ¢ 
yy Lwitthbure { a900 sles 
CREWE, Nottaway, 900 fam., 91.8% radio, ~ SET * warrou amec 
830 radio fam. L 





\Roanonel 



























ve oo a — x %, 

WSVS, Ikw-D. 650kc, Conlan \ avano Cee taer | MB Roanoke : ies y eowano | Hamptor 
D 4.50 6.00 12.75 24.00 37.50 69.00 ina ae Puta ae 2 \ of % Yo AD Norfolk 
WSVS-FM, Ch. 284, 104.7mc, 14kw wuss, S v tas | te ~~ / pmanncn Ky ‘on | “ey % satan a ae n 
Bonus-D orton F os Nea ae carte thy | , A Me 1% Teer, ot / ders ies 
N 4.50 6.00 12.75 24.00 37.50 69.00 NN nas “mg Marion Merphsmie ey , J tae, ° (0 / SF Portsmou 

ea > \~ waen naron \ Tt careou \ ap / ¥ Ka oo Cs poaren . 
Note: All rates one-time. Sources: Total oneveon A Galax esrmce| — -” >UTTOt 
Famil 









lies copyright 1949 ‘Sales Manage- 
ment Anes =r reproduction unlicensed. 
plete planation see foreword. 
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RES yp 


9,000 40 


659 
7,000 


),000 
),000 


521 


),000 
),000 
),000 


5,000 


),000 


1947 (S000 


11,719 


23,708 


13,743 
14,80) 
16,887 
26,662 


milies, Reta 


3,200 fam 
m. 
-Smith, Conlan 
30M 14H 


22.50 40.00 
22.50 40.00 


y 
~ 


A 
. 
i Norfolk 

ae 
ortsmouth 


eFOKA)S 


fi 
Hor 


Hampton 


ecasting 










to} 
7 ROYAL, “Warren, 2,300 fam., 90.1% 
et 2,070 o fam. 
WFTR, 250w, 1450kc, MBS 
s8 IM) «SM. ISM (30M Hr 
3.00 4.00 10.00 20.00 32.00 54.00 
D300 4.00 10.00 20.00 32.00 54.00 
GALAX, Corroll, 1,200 fam., 91.8% radio, 
1,100 radio fo 
we0B, 250w, 1400kc, MBS 
400 5.00 7.50 15.00 22.00 36.00 
> 400 5:00 7.50 15.00 22.00 36.00 







PTON, Elizabeth City, 2,100 fam., 90.9% 
por 1,910 radio fam. 


250w-D, 1050kc 
WVEC: 00 4.00 6.00 


HARRISONBURG, 
93.5% radio, 





11.00 18.00 30.00 


Rockingham, 2,800 
2,620 radio fam. 


1000w-D, 550kc, NBC. BMB 
wat} 5.50 16.00 24.00 48.00 
WSVA-FM, Ch. 264, 100.7mc, 6kw 


Bonus 


HOPEWELL, Prince George 
available 

|, 250w, 1340kc 
wt “5.00 10.00 25.00 40.00 60.00 
n 4.00 5.00 10.00 25.00 40.00 60.00 







fam., 









no city figures 







LEXINGTON, Rockingham (no data on city 






WREL, 250w, 1450kc, MBS 
0 225 3.25 7.25 14.40 24.00 40.00 
N 240 4.00 8.50 16.20 27.00 45.00 











LYNCHBURG, Campbell, 13,800 fam., 89.7% 
radio, 12,380 radio fam. 









2 AM affiliates, average I-time rate 
Dp 675 7.75 11.00 24.00 36.00 60.00 
N 8.75 10.00 20.00 40.00 60.00 100.00 














WLVA, Ikw, 590kc, ABC, Hollingbery, BMB 
Dp 7.50 7.50 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 
WLVA-FM, Ch. 248, 97.5mc, 3.7kw, Holling- 
bery 

Bonus 

WWOD, Ikw, 1390kc, MBS, Walker 

Dp 600 8.00 10.00 24.00 36.00 60.00 
N 7.50 10.00 20.00 40.00 60.00 100.00 
WWOD-FM, Ch. 300, 107.9mc, 250w, Walker 


Bonus 


MARION, Smyth (no data on city 


WMEV, Ikw-D, 1010kc 
D 5.00 6.00 12.00 24.00 40.00 60.00 


MARTINSVILLE, Henry, 
radio, 3,890 radio fam. 
WMVA, 250w, 1450kc, NBC 

D 3.00 4.00 8.00 16.00 24.00 40.00 
N 3.50 5.00 10.00 206.00 30.00 50.00 

















4,500 






86.4% 


tam., 











Note: All Total 
Manage- 

unlicensed 

see foreword. 


one-time. Sources: 
Families, copyright 1949 ‘’Sales 
ment’. Further reproduction 

for complete explanation 


rates 









aa 


BLAIR INC. 
for the facts on WTVR |. 














PERIOD: 







NEWPORT NEWS, Warwick, 14,000 


fam., 


89.1% radio, 12,470 radio fam. 
WGH, 5kw, 1310kc, ABC, Free & Peters 
SB 1M 5M 15M 30M l Hr 
D 8.00 12.00 16.00 32.00 48.00 80.00 


N 16.00 24.00 32.00 64.00 96.00 160.00 
WGH-FM, Ch. 243, 96.5mc, 38kw, Free & Peters 
Bonus 

WHYU, Ikw-D, 


1270kc, Friedenberg, Conlan 
D 5.00 9.00 


12.00 26.00 40.00 65.00 


NCRFOLK, Norfolk, 57,600 fam., 91.3% radio 


52,590 radio fam. 
3 AM non-affiliates, average 1-time rate 
D 5.00 8.33 12.00 22.33 34.00 58.88 
N 9.33 12.00 19.00 38.00 58.00 98.88 
WCAV, Ikw-D, 860kc, Burn-Smith 
D 7.50 10.00 14.00 28.00 42.00 70.00 
N 12.00 18.00 28.00 56.00 84.00 140.00 


WLOW, Ikw, 1410kc, Forjoe 

D 400 4.00 1500 24.00 36.00 60.00 
N 12.00 12.00 20.00 40.00 60.00 100.00 
WLOW-FM, Ch. 255, 98.9mc, 500w, Forjoe 
Bonus 


WNOR, 250w, 1230kc, Conlan 


D 3.50 5.00 7.00 15.00 24.00 40.00 
N 4.00 6.00 9.00 18.00 30.00 50.00 
WTAR, 5kw, 790kc, NBC, Petry, BMB 

D 11.25 15.00 20.00 40.00 60.00 100.00 
N 22.50 30.00 40.00 80.00 120.00 200.00 


WTAR-FM, Ch. 247, 97.3mc, 50kw, Petry 
Bonus 


NORTON, Wise, 
970 radio fam. 
WNVA, 250w, 1450kc, MBS, BMB 

D 3.50 5.00 10.00 20.00 35.00 60.00 

N 3.50 5.00 10.00 20.00 35.00 60.00 


1,100 fam., 88.0% 


radio 


PETERSBURG, Dinwiddie, 
radio, 8,930 radio fam. 

WSSV, 250w, 1240kc, MBS, Burn-Smith 

D 420 7.00 12.00 20.00 45.00 75.00 

N 4.20 7.00 12.00 20.00 45.00 75.00 


10,500 fam., 85.0% 


PORTSMOUTH, Norfolk, 24,400 fam., 
radio, 21,890 radio fam. 

WSAP, 250w, 1490kc, MBS, Ra-Tel, Hooper 

D 450 7.50 12.00 24.00 36.00 60.00 

N 7.00 11.00 24.00 48.00 72.00 120.00 

WSAP-FM, Ch. 259, 99.7mc, 100kw, Ra-Tel 

Bonus 


89.7% 


PULASKI, Pulaski, 
2,690 radio fam. 


WPUV, 250w, 1230kc, MBS, Sears & Ayer 


3,000 fam., 89.6% radio 


D 2.50 3.00 5.00 10.00 15.00 25.00 
N 2.50 3.00 5.00 10.00 15.00 25.00 
RICHMOND, Henrico, 70,700 fam., 93.2° 


radio, 65,890 radio fam 


4 AM affiliates, average 1-time rate 
D 13.75 17.50 24.50 49.00 72.25 116.50 
N 26.25 35.25 45.00 90.00 132.50 212.50 


WLEE, 250w, 1450kc, MBS, Forjoe, Hooper 

D 650 10.00 14.00 28.00 42.00 70.00 
N 10.00 16.00 28.00 56.00 84.00 140.00 
WLEE-FM, Ch. 275, 102.9mc, Ikw, Forjoe 
Bonus 


WMBG, 5kw, 1380kc, NBC, Blair, Conlan 

D 18.00 18.00 25.00 50.00 70.00 100.00 
N 36.00 36.00 50.00 100.00 140.00 200.00 
WCOD (FM), Ch. 251, 98.1mc, 47kw, Blair 
Bonu: 


Winter 1948 












Established 1930 
1330 ke 
5,000 watts (d) 


BROADCASTING ° 













distribution center). 
1948 surpassed 48 million. 


WBTM 


1,000 (n) 





R. SANFORD GUYER 
General Manager 


MARKET INDICATORS FOR VIRGINIA 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Population 3,029,000 "48 2,678,000 "40 

Increase over 1940 13.1% 

% of U.S. 2.07% “48 2.01% "40 
BMB Families 770,300 “49 724,000 16 
Percent Radio 89.5% "49 81.4% “46 
Radio Families 689,070 49 589,000 "46 
Business Concerns $1,211 "47 31,273 39 
Manufacturing Establishments 3,643 “47 2.494 39 
Non-Agricultural Employment 554,251 "47 515.000 °39 
Manufacturing Employment 191.090 ‘47 132,000 °39 
Income $2,992,000.000 "47 +1,127,000,000 "40 

Increase over 1940 165% 

Per Capita Income $ 1.064 47 50 86°40 
Increase over 1940 136% 

Construction (Private) $ 242,300,000 "47 86,900,000 39 
Residential $ 129.200,000 °47 53,900,000 °39 
Non-Residential $ 487,590,000 47 16,000,000 °39 

Retail Sales $2,075,573.009 "48 1,921,520,000 "47 

Value Added by Manufacture $1,052,000,000 "47 376,000,000 *39 

WRNL, 5kw, 910kc, ABC, Petry, Hooper, BMB | WHLF, 250w, 1400kc 

SB 1M 5M 15M 30M 1 Hr SB 1M 5M 15M 30M 1 Hr 

D 8.00 14.00 19.00 38.00 57.00 94.00 D 2.68 3.57 7.14 1428 21.42 35.70 

N 14.00 24.00 32.00 64.00 96.00 160.00 N 2.68 3.57 7.14 14.28 21.42 35.70 

WRNL-FM, Ch. 271, 102.1mc, 50kw 

— STAUNTON, A 4,900 93.4 
, vgustoa VU am 

— 1140ke CBS Radio Sales rad o, 4.580 radio fam 

D 2250 28.00 40.00 80.00 120.00 200.00 WTON, 250w, 1400kc, ABC 

N 45.00 55.00 70.00 140.00 210.00 350.00 ® 252 es = ty je “2 

WRVB (FM), Ch. 233, 94.5mc, 25.5kw, Radio “ 360 4 
Sales 

Bonus SUFFOLK, Nansemond 3,800 fam 88.0° 

WRVC (FM) (Norfolk), Ch. 273, 102.5mc, 7kw radio, 3,340 radio fam 
Radio Sales WLPM, 250w, 1450kc, ABC, Sears & Ayer 

Bonus (both stations bonus with WRVA D 4.00 6.00 8.00 12.50 25.00 50.00 

WXGI. Ikw-D 950kc, Burn-Smith N 4.00 600 8.00 12.50 25.00 50.00 

D 5.00 8.00 23.00 34.50 57.50 WLPM-FM, Chan. 299, 107.7mc, 3kw 

WTVR-TV, Ch. 6, 6.4kw-aur, 12.16kw-vis, NBC No rates available 
Blair 

D 25.00 30.00 45.00 75.00 105.00 150.00 

WAYNESBORO, Augusta, 3,000 fam., 90.2 

N 50.00 60.00 80.00 120.00 160.00 220.00 iin, STE ead tna 

ROANOKE, Rcanoke, 25,900 fam., 93.8 — 250w, 1490kc, MBS, Lorenzen & 

1j 4 290 d ‘ ompson 

2 picts Misa D 160 2.25 400 8.00 12.50 25.00 

N 2.00 3.00 5.00 10.00 15.00 30.00 

3 AM affiliates, average 1-time rate 

D 6.17 (7.75 13.17 26.33 43.00 66.33 WINCHESTER, Frederick, 4,400 fam., 94.7 

N 9.17 11.33 21.67 43.33 65.00 108.33 ail. Ae cada tole 

ions WINC, 250w, 1400kc, ABC, BMB, Conlan 

WDBJ, 5kw, 960kc, CBS, Free & Peters D 350 350 10.00 17.00 22.50 30.00 

D 7.50 950 15.00 30.00 45.00 7500 N 3.50 3.50 10.00 17.00 22.50 30.00 

N 11.00 14.00 25.00 50.00 75.00 125.00 WRFL (FM), Ch. 223, 92.5mc. 14kw 

WDBJ-FM, Ch. 235, 94.9mc, 4]1kw, Free & D 3.50 3.50 4.00 5.00 10.00 20.00 
Peters N 3.50 3.50 4.00 5.00 10.00 20.00 

Bonus 

WROV-FM, 250w, 1240kc, MBS, Burn-Smith 

DOM bs 753° jo-50 2100 200°"seoo | fOr the facts on WMBG 

N 6.50 8.00 16.00 32.00 48.00 80.00 

WROV-FM, Ch. 279, 103.7mc, Ikw 

Bonus ASK 

WSLS, Ikw, 610kc, ABC, Weed JOHN 

D 7.75 8.50 14.00 28.00 42.00 70.00 YOUR 

N 10.00 12.00 24.00 48.00 72.00 120.00 BLAIR 

WSLS-FM, Ch. 256, 99.1mc, 4.7kw JOHN 

Bonu: & COMPANY BLAIR 

SOUTH BOSTON, Halifax, 1,600 fam., 83.2° 


1,330 radio fam 


radio 


Mr. Hooper Proves WBTM is Danville’s First Station! 


HOOPER STATION LISTENING 
City Zone 


INDEX 
CITY 


Share Of Audience 
—— _ _ WBTM STATION STATION S7 ATION 
_Mon ‘thre a 43.9 j 
‘Mon. thra Fri. pin * 45.2 
2  —« 
Bun. thre Sat. 44.8 
ea 5. : , 
Danville, Virginia is one of the best test markets in the South Atlantic States. Home of 


Tobacco Market and the World’s Biggest Textile Mill, (Danville’s diversified industry makes it an outstanding 
1948 per capita retail sales is 43% 


above the national average. 


Ask George Hollinbery & Co., or any ABC salesman 


Telecasting 






Danville 


OTHERS 


Total 


WBRBIIM-FM 








MAN! 












Va 








the Best 


world’s 


retail sales in 


Established 1947 
98 on your FM dial 


32.000 watts 


August 15, 1949 @ Page 193 























VIRGINIA RADIO MARKET DATA BY COUNTIES 















Taxable Pay- Mfg. Val 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added” 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 (S099 
Accomack 8,200 88.4 7,250 11,058 3,037 1,074 
Albermarle 10,700 87.3 9,340 47,645 8,919 3,886 
Alleghany 6,200 92.2 5,720 23,593 6,176 3,168 24.743 
Amelia 1,800 78.9 1,420 2,036 464 88 hes 
Amherst . 4,300 85.7 3,690 4,734 580 183 
Appomattox 1,900 84.4 1,600 4,145 632 177 
Arlington 59,900 97.3 58,280 114,778 22,905 12,812 
Augusta 15,500 91.0 14,110 44,763 13/436 6,828 — 
Bath 1,600 90.4 1,450 2,481 1,159 365 : 
Bedford 5,900 84.0 4,960 8,922 2,380 950 
Bland 1,400 87.5 1,230 975 260 70 
Botetourt 3,500 89.1 3,120 4,474 597 227 
Brunswick 3,900 81.6 3,180 6,725 1,526 459 
Buchanan ..... 6,600 85.0 5,610 8,692 3,599 2,492 
Buckingham 2,700 79.9 2,160 2,639 717 221 
Campbell 17,200 88.2 15,170 69,034 24,231 11,258 15,999 
Caroline 2,800 83.9 2,350 4,059 1,193 346 : 
Carroll 5,600 83.7 4,690 5,178 2,772 1,108 12,76) 
Charles City 1,000 81.1 810 559 1530 1153 , 
Charlotte . 3,000 79.5 2,390 3,284 711 167 
Chesterfield 9,100 92.8 8,440 7,918 1,085 330 D 
Clarke ... 1,700 90.3 1,540 4,215 524 210 
Craig 800 89.7 720 1,105 130 31 
Culpeper 3,400 86.7 2,950 8,433 1,416 521 
Cumberland . 1,700 79.5 1,350 1,779 204 55 
Dickenson dos 4,100 86.2 3,530 5,464 2,380 1,454 
Dinwiddie ......... 12,300 84.0 10,330 49,533 11,774 4,912 
Elizabeth City . 16,700 93.8 15,650 28,449 4,546 1,821 
See 1,500 82.4 1,240 3,343 836 256 
Fairfax 16,800 94.7 15,910 12,277 2,126 949 
Fauquier 4,600 79.0 3,630 11,660 1,581 654 
Floyd 2,500 83.3 2,080 2,883 509 115 
Fluvanna 1,600 77.4 1,240 1,836 492 104 
Franklin 5,200 83.8 4,360 6,253 1,699 709 
Frederick 7,600 92.3 7,010 24,754 6,361 2,784 
Giles 3,600 90.1 3,240 5,951 4,691 3,041 D 
Gloucester 2,700 85.7 2,310 4,404 736 279 
Goochland 1,900 81.4 1,550 1,405 391 122 
Grayson . 4,600 86.2 3,970 8,605 2,780 1,119 
Greene .... 1,200 77.4 930 703 82 17 
Greensville 3,500 82.3 2,880 7,071 1,771 663 
Halifax 8,400 80.2 6,740 15,102 3,789 1,552 12,789 
Hanover . 3,900 84.7 3,300 7,171 1,406 450 
Henrico 78,000 93.7 73,090 392,802 102,614 55,814 
Henry ..... 9,800 87.6 8,580 27,144 11,679 5,441 47,187 
Highland ... 900 89.0 800 817 162 27 
Isle of Wight . 3,300 82.5 2,720 5,852 1,770 764 
James City .... 3,000 89.7 2,690 8,045 1,680 587 
King and Queen 1,600 80.1 1,280 1,005 466 109 
King George .. 1,800 82.9 1,490 1,304 549 300 
King William . 1,800 84.9 1,530 4,561 1,425 725 
Lancaster . 2,000 85.7 1,710 4,331 1,111 392 
ere 8,100 85.0 6,890 9,537 2,998 1,863 
Loudoun . 4,700 90.1 4,230 10,743 1,105 407 4 
Louisa .. 3,200 82.6 2,640 4,374 1,276 308 
Lunenburg . 3,200 82.6 2,640 4,963 1,138 323 
Madison 1,800 82.6 1,490 1,863 219 58 
Mathews 1,600 86.4 1,380 2,898 480 181 
Mecklenburg 7,000 83.1 5,820 12,478 2,832 931 
Middlesex 1,500 83.2 1,250 2,697 424 128 
Montgomery 8,600 90.6 7,790 15,217 5,528 2,877 
Nansemond 9,200 85.3 7,850 25,664 6,893 2,610 
Nelson 3,100 84.1 2,610 4,001 1,465 629 
New Kent 800 82.4 1,964 1 2 
Norfolk 103,200 90.8 93,710 335,170 64,419 31,150 16,461 
Northampton 4,700 87.9 4,130 10,886 1,823 742 
Northumberland 2,400 86.2 2,070 3,442 1,116 368 
Nottoway 3,600 85.0 3,060 9,294 2,132 718 
Orange ..... 3,100 87.0 2,700 9,064 1,849 777 
Page .... 3,500 88.1 3,080 5,923 1,148 425 
Patrick 3,600 80.8 2,910 3,041 844 218 
Pittsylvania 20,800 86.0 17,890 62,842 23,158 11,186 
Powhatan 1,300 81.2 1,060 1,520 261 66 
Prince Edward 3,500 82.0 2,870 7,831 2,209 800 
Prince George 5,600 90.6 5,070 9,180 5,409 3,130 
Prince William 4,800 88.7 4,260 9,036 1,038 382 
Princess Anne . 6,900 90.4 6,240 10,734 1,615 632 - 
Pulaski 6,300 89.1 5,610 11,532 4,882 2,057 7,33 





D—Withheld to avoid disclosing figures for individual companies. 

1 included Charles City and New Kent. = sie 

Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Fede-al Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 
Sales, copyright 1949 ‘‘Sales Management.” Further reproduction unlicensed. 
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WSAP—WSAP-FM 


Portsmouth, Virginia 
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The ECONOMY buy in 
NORFOLK . ... 







* Norfolk Metropolitan Area: We Solve 

1948: Retail Sales ....... $449,957,000 Advertising Problems 
Per Family Buying Power 4,926 
POPULATION: 567,400 


‘Sales Management 1949 Survey of Buying Power. 






Get the FULL Story from 
Ra-Tel Representatives, Inc.! 









MUTUAL NETWORK AFFILIATES 


serving 


NORFOLK NEWPORT NEWS 







PORTSMOUTH 





BROADCASTING ® Telecasting 





Page 194 ® August 15, 1949 





rilies 


nage 


7,337 


Retail 
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Just as Virginia is synonymous with historical firsts, 
so considered are the Havens and Martin Stations as Pio- 
neers in the Old Dominion. 


And rightfully so. In 1926, 5000 watt AM Station WMBG 


signal unequalled anywhere. WMBG-WCOD offers nation- 
al advertisers a truly great service area. 


Traditionally, Havens and Martin erected the first tele- 
vision station in the South, and its WTVR is truly one of 





the Pioneer TV properties in America. 


Be it AM-FM-TY, the First Stations of Virginia are 
your logical media in the economic-stable Richmond 
market ... which has seen the manufacturing increase 
in value by 76% in eight years; where effective buying 
income is near a half billion. 


was established. Loyal Virginia listeners for 23 years have 
grown accustomed to the finest in radio programming and 
public service . . . a heritage sister station WCOD(FM) is 
proudly upholding. The first FM station in Virginia. 
WCOD’s 50,000 watt voice penetrates Virginia with a 


WMBG ™ 
WTVR 
WCOD ™ 


Girth Stations of Virginea 


Havens and Martin Stations, Richmond 20, Va. 
John Blair & Company, National Representatives 
Affiliates of National Broadcasting Company 
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1 Included in Arlington County. 
2 Included in Albermarle County. 
8 Included in Alleghany County. 





4 Included in Augusta County. 
5 Included in Campbell County. 










Radio 
Sales, 


Families, Per Cent 
copyright 1949 ‘Sales 


Sources: 






KYAK 


THE 


“THOROUGH” 
PENETRATION 


OF THE 


* WEALTHY 
YAKIMA VALLEY 








“The FRUIT BOWL of the 
nation” 






YAKIMA COUNTY RANKS: 
1ST IN APPLES, PEARS AND HOPS 
Sth in Cherries 


6th in all fruits and nuts 






6th in Total Agricultural production 
8th in Peach production 
* * * 


KYAK maintains TWO remote Valley 
and Toppenish 





studios in Sunnyside 





staffed with full-time personnel to bet- 







ter serve this area and Valley adver- 
tisers invest MORE on KYAK than with 
any other area station. 


= & @& 


KYAK—with MBS listened to for 15 
years in the Valley. 


* Per-capita income $200.00 above Nat'l 
average. 
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® Included in Dinwiddie County. 


7 Included in Elizabeth City. 


> & 


© Included in Henry County. 


Included in James City County. 


D—Data withheld to avoid disclosing figures for individual companies. 
Radio, 


BMB. Employment, 


Further 





ABERDEEN, Grays Harbor, 6,600 fam., 96.8% —_— 


VIRGINIA RADIO MARKET DATA BY COUNTIES 


Included in Frederick County. 
Included in Henrico County. 


Taxable 
reproduction 





1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 
Rappahannock 1,300 81.0 1,050 1,563 130 36 
Richmond 1,600 83.7 1,340 2,725 866 327 
Roanoke 31,200 93.8 29,270 134,503 32,291 15,531 
Rockbridge 6,100 89.3 5,450 14,629 2,735 1,029 
Rockingham 10,200 89.8 9,160 39,391 8,062 3,114 
Russell 5,300 86.6 4,590 6,225 1,445 877 
Scott 5,300 83.6 4,430 5,565 559 185 
Shenandoah 5,000 91.4 4,570 10,096 1,722 618 
Smyth 6,500 86.9 5,650 10,613 5,580 2,490 
Southampton 5,700 81.1 4,620 11,073 3,318 1,528 
Spotsylvania 5,000 92.0 4,600 25,213 6,136 2,902 
Stafford . 2,600 89.6 2,330 1,478 209 55 
Surry 1,400 83.5 1,170 1,807 151 39 
Sussex 2,700 80.8 2,180 4,661 2,035 725 
Tazewell 9,300 91.1 8,470 26,062 7,706 4,840 
Warren 3,400 89.7 3,050 9,093 5,079 2,781 
Warwick 23,300 90.1 20,990 75,595 24,427 14,793 
Washington 11,400 87.8 10,010 27,652 9,124 3,899 
Westmoreland 2,600 82.8 2,150 3,557 697 186 
Wise 11,100 87.4 9,700 28,250 8,374 4,497 
Wythe 5,300 89.5 4740 11,488 2,829 1,187 
York 2,600 88.9 2,310 2,482 517 214 

Virginia (Independent Cities) 

Alexandria 95.9 1 
Bristol 91.2 2 
Buena Vista sa nd 
Charlottesville , 89.6 2 
Clifton Forge . 
Danville 86.0 
Fredericksburg 2 96.5 2 
Hampton . 
Harrisonburg 1 93.5 19 
Hopewell 6 
Lynchburg 89.7 ) 
Martinsville 86.4 0 
Newport News 89.1 1 
Norfolk City 91.3 - 
Petersburg .... 85.0 ‘ 
Portsmouth 89.7 14 
Radford " 
Richmond City 93.2 = 
Roanoke City ‘ 93.8 a 
South Norfolk - = 
Staunton 93.4 : 
Suffolk . ce 88.0 
Williamsburg os = 
Winchester " 94.7 ° 


2 Included in Montgomery County. 
1 Included in Nansemond County. 
4 Included in Norfolk County. 


Included in Pittsylvania County. 
“ Included in Prince George County. 


Federal 
unlicensed. 


Payrolls, Security Administration. Mfg. Value Added, Dept. of 


KVOS. 


D 8.00 8.00 12.50 

N 10.00 10.00 15.00 
SPOT RATE FINDER 

BREMERTON, Kitsap, 


11,080 radio fam. 


radio, 6,390 radio fam. 


KXRO, 250w, 1340kc, W. S. Grant, Keating, 


BMB 
SB 1M 5M 
D 5.25. 5.25 10.50 
N 7.50 7.50 15.00 


BELLINGHAM, Whatcom, 
radio, 10,670 radio fa 












cowmurz 


KBRO, 250w, 1490kc, Keating 


2 AM affiliates, average 1-time rates D 6.00 6.55 
SB 1M 5M 15M 30M 14Hr N 7.20 7.90 
D 8.00 8.00 12.25 18.00 27.00 43.00 


15M 30M = 14Hr N 
14.00 21.00 35.00 


20.00 30.00 50.00 


10.00 10.00 15.50 24.50 38.00 60.00 


KELA, Ikw, 1470kc, MBS, W. S. Grant, Keat 


KPUG, Ikw, 1170kc, MBS, W. S. Grant 


ing, Hooper 
10,900 fam., 97.9% D 8.00 8.00 12.00 16.00 24.00 36.00 D 5.50 5.50 8.40 
m. N 10.00 10.00 16.00 24.00 36.00 60.00 N 7.00 7.00 10.00 


| 
; 
ee | |) 

} \ STEVENS |omeuce 


| | 


Since 1922 





WASHINGTON 





country 


vag Somat 20 


SPOKANE 


oot some 


aiTtivas 


4 Ellensburg 






wmaeace 


BROADCASTING °®° 


(Continued fro ) , 
age 194) 


Taxable Pay- 


included in Roanoke County. 
* Included in Rockbridge County 
* Included in Rockingham County 
2° Included in Spotsylvania County 
“1 Included in Warwick County. 
22 Included in Washington County 


Commerce Families, Retai 


Ikw, 790kc, ABC, 


WASHINGTON ss MSM 


McGillvra, Keating 


30M 1H 
20.00 30.00 50.00 
25.00 40.00 60.00 


98.9 radio 


18.00 30.00 
13.00 21.60 36.00 


CENTRALIA-CHEHALIS, 
97.6% radio, 2,730 radio fam 
1,900 fam., 98.7% radio, 1,880 radio fam 


2,800 fam 


14.00 21.00 35.00 
20.00 30.00 50.00 


(Continued on 198) 


serving Washington’s Capital 


City and the lower Puget Sound 


KGY 


OLYMPIA 


. a listening “must” in this 


HIGHEST PER CAPITA IN- 


Network 
Audience 


: 

tiie | COME Area. 

vaninea : 
: ® 
§ MUTUAL — DON 
= with that PLUS of Local 
. Appeal Programming 

See page 3 for key to map. _ 


Telecasting 








Mfg. Value 
Added 
1947 ($009 


27,515 
8,474 


11,054 
D 


11,042 
58,043 


27,870 
29,703 
10,560 
48,159 
54,080 
16,071 


205,130 
22,077 














Chehalis 


ot yremmnnet sense Ye 


i 


. 
nr 3 Dem 


205,130 
22,077 


milies, Retai 


Ivra, Keating 


30M Hr 
30.00 50.00 
40.00 60.00 


98.9 radio 


18.00 30.00 
21.60 36.00 


2,800 fam 


m. (Chehalis 
0 radio fam 


Grant, Keat 


21.00 35.00 
30.00 50.00 


198) 


Capital | 
Sound i 


in this |; 


TA IN: | 


i 
Network | 
Audience 
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TE tah 


>casting 


SEATTLE 


** No (sob) KJR ”’ 


5000 WATTS AT 950 kc. 


A. Marshal Fuld Yaliw 


BROADCASTING 


Telecasting 


KJR doesn’t reach everybody! 


But KJR does blanket the rich western Washington market, 
where 1,321,100 radio listeners enjoy one of the world’s 
richest-per-capita incomes. 


Best of all, KJR’s 5000 watts at 950 kc. cover the import- 
ant area that any 50,000 watts would reach (check your 
BMB). 


And “the beauty of it is’—it costs YOU so much LESS! 
Talk with AVERY-KNODEL, Inc., about K JR! 


for Western Washington...An Affiliate of the 
American Broadcasting Company 


August 15, 1949 
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YA 





M A 
IMA 


K 


Covering the Central Washington Market 


126,400 


People Repre- 
senting Retail 
SOs OF 5.0.4. 


$127,645,000° 


In the city and county Yakima, Wash., 
ranks among the leading 200 markets 
of the nation and KIMA, “listened to 
most, by most people,” is the econom- 
ical, most efficient contact with this rich, 
responsive market. 


—GANR —_ 


Any WEED & Company representative will gladly 
supply complete KIMA station data, Hooper ratings 
and market information. 
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RADIO SPOKANE 


Awgust 15, 


1000 Watts day 


* Sales Management “Survey of Buying Power” May 1949 


KIMA—CBS 
Yakima, Wash. 


500 night 


50,000 WATTS 


of PROTECTED* Persuasive 
Power that Completely Covers 


theBILLION DOLLAR 
Spokane Market 






*Class 1-8 
Clear Channel 


a ee i ee ee 


Radio Central Building 
Spokane, Wash. 


National Representatives: Edward Petry & Co., Inc, 


1949 


| 


| 
| 









WASHINGTON 


SPOT RATE FINDER 


(Continued from page 196) 


ELLENSBURG, Kittitas, 2,200 fam., 97.3% 
radio, 2,140 radio fam. 
KXLE, 250w, 1240kc, Tracy-Moore 
SB 1M 5M 15M 30M 14Hr 
D 5.00 7.00 8.00 10.00 20.00 40.00 
N 5.00 7.00 8.00 10.00 20.00 40.00 
EVERETT, Snohomish, 11,300 fam., 97.7% 


radio, 11,040 radio fam. 
KRKO, 250w, 1400kc, MBS, McGillvra, Keat- 


ing, BMB 
8.40 14.00 21.00 35.00 


D 5.50 5.00 
N 7.00 7.00 10.00 20.00 30.00 50.00 


KENNEWICK, Benton, 3,200 fam., 98.0% radio, 
3,140 radio fam. 

KWIE, 250w, 1230kc 

D 2.40 3.25 10.00 16.00 25.50 46.00 

N 2.40 3.25 10.00 16.00 25.50 46.00 

KIRKLAND, King, 1,500 fam., 98.9% radio, 
1,480 radio fam. 

KRKL, 250w-D, 1050kc 

D 4.00 6.00 12.00 18.00 24.00 42.00 

LONGVIEW, Cowlitz, 5,800 fam., 98.7% radio, 
5,720 radio fam. 

KWLK, 250w, 1400kw, MBS, Keating, W. S. 


Grant 

D 5.25 5.25 10.50 14.00 21.00 35.00 
N 7.50 7.50 14.25 19.00 30.00 50.00 
KWLK, 250w, 1400kw, MBS, Keating, W. S. 


Grant 

MOSES LAKE, Grant, 800 fam., 97.4% radio, 
780 radio fam. 

KSEM, 250w, 1450kc, W. S. Grant 

D 4.05 4.50 675 12.00 18.00 30.00 

N 4.05 4.50 6.75 12.00 18.00 30.00 

MOUNT VERNON, Skagit, 1,600 fam., 98.7% 
radio, 1,580 radio fam. 

KBRC, 500w-D, 1430kc, Keating 

D 3.50 3.50 6.00 10.00 15.00 25.00 

OLYMPIA, Thurston, 5,800 fam., 98.4% radio, 
5,710 radio fam. 

KGY, 250w, 1240kc, MBS, W. S. Grant, Conlan 

D 5.25 5.25 10.50 14.00 21.00 35.00 

N 7.50 7.50 15.00 20.00 30.00 50.00 

OMAK, Okanogan, 1,200 fam., 96.2% radio, 
1,150 radio fam. 

KOMW, lIkw-D, 680kc, Keating 

D (rates on request) 

PASCO, Franklin, 3,200 fam., 95.7% 
3,060 radio fam. 

KPKW, 250w, 1340kc, Griffith, Keating 

D 2.00 2.90 8.65 13.80 23.00 

N 2.00 2.90 8.65 13.80 23.00 

PORT ANGELES, Clallam, 3,400 fam., 
radio, 3,310 radio fam. 

KONP, 250w, 1450kc, Keating 

D 3.00 4.00 5.00 9.00 

N 4.00 5.00 6.00 10.00 

RENTON, King, 6,000 fam., 
5,890 radio fam. 

KXRN, 250w-D, 1220kc 

D 7.20 12.00 24.00 38.40 

SEATTLE, King, 165,500 fam., 97.4% 
161,200 radio fam. 


radio, 


40.25 
40.25 
97.3% 


15.00 
18.00 
98.2% 


25.00 
30.00 
radio, 


72.00 
radio, 


4 AM affiliates, average 1-time rates 

D 20.37 30.25 36.37 60.75 91.12 142.50 
N 43.75 62.00 70.75 121.50 182.25 285.00 
4 AM non-oaffiliates, average 1-time rates 





D 8.12 10.06 14.50 25.75 39.25 67.50 

N 13.12 16.37 22.75 41.25 62.50 106.25 

KING, 50kw, 1090kc, Walker, Tracy-Moore, 
Hooper 

D 9.50 11.25 15.00 30.00 45.00 75.00 

N 17.50 22.50 30.00 60.00 90.00 150.00 


KING-FM, Ch. 235, 94.9mc, Ikw, Walker 
Bonus 

KIRO, 50kw, 710kc, CBS, Free & Peters 

D 26.00 41.00 50.00 75.00 112.50 187.50 


N 55.00 78.00 92.00 150.00 225.00 375.00 


KIRO-FM, Ch. 264, 100.7mc, 5.7kw, Free & 
Peters 

Bonus 

KJR, 5kw, 950kc, ABC, Avery-Knodel, BMB, 
Hooper 


D 18.00 25.00 35.00 56.00 84.00 140.00 
N 35.00 60.00 70.00 112.00 168.00 280.00 
KOL, 5kw, 1300kc, Headley-Reed, Hooper, 


BMB 

D 10.00 10.00 16.00 24.00 36.00 60.00 

N 18.00 18.00 26.00 40.00 60.00 100.00 
1000kc, NBC, Petry, Hooper, 


KOMO, 50kw, 

BMB 
D 25.00 35.00 37.50 72.00 108.00 
N 60.00 70.00 75.00 144.00 216.00 
KOMO-FM, Ch. 225, 98.9mc, 14.4kw, Petry 
Bonus 
KRSC, Ikw, 1150kc, Young, Hooper 
D 6.00 9.00 12.00 24.00 36.00 60.00 
N 10.00 15.00 20.00 40.00 60.00 100.00 
KRSC-FM, Ch. 251, 98.I1mc, 15kw, Young 

Bonus 
KTW, lkw-D, 1250kc, ST-KWSC 
D .-- 16.00 24.00 40.00 
N (time sold only to religious broadcasters) 
KVI, 5kw, 570kc, MBS, Hollingbery, Hooper 
D 12.50 20.00 23.00 40.00 60.00 100.00 
N 25.00 40.00 46.00 80.00 120.00 200.00 
KXA, Ikw, 770kc, Forjoe 

D 7.00 10.00 15.00 25.00 40.00 75.00 
N 7.00 10.00 15.00 25.00 40.00 75.00 
SPOKANE, Spokane, 50,500 fam., 97.6% 
radio, 49,290 radio fam. 

Note: All rates one-time. Sources: Total 
Families, copyright 1949 ‘Sales Manage- 
ment’. Further reproduction unlicensed. 
For complete explanation see foreword. 


| 





4 AM affiliates, average 1-time + 





SB 5M 15M 30 1 Hr 
D 12.37 16.87 21.25 36.87 55 96.25 
| N 22.25 30.00 42.50 68.75 111 92:50 
2 AM non-affiliates, average 1-time es 
D 4.50 5.50 9.50 15.50 24 36.25 
N 8.00 9.00 16.00 26.00 39 60.00 
KFIO, 250w, 1230ke 
D 4.00 6.00 10.00 15.00 25 32.50 
N 6.00 8.00 14.00 20.00 30 40.00 
KGA, 50kw, 1510kc, ABC, Petry, Conian — 
D 12.50 17.50 25.00 48.00 72.00 120.00 
N 25.00 35.00 50.00 96.00 144.00 240/09 
KHQ, 5kw, 590kc, NBC, Katz, BMB ; 
D 16.50 20.00 27.50 44.00 66.00 110.00 
N 33.00 40.00 55.00 88.00 132.00 220/00 
KNEW, 5kw, 1430kc, MBS, Hollingbery, Hooper 
D 8.00 10.00 15.00 28.00 42 70.00 
N 16.00 20.00 30.00 56.00 84.00 140.00 
KREM, 250w, 1340kc, Forjoe, Conla Hooper 
D 5.00 5.00 9.00 16.00 24.00 40.00 
N 10.00 10.00 18.00 32.00 48.00 80.00 





| D 7.20 


KXLY, 5kw, 920kc, CBS, Walker 

D 12.50 12.50 17.50 27.50 42.50 85.00 

N 25.00 25.00 35.00 55.00 85.00 170.00 

TACOMA, Pierce, 47,200 fam., 98.1 radio 
46,300 radio fam. F 








2 AM non-affiliates, average 1-time rates 
D 7.35 7.35 14.70 24.00 36.00 60.00 
N 11.00 11.00 22.00 37.50 55.00 95.00 


KMO, 5kw, 1360kc, McGillvra, Scott Keating 
Hooper, Conlan 


7.20 14.40 24.00 36.00 60.00 

| N_ 12.00 12.00 24.00 40.00 60.00 100.00 

| KTBI, Ikw, 810kc, Taylor-Borroff, Keenan 
Eickleberg 

D 7.50 7.50 15.00 24.00 36.00 60.00 

N 10.00 10.00 20.00 35.00 50.00 90.00 


KVI, 5kw, 570kc, MBS (See Seattle 

VANCOUVER, Clark, 9,500 fam., 98.1% radio 
9,320 radio fam. / 

KVAN, lkw, 910kc, Keating 

D 5.00 6.00 12.00 24.00 36.00 60.00 

N 6.25 7.50 15.00 30.00 45.00 75.00 

WALLA WALIA, Walla Walla, 7,200 fam 
97.6% radio, 7,030 radio fam. 


2 AM non-affiliates, average 1-time rates 
D 5.25 9.00 11.10 19.20 28.80 48.00 
N 8.00 12.00 16.00 28.00 42.00 70.00 


KUJ, 5kw, 1420kc, MBS, W. S. Grant, Keating, 
BMB 


D 7.50 9.00 15.00 24.00 36.00 60.00 
N 10.00 12.00 20.00 32.00 48.00 80.00 
| KWWB, 250w, 1490kc, ABC, McHugh 
| D 5.00 7.20 14.40 21.60 36.00 
N 6.00 12.00 24.00 36.00 60.00 
WENATCHEE, Chelan, 4,700 fam., 97.3% 


D 7.25 7.25 


BROADCASTING ® 





radio, 4,570 radio fam. 


2 AM affiliates, average 1-time rates 


D 6.50 6.50 11.25 18.00 32.00 45.00 


N 7.50 7.50 12.50 20.50 37.00 50.00 

KPQ, Ikw, 560kc, ABC, McGillvra, Keating 
Conlan 

D 8.00 8.00 12.50 20.00 30.00 50.00 

N 10.00 10.00 15.00 25.00 40.00 60.00 


KWNW, 250w, 1340kc, MBS, Biddick 

D 5.00 5.00 10.00 16.00 34.00 40.00 

N 5.00 5.00 10.00 16.00 34.00 40.00 

YAKIMA, Yakima, 11,800 fam., 97.4% radio 
11,490 radio fam. 





3 AM affiliates, average 1-time rate 


D 6.91 758 12.33 19.73 29.60 49.33 

N 9.66 10.33 16.66 27.33 42.66 66.66 

KIMA, Ikw-D, 500w-N, 1460kc, CBS, Weed 
Hooper 

D 8.00 10.00 12.50 20.00 30.00 50.00 

N 9.00 11.00 15.00 25.00 40.00 60.00 


KIT, Ikw (Skw CP), 1280kc, ABC, McGillvra 
Scott, Keating, Conlan, Hooper 

12.00 19.20 28.80 48.00 

12.00 20.00 32.00 48.00 80.00 

1400kc, MBS, W. S. Grant 


12.50 20.00 30.00 50.00 
15.00 25.00 40.00 60.00 


N_ 12.00 

KYAK, 250w, 
Hooper 

D 5.50 5.50 

N 8.00 8.00 


“KP Q- VILLE" 


WENATCHEE, WASH. 
CHELAN 
DOUGLAS 
GRANT 
KITTITAS 
OKANOGAN 





Past 4 years retail sales 
up 236% . and growing 
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MARKET INDICATORS FOR WASHINGTON 





9645 CLASSIFICATIONS FIGURES YR. FIGURES YR. CLASSIFICATIONS FIGURES YR. FIGURES YR. 
92.50 Population 2,487,000 748 1,736,000 °40 Manufacturing Employment 123,000 °47 82,000 °39 
* Increase over 1940 13.3% Income $3,289,000,000 ‘47 1,100,000,000 ‘40 
on % of U.S. 1.70% 48 1.31% 40 Increase over 1940 199% 
BMB Families 729,900 °49 667,000 °46 Per Capita Income $ 1395 ‘47 632 °40 
32 Percent Radio 97.8% 49 94.5% °46 Increase over 1940 121% 
am Radio Families 713,720 "49 630,000 "46 ag tees mol (Private) $ pep teen "47 - poesy = = 
, . ‘ chee pg es ; Ss iz $ 124,800,000 ‘47 900,000 °39 
" siness Concerns 12,98 35,66: : ae . a 1 
120.00 Busine: -_ “4 oi 4 1 47 _— hood Non-Residential $ 50,700,000 17 11,400,000 39 
40.00 Manufacturing Establishments 3407 °47 2,858 °39 Retail Sales $2,479,910,000 "48 2.324,453,.000  °47 
110.00 Non-Agricultural Employment 485,040 "47 415,000 *39° Value Added by Manufacture $ 817,000,000 "47 268,000,000 "39 
220.00 : : x 
looper 
70.00 
40.00 WASHINGTON RADIO MARKET DATA BY COUNTIES 
r 
40.00 Taxable Pay- Mfg. Value 
80.00 1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr Added 
County Families Radio Families 1948 (S000 Ist Qtr. 1947 1947 ($000 1947 ($000 
Ry, Adams 1,900 98.2 1,870 7,239 1,004 619 
0.00 Asotin 2,700 98.0 2,650 3,671 376 145 
radio, Benton 12,600 97.7 12,310 42,014 6,506 5,221 
Chelan 11,800 97.9 11,550 47,069 6,285 3,649 
Clallam 8,000 97.1 7,770 22,294 5,455 3,587 
“40.0 Clark 34,300 98.3 33,720 61,953 12,570 8,890 52,746 
ey Columbia 1,900 97.1 1,840 4,605 659 332 
5.00 Cowlitz 18,500 98.0 15,190 48,881 13,870 8,526 69,78) 
Douglas J 98.4 2,850 4,350 234 11 
ating Ferry 1,400 95.3 1,330 2,328 217 92 
60.00 Franklin 6,100 96.1 5,860 17,396 1,63) 767 
100.00 Gayfield 1,100 98.4 1,080 3,837 243 113 
- Grant 4,900 97.0 4,750 12,025 2,027 1,111 
—— Grays Harbor 17,400 96.9 16,860 61,334 15.490 9.239 48,463 
60.00 Island 3,000 97.9 2,940 3,339 383 149 
90.00 Jefferson 3,400 97.0 3,300 6,766 1,187 809 
: Kittitas 6,800 97.5 6,630 950,762 201.600 134,726 265,458 
er King 235,400 97.7 229,990 61,864 6,757 3.762 
a Kitsap 26,900 98.7 26,550 22,959 3,142 1,796 
Klickitat 3,800 96.7 3,670 9,554 1,512 828 
60.00 Lewis 13,700 97.7 13,380 39,025 6,972 3,768 
75,00 Lincoln 3,700 98.2 3,630 13,992 790 428 
[ees Mason 4,800 97.2 4,670 10,654 2,712 1,630 
Okanogan 8,900 96.6 8,600 20,260 2,452 1,319 
2 Pacific 5,400 97.2 5,250 14,685 3,228 1,916 
ates Pend Oreille 2,500 96.6 2,420 5,371 1,231 654 
48.00 Pierce 73,000 98.1 71,610 248,096 47.492 29,929 106,426 
70.00 San Juan 1,300 97.1 1,260 1.944 399 156 
Pi Skagit 14,100 98.1 13,830 37,835 6,894 3,929 18,951 
citinn Skamania 1,600 97.1 1,550 2,379 448 234 
Snohomish 32,900 98.0 32,240 95,724 19,039 11,609 71,833 
60.00 Spokane 69,300 97.7 67.710 260.199 46,519 27,006 71,995 
Stevens 6,000 96.6 5,800 11,320 1,606 793 
=m Thurston ...... 13,800 98.2 13,550 41,439 8,642 4,90) 
36.00 Wahkiakum 1,300 98.2 1,280 2,264 662 353 
- $000 Walla Walla 11,400 97.7 11,140 51,967 5,509 2,964 
973% | Whatcom 19,700 98.3 19,370 63,112 13,026 8,007 22,919 
: Whitman 9,400 98.6 9,270 31.759 2,893 1 308 om 
Yakima 35,300 97.6 34,450 127,645 16,744 9.09 22,226 
. 45.00 aes Radio Families, Per Cent Radio, BMB Employment, Taxable Payrolls, Fede-al Security Administration Mfg. Value Added, Dept. of Commerce Families, Retail 
) 50.00 Sales, copyright 1949 ‘Sales Management.’ Further reproduction unlicensed 
Keating 








MARKET INDICATORS FOR WEST VIRGINIA 
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CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Population 1,915,000 “48 1,902,000 "40 
) 40.00 d a 
) 40.00 ; SPOT RATE FINDER Increase over 1940 0.7° 
. BECKLEY, Raleigh, 5,300 fam., 93.8% radio, WGKV, 250w, 1490kc, NBC, Meeker, Hooper Oo f U.S 1.31% "48 1.45% "40 
6 radio 4,970 radio fam. SB. IM 5M (15M 30M IHR , 7c OF U.n. 173.300 °49 151.000 46 
D 8.00 8.00 12.00 30.00 40.00 60.00 BMB Families 4 Dos a y+ gy 
2 AM affiliates, average 1-time rate N es = 21.50 40.00 60.00 100.00 Percent Radio 92.0% 19 85.8% 16 
SB. IM 5M 15M 30M 1Hr  WKNA, Ikw, 950kc, ABC, Weed, BMB, Hoop- a gg a 135.430 749 387.000 46 
. = D 4.50 4.50 7.75 15.00 23.25 38.75 _ er, Conlan Radio Families ane 47 21351 "39 
N 625 6.25 10.00 20.00 30.00 50.00 D 9.00 9.75 15.00 30.00 45.00 75.00 Business Concerns : 29,0 Cs Bod a — 
wei sina . N 12.00 13.00 25.00 Pay 75.00 125.00 Manufacturing Establishments 1,602 17 1,094 *39 
" ' , Ikw-D, 500w-N, 560kc, CBS, Weed WKNA-FM, Chan. 248, .5mc, Ikw, Weed 7 ie : . >» , 6.620 "47 365,000 "39 
xm D500 5.00. 7.50 1400 22.50 37.50 | Bonus Non-Agricultural Employment eye “a ya 
0 50. N 7.50 7.50 10.00 20.00 30.00 50.00 WTIP, 250w, 1240kc, MBS, Forjoe, Hooper Manufacturing Employment " 9, ee ond 
0 bong WJLS-FM, Ch. 258, 99.5mc, 31.7kw D 5.50 6.50 10.00 20.00 30.00 50.00 Income $1,940,000,000 17 760,000,000 410 
cGillvra Bonus N 5.50 6.50 10.00 20.00 30.00 50.00 Emereane ever 1946 155% 
8.00 WWNR, 250w,, 1450kc, MBS, McGillvra CLARKSBURG, Harrison, 10,000 fam., 96.0% > lipene = $ 1.031 47 398 "40 
0 30.00 D 4.00 4.00 8.00 16.00 24.00 40.00 radio, 9,600 radio fam. Per Capita Income § 1,03 d 39 
, So ey 5.00 19.00 120.90 30.00 50.00 -— Increase over 1940 159% oo. (= 
' y an. 267, .3mc, 35.75kw 2 AM affiliates, average 1-time rates > i *rivate $ 112,700, 000 "47 10,800, 3s 
D 3.00 4.20 5.80 11.55 17.50 2890 D 3.37 4.00 7.00 14.00 21.00 32.50 Construction (Private) R "47 18,800,000 °39 
. = N Residential $ 38,600,000 "47 800, ¢ 
0 60.00 5.25 6.00 8.25 16.50 24.75 41.25 WN 4.75 5.75 11.00 22.00 32.00 55.00 “ aa . ~ ‘' 00 "47 8.400.000 "39 
BLUEFIELD, Mercer, 5,800 fam., 94.4% radio, Non-Residential $ —31,000,06 = Ba yy, Ra 
WOO 5,480 radio fam. Retail Sales $1,197,456,000 18 1,057,161,000 47 
© See page 3 SER 4 ’ ’ ‘ 000 °47 213,000,000 39 
2 AM affiliates, average 1-time rates for key to map Value Added by Manufacture $ 664,000, 0( ‘ 
D 5.25 5.75 11.50 23.00 34.50 57.50 
9 N 7.25 8.00 16.00 32.00 48.00 80.00 


WHIS, 5kw, 1440kc, NBC, Katz 

D 7.50 7.50 15.00 30.00 45.00 75.00 
N_ 10.00 10.00 20.00 40.00 60.00 100.00 
WHIS-FM, Ch. 283, 104.5mc, 100kw, Katz 
Bonus 
WKOY, 250w, 1240kc, MBS 
D 3.00 4.00 8.00 16.00 24.00 40.00 
N 4.50 6.00 12.00 24.00 36.00 60.00 
CHARLESTON, Kanawha, 22,400, 94.9% radio, 
21,260 radio fam. 


WDNE, 250w, 1240kc. MBS 
SB ™™ 5M 15M 30M He 
. 3.25 4.50 8.00 15.00 24.00 40.00 
4.50 7.00 12.00 20.00 32.00 55.00 
FAIRMONT, Marion, 9,200, 95.4° radio 
8,780 radio fam 


2 AM affiliates, average 1-time rates 

D 6.75 7.50 14.50 27.00 42.00 67.50 

N 10.50 12.00 22.50 42.50 67.50 110.00 

WMMN, 5kw, 920kc CBS Kotz, “BMB 

D 9.00 9.00 18.00 36.00 54.00 90.00 

N 15.00 15.00 30.00 60.00 90.00 150.00 

WVVW, 250w, 1490kc, MBS, Bolling, Conlan 

4 4.50 6.00 11.00 18.00 30.00 45.00 

WBLK, 250w, 1400kc, NBC, Branham 600 9.00 15.00 25.00 45.00 70.00 
SB IM = 5M ISM 30M Hr Wwvvw- FM, Ch. 222, 92.3mc 

D 5.00 6.00 10.00 20.00 30.00 45.00 No rates available 


4 AM _ affiliates, average 1-time rates 
D 8.65 9.57 15.30 32.10 46.90 73.47 
GAN N 11.48 12.59 23.20 45.65 68.67 114.12 


WCAW, 250w, 1400ke, McGillvra 
sales D 3.75 5.50 10.00 20.00 30.00 50.00 
Sales N 3.75 5.50 10.00 20.00 30.00 50.00 
"— 5Skw, 580kc, CBS, Branham, Hooper, 






J etaxtos 


iRGINI A 
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wing «ene 7.00 8.00 15.00 30.00 45.00 75.00 | HUNTINGTON. Cabell. Wayne, 23,900 fam 
) 90h toe ene 1 soe 1340ke, MBS, McGill 96.3% odio, 22.350 radio fam. 
N 1694 19.36 36:30 FR0p 10050 Torso | Williamson Se Asean ae DAR 75 "5.00 4008.00 12.00 20.00 2 AM affiliat ge I-time rates 
: . 72. ° “ —— eg affiliates, average i 
Ok 20 71 WED WD vie, M 250 3.50 7.00 1400 19.00 35.00 | 2 AM offilictes, average I-time rates 
) a Note: All rates one-time. Sources: Total wc dome WPDX. Ikw-D, 750kc N 9.45 11.25 23.81 44.75 65.40 111.67 
Families, copyright 1949 "Sales Manage- Welch & D 6.00 7.50 12.00 25.00 45.00 75.00 
ment’. Further reproduction _ unlicensed. * Bluefield ELKINS, Randoloh, 2,800 fam., 94.8% radio, | WHTN, Ikw-D, 800kc, Freidenburg, Conlan 
IWS For complete explanation see foreword. 2,650 radio fam. D 4.00 5.00 8.00 15.00 25.00 40.00 
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WEST VIRGINIA — Ch. 232, 94.3mc, 250w, Burn- ion” wa ee CBS, Branham | WHEELING, Ohio, 19,000 fam., 96 radio, 








M 15M 30M 14H : 
Bonus D 5.00 6.00 10.00 20.00 30.00 45.00 Tae satte Then. 
SPOT RATE FINDER MONTGOMERY, Fayette, 1,300 fam., 93.3% | N__ 7.00 8.00 15.00 30.00 45.00 75.00 ee 
(Conti if , 199) radio, 1,220 radio “aside mm i WPAR-FM, Ch. 293, 106.5mc, 4kw, Branham 3 AM affiliates, average 1-time rates 
ynetinUwec rom age ae , % : 2 
ties : — WMON, 250w, 1340kc, MBS, Conlan Genus SB. IM 5M 15M 30M IHR 
WPLH, 250w, 1450kc, MBS, Conlan SB IM 5M ISM 30M IHR —— . Wyoming, 500 fam., 93.I1mc, 470 D 14.00 15.00 25.00 33.66 65.33 110.00 
SB 1M 5M 15M 30M Hr radio fam. N 30.00 31.25 57.00 92.00 150.0 
D 5.00 6.00 8.00 15.00 24.00 40.00 : 00 250.00 
D 4.00 5.00 10.00 15.00 30.00 50.00 WWYO, Ikw-D 970ke 
N 840 800 1600 3200 4800 80.00 | % 600 7.50 10.00 20.00 35.00 60.00 








D 5.00 8.00 12.00 24.00 36.00 60.00 ae 
WPLH-FM, Chan. 273, 102.5mc, 41kw, Transit MORGANTOWN, Monongalia, 6,500 fam 

























Radio 95.7% radio, 6,220 radio fam. i PRINCETON, Mercer, 2,400 fam., 94.1% eee SEbw, HENS, AEG, age —_ 
Bonus WAJR, 250w, 1230kc, MBS, Conlan, BMB a 2 a a on 7 
WSAZ, Skw-D, Tkw-N, 930ke, ABC, Branham, | D 4.50 6.00 10.00 16.00 24.00 40.00 | WHOH: 250 w 1490ke | | N10.00 12.50 24.00 40.00 60.00 100.09 
ag Og ee WAIR EM, Ch 57. 999 Ten 2200 90.00 N  *3.50 4.00 10.00 20.00 30.00 50.00 | WTRF, Ikw-D, 1290kc, MBS, Petry, BMB 
A250 1450 3163 57:50 829014875)... °C hn oy Ol 2 oe, D =: 9.00 10.00 15.00 25.00 40.00 70.0 
LOGAN, Logan, 1,700 fam., 95.1% radio, | OAK HILL, Fayette, 1,200 fam., 95.1% radio, Bonus ‘ + gee Pen 263, 100.5mc, 20kw 
fe — a. 1,140 radio fam. RONCEVERTE, Greenbrier, 800f am., 92.7% | (99% © oe 

, 250w, c WOAY, Ikw, 860kc, BMB radio, 740 radio fam. WWVA, 50kw, 1170kce, CBS, Petry, BMB 
D $006.00 9-60 12.00 21.60 36.00 | p 6.00 6.00 12.00 24.00 36.00 60.00 WRON, 250w, 1400kc, MBS, McGillvra, BMB : 


N 6.00 600 9.60 12.00 21.60 36.00 N 








6.00 6.00 12.00 24.00 36.00 60.00| 5 4.00 4.00 8.00 16.00 2400 40.00 | © 22:00 25.00 45.00 72.00 120.00 200.09 


























WLOG-FM, Chan. 277, 103.3mc, Ikw WOAY-FM, Ch. 231, 94.1mc, 20kw N 600 600 12.00 24.00 3600 60.00 | N 50-00 50.00 90.00 144.00 240.00 400.00 
anne Bonus (60% of AM rates after AM sign-off) | WeicH, McDowell, 2,200 fam., 93.2% radio, | WWVA-FM, Chan. 254, 98.7mc, 30kw, Petry 
MARTINSBURG, Berkley, 4,700 fam., 94.6% PARKERSBURG, Wood, 10,500 fam., 95.4% 2,050 radio fam. Bonus 
Fyn gg hoe yom on radio, 10,020 radio fam. WBRW, 250w, 1340kc, MBS, Forjoe, BMB 

; w, 1340kc, Burn-Smith, BM ae f é 7.50 18. “f 45. ; P 
D 3.15 4.50 9.00 18.00 27.00 45.00 | 2 AM affiliates, average I-time rates i ee 8 ee te ee 2M em, 
N 5.25 7.50 15.00 30.00 45.00 75.00 | D 5.00 6.00 10.00 20.00 30.00 45.00 : : ; ee i 
ae N 7.00 8.00 15.00 30.00 45.00 75.00 WESTON, Lewis, 2,400 fam., 94.2% radio, | WBTH, 250w, 1400kc, MBS, Gene Grant, BMB 
Note: All rates one-time. Sources: Total Sa EEEnnEIEEERE NS EEERIpEEEnEEEEEEEEEEnOREEeERT 2.260 radio fam. D 5.00 5.00 12.00 24.00 36.00 60 
Families, copyright 1949 ‘‘Sales Manage- WCOM, 250w, 1230kc. ABC, McGillvra WHAW, 250w, 1450kc, MBS, Cooke é 00 
ment’. Further reproduction unlicensed. D 5.00 6.00 10.00 20.00 30.00 45.00 D 2.50 3.50 10.00 20.00 30.00 40.00 N 5.00 5.00 12.00 24.00 36.00 60.00 
For complete explanation see foreword. N 7.00 8.00 15.00 30.00 45.00 75.00 N 3.00 4.50 15.00 25.00 35.00 50.00 
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WEST VIRGINIA RADIO MARKET DATA BY COUNTIES 









































































Taxable Pay- Mfg. Value 
1949 Total Per Cent Radio Retail Sales Employment rolls—Ist Qtr. Added 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($000 
Barbour 4,500 88.9 4,000 6,074 1,330 503 
Berkeley 8,200 93.1 7,630 18,649 6,759 2,786 13,181 
Boone 5,900 90.2 5,320 12,410 6,021 4,299 
Braxton 3,800 84.0 3,190 5,289 709 202 
Brooke 5,900 95.9 5,660 12,099 6,776 4,050 24,217 
Cabell 29,200 92.4 26,980 104,189 27,277 14,761 56,103 
Calhoun 1,900 85.7 1,630 2,768 225 56 
Clay 2,900 84.7 2,460 3,979 1,447 762 
Doddridge 2,200 88.4 1,940 2,963 402 116 
Fayette ..... 17,500 93.1 16,290 47 636 19,543 13,891 D 
Gilmer .... 2,200 86.0 1,890 2,653 609 332 
Grant 1,800 88.1 1,590 3,127 517 164 
Greenbrier 8,300 90.7 7,530 18,190 5,706 3,447 
Hampshire 3,000 89.1 2,670 4,192 506 207 
Haricock . 7,600 97.7 7,430 18,747 19,727 12,657 92,471 
Hardy ...... 2,000 86.1 1,720 3,078 754 243 
Harrison .... 22,100 ; 93.4 20,640 60,815 25,248 14,823 36,335 
Jackson 3,500 89.3 3,130 5,011 838 296 
Jefferson 4,000 92.6 3,700 7,237 1,979 946 
Kanawha 63,300 93.6 59,250 190,082 59,463 39,904 178,158 
Lewis ..... 4,900 91.2 4,470 10,414 2,623 1,150 
Lincoln . ’ 4,100 82.0 3,360 4,372 893 262 
Logan ..... 14,900 91.3 13,600 42,816 20,200 14,894 
McDowell 22,300 92.9 20,720 62,214 24,747 18,088 
Marion .... 20,000 94.1 18,820 53,254 19,198 10,893 35,037 
Marshall .... 10,100 93.0 9,390 16,061 6,575 3,347 29,164 
Mason ...... 5,400 86.5 4,670 5,699 1,736 805 
Mercer , 18,300 92.7 16,960 50,178 12,799 7,193 
Mineral .. 5,200 92.8 4,830 10,822 1,600 696 
Mingo 9,800 87.7 8,590 22,823 7,900 5,212 
Monongalia 15,600 93.2 14,540 41,271 13,224 7,828 
Monroe 2,800 89.2 2,500 3,128 448 112 
Morgan 2,100 93.4 1,960 2,717 1,338 542 
Nicholas 4,500 86.2 3,880 6,412 2,910 1,635 
Ohio .... 21,500 96.3 20,700 99,042 26,195 14,247 40,968 
Pendleton 1,900 87.3 1,660 2,718 372 86 
Pleasants 1,500 94.5 1,420 3,421 999 511 
Pocahontas 2,800 88.1 2,470 5,075 1,185 532 
Preston 6,700 89.9 6,020 9,448 3,886 1,935 
Putnam 4,000 88.7 3,550 5,993 1,945 1,173 
Raleigh 20,300 93.4 18,960 58,196 17,853 12,416 
Randolph 7,000 91.1 6,380 16,667 4,271 2,157 
Ritchie 3,300 89.6 2,960 5,174 1,032 295 
Roane ; 3,800 86.5 3,290 6,222 1,097 370 
Summers 4,300 88.1 3,790 7,711 1,214 399 
Taylor 4,700 91.1 4,280 9,136 2,440 1,199 
Tucker 2,600 91.4 2,380 4,814 1,183 615 
Tyler .. 2,600 90.0 2,340 5,403 693 228 
Upshur . 4,400 88.3 3,890 7,089 1,375 491 
Wayne . 7,200 87.0 6,260 6,090 2,506 1,089 
Webster 3,300 87.5 2,890 5,551 2,378 1,626 
Wetzel 4,900 89.3 4,380 9,462 3,299 1,456 
West 1,300 85.7 1,110 1,262 187 3V 
Wood 18,700 94.6 17,690 53,657 18,171 9,153 42,277 
Wyoming 6,700 90.6 6,070 13,966 5,719 3,880 









D—Withheld to avoid disclosing figures for individual companies. 








Sources: Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal 


Security Administration. Mfg. Value Added, Dept. of Commerce Families, Retail 
Sales, copyright 1949 ‘’Sales Management.’ Further reproduction unlicensed. 
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PENNA, 


More Than Half of the Nation’s Coal* 
Is Produced in This WWVA Coverage Area 


Nature endowed this four-state area of Western 
Pennsylvania, Eastern Ohio, West Virginia and 
Virginia with untold riches in the coal that 
turns the wheels of industry—that furnishes 
heat, power and light for countless millions. 

Day and night thousands of men are busily 
engaged in mining these Black Diamonds, in 
hauling them by river, rail and highway. The 
weekly earnings in the mining and its depend- 
ent industries are at an all-time high—which 
means plenty of spendable dollars for alert 
advertisers. 


With one station, one cost, one billing— 
with WWVA you can reach this four-state heart 
of the soft coal industry; with WWVA’'s friendly 
programming you can make sure your adver- 
tising message reaches into the homes and 
hearts of the people who make this mining 
industry great. 

For there are more than eight million people 
in this area, and they spend Four and One- 
Half Billion Dollars Annually in retail sales 
outlets. Ask an EDWARD PETRY Man about 
this great WWVA area. 


* Bituminous, that is! 


WW Wad 


50,000 WATTS**CBS**WHEELING, W. VA. 
NATIONALLY REPRESENTED BY EDWARD PETRY & CO. 
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Wen Lay 
An Ecc IN 
Ecc Harsor 


When we started this radio station a couple of years 































ago, we decided to develop a unique program formula 


that would fit the peculiarities of this unique market, 







even though it might flop anywhere else. So we threw 


away the book and went to work. 











The result? For the last six months only one station 








equalled 


And 


in this vast market ever has _ consistently 


W MIL’s* 
no Milwaukee 


















or exceeded afternoon audiences! 

















station has successfully duplicated 


WMIL’s programming! 
It seems that there is an old Sales Manager’s copy- 


book maxim that “Milwaukee is tough”. But it isn’t. 
















It’s just different. As a matter of fact, the blue book 


roster of national and local advertisers who tell their 


WMIL . 








stories over week after week, all year 


Milwaukee likes 
And 












fact that 
Milwaukee’s 


long testifies to the 


folks 











who do things when 





way. 





































they like you, they buy from you! 








*Formerly WMLO 


Lt a 


means 


MILWAUKEE 


REPRESENTED BY FORJOE 
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| D 4.00 


N 
| BELOIT, Rock, 9,800 fam., 98.3% 





ANTIGO, 3,400 fam., 
radio fam. 

WATK, 250w-D, 900kc 

SB 1M 5M 

3.25 5.50 


98.9% radio, 


15M 30M 14Hr 


D 12.00 20.00 35.00 
APPLETON, Outagamie, 9,200 fam., 98.7% 
radio, 9,080 radio fam. 
WHBY, 250w, 1230kc, MBS, Everett-McKinney 
5.75 9.00 17.00 25.00 40.00 
N 5.25 8.75 16.00 32.00 48.00 80.00 
ASHLAND, Ashland, 3,400 fam., 96.9% ra- 
dio, 3,290 radio fam. 
WATW, 250w, 1400kc, MBS, Walker 
D 4.50 9.00 18.00 27.00 45.00 
15.00 30.00 45.00 75.00 
radio, 9,630 


6.00 


radio fam. 
WBEL, Ikw, 1380kc 


D 3.50 5.00 9.50 15.50 31.00 60.00 
N 3.50 5.00 9.50 15.50 31.00 60.00 
WGEZ, 100w, 1490kc, MBS, Rambeau 

D 4.80 12.00 19.20 28.80 48.00 
N 6.00 15.00 24.00 36.00 60.00 
WBNB (FM), Ch. 297, 107.3mc, 8.7kw 

D 1.72 4.31 690 12.94 21.56 


EAU CLAIRE, Eau Claire, 13,600 fam., 98.1% 
radio, 13,340 radio fam. 


2 AM affiliates, average one-time rate 





D 3.57 3.57 6.80 13.36 27,12 46.50 
N 6.37. 6.37 12.37 26.25 57.50 90.00 
WBIZ, 250w, 1400kc, MBS 
D 2.80 280 5.35 9.65 19.25 33.00 
N 4.25 4.25 8.25 17.50 35.00 60.00 
WEAU, 5kw, 790kc, NBC, Hollingbery, Bulmer 
& Johnson 
D 4.25 4.25 8.25 17.50 35.00 60.00 
| N 8.50 8.50 16.50 35.00 70.00 120.00 
WEAU-FM, Ch. 231, 94.1mc, 60kw, Holling- 
bery, Bulmer & Johnson 
1.00 1.0 " 12.00 24.00 
N 125 125 7.50 15.00 30.00 
WRFW, Ikw-D, 1050kc, Forjoe 
D 4.90 4.90 10.35 18.45 37.10 63.00 
N 3.50 3.50 7.50 13.55 26.95 46.25 
FOND DU LAC, Fond du Lac, 8,900 fam., 


98.3% radio, 8,780 radio fam. 
KFIZ, 250w, 1450kc, MBS, Conlan 
D 6.00 10.00 20.00 30.00 50.00 
N 7.00 14.00 28.00 42.00 70.00 
GREEN BAY, Brown, 16,500 fam., 98.3% ra- 
dio, 16,220 radio fam. 


2 AM affiliates. average one-time rate 
D 7.50 8.50 10.00 22.50 36.00 60.00 
N 13.25 14.75 18.50 41.00 66.50 110.00 


WBAY. 5kw, 1360kc, CBS, Weed, Hooper 


D 9.00 9.00 10.00 25.00 42.00 70.00 

N 17.50 17.50 21.00 50.00 85.00 140.00 

WBAY-FM, Ch. 273, 102.5mc, 5kw, Weed 
Bonus 

WDUZ, 250w, 1400kc, ABC, Taylor-Borroff, 
BMB 

D 6.00 8.00 10.00 20.00 30.00 50.00 

N 9.00 12.00 16.00 32.00 48.00 80.00 

WJPG, Ikw-D, 810kc, Ra-Tel 

D 5.00 4.00 10.00 20.00 30.00 40.00 

N 5.00 5.00 12.50 25.00 37.50 50.00 


WJPG-FM, Ch. 266, 101.1mc, 14.4kw, Ra-Tel 
Bonus—Daytime only 
5.00 10.00 15.00 25.00 
JANESVILLE, Rock, 7,800 fam., 98.7% 
3,700 radio fam. 
WCLO, 250w, 1230kc, MBS. Rambeau 
D 5.60 5.60 14.00 22.40 33.60 56.00 
N 7.00 7.00 17.50 28.00 42.00 70.00 
WCLO-FM, Ch. 260, 99.9mc, 15kw, Rambeau 
Bonus 
KENOSHA, Kenosha, 15,400 fam., 99.1% ra- 
dio, 15 260 radio fam. 
WLIP, 250w-D. 1050kc, Everett-McKinney 
D 8.75 8.75 10.00 19.00 30.00 50.00 


radio, 


oer err rrr rrr rrr rr rrr ore er 


MORE COVERAGE 
of 
Southern Wisconsin 
for 
LESS MONEY 
and 
(Here’s Your Bonus) 
MILWAUKEE, Wisconsin’s 
Largest City, IS INCLUDED 


KENOSHA 
@ Primary area population: 
1,126,189 
@ Kenosha County payroll: 
$41,000,000 
1050 ke & 250 w 
National Representatives 
EVERETT-McKINNEY 


New York, Chicago, San Francisco 


Oe eee 
eee 


rr rrr rrr ere 





id 
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WISCONSIN 


SPOT RATE FINDER 


3,360 | 


34.50 | 


LACROSSE, Lacrosse, 15,000 fam 8.5% tq 
dio, 14,780 radio fam. 
3 AM affiliates, average one-time rate 
SB 1M SM 15M 30M Ib 
D 5.35 7.03 9.50 19.00 28.50 47.59 
N 8.66 11.33 19.00 38.00 57.00 95.99 


WKBH, 5kw, 1410kc, NBC, Tay 
Conlan 

D 5.60 7.50 10.00 20.00 

N 9.00 12.00 20.00 40.00 

WKTY, Ikw, 580kc, MBS, Blair 

D 5.50 7.00 10.00 20.00 

N 9.00 12.00 20.00 40.00 60.00 100.09 

WLCX, 250w, 1490kc, ABC 

D 495 660 8.50 17.00 25.50 

N 8.00 10.00 17.00 34.00 51.00 

LADYSMITH, Rusk, 1,200 fam., 97.2 
1,170 radio fam. 

WLDY, 250w, 1340 kc, Clark 

D 3.60 3.60 5.20 11.20 

N 4.50 4.50 6.50 14.00 

MADISON, Dane, 26,300 fam., 
26,090 radio fam. 


or-Borrof 


30.00 50.09 
60.00 100.00 


30.00 50.00 


42.50 
85.00 


radio 


16.80 
21.00 
99.2% 


28.00 
35.00 


radio, 





3 AM affiliates, average one-time rate 
D 7.66 7.66 15.25 27.16 46.00 76.66 
N 13.33 13.33 26.66 47.50 80.00 133.33 


WIBA, 5kw, 1310kc, 
Conlan 

D 9.00 9.00 18.00 31.50 54.00 90.00 
N 15.00 15.00 30.00 52.50 90.00 150.00 
WIBA-FM, Ch. 268, 101.5mc, 45kw, Avery. 
Knodel 

Bonus 

WISC, Ikw, 1480kc, ABC, Hollingbery 

D 5.00 5.00 10.00 20.00 30.00 50.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 
WISC-FM, Ch. 255, 98.9mc, Ikw, Hollingbery 
Bonus 

WKOW, 10kw-D, 5kw-N, 1070kc, MBS, Head. 





NBC, Avery-Knodel 


ley-Reed 
D 9.00 9.00 18.00 30.00 54.00 90.00 
N 15.00 15.00 30.00 50.00 90.00 150.00 
WFOW (FM), Ch. 285. 104.9mc, 930w 
D 75 1.00 1.50 3.00 6.00 12.00 
N 1.00 1.50 2.00 3.50 7.00 14.00 


MANITOWOC. Manitowoc, 8,700 fam., 98.9° 
radio, 8,600 fam. 
WOMT. 250w. 1240kc, MBS. Ra-Tel, Conlan 


D 5.50 650 11.00 18.50 31.00 52.00 

N 6.50 7.50 15.00 2400 43.00 72.00 

MARINETTE. Marinette, 4,700 fam., 97.9% 
radio, 4,600 fam. 

WMAM, 250w-D, 100w-N, 570kc, NBC 
Meeker 

D 6.00 600 13.00 2200 3500 60.00 


N 800 8.00 16.90 3200 48.00 80.00 
MARSHFIELD, Wood, 3,400 fam., 97.2% radio 
3,300 radio fam. 
WDLB, 250w, 1450kc 
D 3.60 600 9.00 17.00 25.00 42.00 
N 4.20 7.00 14.00 28.00 42.00 70.00 
WDLB-FM, Ch. 280, 103.9mc, 250w 
Bonus 
MEDFORD. Taylor, 
780 radio fam. 
WIGM, 250 w, 
D 


800 fam., 97.3 radio 


1490ke MBS, Continental 


1.50 4.25 600 10.50 18.50 28.50 
N 1.50 4.25 6.00 10.50 18.50 28.50 
MERRILL, Lincoln, 2,900 fam., 97.0% radio 
2,810 radio fam. 
WLIN, Ikw-D, 730ke, Walker 
D 6.00 12.50 25.00 40.00 70.00 
WLIN-FM, Ch. 264, 107.3mc, Walker 
Bonus 
MILWAUKEE. Milwaukee, 192,800 fam 
98.7% radio, 190.290 radio fam 





3 AM affiliates, averaae one-time rate 
D 22.85 29.25 37.50 64.33 98.58 156.66 
N 45.70 58.50 70.00 125.33 190.50 313.33 


BEST BUY 
in 
Wisconsin’s 
Western 
Bulge 


W BIZ 


EAU CLAIRE 
Mutual 
1400 kc e 


250 w 
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radio, 
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WEMP, 250w 1340kc, Headley-Reed, Hooper 
SB 1M 5M 15M 30M 14Her 
p 10.80 12.00 15.00 30.00 60.00 
N 13.50 15.00 25.00 45.00 90.00 
WEMP-FM, Ch. 231, 94.1mc, 35kw, Headley- 
Reed 
Bonus 
WEXT, Ikw-D 1430kc, Holman 
p 12.00 12.00 24.00 48.00 72.00 120.00 
WFOX, 250w, 860kc, Ra-Tel 
D 8.00 16.00 32.00 48.00 80.00 
N 10.00 20.00 40.00 60.00 100.00 
WISN, 5kw, 1150kc, CBS, Katz 
D 23.25 23.25 45.00 60.00 93.75 150.00 
N 46.50 46.50 90.00 120.00 187.50 300.00 
— = Ch. 275, 102.9mc, 3kw, Katz 






* uperior 





COvaq.as | SarFeLo 


A 
Ashlan 









jw " 
euvanery eneuan sawyer 


omece 


WAAW, 5kw, 1250kc, ABC, Avery-Knodel esenon 
p 15.00 15.00 30.00 45.00 70.00 100.00 
N 30.00 30.00 50.00 80.00 120.00 200.00 
WMIL, Ikw-D, 1290kc, Forjoe, Hooper 

D 12.00 12.00 20.00 40.00 60.00 100.00 
WIMJ, 5kw, 620kc, NBC, Petry 

D 30.30 49.50 88.00 132.00 220.00 
N 60.60 99.00 176.00 264.00 440.00 
WIMJ-FM, Ch. 227, 93.3mc, 50kw 

Bonus 

WIMJ-TV, Ch. 3, 10.2kw-a, 16.1kw-a, NBC, 
ABC, CBS, DuMont, Petry 

D 20.00 25.00 37.50 60.00 90.00 150.00 
N 40.00 50.00 75.00 120.00 180.00 300.00 
NEENAH, Winnebago, 3,600 fam., 99.1% ra- 
dio, 3,570 radio fam. 

WNAM, Ikw-D, 1280kc, Conlan 

p 4.50 as 70.00 
NAM-FM, Ch. , .5mc, 3.2kw + 

" Storecasts) LaCrosse fil | | 
OSHKOSH, Winnebago, 14,500 fam., 98.0% 
radio, 14,210 radio fam. 

WOSH, 250w, 1490kc, ABC. Cooke, Conlan 

Dp 6.00 6.00 13.00 22.00 35.00 60.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 
WOSH-FM, Ch. 225, 92.9mc, 3.5kw, Cooke 
Bonus 

POYNETTE, Columbia, 400 fam., 90.3% ra- 
dio, 360 radio fam. 

WIBU, 250w, 1240kc, Burn-Smith 

D 600 600 7.00 14.00 21.00 35.00 
N 7.00 7.00 14.00 28.00 42.00 70.00 
RACINE, Racine, 21,600 fam., 99.1% radio, 
Bi 250 140k ABC, Walker, BMB 
WRJN, w, 1400kce, , Walker, 

D 10.00 13.00 20.00 37.00 55.00 92.00  WOBT, 250w, 1240kc. MBS 


Omir raws 


oun 


Eau C 


tau Came crsee 


| 
SuFFaco | 


4aCnBOn 


“ONBOE 









N_ 10.00 13.00 20.00 37.00 55.00 92.00 » im be oo a 
ee N 600 600 1000 200 3000 soo0 
RHINELANDER, Oneida, 2,800 fam., 96.9% RICE LAKE, Barrow, 2,100 fam., 96.6 radio, 
radio, 2,710 radio fam. \ 2, 030 radio fam. 
MARKET INDIC: ATORS FOR WISCONSIN 

CLASSIFICATIONS FIGURES YR. FIGURES 
Population 3,309,000 48 3,137,000 

Increase over 1940 ; 5.5% 

% of U.S. : 2.26% "48 2.39% 
BMB Families 936,400 "49 852,000 
Percent Radio .. 97.7% "49 95.5% 
Radio Families . 914,710 "49 814,000 
Business Concerns 60,928 47 62,167 
Manufacturing Establishments 6,980 47 6,334 
Non-Agricultural Employment 791,486 47 620,000 
Manufacturing Employment 343,000 47 199,000 
Income $4,341,000,000 °47 1,622,000,000 

Increase over 1940 168% 

Per Capita Income $ 1337 «(7°47 516 
Increase over 1940 159% 

Construction (Private) $ 235,600,000 °47 81,700,000 
Residential $ 99,000,000 °47 40,400,000 
Non-Residential $ 72,400,000 °47 14,700,000 

Retail Sales $3,454,816,000  °48 3,127,073,000 

Value Added by Manufacture $2,262,000,000 °47 682,000,000 


SELL 


WISCONSIN'S 4TH MARKET 


swith 
WCLO WGEZ 
JANESVILLE BELOIT 
ME ii eS ak is eS RN, foo os See aoe Mutual 
re population. ........55 113,653 
er radio families.......... 30,939 
$201,839,000 ........retail sales........ $135,360,732 
EE Ss bs ec iew eee per capita sales........ $1,191 
S| —Perree per cap. Eff. Buy’g. Inc........ $1,554 
Vern Williams ........manager........ Stan Gardner 


Janesville’s and Beloit’s Retail Purchasing Power 
Rated as 32% above average city!* 


Sidney H. Bliss, President & General Manager 
REPRESENTED BY RAMBEAU 


*Sales Mem. Survey of Buying Power 
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[= ___arshfield > 





; Green Bay gi'"*y 
| ,. Wigconsin& 
| ete | = —T, Xk Neenah 


iv’ Sparta... 





, MBS, Hollingbery, 


mer & Johnson, 


12.08 24.15 39.78 
16.10 32.20 55.20 


WJIMC-FM, Ch. 242, 96.3mc, 4.4kw, Holling- 


Blumer & Johnson 


SHAWANO, Shawano 
i 1,850 radio fam 


13,100 fam., 98.7 
, 12,930 radio fam 


, Ikw-D, 250w-N, 
16.00 24.00 36.00 60.00 
10.00 24.00 36.00 54.00 90.00 
WHBL-FM, Ch. 262 


STEVENS POINT, Portage, 
radio, 4,570 radio fam 


WTWT, 250w-D, , 
11.45 22.85 34.30 57.45 


SUPERIOR, Douglas, 
io, 11,650 radio fam. 


Free & Peters, 


WAUKESHA, Woukesha, 
radio, 6,740 radio fam 


WAUX, 250w-D, 
D 18.00 36.00 70.00 


WAUX-FM, Ch. 231, 

WAUSAU, Marathon, 
dio, 8,750 radio fam 

14.00 24.00 40.00 


24.00 36.00 60.00 
WSAU-FM, Ch. 238, 95.5mc 


WISCONSIN RAPIDS, , 
0% radio, 4,210 radio fam. 


14.00 21.00 28.00 


MORE 
for your 
MONEY 


Wisconsin-Minnesota-lowa 
CROSS X ROADS 


if you buy 


WLCX 


LA CROSSE 


Wisconsin 


ABC 





WSBR 
Delivers More 
Listeners Per Dollar 

in the Great 

Duluth-Superior Market 


WSBR’s 250 watt signal carries 
exceptionally far, due to tower lo 










cation in a swamp, connecting 
with Lake Superior. WSBR’s pri- 
mary includes 169,554 population 
which annually spends $122,547,- 
602. Secondary coverage includes 
35,396 population with over 13 
million retail sales 

Clifford J. Lue, Manager 
The Only Independent 
in Duluth-Superior 




















HIGHEST WAGES 
IN THE NATION 
ARE PAID IN 


RACINE, WISCONSIN 


OR more than ten years 
the average weekly eorn- 
ings of Racine production 
workers have exceeded the 
| average earnings of produc- 
tion workers in the entire 
| United States. In 1948 Racine 
} 


earnings were $10.11 a week 
more than the United States 
average. 


WRJN « WRJN-FM 


ABC in RACINE 
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WISCONSIN RADIO MARKET DATA BY COUNTIES 














































































2 ‘ Taxable Pay- Mtg. Value 
1949 Total Per Cent Radio Retail Sales Employment roll-—Ist Qtr. dded 
County Families Radio Families 1948 ($000) Ist Qtr. 1947 1947 ($000) 1947 ($009 
Adams 2,100 94.0 1,970 20,698 2,755 1,220 
Ashland 6,300 95.8 6,040 28,031 3,449 1,360 
Barron 8.800 96.4 8,480 3,179 266 74 
Bayfield 3,700 95.5 3,530 8,482 920 375 
Brown 27,500 97.9 26,920 119,565 21,312 11,551 54,554 
Buffalo 4,100 96.4 3,950 9,229 982 349 ? 
Burnett 2,600 95.2 2,480 5,477 519 182 
Calumet 4.200 97.9 4,110 12,676 2,515 1,185 
Chippewa 10,700 96.1 10,280 32,665 4,437 2,192 
Clark 8,300 94.9 7,880 21,866 2,624 1,133 
Columbia 10,500 97.4 10,230 31,939 4,179 1,711 
Crawford 4,300 96.2 4,140 10,225 1,659 632 
Dane 44,100 98.7 43,530 197,392 36,344 19,146 49,58) 
Dodge 14,300 97.9 14.000 40,267 8,320 4,260 31.57% 
Door 6.500 96.7 6.290 17,061 1,720 776 ; 
Douglas 15.300 97.0 14.840 51,925 6,437 3,129 
Dunn ; 7,000 96.3 6,740 18,323 2,481 1,311 
Eau Claire 17,190 97.1 16,600 59.673 15,612 11,000 47 22% 
Florence 1,000 95.7 960 1,973 132 42 , 
Fond du Lac 19.200 97.9 18,800 68,819 13,327 6,819 38,410 
Forest 2,300 95.2 2,190 6,626 1,052 515 , 
Grant 11,600 96.2 11,160 33,299 3,189 1,266 
Green 7,100 97.4 6.920 25,103 2.994 1,249 
Green Lake 4,200 96.5 4050 13,480 2.045 891 
lowa 5,300 96.4 5.110 12.025 1,130 401 
tron 2.400 96.6 2,320 7,085 Rig 559 
Jackson 3.900 94.4 3.680 11,106 1,148 408 
Jefferson 13.100 98.1 12.8*0 44,596 8.315 4,314 28,614 
Juneau 5.100 95.3 4.8460 12.484 1,221 499 ‘ 
Kenosha 20.500 99.0 20.200 75.892 24.026 14,824 99,694 
Kewannee 4.300 96.5 4,150 10,608 2,542 1,256 ; 
La Crosse 18.000 98.0 17,640 74,868 18,251 9,496 51,813 
Lafayette 5,000 96.8 4 840 13,059 1,092 409 F 
Langlade 6.400 97.2 6,220 20.545 2.681 1,160 
Lincoln 5,700 95.1 5 420 17,571 3,327 1,526 
Manitowoc 19.200 98.4 18,890 70.256 16.536 8 615 61.499 
Marathon 19,300 96.6 18.640 65,033 13,379 7,326 47,763 
Marinette 10.200 96.6 9.850 29.775 6,537 3,194 17.763 
Marquette 2.500 98.7 2,390 5,629 552 186 
Milwaukee 248.700 98.7 245 470 1,116.013 317 474 197,749 973,935 
Monroe 8,300 94.7 7.860 22.326 2.366 878 
Oconto 6.100 962 5.870 14.265 2.302 990 
Oneida 5,700 95.6 5.450 22.863 3,254 1 762 
Outagamie 21,100 98.2 20.720 84,780 17,536 9.703 52.712 
Ozaukee 5,400 98.2 5,200 18,516 3,921 2 283 18,456 
Pepin 1,800 96.2 1,730 6,013 552 215 
Pierce 5,300 96.4 5,110 16,984 1,729 684 
Polk 6,600 96.7 6.380 17,999 1,831 6°0 
Portage 8,400 95.9 8,060 27,190 5,408 2,565 
Price 4.200 94.7 3.980 13.136 1,471 712 
Racine 29.000 99.0 28.710 115,009 31,944 19,719 124,664 
Richland 5,500 95.9 5,270 12 667 1,354 525 
Rock 26,700 98.1 26,190 107,160 26,494 16,567 91,738 
Rusk 4,000 95.2 3,810 11,833 1,099 492 
St. Croix 6.300 97.6 6,150 19,320 1.671 662 
Sauk 10.700 96.5 10,330 31.459 3,582 1,495 
Sawyer 2,600 94.0 2,440 8,311 710 215 
Shawano 7,900 95.9 7,580 22,249 2,958 1,207 
Sheboygan 22,300 98.5 21,970 83,578 21,052 11,916 71,410 
Taylor . 4,500 : 94.2 4,240 10,301 1,673 799 
Trempealeau 6,600 95.9 6.330 15,911 1,610 604 
Vernon .. 7,500 95.3 7,150 16,832 1,940 643 
Wiles ........ 2,000 95.2 1,900 10,493 895 455 
Walworth 10,400 98.1 10,400 42,871 6,108 3,059 10,935 
Washburn 2,900 96.0 2.780 8,654 840 283 
Washington 8,100 98.0 7,940 24,011 6,899 3,628 21,3% 
Waukesha 21,400 99.0 21,190 66,765 12,614 7,356 40,929 
Waupaca 10,000 96.6 9,660 29,028 5,515 2,585 17,807 
Waushara 3.600 95.8 3,450 8,541 710 223 
Winnebago 25,900 98.2 25,430 97,925 28,483 16,530 85,397 
Wood 13,000 97.0 12,610 43,312 11,618 6,810 36,586 

























Sources: 





Radio Families, Per Cent Radio, BMB. Employment, Taxable Payrolls, Federal Security Administration. Mfg. Value Added, Dept. of Commerce. Families, Retail 
Sales, copyright 1949 ‘Sales Management. Further reproduction unlicensed. 


MILWAUKEE'S BEST RADIO BUY 


WEMP 











because 

(1) HIGH HOOPERS (2) LOWEST RATES CASH REGISTER RESULTS 

RETAIL 

Retail . . . major media for Shusters. Gim- 
Since January 1, 1949 WEMP’s share of ee eee a ae ee ey Kosciusko Furniture Stores. Robert 
audience has consistently gone up. 1949 day 1 min. night 1 min. —e Dealers, ete. | 
May-June Index rates WEMP 3rd in overall 1 ti 260 ti l ti 260 ti Miller Brewing Co.. Canada Dry, Kool 

Cigarettes, Colgate-Palmolive-Peet, Sinclair 
average of measured periods. $12 $7.20 $15 $9 Refining Co., ete. 

AM WEMP 
Gen. Mgr. Hugh Boice Milwaukee, Wisconsin Nat'l Reps: Headley-Reed 
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CASPER, 
7,830 | 


KSPR, 1 
dp «(3.5 
n 5. 


KVOC, : 
D 3.! 
N 5.( 


CHEYEN 
dio, | 


KFBC, 3 
Dp 4. 
N 6! 


copy, 


radio 


KODI, | 
D 
N 


LANDE! 
KOVE, 


LARAM 
4,19 


KOWB 
D 4 
N é 


POWE 
1,28 


Note: 
Famili 
ment 


For «x 


28,614 
99,694 
51,813 


61.499 
47.763 
17,763 


973,935 


52.712 
18,456 


WYO 


SPOT RA 


CASPER, Natrona, 8,100 fam., 96.7% 
7,830 radio fam. 


radio, 


2 AM affiliates, average one-time rate 
SB 1M 5M 15M 30M 

1) 3.50 3.50 6.65 10.90 18.00 

N 5.00 5.00 11.00 18.00 30.00 


1 Hr 
30.00 
50.00 


1470kc, MBS, Sears-Ayer, Conlan 
3.50 6.50 10.80 18.00 30.00 
5.00 11.00 18.00 30.00 50.00 


KSPR, Ikw 
p 3.50 
n 5.00 


KVOC, 250w, 1230kc, ABC, Donahue 
p 3.50 3.50 680 11.00 18.00 30.00 
n 5.00 5.00 11.00 18.00 30.00 50.00 


CHEYENNE, Laramie, 10,400 fam., 98.3 
dio, 10,220 radio fam. 


1240kc, 
4.00 
6.00 


KFBC, 250w, 
p 4.00 
N 6.00 


ABC, Donohue, 
7.50 
12.50 


Conlan 
15.00 26.25 45.00 
18.75 35.00 60.00 


CODY, Park, 


radio fam 


1,800 fam., 96.1°, 1,730 


radio, 


KODI, 250w, 1400kc, MBS, BMB 
D 4.00 8.00 
N 5.00 10.00 


12.00 20.00 
15.00 25.00 


LANDER, Fremont (No city figures avail 


KOVE, 250w, 1230kc 
D 3.50 3.00 5.00 
N 4.50 3.50 6.00 


9.00 
10.00 


16.00 27.50 
18.00 30.00 


LARAMIE, Albany, 4,300 fam., 97.5; 
4,190 radio fam. 


radio 


KOWB, 250w, 1340kc, M8S, W. S. Grant 
Ly) 4.50 6.00 8.00 16.00 24.00 40.00 
N 600 7.50 11.00 22.00 33.00 55.00 


POWELL, Park, 1,300 
1,280 radio fam. 


fam., 98.5°) radio 


Note: All 
Families 


rates Total 


Manage- 


one-time. Sources: 


1949 Sales 
reproduction 


copyright 
Further 


For complete explanation 


ment’. unlicensed 


see foreword 


1949 Total 


County 
Albany 
Big Horn 
Campbell 
Carbon 


Fa 


Converse 

Crook 

Fremont 

Goshen 

Hot Springs 

Johnson 

Laramie L 
Lincoln 

Natrona 1 
Niobrara 

Park 

Platte 

Sheridan 

Sublette 

Sweetwater 

Teton 

Uinta 

Washakie 

Weston 

Yellowstone National Park 


<a 


MING 


TE FINDER 


KPOW, Ikw, 
SB 


D 4.00 
N 4.00 


1260kc, 
1M 5M 


4.00 7.50 
4.00 7.50 


MBS, Avery-Knodel 
15M 30M 1 Hr 


15.00 26.00 45.00 
15.00 26.00 45.00 


RAWLINS, Carbon 
2,290 radio fam 


2,400 fam., 95.6 


radio 


KRAL, 250w, 1240kc 
D 2.75 2.75 
N 4.00 4.00 


ABC, Donahue 
6.00 12.00 18.00 30.00 
8.00 16.00 24.00 40.00 


RIVERTON, 
dio, 


Fremont, 1,300 fam 
1,250 radio fam. 


96.1 


KWRL, 250w, 
D 3.00 
N 3.00 


1450kce 
4.00 7.00 
4.00 7.00 


15.00 25.00 40.00 
15.00 25.00 40.00 


ROCK SPRINGS, 
96.7"; 


Sweetwater fam 


radio, 3,480 radio fam 


3,600 


KVRS, Ikw-D, 500w-N 
Knodel, BMB 

D 5.00 5.00 

N 7.50 7.50 


1360kc, MBS, Avery 


10.00 18.50 27.50 45.00 
12.50 25.00 37.50 60.00 


SHERIDAN, Sheridan, 4,600 fam 
dio, 4,490 radio fam 


97.6 


KWYO, Ikw-D, 

Knodel, BMB 
D 3.75 3.75 
N 5.00 5.00 


500w-N, 1410kc, MBS, Avery 
7.50 15.00 26.25 45.00 


10.00 20.00 35.00 60.00 


WORLAND, Washakie 
dio, 960 radio fam 


1,000 fam., 96.0 


KWOR, 250w 
D 3.00 
N 3.00 


1490kc 
4.00 7.00 
4.00 7.00 


15.00 25.00 
5.00 25.00 


40.00 
40.00 


MARKET INDICATORS FOR WYOMING 


CLASSIFICATIONS 


Population 
Increase over 1940 
% of U.S. 
BMB Families 
Percent Radio 
Radio Families 
Business Concerns 
Manufacturing Establishments 
Non-Agricultural Employment 
Manufacturing Employment 
Income 
Increase over 1940 
Per Capita Income 
Increase over 1940 
Construction (Private) 
Residential 
Non-Residential 
Retail 
Value Added by Manufacture 


Sales 


FIGURES 

275,000 
9.6% 
0.19% 

81,900 
97.1% 
79,51 


4 
55 


5 
5,0. 
9 


14,363 
1,000 


390,000,000 


158% 
1,472 

143% 
17,800,000 
6,000,000 
2,300,000 


320,238,000 


WYOMING RADIO MARKET DATA BY COUNTIES 


Per Cent 
Radio 


96.9 
97.3 
97.5 
95.8 
97.5 
95.4 
95.0 
97.6 
97.1 
96.7 
98.2 
98.1 
97.0 
97.4 
96.6 
96.6 
97.3 
96.7 
97.1 
96.1 
96.9 
96.6 
96.8 


Radio 
Families 


5,230 
2,720 
1,460 
4,120 
1,560 
1,140 
3,610 
2,930 
1,170 
1,260 
13,260 
2,060 
10,380 
1,360 
5,990 
2,030 
7,010 
680 
6,510 
480 
2,030 
1,260 
1,260 


milies 
5,400 
2,800 
1,500 
4,300 
1,600 
1,200 
3,800 
3,000 
1,200 
1,300 
3,500 
2,100 
0,700 
1,400 
6,200 
2,100 
7,200 

700 
6,700 

500 
2,100 
1,300 
1,300 

100 


D—Withheld to avoid disclosing figures for individual companies. 


Sources: Radio 


Sales, 


Per 
1949 


Families, 
copyright 
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Cent Radio, 
“Sales M 


BMB. Employment, 
anagement. Further 


Taxable Payrolls, 


reproduction unlicensed. 


Telecasting 


Federal 


Retail Sales 
1948 ($000 


20,411 
10,802 
5,132 
18,391 
6,957 
2,642 
14,384 
9,155 
4,519 
4,655 
54,312 
8,645 
46,831 
6,463 
17,932 
7,860 
26,715 
2,353 
27,441 
3,188 
8,014 
6,940 
4,910 
1,586 


Security Administration. Mfg. Value 


335 


31,000,000 


Employment 
Ist Qtr. 1 


2,989 
1,327 


947 


1,984 


652 
251 
1,258 
948 
758 
382 


7,731 


874 


5,338 


1,065 
1,693 
753 


2,872 


133 


4,542 


252 
652 
582 
570 

21 


Added 


Dept 


August 15, 1949 ®@ 


of 


YR. 


“418 


48 


49 


“49 
47 
47 
47 


"47 


Taxable Pay- 
rolls—Ist Qtr 


1947 (S000 
1,509 
634 
134 
1,062 
296 
95 
536 


Commerce 


FIGURES 
251,000 


YR. 
40 


0.19% 
73,100 
91.4% 
66,800 

1521 

100 

54,000 
3,000 
151,000,000 


40 
"46 
"46 
"46 


605 


13,100,000 
3,600,000 
1,800,000 

254,542,000 

15,000,000 


Mfg. Value 
Added 
1947 ($000) 


2,177 


Families, Retail 
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Regionals and Other Groups 





SPOT RATE FINDER 


(Continued from page 27) 


Griffin, WLAG La Grange, WMVG Milledge- 
ville, WMGA Moultrie, WRGA Rome, WWNS 
Statesboro, WLET Toccoa, 


WAYX Waycross, 


WRON Vidalia, 
WRLD West Point. Ida.: 
KGEM Boise, KBIO Burley, KIFI Idaho Falls, 
KEIO Pocatello, KPST Preston, 


KWAL Wallace, 


KLIX Twin 


Falls, KWEI Weiser. Iil.: 


WMRO Aurora, WDWS Champaign, WEBQ 
Harrisburg, WJPF Herrin, WJOL Joliet, WKAI 
Macomb. Ind.: WTOM Bloomington, WTRC Elk- 
hart, WFTW Fort 


Wayne, WKMO Kokomo, 


WLBC Muncie, WTCJ Tell City. lowa: KSIB 
Creston. Kan.: KVAK Atchison, KGNO Dodge 
City, KTSW Emporia, KIUL Garden City, KWHK 
Hutchinson, KIND Independence. Ky.: 
Bowling Green, WCTT Corbin, WZIP Covington, 
WHIR Danville, WHLN Harlan, WHOP Hop- 
kinsville, WOMI Owensboro. La.: KPDR Alex- 
WIHL Hammond, KWCJ 
ches, KSLO Opelousas 


WAGM Presque 


andria, Natchito- 
Me.: WJOR Bangor, 
Md.: WASA Havre 
Mass.: WOCB Cape Cod-W. Yar- 
Mich.: WATZ Alpena, WATT Cadil- 
lac, WHDF Calumet, WDBC Escanaba, WMRP 


Flint, WIKB Iron Mountain, WJMS Ironwood, 


Isle. 
de Grace. 


mouth. 


WKLA Ludington, WDMJ Marquette, WMBN 
Petoskey, WHLS Port Huron, WTCM Traverse 
City. Minn.: WXLT Ely, KBZY Grand Rapids, 
KTRF Thief River Falls. Miss.: WGCM Biloxi- 
WROX Clarksdale, WCJU Colum- 
bia, WCBI Columbus, WCMA Corinth, WJPR 


Gulfport, 


Greenville, WGRM Greenwood, WNAG Gre- 
nada, WFOR Hattiesburg, WKOZ Koscuisko, 
WAML Laurel, WAPF McComb, WMOX Meri- 
dian, WMIS Natchez, WHOC Philadelphia, 
WELO Tupelo, WQBC Vicksburg, WROB West 
Point, WAZF Yazoo City. Mo.: KDMO Carth- 


age, KREI Farmington, KWOS Jefferson City, 
KWOC Poplar Bluff, KTTR Rolla, KSGM Ste 
Genevieve, 


KDRO Sedalia, KWPM West 


Plains. Mont.: KBMY Billings, KBOW Butte, 
KAVR Havre, KXLO Lewiston, KPRK Livings- 
ton, 


KRFJ Miles City, 


KIYI Shelby, KGCX 


Sidney. Neb.: KORN Fremont, KHAS Has- 
tings, KGFW Kearney, KPRL McCook, KODY 
North Platte, KOLT Scottsbluff. Nev.: KRAM 


Las 


Vegas. N. H.: WMOU Berlin, WLNH 
Laconia. N. J.: WSNJ Bridgeton. N. M.: 
KSVP Artesia, KWEW Hobbs, KCHS Hot 


Springs, KGFL Roswell, KTNM Tucumcari. 


N. Y.: WMBO Auburn, WWSC Glens Falls, 
WHUC Hudson, WICY Malone, WALL Mid- 
dietown, WSLB Ogdensburg, WHDL Olean, 


WNBZ Saranac Lake. N. C.: WBAZ Albe- 


marie, WBBB Burlington, WEGO Concord, 


WCKB Dunn, WCNC Elizabeth City, WBBO 
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WLBJ | 


Forest City, WGNC Gastonia, WHNC Hen- 
derson, WHKP Hendersonville, WHKY Hick- 
WMEFR High Point, WLOE Leaksville, 
WJRI Lenoir, WBUY Lexington, WTSB Lum- 
WMAP Monroe, WERC Reidsville, 
WCBT Roanoke Rapids, WCEC Rocky Mount, 
WSTS Southern Pines. N. D.: KDIX Dickinson, 
KOVC Valley City. Ohio.: WEIN Findlay, 
WMOA Marietta, WMRN Marion, WJEL 
Springfield. Okla.: KWHW Altus, KVOS Ard- 


ory, 


berton, 


more, KWCO Chickasha, KSEO Durant, KASA 
Elk City, KTJS Hobart, KTMC McAlester, 
KHBG Okmulgee, KVLH Pauls Valley, WBBZ 


Ponca City. Ore.: KWIN Ashland, KAST 
Astoria, KBKR Baker, KBND Bend, KWRO 
Coquille, KRUL Corvallis, KASH Eugene, 


KLBM La Grande, KRNR Roseburg, KOCO 
Salem, KODL The Dalles, KTIL Tillamook. Pa.: 
WKAP Allentown, WISR Butler, WCED Du- 
WHUN Huntingdon, WDAD 
WMCK McKeesport, WKRZ Oil City, WMAJ 


Bois, Indiana, 
State College. S. C.: WOLS Florence, WFGN 
Gaffney, WLBG Laurens-Clinton, WMRA Myr- 
tle Beach, WKDK Newberry, WRHI Rock Hill. 
S. D.: KDSJ Deadwood, KGFX Pierre, KWAT 
Watertown. Tenn.: WLAR Athens, WOPI Bris- 
WJZM Clarksville, WKRM Columbia, 
WHUB Cookeville, WDSG Dyersburg, WHBT 
Harriman, WODXI Jackson, WETB Johnson 
City, WIBK Knoxville, WGAP Maryville, 
WMMT McMinnville, WTPR Paris, WENK 
Union City. Tex.: KVLF Alpine, KRUN Ball- 
inger, KIOX Bay City, KRCT Baytown, KTRM 
Beaumont, KNEL Brady, KSTB Breckenridge, 
KWHI 


tol, 


Brenham, KBWD Brownwood, KAND 
KDNT Denton, KELP El 
KGAF Gainsville, KLUF Galveston, 
KSAM Huntsville, 
KOCA Kilgore, 


Corsicana, Paso, 


KGVL 
KEBE Jackson- 
KPET Lamesa, KPAB 
Laredo, KFRO Longview, KRBA Lufkin, KMHT 


Greenville, 


ville, 


Marshall, KORC Mineral Wells, KVKM Mona- 
KOSF KNET Palestine, 
KPDN Pampa, KIUN Pecos, KVOP Plainview, 


hans, Nacogdoches, 
KDWT Stamford, KSTV Stephenville, KSST 
KXOX Sweetwater, KTEM 
Temple, KTFS Texarkana, KTLW Texas City, 
KVOU Uvalde, KVWC Vernon, KVIC Victroia. 


Sulphur Springs, 


Utah: KSUB Cedar City, KVNU Logan, KOPP 
Odgen, KOAL Price, KJAM Vernal.  Vt.: 
WSYB Rutland, WWSR St. WDEV 


Waterbury. Va.: WCHV Charlottesville, WKEY 


Albans, 


Covington, WSVS Crewe, WCVA Culpeper, 


WFVA Fredericksburg, WVEC Hampton, 


WMVA Martinsville) WNVA Norton, WPUV 


Pulaski, WHLF South Boston, WLPM Suffolk, 


WAYB Waynesboro, WINC Winchester. 


Wash.: KXRO Aberdeen, KVOS Bellingham, 
KELA Centralia-Chehalies, KRKO Everett, 
KWLK Longview, KSEM Moses 


Lake, KGY 





Olympia, KONP Port Angeles, KTBI Tacoma, 
KWWEB Walla Walla. 


burg, WDNE Elkins, WLOG Logan, WAJR | 


Morgantown, WLOH Princeton, WRON Ronce- 
verte, WBRW Welch. Wis.: WHBY Appleton, 
WATW Ashland, WSBR_  Duluth-Superior, 
WDLY Ladsmith, WOMT Manitowoc, WDLB 
Marshfield, WIGM Medford, WIBU Poynette, 
WRJN Racine, WOBT Rhinelander. Wyo.: 
KSPR Casper, KPOW Powell, KRA Rawlins, 


KVRS Rock Springs, KWYO Sheridan, KWOR 
Worland. 


D 741.00 1,495.00 2,288.00 3,432.00 5,720.00 | 


N 741.00 1,495.00 2,704.00 4,056.00 6,760.00 


Lone Star Chain Inc. 


1714 M & W Tower, Dallas, Tex., Manager, 
WBAP Fort Worth, 
KOSA Odessa, KFDM Beaumont, KGNC Ama- 
KTBC Austin, KEYS Corpus Christi, 
KTRE Lufkin, KFYO Lubbock, KTSA San An- 


KTBB Tyler, 


Howard H. Dunavan. 


rillo, 


tonio, KWKC Abilene, KXYZ 
Houston, KRGV Weslaco, KFDX Wichita Falls, 
KTXL San Angelo, KROD El Paso. 

D 144.78 


N 247.71 


164.17 275.95 462.76 707.94 1,179.90 
284.57 484.28 800.38 |,214.68 2,039.80 


Long Radio Enterprises 


P. O. Box 1391, Bay City, Tex., Managing Di- 
rector J. G. Long. KIOX Bay City, KVIC Vic- 


toria, KSAM Hunisville, KTLW Texas City, 
Tex. 

D 18.00 25.00 42.50 68.00 102.00 170.00 
N 24.50 36.00 60.00 96.00 144.00 240.00 


Maine Broadcasting System 


157. High St., Portland, Me. Rep. Weed, 
Bannan, Manager William H. Rines. WCSH 
Portland, WRDO Augusta, WLBZ Bangor. 

D 23.75 23.75 36.10 72.20 108.30 180.50 


N 47.50 47.50 72,20 144.40 216.60 361.00 


McClatchy Beeline 


911 Seventh St., Sacramento ,Calif., Rep. Ray- 
mer, Director of Sales Leo O. Ricketts. KFBK 


Sacramento, KWG Stockton, KMJ Fresno, 
KERN Bakersfield, KOH Reno. 

D 38.25 38.25 65.95 110.33 169.15 280.50 
N 75.65 75.65 131.92 220.66 334.05 556.75 
New England 
Regional Network 
26 Grove St., Hartford, Conn., Weed, 
Chairman Paul W..Morency. WBZ Boston, 


WTIC Hartford, Conn., WJAR Providence, 
R. |., WCSH Portland, Me., WLBZ Bangor, 
Me., WRDO Augusta, Me. 

D 164.00 308.00 462.00 770.00 


328.00 616.00 924.00 1,540.00 
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Northern Networ! 


| P. O. Box 17, Sault Ste Marie, Mich 
WMI Iron 

WDMJ Marquette, WSOO Sault St 
| D 13.50 13.50 22.50 
N 18.00 18.00 31.50 


W. Va.: WHAR Clarks- | 


» Man. 
ager Stanley R. Pratt. Mountain, 
Marie. 
54.00 90.09 


81.00 135.09 


36.00 
54.00 


Oklahoma Group Broadcasters 
Plaza Court, Oklahoma City, Okla., 


Walker, Manager M. H. Bonebrake 


Rep. 


KYSO 
Ardmore, KWOE Clinton, KCRC Enid, KSwo 


Lawton, KTMC McAlester, KMUS Muskogee, 
KOCY Oklahoma City, KHBG Okmuigee, 


WBBZ Ponca City, KGFF Shawnee, KAKC 
Tulsa. 

D 134.30 232.68 379.00 
N 149.25 257.33 429.90 


Oklahoma Network 


2004 Apco Tower, Oklahoma City, Okla., Rep. 
Taylor-Borroff, Manager 


KADA Ada, 


Robert D 
KVSO Ardmore, KCRC Enid, 
KSWO Lawton, KTMC McAlester, KBIX Mus- 
kogee, KGFF Shawnee. 

D 36.00 


Enoch. 


62.50 
73.65 


100.00 
118.00 


150.00 250.00 


N 42.00 117.00 295.00 


Oregon Trail Network 


P. O. Box 110, Baker, Ore., Manager Lee W. 
Jacobs. KBKR Baker, KSRV Ontario, KLBM La 
Grande. 

D 9.56 
N 9.56 


9.56 14.03 


14.03 


27.41 45.90 76.50 


9.56 27.41 45.90 76.50 


Palmetto Association 
of Local Stations 


Atlantan Hotel, Atlanta, Ga., Rep. Tom Carr 
WANS Anderson, WBSC Bennettsville, WACA 
Camden, WUSN Charlotte, WGCD Chester, 
WDSC Dillon, WESC Greenville, WHSC 
Hartsville, WMRA Myrtle Beach, WKDK New- 
berry, WRNO Orangeburg, WRHI Rock Hill, 
WFIG Sumter, WALD Walterboro, al! South 
Carolina, and Augusta, Ga. 

N (only) 32.00 64.00 


128.00 192.00 320.00 


Paul Bunyan Network 


Paul Bunyan Bldg., Traverse City, Mich., Rep. 
Holman, Manager R. E. Detwiler 

D 10.50 10.50 20.00 
N 12.50 12.50 25.00 


42.50 62.50 105.00 


60.00 100.00 150.00 


Radio Network of Arizona 


Adams Hotel, Phoenix, Aviz., Rep. Holling- 
bery, Asst. Manager Miles Reed. KOOL 
Phoenix, KCKY Coolidge, KCNA _ Tucson, 


KNOG Nogales. 
D 17.10 
N 31.75 


76.00 122.00 
118.00 200.00 


17.10 29.00 


40.10 


50.00 
31.75 79.00 
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p, O. Bo 
pery, Bus 
Jackson 
WFOR + 
i} 

N 


Th 


201-205 R 
Borroff, 

KrROD E 
KSIL Sil 
KIUN P 
KVLF A 
Roswell, 
i) 

N 


Tex 


Adolph 
Clyde \ 


Antonio 


Corres, 
to any 
Dallas- 
Houstc 
ville, | 
D 

N 


Te 


1201 

Weed 
Abile: 
KBWI 





Rebel Network Worth, KGVL Greenville. KTHT Houston Transit Radio Inc. Closs A Class B 


KFRO Longview, KMHT Marshall, KCRS Mid- as Sees a ee 


= , , 250 Park Ave., N.Y. Frank Pellegrin, Nat 22 $14.00 
1. Man. p. O. Box 2/71, Jackson, Miss., Rep. Holling- land, KRIO McAllen, KPLT Paris, KGKL San g 


lountain, pery, Business Manager Frank Gentry. WJDX Sales Mgr 


Angelo, KMAC San Antonio, KRRV Sherman, 


Mari 
arie, Jackson, WAML Laurel, WGCM Gulfport, KCMC Texarkana, WACO Waco Allentown, Pa., WFMZ 


9 90.0 WFOR Hattiesburg, WTOK Meridian. 
9 135.09 D 23.60 40.92 74.40 112.80 191.20 


D 312.97 494.03 831.27 Baltimore, Md., WMAR-FM 





N 480.64 752.45 1,261.17 Bradbury Heights, Md., WBUZ-FM 
N 36.10 62.75 122.88 192.96 321.60 


Cinci ti, Ohio, WCTS 
Tobacco Network Inc. incinnati io 


Des Meines, lowa, KCBC-FM 
The Southwest Network P. O. Box 1988, Raleigh, N. C., Rep. Forjoe 


sters 
Rep. 


- Evansville, Ind.. WMLL 
KVSo 201-205 Radio Bidg., El Paso, Tex., Rep. Taylor- Sales Manager R. K. Scott. WRAL Raleigh 


KSWo forroff, President Dorrance D. Rodererick. WTIK Durham, WFNC Fayetteville, KGNI Houston, Tex., KPRC-FM 
iskogee ROD El Paso, Tex., KAVE Carlsbad, N. M., Wilmington, WHIT New Bern, WGTC Green- Huntington, W.Va., WPLH-FM 


Mulgee, KSIL Silver City, N. M., KOSA Odessa, Tex., ville, WGBR Goldsboro, WJNC Jacksonville. St. Louis, Mo., KXOK-FM 


KAKC KIUN Pecos, Tex., KVKM Monahans, Tex, D* 25.00 25.02 40.00 80.00 120.00 200.00 +. 4m Wash. KTNT 


. * (Class A 
KVLE Alpine, Tex.. KWEW Hobbs., N. M., (Class A) Topeke, Kens.. WISW-FM 


} 379.00 Roswell, N. M . - 
West Texas Packaged Stations Washington, DC., WWOC-Fm 


| 429.00 D 51.50 97.25 148.00 222.00 370.00 
N 69.00 124.50 196.00 294.00 490.00 P. Oo. Box 850, San Angelo, Tex., Rep. Pear- 
son, Manager Lewis O. Seibert. KRBC Abi- Worcester, Mass., WGTR-FM *\-time announcement 
Texas Broadcasting System lene, KGKL San Angelo, KBST Big Spring, 
KTRN Wichita Falls. 


Wilkes-Barre, Pa.. WIZZ 


Adolphus Hotel, Dallas, Tex., Gen'l Manager 4 14 24.16 39.20 78.40 117.60 196.00 


Clyde W. Rembert. KRLD Dallas, KABC San N 26.24 26.24 44.00 08.00 122.00 220.00 
Antonio, KTRH (Basic Group). 


D 241.00 361.50 600.00 West Virginia Grou 
457.00 685.50 |,140.00 ¥ ‘ Telefilm’s 
a . , re c/o Radio Station WOAY, Oak Hill, W. Va 


Rep. Friedenburg, Traffic Manager Harold B 
Texas Quality Network Shaw. WKOY Bluefield, WCAW Charleston "ROVING CAMERAS” 
Correspondence or orders may be addressed WVVW Fairmount, WHTN Huntington, WOAY 
to any of stations listed. Rep. Petry. WFAA Oak Hill 
Dallas-Fort Worth, WOAI San Antonio, KPRC D 29.00 49.00 96.00 148.00 245.00 


Houston, KRIS Corpus Christi, KVAL Browns- N 40.80 84.40 123.05 211.00 | 52 completed episodes 


and another 
52 now in production 





ville, KTBS Shreveport, La 


Wisconsin Network Inc. 
D 234.40 360.00 601.00 


N 466.00 717.00 1,195.00 Nash Block, Wisconsin Rapids, Wis., President 


William F. Huffman, WIBU Madison-Poynette 
WCLO Janesville, WRJN Racine, KFIZ Fond 


du Lac, WHBL Sheboygan, WHBY Appleton AN outstanding, low-cost, 8’2 minute 


1201 W. Lancaster Ave., Fort Worth, Rep WJPG Green Bay, WFHR Wisconsin Rapids TV show available to stations for 


ies Weed, President Gene L. Cagle. KRBC WGEZ Beloit. sustaining or sponsored programming. 


Abilene, KNOW Austin, KBST Big Spring, D 44.88 69.00 127.80 194.40 324.00 


Texas State Network Inc. 


VACA 


KBWD Brownwood, WRR Dallas, KFJZ Fort N 56.10 86.25 159.75 243.00 405.00 
vester, 


— SUBSCRIBING STATIONS — 
VHSC — : 





New- 


- Hill, 
South KDYL-TV—Salt Lake WW45-TV—Detroit KSTP-TV—~Minneapolis 
ou 


WBKB—Chicago WTMJ-TV—Milwaukee WDSU-TV—New Orleans 


WNBT—New York WSPD-TV—Toledo WAVE-TV—Lovisville 
WDTV—Pittsburgh KSD-TV—St. Louis KTLA—tos Angeles 
WKRC-TV—Cincinnati KFMB-TV—San Diego WFBM-TV—lIndianapolis 


WNAC.-TV—Boston WNBK—Cleveland WOW.-TV-—Omaha 


DESIGNED FOR PLANNING - SELLING h 
(3 colors - 25” x 35”) . 


FULL INFORMATION ON REQUEST; WRITE OR WIRE 


TELEFILM 


*-INCORPORATED-: 


S inc .« 7 38 


“ 6039 Hollywood Bivd., Hollywood 28, Calif. 
40c in lots of 50 ° 


Please include payment with order. aa eee? Telephone HOllywood 9-7205 
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Allied Record Mfg. Co., Inc. 
ABC Pacific 
American Radio Publications, Inc. 


Network 


Anthracite Group 
The Arizona Network 


John Blair & Co. 


70, 84, 87, 90, 92, 106, 112, 


Back Cover 
43 

18 

166 

27, 37 


27, 38, 40, 42, 44, 45, 53, 54, 61, 63, 
113, 


120, 128, 142, 


150, 158, 164, 172, 175, 180, 182, 184, 186, 187, 190, 193 


Paul Bunyan Network 

CBS Radio Sales 

Robert S. Conlan & Associates 
Don Lee Broadcasting System 
The Georgia Trio 
Headley-Reed Co. 

Hughey & Phillips 

IDECO 

NBC Spot Sales . 

Otto K. Olesen Co. 

Steinman = Stations 

Telefilm, Inc. 6 ‘ 
Richard H. Ullman, Inc., 
Westinghouse Radio Stations, Inc. 


STATIONS 
KABC, San Antonio 
KANA, Anaconda-Butte 
KANS, Wichita 
KBIZ, Ottumwa, lowa 
KCMC, Texarkana 
KDAL, Duluth 
KDB, Santa Barbara 
KDKA, Pittsburgh 
KDTH, Dubuque, lowa 
KDYL, Salt Lake City 
KELO, Sioux Falls, S. D. 
KEPO, El Paso 


KEX, Portland, Ore. 
KEYD, Minneapolis 
KFAM, St. Cloud 
KFBI, Wichita 
KFDA, Amarillo 
KFEL, Denver 
KFI-TV, 
KFJZ, 
KFMV, 
KFOR, Lincoln 

KFRC, San Francisco 
KFRM, Kansas City, Mo. 
KFVD, Los 
KFWB, 
KFXM, 
KFYO, 
KFYR, 
KGA, 
KGB, 
KGDM, 
KGFM, 
KGGM, 
KGHL, 
KGNC, 
KGST, 
KGVO, Missoula 
KGW, Porland, Ore. 
KGY, Olympia 

KHJ, Los Angeles 
KIDO, Boise 

KIMA, Yakima 

KJR, Seattle 

KLYN, Amarillo 
KMBC, Kansas City, Mo. 


Los Angeles 
Fort Worth 
Hollywood 


Angeles 
Hollywood, Calif. 
San Bernardino 
Lubbock 
Bismorck 
Spokane 
San 
Stockton 
Great Falls 
Albuquerque 
Billings 


Diego 


Amarillo 
Fresno 


KODY, North Platte, Nebr. 
KOIL, Omaha 
KOY, Phoenix 


KPIX-TV, San Francisco 
KPOJ, Portland, Oreg. 

KPQ, Wenatchee, Wash. 
KPRC, Houston 

KQV, Pittsburgh 

KRGV, Weslaco 

KRNT, Des 
KROS, Clinton, 
KSAN, San Francisco 
KSD, St. 
KSFO, 
KSGN, Sanger 
KSTL, St. 
KSUN, 
KTBC 


Moines 
lowa 


Louis 
San Francisco 
Louis 
Bisbee 
MRS reas en b6 
KTOK, Oklahoma City 

KTRH, Houston 
KTSL, Los 
KTUC, 


Angeles 
Tucson 
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KTUL, Tulsa 
KVSF, Santa Fe 
KWFT, Wichita Falls, Texas 
K'WOA, Worhtington, Minn. 
ey Ge. MON. Src caccccctc 
KXOK, St. 
KXXX, 
KYAK, 
KYNO, Fresno 
KYW, Philadelphia . 
WADC, Akron 
WAGA, Atlanta 
WATT, Cadillac 
WATW, Ashland 
WATZ, Alpena 
WBAP, Fort Worth 
WBBQ, Augusta 
WBIG, Greensboro 
WBIZ, Eau Claire, 
WBNS, Columbus, 
WBNX, New York 
WBRE, Wilkes-Barre 

WBIM, Danville, Va. 

eS IE nbc credebee ests 
WCAO-WCAO-FM, Baltimore 
WCAU, Philadelphia 
WCCC, Hartford 
WCEL, Chicago 
WOGHE, DUOEUIID oc cic ccs 
WCOD-FM, Richmond, Va. 
WE, NOD, kv o50 o5c 000 
WCUO-FM, Cleveland 


Louis 

Louis 
Colby 

Yakima 


Wisc. 
Ohio 


WDAR, Savannah 
ee 
WDBC, Escanaba 

WDBO, Orlando ...... 

WDEL Wilmington, ....... 
WDGY, Minneapolis 

WDSU, New Orleans 

WDWS, Champaign ............ 
WEAV-WENT, Plattsburg-Gloversville 
WELL, Battle Creek 

WELM, Elmira, N. Y. 

WEMP, Milwaukee ..... 


WEQR, Goldsboro, N. C. 
WekC, Erie bates 
WEST, Easton, Pa. 
WeVD, New York 
eee avai 
WFAS WFAS-FM, White Plains, N. Y. 
WFAK, Charleston, S. C. 
WrBC, Greenville, S. C. 


WEBEL, Syracuse «...:.. 
WrBR, Baltimore 

WFDF, Flint 

WFLA, Tampo ... 

WrMJ, Youngstown 

WGAL, Lancaster, Pa. 

WGAR, Cleveland ... 
WGBA, Columbus, Ga. 
WGBF, Evansville ......... 


WGGl, Geranton .......... 
WGBR, Goldsboro, N. C. 
WGtZ, Beloit 
WGN, Chicago 
WGNH, Gadsden .... 
WGIM, Wilson, N. C. 
WHAM, Rochester 
WHAS, Lovisville ........ 
WHAY, New Britain, Conn. 
WHB, Kansas City, Mo. ... 


WHBF, Rock Island 

WHDF, Houghton 

Weett, GOsIOM cn. ciccecsss 
WHEC, Rochester 


WHEB, Benton Harbor, 
WHHM, Memphis 
WHIZ, Zanesville ..... 
WHLI, Hempstead, L. |. 
WHO, Des Moines .. 
WHOL, Allentown 
WHOM, New York 
WHP, 


Mich. 


Harrisburg ........ 
WHWL, Nanticoke, Pa. 
WIBC, Indianapolis 
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WICH, Norwich, Conn. 
WIKY, Evansville 
WIL, St. Louis 
WILS, Lansing 
WINS, New York 
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WIP, Philadelphia 
WIRL, 
WISH, 


Peoria 

Indianapolis 

WISL, Shamokin, Pa. 

WJAX, Jacksonville, Fla. 
WJBO-WBRL FM, Baton Rouge 
WJIMB, Miss. 
WJMO, 
WJMS, 
WJOL, 
W4JPD, 
WKAN, 
WKBN, 
WKBO, 
WKBZ, 
WKLO, 
WKMH, 
WKRS, 
WKST, 
WLAV, 
WLAW, 
WLCX, La Crosse 
WLEE, Richmond, Va. 
WLIP, Kenosha, Wisc. 
WLOL, Minneapolis 
WLS, Chicago 

WLW, Cincinnati 
WMAZ, Macon : 
WMBG, Richmond, Va. 
WMBN, Petoskey 
WMFJ, 
WMIL, Milwaukee 
WMOH, Hamilton, Ohio 
WMT, Cedar Rapids 
WNAX, Yankton 
WNEB, Worcester 
WNEW, New York . 
WNMP, 
WOAI, 
WOC, Davenport 

WOOD, Grand Rapids 

WORK, York, Pa. 

WOV, New York 

WOW, Cmaha 

WOWO, Ft. Wayne 

WPAM, Pottsville, Pa. 

WPIK, Wash., D. C.-Alexandria, Va. 
WPRO, Providence 
WPTF, Raleigh 
WQAM, Miami : 
WQQW, Wash. D. C. 
WQUA, Moline, Ill. 
WRAW, Reading, Pa. 
WREN, = Topeka 
WRFC, Athens 

WRFD, Worthington, 
WRJN, Racine “ea 
WROK, Rockford, Ill. 
WROL, Knoxville 
WROY, Carmi, Illinois . 
WRR, Dallas ; 
WSAP, Portsmouth, Va. 
WSAR, Fall River, Mass. 
WSAV, Savannah 

WSBR, Superior 

WSBT, South Bend 
WSCR, = Scranton 

WSJS, Winston-Salem 
WSM, Nashville 


Brookhaven, 
Cleveland 
Ironwood 
Joliet, Ill. 
Ishpeming 
Kankakee 
Youngstown 
Harrisburg, Pa. 
Muskegon 
Louisville 
Detroit 
Waukegan, gl. 
New Castle, Pa. 
Grand Rapids 
Lawrence 


Daytona Beach 


Evanston 


San Antonio 


Chio 


WSOY, Decatur, Ill. 

WSPA, Spartanburg, S. C : 
WSPC, Anniston 

WSPD, Toledo 


WSTP, Salisbury, N. C. 
WSYR, Syracuse 

WTAL, Tallahassee 

WTBO, Cumberland 

WTCM, Traverse City 

WTHI, Terre Haute 

WTIC, Hartford 

WTOC, Savannah 

WTOP, Wash., D.C. . 

WTRC, Elkhart 

WTTS, Bloomington 

WTVR, Richmond, Va. 
WVOK, Birmingham ........ 
WWBZ, Vineland, N. J. 
WWDC, Wash., D. C. 
WW45J, Detroit 
WWRL, New York 
WWVA, Wheeling 
WXLW, 
WXRT, 


Indianapolis 
Chicago 
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KMBC 


HEART 


Special 
Trade Paper Edition 


Follies Breaks Attendance 
Records as Mercury Soars 


Despite a summer heat wave, the KMBC-KFRM 
Brush Creek Follies recently topped all previous at- 


tendance records when 
jammed Memorial Hall 
in Kansas City, Kansas. 
The successful radio- 
stage show is now con- 
cluding its twelfth big 
season. 

On June 11, The Fol- 
lies moved to its new lo- 
cation and The Texas 
Rangers, stars of stage, 
screen, radio and _ tele- 
vision returned from 
Hollywood for two suc- 
cessive Saturday night 
appearances. 

Brush Creek Follies 
stars the complete line- 
up of KMBC-KFRM tal- 
ent. Hiram Higsby is fea- 
tured emcee and comedi- 
an of the Follies, and is 
ably supported by other 
stars including such per- 
formers as Colorado Pete 
(who has been a regular 
since the first program 
12 years ago) Rhythm 
Riders, Tune Chasers, 
Tiny Tillman, Lazy Riv- 
er Boys, Millie & Sue, 
Jed Starkey, Sunny Daye, 
Harry Jenks, David An- 
drews and George Wash- 
ington White. 

Brush Creek Follies is 
sponsored over The 
KMBC-KFRM Team in 
15-minute segments by 
Kent Products Company 
for Richmade Margarine, 
Franklin Ice Cream Com- 
pany, and Maurer-Neuer 
Corporation for Rodeo 
Meat products. 


3,100 enthusiastic fans 


Cronkite Decorated 
By French President 


Walter Cronkite, KMBC- 
KFRM Washington  corre- 
spondent, recently was deco- 
rated by President Vincent 
Auriol of France. 

Cronkite was one of a se- 
lect group of American cor- 
respondents invited by the 
French Government to com- 
memorate the fifth anniver- 
sary of D-Day on the Nor- 
mandy beaches 

Cronkite covered the _ in- 
vasion in 1944 while with the 
United Press, and on this 
recent trip visited many of 
the places along the French 
coast that were in the war 
headlines five years ago. 

Cronkite’s trip, in addition 
to his decoration by Presi- 
dent Auriol, included con- 
ferences with other impor- 
tant government officials in 
Paris, Luxembourg, Frank- 
furt, Berlin and London. He 
also. interviewed numerous 
American soldiers, European 
businessmen, laborers and 
farmers. 

As a result of this Euro- 
pean tour Cronkite’s weekly 
radio programs, heard in the 
Kansas City Primary Trade 
area exclusively on KMBC 
and KFRM, have gained 
added impact, and his prog- 
ress reports on the cold war 
in Europe, together with his 
outstanding reporting of the 
Washington scene are of 
great interest to millions of 
Midwesterners living within 
the area served by The 
KMBC-KFRM Team. 

Rothschild’s Clothiers spon- 
sor one of Cronkite’s quarter- 
hour programs on KMBC, 
and there is currently an- 
other availability on this out- 
standing authority. Contact 
any KMBC or KFRM man, 
or call a Free & Peters 


| Colonel! 


KFRM 


x} 


BEATS 


Kansas City, 
Late Summer, 1949 


KMBC-KFRM Tops 
In Trade Area 


Radio Stations KMBC 


and KFRM are tops 


among listeners in Kansas City’s vast Primary 
Trade area, as determined by recent surveys. In 


fact, KFRM leads its 
competition by even a 
greater margin than in 
1948, and KMBC con- 
tinues to be the most 
listened-to station in 
Greater Kansas City, 
according to results of 
two Conlan radio sur- 
veys conducted this 
spring. 

These coincidental 
surveys involved 62,000 
telephone calls within 
KFRM’s __half-millivolt 
contour, and more than 
70,000 basic calls in 
Greater Kansas. City 
for the KMBC study. 

KFRM leads all 
broadcasters for the 
morning periods and is 
first in the afternoons. 
(KFRM is a daytime, 
5,000 watt independent 
station. ) 

KMBC 
mornings, 


rated first 
afternoons 


and evenings, with the 
most spectacular rat- 
ings in the morning, as 
KMBC led its nearest 
competitor by 34 per 
cent. 

This popularity of 
The KMBC-KFRM 
Team with area listen- 
ers is a tribute to pro- 
gramming _ specifically 
designed for Kansas 
City Primary Trade 
area listeners. To- 
gether, The Team pro- 
vides advertisers with 
the most complete, ef- 
fective and economical 
coverage of the huge 
Kansas City Primary 
Trade area. 

For information on 
these recent surveys, 
together with availa- 
bilities on The Team, 
call any KMBC-KFRM 
man or any Free & Pet- 
ers “Colonel’’. 


| NEBRASKA \ ow * 
i 


KFRM 


~~ 





The vast coverage of The KMBC-KFRM Team is shown in white 
on this map. The heavy black lines indicate the half-millivolt cov- 
erage contour serving nearly four million Midwestern residents. 
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FROM CREATION to POSTERITY in a LIGHT and AIRY MANNER 


(or the evolution of a transecriptig 
WE RECEIVE \T 
(VERY GRATE FULLY ) 


{TE 
A BRUN* 


a rs  cpimsig’ We Pur if (MN THE BATH 
VER 
Y BE (VERY GENTLY) 


YO 
"A REDHEAP 


WE PRODUCE A MASTER 


(VERY REVERENTLY AND NOW THE PRESSING 
(VERY FIRMLY) 
wé TEST IT 
(VERY CAREFULLY) 
vv 
~) ‘ . 
— 
THE MuscremaA 
Now WE SHiP IT 
(vERY PROUOLY) 
i 
N 
Cc. 


1041 NORTH LAS PALMAS AVE. * HOLLYWOOD 38 


QaoZ—-7 CHAMP ACZPS 


on 


Jog 
PROCESSED and PRESSED by ALLIED, the MUSIC of the composer cannot be squandered by POSTERITY! 





